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SUNUŞ 
ø]mir Ekonomi hniYersitesi øletiúim Fak�ltesi eY sahipli÷inde øletiúim Fakültesi DekanlarÕ Konseyi (øLDEK) 
ve øletiúim AraútÕrmalarÕ Derne÷i¶nin (øLAD) iúbirli÷i ile 26-28 Ekim 2020 tarihlerinde 2. Uluslararası Dijital 
Çağda İletişim Sempozyumu’nu oeYrimioi olarak geroekleútirdik. Sempo]\umda, Süreklilikler ve Kesintiler 
temasÕ\la, iletiúim alanÕnÕn farklÕ disiplin Ye \aklaúÕmlarÕndan gelen pek ook araútÕrmacÕ bir ara\a geldi. 
Belirlenen tema\a iliúkin tartÕúmalarÕn, g�n�m�] toplumlarÕnÕ Ye bu toplumlara iokin iletiúim s�reolerinin 
dinamiklerini daha i\i anlamak Ye \orumlamak ioin |nemli oldu÷u inancÕ\la \ola oÕktÕk. Son \Õllarda, \eni 
iletiúim teknolojilerinde tanÕk oldu÷umu] geliúmeler Ye orta\a oÕkan \eni med\a ekolojileri bu g|r�ú�m�]�n 
temelini oluúturmakta\dÕ. Sempo]\umun organi]as\on s�recinde orta\a oÕkan k�resel Covid-19 salgÕnÕ ise, 
úimdi\e dek so\ut |nermeler úeklindeki bu tartÕúmalarÕ, bir anda g�nl�k ha\at pratikleri haline d|n�út�rd�.  

deYrimioi ortamda geroekleúen sempo]\um, \eni iletiúim pratiklerinin ve teknolojilerinin ne denli vazgeçilmez 
oldu÷unun; dijitalleúme Ye sanal etkileúimli \aúam bioimlerinin g�n geotikoe ha\atÕmÕ]da daha fa]la \er 
edinece÷inin bir kanÕtÕ oldu. D�]enleme Kurulu �\eleri Ye katÕlÕmcÕlarÕn biroo÷u ioin \eni olan çevrimiçi 
sempo]\um dene\imi, farklÕ disiplinlerden Ye farklÕ co÷rafi konumdan ook sa\Õda bilim insanÕnÕn katÕlÕmÕ\la 
baúarÕ\la tamamlandÕ. øletiúimin farklÕ alanlarÕndan, halkla iliúkiler Ye reklamcÕlÕk, med\a, kadÕn oalÕúmalarÕ, 
sa÷lÕk iletiúimi, sinema Ye dijital med\a ile d|nemin gere÷ine u\gun olarak CoYid-19 salgÕnÕnÕ kapsa\an geniú 
bir \elpa]ede toplam 27 paralel oturum geroekleútirildi. A]erba\can, Kanada, Yunanistan Ye Ku]e\ KÕbrÕs ile 
birlikte �lkemi]in pek ook iletiúim fak�ltesinden toplam 130 akademis\enin katÕldÕ÷Õ etkinlikte 107 bildiri 
sunumu \er aldÕ. Sempo]\umda, uluslararasÕ alanda |nde gelen akademis\enlerden Prof. Dr. Guda Yan Noort, 
Prof. Dr. Philippe Meers Ye Dr. Ece Algan daYetli konuúmacÕ olarak \er aldÕ. A\rÕca bilimsel \a\Õn \apma 
konusunda Akademik Ya\ÕncÕlÕk |]el paneli d�]enlendi. TamamÕ oeYrimioi olarak \�r�t�len sempo]\umun, 
iletiúim alanÕnÕn geliúimine katkÕsÕnÕn \anÕ sÕra \akÕn gelecekte sÕkoa dene\imle\ece÷imi] sanal geroeklik Ye 
artÕrÕlmÕú geroeklik gibi ileri teknolojilerle yürütülecek bilimsel etkinliklerin habercisi oldu÷una inanÕ\oru]. 

Sempo]\umun geroekleútirilmesinde katkÕda bulunan iletiúim fak�lteleri dekanlarÕna, bilim kuruluna, 
bildirileri\le katkÕ Yeren akademis\enlere, hakemlere, oturum baúkanlarÕna Ye d�zenleme kurulunda g|rev alan 
ve b�y�k bir |zveriyle oalÕúan meslektaúlarÕmÕ]a teúekk�rlerimi]i sunarÕ]. 

  
Prof. Dr. Ebru U]uno÷lu      Prof. Dr. Aysel Aziz 
ø]mir Ekonomi hniYersitesi     øLAD BaúkanÕ 
øletiúim Fak�ltesi DekanÕ  
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Foreword 

As the Faculty of Communication at øzmir University of Economics, we have organized the 2nd International 
Communication in a Digital Age Symposium on 26-28 October 2020, with the collaboration of the Deans 
Council of Communication Faculty (ILDEK) and The Communication Research Association (ILAD). With the 
symposium theme (dis)Continuities, we set off to bring together researchers from different paradigms and 
disciplines, believing that discussions on issues of continuities and changes would contribute to our 
understanding of the communication processes inherent to contemporary societies. The developments we have 
been witnessing in recent years in communication technologies and the new media ecologies that stem from 
them formulated our basis for choosing this theme for the symposium. The Covid-19 global pandemic that 
emerged in the midst of the organization transformed our abstract and theoretical concerns into an integral part 
of our actual everyday life practices. 

The symposium that took place on an online environment convinced us all once again how indispensable new 
communication technologies and practices have become, all the while proving that digitalization and virtual 
forms of socialization are to become ever more present in our lives. Despite the online symposium experience 
being a new one for almost all of the organizing committee members and the participants, it was a successful 
event with the involvement of a large number of researchers from around a variety of different geographies. A 
total of 27 panels have been organized on a large variety of topics that included public relations and advertising, 
media studies, Zomen¶s studies, gender studies, health communication, cinema and digital media studies, and 
of course, related to the current conjuncture, the Covid-19 pandemic. 130 academics joined the symposium with 
107 presentations from Azerbaijan, Canada, Greece, T.R.N.C. and many communication faculties from Turkey. 
Internationally renowned researchers Prof. Dr. Guda van Noort, Prof. Dr. Philippe Meers and Dr. Ece Algan 
joined the symposium as keynote speakers. Furthermore, a special Academic Publishing Panel has been 
organized where the struggles, processes and guidelines of academic publishing have been discussed. We truly 
believe that this symposium, which was realized fully on an online environment, will contribute to the 
development of the field of communication studies and will be the forbearer of many more academic activities 
that we will realize in the near future through contemporary technologies such as virtual reality and augmented 
reality. 

We offer our thanks to all those who have contributed to this event, including the deans of the communication 
faculties who have supported the symposium, the scientific committee, academics who have contributed with 
their presentations, referees, panel chairs, and our colleagues who have worked in the organization committee 
with the utmost devotion. 

  
Prof. Dr. Ebru U]uno÷lu      Prof. Dr. Aysel Aziz 
øzmir University of Economics     President, ILAD 
Dean, Faculty of Communication     
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ThRKøYE SøNEMA dALIùMALARINDA DøJøTAL YgNTEM VE ARAdLAR 
 

Oturum baúkanÕ: Serkan ùavk 
 

Panel tanÕmÕ  
 
LLWeUaW�Ude ³dLMLWaO d|Q�ú´ (NLchROVRQ 2013) ROaUaN bLOLQeQ WeNQRORMLN Ye N�OW�UeO dLMLWaOOeúPe V�UecL, baúNa 
bLUoRN aOaQ gLbL VLQePa\Õ da deULQdeQ eWNLOePeNWedLU. FLOPOeULQ �UeWLP, da÷ÕWÕP, L]OeQPe Ye aUúLYOeQPe V�UeoOeUL 
hÕ]Oa dLMLWaOOeúLUNeQ, VLQePa aUaúWÕUPacÕOaUÕ da aUWaQ RUaQda dLMLWaO \|QWeP Ye aUaoOaUdaQ \aUaUOaQPaNWadÕUOaU. 
øQVaQv bLOLPOeULQ baúNa aOaQOaUÕQda NXOOaQÕOaQ cR÷UafL bLOgL VLVWePOeUL, YeUL PadeQcLOL÷L, a÷ aQaOL]L, PeWLQVeO 
NRdOaPa, YeUL g|UVeOOeúWLUPe, NLWOeNa\QaN, YeUL PaUaWRQX Ye dLMLWaO N�UaW|UO�N gLbL \|QWePOeU Ye bX \|Qtemlerin 
X\gXOaQPaVÕQÕ Va÷Oa\aQ aUaoOaU, VLQePa WaULhoLOeULQL de ce]beWPeNWedLU. S|] NRQXVX \|QWeP Ye aUaoOaU, heQ�] 
VÕQÕUOÕ ROPaNOa bLUOLNWe T�UNL\e VLQePa WaULhLQe LOLúNLQ oaOÕúPaOaUda da NXOOaQÕOPa\a baúOaQPÕúWÕU. 
 
SLQePa aUaúWÕUPacÕOaUÕ Ye SURfeV\RQeOOeUL aUaVÕQda VLQePada dLMLWaO \|QWeP Ye aUaoOaUÕQ NXOOaQÕPÕQa LOLúNLQ \a 
deULQ bLU NXúNX \a da b�\�N bLU ROXPOaPa haNLPdLU. KXúNXcXOaU, PeVOeNOeULQLQ PaNLQe Ye \a]ÕOÕPOaU WaUafÕQdaQ 
deYUaOÕQaca÷Õ, aOaQdaNL eOeúWLUeO deULQOL÷LQ \LWLULOece÷L \a da YeUL VeWOeULQe d|Q�úW�U�OePe\eQ NRQXOaUÕQ WaPaPeQ 
LhPaO edLOece÷L gLbL eOeúWLULOeU Lfade edeUOeUNeQ ROXPOa\ÕcÕOaU, dLMLWaOOeúPeQLQ eQ geQLú aQOaPÕ\Oa aOaQÕ 
|]g�UOeúWLUeQ Ye dePRNUaWLNOeúWLUeQ bLU eWNL \aUaWWÕ÷ÕQÕ VaYXQPaNWadÕUOaU. DLNNaW oeNLcL ROaQ, beQ]eU eQdLúe Ye 
|Yg�OeULQ faUNOÕ ba÷OaPOaUda heP aUaúWÕUPacÕOaU heP de VLQePa SURfeV\RQeOOeUL WaUafÕQdaQ Lfade edLOPeVLdLU.  
 
BX SaQeO, LNL aPao eWUafÕQda RUgaQL]e edLOPLúWLU. BLULQcL aPacÕPÕ], faUNOÕ \|QWeP Ye aUaoOaUÕQ T�UNL\e 
VLQePaVÕQa LOLúNLQ aUaúWÕUPaOaUda QaVÕO NXOOaQÕOdÕ÷ÕQÕ |UQeNOePeNWLU. øNLQcL aPacÕPÕ], dLMLWaO \|QWeP Ye aUaoOaUÕQ 
|QePLQL VaOW NXúNX \a da |Yg� \eULQe, eSLVWePRORML eNVeQLQde daha eOeúWLUeO Ye geUoeNoL bLU ba÷OaPda eOe 
aOPaNWÕU. B|\Oece heP T�UNL\e VLQePa WaULhLQe heP de T�UNL\e¶deNL g�QceO VLQePa SUaWL÷LQe dLMLWaO \|QWeP Ye 
aUaoOaU ÕúÕ÷ÕQda baNPa\Õ hedefOL\RUX]. PaQeOdeNL d|UW bLOdLULdeQ �o�, VLQePa WaULhLQLQ Ve\LU, �VOXS Ye \aSÕP 
gLbL faUNOÕ NaWPaQOaUÕQa RdaNOaQPaNWa, bX aPaoOa faUNOÕ \|QWeP Ye aUaoOaUdaQ \aUaUOaQPaNWadÕU. BLULQcL bLOdLUL, 
konvaQVL\RQeO Ye dLMLWaO \|QWePOeULQ bLU aUada NXOOaQÕOPaVÕQÕ |QeUPeNWedLU. S|]O� WaULh Ye PLNUR-tarih 
oaOÕúPaOaUÕQÕQ, cR÷UafL NRdOaPa \|QWePOeUL\Oe bLU aUada NXOOaQÕOdÕ÷Õ bX aUaúWÕUPada, VLQePa VaORQOaUÕQÕQ NeQW 
PeNkQÕQdaNL da÷ÕOÕPÕ eOe aOÕQPaNWadÕU. øNLQcL bildiri, literatürdeki dönemlendirme sorununu yeniden ele 
aOPaNWa Ye bX aPaca \|QeOLN ROaUaN fLOP �VOXbXQXQ LVWaWLVWLNVeO aQaOL]LQe baúYXUPaNWadÕU. D|Ud�Qc� bLOdLUL, a÷ 
aQaOL]L Ye YeUL g|UVeOOeúWLUPeVLQe LOLúNLQ \|QWeP WaUWÕúPaVÕ \�U�WPeNWe Ye bLU |UQeN YaNa ROaUaN YeúLOoaP 
eQd�VWULVLQe RdaNOaQPaNWadÕU. ho�Qc� bLOdLUL LVe, dR÷XúWaQ dLMLWaO fLOPOeU |UQe÷LQde, aUúLY NRQXVXQX eOe 
aOPaNWadÕU. AUúLYOeU V|] NRQXVX ROdX÷XQda dLMLWaOOeúWLUPe, oR÷XQOXNOa eVNL SeOLN�O fLOPOeULQ dLMLWaO RUWaPa 
aNWaUÕOPaVÕ aQOaPÕQa geOPeNWedLU. AQcaN, dR÷XúWaQ dLMLWaO fLOPOeULQ QaVÕO aUúLYOeQece÷L NRQXVXQda b�\�N bLU 
beOLUVL]OLN haNLPdLU. KeQdLVL de W�P fLOPOeULQL dLMLWaO ROaUaN �UeWeQ bLU \|QeWPeQ ROaQ \a]aU, WaOWeU BeQMaPLQ¶LQ 
aUúLY QRV\RQXQdaQ haUeNeWOe dR÷XúWaQ dLMLWaO fLOPOeULQ aUúLYOeQPeVL NRQXVXQX WaUWÕúPaNWadÕU. 
 
Kaynakça 
Nicholson, Bob (2013). The Digital Turn: Exploring the Methodological Possibilities of Digital Newspaper 

Archives, Media History 19 (1). 59-73.  
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DIGITAL METHODS AND APPROACHES IN TURKISH CINEMA STUDIES 
 

Chair: Serkan ùavk 
 
Panel description  
 
The WechQRORgLcaO aQd cXOWXUaO dLgLWaOL]aWLRQ SURceVV NQRZQ aV Whe ³dLgLWaO WXUQ´ LQ Whe OLWeUaWXUe, LQfOXeQced 
cinema profoundly, like many other fields. Film scholars use digital tools and methods in an increasing way 
while films are produced, distributed, viewed and archived digitally. Digital methods and tools related to the 
execution of these methods that are used in Humanities, attract cinema historians, as well. Recently, these 
methods and tools are used in the studies on the history of cinema in Turkey.   
 
Cinema historians and professionals either express skepticism or affirmation regarding the use of digital 
methods and tools. While skeptics claim that digital tools will take over their profession, the field will lose its 
critical depth or subjects which cannot to translated into data sets will be neglected, the affirmers attribute a 
democratizing and emancipating role to these digital tools. What is noteworthy is, similar skeptical and/or 
affirmative thoughts are expressed both by cinema scholars and professionals in different contexts. 
 
This panel is organized with two main goals. Our first goal is to demonstrate the usage of different digital 
methods and tools in the studies on Turkish cinema. Our second goal is going beyond mere skepticism or 
affirmation and rather to discuss the importance of digital methods and tools in a critical and realistic way by 
focusing on epistemological issues. By doing so, we will deal both with the history and actual practice of 
filmmaking in Turkey under the light of digital methods and tools. Three of the four papers in the panel, deal 
with different layers of cinema history such as viewing, style and production, hence they use different methods 
and tools. The first paper suggests using conventional methods along with digital ones. This study focuses on 
the distribution of movie theaters in urban space by combining oral history, micro-history and geo-location 
methods. The second paper revisits the periodization issues in the literature by using statistical analysis of film 
style. The fourth paper conducts a methodological discussion regarding network analysis and data visualization 
b\ fRcXVLQg RQ YeúLOoaP hLVWRU\ aV a caVe VWXd\. The WhLUd SaSeU LQ Whe SaQeO, deaOV ZLWh Whe LVVXes of archiving 
in the case of born digital films. Often times, digitalization means the transfer of pellicule films to digital 
formats. However, the issue of archiving born digital films remains ambiguous. As a director who has produced 
all of his feature films in digital media, the author discusses the archiving of born digital films by focusing on 
the archive notion of Walter Benjamin.  
 
References 
Nicholson, Bob (2013). The Digital Turn: Exploring the Methodological Possibilities of Digital Newspaper 

Archives, Media History 19 (1). 59-73.  
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YENø/YEREL SøNEMA TARøHø dALIùMALARINDA SAYISAL YgNTEMLER: 
MEKÆNI VE HAFIZALARI HARøTALAMAK 

 
A\dÕn dam1, ølke ùanlÕer Y�ksel2 

 
BX oaOÕúPaQÕQ NRQXVX, Yeni Sinema Tarihi \aNOaúÕPÕQdaQ haUeNeWOe AdaQa VLQePaOaUÕQÕQ, bLOLQeQ LON fLOP 
g|VWeULPLQLQ geUoeNOeúWLULOdL÷L 1902 \ÕOÕQdaQ bXg�Qe XOaúaQ WaULhLQLQ, Va\ÕVaO aUúLY WaUaPaOaUÕ, eWQRgUafLN Vaha 
aUaúWÕUPaOaUÕ, V|]O� WaULh oaOÕúPaOaUÕ Ye Va\ÕVaO haULWaOaPa aUacÕOÕ÷Õ\Oa aUaúWÕUÕOPaVÕdÕU. Yeni Sinema Tarihi 
\aNOaúÕPÕ, VLQePa WaULhLQL aUaúWÕUPaN LoLQ geOeQeNVeO WaULh\a]ÕPÕ aUaoOaUÕQdaQ faUNOÕ bLoLPde, g|VWeULP 
SURgUaPOaUÕ, VLQePa b�OWeQOeUL \a da \eUeO aUúLYOeU gLbL \eQL Na\QaNOaUÕQ WaUaQPaVÕQÕ; g|VWeULP PeNkQOaUÕQa Ye 
sinemaya gitme deneyimine dair sözlü tarih ve mikro-WaULh oaOÕúPaOaUÕQÕ; YeULWabaQOaUÕQÕQ bLOgLVa\ÕPVaO aQaOL]L 
(computational analysis) ve Co÷rafi Bilgi Sistemleri (Geographic Information System - GIS) aUacÕOÕ÷Õ\Oa 
haULWaOaPa Ye URWaOaPa gLbL, \eQLOLNoL aUaúWÕUPa \aNOaúÕPOaUÕQÕ Ye \|QWePOeULQL |QeUPeNWedLU. S|]�Q� eWWL÷LPL] 
|QeUPeOeUdeQ haUeNeWOe bX oaOÕúPada, WaULh bR\XQca AdaQa¶da faaOL\eW g|VWeUeQ 150 NadaU aoÕN haYa Ye VaORQ 
VLQePaVÕ LOe VLQePa NRPSOeNVL Va\ÕVaO ROaUaN haULWaOaQPÕúWÕU. HaULWaOaPadaQ NaVÕW, W�P bX VLQePa LúOeWPeOeULQLQ 
N�UeVeO NRQXPOaUÕQÕQ beOLUOeQeUeN, úehULQ d|QeP haULWaOaUÕQÕQ �]eULQe Va\ÕVaO ROaUaN LúaUeWOeQPeVLdLU.   
 
Daha |Qce geUoeNOeúWLULOeQ bLU aUaúWÕUPada (daP, 2018) g|U�Od�÷� gLbL, AdaQa¶da faaOL\eW g|VWeUeQ VLQePa 
LúOeWPeOeULQLQ bLUoR÷XQXQ WLcaUL WeVcLOOeUL dahL \aSÕOPaPÕúWÕU. Adana Ticaret OdasÕ WaUafÕQdaQ WLcaUL WeVcLOOeUL 
\aSÕOaQ LúOeWPeOeULQ oR÷XQXQ LVe \a adUeV bLOgLOeUL aoÕN de÷LOdLU \a da bX bLOgLOeU g�QceOOL÷LQL \LWLUPLúWLU. hVWeOLN 
PeYcXW úehLUcLOLN SROLWLNaOaUÕ Ye úehLU X]aPÕQÕQ d|Q�ú�P�Q�Q dUaPaWLN bR\XWOaUÕ d�ú�Q�Od�÷�Qde, bX 
LúOeWPeOeUe aLW N�UeVeO NRQXP Ye adUeV bLOgLVLQLQ haULWaOaQaUaN NRUXQPaVÕ daha da |QeP Na]aQPaNWadÕU. BX 
ba÷OaPda VLQePa LúOeWPeOeULQL haULWaOaPaN, úehLU cR÷Uaf\aVÕQÕQ g�QdeQ g�Qe de÷LúWL÷L/d|Q�úW�÷� bLU dönemde 
heP RUWaN hafÕ]a\Õ caQOaQdÕUPaNWa heP de bX hafÕ]a\Õ Na\deWPeQLQ \ROXQX aoaUaN geoPLúLQ bLOgLVLQL geOece÷e 
WaúÕPaNWadÕU. BXQXQOa beUabeU, aUaúWÕUPada XOaúÕOaQ VLQePa LúOeWPeOeULQe daLU YeUL Ye haULWa bLOgLVL\Oe bX 
LúOeWPeOeULQ PeNkQVaO da÷ÕOÕPÕ Ye \R÷XQOaúPaVÕ g|U�Q�U haOe geWLULOeUeN, geoPLúWeQ bXg�Qe úehULQ NaPXVaO 
aOaQÕQÕQ \a da WRSOXPVaO, N�OW�UeO PeNkQOaUÕQÕQ d|Q�ú�P�Qe daLU \eQL WaUWÕúPaOaUa ROaQaN WaQÕPaVÕ da 
oaOÕúPaQÕQ aPaoOaUÕ aUaVÕQdadÕU. 
 
Anahtar sözcükler: Adana sinema tarihi, haritalama, cR÷UafL bLOgL VLVWePOeUL, NaUPa \|QWeP, NeQWVeO beOOeN 
 
Kaynakça 
Çam, A. (2018). 1960±1975 YÕOOaUÕ AUaVÕQda AdaQa¶da FLOPcLOLN Ye SLQePacÕOÕN øúL. Galatasaray Üniversitesi 

øleti-ú-im Dergisi, 28, 9±41. 
 
DIGITAL METHODS ON NEW/LOCAL CINEMA HISTORY STUDIES: MAPPING THE 

SPACE AND THE MEMORIES 
 
This study aims to search the history of Adana cinemas since 1902, when the first known screening is realized, 
through the digital archival research, ethnographic field researches, oral history studies, and digital mapping by 
following the New Cinema History approach. The New Cinema History proposes a series of innovative research 
approaches and methods, which are quite different from the traditional/conventional historiography tools to 
study the cinema history, such as searching the screening programs, cinema bulletins, and/or local archives; 
oral history and micro-history studies on cinema venues and cinemagoing experiences; computational analysis 
on databases; mapping and routing by Geographic Information Systems (GIS). By following these propositions, 

 
1 Doç. Dr., Çukurova Üniversitesi, øOeWLúLP FaN�OWeVL, Radyo, Televizyon ve Sinema Bölümü, acam@cu.edu.tr 
2 DU. g÷UeWLP h\eVL, Çukurova Üniversitesi, øOeWLúLP FaN�OWeVL, Radyo, Televizyon ve Sinema Bölümü, 
isanlier@cu.edu.tr 



 

 5 

almost 150 open-air cinemas, cinema venues, and cineplexes which are operating in Adana throughout its 
history are digitally mapped. The mapping can be defined as determining the global positions of all these cinema 
eQWeUSULVeV aQd dLgLWaOO\ PaUNLQg WheP RQ Whe cLW\¶V hLVWRULcaO PaSV. 
 
As a previous study (Çam, 2018) shows many cinemas which were operating in Adana have not even officially 
registered. Furthermore the address information of most of the cinemas registered by the Adana Chamber of 
Commerce is either not stated clearly or outdated. Moreover, considering the current urban policies and the 
dramatically transformed city space, it becomes more important to map, therefore to protect the global locations 
and address information of these places. In this context, mapping the cinema places as a methodology both 
revives the shared social memory and transfers the knowledge of the past to the future by opening new paths to 
inherit and recover the memory in times of changes. In addition, we also aim to lead possible new discussions 
on the transfoUPaWLRQ Rf Whe SXbOLc VSheUe RU cLW\¶V VRcLaO aQd cXOWXUaO VSaceV, b\ PaNLQg Whe VSaWLaO dLVWULbXWLRQ 
and concentration of these enterprises visible through the (digital) data and mapping. 
 
Keywords: Cinema history of Adana, mapping, geographic information systems, mixed methodology, urban 
memory 
 
References 
Çam, A. (2018). 1960±1975 YÕOOaUÕ AUaVÕQda AdaQa¶da FLOPcLOLN Ye SLQePacÕOÕN øúL. Galatasaray Üniversitesi 

øleti-ú-im Dergisi, 28, 9±41. 
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TøYATROCULARDAN SøNEMACILARA KANUN NAMINA (1952): GgRSEL ÜSLUP VE 
DgNEMLENDøRME SORUNU hZERøNE 

 
da÷rÕ ønceo÷lu1 

 
hVOXS \a da bLoeP VLQePa VaQaWÕQda da VRQ deUece beOLUOe\LcL bLU XQVXUdXU. G|UVeO �VOXS, bLU VaQaW ROaUaN fLOPLQ 
PeUNe]LQde bXOXQXU. D|QePVeO ROaUaN fLOPOeU aUaVÕQdaNL RUWaN \|QOeU \aOQÕ]ca aQOaWÕOaUda de÷LO, �VOXSWa da 
RUWa\a oÕNaU. BeOOL bLU ]aPaQ Ye PeNkQa aLW fLOPOeU heU úe\deQ |Qce beQ]eU �VOXSOaUÕ\Oa dLNNaWL oeNeU. DL÷eU bLU 
de\LúOe, VLQePada aQOaWÕPÕ da bLoLPOeQdLUeQ �VOXbXQ, \|QeWPeQLQ NLúLVeO WeUcLhOeUL NadaU, ]aPaQÕQ Ye 
cR÷Uaf\aQÕQ NeQdLQe |]g� VLQePaVaO X\OaúÕPOaUÕ LOe de úeNLOOeQdL÷L g|U�OPeNWedLU. TaULhL NaWegRULOeúWLUPe Ye 
de÷eUOeQdLUPe WaU]ÕPÕ]ÕQ bLU \aQVÕPaVÕ ROaUaN eOe aOÕQabLOeceN ROaQ d|QeP d�ú�QceVL Ye SUaWL÷L, T�UN VLQePa 
WaULhL \a]ÕPÕQda da NeQdLQL g|VWeUPeNWedLU. TaULhL aQOaPOaQdÕUPada eOYeULúOL bLU aUao ROaUaN \aUaUOaQÕOaQ 
d|QePOeQdLUPe, |]�Qde faUNOÕOaúPa Ye NRSXú gLbL WePaOaUa da\aQPaNWadÕU. BX LVe beUabeULQde bLUWaNÕP 
VRUXQOaUÕ da geWLUPeNWedLU. d�QN� WaULhWe baVNÕQ ROaQ NaYUaP NRSXú de÷LO V�Ueo, de÷LúLP \a da d|Q�ú�Pd�U.  
 
TüUNL\e¶de VLQePa WaULhL aUaúWÕUPaOaUÕQda fLOPOeU, eVWeWLN aoÕdaQ oR÷XQOXNOa g|]OePe Ye beOOe÷e da\aQÕOaUaN 
geQeO |]eOOLNOeUL baNÕPÕQdaQ eOe aOÕQPaNWa \a da WaULhVeO, WRSOXPVaO, eNRQRPLN Ye VL\aVaO ba÷OaPOaUÕ LoLQde 
de÷eUOeQdLULOPeNWedLUOeU. FLOPL, V|] NRQXVX ba÷OaPOaUdaQ VR\XWOaQPÕú NaSaOÕ bLU VLVWeP ROaUaN g|UPeN Qe NadaU 
\aQOÕúVa, RQX bLU aUaoVaOOÕN LoLQe haSVeWPeN de \aSÕWÕQ eVWeWLN de÷eULQL WaUWPaN LoLQ \eWeUVL] NaOPaNWadÕU. 
FLOPOeULQ �VOXS |U�QW�OeUL Ye WaULhVeO d|Q�ú�P LOLúNLVL heQ�] \eWeULQce LQceOeQPePLúWLU. 
 
BX oaOÕúPaQÕQ aPacÕ, 1950¶OL \ÕOOaUÕQ baúÕQda T�UNL\e¶de VLQePaQÕQ QeUede\Ve ³LONeO´ ROaUaN WaVYLU edLOegeOPLú 
Ye ³WL\aWURcX´ ROaUaN bLOLQeQ \|QeWPeQOeULQ fLOPOeUL LOe ³\eQL´ \a da ³VLQePacÕ´ ROaUaN QLWeOeQeQ \|QeWPeQOeULQ 
bir grup filmini, üslup aoÕVÕQdaQ QLceOLNVeO bLU aQaOL]e WabL WXWaUaN \eQLOLN Ye d|QePOeúWLUPe LddLaVÕQÕ VÕQaPaNWÕU. 
BX QedeQOe, VLQePa OLWeUaW�U�P�]de bX \eQL d|QePLQ habeUcLVL ROaUaN bLOLQeQ KaQXQ NaPÕQa, aQaOL]de PeUNe]L 
bLU URO R\Qa\acaNWÕU.  ANad¶ÕQ fLOPL, hkNLP aQOa\ÕúWa, TL\aWURcXOaU Ye GeoLú D|QePL ROaUaN WaQÕPOaQaQ \ÕOOaUÕQ 
NaSaQPaVÕ, SLQePacÕOaU adÕ\Oa aQÕOaQ \eQL bLU d|QePLQ baúOaPaVÕQda VRQ deUece |QePOL NabXO edLOPeNWedLU. 
daOÕúPa, faUNOÕOÕN, \eQLOLN Ye d|QePOeúWLUPe WaUWÕúPaOaUÕQÕQ QeVQeOOeúPeVLQe NaWNÕda bXOXQacaNWÕU. 
 
BXQXQ LoLQ |QceOLNOe LVWaWLVWLNVeO �VOXS aQaOL]L \|QWePLQdeQ \aUaUOaQÕOacaN ROXS, bX \|QWeP g�Q�P�] VLQePa 
aUaúWÕUPaOaUÕQda NXOOaQÕOaQ dLMLWaO aUaoOaUdaQ CLQePeWULcV \ROX\Oa X\gXOaQacaNWÕU. øVWaWLVWLNVeO aQaOL] \|QWePL, 
\aOQÕ]ca g|]OePe da\aOÕ ROPaVÕQa NaUúÕQ \a]aUdaQ \a]aUa aNWaUÕOPÕú \eUOeúLN bLUoRN LQaQÕúÕ VÕQaPa LPNkQÕ 
YeUPeNWedLU. CLQePeWULcV LVe haUeNeWOL g|U�QW� aQaOL]LQde NXOOaQÕOaQ dL÷eU PRdeUQ aUaoOaUOa bLUOLNWe dLMLWaO LQVaQ 
bLOLPOeULQLQ de bLU SaUoaVÕ ROPaNWadÕU. 
 
Bu yöntemle,1951 ± 1953 \ÕOOaUÕ aUaVÕQda geUoeNOeúWLULOeQ RQ fLOP oeNLP X]XQOXNOaUÕ, NeVPe hÕ]Õ Ye oeUoeYeOePe 
gLbL Va\ÕVaOOaúWÕUÕOabLOeQ �VOXS |]eOOLNOeUL �]eULQdeQ NaUúÕOaúWÕUÕOPÕúWÕU. B|\Oece, heP KaQXQ NaPÕQa¶QÕQ oa÷daúÕ 
fLOPOeUe g|Ue �VOXS aoÕVÕQdaQ LddLa edLOdL÷L gLbL bLU NÕUÕOPa QRNWaVÕ ROaUaN QLWeOeQebLOeceN bLU faUNOÕOÕN WaúÕ\ÕS 
WaúÕPadÕ÷Õ, heP de V|] NRQXVX \ÕOOaUÕQ �VOXS e÷LOLPLQLQ geQeO bLU SRUWUeVL RUWa\a oÕNPÕúWÕU. EOde edLOeQ VRQXoOaUa 
g|Ue geUeN VLQePacÕ geUeN WL\aWURcX ROaUaN VÕQÕfOaQdÕUÕOaQ \|QeWPeQOeULQ bLUbLULQe beQ]eU NeVPe hÕ]ÕQÕ Ye oeNLP 
|OoeNOeULQL WeUcLh eWWLNOeUL, fLOPOeULQ beQ]eU bLU ULWPe VahLS ROdXNOaUÕ, aUaOaUÕQda beOLUgLQ faUNOaU bXOXQPadÕ÷Õ, 
KaQXQ NaPÕQa¶QÕQ LVe ULWLPde Ye oeNLP |OoeNOeULQdeNL oeúLWOLOL÷L\Oe NÕVPeQ faUNOÕOaúWÕ÷Õ g|U�OP�úW�U. 
 
Anahtar sözcükler: Sinema tarihi, dönemlendirme, üslup, Türkiye 
 

 
1 DRo. DU., YaúaU hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, Radyo, Televizyon ve Sinema Bölümü, 
cagri.inceoglu@yasar.edu.tr 
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KANUN NAMINA (1952) FROM THEATER PEOPLE TO THE FILMMAKERS: ON THE 
QUESTION OF VISUAL STYLE AND PERIODIZATION 

 
Style is a crucial determinant in the film as much as it is in the other art forms. The visual style is at the very 
center of film art. Common elements of films appear not only in narrative but also in style. The films that belong 
to a particular time and space are significant with the similarity of their style. In other words, style is shaped by 
conventions of time and location as much as it is shaped by the personal choices of a filmmaker. The idea of 
³SeULRd´ WhaW caQ be haQdOed aV a Za\ Rf caWegRUL]aWLRn and evaluation of history is also significant in film 
historiography in Turkey. Periodization, as a useful instrument for understanding history, relies on themes like 
differentiation and breakthrough. However, this approach brings some issues that because, process, change, or 
transformation are primary concepts in history rather than the breakthrough.  
 
In the film history studies of Turkey, films are often investigated on their general characteristics based on 
observation and memory or analyzed through their historical, social, economic, and political contexts. Although 
considering the film as a closed circuit that has been isolated from those contexts is wrong, confining the film 
into a mediatory approach is insufficient for evaluating its aestheWLc YaOXe. The UeOaWLRQVhLS beWZeeQ fLOPV¶ 
VW\OLVWLc SaWWeUQV aQd cLQePa¶V chURQRORg\ haV beeQ XQdeU UeVeaUched. 
 
ThLV VWXd\ aLPV WR WeVW Whe cOaLPV Rf ³SULPLWLYLW\´ YV. ³QRYeOW\´ aQd SeULRdL]aWLRQ WhURXgh a TXaQWLWaWLYe aQaO\VLV 
Rf a gURXS Rf fLOPV¶ VW\Oes that were made in a so-called transitional era in the early 1950s. For that reason, 
KaQXQ NaPÕQa (1952), ZhLch LV NQRZQ aV a SLRQeeU Rf a QeZ eUa LQ RXU fLOP OLWeUaWXUe, haV a ceQWUaO UROe LQ WhLV 
aQaO\VLV. IW haV beeQ gLYeQ VSecLaO LPSRUWaQce WR ANad¶V film at the closing of the theatrical and transition years 
and opening of a new era of filmmakers. 
 
To achieve the aim, a statistical style analysis method is used. The method is applied through a digital tool, 
Cinemetrics, which is used in contemporary film studies. Statistical analysis provides an opportunity for testing 
the common beliefs that are solely based on observation but have been shared between the scholars often. 
Cinemetrics is also a part of the digital humanities as well as the other tools for moving image analysis. 
 
ThURXgh WhLV PeWhRd, a gURXS Rf fLOP fURP Whe eaUO\ 1950V LQcOXded KaQXQ NaPÕQa haV beeQ cRPSaUed baVe 
RQ WheLU PeaVXUabOe VSecLfLcaWLRQV OLNe VhRW OeQgWhV, cXWWLQg UaWeV, aQd VhRW VcaOeV. HeQce, Lf KaQXQ NaPÕQa 
bears a differentiation from the films of the period that can be entitled as a turning point in style and the major 
stylistic tendency of the period has been portrayed. According to the results, the directors both classified as 
³WheaWeU SeUVRQ´ aQd ³fLOPPaNeU´ VhaUe VLPLOar stylistic choices such as cutting rate, editing pace, and shot 
scales. Moreover, there is no evidence of significant differentiation between these films. Besides, it is observed 
WhaW KaQXQ NaPÕQa LV SaUWO\ dLffeUeQWLaWed WhURXgh YaULeW\ LQ LWV edLWLQg Sace and shot scales. 
 
Keywords: Film history, periodization, style, Turkey 
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ARùøV ARZUSU VE DøJøTAL OLARAK hRETøLEN MATERYALLERøN 
KALICILAùTIRILMASI dABASI 

 
Emre Yeksan1 

 
G�Q�P�]de bLOgLVa\aU WeNQRORMLOeUL aUacÕOÕ÷Õ\Oa aUúLYOeULQ dLMLWaO RUWaPa X\gXQ haOe getirilmesi ve sanal ortama 
aNWaUÕOPaVÕ V�UecL hÕ] Na]aQdÕ. 2000¶OL \ÕOOaUa NadaU eOdeNL Na\QaNOaU geQeOde \a]ÕOÕ PaO]ePeOeUdeQ, baVÕOÕ 
g|UVeOOeUdeQ Ye 1895¶WeQ LWLbaUeQ de SeOLN�Oe baVÕOÕ fLOPOeUdeQ ROXúX\RUdX. KaPXVaO Ye |]eO aUúLYOeUdeQ 
VahafOaUa, NLúLVeO NROeNVL\RQOaUdaQ deSROaUda WeUN edLOPLú SaUoaOaUa NadaU geQLú Ye da÷ÕQÕN bLU bLULNLP V|] 
NRQXVX\dX. BX PaO]ePeOeULQ fL]LNVeO \aSÕVÕ LoeULNOeULQLQ aUacÕVÕ] bLU bLoLPde aOgÕOaQÕS aQOaúÕOPaVÕQÕ P�PN�Q 
NÕOÕ\RUdX, faNaW bX dXUXP RQOaUa eULúLPL de VÕQÕUOÕ\RUdX. BXg�Q b�W�Q aUúLYOeULQ bLUeU bLUeU bLOgLVa\aU RUWaPÕQa 
aNWaUÕOPaVÕ RQOaUÕ heP NROa\ eULúLOebLOLU haOe geWLUL\RU heP de dLMLWaO YeUL\e oeYULOLS oR÷aOWÕOPaVÕQÕQ |Q�Q� 
aoÕ\RU. 
 
WaOWeU BeQMaPLQ, aUúLYcLOL÷L L] V�UPeNWeQVe NaUúÕOaúPaOaUa aOaQ aoaQ bLU deQe\LP ROaUaN g|U�\RUdX. ùehULQ 
SaVaMOaUÕQda, eVNLcLOeUde, VahafOaUda, g�QdeOLN ha\aWa daLU NaOÕQWÕOaUÕQ bLULNWL÷L faUNOÕ faUNOÕ PeNkQOaUda ge]eQ 
WaULhoL\L NeQdL \|QOeQdLUdL÷L bLU aUa\ÕúÕQ de÷LO de NaUúÕOaúWÕ÷Õ PaO]ePeQLQ V�U�NOedL÷L bLU PaceUaQÕQ |]QeVL 
olaraN Waha\\�O edL\RUdX. TaULhLQ \ÕNÕQWÕOaUÕ aUaVÕQda ge]LQeQ bLU fOaQ|U�Q Ve]gLOeUL\Oe RUWa\a oÕNaUdÕ÷Õ bLU 
geoPLúWeQ bahVedL\RUdX. OQa g|Ue egePeQOeULQ aQOaWÕOaUÕQdaQ baúNa bLU WaULhLQ \a]ÕOPaVÕQa LPNkQ YeUeceN úe\ 
PeWRdRORMLN bLU aUaPa de÷LO de aUa\ÕúÕQ NeQdisinin bir metot olarak seçilmesi olabilirdi ancak. Peki günümüzde 
�UeWLOeQ \a]ÕOÕ Ye g|UVeO-LúLWVeO g�QdeOLN N�OW�U bLULNLPL geOece÷LQ BeQMaPLQYaUL aUúLYcLOeUL LoLQ QaVÕO bLU NeúLf 
aOaQÕ \aUaWabLOLU? KaWÕ ROaQ hePeQ heU úe\LQ XoXcXOaúWÕ÷Õ bLU dLMLWaO deYrimin içinden geçiyoruz. Bugünden arta 
NaOacaN ROaQ \ÕNÕQWÕOaU YaUOÕ÷Õ Ye \RNOX÷X bLU, RNXQaNVÕ], o|]�OePe] bLU daWa \Õ÷ÕQÕQdaQ baúNa bLU úe\ ROabLOeceN 
mi? 
 
BXg�Q�Q VLQePa �UeWLcLOeUL ROaUaN úLPdLdeQ bX VRUXOaUa ceYaS bXOPaQÕQ SeúLQe d�úW�N. DLMLWaO ROaUak 
�UeWWL÷LPL] fLOPOeUL QaVÕO ROXU da geOece÷LQ aUúLYcLOeULQLQ XOaúabLOece÷L úeNLOde VaNOa\abLOLUL] dL\e d�ú�Q�\RUX]. 
BLUoRN �ONede \a\gÕQ ROaQÕQ WeUVL \|Qde bLU aUúLY faaOL\eWL baú g|VWeUdL. DLMLWaO fRUPaWWa Na\dedLOeQ fLOPOeU 
birkaç kopya olarak peliküle baVÕOÕS \a |]eO úLUNeWOeU WaUafÕQdaQ \a da NaPXVaO NXUXPOaUca da\aQÕNOÕ deSROaUda 
aUúLYOeQL\RU. DaWaQÕQ XoXcXOX÷X NaUúÕVÕQda NLP\aVaO baVNÕQÕQ g|]Oe g|U�O�U geUoeNOL÷L daha oRN g�YeQ YeUL\RU. 
GeOeceN LoLQ aUúLYOeULQ daha bXg�QdeQ WaVaUOaQdÕ÷Õ bLU V�UecL beONL de WaULhWe LON defa \aúÕ\RUX]. PeNL bX 
geOece÷e NaOPa PeUaNÕPÕ] aUúLY deQeQ ROgX\X QaVÕO úeNLOOeQdLUL\RU? KaOÕcÕ ROPaVÕ WaVaUOaQaUaN ROXúWXUPXú bLU 
b�W�Q�Q aUúLY ROaUaN de÷eUL QedLU? GeOece÷LQ WaULh\a]ÕPÕQÕ bXg�QdeQ NRQWURO eWPe\e oaOÕúPaN WaULhe baNÕúÕPÕ]Õ 
QaVÕO eWNLOL\RU? Sadece dLMLWaO NRS\aVÕ ROaQ �UeWLPOeU bLU g�Q WRSOXca bXOXWOaUa NaUÕúÕUVa geUL\e NaOaQ SeOLN�OOeU 
NLPLQ, Qe\LQ WaULhLQL \a]acaN? BX bLOdLULde, \XNaUÕdaNL VRUXOaUÕ, \|QeWWL÷L LNL X]XQ PeWUaM fLOPLQ LNLVLQL de 
tamamen dijital olarak üreWeQ bLU VLQePacÕ ROaUaN ceYaSOaPa\a oaOÕúaca÷ÕP. BeQMaPLQ¶LQ aUúLY QRV\RQXQdaQ 
\ROa oÕNaUaN, bLU VLQePacÕ ROaUaN beQL Ye bLUoRN PeVOeNWaúÕPÕ PeúgXO edeQ dLMLWaO fLOPOeULQ aUúLYOeQPeVL 
ROgXVXQX WaUWÕúPa\a oaOÕúaca÷ÕP. 
 
Anahtar sözcükler: AUúLY, WaOWeU BeQMaPLQ, fOaQ|U, NaOÕcÕOÕN, dLMLWaO 
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ARCHIVE DESIRE AND THE ENDEAVOR FOR MAKING DIGITALLY PRODUCED 
MATERIALS PERMANENT 

 
The process of digitizing archives and transferring them to virtual platforms sped up thanks to computational 
technologies. Until the 2000s, the available resources were limited to written materials, print images and 
pellicule film since 1895. It was an accumulation dispersed among public and private archives, personal 
collections and pieces left in storages. The physical structure of these materials enabled the understanding of 
their content without a mediator, however such physical conditions limited access to these materials. Today, 
the transfer of archives to the computer environment both makes them easily accessible and paves the way for 
their digital reproduction.  
 
Walter Benjamin, considered the archival research as an experience open to chance encounters rather than a 
work of following traces. He did not imagine the historian, who roams through urban arcades, vintage stores, 
second-hand book shops or other places where the residue of daily life can be found, as the follower of a 
trajectory drawn by a preconceived idea of research, but as the subject of an adventure steered by the found 
material. He was talking about a past revealed by the intuitions of a flaneur who wanders among the debris of 
history. To him, what can lead us to writing a history other than the hegemonic narratives was not a 
methodological research but the research itself being the sole method. So what kind of a field of discoveries 
can the written and the audiovisual culture produced today create for the Benjamin-like archive researchers of 
the future? We are going through a digital revolution that volatilizes everything that is solid. Will the debris left 
behind today be something other than an immense pile of indecipherable, unreadable data that is not even worth 
having? 
 
We, as the filmmakers of today, are already trying to find answers to these questions. We are looking for ways 
to preserve and make our digitally produced films available for the archive researchers of the future. A new 
kind of archiving work, opposed to the dominant trend, has started up in many countries. Films that are recorded 
on digital formats are being transferred to film stocks and are archived in safety storages by either private 
companies or public institutions. The visible reality of chemical prints seem more reliable than the volatility of 
eOecWURQLc daWa. Ma\be LW¶V Whe fLUVW WLPe LQ hLVWRU\ WhaW Ze feeO aOUead\ RbOLged WR SUeSaUe Whe aUchLYeV Rf 
tomorrow. So how does our will to become imperishable reform the concept of the archive? What is the archival 
value of a body of work that is specifically designed to last? How does our will to control the historiography of 
the future from today influence our own perception of history? If one day, the productions that have only digital 
copies dissolve into thin air all together, the history of whom or what will the remaining film stocks write? In 
this presentation I will try to answer these questions as a film director who made both of his feature films in 
eQWLUeO\ dLgLWaO ZRUNchaLQV. DeSaUWLQg fURP BeQMaPLQ¶V QRWLon of the archive, I will try to discuss the question 
of materiality in archiving digital films, which is of great interest for me and other filmmakers of today. 
 
Keywords: Archive, Walter Benjamin, flaneur, permanence, digital 
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ThRK SøNEMASINA YENø BøR BAKIù: 
FøLM ENDhSTRøSø VE AKTgRLERø hZERøNE Aö ANALøZø UYGULAMASI 

 
Serkan ùaYk1, Burak Do÷u2 

 
SRQ \ÕOOaUda dLMLWaO \|QWeP Ye \aNOaúÕPOaUÕQ LQVaQL bLOLPOeU Ye VRV\aO bLOLPOeU oeYUeOeULQde \a\gÕQOaúPaVÕQda 
aUWaQ YeUL PLNWaUÕQÕQ \aQÕ VÕUa dLMLWaOe aNWaUÕOaQ aQaORg YeULQLQ b�y�N Sa\Õ bXOXQX\RU. VeULQLQ aQaOL]L\Oe eOde 
edLOeQ bXOgXOaUÕQ g|rselleútirilmesi ise s|z konusu araúWÕUPa aOaQOaUÕQa \eQL bLU baNÕú aoÕVÕ geWLUL\RU. CR÷rafi 
NRdOaPa, QLceO aQaOL] Ye PeWLQVeO NRdOaPa gLbL faUNOÕ \|QWePOeUOe bLU aUada NXOOaQÕOaQ YeUL g|rselleútirmesi, 
araúWÕUPacÕOaUÕQ NaUPaúÕN YeUL VeWOeULQdeQ \ROa oÕNarak olgu ve s�reolere iliúkin yeni iog|r�ler geliútirmelerine 
olanak sa÷OÕ\RU. VeUL g|rselleúWLUPeVLQLQ \a\gÕQ ROaUaN NXOOaQÕOdÕ÷Õ \|ntemlerin baúÕQda LVe a÷ analizi geliyor.  
 
Bu oaOÕúma, a÷ analizi ve veri g|rselleútirmenin sinema tarihi oaOÕúPaOaUÕQda NXOOaQÕOPaVÕQa LOLúkin bir y|ntem 
WaUWÕúPaVÕ \�r�tmektedir. AraúWÕUPaQÕQ aPacÕ, a÷ analizi ve veri g|rselleútirmesi y|ntemlerinin, film 
end�VWULOeULQLQ WaULhLQL aQOaPaN baNÕPÕQdaQ WaúÕdÕ÷Õ SRWaQVL\eOL WaUWÕúPaNWÕU. Yeúiloam d|nemi T�rk sinema 
tarihine |rnek vaka olarak odaklanan bu oaOÕúPada, 1960¶OÕ Ye 70¶OL \ÕOOaUda, Yeúiloam end�VWULVLQLQ \aSÕPcÕ, 
y|QeWPeQ, VeQaULVW gLbL faUNOÕ aNW|UOeUL aUaVÕQdaNL LOLúki a÷OaUÕ Ye V|z konusu iliúkiselli÷LQ \ÕOOaU Loindeki 
d|n�ú�m� incelenmektedir. Film end�strisi ve YeúiloaP¶ÕQ d|nemsel geliúLPLQe faUNOÕ bLU baNÕú aoÕVÕ geWLUeQ 
bu oaOÕúma, baúOÕca úX VRUXOaU eWUafÕQda \aSÕOaQdÕUÕOPÕúWÕU: A÷ analizi ve iliúkisellik �zerine kurulu oaOÕúmalar 
film end�strilerinin analizine ne gibi yenilikler getiriyor? A÷ haULWaOaUÕQÕQ fLOP eQd�strisinin io dinamiklerini ve 
tarihsel d|n�ú�m�n� anlamak aoÕVÕQdaQ SRWaQVL\eOL Ye VÕQÕUOaUÕ QeOeUdLU? A÷ analizi g|rselleútirmeleri, 
Yeúiloam end�strisine iliúkin literat�rdeki arg�PaQOaUÕ haQgL aoÕOaUdaQ Ye Qe |lo�de g|zden geoirmemize 
olanak sa÷OÕ\RU? A÷ haULWaOaUÕQÕ LQceOe\eUeN, Yeúiloam end�strisinin tarihine iliúkin yeni araúWÕUPa deVeQOeUL 
ROXúWXUXOabLOLU PL?  
 
daOÕúmada, T�rk Sinema AraúWÕUPaOaUÕ (TSA) YeULWabaQÕQdaQ eOde edLOeQ YeUL VeWOeUL NXOOaQÕOacaNWÕU. BX YeUL 
VeWOeULQde \eU aOaQ fLOPOeUe aLW \aSÕPcÕ, \|netmen, senarist vb. k�Q\e bLOgLOeUL \ÕOOaU ba]ÕQda OLVWeQeceN, daha 
sonra oluúturulan tablolardaNL YeULOeU VWaQdaUdL]e edLOeceN Ye fLOWUeOeQeceNWLU. TSA¶QÕQ VXQdX÷u veri setlerinden 
hareketle oluúturulan haritalar, Gephi �zerinde oeúLWOL aOgRULWPaOaU NXOOaQÕOaUaN aQaOL] edLOeceNWLU. Yeúiloam 
tarihinden belli kesitler sunan oaOÕúmada, y�r�t�len y|QWePVeO WaUWÕúPaOaUÕQ \aQÕ VÕUa aQaOL]OeUdeQ eOde edLOeQ 
|n bulgular da paylaúÕOacaNWÕU. BX Va\ede YeúiloaP¶ÕQ faUNOÕ d|nemlerde ortaya koydu÷u dinamikler, d|nemsel 
olarak g|r�lebilecek ve karúÕOaúWÕUÕOabLOeceNWLU.  
 
Anahtar sözcükler: T�UN VLQePaVÕ, YeúLOoaP, a÷ aQaOL]L, LOLúNLVeO \aNOaúÕP 
 

REVISITING TURKISH CINEMA: 
APPLYING NETWORK ANALYSIS ON A FILM INDUSTRY AND ITS ACTORS 

 
The increase in the amount of digital data in recent years, as well as the expanse of analog data that have been 
digitized, have helped the propagation of digital methods and approaches in humanities and social science 
scholarship. Besides, the visualization of findings from data analysis brought in a new perspective to these fields 
of research. The use of a great variety of methods, such as GIS, quantitative analysis and textual coding, along 

 
1 DU. g÷UeWLP h\eVL, ø]PLU Ekonomi Üniversitesi, øOeWLúLP FaN�OWeVL, Sinema ve Dijital Medya Bölümü, 
serkan.savk@ieu.edu.tr 
2 DRo. DU., ø]PLU ENRQRPL hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, YeQL Med\a Ye øOeWLúLP B|O�P�, 
burak.dogu@ieu.edu.tr 
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with data visualization helps researchers get insights into facts and processes associated with complicated 
datasets. Among these widely employed methods, network analysis has become a significant tool.  
 
This study carries out a methodological debate on the use of network analysis and data visualization in cinema 
history studies, with the aim to evaluate the potential of these methods in understanding the history of film 
industries. In line with this aim, we first reveal the relationships between several actors in the 1960s and 1970s 
Yeúiloam industry, such as producers, directors, screenwriters, and then analyze the transformation of their 
linkages over the years. This study, which brings a novel approach to the analysis of a film industry and the 
change of trends in Yeúiloam, is structured around the following questions: What kind of novelties do network 
analysis and relational approaches bring to the study of film industries? What are the potentials and limitations 
of network maps in understanding the internal dynamics and historical transformation of a film industry? How 
and from which viewpoints do different visualizations help revise the existing arguments in the Yeúiloam 
literature? Would it be possible to draw new patterns for research on the history of Yeúiloam by analyzing 
network maps? 
 
In this study, we employ the datasets from the Center for Turkish Cinema Studies (TSA) databases. We first 
list the credits information including the producers, directors, screenwriters based on date, and then standardize 
and filter the data on spreadsheets. The maps generated from the TSA datasets are analyzed using a variety of 
algorithms on Gephi. We provide some preliminary findings on the different sections from the Yeúiloam history, 
along with an overarching methodological discussion. Thus, the dynamics of Yeúiloam in different points of 
time will be periodically demonstrated and compared.  
 
Keywords: Turkish cinema, YeúLOoaP, QeWZRUN aQaO\VLV, UeOaWLRQaO aSSURach 
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ÖNCEDEN ORGANİZE EDİLMİf PANEL / Pre-organized Panel 
 

COMMUNICATION FOR DEVELOPMENT AND SOCIAL CHANGE: DEFINING THE 
RESEARCH AGENDA IN TURKEY 

 
Oturum baúkanÕ / Chair: Altu÷ AkÕn 

 
Panel Description 
 
³CRPPXQLcaWLRQ fRU DeYeORSPeQW aQd SRcLaO ChaQge´ aOVR NQRZQ aV Communication for 
Development, C4D, Development Communication or ComDev in different historical and organizational 
contexts was conceptualized over fifty years ago and arose out of the needs and crises of the developing world 
in the post World War 2 era. Since then it has continuously evolved and loaded with different meanings over 
the decades, in close relation with the needs it responded to. In the 1980s, there was a new paradigm which 
adapted the view that participation, horizontal communication, collective action and an appreciation for 
diversity and multiple viewpoints were central to sustainable development both in 'developing world' as well as 
in less developed pockets of 'developed world'. Recently in 2000s reformulated as Communication for 
Development and Social Change, it implies an evidence-based process/approach/strategy that utilizes a mix of 
communication tools, channels and methods to facilitate participation and engagement with children, families, 
communities, networks for positive social and behaviour change in both development and humanitarian 
contexts. 
 
In order to reach its rather ambitious targets Communication for Development and Social Change draws on 
learnings and concepts from the social, behavioural and communication sciences. Psychology, sociology, 
anthropology, ethnography and communication sciences have been exploited by Communication for 
Development and Social Change professionals in order to equip themselves with appropriate theories, 
approaches and tools. Hence in this panel, such diverse background of Communication for Development and 
Social Change will be addressed and discussed critically in order to establish a collaborative working agenda. 
Accordingly, panel presenters from different academic disciplines that constitute to the essential domains that 
contribute to Communication for Development and Social Change will present their unique approaches in order 
to discuss potential contributions of their respective fields to future implementation and research agendas that 
lie ahead of Communication for Development and Social Change in Turkey and beyond. 
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COMMUNICATION FOR DEVELOPMENT AND SOCIAL CHANGE: DEFINITIONS 
AND RESEARCH-IMPLEMENTATION AGENDA IN TURKEY 

 
Altu÷ AkÕn1 

 
Communication for Development and Social Change, as it was called Development Communication was born 
as an implementation area or practice, before it was established as a research domain in the specific context of 
post-World War years. Marshall Plan being the obvious example, the attention of UN and, its most influential 
member USA, was consumed by rehabilitation of work in war-ravaged Europe. But starting in fifties and on 
into the sixties, this attention turned increasingly to the Third World where two-WhLUdV Rf Whe WRUOd¶V SRSXOaWLRQ, 
ZhLch LQ 1955 eQMR\ed RQO\ 15 SeUceQW Rf Whe ZRUOd¶V LQcRPe (MeONRWe, 1991). The VaPe \eaUV ZLWh Whe 
Marshall Plan, saw the birth of multilateral development assistance through International Monetary Fund, the 
World Bank, and the United Nations family of specialized agencies, and the emergence of bilateral development 
assistance to help the newly independent countries of Asia, Africa and Latin America. Assistance to Third 
World countries comprised both monetary help as well as knowledge of scientific techniques and technologies 
in health, agriculture, mass media etc. and human expertise to facilitate the acquisition of the new information 
(Melkote, 1991). It was this purpose - to make sure the messages of development projects were received and 
digested by the Third World publics, which gave way to the field of Development Communication. Since then, 
although, communication strategies in developing countries diverged widely, the usual pattern was 
predominantly the same: informing the population about the projects, illustrating the advantages of these 
projects, and recommending that they be supported. A typical example of such strategy was situated in the area 
of family planning, where communication means like posters, pamphlets, radio, and television attempt to 
persuade public to accept birth control methods. Similar strategies have been used on campaigns regarding 
health and nutrition, agricultural projects, education, and so on (Servaes and Malkihao, 2005). In this long 
trajectory, terminologies (from Development Communication to Communication for Development and Social 
Change) as well as the substance of domains have seen major transformations in terms of their target 
populations, philosophies, approaches, methods and impact. In this paper, brief history of Communication for 
Development and Social Change will be critically examined with the purpose of shedding light on its current 
status, particularly in Turkey. A particular focus will be devoted to discussion of potential fields of research 
and implementation in the near future to be discussed with panel participants.  
 
Keywords: Communication for Development, Communication for Social Change, C4D, Social and Behavior 
Change Communication, Turkey 
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MOBILIZATION FOR ENVIRONMENT VIA SOCIAL MEDIA:  
TWITTER, THE MOUNT IDA PROTESTS AND NATIONALISM 

 
Burak Do÷u1, Hayriye Özen2 

 
During the mid-summer in 2019, mass protests erupted in Turkey both online and in traditional forms after the 
images showing the deforestration of a large area in the Mount Ida by a multinational gold-mining company 
appeared on the social media. Throughout July and August, the protests were staged in different ways that 
included press meetings with the participation of a large number of people, a march to the mining site with the 
SaUWLcLSaWLRQ Rf WeQV Rf WhRXVaQdV, aQd Whe OaXQch Rf a µWaWeU aQd CRQVcLeQce WaWch¶ dePRQVWUaWLRQ b\ caPSLQg 
in the construction site in an attempt to prevent the progress of the construction activities. Although the protests 
emerged in response to environmental degradation, environmental signifiers were increasingly articulated with 
the signifiers of nationalism. Accordingly, the environmental protest movement against the operation of a 
goldmine was framed as a national struggle against imperialism embodied in the multinational gold-mining 
company.  
 
In this study, we turn to Twitter for a comprehensive analysis of discourse propagated online. We focus on the 
tweets sent from a variety of accounts including enviromental organizations, news media, celebrities, activist 
groups, and governmental representatives with the aim to present the features of the nationalist dialogue 
developed and shared by different parties. Our research sample consists of a large volume of tweets, which 
include the search keywords ̀ kazdaglari` and ̀ kaz daglari`, retrieved since the beginning of the protests through 
TZLWWeU¶V VWUeaPLQg API. The cRQWULbXWLRQ Rf RXU VWXd\ OLeV LQ VheddLQg OLghW RQ UROe Rf QaWLRQaOLVW LdeRORg\ LQ 
environmental communication. By analyzing the discourse shared on Twitter, we demonstrate in this study how 
and with what consequences the environmental protests were articulated as an anti-imperialist struggle against 
foreign invaders with nationalist signifiers. 
 
We argue that the use of the nationalist vocabulary in the protest discourse is a double-edged sword both 
supporting and undermining environmental protests and the issue of protection of the environment. As being 
one of the most influential ideologies in the Turkish context, nationalism highly increased the appeal of the 
protests movement, attracting, as well as uniting many social groups with diverging interests, identities, and 
grievances. Moreover, given the recent nationalist turn of the existing government, the protests effectively 
pressurized the authorities to take their objections and demands into account. Yet, at the same time, it diverted 
attentions away from the issues of environmental degradation and environmental injustices. What is more, it 
rendered the protest movement powerless in the face of possible similar attempts of national mining companies 
in the Mount Ida area. 
 
Keywords: Environment, protest movement, nationalism, Mount Ida, Twitter 
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BEHAVIOUR CHANGE FOR GOOD: NEUROPOLITICS OF VIRTUAL REALITY AND 
EMPATHY 

 
Burak Erdeniz1, Ege Tekgün2 

 
Virtual reality (VR) has become available to a wide range of areas because of its immersive and interactive 
nature. With its increased popularity, researchers become interested in using it as a tool to understand human 
behaviour and perception in various e[SeULPeQWaO VeWWLQgV (McCaOO & BOaVcRYLch, 2009). Of LQWeUeVW heUe, VR¶V 
ability to simulate the possibility of having the perspective of another person expanded the research towards 
whether it can be used to promote empathy. Previous studies showed that embodiment in a virtual body 
significantly reduced negative attitudes for elderly (Yee & Bailenson, 2009), implicit racial bias (Banakou, 
Hanumanthu, & Slater, 2016), as well as created prosocial behaviours in real-life (Herrera, Bailenson, Weisz, 
Ogle, & ZaNL, 2018). MRUeRYeU, VR aOORZV LPSURYLQg SeRSOe¶V XQdeUVWaQdLQg Rf eQYLURQPeQWaO LVVXeV b\ 
enabling them to experience consequences of their behaviours. For instance, it was shown that people become 
conscious paper consumers after the virtual experience of cutting a tree (Ahn, Bailenson, & Park, 2014). 
Importantly, they also showed that the change in behaviours was more powerful after the VR experience 
compared to any other media such as video or text. Following these features, VR was considered as a unique 
tool to raise awareness and subsequently foster social changes by activists and non-profits. For these purposes, 
organizations created virtual films that people can experience from first-person perspective about refugees 
(Arora & Milk, 2015), clean water (Charity: Water, 2016) and about more different areas to present related 
challenges. On the other hand, the power of these immersive virtual experiences raised questions about the 
ethics of using such technology (Spiegel, 2018). Given the widespread use of VR, we explain the beneficial 
effects of VR for our society and argue the policy regulations and both ethical and social risks associated with 
VR. 
 
Keywords: Virtual reality, empathy, prosocial behaviours, ethical codes 
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NEW COMMUNICATION TOOLS FOR SOCIAL INNOVATION: THE ROLE OF 
SOCIOLOGICAL IMAGINATION IN SEARCHING FOR ALTERNATIVES TO 

DEVELOPMENT  
 

Derya Nizam1 
 
COaVVLcaO PRdeUQL]aWLRQ WheRULeV Vee deYeORSPeQW aV a XQLfRUP, XQLOLQeaU, ³VWage-W\Se´ SURceVV WhaW ZaV Oed b\ 
the already proven example of the West which the rest of the World ZLVhLQg WR deYeORS had WR ³cRS\´ aQd 
³caWch XS´. FURP Whe PLd-1980s onward, post-structural ideas began to appear in critical developmental studies 
and post-developmental thought. Although this is complex area of writing and research from literature studies 
to economics, this study aims to discuss the importance of sociological imagination in the questioning of 
Western terms of development, that were previously assumed to be automatically good. Furthermore, it presents 
a critical discussion on the role of sociological imagination in helping to speak about alternatives to 
development rather than searching for development alternatives. Such thinking on the alternatives to 
development firstly requires the criticism of the discourse and the practice of development which can clear the 
ground for a more radical collective imagining of alternative futures. Accordingly, this paper argues that such 
thinking about the alternatives to development requires a theoretical and practical transformation drawing on 
the practices of social movements in local autonomy, culture and knowledge; and a position that defends 
localized, pluralistic grassroots movements through new forms of social relations framed as social innovation. 
 
Keywords: Development, sociological imagination, social innovation, post-development, alternatives to 
development 
 
  

 
1 DU. g÷UeWLP h\eVL, ø]PLU ENRQRPL hQLYeUVLWeVL, FeQ EdebL\aW FaN�OWeVL, SRV\RORML B|O�P�, 
deryanizam@yahoo.com  



 

 17 

SELF-REPORTED COMPETENCIES OF UNIVERSITY STUDENTS AFTER A CIVIC 
ENGAGEMENT EXPERIENCE: A SEMANTIC NETWORK ANALYSIS 

 
Selin Türkel1, Ebru U]uno÷lu2, PÕnar Umul hnsal3 

 
IQ WRda\¶V cLUcXPVWaQceV, ZheUe VRcLeWaO cRQceUQV becRPe PRUe VLgQLfLcaQW, XQLYeUVLWLeV¶ UeVSRQVLbLOLWLeV aUe QR 
more limited to delivering and disseminating knowledge, graduating students competent in their fields but also 
include raising socially sensitive young people (Hoffman, 2015), who have prosocial competencies. Prosocial 
behavior refers to "voluntary actions that are intended to help or benefit another individual or group of 
individuals" (Eisenberg & Mussen, 1989: 3). In terms of Communication for Development (C4D) goals, many 
universities around the world have started to adopt C4D-oriented courses to curriculum about sixty years ago 
(Khanna, 2017), with main topics such as community advocacy, community engagement, sustainability, social 
responsibility, and civic involvement. These courses, when designed with an engaged learning approach, 
provide students behavioral and non-behavioral benefits; including attitude and conative intention changes, 
improvement in social and intergroup dialogue skills (Bowman, 2011) and particularly, enhanced civic 
engagement (Çetindamar & Hopkins, 2008).  
 
This case study involves a course designed to help students develop an advocacy campaign, namely XYZ (name 
concealed for review). Additionally, the study includes post-test results which measure and evaluate intended 
outcomes among 45 students enrolled to the course. Sentence completion from projective techniques is utilized 
by asking students to complete below statements: 
 

1. XYZ SURMecW RffeUV VROXWLRQV fRU ««««.  
2. XYZ couUVe cRQWULbXWeV WR P\ OLfe LQ Za\V VXch aV «««.  

 
ThURXgh a VePaQWLc QeWZRUN aSSURach, a UeOaWLRQaO UeSUeVeQWaWLRQ fRU fLQdLQg SaWWeUQV LQ VWXdeQWV¶ SeUceSWLRQV 
is obtained. 
  
XYZ is a student-initiated project aiming to build awareness on hate speech against refugee children and change 
attitudes of university students. With the campaign message, students urge target audience, which mainly 
consists of their peers, to see a child as "a child" only and to YLeZ Whe ZRUOd WhURXgh chLOdUeQ¶V e\eV. FURP aQ 
educational perspective, the project is not only important for creating impact on community but also on VWXdeQWV¶ 
cognitive, social, and individual outcomes. The findings demonstrate the impact of civic engagement experience 
on university VWXdeQWV¶ SURVRcLaO cRPpetencies, empowering them to make a change in society. Results reveal 
a pattern of both individual and community outcomes such as creating bonds with children, enabling to gain a 
different perspective, breaking my own prejudices, helping me recognize the feeling of happiness in doing good. 
 
Consequently, it can be said that engaged learning courses help students internalize what they have learned so 
faU; bRWh aV cRPSeWeQW aQd UeVSRQVLbOe cRPPXQLcaWRUV. FXUWheU, Whe\ eQhaQce VWXdeQWV¶ participatory skills 
through prosocial education, leading them to become world citizens. 
 
Keywords: Social network analysis, civic engagement, universities, communication for development 
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Z KUùAöIYLA EöøTøM øLETøùøMøNøN SORUNLU ALANLARI VE ÇÖZÜM 
gNERøLERø 

 
Abdülkadir Erhan Ayberk1 

 
Genel olarak ³Z KXúa÷Õ´ NaYUaPÕ (Generation Z) 1995 ve VRQUaVÕ dR÷XPOXOaU için NXOOaQÕ\RUOaUVa da, NXúa÷ÕQ 
aVÕO temsilcilerinin 2000 (2. Milenyum) dR÷XPOXOaU ROdX÷X \aSÕOaQ aUaúWÕUPaOaUdaQ aQOaúÕOPaNWadÕU. Daha net 
bir ifade ile, NXúaN de÷LúLPL 1995 dR÷XPOXOaUOa birlikte baúOaPÕú ve 2000 dR÷XPOXOaUOa daha belirgin bir 
NaUaNWeULVWL÷e b�U�QP�úW�U. Akademik WaQÕPOaUa en uygun bu nesil, T�UNL\e¶de ilk ve en \R÷XQ biçimde 2019 
\ÕOÕQda üniversitelere Na\ÕW \aSWÕUPÕúWÕU. Üniversitelerde e÷LWLP LOeWLúLPLQLQ NXUgXOaQPaVÕQda NXOOaQÕOPaN üzere 
NXúaNOa ilgili bilinçlendirmeler \aSÕOPadÕ÷Õ takdirde, geleneksel uygulama aOÕúNaQOÕNOaUÕQÕQ belli alanlarda 
sorun \aUaWaca÷Õ aQOaúÕOPaNWadÕU. Bu nedenle tereddütlerin ortadan NaOdÕUÕOPaVÕ ve olguya bilimsel bir 
perspektiften \aNOaúÕOPaVÕQÕQ önemi aoÕ÷a oÕNPaNWadÕU. A\QÕ NXúa÷ÕQ üniversite öncesi orta e÷LWLP döneminde 
\aúadÕNOaUÕ ]RUOXNOaUÕQ ve bu zorluklarla baúa oÕNÕúOaUÕQ baúaUÕOÕ örneklerinin aUaúWÕUÕOPaVÕ ve irdelenmesi 
gerekmektedir. Alanda literatür WaUaPaVÕ\Oa elde edilen bulgular ve orta |÷UeWLPdeQ WaúÕQan tecrübelerin, 
bilimsel aoÕdaQ tasnif edilmesi sonucunda YaUÕOacaN nihai oÕNWÕOaUÕQ elde edilmesi ve e÷LWLP LOeWLúLPLQdeNL 
bariyerlerin aúÕOPaVÕ için NXOOaQÕOPaVÕ gerekmektedir. Bu nedenle, öncelikle literatür WaUaPaVÕ \aSÕOPÕú ve 
konunun temel dinamikleri ve alandaki oaOÕúPaOaU gözden geoLULOPLúWLU. DL÷eU yandan, dünyadaki oaOÕúPaOaUa 
paralel biçimde, T�UNL\e¶deQ veri WRSOaQÕOPÕúWÕU. dÕNaQ veri desenlerinin oa÷UÕúWÕUdÕ÷Õ hangi VRUXOaUÕQ 
VRUXOaca÷ÕQa karar verilerek Z NXúa÷Õ WaQÕPOaQPaVÕQa uyan |÷UeQcLOeUden örneklem usulüyle seçilen üniversite 
|÷UeQcLOeUL ile derinlemesine g|U�úPe WeNQL÷L X\gXOaQPÕúWÕU. Bir yandan da konunun dL÷eU boyutu olan Z 
NXúa÷Õ\Oa, e÷LWLP aOaQÕQda ilk temas eden e÷LWLPcLOeU olan K12 e÷LWLPcLOeULQe XOaúÕOaUaN, bu grup üyelerinin 
NXúak WaQÕPOaPaVÕQa giren |÷UeQcLOeUL\Oe LOLúNLOeUL VRUgXOaQPÕúWÕU. daWÕúPa aOaQOaUÕ beOLUOeQPLúWLU ve QaVÕO 
çözüme NaYXúWXUXOdX÷X LUdeOeQPLúWLU. K12 e÷LWLPcLOeULQLQ kendi çözüm \ROOaUÕQÕQ akademik literatürdeki 
\aQVÕPaOaUÕ de÷eUOeQdLULOPLú ve oaOÕúPa sonuçlaUÕ rapora d|Q�úW�U�OP�úW�U. daOÕúPaQÕQ hem NXúaN 
WaUWÕúPaOaUÕQa ve hem de Z NXúa÷ÕQa LOLúNLQ \aNOaúÕPOaUa NaWNÕ YeUece÷L d�ú�Q�OPeNWedLU. Bunun \aQÕQda 
Üniversite yönetimlerine de Z NXúa÷ÕQÕQ beklentilerinin aNWaUÕOPaVÕQda \aUdÕPcÕ ROaca÷Õ de÷eUOeQdLULOPeNtedir. 
 
Anahtar Sözcükler: Z KXúa÷Õ, KXúaNOaUa Özgü E÷LWLP øOeWLúLPL, Gençler, Dijital Teknoloji, Akademik 
E÷LWLPde Yeni GeOLúPeOeU 

 
PROBLEMATIC ASPECTS OF EDUCATIONAL COMMUNICATION WITH 

GENERATION Z AND SOLUTION PROPOSALS 
 
Although the term "Generation Z" is generally used for those born in 1995 and later, it is understood from the 
studies that the main representatives of the generation are those born in 2000 (2nd Millennium). To be more 
precise, the generational change started with those born in 1995 and has taken on a more pronounced 
characteristic with those born in 2000. This generation most fitting the academic definition has started enrolling 
to universities for the first time in mass in 2019. It is understood that the traditional practice and habits will 
cause problems in certain areas unless some generational awareness is raised in order to be used in educational 
communication in universities. For this reason, the importance of clearing hesitations and assuming a scientific 
approach to the phenomenon comes to light. It is necessary to investigate and study the difficulties this 
generation had in secondary education and the cases where these difficulties were successfully overcome. 
Findings obtained through literature review in the field and experiences from secondary education should be 
used to obtain the final outputs as a result of scientific classification and to overcome barriers in educational 
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communication. To that end, literature review is carried out and the underlying dynamics of the subject and 
studies in the field is examined. On the other hand, in accordance with the studies worldwide, data has been 
collected from Turkey. Choosing among questions arising from the emergent data patterns, in-depth interviews 
are carried out with students that fit the Generation Z definition, chosen by the sampling technique. On the other 
hand, by reaching out to the K12 educators, who has first contacted the Generation Z students in an educational 
setting, their relations with this generation is examined. The areas of conflict are determined and the solutions 
aUe VWXdLed.  The UefOecWLRQV Rf K12 edXcaWRUV¶ SURSRVed VROXWLRQV WR Whe acadePLc OLWeUaWXUe LV cRQVLdeUed aQd 
results are reported. This study aims to help moderate both generational conflict and the approaches in relation 
to Generation Z students.  Besides, the study aims to ease the transmission of expectations of Generation Z 
students to university administrations. 
 
Keywords: Generation Z, Generation-Specific Education Communication, Youth, Digital Technologies, New 
Developments in Academic Educations 
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ThRK SøNEMASINDA FENOMENLERøN ETKøSø: YOUTUBER FøLMLERø 
 

Adem Ayten1, Cahit Üstün 2 
 

EQd�VWUL\eO VLQePa, geoPLúWeQ g�Q�P�]e bLU �U�Q haOLQe geWLUdL÷L VLQePa fLOPLQL daha NROa\ Sa]aUOaPaN Ye 
daha geQLú NLWOeOeUe XOaúWÕUPaN LoLQ SRS�OeU NLúL Ye aNÕPOaUÕ NXOOaQPaNWadÕU. BX NLúLOeU Ye aNÕPOaU V�Ueo 
LoeULVLQde V�UeNOL de÷LúLP g|VWeUPeNWedLU. Web 2.0¶ÕQ geOLúLPL\Oe RUWa\a oÕNaQ VRV\aO VRV\aO a÷OaU NXOOaQÕcÕOaUÕQ 
NeQdLOeULQL Lfade edebLOeceNOeUL  (LoeULN �UeWebLOeceNOeUL) \eQL RUWaPOaU ROaUaN |Qe oÕNaUNeQ bX RUWaPOaU 
Va\eVLQde WRSOXPXQ oeúLWOL VRV\R-N�OW�UeO oeYUeOeULQe PeQVXS NXOOaQÕcÕOaU geQLú NLWOeOeUe XOaúPa Ye dahaVÕ 
RQOaUÕ eWNL aOWÕQa aOPa ROaQa÷Õ bXOPXúWXU. SRV\aO Ped\a feQRPeQL \a da LQfOXeQceU (VRV\aO eWNLOe\LcL) ROaUaN 
adOaQdÕUÕOaQ bX NLúLOeU oeúLWOL VRV\aO a÷OaUda faUNOÕ NRQXOaUda LoeULN �UeWPeNWedLUOeU. BX LoeULNOeU |Qce PeWLQ 
olarak baúOaPÕú aUdÕQdaQ fRWR÷Uaf, aQLPaV\RQ Ye YLdeR gLbL dL÷eU LOeWLúLP fRUPOaUÕ\Oa oeúLWOeQPLúWLU. BX 
oeúLWOL÷LQ aUWPaVÕQda WeNQRORMLQLQ hÕ]OÕ geOLúLPLQLQ \aQÕQda bX LoeULNOeUL �UeWebLOeceN WeNQRORML\e; bLOgLVa\aU, 
kamera, mikrofon, øQWeUQeW gLbL, XOaúÕOabLOLUOL÷LQ NROa\OaúPaVÕ da |QePOL bLU eWNeQ ROPXúWXU. BXQXQOa bLUOLNWe 
bX LoeULNOeU ]aPaQ LoeULVLQde Lo Loe geoPLú, geOeQeNVeO Ye \eQL RUWaPOaU aUaVÕQda bLU eWNLOeúLP Pe\daQa 
geWLUPLúWLU. øúWe bX QRNWada, bLU eQd�VWUL\eO fLOP LoLQ geUeNOL NLWOe\L YRXWXbe Ye VRV\aO a÷OaU �]eULQdeQ eOde edeQ 
feQRPeQOeU, haOL ha]ÕUda �UeWWLNOeUL LoeULNOeULQL, g�Q�P�] WUeQdOeULQL Ye NLWOeOeULQLQ beNOeQWLOeULQL 
haUPaQOa\aUaN VLQePa fLOPOeUL oeNPLúWLU. BX fLOPOeULQ b�WoeOeULQL, hedef NLWOeOeULQL de g|] |Q�Qde 
bulundurarak, pazarlama straWeMLOeUL ba÷OaPÕQda de÷eUOeQdLUPeN fLOPOeULQ WePeO QLWeOLN Ye |]eOOLNOeULQL aQOaPaN 
aoÕVÕQdaQ |QePOLdLU. BXQXQ \aQÕQda fLOPOeULQ WeNQLN Ye VaQaWVaO \aSÕVÕQÕ VLQePaWRgUafLN Ye dUaPaWLN |geOeU 
aoÕVÕQdaQ LUdeOePeN geUeNOLdLU.  
 
daOÕúPaQÕQ aPacÕ, YRXTuberler WaUafÕQdaQ oeNLOeQ fLOPOeUL LQceOe\eUeN RUWaN |]eOOLNOeULQL Ye faUNOaUÕQÕ WeVSLW 
eWPeN, bXQOaUÕQ g�Q�P�] Ye geOeceN VLQePaVÕQa  eWNLOeULQL VaSWaPaNWÕU. BX QRNWada eQd�VWUL\eO VLQePa Ye 
feQRPeQ LOLúNLVLQL RUWa\a NR\PaN aPaoOaQPaNWadÕU. KÕVa V�Uede b�\�N NLWOeOeUe XOaúaQ Ye RQOaUÕ eWNLVL aOWÕQa 
aOaQ feQRPeQOeULQ bX b�\�N WaNLSoL WRSOXOX÷XQXQ, aVOÕQda Qe NadaUÕQÕQ beOLUOL bLU ]aPaQ haUca\aUaN Ye �cUeW 
|de\eUeN fLOPOeUe gLWWL÷LQL aQOaPaN geOeceNWeNL oaOÕúPaOaU aoÕVÕQdaQ bLU |Qc� YeUL ROacaNWÕU.  
 
BX oaOÕúPa NaSVaPÕQda LONL 2015 \ÕOÕQda oeNLOeQ Ye g�Q�P�]e NadaU Va\ÕVÕ \edL WaQe\e XOaúaQ, YRXTuberlar 
WaUafÕQdaQ \aSÕPcÕOÕ÷Õ, R\XQcXOX÷X, VeQaU\RVX \a da bX PLV\RQOaUÕQ bLUNaoÕ �VWOeQLOeQ fLOPOeU LQceOeQecektir. 
Bu filmlerin incelenmesinde içerik analizi yöntemi kullaQÕOaUaN |QceOLNOe b�Woe, haVÕOaW, gLúe UaNaPOaUÕ, oeNLP 
\ÕOOaUÕ, NRQX, oeNLP \eUOeUL WeVSLW edLOeUeN bX YeULOeU oaOÕúPaQÕQ aPacÕ dR÷UXOWXVXQda de÷eUOeQdLULOPLúWLU.  BXQXQ 
\aQÕQda bX YRXTXbeUOaUÕQ NaQaOOaUÕQÕQ aoÕOÕú WaULhOeUL, SRS�OeU LoeULNOeUL, WaNLSoL Ye Sa\OaúÕP Va\ÕOaUÕ gLbL 
|]eOOLNOeUL de LQceOeQPLú Ye VaQaO LOe UeaO NLWOe aUaVÕQdaNL LOLúNL RUWa\a NRQXOPXúWXU.  
 
Anahtar Sözcükler: T�UN VLQePaVÕ, YouTuber, YouTuber filmi 
 

THE EFFECT OF INFLUENCERS TO TURKISH CINEMA: YOUTUBER MOVIES 
 

From past to present, industrial cinema has used popular people and trends to make it easier to market and reach 
a wider audience. These people and currents have constantly changed through the process. The development of 
web 2.0 and the emergence of social media have created new media in which users express themselves, and 
users coming from various socio-cultural classes of society have had the opportunity to reach and influence the 
masses via these new media.  The users who are called social media influencers have been producing various 

 
1 DU. g÷UeWLP h\eVL, Istanbul Gelisim hQLYeUVLWeVL, U\gXOaPaOÕ BLOLPOeU Y�NVeN ONXOX, YeQL Med\a Ye 
øOeWLúLP, ademay@gmail.com  
2 DU. g÷UeWLP h\eVL, øVWaQbXO A\dÕQ hQLYeUVLWeVL, G�]eO SaQaWOaU FaN�OWeVL, Çizgi Film ve Animasyon, 
dr.cahitustun@gmail.com 
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WRSLcV fRU dLffeUeQW VRcLaO PedLa SOaWfRUPV. The fLUVW cRQWeQWV¶ fRUP ZaV We[W aQd WheQ YaULed aV ShRWRV, 
animations and videos. Besides the rapid  development of technology easier accessibility to technology such as 
computers, cameras microphones and Internet that can make contents produce has also been a significant factor. 
However, these contents intertwined over time, creating an interaction between traditional and new 
environments. At this point, the influencers who had the necessary audience for an industrial film through 
YouTube and social networks, produced movies by blending the content they have produced with the trends of 
today and the expectations of the mass. Evaluating the budgets of these films in the context of marketing 
strategies, taking into account their target audiences, is important for understanding the basic characteristics 
and characteristics of the films. In addition, it is necessary to examine the technical and artistic structure of the 
films in terms of cinematographic and dramatic elements. 
 
The objection of the research is to determine the common features and differences of the films shot by 
YouTubers. Besides it is objected to determine their effects on the cinema understanding of today and the future. 
At this point, it is aimed to reveal the relationship between industrial cinema and influencer. The research can 
be a pioneering data for future researches to understand how much of this large group of followers of influencer 
that reach and influence the mass in a short period of time, in fact, spend a certain amount of time and pay. 
 
Within the scope of the research, the films, the first of which was shot in 2015 and which has reached seven to 
date, are produced, acted, scripted or screened by YouTubers. In the analysis of these films, firstly, content, 
method, budget, revenue, box office figures, shooting years, subject, shooting locations will be determined and 
the data is evaluated for the purpose of the research. Besides the clarifying of the features of these YouTubers' 
channels such as opening dates, popular content, number of followers and shares, the relationship between 
virtual and real mass is determined. 
 
Keywords: Turkish cinema, YouTuber, YouTuber movie 
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YAPAY ZEKÆ KULLANAN ùøRKETLER VE INSTAGRAM¶DAKø DøYALOJøK 
øLETøùøM BødøMLERø: BøR ødERøK ANALøZø dALIùMASI 

 
Ahmet Ayhan1, Hedi\e A\do÷an2 

 
TRSOXP 5.0, EQd�VWUL 4.0¶ÕQ geOLúPeVL\Oe bLUOLNWe de÷LúeQ WRSOXPXQ LhWL\aoOaUÕQÕ beOLUOe\eQ Ye gLdeUeQ bLU 
WRSOXP ROaUaN WaQÕPOaQPaNWadÕU. BX LQVaQ PeUNe]OL WRSOXPXQ aPacÕ, VLbeU aOaQÕ fL]LNVeO aOaQ LOe b�W�QOeúWLUPeN 
ve böylece dengeleyici bir sistem aracÕOÕ÷Õ\Oa WRSOXPVaO VRUXQOaUÕQ RUWa\a oÕNPaVÕQÕ |QOePeNWLU. BX WRSOXPOa 
bLUOLNWe, WRSOXPXQ heU �\eVLQLQ bLU dL÷eULQe Va\gÕ dX\dX÷X Ye bLU OLdeU ROPa SRWaQVL\eOLQLQ ROdX÷X e÷OeQceOL Ye 
eWNLQOLN bLU LQVaQOÕN d�]e\LQe XOaúPaN SOaQOaQPaNWadÕU. BXQXQ geUoeNOeúebLOPeVL aPacÕ\Oa, b�\�N 
PLNWaUOaUdaNL YeULOeU, VLbeU RUWaPOaUdaNL NXOOaQÕcÕOaUdaQ fL]LNVeO aOaQOaUÕQa d|Q�N ROaUaN WRSOaQPaNWa Ye daha 
sonra yapay zekâ \ROX\Oa aQaOL] edLOPeNWedLU Ye bX aQaOL] VRQXoOaUÕ NXOOaQÕcÕOaUÕQ fL]LNVeO aOaQOaUÕQda oRN oeúLWOL 
amaçlaUOa X\gXOaPa\a geoLULOeceN e\OePOeU LoLQ dLNNaWe aOÕQPaNWadÕU. BX dXUXP, |]eOOLNOe \aSa\ zekâ kullanan 
úLUNeWOeULQ dL\aORMLN LOeWLúLP LONeOeUL ba÷OaPÕQda IQVWagUaP¶da hedef NLWOeOeUL LOe QaVÕO LOeWLúLP NXUdX÷X VRUXVXQX 
g�QdePe geWLUPeNWedLU. BX ba÷OaPda, bX oaOÕúPa FRUbeV OLVWeVLQde LON RQda \eU aOaQ \aSa\ zekâ úLUNeWOeULQLQ 
IQVWagUaP Va\faOaUÕQÕ KeQW Ye Ta\ORU¶ÕQ (1998) geOLúWLUdL÷L dL\aORMLN LOeWLúLP LONeOeULQL NXOOaQaUaN LoeULN aQaOL]L 
LOe LQceOePeNWedLU. BX LQceOePe \ROX\Oa oaOÕúPa úLUNeWOeULQ geQeO e÷LOLPOeULQe \|QeOLN bLOgLOeU VXQPaNWadÕU.  
 
Anahtar Sözcükler: Yapay zekâ, WRSOXP 5.0, IQVWagUaP, dL\aORMLN LOeWLúLP, LoeULN aQaOL]L 
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AI-USING COMPANIES AND DIALOGIC COMMUNICATION ON INSTAGRAM:  
A CONTENT ANALYSIS STUDY 

 
Society 5.0 is described as a society which determines and meets the needs of a society changing with the 
development of Industry 4.0. The objective of this human-centered society is to integrate the cyber space with 
the physical one, and to hinder the emergence of social problems via a balancing system. With this society, it 
is planned to reach an entertaining and active level of humanity, in which each member of the society has 
respect for each other and has the potential to become a leader. In order to make this happen, big amounts of 
data are collected from the users on cyber space regarding their physical space, and later analyzed through 
artificial intelligence (AI), and the analysis results are taken into account for actions to be taken in various way 
in the physical space of these users. This prompts the question of how the AI-using companies communicate 
with their target audience on Instagram with regard to dialogic communication principles. Accordingly, this 
study content-analyses the Instagram pages of the top ten companies using AI technology listed by Forbes, 
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utilizing the dialogic communication principles by Kent and Taylor (1998). This study provides information 
regarding the general trends of companies. 
 
Keywords: Artificial intelligence, society 5.0, Instagram, dialogic communication, content analysis 
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STREAMING MEDIA PLATFORMS AND THE TRANSFORMATION OF AUDIENCE 
ACTIVITY 

 
Aras Özgün1, Andreas Treske2 

 
Today streaming media platforms emerge as dominant means of narrative content distribution, and increasingly 
substitute cinema and television in this regard. Yet, the temporal and spatial settings of the audience activity 
they impose are structured quite differently from those of cinema and television spectatorship. With the help of 
the mobile media technologies they are delivered through, streaming media platforms free the viewership from 
the temporal and spatial limitations of cinema and television, and offer a continuous and isolated watching 
experience. Algorithmically regulated and customized program flow, and the accompanying illusion of 
interactivity further contributes to the emergence of streaming media spectatorship as a distinctly novel mode 
Rf aXdLeQce acWLYLW\, aQd chaUacWeUL]e LW aV a µSULYaWL]ed¶ fRUP WhaW cRQWUaVWV ZLWh Whe µSXbOLcQeVV¶ aQd 
µcROOecWLYeQeVV¶ Rf cLQePa aQd WeOeYLVLRQ YLeZeUVhLS. IQ WhLV VWXd\, Ze aLP WR examine the novel conditions of 
audience activity imposed by the streaming media platforms by referring to past audience studies and television 
studies theories, and interrogate the impacts of such new mode of media consumption on the public life. 
 
Keywords: Streaming Media Platforms, Platform Capitalism, Audience Studies, New Media Studies, 
Interactive Media Studies 
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DøASPORA MEDYASINDA ³dERKES´ KøMLøöøNøN KURGULANIùI: JINEPS 
GAZETESø gRNEöø 

 
Ayça Demet Atay1 

 
deUNeV SR\NÕUÕPÕ ROaUaN da adOaQdÕUÕOaQ 1864 V�Ug�Q�QdeQ VRQUa OVPaQOÕ cR÷Uaf\aVÕQa \eUOeúWLULOeQ KX]e\ 
KafNaV haONOaUÕ bXg�Q T�UNL\e, SXUL\e Ye hUd�Q¶de dLaVSRUaOaU ROXúWXUPaNWadÕUOaU. BX PaNaOede ³deUNeV´ 
NLPOL÷LQLQ T�UNL\e¶deNL dLaVSRUa Ped\aVÕQda LQúaVÕ, a\OÕN JÕQeSV ga]eWeVLQde Ye ga]eWeQLQ ønternet sitesinde 
\eU aOaQ habeU, LQceOePe \a]ÕOaUÕ Ye N|úe \a]ÕOaUÕ �]eULQdeQ WaUWÕúÕOacaNWÕU.  
 
K�OW�UeO NLPOLN, bL]LP oaOÕúPaPÕ]da dLyaVSRUa haONOaUÕQÕQ NLPOL÷L, SWXaUW HaOO¶XQ da Lfade eWWL÷L gLbL ³NÕUÕOPaOaU 
ve V�UeNVL]OLNOeU´ �]eULQdeQ V�UeNOL bLU ROXúXP V�UecLQdedLU (1994, V.225). K�OW�UeO NLPOLN dedL÷LPL], bLU ³|]´ 
de÷LO, ³heU ]aPaQ hafÕ]a, faQWe]L, aQOaWÕ Ye PLW \ROX\Oa LQúa edLOeQ NRQXPOaQdÕUPaOaUdÕU´ (V. 226). BX baNÕPdaQ 
kimlik, özneler ve söylemsel pratLNOeU aUaVÕQdaNL bLU eWNLOeúLP ROaUaN NaYUaPVaOOaúWÕUÕOPaOÕdÕU. KLPOLN, V|\OeP 
LoLQde V�UeNOL ROXúXP haOLQdedLU Ye bX V�UeoWe ³gWeNL´ LOe LOLúNLVL beOLUOe\LcLdLU. HaOO, NLPOL÷LQ faUNOÕOÕNOaU 
�]eULQdeQ, gWeNL LOe ROaQ LOLúNLVL Ye ³gWeNLQL dÕúaUÕda bÕUaNPa NaSaVLWeVL´ �]eULQdeQ úeNLOOeQdL÷LQdeQ 
bahVeWPeNWedLU (1996, V.3). BX PaNaOede, dLaVSRUa Ped\aVÕQÕQ V|\OePLQde ³deUNeV´ NLPOL÷LQLQ Ye bX NLPOL÷LQ 
gWeNLOeULQLQ QaVÕO NXUgXOaQdÕ÷Õ eOe aOÕQPaNWadÕU.  
 
MeUNe]L øVWaQbXO KadÕN|\¶de bXOXQaQ JÕQeSV ga]eWeVL, heP baVÕOÕ ROaUaN heP de øQWeUQeW �]eULQdeQ \a\ÕQOaQaQ 
a\OÕN bLU ga]eWedLU. Ga]eWe, øQWeUQeW VLWeVLQde ³KafNaV\a¶daQ V�U�OeQ haONOaU´ ROaUaN QLWeOedL÷L dLaVSRUa 
deUNeVOeULQL WePVLO eWWL÷LQL Lfade eWPeNWe Ye ³NeQdLVLQL KafNaV\aOÕOaUÕ Ye dL÷eU haONOaUÕ b�W�QOeúWLUecek ve 
d�Q\ada \aOÕWÕOPaOaUÕQa L]LQ YeUPe\eceN bLU \a\ÕQ RUgaQÕ´ ROaUaN WaQÕPOaPaNWadÕU.  
 
BX oaOÕúPada, úX aUaúWÕUPa VRUXOaUÕQa \aQÕW aUaQPaNWadÕU: 1) JÕQeSV¶We \a\ÕQOaQaQ habeU, LQceOePe \a]ÕVÕ Ye 
N|úe \a]ÕOaUÕQda ³deUNeV´ NLPOL÷L Ye ³gWeNL/gWeNLOeU´ QaVÕO NXUgXOaQPaNWadÕU? 2) deUNeV SR\NÕUÕPÕ¶QÕQ 
NROeNWLf hafÕ]ada \aUaWWÕ÷Õ WUaYPa QaVÕO hLNa\eOeúWLULOPeNWedLU? 3) T�UNL\e Ye KafNaV\a QaVÕO NXUgXOaQPaNWadÕU? 
Bu amaçla, Ocak-ENLP 2020 Va\ÕOaUÕQda \a\ÕQOaQPÕú W�P habeU, LQceOePe Ye N|úe \a]ÕOaUÕ LoeULN Ye Wematik 
analiz yöntemleriyle incelenmektedir.  
 
Anahtar Sözcükler: Çerkes, Abhaz, Kafkasya, diaspora, kimlik, medya, Türkiye  
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THE CONSTRUCTION OF THE "CIRCASSIAN" IDENTITY IN THE DIASPORA 
MEDIA: THE EXAMPLE OF JINEPS NEWSPAPER 

 
The North Caucasian peoples, who, after the Circassian Genocide of 1864, were expelled from their homeland 
and placed in the Ottoman geography, constitute diasporas in Turkey, Syria and Jordan today. This article will 
dLVcXVV Whe cRQVWUXcWLRQ Rf Whe ³CLUcaVVLaQ´ LdeQWLW\ LQ Whe dLaVSRUa PedLa LQ TXUNe\ WhURXgh aQ aVVeVVPeQW Rf 
QeZV VWRULeV, UeYLeZV aQd cROXPQV SXbOLVhed LQ Whe PRQWhO\ JÕQeSV QeZVSaSeU aQd RQ LWV ZebVLWe.  
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Cultural identity, and in our case the identity of diaspora peoples, is in a continuoXV SURceVV Rf ³becRPLQg´ 
WhURXgh UXSWXUeV aQd dLVcRQWLQXLWLeV, aV SWXaUW HaOO SXWV LW (1994, S.225). WhaW Ze caOO cXOWXUaO LdeQWLW\ LV ³QRW 
aQ eVVeQce bXW a SRVLWLRQLQg´, ³aOZa\V cRQVWUXcWed WhURXgh PePRU\, faQWaV\, QaUUaWLYe aQd P\Wh´ (S. 226). IQ 
this respect, identity must be conceptualized as an interplay between subjects and discursive practices. Identity 
is in a constant state of formation within discourse, and its relationship with the "Other" is decisive in this 
formation process. Hall mentions that LdeQWLW\ LV cRQVWUXcWed WhURXgh dLffeUeQce, ³RQO\ WhURXgh Whe UeOaWLRQ WR 
Whe OWheU´ aQd becaXVe LWV caSacLW\ WR e[cOXde Whe "OWheU" (1996, S.3).  
 
ThLV aUWLcOe dLVcXVVeV hRZ Whe ³CLUcaVVLaQ´ LdeQWLW\ aQd LWV OWheU(V) aUe cRQVWUXcWed LQ Whe dLVcRXUVe Rf Whe 
dLaVSRUa PedLa. JÕQeSV QeZVSaSeU, headTXaUWeUed LQ IVWaQbXO, LV a PRQWhO\ QeZVSaSeU SXbOLVhed bRWh LQ SULQW 
and online. On its website, the newspaper states that it represents the diaspora Circassians, which it describes 
as "the peoples expelled from the Caucasus" and describes itself as "a media organ that will unite Caucasians 
and other peoples and will not allow them to be isolated in the world". 
 
This study seeks answers to the following research questions: 1) How are the identity of "Circassian" and that 
Rf "OWheU(V) " aUe cRQVWUXcWed LQ Whe QeZV, UeYLeZV aQd cROXPQV SXbOLVhed LQ JÕQeSV? 2) HRZ LV Whe WUaXPa 
created by the Circassian Genocide in the collective memory narrated? 3) How are Turkey and the Caucasus 
constructed? For this purpose, all news, reviews and columns published in ten issues from January-October 
2020 are analysed using content and thematic analysis methods. 
 
Keywords: Circassian, Abkhazian, Caucasus, diaspora, identity, media, Turkey  
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SøNEMADA DøSTOPYAN ANLATILAR VE EKOFEMøNøZM 
 

A\g�n ùen1 
 
³ENRfePLQL]P´ WeULPL LON Ne] FUaQVÕ] aUaúWÕUPacÕ FUaQoRLVe d¶EaXbRQQe WaUafÕQdaQ 1974¶We ³Le FpPLQLVPe RX 
Oa MRUW´ (Ya FePLQL]P Ya gO�P) NLWabÕQda NXOOaQÕOPÕúWÕU. S|]c�÷� NXOOaQÕUNeQ d¶EXbRQQe¶XQ aPacÕ, eNRORMLN 
haUeNeWOeULQ SRWaQVL\eOLQL LOaQ eWPeN Ye NadÕQOaUÕ eNRORMLN bLU deYULPe |Qc�O�N eWPe\e oa÷ÕUPaNWÕU. A\QÕ \ÕO 
SheLOa CROOLQV ³A DLffeUeQW HeaYeQ aQd EaUWh´ (FaUNOÕ BLU CeQQeW Ye YeU\�]�) NLWabÕQda cLQVL\eW a\UÕPcÕOÕ÷Õ 
LOe eNRORMLN \ÕNÕP aUaVÕQdaNL ba÷a dLNNaW oeNeUeN eNRORMLN \ÕNÕP, ÕUNoÕOÕN, VÕQÕf V|P�U�V�Q�Q aWaeUNLO \aSÕ\Õ 
a\aNWa WXWaQ SaUoaOaU ROdX÷XQX YXUgXOaU (Adams, 1991, s.127). 1970¶OeUdeQ LWLbaUeQ øNLQcL DaOga fePLQistlerin 
WaUWÕúPaOaUÕ LOe SeUVSeNWLfL geQLúOe\eQ eNRfePLQL]P LoLQde faUNOÕ \aNOaúÕPOaU ROVa da dR÷a Ye NadÕQÕQ eUNeN-
PeUNe]OL PedeQL\eW WaUafÕQdaQ ORgRVWaQ dÕúOaQaUaN daha aOW bLU VeYL\ede NRQXPOaQdÕUÕOdÕ÷Õ, b|\OeOLNOe WahaNN�P 
aOWÕQa aOÕQPaOaUÕQÕQ, V|P�U�OPeOeULQLQ QRUPaOOeúWLULOdL÷LdLU. ENRfePLQL]P, dR÷a/N�OW�U, UXh/bedeQ LNLOLNOeULQe 
da\aQaQ LQVaQ PeUNe]cL d�ú�Qce\L aúPaN LoLQ eNR-PeUNe]cL bLU LOLúNL NXUXOPaVÕQÕ, eNRVLVWePL WehdLW edeQ Lo Ye 
dÕú WahaNN�P VLVWePOeULQLQ d|Q�úW�U�OPeVLQL aPaoOaU. VaO POXPZRRd¶XQ (2004, s.121) beOLUWWL÷L gLbL, AQWLN 
YXQaQ fLOR]RfOaUÕQdaQ beUL \R÷XQOaúaUaN deYaP edeQ eUNeN aNOÕQ Ye µUaV\RQeO¶ d�ú�QceQLQ NXWVaQPaVÕ LQVaQOÕ÷Õ 
eQ LUUaV\RQeO VRQXca, eNRVLVWePe YeUdL÷L ]aUaU QedeQL\Oe dL÷eU W�UOeUOe bLUOLNWe NeQdL W�U�Q�Q deYaPOÕOÕ÷ÕQÕ da 
WehOLNe\e aWWÕ÷Õ QRNWa\a geWLUPLúWLU. KaUúÕ NaUúÕ\a NaOdÕ÷ÕPÕ] eNRORMLN \ÕNÕPdaQ Ye d�Q\aQÕQ geOdL÷L QRNWadaQ 
bahVedeUNeQ eYUeQVeO bLU ³LQVaQOÕN´ NaYUaPÕQdaQ bahVeWPeN, dR÷a\Õ WahULS edeQ g�c�Q Ye dR÷adaQ \a÷PaOaQaQ 
]eQgLQOL÷LQ, oR÷XQOX÷X be\a] Ye eUNeN ROaQ a\UÕcaOÕNOÕ a]ÕQOÕ÷ÕQ eOLQde ROdX÷X geUoe÷LQL g|]deQ VaNOaPaNWadÕU. 
SLQePaQÕQ, SROLWLN P�cadeOeOeULQ \�U�W�OPeVL aoÕVÕQdaQ |QePOL bLU N�OW�UeO WePVLO aUeQaVÕ ROdX÷XQX YXUgXOa\aQ 
MLchaeO R\aQ Ye DRXgOaV KeOOQeU¶a (2010, s.35-37) göre filmler, topOXPVaO geUoeNOL÷LQ LQúa edLOPeVLQe ]ePLQ 
ha]ÕUOa\aQ, d�Q\a\a daLU aOgÕ Ye beNOeQWLOeUe \|QeOLN RUWaN d�ú�Qce\L \|QOeQdLUeUeN PeYcXW WRSOXPVaO 
NXUXPOaUÕ a\aNWa WXWaQ daha geQLú bLU N�OW�UeO WePVLOOeU VLVWePLQLQ SaUoaVÕdÕU. MeWLQOeULQ LdeRORMLN 
de÷eUOeQdLUPeVL Ye Ped\a N�OW�U�Q�Q g|VWeULOeULQLQ |WeVLQe geoeUeN bXQOaUÕQ WRSOXPXQ XPXWOaUÕQÕ Ye 
NRUNXOaUÕQÕ QaVÕO VahQeOedL÷LQL, LdeRORMLN V|\OePOeUL Ye SROLWLN dXUXúOaUÕ QaVÕO \a\dÕ÷ÕQÕ LQceOePeN geUeNLU. 
PRS�OeU VLQePada Va\ÕOaUÕ gLdeUeN aUWaQ eNRORMLN NÕ\aPeW VeQaU\ROaUÕQa Ye bX dLVWRS\aQ aQOaWÕOaUda dR÷aQÕQ Ye 
NadÕQOaUÕQ NRQXPXQX aQaOL] eWPeN, bXg�Q�Q NRúXOOaUÕQÕ Ye geOece÷e \|QeOLN Na\gÕOaUÕ WaUWÕúPa\a aoPaN Ye \eQL 
ROaVÕOÕNOaU |QeUPeN baNÕPÕQdaQ |QePOLdLU. K�UeVeO oÕNaU oaWÕúPaOaUÕ LOe N|U�NOeQeQ b|OgeVeO VaYaúOaU, Ped\aQÕQ 
g|VWeUL aUacÕOÕ÷Õ\Oa PLOLWaUL]PL Ye ÕUNoÕOÕ÷Õ N|S�UWPeVL, LQVaQÕQ Ye dR÷aQÕQ V|P�U�V�, gÕda NUL]L gLbL QedeQOeUOe 
SeN oRN caQOÕ W�U�\Oe bLUOLNWe LQVaQ W�U�Q�Q deYaPOÕOÕ÷ÕQÕQ da WehOLNe aOWÕQda ROdX÷X bLU d|Q�P QRNWaVÕQda 
VLQePa, geQLú NLWOeOeUe XOaúPa g�c� Va\eVLQde bX PeVeOeOeULQ dLOe geWLULOdL÷L Ye WaUWÕúPa\a aoÕOdÕ÷Õ N�OW�UeO bLU 
]ePLQ, haWWa dLUeQLú aOaQÕ ROPa SRWaQVL\eOLQe VahLSWLU. ChLOdUeQ Rf MeQ (2006, AOfRQVR CXaURQ), Mad Ma[ FXU\ 
RRad (GeRUge MLOOeU) Ye HaQdPaLd¶V TaOe (2017-), Leila (2019-) eNRORMLN PahúeU VRQUaVÕ d�Q\ada NÕW 
Na\QaNOaUÕQ WRSOXPVaO cLQVL\eW Ye oeYUeVeO adaOeW eNVeQLQde QaVÕO bLU baVNÕ Ye deQeWLP PeNaQL]PaVÕ haOLQe 
geOece÷LQe daLU eQdLúeOeULQ dLOe geWLULOdL÷L SRS�OeU aQOaWÕOaUdÕU. BX dLVWRS\aQ aQOaWÕOaUda WRWaOLWeU deYletler, 
P�OWecL d�úPaQOÕ÷Õ, PLOLWaUL]P, NadÕQOaUÕQ N|OeOeúWLULOPeVL Ye eNRVLVWePLQ o|N�ú� aUaVÕQdaNL ba÷ RUWa\a 
VeULOPLúWLU. BX fLOPOeULQ Vadece V|P�U�\� Lfúa eWPe de÷LO, |]g�U Ye adLO bLU geOeceN P�cadeOeVLQde XPXdX eUNeN 
OLdeULQ NahUaPaQOÕ÷ÕQa ba÷OaPaN \eULQe eNRfePLQLVW bLU YL]\RQ VXQPa bLoLPL de |QePOLdLU. daOÕúPada eOe 
aOÕQaQ |UQeNOeU, aWaeUNL Ye ePSaU\aOL]PLQ VXo RUWaNOÕ÷ÕQÕQ d�Q\a\Õ eNRORMLN bLU NÕ\aPeWe V�U�NOedL÷LQL Ye bedeOL 
NadÕQOaUÕQ, \RNVXOOaUÕQ |dedL÷LQL RUWa\a NR\PaNOa NaOPa], bX NÕ\aPeWWeQ QaVÕO oÕNÕOaca÷ÕQÕ da g|VWeULU. 
 
Anahtar Sözcükler: Ekofeminizm, Distopya, Sinema, Ekolojik Kriz 
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DYSTOPIAN NARRATIVES AND ECOFEMINISM IN CINEMA 
 
FUeQch UeVeaUcheU FUaQoRLVe d'EaXbRQQe cRLQed Whe WeUP ³ecRfePLQLVP´ LQ 1974 LQ Whe bRRN "Le FpPLQLVPe RX 
la Mort" (Feminism or Death). Using the word, d'Eubonne's purpose is to announce the potential of ecological 
movements and to invite women to lead an ecological revolution. In the same year, Shelia Collins draws attention 
to the link between gender discrimination and ecological destruction in her book "A Different Heaven and Earth"; 
she emphasizes that ecological destruction, racism, and class exploitation are the parts that keep the patriarchal 
structure alive (Adams, 1991, s.127). Even though there are different approaches in ecofeminism, whose 
perspective has expanded with the discussions of Second Wave feminists since the 1970s, it is that nature and 
women are excluded from the logos by male-centered civilization and thus their domination and exploitation are 
normalized. Ecofeminism aims to establish an eco-centered relationship in order to overcome dualities such as 
nature / culture, soul / body, and transform internal and external domination systems that threaten the ecosystem. 
As Val Plumwood (2004, s.121) points out, the blessing of the male mind and 'rational' thought, which has been 
intensifying since the ancient Greek philosophers, brought humanity to the most irrational result, to the point where 
it endangered the continuity of its own species along with other species due to the damage it caused to the 
ecosystem. UVLQg a XQLYeUVaO cRQceSW Rf ³hXPaQLW\´ ZhLOe WaONLQg abRXW Whe ecRORgLcaO deVWUXcWLRQ Ze face aQd 
the point where the world has come, obscures the fact that the power destroying nature and the wealth plundered 
from nature are in the hands of a privileged minority, mostly white and male. According to Michael Ryan and 
Douglas Kellner (2010, s.35-37), who emphasized that cinema is an important arena of cultural representation in 
terms of conducting political struggles, films are part of a broader system of cultural representations that lays the 
groundwork for the construction of social reality, guiding common thinking about the perceptions and expectations 
of the world and keeping existing social institutions alive. Going beyond the ideological evaluation of texts and 
demonstrations of media culture, it is necessary to examine how these enact the hopes and fears of society and 
spread ideological discourses and political stances. Analyzing the growing number of ecological apocalyptic 
scenarios in popular cinema and the position of nature and women in these dystopian narratives is important in 
terms of discussing today's conditions and concerns for the future and proposing new possibilities. At a turning 
point where the continuity of the human species along with many living species is at risk due to reasons such as 
regional wars fueled by global conflicts of interest, exploitation of humans and nature, food crisis, cinema is a 
cultural ground where these issues are expressed and opened to discussion by means of its power to reach large 
masses, it even has the potential to be an cite of resistance. Children of Men (2006, Alfonso Cuaron), Mad Max 
Fury Road (George Miller) and HaQdPaLd¶V TaOe (2017-), Leila (2019-) are popular narratives expressing concerns 
about how scarce resources will become a pressure and control mechanism in the world after the ecological 
apocalypse. In these dystopian narratives, the link between totalitarian states, hostility to refugees, militarism, the 
enslavement of women and the collapse of the ecosystem is revealed. The way these films not only expose 
exploitation, but also present an ecofeminist vision in the struggle for a free and just future, rather than linking 
hope to the heroism of the male leader. The examples discussed in the study not only reveal that the complicity of 
patriarchy and imperialism has dragged the world into an ecological apocalypse and women and the poor pay the 
price, but also show how to get out of this apocalypse. 
 
Keywords: Ecofeminism, Distopia, Cinema, Ecologic Crises 
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TÜRKøYE'DE øZLEYøCø, TELEVøZYON REYTøNGLERø VE DøJøTAL 
PLATFORMLARLA øLGøLø KISA BøR TARTIùMA 

 
A\lin Da÷salg�ler1 

 
T�P d�Q\a\Õ VaUaQ CRYLd-19 VaOgÕQÕQ \aUaWWÕ÷Õ NaUaQWLQa RUWaPÕQda eNUaQ NaUúÕVÕQda NaOÕQaQ V�UeQLQ X]adÕ÷Õ 
bLU geUoeN. BX dXUXP heP dLMLWaO SOaWfRUPOaUÕQ abRQeOeULQLQ aUWPaVÕQÕ heP de WeOeYL]\RQOaUÕQ Ue\WLQgOeULQLQ 
\�NVeOPeVLQL Va÷OadÕ. GeOeQeNVeO eNUaQÕQ L]Oe\LcL Va\ÕVÕ X]XQ V�UedLU a]aOPa e÷LOLPLQde\NeQ eYde NaOPa 
V�UecL\Oe bLUOLNWe V�USUL] bLU aUWÕú \aúaQdÕ. HabeUe ROaQ LhWL\acÕQ aUWWÕ÷Õ, haWWa geOeQeNVeO eNUaQÕQ bX LhWL\ao 
ba÷OaPÕQda daha fa]Oa WaNLS edLOdL÷L RUWaPda T�UNL\e, faUNOÕ WaUWÕúPaOaU \aúaPa\a baúOadÕ. UOXVOaUaUaVÕ LoeULN 
�UeWLcLVL NeWfOL['LQ T�UNL\e'de bLUNao a\ |Qce RQa\OaQaQ \|QeWPeOL÷e g|Ue VaQV�UOeQebLOeceN ROPaVÕ g|]OeULQL 
daha fa]Oa dLMLWaO SOaWfRUPOaUa oeYLUeQ L]Oe\LcL\L NÕ]dÕUdÕ. BLU \aQdaQ �ONe eNRQRPLVLQe de NaWNÕ Va÷Oa\aQ NeWfOL[ 
yaSÕPcÕOÕ÷ÕQdaNL \eUOL LoeULNOeU aUWaUNeQ, T�UNL\e'de LNWLdaU, 2010'OaUÕQ baúÕQdaQ LWLbaUeQ "VRfW SRZeU" ROaUaN 
NXOOaQdÕ÷Õ dL]LOeUOe ROXúWXUdX÷XQX d�ú�Qd�÷� LPaMÕQÕQ VaUVÕOPaVÕQdaQ eQdLúe edL\RU. T�P bX geOLúPeOeU 
çerçevesinde geleneksel ekran ile dijital ekUaQÕQ heP L]Oe\LcL heP de LoeULN �UeWLcLOeU (Ye UeNOaP YeUeQOeU) 
aoÕVÕQdaQ d|Q�ú�P� NaoÕQÕOPa] bLU geUoeN ROaUaN NaUúÕPÕ]a oÕNÕ\RU. BX oaOÕúPa W�P bX d|Q�úeQ eNUaQ Ye 
L]Oe\LcL V�UeoOeULQL aQOaPa\Õ, aQaOL] eWPe\L Ye \eQL bLU SeUVSeNWLf VXQabLOPe\L aPaoOaPaNWadÕU. MeYcXW 
dXUXPXQ fRWR÷UafÕQÕ oeNPeN, geOeceNWe NaUúÕOaúÕOabLOeceN VRUXQOaUÕ (|]eOOLNOe Ueg�OaV\RQ ba÷OaPÕQda) 
|Qg|UPe\L Ye LoeULN �UeWLcLOeUL LOe L]Oe\LcL aUaVÕQdaNL LOLúNLQLQ de÷LúNeQOL÷LQL WeVSLW eWPe\L Va÷OaU. 2012 \ÕOÕQda 
de÷LúeQ \aSÕVÕ\Oa Ue\WLQg |Oo�POeULQLQ bLU VL\aVL P�dahaOe ROaUaN g|U�OPeVL VRQXoOaUa ú�She\Oe \aNOaúÕOPaVÕQa 
QedeQ ROVa da UeNOaP YeUeQLQ WeSNL YeUPePeVL de÷LúeQ eYUeQ de÷eUOeULQLQ NabXO�Q� Va÷OaPÕúWÕ. TeOeYL]\RQ 
eNUaQÕQdaNL WaUWÕúPaOÕ L]Oe\LcL |Oo�POeULQLQ LoeULNOeUL Ye eObeWWe L]Oe\LcL daYUaQÕúOaUÕQÕ QaVÕO eWNLOe\ece÷L, 
eNUaQÕQ WePVLOL\eW g�c�Q�Q NaSaVLWeVLQLQ de VRUgXOaQPaVÕQa QedeQ ROacaNWÕU. BX VXQXPda SaQdePL 
d|QePLQdeNL L]Oe\LcL daYUaQÕúOaUÕ LOe dLMLWaO SOaWfRUPOaUa X\gXOaQabLOeceN VaQV�U WaUWÕúÕOacaNWÕU. BX NÕVa 
WaUWÕúPaQÕQ T�UNL\e¶de haOa eQ oRN L]Oe\LcLVL ROaQ WeOeYL]\RQXQ eNUaQa d|Q�ú�P� Ye LNLQcL eNUaQÕQ (VecRQd 
VcUeeQ) dLMLWaO RUWaPda VXQdX÷X oeúLWOLOLNOeUe Ye NÕVÕWOÕOÕNOaUa bLU SeQceUe aoPaVÕ hedefOeQPeNWedLU.  
 
Anahtar Sözcükler: øzleyici, televizyon, diziler, Netflix, sansür 
 

A SHORT DISCUSSION ON THE AUDIENCE, TV RATINGS AND  
DIGITAL PLATFORMS IN TURKEY 

 
The time spent in front of a screen has been considerably increased under quarantine conditions all around the 
world. This has led to an increase in TV ratings as well as in digital platform subscriptions. This came as a 
surprise in a time when the audience numbers were in a steady declining trend for the traditional television 
screen for a long time. However, Turkey has entered a new controversy of censorship in a period when the need 
for news and the time spent watching television to satisfy this need has arisen. A new bylaw passed recently 
allowing the authorities to censor the international content producer Netflix made the audiences tuned in this 
platform angry. While the domestic drama productions are multiplying, thus making serious contributions to 
the country's economy, the government seem to have worries about losing its positive image that was built by 
the T serials' "soft power" built since the beginning of the 2010s. Within the framework of all these 
developments it became inevitable to have both the traditional and digital screen to undergo significant 
transformation in the eyes of both the audience and content providers. Present study thus aims to analyse, 
understand and offer a new perspective. Offering an adequate picture of the current situation would help predict 
possible future problems (especially problems in the field of regulation) and determine the uncertainty of the 
relationship between the content producers and the audience. In this context, despite that the change made in 

 
1 DU. g÷UeWLP h\eVL, øVWaQbXO BLOgL hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, Medya Bölümü, 
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the rating measuring system in 2012 was viewed as a political intervention and as a shadow cast on the 
reliability, the lack of reaction on the part of the advertiser resulted in the acceptance of the changed values of 
the rating universe. The questionable audience measurements would influence the content and audience 
behavior like it would render questionable the representational power of the screen. This presentation discusses 
the audience behavior during the pandemic and the issue of censorship threat. Such a brief discussion hopes to 
open a window toward the transformation of television into screen and to the way the second screen offers 
multitudes and limitations to the digital environment. 
 
Keywords: Audience, television, tv serials, Netflix, censorship 
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ALTERNATIVE MEDIA PRACTICES IN RELATION TO ENVIRONMENTAL ISSUES: 
THE CASE OF SOUR DICTIONARY 

 
Aysun Akan1 

 
This study focuses on the online debates on environmental issues in one of the well-known online discussion 
sites in Turkey, Sour DLcWLRQaU\ (ENúL S|]O�N). SRXU DLcWLRQaU\ haV beeQ a SRSXOaU SOaWfRUP fRU SeRSOe WR 
express their views on a range of diverse topics since 1999 with 400,000 registered users and 110,000 writers. 
 
The dLchRWRP\, ³VWXd\LQg Whe UROe Rf RQOLQe PedLa aV a VLWe for political discussion or as a platform to organize 
SROLWLcaO acWLRQ´ Pa\ QRW Oead XV faU eQRXgh, VLQce a UeVeaUcheU caQ eaVLO\ SURYLde eYLdeQce fRU ³RQOLQe 
LQWeUacWLRQV aV fRUXPV Rf debaWe/dLVcXVVLRQ/e[SUeVVLRQ Rf RSLQLRQV´ aV ZeOO aV ³RQOLQe LQWeUacWLRns as means of 
geWWLQg SeRSOe RUgaQL]e fRU a cRPPRQ SXUSRVe´ (LeNaNLV, 2017). ThLV UeVeaUch VeeNV WR XQdeUVWaQd Whe SRWeQWLaO 
UROe Rf ENúL S|]O�N, aV aQ RQOLQe dLVcXVVLRQ SOaWfRUP WhaW eQabOe cLWL]eQV WR SaUWLcLSaWe LQ eQYLURQPeQWaO acWLRQ.  
 
A key word seaUch haV UeYeaOed 477 WRSLcV UeOaWed WR eQYLURQPeQW RQ ENúL S|]O�N ZLWh 2,987 cRPPeQWV.  321 
unrelated comments were excluded from the analysis. The remaining 2,666 comments consisted of entries on 
global, national and local environmental issues. Number of comments made on each of these 477 topics are 
UaQged beWZeeQ 1 aQd 182 eQWULeV. ThLV aQaO\VLV fRcXVeV RQ Whe eQWU\  ³MRda dLVWULcW aQd YRgXUW PaUN VROXQWaU\ 
EQYLURQPeQWaO COeaQLQg´ ZhLch UeceLYed 103 cRPPeQWV.  
 
This entry consists of comments related to a local environmental problem and involves a call to action.  
AQ eQWU\ b\ aQ ENúL S|]O�N ZULWeU, QaPed BXWWeUfO\, caOOV RQ ORcaOV WR cRPe WRgeWheU WR cOeaQ XS Whe ORcaO SaUN 
LQ KadÕN|\-MRda, øVWaQbXO. 103 cRPPeQWV Rf Whe aXWhRUV ZhR UeVSRQded WR WhLV caOO ZeUe SXbOLVhed RQ ENúL 
Sözlük between 16 October 2017 and 20 October 2017. 
 
Out of 103 commentators 15 stated that this is a well-intentioned call. 7 indicated that they will not participate 
in the activity. 17 expressed their intention to participate in the activity. 24 focused on the pollution issue as 
LQdLcaWLYe Rf TXUNe\¶V bacNZaUdQeVV. 37 aUgXed WhaW LQ RUdeU WR cXOWLYaWe eQYLURQPeQWaO aZaUeQeVV a cLWL]eQ 
education programme should be implemented. 3 pointed to the role of municipality in keeping the parks clean. 
IW VeePV WhaW ENúL S|]O�N haV fXQcWLRQed aV a SOaWfRUP fRU cLWL]eQ¶ debaWe aQd fRU eQYLURQPeQWaO acWLRQ. 
TheUefRUe, RQe caQ fLQd eYLdeQce WhaW RQOLQe PedLa LV aOO abRXW µLdOe¶ WaON, ZhLch cUeaWeV a WRWaO VXbMecWLYLW\ aQd 
satisfies the desire to be heard and to prevail! One can also claim there is an overestimation of Internet-based 
media activism to produce lasting results! And finally, the citizens use the new media to engage in community 
work (Vatikiotis, 2004).  
 
Keywords: Environmental issues, Sour Dictionary, Alternative Media, Turkey 
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DøJøTAL OKURYAZARLIK TARTIùMALARI GgLGESøNDE VE SEdMELø DERS 
dIKMAZINDA MEDYA OKURYAZARLIöI  

 
A\úe AslÕ Se]gin1, Nüket Elpeze Ergeç2 

 
T�UNL\e¶QLQ AB X\XP V�UecL LOe bLUOLNWe WaUWÕúÕOPa\a baúOa\aQ Ped\a RNXU\a]aUOÕ÷Õ NRQXVX, a\QÕ d|QePde 
oeúLWOL gLULúLPOeU YaVÕWaVÕ\Oa LON|÷UeWLP RNXOOaUÕQÕQ P�fUedaWOaUÕQda \eU aOPaVÕ geUeNeQ bLU deUV baúOÕ÷Õ ROPXúWXU. 
Ancak aradan geçen V�Ue VRQXcXQda, Ped\a RNXU\a]aUOÕ÷Õ deUVL VeoPeOL deUV ROaUaN P�fUedaWWa VahLS ROPaVÕ 
geUeNeQ NRQXPX Na\beWPLúWLU. Daha da |QePOLVL VeoPeOL deUV ROaUaN dahL, Ped\a RNXU\a]aUOÕ÷ÕQa LOLúNLQ 
bLOgLOeU, VÕQÕUOÕ Na\QaN Ye oR÷X ]aPaQ da VaYXQPacÕ-NRUXPacÕ bLU \aNOaúÕP oeUoeYeVLQde aNWaUÕOPÕúWÕU. BLOLPVeO 
oeUoeYede NRQXQXQ |QePLQe dLNNaW oeNeQ bLUoRN oaOÕúPa geUoeNOeúWLULOPLú ROPaVÕQa Ua÷PeQ, Ped\a 
RNXU\a]aUOÕ÷Õ deUVL e÷LWLP VLVWePL LoeULVLQde heQ�] NeQdLVLQe X\gXQ bLU \eU bXOaPaPÕúWÕU. BX oaOÕúPa, VeoPeOL 
deUV oÕNPa]ÕQda NaOaQ Ped\a RNXU\a]aUOÕ÷Õ deUVLQe \|QeOLN bLU de÷eUOeQdLUPe \aSaUNeQ, deUVLQ geUeNOLOL÷LQLQ 
aOWÕQÕ bLU |UQeNOe oL]Pe\L aPaoOaPaNWadÕU. 
 
daOÕúPada, |QceOLNOe dLMLWaO RNXU\a]aUOÕN WaUWÕúPaOaUÕQÕQ g|OgeVLQde, T�UNL\e¶de Med\a ONXU\a]aUOÕ÷ÕQÕQ 
e÷LWLP P�fUedaWÕQdaNL NRQXPX de÷eUOeQdLULOPLú, aUdÕQdaQ oRcXN-Ped\a LOLúNLVL oeUoeYeVLQde PeYcXW dXUXPXQ 
WeVSLWL aPacÕ\Oa habeU LoeULNOeUL �]eULQdeQ beWLPVeO bLU aQaOL] geUoeNOeúWLULOPLúWLU. BX dR÷UXOWXda, T�UNL\e¶de 
Ped\a LoeUL÷LQde oRcXN-Ped\a LOLúNLVL �]eULQe \aSÕOPÕú habeU PeWLQOeUL, UaVWOaQWÕVaO ROaUaN VeoLOPLú Ye 
oaOÕúPa\a \|QeOLN SURbOeP c�POeOeUL WeVSLW edLOPLúWLU. BX c�POeOeUe g|Ue beOLUOeQeQ WePaOaU (X\aUÕ-ikaz-önlem-
hedef g|VWeUPe) aOWÕQdaNL aQaOL]OeU oeUoeYeVLQde, deUVLQ geUeNOL e÷LWLP SaNeWL LoLQde \eU aOPaVÕ Ye oRN \|QO� bLU 
baNÕú aoÕVÕ\Oa LúOeQPeVL haOLQde QaVÕO bLU eWNL \aUaWaca÷Õ NRQXVXQa \|QeOLN |QeULOeU geOLúWLULOPLúWLU.  
 
daOÕúPa VRQXcXQda, T�UNL\e¶de Ped\a LoeUL÷LQde oRcXNOaUa \|QeOLN NRUXPacÕ \aNOaúÕPÕQ eWNLVLQe dLNNaW 
oeNLOeUeN, aUWÕN dLMLWaO RNXU\a]aUOÕN gLbL faUNOÕ RNXU\a]aUOÕNOaUÕQ WaUWÕúÕOdÕ÷Õ g�Q�P�]de Ped\a RNXU\a]aUOÕ÷ÕQÕQ 
|QePL YXUgXOaQPÕúWÕU. A\UÕca, Ped\a RNXU\a]aUOÕ÷Õ e÷LWLPLQde �UeWLcL NRQXPda ROPaVÕ geUeNeQ oRcX÷XQ, 
WRSOXPVaO NaWÕOÕP ba÷OaPÕQda bX \eWeQe÷LQL geOLúWLUPe\e \|QeOLN dLMLWaO RNXU\a]aUOÕN V�UecL LOe bLUOLNWe 
Na]aQPaVÕ geUeNeQ edLPOeUe de dLNNaW oeNLOPLúWLU. T�UNL\e¶QLQ bX NRQXda oa÷ÕQ geUeNOLOLNOeULQe X\gXQ ROaUaN 
|QceOLNOe Ped\a RNXU\a]aUOÕ÷Õ e÷LWLPLQe, e÷LWLP VLVWePL LoeULVLQde ]RUXQOX ROaUaN \eU YeUPeVL, aUdÕQdaQ da bX 
baúOÕ÷ÕQ dLMLWaO RNXU\a]aUOÕ÷a \|QeOLN geOLúPeOeUe de ba÷OÕ ROaUaN d�]eQOeQPeVL geUeNPeNWedLU. DLMLWaO 
RNXU\a]aUOÕN NRQXVXQda \aSÕOaQ oaOÕúPaOaUÕQ aUWWÕ÷Õ g�Q�P�]de, Ped\a RNXU\a]aUOÕ÷ÕQÕQ bX NaYUaPÕQ 
g|OgeVLQdeQ NXUWXOaUaN, VeoPeOL deUV oÕNPa]ÕQdaQ da PXWOaNa NXUWXOPaVÕ geUeNPeNWedLU. BX oaOÕúPa eOeúWLUeO 
baNÕú aoÕVÕ LOe Ped\a RNXU\a]aUOÕ÷ÕQÕQ |QePLQe bLU Ne] daha dLNNaW oeNLOPeVL geUeNWL÷LQL, XOXVaO baVÕQdaNL 
hkNLP V|\OeP |UQe÷LQde aNWaUPÕúWÕU.  
 
Anahtar Sözcükler: Med\a RNXU\a]aUOÕ÷Õ, eOeúWLUeO Ped\a RNXU\a]aUOÕ÷Õ, dLMLWaO RNXU\a]aUOÕN  
 

MEDIA LITERACY IN THE SHADOW OF DIGITAL LITERACY DEBATES AND 
ELECTIVE COURSE IMPASSE 

 
Media Literacy issue has begun to be discussed with Turkey's EU adaptation period and it has been a lesson to 
be included in the curriculum of elementary schools through a variety of initiatives over the same period. 
However, as a result of the elapsed time, Media Literacy course has lost its position in the curriculum as an 
elective course. More importantly, even as an elective course, information on Media Literacy has been conveyed 
within the framework of a limited resource and often a defensive-protectionist approach. Although many studies 
have drawn attention to the importance of the subject in the scientific framework, the Media Literacy course 

 
1 DRo. DU., dXNXURYa hQLYeUVLWeVL, øOeWLúLP BLOLPOeUL B|O�P�, asezgin@cu.edu.tr  
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has not yet found a suitable place in the education system. This study aims to underline the necessity of the 
course while making an assessment of the Media Literacy course, which is left in the elective impasse. 
 
Firstly, in the study, in the shadow of the debates of digital literacy, evaluated the position in the curriculum of 
Media Literacy in Turkey, and then performing a descriptive analysis in order to determine news content over 
the current situation. In this context, media content has been randomly selected with the news built on child-
media relations in Turkey, and problem sentences have been identified for study. Within the framework of the 
analysis under the themes (warning-precaution-targeting) determined according to these sentences, suggestions 
were developed for the effect of the course if it is included in the required training package and is processed 
with a multi-faceted perspective. 
 
As a result of the study, drawing attention to the impact of the protectionist approach of media content for 
children in Turkey, the importance of Media Literacy has been emphasized in today, where different literacies 
such as digital literacy are discussed. In addition, attention was drawn to the actions that the child, who should 
be in a productive position in media literacy education, should acquire with the digital literacy process to 
develop this ability in the context of social participation. Turkey, in accordance with the requirements of the 
era that matter primarily to media literacy education, is not necessarily places in the education system, and then 
must be regulated depending on the developments of this title for digital literacy. In today's world, where studies 
on digital literacy are increasing, media literacy must get rid of the shadow of this concept and get rid of the 
elective course impasse. This study emphasizes the need to draw attention to the importance of media literacy 
with a critical perspective, in the example of the dominant discourse in the national press. 
 
Keywords: Media literacy, critical media literacy, digital literacy 
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CONSUMERS¶ PERCEPTIONS OF ONLINE GROCERY APPLICATIONS: µGETIR¶ A 
CASE STUDY IN TURKEY 

 
A\úe BarÕú1, Tu÷oe YÕlma]2 

 
With growing numbers of people using mobile applications, consumers can buy almost everything online. With 
Whe UaSLd deYeORSPeQW Rf WechQRORg\, PaQ\ QeZ bXVLQeVV PRdeOV haYe ePeUged WhaW PaNe SeRSOe¶V OLYeV eaVLeU, 
particularly so they can now access everything easily and quickly. Time sensitivity has become a crucial aspect 
Rf LQdLYLdXaOV¶ OLYeV; ZRUNLQg hRXUV, cRPPXWLQg, edXcaWLRQ, aQd RWheU UeVRXUce cRQVWUaLQWV haYe Pade RQOLQe 
grocery shopping more important than ever and online shopping platforms increasingly competitive. One such 
gURZLQg PRbLOe aSSOLcaWLRQ LQ TXUNe\ LV µGeWLU¶. AOWhRXgh WheUe aUe RWheU RQOLQe gURceU\ aSSOLcaWLRQV, GeWLU haV 
become more commonly used and effective. In this study, we analyze the Getir application and the perceptions 
of its Turkish users. This study contributes to the literature on new market applications while increasing our 
understanding of the mindset of consumers. Especially now, when people around the world are dealing with 
Covid-19, the risks of leaving the home and going into crowded environments has enabled online grocery 
applications to spread. This study further examines what has pushed Turkish consumers to use these online 
VhRSSLQg SOaWfRUPV beVLdeV Whe YLUXV aQd LdeQWLfLeV Whe cRQVXPeUV¶ SeUceSWLRQV Rf WheVe aSSOLcaWLRQV. AQ RQOLQe 
survey based RQ VQRZbaOO VaPSOLQg ZaV cRQdXcWed WR eYaOXaWe GeWLU¶V cRQYeQLeQce, deVLgQ, WUXVWZRUWhLQeVV, 
price, and food choices. The survey was sent on 1 May 2020 and remained in the system for 2 weeks, by when 
170 responses had been received. The descriptive analysis of the results indicates that, although users find the 
application satisfactory in terms of convenience, trustworthiness and design, they believe it should develop 
itself further to compete with other rivals in terms of price and variety of food choices. Moreover, participants 
were asked to mention any missing features in Getir. They complaint mainly about the lack of different brands, 
food choices and categorization, stock renewal problems, problems with products, technical problems, and the 
poor customer service. First, the variety of fruit and vegetable products should be increased, staple products 
should be prioritized and more vegan products are needed. Most importantly, users will accept higher product 
prices as long as well-known, daily used brands available in traditional supermarkets, are added. Second, on 
bXV\ da\V, XVeUV ZRXOd SUefeU WR haYe a µOaWeU deOLYeU\¶ RSWLRQ becaXVe RWheUZLVe Whe\ aUe ZaLWLQg WRR ORQg WR 
order. Third, the system should avoid presenting products that are not in stock as this creates problems for 
customers after shopping. Fourth, Getir should ensure that the delivered products are not too close to their 
e[SLUaWLRQ daWe, aUULYe fUeVh, aQd cRPe LQ Whe aPRXQWV e[SecWed fURP Whe aSSOLcaWLRQ¶V SLcWXUeV. FLfWh, Whe PRVW 
importaQW UecRPPeQdaWLRQ LV WR LPSURYe GeWLU¶V cXVWRPeU VeUYLce. CXUUeQWO\, WheLU SURbOePV aUe QRW UeVROYed 
because they cannot reach customer service. These recommendations can be taken as a guideline for many other 
food delivery applications in the market as well.  

Keywords: Online grocery shopping, delivery applications, Getir, e-commerce, time-sensitivity 
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ThRKøYE¶DE MøLLøYETdø MOTøFLERøN TEMSøLøNDE KOPUKLUKLAR VE 
ShREKLøLøKLER: 

2000¶ler SøNEMASI VE 2010¶lar TELEVøZYON DøZøLERø 
 

Aytunç Erçifci1, Gökçen Karanfil2 
 
KXUXOXúXQdaQ LWLbaUeQ T�UNL\e¶de XOXV, PLOOL\eWoLOLN Ye XOXVaO NLPOLN ROdXNoa haVVaV WRSOXPVaO NRQXOaU 
ROPXúWXU. MLOOL\eWoLOLN V|\OePL �ONeQLQ de÷LúeQ VL\aVL Ye N�OW�UeO NRQMRQNW�U�Qe ba÷OÕ ROaUaN ]aPaQ LoeULVLQde 
de÷LúVe de LdeRORML ROaUaN heP VL\aVL heP de N�OW�UeO aOaQOaUda V�UeNOLOL÷LQL NaUaUOÕOÕNOa NRUXPa\a deYaP 
eWPLúWLU. MLOOL\eWoLOL÷LQ bLU V|\OeP Ye LdeRORML ROaUaN de÷LúPe\eQ |]eOOLNOeULQdeQ bLULVL de NLWOe LOeWLúLP 
aUaoOaUÕ\Oa Ye geQeO ROaUaN SRS�OeU N�OW�UOe ROaQ LOLúNLVLdLU. g]eOOLNOe VLQePa Ye Welevizyon, daha çok gündelik 
LdeRORMLQLQ bLU bLoLPL ROaUaN, PLOOL\eWoLOL÷LQ \a\gÕQ WaúÕ\ÕcÕOaUÕ ROPXúWXU. SL\aVL Ye N�OW�UeO NRQMRQNW�UdeNL 
de÷LúLNOLNOeUe Ye UeVPL PLOOL\eWoL V|\OePdeNL Na\Pa\a SaUaOeO ROaUaN PLOOL\eWoLOL÷LQ NLWOe LOeWLúLP aUaoOaUÕQdaNL 
tePVLOL de de÷LúPLúWLU. BX oaOÕúPa, bX de÷LúLPLQ, |]eOOLNOe AKP h�N�PeWLQLQ \eQLdeQ VeoLOdL÷L Ye LNWLdaUÕQÕ 
SeNLúWLUdL 2010¶OX \ÕOOaUda deULQ bLU úeNLOde hLVVedLOdL÷LQL VaYXQPaNWadÕU.  
 
BX oaOÕúPa LNL úe\L \aSPa\a oaOÕúPaNWadÕU. øON ROaUaN, T�UNL\e¶de VRQ \LUPL \ÕO LoeULVLQde PLOOL\eWoL V|\OePdeNL 
de÷LúLPOeULQ L]LQL V�UPe\L hedefOePeNWedLU. BX da PLOOL\eWoL V|\OePLQ bLOeúeQOeULQLQ, |]eOOLNOe 2007¶de \eQLdeQ 
VeoLOPeVLQLQ aUdÕQdaQ, AKP h�N�PeWLQLQ VL\aVL LdeRORMLOeULQe Ye N�OW�U SROLWLNaOaUÕQa X\XP Va÷Oa\acaN úekilde 
QaVÕO d|Q�úW�U�Od�÷�Qe ÕúÕN WXWPaNWadÕU. øNLQcL ROaUaN, bX oaOÕúPa PLOOL\eWoLOLN Ye SRS�OeU Ped\a aUaVÕQdaNL 
LOLúNL\L LQceOePeNWedLU. YLQe \LUPL \ÕOOÕN bLU ]aPaQ dLOLPL LoeULVLQde PLOOL\eWoL PRWLfOeULQ VLQePa fLOPOeUL Ye 
televizyon dizilerindeki temVLOLQe Ye PLOOL\eWoL V|\OePdeNL de÷LúLPOeUe SaUaOeO ROaUaN \ÕOOaU LoeULVLQdeNL 
d|Q�ú�POeULQe RdaNOaQPaNWadÕU.  
 
T�UNL\e¶de SRS�OeU N�OW�U aOaQÕQda 2000¶OL \ÕOOaUÕQ baúOaUÕQda T�UN VLQePaVÕQÕQ Ye 2010¶OX \ÕOOaUda WeOeYL]\RQ 
dL]LOeULQLQ SRS�OeUOL÷LQLQ aUWWÕ÷Õ VaYÕQdaQ \ROa oÕNaQ bX oaOÕúPa, LNL faUNOÕ SRS�OeU PeWLQ fRUPXQXQ (fLOPOeU Ye 
WeOeYL]\RQ dL]LOeUL) SRS�OeUOLN Na]aQdÕNOaUÕ LNL faUNOÕ ]aPaQ dLOLPLQe (2000¶OeU Ye 2010¶OaU) UefeUaQVOa 
LQceOeQPeVLQe RdaNOaQPaNWadÕU. SeoLOeQ N�OW�UeO PeWLQOeULQ beOLUOL WePalar ekseninde çözümlemesini içeren 
WePaWLN aQaOL] \|QWePLQL beQLPVe\eQ aUaúWÕUPa, T�UNL\e VLQePaVÕQdaQ 2000¶OL \ÕOOaUÕQ baúÕQda �UeWLOPLú fLOP 
|UQeNOeULQL Ye 2010¶OX \ÕOOaUdaQ VeoLOPLú SRS�OeU WeOeYL]\RQ dL]LOeULQL aQaOL] eWPeNWedLU. gUQeNOeU, gLúe Ye 
reytLQg baúaUÕOaUÕQa g|Ue VeoLOPLúWLU. BX oaOÕúPa, Ped\a PeWLQOeULQde WePVLO edLOeQ PLOOL\eWoL PRWLfOeULQ 
T�UNL\e¶deNL PLOOL\eWoL V|\OePLQ geoLUdL÷L d|Q�ú�Pe SaUaOeO ROaUaN QaVÕO d|Q�úW�÷�Q� RUWa\a oÕNaUPa\Õ 
aPaoOaPaNWadÕU.  
 
Anahtar Sözcükler: Milliyetçilik, Popüler Kültür, T�UNL\e SLQePaVÕ, Televizyon dizileri 
 
(DIS)CONTINUITIES IN NATIONALISM AND ITS REPRESENTATIONS IN POPULAR 

CULTURE IN TURKEY:  
CINEMA IN EARLY 2000s AND TV SERIES IN 2010s 

 
Nationhood, nationalism and national identity have been highly charged and sensitive issues in Turkey since 
the establishment of the Republic. While the rhetoric on nationalism has changed over time in relation to the 
cRXQWU\¶V chaQgLQg SROLWLcaO aQd cXOWXral conjuncture, as an ideology, nationalism has unwaveringly preserved 
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its persistence in both political and cultural spheres. One invariable spanning the popularity of nationalism in 
Turkey has been its relationship with mass media and popular culture in general. Particularly cinema and 
popular television have been prevalent carriers of nationalism - more so as a form of everyday ideology. Parallel 
to the changes in the political and cultural conjuncture and the shift in the official nationalist discourse, 
representation of nationalism in mass media have also transformed. The study argues this transformation has 
taken a radical turn particularly with 2010s when the AKP government was reelected and consolidated its rule.  
 
This study attempts to do two things. First, it aims to trace the changes in nationalist rhetoric in Turkey over 
the past twenty years. It sheds light on how the components of nationalist discourse have been transformed to 
accommodate political ideologies and cultural policies of the AKP government, particularly following its 
reelection in 2007. Second, it scrutinizes the relationship between nationalism and popular media. It focuses on 
the representation of nationalist motifs in cinema and TV series and the ways in which they have transformed 
over the years parallel to the shifts in the nationalist discourse - again, over a timespan of twenty years.  
 
Claiming that 2000s have been marked with the rising popularity of Turkish cinema and 2010s have witnessed 
the mushrooming of TV series, methodologically, the study focuses on these two different forms of popular 
texts (films and TV series) with reference to the two different time frames (2000s and 2010s) in which they 
have gained popularity. Adopting a thematic analysis, where selected cultural texts are studied according to 
prevalent themes, the paper analyses a sample of films from early 2000s cinema in Turkey and a sample of TV 
series from 2010s. The samples are selected according to their box office successes and ratings. The study aims 
to unravel the ways in which the nature of the represented nationalist motifs in these media texts have changed 
in line with the shifting nature of nationalist discourse in Turkey.  
 
Keywords: Nationalism, Popular Culture, Turkish Cinema, TV series 
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NEW MEDIA AND OPEN SCIENCE OVER THE COURSE OF A PANDEMIC ERA  
 

Bahar Murato÷lu PehliYan1 
 

Scientific knowledge is by a majority vital for public health, especially in a pandemic era. With conspiracy 
theories circulating, and misinformation spreading; the public faces a state of infodemic, in which there is a 
massive amount of information and it is difficult for individuals to know for certain which information is true 
and which one is false. While new media environments provide a space for this misinformation and infodemic; 
they can also be used as tools for providing the right information, making scientific research and knowledge 
public, and thus reducing the health risks that false information and conspiracy theories pose. In other words, 
new media can be used as a space for open science.  
 
The cRQceSW Rf RSeQ VcLeQce LV defLQed aV ³WUaQVSaUeQW and accessible knowledge that is shared and developed 
WhURXgh cROOabRUaWLYe QeWZRUNV´ b\ VLceQWe-Sáez and Martínez-Fuentes (2018). The idea of open science is that 
scientific research and knowledge should be free and accessible for public, which is not always the case in 
WRda\¶V VcLeQWLfLc ZRUOd. The SURbOeP heUe LV, Lf SXbOLc caQQRW acceVV accXUaWe VcLeQWLfLc NQRZOedge fURP UeOLabOe 
sources, then misinformation and conspiracy theories have more space to spread, threatening public health. To 
prevent this from happening, science narrators and scientists are using the opportunities of new media to provide 
accurate scientific information, research, and current developments on specific fields. 
 
This study aims to discuss the ways how these organizations use new media as a space to provide accessible 
scientific knowledge to public during current pandemic of Covid-19, and how open science on new media can 
be an opportunity to support public health in a pandemic era, thus reducing the damage that can be caused by 
infodemic. Therefore, this study focuses on three organizations on new media: Herkese Bilim ve Teknoloji / 
Science and Technology for Everyone (herkesebilimteknoloji.com), Yalansavar / Lie Detector (yalansavar.org), 
aQd EYULP A÷acÕ / TUee Rf EYROXWLRQ (eYULmagaci.org). Their content, news reporting, verification and fact 
checking practices related to Covid-19, and thus their contribution to fight against infodemic are the focus of 
discussion. 
 
Keywords: New media, open science, misinformation, infodemic 
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YERLøLEùTøRME BAöLAMINDA GhNEY KORE VE ThRK SøNEMASI: ³MIRACLE IN 
CELL NO 7´ VE ³7. KOöUùTAKø MUCøZE´ FøLMLERøNøN ANALøZø 

 
Bahar Öztürk1, Beyler Yetkiner2 

 
SLQePa, RUWa\a oÕNWÕ÷Õ \ÕOOaUdaQ LWLbaUeQ dL÷eU VaQaW daOOaUÕ\Oa Lo Loe ROPXúWXU. BLUoRN fLOP; X\aUOaPa, eVLQOeQPe, 
aOÕQWÕOaPa gLbL \|QWePOeUOe L]Oe\LcL\Oe bXOXúPXúWXU. YeQLdeQ oeYULP Va\eVLQde \aSÕPcÕ \a da \|QeWPeQ, 
baúaUÕVÕ g|UVeOOeúPLú bLU VeQaU\R\X VRPXW haOe geWLUeUeN NeQdL �ONeVLQLQ N�OW�UeO QRUP Ye de÷eUOeULQL de 
g|]eWeUeN bLU \aSÕW RUWa\a oÕNaUabLOPLúWLU. G�Q�P�]de \eQLdeQ oeYULOeQ fLOPOeU LOe SeN oRk ülke hem ekonomik 
aoÕdaQ heP de VLQePa VeNW|U� aoÕVÕQdaQ |QePOL geOLúPeOeU Na\deWPLúWLU. YeQLdeQ oeYULP NaYUaPÕ, eVeU 
VahLbLQLQ fLOPL \eQLdeQ úeNLOOeQdLUPeVL aQOaPÕQa geOPeNWedLU. FLOP, X\aUOaPa \aSÕOaQ �ONeQLQ VRV\RN�OW�UeO 
\aSÕVÕQa, |Uf Ye adeWOeULQe, gelenek-g|UeQeNOeULQe, WRSOXPVaO de÷eUOeULQe g|Ue bLoLPOeQLU. BX dXUXPa 
\eUOLOeúWLUPe de deQLU. T�UN VLQePaVÕQÕQ LON d|QePOeULQde de VÕNOÕNOa baúYXUXOaQ bLU \|QWeP ROdX÷X 
g|U�OP�úW�U. GeQeOOLNOe ³\abaQcÕ fLOPdeQ X\aUOaPa´ úeNOLQde \aSÕOaQ fLOPOeU, hLNk\eQLn çerçevesi, olay örgüsü, 
NahUaPaQOaUÕ, ]aPaQÕ, PeNâQÕ de÷LúWLULOeUeN T�UNoeOeúWLULOPeNWedLU. 
  
SRQ \ÕOOaUda G�Qe\ KRUe fLOPOeUL, heU �ONe LoLQ adeWa bLU Na\QaN haOLQe geOPLú Ye KRUe fLOPOeULQdeQ X\aUOaPaOaU 
aUWÕú g|VWeUPLúWLU. T�UNL\e¶de heP VLQePa heP dL]L VeNW|U�Qde VÕNOÕNOa g|U�OeQ KRUe X\aUOaPaOaUÕ, �ONePL]de 
LoeULN �UeWPe Ye geOLúWLUPe adÕQa VÕNÕQWÕOaU \aúaQdÕ÷ÕQÕ g|]OeU |Q�Qe VeUPeNWedLU. BX aQOaPda T�UN \|QeWPeQ 
\a da \aSÕPcÕOaU, \eUOLOeúWLUPe NaYUaPÕ SeUVSeNWLfLQde \abaQcÕ �ONeOeUdeQ fLOPOeUL aOaUak yeniden çevrim ile 
fLOPL, \eUOL YeUVL\RQ úeNOLQde L]Oe\LcL LOe bXOXúWXUPaNWadÕUOaU. T�UN VLQePaVÕQda bX dXUXP 1960¶OÕ \ÕOOaUdaQ beUL 
V�UegeOPeNWedLU. øON baúOaUda AOPaQ VLQePaVÕ, daha VRQUa AUaS, APeULNaQ, øWaO\aQ VLQePaVÕ gLbL QeUde\Ve W�P 
ülkelerin filPOeULQdeQ \aSÕOaQ X\aUOaPa fLOPOeULQ 1990¶OÕ \ÕOOaUda a]aOdÕ÷Õ dLNNaWOeUL oeNL\RU. AQcaN g�Q�P�] 
T�UN VLQePaVÕQda G�Qe\ KRUe X\aUOaPaOaUÕQa ROdXNoa VÕN UaVWOaQPaNWadÕU. 
 
BX dR÷UXOWXda, oaOÕúPada; KRUe VLQePaVÕ, \eQLdeQ oeYULP, X\aUOaPa Ye \eUOLOeúWLUPe NaYUaPOaUÕQdaQ \ROa 
oÕNÕOaUaN Na\QaN ROaUaN VeoLOeQ fLOPOeULQ aQaOL]LQe \eU YeULOPLúWLU. daOÕúPaQÕQ X\gXOaPa b|O�P�Qde, G�Qe\ 
KRUe¶de oeNLOeQ ³Miracle In Cell No 7´ ile T�rkiye¶de oekilen ve 93. Oscar gd�lleri¶nde µUluslararasÕ En øyi 
Film¶ dalÕna aday olarak seoilen ³7. KR÷XúWaNL MXcL]e´ fLOPOeULQLQ LoeULN aQaOL]L \aSÕOPÕúWÕU. AQaOL]de, 
fLOPOeULQ aQOaWÕ WeNQLNOeULQLQ, |\N� geOLúLPLQLQ, ]aPaQ Ye PeNkQ |÷eOeULQLQ, NaUaNWeUOeULQ Ye VXQXPOaUÕQÕQ 
NaUúÕOaúWÕUPaVÕ \aSÕOPÕúWÕU. daOÕúPada, bX LNL fLOP WePeO aOÕQaUaN, o|]�POePe \|QWePOeULQdeQ ³\aSÕVaO Ye 
LoeULNVeO o|]�POePe´ WeNQL÷L LOe heU LNL fLOP aUaVÕQdaNL beQ]eUOLNOeU Ye faUNOÕOÕNOaU WeVSLW edLOPe\e 
oaOÕúÕOPaNWadÕU. øNL fLOP aUaVÕQda NRQX Ye ROa\ |Ug�V� aQOaPÕQda b�\�N de÷LúLNOLNOeU ROPaVa da, NRQXQXQ aQOaWÕ 
\aSÕVÕQda faUNOÕOÕNOaU V|] NRQXVXdXU. g]eOOLNOe T�UN YeUVL\RQXQda VeQaU\R\a; \eQL NaUaNWeUOeU Ye ROa\OaU 
eNOeQeUeN fLOP faUNOÕ bLU VRQOa bLWLULOPLúWLU. HeU LNL fLOPLQ NRQXVX, NaUaNWeUOeUL Ye PeNaQOaUÕ a\QÕ oeUoeYe\e 
RWXUWXOPXúWXU. AQcaN ba]Õ VahQeOeU Ye dL\aORgOaUda \eUOLOeúWLULOPLú V|] Ye dX\gXOaU g|]e oaUSPaNWadÕU. 7. 
KR÷XúWaNL MXcL]e fLOPL, NRQX baNÕPÕQdaQ KRUe YeUVL\RQXQdaQ WaPaPeQ NRSPaVa bLOe, \eUOLOLN fa]OaVÕ\Oa 
hLVVedLOPeNWedLU. daOÕúPaQÕQ VRQXcXQda, G�Qe\ KRUe¶deQ X\aUOaQaQ ³7. KR÷XúWaNL MXcL]e´ fLOPLQLQ, T�UN 
N�OW�U�Qe Ye de÷eUOeULQe g|Ue \eUOLOeúWLULOdL÷LQL V|\OePeN P�PN�Qd�U.  
 
Anahtar Sözcükler: YeUOLOeúWLUPe, G�Qe\ KRUe SLQePaVÕ, 7. KR÷XúWaNL MXcL]e 
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SOUTH KOREAN AND TURKISH CINEMA IN THE CONTEXT OF LOCALIZATION: 
ANALYSIS OF FILMS ³MIRACLE IN CELL NO 7´ AND ³7th MIRACLE IN THE WARD´ 
 
Cinema has been intertwined with other branches of art since its emergence. Many movies met with the 
audience through methods such as adaptation, inspiration, and quoting. Producer or director thanks to the 
recycling can create a work by taking into account the cultural norms and values of its own country by 
embodying a scenario whose success has been visualized. Nowadays, many countries have made significant 
progress both economically and in terms of cinema sector with the re-translated films. Re-cycle concept means 
the owner of the work reshapes the film. The film is shaped according to the sociocultural structure, customs 
and traditions, traditions and social values of the adapted country. This situation is also called indigenization. 
It has been observed that it was a method frequently used in the early periods of Turkish cinema. Films, which 
aUe geQeUaOO\ Pade LQ Whe fRUP Rf ³adaSWaWLRQV fURP fRUeLgQ PRYLeV´, aUe WUaQVOaWed LQWR TXUNLVh b\ chaQging 
the frame of the story, plot, heroes, time and place. 
 
In recent years, South Korean movies have become a resource for every country and adaptations from Korean 
movies have increased. Seen frequency Korean adaptations in both cinema and TV series industry reveals that 
there are difficulties in Turkey on behalf of content production and development. In this sense, Turkish directors 
or producers take films from foreign countries in the perspective of the concept of indigenization and bring the 
film to the audience in the form of a local version with a remake. This situation has been going on since the 
1960s in Turkish cinema. It is noteworthy that films based on German cinema at first, then Arab, American, 
IWaOLaQ aQd aOPRVW aOO cRXQWULeV¶ fLOPV decUeaVed in the 1990s. However, South Korean adaptations are quite 
cRPPRQ LQ WRda\¶V TXUNLVh cLQePa. 
 
In this direction, the study includes the analysis of films selected as sources based on the concepts of Korean 
cinema, retranslation, adaptation and indigenizatioQ. IQ Whe aSSOLcaWLRQ SaUW Rf Whe VWXd\, fRU Whe fLOPV ³MLUacOe 
IQ CeOO NR 7´ WhaW VhRW LQ SRXWh KRUea aQd ³7th Miracle in the Ward" that shot in Turkey and selected as a 
caQdLdaWe µBeVW IQWeUQaWLRQaO FLOP¶ aW Whe 93Ud OVcaU AZaUdV, cRQWeQW aQaO\VLV ZaV XVed. In the analysis, the 
films' narrative techniques, story development, time and space elements, characters and presentations were 
compared. In this study, one of the analysis methods, "structural and contextual analysis" technique, the 
similarities and differences between the two films are tried to be determined. Although there are no big changes 
in terms of subject and plot between the two films, there are differences in the narrative structure of the subject. 
Especially in the Turkish version, new characters and events were added to the script and the movie ended with 
a different ending. The subject, characters and places of both films have placed in the same frame. However, in 
some scenes and dialogues, localized words and emotions are striking. Even if Whe PRYLe ³7th Miracle in the 
WaUd´ dReV QRW cRPSOeWeO\ bUeaN ZLWh Whe KRUeaQ YeUVLRQ LQ WeUPV Rf VXbMecW PaWWeU, Whe ORcaOQeVV LV hLghO\ 
feOW. AV a UeVXOW Rf WhLV VWXd\, LW LV SRVVLbOe WR PeQWLRQ WhaW Whe PRYLe ³7th MLUacOe LQ Whe WaUd´ adaSWed fURP 
South Korea was localized according to Turkish culture and values. 
 
Keywords: Localization, South Korean Cinema, Miracle In Cell No 7 
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TOPLUMSAL CøNSøYET EùøTLøöø BAöLAMINDA DøJøTAL dAöDA REKLAMIN DøLø  
 

Belgin Ya]ÕcÕ1 
 
T�P d�Q\ada ROdX÷X gLbL �ONePL]de de UeNOaPcÕOÕN oeúLWOL d|Q�ú�POeUe X÷UaPÕú Ye PaUNaOaU dLMLWaO oa÷ÕQ 
geUeNWLUdL÷L de÷LúLPOeUe NeQdLOeULQL X\XPOa\abLOPe NRQXVXQda oaOÕúPaOaU \�U�WPe\L V�Ud�UPeNWedLU. BX 
de÷LúLNOLNOeU VRV\R-kültürel, sosyo-eNRQRPLN Ye a\QÕ ]aPaQda da dLOVeO Ye \aSÕVaO de÷LúLNOLNOeUdLU. TeNQRORMLN 
geOLúPeOeUOe faUNOÕ PecUaOaUa da WaúÕQaQ UeNOaPOaU, UeNOaP aQOaWÕVÕQÕQ da de÷LúLPLQLQ |Q�Q� aoPÕúWÕU. øOeWLúLPLQ 
eQ |QePOL aUaoOaUÕQdaQ bLUL ROaQ dLO, WRSOXPVaO d�Q\a\Õ aQOaPaPÕ]Õ, bLUbLULPL]Oe ROaQ LOLúNLOeULPL]L, WRSOXPVaO 
NLPOLNOeULPL]L úeNLOOeQdLUPeNWe Ye bX QedeQOe de UeNOaPOaUda dLOLQ QaVÕO NXOOaQÕOdÕ÷Õ b�\�N |QeP WaúÕPaNWadÕU. 
KLWOe LOeWLúLP aUaoOaUÕ WRSOXPVaO de÷eUOeUL Ye WRSOXPOaUdaNL de÷LúLPOeUL \aQVÕWPaNWa b�\�N bLU URO R\QaPaNWadÕU. 
Televizyon, sinema, dergi, gazete, øQWeUQeW \a\ÕQOaUÕ Ye SOaWfRUPOaUÕ gLbL NLWOe LOeWLúLP aUaoOaUÕ aUacÕOÕ÷Õ\Oa 
\aQVÕWÕOaQ WRSOXPVaO cLQVL\eW UROOeUL de WRSOXPdaNL aOgÕ\Õ úeNLOOeQdLUPeNWe Ye bX UROOeULQ SeNLúPeVLQe aUacÕ 
ROPaNWadÕU. TRSOXPVaO cLQVL\eW, WRSOXP WaUafÕQdaQ ePSR]e edLOeQ eUNeNOLN Ye NadÕQOÕNOa LOLúNLOeQdLULOPLú VRV\aO 
Ye N�OW�UeO de÷eUOeUL LoeUPeNWe Ye bX NaYUaPÕQ WRSOXPdaNL NaUúÕOÕ÷Õ NadÕQOaUa Ye eUNeNOeUe aWfedLOeQ UROOeU 
�]eULQdeQ \RUXPOaQPaNWadÕU. TRSOXPVaO cLQVL\eW UROOeULQLQ VXQXPOaUÕQda bLU LOeWLúLP oeúLdL ROaQ UeNOaPOaU da 
geQLú bLU eWNL\e VahLSWLU. GeoPLúWeQ g�Q�P�]e UeNOaP LOeWLúLPLQdeNL de÷LúLPOeUdeQ bLUL de WRSOXPVaO cLQVL\eW 
eúLWOL÷L NRQXVXQdaNL faUNÕQdaOÕ÷ÕQ aUWPaVÕ Ye \eQL QeVLO UeNOaPcÕOaUÕQ bX NRQXda daha haVVaV Ye \aUaWÕcÕ LoeULNOer 
ROXúWXUPaOaUÕdÕU. ReNOaPOaUÕQ geOeQeNVeO SOaWfRUPOaUÕQ \aQÕQda \eQL Ped\a aUaoOaUÕQa WaúÕQPaVÕ\Oa bLUOLNWe 
eWNLOLOLN aOaQÕ oRN daha geQLúOePLú Ye PaUNa, NLúL Ye NXUXPOaU bX \|Qde LoeULN �UeWPe e÷LOLPL g|VWeUPe\e 
baúOaPÕúOaUdÕU. BX oaOÕúPaQÕQ aPacÕ, VRQ \ÕOOaUda WRSOXPda de÷LúeQ WRSOXPVaO cLQVL\eW aQOa\ÕúÕQÕQ UeNOaPOaUda 
QaVÕO eOe aOÕQdÕ÷ÕQÕ RUWa\a NR\PaNWÕU. daOÕúPada, aPaoVaO |UQeNOePe \|QWePL\Oe VeoLOeQ UeNOaPOaUda 
g|VWeUgebLOLPVeO aQaOL] NXOOaQÕOaUaN WRSOXPVaO cLQVL\eW VXQXPOaUÕQÕQ de÷LúLPOeUL Ye dLOdeNL \aQVÕPaOaUÕ 
LQceOeQPLú Ye WRSOXPdaNL cLQVL\eW UROOeUL LOe LOgLOL NabXOOeULQ QaVÕO de÷LúWL÷L RUWa\a NRQXOPa\a oaOÕúÕOPÕúWÕU.  
 
Anahtar Sözcükler: TRSOXPVaO CLQVL\eW, ReNOaP, DLMLWaO da÷, YeQL NeVLO ReNOaPcÕOÕN 
 

THE LANGUAGE OF ADVERTISING IN THE DIGITAL AGE IN THE CONTEXT OF 
GENDER EQUALITY 

 
Advertising has undergone various transformations in our country as well as all over the world, and brands 
continue to work on adapting themselves to the changes required by the age. These changes are socio-cultural, 
socio-economic as well as linguistic and structural transformations. Advertisements, which were carried to 
different media platforms with technological developments, paved the way for the change of advertising 
narration. Language, which is one of the most important tools of communication, shapes our understanding of 
the social world, our relationships with each other, our social identities, and therefore, how language is used in 
advertisements is of great importance. The mass media play a big role in reflecting social values and changes 
in societies. Gender roles reflected through mass media such as television, cinema, magazines, newspapers, 
Internet broadcasting and platforms also shape the perception in society and facilitate the consolidation of these 
roles. Social gender includes social and cultural values associated with masculinity and femininity imposed by 
the society, and the equivalent of this concept in society is interpreted through the roles attributed to women 
and men. Advertisements, which are a type of communication, also have a wide effect in the presentations of 
gender roles. One of the changes in advertising communication from past to present is the increase of awareness 
on gender equality and the creation of more sensitive and creative content by new generation advertisers.  
 

 
1 DU. g÷UeWLP h\eVL, øVWaQbXO YeQL Y�]\ÕO hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, HaONOa øOLúNLOeU Ye ReNOaPcÕOÕN, 
belgin.yazici@yeniyuzyil.edu.tr 
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With the transfer of advertisements to new media tools besides traditional platforms, the area of effectiveness 
has expanded much more and brands, individuals and institutions have started to produce content in this 
direction. The aim of this study is to reveal how the changing understanding of gender in society in recent years 
has been handled in advertisements. In the study, the changes of gender presentations and their reflections in 
the language were examined by using semiotic analysis in advertisements selected by purposeful sampling 
method, and it was tried to reveal how the assumptions about gender roles in society changed. 
 
Keywords: Gender, Advertisement, Digital Age, New Generation Advertising 
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INSTAGRAM dEKøLøùLERøNøN MARKAYA YgNELøK TUTUMA ETKøSø 
 

Bike Alizade1 
 

BX oaOÕúPada IQVWagUaP oeNLOLúOeULQLQ úLUNeWLQ NeQdL heVabÕQdaQ PÕ \RNVa aQOaúPaOÕ IQfOXeQceU heVabÕQdaQ PÕ 
d�]eQOeQPeVLQLQ daha eWNLOL ROdX÷X aUaúWÕUÕOPÕúWÕU. BLU �U�Q�Q VaWÕúÕQÕQ WXWXQdXUPaVÕQda Sa]aUOaPa VWUaWeMLVL 
belirleyici bir role VahLSWLU. DLMLWaOOeúPeQLQ eWNLVL ROaUaN geOLúeQ dLMLWaO Sa]aUOaPa NaYUaPÕ VRV\aO Ped\a 
Sa]aUOaPaVÕ NaYUaPÕQÕ RUWa\a aWPÕúWÕU. SRV\aO Ped\a Sa]aUOaPaVÕ |]eOOLNOe IQVWagUaP SOaWfRUPXQda eWNLQ bLU 
úeNLOde LcUa edLOPeNWedLU. BX W�U Sa]aUOaPa geQeOOLNOe úLUNeW \a da LQfOXeQceU SURfLOOeUL aUacÕOÕ÷Õ\Oa 
geUoeNOeúWLULOPeNWedLU. SaWÕú WXWXQdXUPa WeNQLNOeUL dLMLWaO RUWaPa g|Ue X\aUOaQPÕúWÕU. IQVWagUaP oeNLOLúOeUL de 
VRV\aO Ped\a Sa]aUOaPaVÕQÕQ eWNLOL VaWÕú WXWXQdXUPa WeNQLNOeULQdeQ bLULdLU. deNLOLúOeUde heVaS VahLbL olan ilgili 
NLúLOeU IQVWagUaP NXOOaQÕcÕOaUÕQa be÷eQL, \RUXP, hLNa\e Sa\OaúPa gLbL e\OePOeULQ NaUúÕOÕ÷ÕQda WaQÕWÕOacaN 
PaUNa\a aLW ca]LS hedL\e WeNOLfL \aSaU. deNLOLúL Na]aQaQ úaQVOÕ NLúLOeU hedL\e\L aOdÕNOaUÕ gLbL LOgLOL PaUNa 
haNNÕQda da bLOgL VahLbL ROXUlar.  
 
AUaúWÕUPaQÕQ |UQeNOePL T�UNL\e geQeOL IQVWagUaP NXOOaQaQ |÷UeQcLOeU aUaVÕQdaQ NROa\da |UQeNOePe \|QWePL\Oe 
VeoLOPLúWLU. AUaúWÕUPa\a 85 �QLYeUVLWedeQ 890 |÷UeQcL NaWÕOPÕúWÕU. g÷UeQcLOeULQ 492¶VL IQVWagUaP oeNLOLúOeULQe 
NaWÕOdÕNOaUÕQÕ Lfade ePLúWLU. EUNeQ¶LQ (2019) aUaúWÕUPaVÕQda NXOOaQdÕ÷Õ SRV\aO Med\a T�NeWLcL AOgÕVÕ Ye SRV\aO 
Med\a MaUNa BLOLQLUOL÷L aOgÕVÕ |OoeNOeUL bLUOLNWe eOe aOÕQPÕú Ye bX aUaúWÕUPaQÕQ VRUXVXQa \aQÕWOaPa\a X\gXQ 
ROacaN úeNLOde WeNUaU d�]eQOeQPLúWLU. KXOOaQÕOaQ |Oo�P aUacÕ\Oa geUoeNOeúWLULOeQ faNW|U aQaOL]L VRQXcX 15 
VRUXdaQ ROXúaQ Ye aoÕNOa\ÕcÕOÕ÷Õ %63,5 ROaQ 5 bR\XWOX bLU \aSÕ eOde edLOPLúWLU. BR\XWOaU; W�NeWLcLQLQ |Q bLOgLVL, 
oeNLOLúLQ bLOgLOeQPe\e eWNLVL, oeNLOLúLQ PaUNa\a \|QeOLN WXWXPa eWNLVL, oeNLOLúLQ LúOeWPe\e \|QeOLN WXWXPa eWNLVL 
Ye eWNLOeúLP ROaUaN WaQÕPOaQPÕúWÕU. EOde edLOeQ bXOgXOaUa g|Ue IQfOXeQceU heVaSOaUÕQdaQ d�]eQOeQeQ oeNLOLúOeUde, 
oeNLOLúLQ �U�Q Ye úLUNeW haNNÕQda bLOgLOeQPe\e eWNLVLQLQ úLUNeW heVaSOaUÕQdaQ d�]eQOeQeQ oeNLOLúOeUe g|Ue daha 
\�NVeN ROdX÷X VRQXcXQda XOaúÕOPÕúWÕU. EWNLOeúLP bR\XWXQda LVe W�NeWLcLOeULQ úLUNeWOeULQ NeQdL heVaSOaUÕ LOe daha 
fa]Oa eWNLOeúLPe gLUdL÷L RUWa\a oÕNPÕúWÕU. IQfOXeQceU heVaSOaUÕQdaQ oeNLOLú d�]eQOeQPeVLQLQ PaUNa\a Ye\a úLUNeWe 
\|QeOLN SR]LWLf WXWXP geOLúWLUPe aoÕVÕQdaQ daha ROXPOX ROaca÷ÕQa daLU heUhaQgL bLU bXOgX\a UaVWOaQPaPÕúWÕU. 
BXQXQOa beUabeU oeNLOLúOeUe NaWÕOaQOaUÕQ %60,8¶L IQfOXeQceU heVaSOaUÕQdaQ oeNLOLúOeUe NaWÕOdÕ÷ÕQÕ beOLUWPeNWedLU. 
 
BXOgXOaUa g|Ue úLUNeWOeULQ, hedef NLWOe\e XOaúPaN Ye �U�Q/úLUNeWLQ bLOLQLUOL÷LQL aUWÕUPaN LoLQ IQfOXeQceU 
heVaSOaUÕQdaQ fa\daOaQPaOaUÕ geUeNWL÷L aQOaúÕOPaNWadÕU. BXQXQOa beUabeU W�NeWLcL LOe eWNLOeúLP aUWÕUabLOPeN LoLQ 
oeNLOLúOeUL IQfOXeQceU heVaSOaUÕQdaQ d�]eQOePeN \eULQe IQfOXeQceUOaUÕQ da \|QOeQdLUPeVL\Oe NeQdL úLUNeW 
heVaSOaUÕQdaQ d�]eQOePeOeULQLQ daha \aUaUOÕ ROaca÷Õ VRQXcXQa XOaúÕOPÕúWÕr. 
 
Anahtar Sözcükler: SaWÕú TXWXQdXUPa, DLMLWaO Pa]aUOaPa, SRV\aO Med\a Pa]aUOaPaVÕ, IQVWagUaP deNLOLúOeUL 
 

THE IMPACT OF INSTAGRAM GIWEAVAYS ON ATTITUDE TOWARDS BRAND 
 

The purpose of this work is to research whether Instagram giveaways are more effective when arranged by 
contracted influencer accounts or by company accounts. Marketing strategy has a decisive role in the sales 
promotion of a product. Digital marketing which has emerged as a consequence of digitalization, has introduced 
the concept of social media marketing. Social media marketing has proved to be effective, especially on the 
Instagram platform. This type of marketing is usually carried out through company or influencer profiles. Sales 
promotion techniques have also been adapted to the digital environment, making Instagram giveaways one of 
the most effective tools of social media marketing. The concept behind giveaways is that the persons who run 
the digital campaign (e.g. giveaway) make an attractive gift offer of the brand that is being promoted to 

 
1 Y�NVeN LLVaQV g÷UeQcLVL, S�Oe\PaQ Demirel Üniversitesi, Sosyal Bilimler Enstitüsü, øOeWLúLP BLOLPOeUL Ye 
HaONOa øOLúNLOeU Ye TaQÕWÕP, bikealizade95@gmail.com 
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Instagram users in return for actions such as likes, comments and story sharing. The lucky winners of the 
giveaway receive the gift, whereas they awareness about the relevant brand has been spread to a larger audience. 
 
The research sample was selected by Turkey easy sampling method among students who are general users of 
Instagram. 890 students from 85 universities participated in the research, whereas 492 of the participants stated 
that they have joined Instagram giveaways before. The measurement used in this research has been rearranged 
to be appropriate to answer the question of this abstract, Erken (2019) named Social Media Consumer 
Perception and Social Media Brand Awareness works. As a result of the factor analysis performed with the 
measurement tool used, a 5-dimensional structure consisting of 15 questions and an explanatory score of 63.5% 
was obtained. Dimensions; consumer prior knowledge, the effect of the lottery on informing, the attitude effect 
of the lottery towards the brand, the attitude effect of the lottery towards the business and interaction. According 
to the findings obtained, it was concluded that the effect of the lottery on getting information about the product 
and the company was higher in the draws organized from the Influencer accounts compared to the draws 
organized from the company accounts. In terms of interaction, it has been revealed that consumers interact more 
ZLWh cRPSaQLeV¶ RZQ accRXQWV. TheUe LV QR eYLdeQce WhaW Whe ORWWeU\ aUUaQgePeQW fUom Influencer accounts 
would be more positive in terms of developing a positive attitude towards the brand or the company. However, 
60.8% of those who participated in the giveaways stated that they participated in the giveaways from Influencer 
accounts.  
 
According to the findings, it is assumed that using Influencer accounts could help companies reach their target 
audience and increase their brand awareness. But in order to increase the interaction with the consumer, it was 
concluded that it would be more beneficial to arrange the draws from their own company accounts, with the 
guidance of the Influencers, instead of arranging them from the Influencer accounts. 
 
Keywords: Sales Promotion, Digital Marketing, Social Media Marketing, Instagram Giveaway 
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(DIS)CONTINUITY OF ADVERTISING AGENCIES AND MANAGING KNOWLEDGE 
 

Burak Amirak1 
 
Competition is one of the main drivers of (dis)continuity in nature. Competition relies on the fundamental law 
of survival of the fittest which requires the ability of managing uncertainty. On the contrary, the businesses 
demand certainty. Therefore, they try to create certainty by trying to avoid uncertainty. Unfortunately, the only 
certainty is uncertainty where competitive advantage is created only through knowledge (Nonaka, 1991). Some 
businesses rely on knowledge more than the others like advertising (Muller and Doloreux, 2009). They manage 
and sell knowledge about advertising, consumers and the creativity (Hackley, 2000). A knowledge-intensive 
business service depends on professional knowledge, production and/or usage of knowledge for their services 
and, create competitive advantage for themselves and their clients. Advertising agencies are a good example of 
these kind of organizations (Miles et al., 1995). Therefore, advertising agencies can be considered as a 
knowledge-intensive business service. However, the concept of knowledge management receives little attention 
of scholars and practitioners in advertising domain. The research conducted mostly reveals the implications 
surrounding knowledge creation, storage and retrieval, distribution, and application. In general terms, the topic 
remains under-represented. 
 
This study tries to shed light on the hierarchy of Data-Information-Knowledge-Wisdom-Enlightenment not as 
a linear approach but a cycle. An exploratory research is conducted how information is made useful for creating 
a competitive edge for the advertising agencies which will enable them to continue their value creation. In this 
case, a descriptive phenomenological research methodology was employed to uncover participant experiences, 
as they often develop through daily experiences. Using purposeful sampling, account planners and creative 
directors with over five years of experience who work for the member advertising agencies of the Advertising 
Association of Turkey were chosen. Twenty were contacted and fifteen agreed to participate. To uncover the 
LQWeUSUeWaWLRQV Rf Whe SaUWLcLSaQWV¶ e[Seriences, in-depth interview technique was used. The interviews which 
are voice-UecRUded, YLdeRWaSed, aQd WUaQVcULbed ZeUe heOd LQ Whe SaUWLcLSaQWV¶ RffLceV beWZeeQ JXO\ 2015 aQd 
2017. The raw data was coded by two independent coders; the researcher and another academic in advertising. 
The UeVeaUcheU XVed E[ceO WR caOcXOaWe CRheQ¶V NaSSa WR Pa[LPL]e LQWeUcRdLQg UeOLabLOLW\, UeVXOWLQg LQ a (ț) 
=0.78 VcRUe fRU caWegRULeV aQd a (ț) =0.75 VcRUe fRU WhePeV. 
 
Findings showed that in the process of creation of advertising there is an information gathering step followed 
b\ WUaQVfeUULQg aQd WUaQVfRUPLQg WhaW LQfRUPaWLRQ LQWR NQRZOedge ZheUe µcUeaWLYe bULef¶ LV Whe Ne\VWRQe Rf Whe 
process. Also, the findings made it evident that the flow of information and managing knowledge is not 
hierarchical but certainly a cycle. In the discussion part, the model proposed by Zeleny (2013) is adopted to the 
research findings where account planning becomes a hub for knowledge management process in advertising 
agencies. Therefore, advertising agencies should secure a hub for knowledge management like account planning 
department for continuous advantage of competition. This research was conducted only in Turkey and did not 
include account managers. 
 
Keywords: Advertising, knowledge management, account planning 
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18-25 YAù ARALIöINDAKI KADINLARIN KORE DøZøSø øZLEME PRATøKLERø 
ÜZERøNE KEùFEDøCø BøR ARAùTIRMA 

 
Buroin BÕ\ÕklÕo÷lu SarÕ1 

 
KRUe dL]LOeUL, fLOPOeUL Ye P�]LNOeULQL LoeUeQ KRUe DaOgaVÕ bLU dL÷eU adÕ LOe Hallyu, G�Qe\ KRUe¶de �UeWLOeQ 
dL]LOeULQ, fLOPOeULQ Ye SRS P�]L÷LQ b�W�Q d�Q\a\a \a\ÕOPaVÕQa, bLU aQOaPda \eUeO N�OW�UeO LoeUL÷LQ N�UeVeO bLU 
ROgX haOLQe d|Q�úPeVLQe YeULOeQ LVLPdLU. gQce AV\a, daha VRQUa  APeULNa NÕWaVÕQÕ eWNLVL aOWÕQa aOaQ KRUe 
DaOgaVÕ, T�UNL\e¶de de YaUOÕN g|VWeUPeNWedLU. hONePL]de, bX daOgaQÕQ LWLcL g�c� LVe KRUe dL]LOeULdLU. T�UN 
L]Oe\LcLVL LON defa 2005 \ÕOÕQda TRT1 eNUaQOaUÕQda \a\ÕQOaQaQ ³DeQL]OeU øPSaUaWRUOX÷X´ LVLPOL dL]L LOe K-
DUaPaOaU LOe WaQÕúPÕúWÕU. ø]Oe\LcL NLWOeVLQLQ cLddL bLU b|O�P�Q� LVe geQo NadÕQOaU ROXúWXUPaNWadÕU. BX 
oaOÕúPacÕQÕQ aPacÕ, 18-25 \aú aUaOÕ÷ÕQdaNL geQo NadÕQOaUÕQ K-Drama izleme pratikleri ile K-Drama izleme 
PRWLYaV\RQOaUÕQÕ NaYUaPaNWÕU.  daOÕúPada, QLWeO YeUL WRSOaPa \|QWePOeULQdeQ bLUL ROaQ deULQOePeVLQe P�OaNaW 
WeNQL÷L WeUcLh edLOPLú Ye 18-25 \aú aUaVÕQdaNL RQ NadÕQ NaWÕOÕPcÕ LOe g|U�ú�OP�úW�U. G|U�úPeOeULQ d|Ud� \�] 
\�]e, aOWÕVÕ LVe øQWeUQeW �]eULQdeQ geUoeNOeúPLúWLU. daOÕúPa VRQXcXQda, NaWÕOÕPcÕOaUÕQ ha\aWOaUÕQdaNL VaQcÕOÕ 
d|QePOeULQ baúOaQgÕcÕQda Ye\a VRQXQda K-DUaPa L]OePe SUaWLNOeULQLQ \R÷XQOaúWÕ÷Õ aQOaúÕOPÕúWÕU. AOWÕ NaWÕOÕPcÕ, 
ha\aWÕQ ]RUOa\ÕcÕ \aQOaUÕQdaQ X]aNOaúPaN Ye de\LP \eULQde\Ve adeWa ³SePbe´ bLU d�Q\a\a geoLú \aSPaN için 
KRUe dL]LOeUL L]OL\RUdX. GeUL\e NaOaQ d|UW NaWÕOÕPcÕ LVe SVLNRORMLN ROaUaN \ÕSUaQdÕNOaUÕQÕ d�ú�Qd�NOeUL ]aPaQ 
dLOLPOeULQLQ VRQXQda, ha\aWOaUÕQda \eQL bLU Va\fa aoabLOPeN adÕQa ULW�eOLVWLN bLU úeNLOde L]OePe e\OePL 
geUoeNOeúWLUL\RUdX. AQcaN K-DUaPaOaUÕQ RQOaUÕQ ha\aWÕQda �VWOeQdL÷L URO, bX LoeULNOeUe eOeúWLUeO bLU V|\OeP 
geOLúWLUPeOeULQL eQgeOOePePLúWL. HePeQ heSVL, L]OedLNOeUL LoeULNOeULQ ³NOLúe´ ROdX÷XQa daLU RUWaN bLU NaQÕ\a 
VahLSWL.  AUaúWÕUPaQÕQ dLNNaW oeNeQ bXOgXOaUÕQdaQ bLU dL÷eUL LVe NaWÕOÕPcÕOaUÕQ K-Dramaya olan ilgilerinin Güney 
KRUe N�OW�U�Qe dR÷UX \|QeOdL÷LdLU. KaWÕOÕPcÕOaUÕQ b�\�N bLU b|O�P� eQ a] bLU NeUe KRUe \ePeNOeULQL WaWPÕú, K-
PRS dLQOePLú Ye KRUece |÷UeQPe\L deQePLúWLU. CR÷UafL aoÕdaQ WePaV eWPeOeULQe LPNâQ ROPa\aQ LNL faUNOÕ 
kültürü bir araya getiren K-DUaPaOaUÕQ \aNÕQ geOeceNWe daha oRN NLúL WaUafÕQdaQ WeUcLh edLOece÷L Ye KRUe 
DaOgaVÕQÕQ T�UNL\e¶de X]XQca bLU V�Ue daha eWNLOL ROaca÷Õ aoÕNWÕU. BX QedeQOe NeúfedLcL bLU QLWeOLN WaúÕ\aQ bX 
aUaúWÕUPaQÕQ eQ |QePOL VRQXcX, eOe aOÕQaQ NRQXQXQ aQOaPa\a Ye aQOaWPa\a de÷eU ROdX÷XdXU.  

 
Anahtar Sözcükler: KRUe DaOgaVÕ, HaOO\X, PRS�OeU K�OW�U, AOÕPOaPa daOÕúPaOaUÕ  
 
AN EXPLORATORY RESEARCH ON KOREAN DRAMA WATCHING PRACTICES OF 

WOMEN BETWEEN THE AGES OF 18-25 
 
Korean Wave or Hallyu, which includes Korean Tv series, movies and music, is the name given to the spread 
of serials, movies, and popular music produced in South Korea. The Korean Wave influenced Asian and 
American continent, and its effects are now being felt in Turkey. In our country, the Korean Tv series are the 
main actors of the wave. The Turkish audience first met K-Dramas in the series "The Empire of the Seas" 
broadcast on TRT1 screens in 2005. An important part of the audience is young women. The aim of this study 
is to comprehend the K-Drama watching practices of young women between the ages of 18-25 and K-Drama 
watching motivations. In the study, an in-depth interview technique which is one of the qualitative data 
collection method was preferred. Ten female participants between the ages of 18-25 were interviewed. Four of 
the interviews were made face-to-face and six interviews were conducted over the Internet. As a result of the 
study, it was understood that participants prefer to watch K-Drama at the beginning or end of difficult times in 
their lives. Six participants were watching the Korean Tv series to get away from the challenging aspects of 
life. Four participants were watching Korean Drama at the end of the periods when they hat psychological 
difficulties. It was like a ritual for them to open a new page in their lives. However, the role of K-Dramas in 
their lives could not prevent them from developing a critical discourse on these contents.  Almost all of them 

 
1 AUaúWÕUPa G|UeYOLVL, MaOWeSe hQLYeUVLWeVL øOeWLúLP FaN�OWeVL HaONOa øOLúNLOeU Ye TaQÕWÕP (øQgLOL]ce) B|O�P� 
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had a common belief that the conteQW Whe\ ZaWched ZaV ³cOLche´ AQRWheU UePaUNabOe fLQdLQg Rf Whe UeVeaUch LV 
that participants¶ interest is directed to South Korean culture. The majority of the participants tasted Korean 
food at least once, listened to K-Pop, and tried to learn Korean. Thus, Turkish and Korean culture which are 
not able to contact geographically can come together. It is obvious that in the near future, The Korean Wave 
would be more effective in Turkey. Hence, the most important result of this exploratory research is that the 
subject under consideration is worth understanding and explaining. 
 
Keywords: Korean Wave, Hallyu, Popular Culture, Reception Studies  
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ThKETøM TOPLUMUNDA HEDøYE VERME DAVRANIùI: EVRøMSEL PSøKOLOJø 
PERSPEKTøFøNDEN BøR ANALøZ 

 
Burcu Yaman Akyar1, SeYgi Akoa G�leú2 

 
T�NeWLPLQ \aúaPVaO faaOL\eWOeUdeQ bLUL haOLQe geOdL÷L g�Q�P�] W�NeWLP WRSOXPXQda, hedL\e YeUPe daYUaQÕúÕ da 
LOLúNLOeULQ Ya]geoLOPe] bLU geUeNVLQLPL haOLQe d|Q�úP�úW�U. BX dXUXP PeYcXW Ye baVNÕQ W�NeWLP N�OW�U�Q�Q bLU 
sonucu olarak gör�OVe de aVOÕQda hedL\e aOPa Ye YeUPe aQWLN oa÷OaUdaQ beUL \aSÕVaO de÷LúLPOeUOe V�UegeOeQ 
eYUeQVeO bLU daYUaQÕúWÕU. HedL\e ³WeRULde g|Q�OO� geUoeNWe LVe ]RUXQOX ROaUaN geUL YeULOeQ´ (MaXVV, 2018, V. 15) 
bLU de÷Lú-WRNXú XQVXUX ROaUaN WaQÕPOaQÕUNeQ, NRQX\a LOLúNLQ \aSÕOaQ oaOÕúPaOaUda VÕNoa hedL\e YeUPe 
daYUaQÕúÕQÕQ NaUúÕOÕNOÕOÕ÷Õ �]eULQde dXUXOPaNWadÕU. BX ba÷OaPada hedL\e haQgL VebeSOe VXQXOXUVa VXQXOVXQ, 
NaUúÕdaNL NLúL\L beQ]eU bLU NaUúÕOÕN YeUPe ]RUXQOXOX÷X aOWÕQa VRNaQ VLPgeVeO bLU aUao ROaUaN da NabXO 
edLOPeNWedLU. (BXVV, 2005, V. 584). T�NeWLP WRSOXPXQda W�NeWLPL aUWWÕUPa\Õ aPaoOa\aQ eQ |QePOL 
PeNaQL]PaOaUdaQ bLUL ROaQ UeNOaPOaU aUacÕOÕ÷Õ LOe de hedL\e YeUPe daYUaQÕúÕ VÕNoa W�NeWLcL\e haWÕUOaWÕOPaNWadÕU. 
g]eOOLNOe \ÕObaúÕ, VeYgLOLOeU g�Q�, aQQeOeU g�Q�, babaOaU g�Q� gLbL |]eO g�QOeUde hedL\e aOPa daYUaQÕúÕQÕ bLU 
]RUXQOXOXN ROaUaN VXQaQ UeNOaPOaU LOe hedL\e YeUPe daYUaQÕúÕ g�Q�P�]deNL VRQ haOLQL aOPÕúWÕU.  
 
øQVaQR÷OX LoLQ \eUOeúLN bLU daYUaQÕú ROaQ hedL\e YeUPe, bLUoRN dLVLSOLQ WaUafÕQdaQ LQceOeQPLú Ye bX daYUaQÕúÕQ 
|]�Qde \eU aOaQ PRWLYaV\RQOaU, bLUe\VeO Ye WRSOXPVaO LúOe\LúOeU bX faUNOÕ \aNOaúÕPOaUOa aoÕNOaQPa\a 
oaOÕúÕOPÕúWÕU. PVLNRORML dLVLSOLQL LoeULVLQde PeYcXW Ye baVNÕQ bLOLúVeO \aNOaúÕPOaUa aOWeUQaWLf bLU baNÕú aoÕVÕ VXQaQ 
eYULPVeO SVLNRORML LVe bX daYUaQÕúOaUÕQ Log�d�VeO bR\XWOaUÕQa RdaNOaQÕU. OOgXOaUÕ heP bL\RORMLN heP de VRV\aO 
SeUVSeNWLfOe aoÕNOaPa\a oaOÕúPaNWa Ye bX daYUaQÕúÕQ LQVaQÕQ eYULPVeO V�UecLQde QedeQ Ye QaVÕO úeNLOOeQdL÷LQe 
ceYaSOaU VXQPaNWadÕU. EYULP, geQeWLN Ye  VR\daQ geOeQ bL\RORMLN Ye NaOÕWVaO |]eOOLNOeU gLbL, DaUZLQ¶LQ WePeO 
|QeUPeOeUL �]eULQdeQ LOeUOe\eQ eYULPVeO SVLNRORML, LQVaQ daYUaQÕúOaUÕQÕ aoÕNOaUNeQ bX NaOÕWVaO |]eOOLNOeULQ 
davUaQÕúOaUÕQ úeNLOOeQPeVLQe QaVÕO bLU NaWNÕda bXOXQdX÷X LOe LOgLOeQPeNWedLU. BeQ]eU úeNLOde, hedL\e YeUPe 
daYUaQÕúÕ da LQVaQÕQ eYULPVeO V�UeoWe eQ |QePOL NaOÕWVaO |]eOOLNOeUL ROaQ NaUúÕOÕN beNOePe, g�oO� ROPa, oLfWOeúPe 
Ye oR÷aOPa g�d�OeUL oeUoeYeVLQde WaUWÕúÕOPaNWadÕU.  
 
BX oaOÕúPa LVe baVNÕQ W�NeWLP N�OW�U� oeUoeYeVLQde \eQLdeQ úeNLOOeQeQ hedL\e YeUPe daYUaQÕúÕQÕ eYULPVeO 
SVLNRORML ba÷OaPÕQda LQceOe\eUeN, bLUe\OeULQ hedL\e YeUPe daYUaQÕúOaUÕQÕQ WePeOLQde \eU aOaQ g�d�OeUe, 
PRWLYaV\RQ Na\QaNOaUÕQa Ye bX daYUaQÕúOaUÕ aQOaPOaQdÕUPa bLoLPOeULQe LOLúNLQ |UQeNOeU VXQacaNWÕU. BX aPao 
dR÷UXOWXVXQda aúa÷ÕdaNL VRUXOaUa \aQÕW aUaQPaNWadÕU. 
 

1. G�Q�P�]de hedL\e QaVÕO NaYUaPVaOOaúWÕUÕOÕ\RU Ye W�NeWLP WRSOXPX hedL\e NaYUaPÕQÕQ úeNLOOeQPeVLQde 
QaVÕO bLU UROe VahLS? 
2. Bireylerin eYULPVeO SVLNRORML oeUoeYeVLQde hedL\e YeUPe PRWLYaV\RQOaUÕ QeOeUdLU? 
3. HedL\e YeUPeQLQ NaUúÕOÕNOÕOÕN LONeVLQLQ g�QO�N ha\aWWaNL \aQVÕPaOaUÕ QeOeUdLU? 
4. EYULPVeO SVLNRORML ba÷OaPÕQda NadÕQ Ye eUNe÷LQ hedL\eOeúPe daYUaQÕúOaUÕ aUaVÕQdaNL faUNOaU QaVÕOdÕU? 
5. ReklaPOaUÕQ (|]eO g�Q) hedL\e YeUPe daYUaQÕúÕQÕQ úeNLOOeQPeVLQde QaVÕO bLU URO� YaUdÕU? 

 
daOÕúPa NaSVaPÕQda, 25-35 \aú aUaOÕ÷ÕQda cLQVL\eW da÷ÕOÕPÕ g|]eWLOeUeN Ye \aUgÕVaO |UQeNOeP \|QWePL LOe 
VeoLOeQ 10 NLúL\Oe deULQOePeVLQe g|U�úPe \aSÕOPÕúWÕU. G|U�úPede NaWÕOÕPcÕOaUa \aUÕ \aSÕOaQdÕUÕOPÕú Ye aoÕN XoOX 
VRUXOaU VRUXOPXúWXU. G|U�úPede, NaWÕOÕPcÕOaUa |]eO g�QOeU Ye hedL\e haNNÕQda �o faUNOÕ UeNOaP L]OeWLOPLú Ye bX 
g�QOeUde hedL\e YeUPe daYUaQÕúÕ LOgLOL \aNOaúÕPOaUÕQa daLU YeUL WRSOaQPÕúWÕU. EOde edLOeQ QLWeO YeULOer, temel 
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2 DRNWRUa g÷UeQcLVL, Ege hQLYeUVLWeVL, SRV\aO BLOLPOeU EQVWLW�V�, ReNOaPcÕOÕN AQabLOLP DaOÕ, 
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aOÕQaQ NaYUaPVaO \aNOaúÕPOaU ]ePLQLQde, hedL\e NaYUaPÕ Ye hedL\eQLQ aQOaPÕQa LOLúNLQ Log|U�OeU, hedL\eQLQ 
NaUúÕOÕNOÕOÕ÷Õ, hedL\e YeUPe-aOPa PRWLYaV\RQOaUÕ, NaUúÕ cLQVOe hedL\eOeúPe Ye UeNOaPOaU Ye hedL\e YeUPe 
daYUaQÕúÕ NaWegRULOeUL aOWÕQda eOe aOÕQPÕúWÕU.  
 
Anahtar Sözcükler: Hediye verme, tüketim toplumu, evrimsel psikoloji 
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GIFT GIVING BEHAVIOR IN THE CONSUMPTION SOCIETY: AN ANALYSIS FROM 
THE PERSPECTIVE OF EVOLUTIONARY PSYCHOLOGY 

 
In today's consumer society, where consumption has become a vital activity, gift-giving behavior appears as an 
unavoidable requirement of interpersonal relations. Although this circumstance is seen as a result of dominant 
consumer culture, actually giving and receiving gifts is a universal behavior that has been permanent since 
ancient timeV. WhLOe Whe gLfW LV defLQed aV aQ eOePeQW Rf e[chaQge WhaW LV ³YROXQWaU\ LQ WheRU\, aQd acWXaOO\ 
gLYeQ bacN cRPSXOVRULO\´ (MaXVV, 2018, S. 15), VWXdLeV RQ Whe VXbMecW fUeTXeQWO\ ePShaVL]e Whe UecLSURcLW\ Rf 
gift-giving behavior. In this context, whatever reason the gift is presented for, it is also accepted as a symbolic 
tool that puts the other person under a similar obligation to respond. (Buss, 2005, p.584). The gift-giving 
behavior is frequently reproduced and reminded to the consumer through advertisements, which is one of the 
most important mechanisms aiming to increase consumption in the consumption society. This behavior has 
taken its current form with advertisements that present the it as an obligation especially on special occasions 
such as New Year's Day, Valentine's Day, Mother's Day, Father's Day. 
 
Gift-giving, which is a settled behavior for human beings, has been examined by many disciplines to explain 
the motivations, individual and social processes that are at the core of the behavior. On the other hand, 
evolutionary psychology, which offers an alternative perspective to dominant cognitive approaches within the 
discipline of psychology, focuses on the instinctive dimensions of this behavior. It tries to explain the 
phenomena from both a biological and social perspective, and provides answers to why and how this behavior 
was shaped in the evolutionary process. Evolutionary psychology, which relies on Darwin's basic propositions, 
such as evolution, genetics, inherited biological features, is concerned with how these inherited traits contribute 
to the shaping of human behavior. Similarly, gift-giving behavior is discussed within the framework of the most 
important inherited characteristics of the human being in the evolutionary process, such as waiting for a 
response, strength, mating and reproducing. 
 
This study will examine the gift-giving behavior reshaped within the framework of the dominant consumption 
culture in the context of evolutionary psychology. It will present examples of the motivations, conscious and 
unconscious sources of motivation and the ways of making sense of these behaviors. For this purpose, the study 
seeks answers to the following questions: 
 

1. How is gift conceptualized today and what role does the consumer society play in shaping the concept 
of gift? 
2. What are the motivations of individuals to give and receive gifts within the framework of evolutionary 
psychology? 
3. What are the reflections of the principle of reciprocity of gift giving in daily life? 
4. What are the differences between the gift-giving behaviors of men and women in the context of 
evolutionary psychology? 
5. What role do ads (special occasion ads) play in shaping gift-giving behavior? 



 

 52 

 
Within the scope of the study, in-depth interviews were made with 10 people, who were selected by judgmental 
sampling method, considering the gender distribution in the age range of 25-35. In the interview, semi-
structured and open-ended questions were asked to the participants in turn. During the meeting, the participants 
were watched 3 different advertisements about special days and gifts, and data were collected on the 
participants' attitudes regarding gift-giving behavior these days. The qualitative data obtained has been 
discussed on the basis of the conceptual approaches based on the concept of gift and insights on the meaning 
of the gift, the reciprocity of the gift, the motivation of giving and receiving gifts, giving gifts to the opposite 
sex and advertisements and gift giving behavior categories.  
 
Keywords: Gift giving, consumption society, evolutionary psychology 
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POST-TRUTH SøYASET: GERdEKLøöøN RADøKAL DEöøùøMø Mø? ARAdLARIN 
ETKøSø Mø? 

 
Cem dalÕúkan1 

 
Post-TUXWh 2016 \ÕOÕQda O[fRUd WaUafÕQdaQ \ÕOÕQ NeOLPeVL VeoLOdL÷LQde bLU WeRUL ROaUaN g�QceO haOe geOdL. 
KaYUaPÕQ |]eOOLNOe BUe[LW LOe DRQaOd TUXPS¶ÕQ NaPSaQ\a V�UeoOeUL\Oe beUabeU g�QdeP ROPaVÕ RQXQ daha oRN 
VL\aVaO bLU aUao ROaUaN g|U�OPeVLQe QedeQ ROdX. BX QedeQOe NaYUaPÕQ NeQdLVL SURSagaQda Ye \aOaQ habeU LOe 
karúÕOaúWÕUÕOdÕ. KaPXVaO aOaQda NXOOaQÕOaQ PaQLS�OaWLf aUaoOaU X]XQca bLU V�UedLU YaUOÕNOaUÕQÕ V�Ud�UPeNWedLU. 
KaYUaPÕQ NeQdLVLQde heU Qe NadaU dX\gXVaO VeoLPOeULQ PaQWÕNVaO VeoLPOeUe a÷ÕU baVWÕ÷ÕQÕ LddLa edLOVe de 
UefeUaQV g|VWeULOeQ geUoeNOL÷LQ de÷LúLPL Ye NRSXúXdXU. BXQdaQ haUeNeWOe PRVW-TUXWh NaYUaPÕQÕ geUoeNOLN 
SeUVSeNWLfL LoeULVLQde daha da geQLúOeWeUeN de÷eUOeQdLUPeN bX oaOÕúPaQÕQ aPaoOaUÕ aUaVÕQdadÕU. GeUoeNOL÷LQ LQúa 
edLOdL÷L LddLaVÕ oRN X]XQ bLU V�UedLU bLUoRN WeRULV\eQ WaUafÕQdaQ WaUWÕúÕOPaNWadÕU. BX \eQL NaYUaPÕ geUoeNOLN 
ba÷OaPÕQÕQ QeUeVLQe RWXUWabLOLUL]? gQcedeQ WaUWÕúÕOaQOaUdaQ oRN daha UadLNaO bLU geUoeNOLN bR\XWXQX WePVLO 
edebLOLU PL? ZaPaQVaO aoÕdaQ NaYUaPÕQ \eQL bLU QRNWa\Õ Ye VRQUaVÕQÕ PÕ Lfade eWWL÷L \RNVa \eQL aUaoOaUÕQ WÕSNÕ 
geoPLúWe ROdX÷X gLbL \eQL bLU eWNLVL PL ROdX÷X oaOÕúPaQÕQ ceYaSOaQdÕUPa\a oaOÕúaca÷Õ |QePOL QRNWaOaUdÕU. BX 
dR÷UXOWXda NaYUaPÕQ bL]OeUe \eQL bLU ROgX\X Va÷Oa\ÕS Va÷OaPadÕ÷ÕQÕ aQOaPaN LoLQ PRdeUQ d|QePOe beUabeU 
LQVaQÕQ LoLQe dR÷dX÷X NeQdLQLQ WecU�be eWPe\eUeN Na]aQdÕ÷Õ deneyimleri içine alan gerçeklik ile ilgili 
³TaQÕQPa EfeNWL´,´ SLP�OaV\RQ´ Ye ³G|VWeUL TRSOXPX´ gLbL |QePOL WeRULOeU LOe PRVW-TUXWh NaUúÕOaúWÕUÕOaUaN 
WeRULN bLU WaUWÕúPa \�U�W�OeceNWLU. BX Va\ede \eQL ROaQÕQ NeúfL P�PN�Q ROacaNWÕU. daOÕúPaQÕQ dL÷eU a\a÷ÕQda 
ise Post-TUXWh VL\aVeW LOLúNLVL LQceOeQeceNWLU. TeRULN ROaUaN PRVW-TUXWh¶XQ NOaVLN SURSagaQdadaQ Ye \aOaQ 
habeUdeQ Qe úeNLOde a\UÕOabLOece÷L WaUWÕúÕOacaNWÕU. BXQXQ \aQÕQ PRVW-Truth olgusunun hangi rejimlerde ve 
LdeRORMLOeUde daha oRN RUWa\a oÕNWÕ÷ÕQÕ g|UPeN adÕQa LQceOeQeceN �ONeOeUdeNL Ped\a LOe LOgLOL YeULOeU 
NaUúÕOaúWÕUÕOacaNWÕU. g]eOOLNOe SRS�OL]P Ye PRVW-TUXWh VL\aVeW WaUWÕúPaVÕ SaUaOeO ROaUaN \�U�W�OPeNWedLU. BX 
nedenle popülist söylem ve Post-TUXWh LOLúNLVL de aQaOL] edLOeceNWLU. Popülist söylemin, Post-TUXWh LOeWLúLP 
V�UecL\Oe eWNLOeúLPL Qe Ye QaVÕO ROPXúWXU? BXQXQ \aQÕQda |QceNL SRS�OLVW V|\OePdeQ faUNOaUÕQÕQ QeOeU ROdX÷X 
LQceOeQeceN NRQXOaU aUaVÕQdadÕU. SRQ ROaUaN KRORPbL\a¶da LNWLdaUÕQ FARC LOe ROaQ P�cadeOeVLQdeNL NXOOaQdÕ÷Õ 
stratejilerden birL ROaUaN RUWa\a oÕNaQ ³FaOVRV QegaWLYRV´ VNaQdaOÕ PRVW-TUXWh NaYUaPÕ LoeULVLQde LQceOeQeceN 
NRQXOaUdaQ bLUL ROacaNWÕU. BX |]eO |UQeN d�ú�N \R÷XQOXNOX bLU Lo VaYaú dXUXPXQda RUdXQXQ QaVÕO bLU VaYaú 
LOO�]\RQX \aUaWWÕ÷ÕQÕ aQOa\abLOPeN aoÕVÕQdaQ |QePOL ROacaNWÕU. BX |UQeNOe beUabeU PRVW-TUXWh LOeWLúLP V�UecLQLQ 
NOaVLN SURSagaQda VWUaWeMLOeULQdeQ haQgL QRNWaOaUda a\UÕOdÕ÷Õ WaUWÕúÕOacaNWÕU.  
 
Anahtar Sözcükler: HaNLNaW SRQUaVÕ, SL\aVeW, Med\a, GeUoeNOLN 
 
POST-TRUTH POLITICS: A RADICAL CHANGE OF REALITY? OR EFFECTS OF THE 

MEDIUM? 
 

When the term Post-truth was chosen a word of the year by Oxford it became popular as a theory. Due to the 
cRQceSW WhaW haV beeQ aUgXed ZLWh eVSecLaOO\ DRQaOd TUXPS aQd BUe[LW¶V caPSaLgQV LW ZaV e[aPLQed aV a 
political tool and discourse. Therefore the concept is being compared with fake news and propaganda. 
Manipulative apparatus has always been in the public sphere. Even though it is defined as relating to or denoting 
circumstances in which objective facts are less influential in shaping public opinion than appeals to emotion 
and personal belief claim is more than that: It is collapsing of the reality itself. However constructed reality 
took place in many theories. So, where can we put this new concept in this context? Can it represent a different 
and radical reality above all others?  In basic words, what is the new? How can we distinguish tools of 
constructed reality likewise in the past? Those are the questions that are answered in this article. For this aim 

 
1 AraúWÕUPa Görevlisi, Be\NeQW hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, TeOeYL]\RQ HabeUcLOL÷L Ye PURgUaPcÕOÕ÷Õ, 
cemcaliskan@beykent.edu.tr 
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and theoretical approach, the concept of post-WUXWh LV cRPSaUed ZLWh LPSRUWaQW WheRULeV VXch aV ³UecRgQLWLRQ 
effecW´, ³VLPXOaWLRQ´ aQd ³Whe VRcLeW\ Rf Whe VSecWacOe´. FURP Whe begLQQLQg Rf Whe PRdeUQ eUa, hXPaQLW\ ZaV 
born into an experience which it was not experienced. These important theories that are mentioned contain this 
fact. With this comparison, we can discover the new one. In the other part of this article, the relationship between 
politics and post-truth is analyzed since they are related from the beginning. Moreover, theoretically, it is argued 
what are the differences between post-truth and classical propaganda, fake news. Therewithal we have the 
chance to see in which ideologies and regimes prone to such a discourse and concept with the compared media 
data. Especially populist discourse and post-truth studies carrying out as intertwined. As we can see, it is 
described as a new wave of populism. Hence understanding this new way of populism is required as well. 
UOWLPaWeO\ WheUe LV a VSecLaO LQVWaQce caOOed ³faOVRV QegaWLYRV´. IQ WhLV VcaQdaORXV LQVWaQce LQ CRORPbLa, Ze 
could see the illusion of war that is launched by the military. This case is also included to concept of post-truth. 
With this example, we will discuss where the Post-Truth communication process differs from classical 
propaganda strategies.     
 
Keywords: Post-Truth, Politics, Media, Reality 
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POLøTøK OYUNLARLA TOPLUMSAL OLGULARI YENøDEN DENEYøMLEMEK: 
³DETROIT: BECOME HUMAN´ gRNEöø 

 
Cemile Tokgöz-ùaho÷lu1 

 
øOeWLúLP aUaoOaUÕ, LQVaQOÕN VeU�YeQLQe daLPa eúOLN edeQ WRSOXPVaO PeVeOeOeUL, NeQdLQe |]g� aQOaWÕ bLoLPOeUL\Oe 
VXQPaNWadÕU. YeQL Ped\aQÕQ \aSÕVaO |]eOOLNOeUL, |]g�UO�N, adaOeW, a\UÕPcÕOÕN, eúLWOLN, dLUeQLú gLbL NRQXOaUÕ 
aOgÕOaPa, deQe\LPOePe Ye WaUWÕúPada bLUe\VeOOL÷L |Q SOaQa oÕNaUaQ \eQL \|QeOLPOeU RUWa\a NR\PaNWadÕU. SRV\aO 
Sa\OaúÕP a÷OaUÕQÕQ V|\OeP �UeWLPL, aNWLYL]P Ye NROeNWLf e\OeP NRQXVXQdaNL eWNLOLOL÷L \a da eWNLVL]OL÷L WaUWÕúÕOa 
dursun, empati ve toplumsal imgelemi biçimlendiren etkisi yeterince taUWÕúÕOPa\aQ \eQL LOeWLúLP aUaoOaUÕ 
bXOXQPaNWadÕU: dLMLWaO R\XQOaU. DLMLWaO R\XQOaU, V�U�NOe\LcL aQOaWÕVÕ Ye g�oO� g|UVeOOeUL\Oe NXúaWÕcÕ bLU eWNL\e 
VahLSWLU Ye bLU e÷OeQce aUacÕ ROPaNWaQ |We, SROLWLN PeVaM YeUPe Na\gÕVÕ WaúÕdÕ÷Õ WaNdLUde, bLU R\XQcX\a ePSati 
NXUPa\Õ Ye geUoeNOeULQ VLP�OaV\RQOaUÕQÕ deQe\LPOePe\L Va÷Oa\acaN aOaQ aoPaNWadÕU.  FUaVca¶\a (2001) göre 
SROLWLN R\XQOaU, R\XQVaO, VRV\aO Ye NXúaWÕcÕ |]eOOLNOeUL\Oe SROLWLN V|\OeP Ye WRSOXPVaO LPgeOeP �]eULQde g�oO� 
etkilere sahiptir. Nitekim Bogost (2007) R\XQ aQOaWÕOaUÕQÕ SURVed�UeO UeWRULN oeUoeYeVLQde eOe aOaUaN LNQa 
edLcLOL÷L Ye WXWXPOaUÕ de÷LúWLUPe \|Q�QdeNL g�c�Q� YXUgXOaPaNWadÕU. DeWURLW: BecRPe HXPaQ, PeVaMÕ ROaQ bLU 
oyundur Ye dX\gXOaUÕ |Q SOaQda WXWPaNWa, ePSaWL NXUPa\Õ hedefOePeNWedLU. 2038 \ÕOÕQda DeWURLW¶te 
geoPeNWedLU. BLU WRSOXPVaO VÕQÕf haOLQe geOeQ aQdURLdOeU LOe LQVaQOaUÕQ aUaVÕQdaNL oaWÕúPa\Õ Ye bX \ROOa LQVaQ 
ROPaQÕQ Qe dePeN ROdX÷X WaUWÕúPaVÕQÕ NRQX edLQPeNWedLU. BLU d|QePLQ VaQa\L NeQWL ROaQ DeWURLW¶LQ 
N|hQeOeúPeVLQLQ aUdÕQdaQ \aNÕQ geOeceNWe \aSa\ ]eNâ �UeWLP PeUNe]L ROaUaN \eQLdeQ \�NVeOLúe geoWL÷LQL 
varsayarak kurgulanan oyun mekâQÕ, NaSLWaOL]P-mekâQ LOLúNLVLQe aUNa SOaQda dLNNaW oeNPeNWedLU. DL÷eU \aQdaQ 
aQa NaUaNWeUOeULQ bLOe |OebLOdL÷L bX R\XQda ]aPaQ aOgÕVÕ geUoeN ha\aW gLbL dR÷UXVaO Ye WeNUaUOaQaPa] 
özelliktedir. Söz konusu zaman ve mekâQda, a\UÕPcÕOÕN Ye oaWÕúPa Rda÷ÕQda, LQVaQÕ LQVaQ \aSaQ |÷elere dikkat 
oeNLOPeNWedLU. O\XQcX R\XQX faUNOÕ Lú NROOaUÕQda oaOÕúaQ �o adeW aQdURLdLQ g|]�QdeQ R\QaPaNWadÕU. O\XQ, 
R\XQcX\a V�UeNOL VeoeQeNOeUOe dL\aORgOaUÕ Ye e\OePOeUL \|QOeQdLUPe ROaQa÷Õ VXQaUaN LQWeUaNWLf bLU dUaPa 
|]eOOL÷L g|VWeUPeNWedLU. O\XQ V�UeVLQce dX\gXOaU, d�ú�QceOeU Ye WeUcLhOeU PeUNe]dedLU. A\UÕPcÕOÕ÷Õ, LQVaQ-
\aSÕQWÕ oaWÕúPaVÕ �]eULQdeQ dLOe geWLUeQ R\XQ, aVOÕQda aQdURLdOeUL bLU VePbRO ROaUaN NXOOaQaUaN bL]deQ faUNOÕ 
ROaQa NaUúÕ VeoLPOeULPL]Oe \�]OeúPePL]L Va÷OaPaNWadÕU. BX oaOÕúPa dLMLWaO R\XQOaUÕQ, µa\QÕ¶ WRSOXPVaO 
PeVeOeOeUL µfaUNOÕ¶ bLoLPde aQOaWÕPÕQÕ bLU |UQeN �]eULQdeQ VRPXWOaúWÕUaUaN, WRSOXPVaO de÷LúLPe NaWNÕ 
potansiyelini, R\XQ eQd�VWULVLQLQ WLcaUL dLQaPLNOeULQL Ye R\XQXQ SRS�OeU NLPOL÷LQL de dLNNaWe aOaUaN, WaUWÕúPa\Õ 
hedeflemektedir.  
 
Anahtar Sözcükler: Dijital medya, politik oyunlar, prosedürel retorik, Detroit: Become Human. 
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RE-EXPERIENCING THE SOCIAL PHENOMENON VIA POLITICAL GAMES: 
³DETROIT: BECOME HUMAN´ 

 
Media present the social issues that accompany the adventure of humanity in their own unique narrative forms. 
The structural features of the new media reveal new trends that bring individuality to the forefront in perceiving, 
experiencing and discussing issues such as freedom, justice, discrimination, equality, and resistance. While 
discussing the effectiveness or ineffectiveness of social networks in discourse production, activism, and 
collective action, there are another medium that impacts on shaping empathy and social imagination and it is 
not adequately discussed: digital games. Digital games have an immersive effect with their powerful narrative 
and fascinating visuals, and offer the player an opportunity to empathize and experience simulations of facts, if 
the game is concerned about giving political messages rather than being an entertainment tool. According to 
Frasca (2001), political games have strong effects on political discourse and social imagination with their 
playful, social and immersive features. Indeed, Bogost (2007) emphasizes the persuasiveness and the power to 
change attitudes by dealing with game narratives within the context of procedural rhetoric. Detroit: Become 
Human has a message, and it is a game that emphasizes emotions and aims to empathize. It takes place in 
Detroit in 2038. It deals with the conflict between humans and the androids that have become a social class and 
the discussion of "what it means to be human" in this way. Detroit, which was the industrial city of a period, 
was re-emerging as an artificial intelligence production centre, the places of game draw attention to the 
capitalism-place relationship in the background. On the other hand, in this game where even the main characters 
can die, the perception of time is linear and unrepeatable like real life. In this time and place, the game draws 
attention to the elements of being human in the focus of discrimination and conflict. The player plays the game 
through the eyes of three androids working in different business lines. The game offers an interactive drama 
feature by offering the player the ability to direct dialogues and actions. Emotions, thoughts and preferences 
are central during the game. Expressing discrimination through human-artifact conflict, the game actually 
enables us to face our choices against what is different from us by using androids as a symbol. This study aims 
to discuss the potential of digital games for contributing to social change by explaining of "same" social issues 
with "different" narratives and taking into account the commercial dynamics of the game industry and the 
popularity of the game. 
 
Keywords: Digital media, political games, procedural rhetoric, Detroit: Become Human 
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SESLø BETøMLEME DENEYøMLERø BAöLAMINDA ERøùøLEBøLøR MEDYA VE 
øLETøùøM EöøTøMø hZERøNE BøR TARTIùMA 

 
di÷dem Yasemin hnl�1 

 
D�Q\aQÕQ �]eULQe LQúa edLOdL÷L Va÷OaPcÕ LdeRORML, \aSÕOaUÕ, aUaoOaUÕ, bLOgL\L, VaQaWÕ, NÕVacaVÕ g�QdeOLN WRSOXPVaO 
\aúaPdaNL heU úe\L Va÷OÕNOÕ, \eWL Na\bÕ ROPa\aQ, heWeURVeNV�eO, geQo Ye RUWa \aúOaUda, ]a\Õf \a da úLúPaQ 
ROPa\aQ NLOROaUda ³QRUPaO´ ROaUaN VabLWOeQeQ |]Qe\e g|Ue LQúa eWPeNWedLU. Sa÷OaPcÕ LdeRORMLQLQ úeNLOOeQdLUdL÷L 
baNÕú aoÕVÕ\Oa eQgeOOLOLN/VaNaWOÕN Ye eULúLOebLOLUOLN PeVeOeVL de÷eUOeQdLULOdL÷LQde, Be]Pe], YaUdÕPcÕ Ye 
ùeQW�UN¶�Q (2011, V. 85) de beOLUWWL÷L gLbL, ³RUWaOaPa bLU VaNaWOÕN NaYUa\ÕúÕ\Oa´ LON aNOa geOeQ PeNkQ 
eULúLOebLOLUOL÷L ROPaNWa; PeNkQ eULúLOebLOLUOL÷L de geQeOOLNOe WeNeUOeNOL VaQdaO\e NXOOaQaQ bLUe\OeULQ eULúLPL\Oe 
ba÷OaQWÕOÕ ROaUaN d�ú�Q�OPeNWedLU. EULúLOebLOLUOL÷L eQgeOOLOeULQ \aúadÕ÷Õ W�P VRUXQOaUÕQ o|]�P�Q�Q/eúLW 
\XUWWaúOÕ÷ÕQ bLU |Q NRúXOX (BaOWaOÕ, 2020a; 2020b) ROaUaN NaYUaPaNWaQ X]aN bX aQOa\Õú heP bLOgL\e, VaQaWa, 
Ped\a\a, aUaoOaUa eULúLP PeVeOeOeULQL aUNa SOaQa LWPeNWe heP de eQgeOOLOeULQ NeQdL LoLQdeNL faUNOÕOÕNOaUÕQÕQ 
g|UPe]deQ geOLQPeVLQe QedeQ ROPaNWadÕU. SeVOL beWLPOePe, LúaUeW dLOL, a\UÕQWÕOÕ aOW\a]Õ, PeWLQOeUL VeVe 
d|Q�úW�UeQ eNUaQ RNXPa SURgUaPOaUÕ, VeVL PeWQe d|Q�úW�UeQ WeNQRORMLOeU Yb. WeNQLNOeU faUNOÕ \eWL \LWLPL ROaQ 
bLUe\OeULQ eULúLPLQe X\gXQ LoeULNOeUL Ye RUWaPOaUÕ P�PN�Q NÕOPaNWa aQcaN bX W�U X\gXOaPaOaU -mekân, ürün, 
LoeULN Ye hL]PeWOeULQ �UeWLPLQLQ VRQUadaQ, LOaYe bLU Lú/³PaOL\eW´ geUeNWLUPeNVL]LQ, eQ baúWaQ heUNeV LoLQ 
eULúLOebLOLU ROaUaN WaVaUOaQPaVÕ geUe÷LQL VaYXQaQ- ³eYUeQVeO WaVaUÕP´ (Mace, HaUdLe Ye POace, 1991) SUeQVLbLQe 
X\gXQ ROaUaN geUoeNOeúWLULOPedL÷LQdeQ \a\gÕQOÕN Na]aQaPaPaNWadÕU. deúLWOL aUaúWÕUPaOaUda da (RRdaQ, EOOLV Ye 
LebecN, 2014; EOOLV Ye GRggLQ, 2015; EOOceVVRU, 2016) YXUgXOaQdÕ÷Õ gLbL Ped\a a\QÕ Va÷OaPcÕ LdeRORML\Oe LQúa 
edLOPLú V|\OeP Ye WePVLOOeUe VahLS ROdX÷X gLbL heUNeV LoLQ eULúLOebLOLU de de÷LOdLU.  
 
BX oaOÕúPada, SeVOL BeWLPOePe DeUQe÷L WaUafÕQdaQ VeVOL beWLPOePe e÷LWLPL aOaQ dXNXURYa hQLYeUVLWeVL øOeWLúLP 
FaN�OWeVL OLVaQV |÷UeQcLOeULQLQ deQe\LP Ye g|U�úOeUL ba÷OaPÕQda eULúLOebLOLU Ped\a Ye LOeWLúLP e÷LWLPL �]eULQe 
bLU de÷eUOeQdLUPe Ye WaUWÕúPa \�U�WPeN aPaoOaQPÕúWÕU. AUaúWÕUPa NaSVaPÕQda VeVOL beWLPOePe e÷LWLPL aOaQ 10 
LOeWLúLP |÷UeQcLVL\Oe \aUÕ \aSÕOaQdÕUÕOPÕú deULQOePeVLQe g|U�úPe \aSÕOPÕú, aUaúWÕUPada eOde edLOeQ YeULOeU 
beWLPVeO aQaOL] \|QWePL\Oe ROXúWXUXOaQ WePaOaU aOWÕQda o|]�POeQPLúWLU. AUaúWÕUPada LOeWLúLP e÷LWLPLQLQ LOeWLúLP 
Ye Ped\aQÕQ eULúLOebLOLUOL÷L �]eULQe Na]aQdÕUdÕ÷Õ/Na]aQdÕUPaVÕ beNOeQeQ baNÕú aoÕVÕ LOe VeVOL beWLPOePe e÷LWLPL 
aOaQ |÷UeQcLOeULQ bX baNÕú aoÕVÕ\Oa bLUOLNWe, e÷LWLPdeQ edLQdLNOeUL deQe\LPOe eULúLOebLOLUOLN �]eULQe g|U�úOeULQLQ 
QaVÕO úeNLOOeQdL÷L VRUXVXQa \aQÕW aUaQPÕúWÕU. SRQXo ROaUaN, Ped\a eULúLOebLOLUOL÷LQLQ VaOW WeNQLN bLU LoeULN �UeWLPL, 
hL]PeW Va÷Oa\ÕcÕOÕ÷Õ ROaUaN d�ú�Q�OPePeVL; V�UeNOLOL÷L ROPa\aQ, oR÷X ]aPaQ haN WePeOOL bLU NaYUa\Õúa 
yaslanmayaQ VRV\aO VRUXPOXOXN SURMeOeUL\Oe VÕQÕUOaQPaPaVÕ Ye eQgeOOLOeULQ Ped\a eULúebLOLUOL÷LQLQ 
ROa÷aQOaúWÕUÕOPaVÕ LoLQ LOeWLúLP e÷LWLPL LoLQde NaSVaPOÕ bLU eULúLOebLOLUOLN SeUVSeNWLfLQLQ geUeNOLOL÷LQe dLNNaW 
oeNLOPLúWLU.  
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A DISCUSSION ON ACCESSIBLE MEDIA AND COMMUNICATION EDUCATION 

WITHIN THE FRAMEWORK OF AUDIO DESCRIPTION PRACTICES 
 

Ableist ideology, which our world has been built on, designs structures, tools, knowledge and art ± i.e 
everything in daily social life ± accRUdLQg WR Whe VXbMecW fL[ed aV ³QRUPaO´, ZhR LV defLQed aV a heaOWh\, QRW 
disabled, heterosexual, young, middle-aged and neither thin nor fat individual. In addition, when we consider 
disability and accessibility issues from the perspective Rf WhLV abOeLVW LdeRORg\, aV DLNPeQ, YaUdÕPcÕ aQd 
ùeQW�UN (2011, V. 85) VWaWed, Ze Vee WhaW ³ZLWh ³aQ aYeUage XQdeUVWaQdLQg Rf dLVabLOLW\´ deVLgQLQg acceVVLbOe 
spaces is the most essential issue, which is often associated with people using wheelchair. This mentality, which 
is far from understanding accessibility as a precondition for the solution of all the problems faced by disabled 
SeRSOe/eTXaO cLWL]eQVhLS (BaOWaOÕ, 2020a; 2020b), LgQRUeV QRW RQO\ Whe cULWLcaO LVVXeV UegaUdLQg Whe acceVV Rf Whe 
disabled to knowledge, art, media and tools but also their individual differences. Techniques such as audio 
description, sign language, intralingual subtitle as well as screen reading programs which convert texts into 
audio format and technologies that convert audio files into texts allow people with various impairments in their 
senses to access to related contents and media environments. However, these kinds of practices cannot become 
widespread because they are not carried out in accordance with the principle of "universal design" (Mace, 
Hardie, & Place, 1991), which advocates that the production of space, products, content and services should be 
designed to be accessible to everyone from the very beginning without requiring additional work/"cost". As 
emphasized in various studies (Rodan, Ellis and Lebeck, 2014; Ellis and Goggin, 2015; Ellcessor, 2016) the 
media still reflect the discourses and representations constructed by this ableist ideology and are not accessible 
for everyone. 
 
This study aims to discuss and evaluate accessible media and communication education within the framework 
of the experiences and opinions of undergraduate students attending Çukurova University Communication 
FacXOW\ aQd WaNLQg aXdLR deVcULSWLRQ cRXUVe RffeUed b\ SeVOL BeWLPOePe DeUQe÷L (Audio Description 
Association in Turkey). For the purposes of the study, semi-structured in-depth interviews were conducted with 
10 communication faculty students who take audio description education, and the data to be obtained were 
analyzed under the themes determined through the descriptive analysis method. The study tries to find an answer 
WR Whe fROORZLQg TXeVWLRQ: HRZ aUe VWXdeQWV¶ RSLQLRQV abRXW acceVVLbLOLW\ LVVXe VhaSed LQ UeOaWLRQ WR WheLU 
experiences from the training they receive as well as the perspective aimed to be developed on communication 
and media accessibility by communication education. As a result, it has been pointed out that a comprehensive 
accessibility perspective is required in communication education so that media accessibility is not considered 
as a purely technical content production or service providing, not be limited to social responsibility projects that 
are not permanent and often do not rely on a rights-based understanding and in order to normalize the media 
accessibility of the disabled. 
 
Keywords: Accessibility, media accessibility, communication education, audio description 
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ÜRETÜKETøCø KÜLTÜRDE DENEYøM EKONOMøSøNøN ROLh: YEMEöø DENEYøM 
OLARAK SUNAN RESTORANLAR ÜZERøNE BøR ARAùTIRMA 

 
Deniz Benzer1 

 
hUeW�NeWLcLOLN NaYUaPÕ, LON defa AOYLQ TRffOeU (1971) WaUafÕQdaQ 1970¶OL \ÕOOaUda, �UeWLcLOLN Ye W�NeWLcLOL÷LQ 
bLUbLUL LoLQe geoWL÷LQL Lfade eWPeN LoLQ NXOOaQÕOaQ bLU NaYUaPdÕU. FRUdLVW �UeWLP bLoLPLQdeQ SRVW-fordist üretim 
bLoLPLQe geoLOPeVL, hL]PeW VeNW|U�QdeNL b�\�Pe, QeROLbeUaO SROLWLNaOaU Ye beUabeULQde geOeQ N�UeVeOOeúPe, bX 
ROgXOaUÕQ \aUaWWÕ÷Õ gULfW LOLúNLQLQ VRQXcX ROaUaN RUWa\a oÕNaQ SRVW-endüstriyel toplum ya da post-modern kültür 
Ye W�P bXQOaUÕ P�PN�Q NÕOaQ eOeNWURQLN Ye bLOgLVa\aU WeNQRORMLOeULQLQ geOLúPeVL gLbL dXUXPOaU, �UeW�NeWLcLOLN 
NaYUaPÕQÕ g�Q�P�] N�OW�U� aoÕVÕQdaQ oRN daha baúaW bLU QRNWa\a WaúÕPaNWadÕU.  
 
Med\a aOaQÕQdaNL oaOÕúPaOaU, �UeW�NeWLcLOLN NaYUaPÕQÕ geQeOOLNOe NXOOaQÕcÕQÕQ bLU \aQdaQ LoeULN �UeWLUNeQ dL÷eU 
\aQdaQ baúNaOaUÕQÕQ �UeWWL÷L LoeUL÷L W�NeWPeVL \|Q�\Oe eOe aOPaNWadÕU; �UeW�NeWLcL (TRffOeU, 1972), ZLNLQRPLN 
(Tapscott Ye WLOOLaPV, 2006), SURfeV\RQeO aPaW|UOeU (LeadbeWWeU Ye MLOOeU,  2004) bX ba÷OaPda NXOOaQÕOaQ 
NaYUaPOaUdaQ ba]ÕOaUÕdÕU. øQWeUQeW, Zeb 2.0, VRV\aO Ped\a gLbL NaYUaPOaU �UeW�NeWLcL N�OW�U�Q eQ baVNÕQ 
aUaoOaUÕQÕ ROXúWXUVa Ye heU geoeQ g�Q PRbLOOeúeQ WeNQRORML W�NeWLcLQLQ LoeULN ROXúWXUPaVÕQÕ daha da NROa\OaúWÕUVa 
da NaYUaPÕ Vadece bX \|Q�\Oe de÷eUOeQdLUPeN µQe?¶ VRUXVXQX ceYaSOaUNeQ µQedeQ?¶ Ye µQaVÕO¶ VRUXOaUÕQÕ 
ceYaSVÕ] bÕUaNPaNWadÕU. BX VRUXOaUÕ dR÷UX bLU úeNLOde ceYaSOa\abLOPeN LoLQ NLPOLN Ye beQOLN LQúa süreçlerine 
de÷LQPeN geUeNPeNWedLU. KLPOLN QRV\RQX, PRdeUQ VRQUaVÕ V�UeoWe µaNÕúNaQOaúaUaN¶ eVQeN bLU \aSÕ\a 
b�U�QP�úW�U. G�Q�P�]de bLUe\OeU, beQOLNOeULQL VRQVX] bLU d|Qg� LoeULVLQde NLPOLNOeUL LOe X\XúaQ g|VWeUgeOeU 
aUacÕOÕ÷Õ\Oa VXQPaN dXUXPXQda NaOPaNWa; bX g|VWeUgeOeULQ b�\�N oR÷XQOX÷X LVe bLUe\VeO deQe\LPOeUdeQ 
ROXúWXUPaNWadÕU. BX ba÷OaP, bLUe\OeULQ d�ú�Qce Ye deQe\LPOeULQL Sa\OaúaUaN �UeW�NeWLcL ROPa aU]XVXQXQ 
aUdÕQdaNL QedeQOeUL aoÕNOaU QLWeOLNWedLU. BeQ]eU úeNLOde PLQe Ye GLOPRUe (1999) deQe\LP eNRQomisi 
\aNOaúÕPÕQda LúOeWPeOeULQ NkUÕQÕ, �UeWLP aúaPaOaUÕQdaQ ]L\ade �UeWWLNOeULQL QaVÕO bLU deQe\LP fRUPXQda 
VXQdXNOaUÕQa ba÷OÕ ROaUaN \�NVeOWebLOeceNOeULQL VaYXQPaNWadÕU. BX QedeQOe, g�Q�P�]de bLUoRN LúOeWPe VXQdX÷X 
ürünü ya da hizmeti bir deneyim olarak WaVaUOaPaNWa; NXOOaQÕcÕOaUÕQ VRV\aO Ped\ada deQe\LPOeULQL Sa\OaúPa 
LVWe÷LQLQ faUNÕQda ROaQ NLPL LúOeWPeOeU LVe oeúLWOL VWUaWeMLOeU LOe �U�Q� Ye hL]PeWL P�úWeUL\e VRV\aO Ped\ada 
SOaWfRUPOaUÕQda da Sa\OaúÕOabLOLU bLU deQe\LP/g|VWeUge ROaUaN VXQPaNWadÕU. 
 
ÇalÕúPaQÕQ aPacÕ, bahVedLOeQ dXUXPXQ baVNÕQ ROaUaN g|U�Od�÷� \L\eceN LoLoeN VeNW|U�Qde hL]PeW YeUeQ 
LúOeWPeOeULQ, P�úWeULOeULQL IQVWagUaP �]eULQdeQ �UeW�NeWLcL\e d|Q�úW�UPe VWUaWeMLOeULQL, PeNkQÕQ Va\faVÕQda 
\aSÕOaQ Sa\OaúÕPOaU aUacÕOÕ÷Õ LOe beWLPOePeNWedLU. AUaúWÕUPaQÕQ YeULOeUL aPaca \|QeOLN |UQeNOeP NXOOaQÕOaUaN 
ROXúWXUXOPXúWXU. BX ba÷OaPda 9 faUNOÕ UeVWRUaQda Sa\OaúÕP \aSaQ 45 faUNOÕ NXOOaQÕcÕQÕQ Sa\OaúWÕ÷Õ fRWR÷Uaf Ye 
fRWR÷Uaf aOWÕ \a]ÕOaUÕ WRSOaQPÕúWÕU. FRWR÷UafOaU BaWheV¶ÕQ d�] aQOaP Ye \aQ aQOaP \aNOaúÕPÕ LOe LQceOeQPLú, 
fRWR÷Uaf aOWÕ \a]ÕOaU LVe eOeúWLUeO V|\OeP aQaOL]L LOe de÷eUOeQdLULOPLúWLU. AUaúWÕUPa VRQXcXQda UeVWRUaQOaUÕQ 
hL]PeWOeULQL VRV\aO Ped\ada Sa\OaúÕOabLOLU bLU g|VWeUge ROaUaN WaVaUOadÕ÷Õ LOe NaUúÕOaúÕOPÕúWÕU. BXQX \aSaUNeQ 
izledikleri straWeMLOeULQ LVe PeNkQ WaVaUÕPÕ, \L\eceN WaVaUÕPÕ Ye SeUfRUPaWLf VXQXPOaU úeNOLQde �o faUNOÕ NaWegRUL 
aOWÕQda WRSOaQabLOece÷L aQcaN a\QÕ NaWegRULdeNL LúOeWPeOeULQ de hLWaS eWWL÷L NLWOeQLQ VahLS ROdX÷X eNRQRPLN Ye 
N�OW�UeO VeUPa\e\e g|Ue faUNOÕ dLQaPLNOeUe VahLS ROdX÷X g|U�OP�úW�U. 
 
Anahtar Kelimeler: Üretüketici kültür, postmodern kimlik, deneyim ekonomisi 
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THE ROLE OF EXPERIENCE ECONOMY IN PROSUMER CULTURE: A STUDY ON 
RESTAURANTS SERVING FOOD AS EXPERIENCE 

 
The concept of prosumer was first used by Alvin Toffler (1971) in the 1970s to express that production 
and consumerism were intertwined. The transition from Fordist mode of production to post -fordist mode 
of production, growth in the service sector, neoliberal policies and accompanying globalization are 
among the facts that bring up the concept of prosumer. Phenomena such as post-industrial society or 
post-modern culture that emerged as a result of these concepts and technological developments closely 
related to all of these bring the concept of prosumer to a much more critical positi on today. 
 
Studies in the field of media generally deal with the concept of productivity as the user produces content 
while consuming content produced by others; prosumer (Toffler, 1971), wikinomics (Tapscott ve 
Williams, 2006), professional amateurs (Leadbetter ve Miller,  2004) are some of the concepts used in 
this context. Evaluating the concept only in this aspect leaves the questions of 'why?' And 'how' 
unanswered while answering the question 'what?'.  In order to answer these questions correctly, it i s 
necessary to touch upon identity and self-construction processes. The notion of identity has taken a 
flexible structure by "liquefying" in the post-modern period. Today, individuals have to present their 
selves in an infinite cycle through signs compatible with their identities; Most of these indicators are 
made up of individual experiences. This context explains the reasons behind the desire of individuals to 
be prosumer by sharing their thoughts and experiences. Similarly, Pine and Gilmore argue that in  the 
experience economy approach, businesses can increase their profits depending on how they present what 
they produce in the form of experience, rather than the production stages. For this reason, today many 
businesses design products or services as an experience, and some businesses, who are aware of the 
desire of users to share their experiences on social media, offer the product and service to the customer 
as an experience/indicator that can be shared on social media platforms.  
 
The aim of the study is to describe the strategies of the enterprises serving in the food beverage industry, 
where the mentioned situation is seen as dominant, through the Instagram posts of the users who share 
in the restaurant. The data were collected with purposeful sampling . In this context, photos and captions 
of 45 different users who shared in 9 different restaurants were collected. Photographs were analyzed 
with Bathes' literal and connotative approach, and captions were evaluated by critical discourse analysis.  
As a result of the research, it was determined that restaurants design their services as an indicator that 
can be shared on social media. While doing this, it has been observed that the strategies they followed 
can be grouped under three different categories: interior design, food design and performative 
presentations, but restaurants in the same category also have different dynamics according to the 
economic and cultural capital of their customers.  
 
Keywords: Prosumer culture, postmodern identity, experience economy 
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KAHRAMANLIöI øùGAL EDEN KADINLAR: GEdMøùTEN GhNhMhZE 
ÇøZGøROMAN UYARLAMASI HOLLYWOOD FøLMLERøNDE KADIN TEMSøLø  

 
Deniz Özyurda Ergen1 

 
SRQ \ÕOOaUda SRS�OeUOL÷L gLWWLNoe aUWaQ oL]gL-URPaQ X\aUOaPaVÕ HROO\ZRRd fLOPOeUL, \ÕOOaU bR\X g|UPe]deQ 
geOLQeQ NadÕQ V�SeU NahUaPaQOaUÕ Rda÷ÕQa aOaQ fLOPOeUOe \eQLdeQ g�QdePde daha faUNOÕ bLU \eUe 
NRQXPOaQPaNWadÕU. BX oabaQÕQ bLUoRN faUNOÕ SeUVSeNWLfWeQ RNXPaOaUÕQÕ \aSPaN P�PN�Q ROdX÷X haOde 
WRSOXPVaO cLQVL\eW QRUPOaUÕQÕQ d|Q�ú�P� aoÕVÕQdaQ aQa aNÕPa \aQVÕ\aQ bX de÷LúLP XPXW YeULcLdLU. FePLQL]PLQ 
NÕYÕOcÕPOaUÕQÕQ NeQdLQL g|VWeUPe\e baúOadÕ÷Õ aQa aNÕPÕQ eQ SRS�OeU X]aQWÕOaUÕ aUaVÕQda Va\ÕOabLOeQ Ye aUWÕN bLr 
tür olarak kabul edilen çizgi-URPaQ X\aUOaPaVÕ fLOPOeU, oL]Pe\e oaOÕúWÕNOaUÕ \eQL bLU NadÕQ LPaMÕ\Oa dLNNaWe 
aOÕQPa\a Ye LQceOePe\e de÷eU bLU WabOR oL]PeNWedLU. YÕOOaU bR\X geUoeN dÕúÕ WePVLOOeU LoeULVLQde; \aUdÕPa 
PXhWao, cLQVeO bLU Ne\Lf aUacÕ \a da hLNk\ede LNLQcLO Ye VXVNXQOaúWÕUÕOPÕú ROaUaN RUWa\a NRQaQ NadÕQÕQ bX WePVLO 
NRdOaUÕQÕQ aQa NaUaNWeUL NadÕQ ROaQ V�SeU NahUaPaQ fLOPOeULQde \ÕNÕOÕS \ÕNÕOPadÕ÷Õ LQceOePe\e de÷eUdLU. BX 
fLOPOeUL LOgL oeNLcL NÕOaQ bLU baúNa QRNWa LVe NadÕQ \|QeWPeQOeUe VahLS ROPaOaUÕdÕU. SRQ \ÕOOaUda SL\aVa\a V�U�OeQ 
Wonder Woman (Patty Jenkins, 2017), Captain Marvel (Anna Boden ve Ryan Fleck, 2019) ve Harley Quinn: 
Birds of Prey (CaWh\ YaQ, 2020) adOÕ MaUYeO Ye DC CRPLcV NadÕQ NaUaNWeUOeULQLQ hLNk\eOeULQdeQ X\aUOaQaQ bX 
filmler, WRSOXPVaO cLQVL\eW QRUPOaUÕQÕ \eQLdeQ �UeWPe aoÕVÕQdaQ VRUXQOX ba]Õ NÕVÕPOaU LoeUPeOeULQe Ua÷PeQ 
fePLQLVW bLU aQOaWÕ\a \aNÕQ e÷LOLPOeU VeUgLOePeNWedLU. AQa aNÕPa WaúaQ bX de÷LúLP, WRSOXPda da fePLQL]PLQ 
\ÕOOaU bR\X beVOeQeQ N|NOeULQLQ fLOL]OeQdL÷LQLQ g|VWeUgeVLdLU. Med\aQÕQ VRUXQOX WePVLOOeUL LoeULVLQde, oRNoa 
aOaQ\a]ÕQa NaWNÕ Va÷Oa\aQ aNadePLV\eQOeULQ LQceOePe Ye aUaúWÕUPaOaUÕQa NRQXOaUÕQdaQ ROaQ aQa aNÕP fLOPOeU Ye 
g|UVeO Ped\aQÕQ LQceOeQPeVLQLQ aOWÕQda \aWaQ eQ |QePOL VebeSOeUdeQ bLUL aOaQÕQ geOLúLPLQLQ en net gözlem 
QRNWaVÕQÕQ aQa aNÕP ROXúXdXU. BX ba÷OaPda, g�Q�P�] XPXW YeULcL geOLúPeOeULQe LVWLQadeQ fePLQLVW fLOP WeRULVL 
LOe bX SRS�OeU N�OW�U�Q gLúe UeNRUWPeQL fLOPOeULQLQ fePLQL]PL aQOaWÕOaUÕQa Qe úeNLOde dahLO eWWL÷LQL LQceOePeN, 
LOeULNL oaOÕúPaOaUÕ Ye fePLQL]PLQ Ye WRSOXPVaO cLQVL\eWLQ aQa aNÕP LoLQde Qe úeNLOde NeQdLQL eNOePOedL÷LQL 
aQOaPaN NRQXVXQda |QeP WeúNLO eWPeNWedLU. SXQXPda aPaoOaQaQ, geoPLúWeQ g�Q�P�]e oL]gL-roman 
X\aUOaPaVÕ fLOPOeUde NadÕQ WePVLOLQLQ de÷LúLPLQL eOe aOaUaN WRSOXPVaO cLQVL\et ve feminist film teorisi 
oeUoeYeVLQde \RUXPOaPaNWÕU. AQQeWWe KhXQ, AQQeNe SPeOLN, YYRQQe TaVNeU gLbL aOaQda |QePOL LVLPOeULQ 
VXQdX÷X fePLQLVW fLOP WeRULVL SeUVSeNWLfLQdeQ oL]gL-URPaQ X\aUOaPaVÕ fLOPOeUde NadÕQÕQ Qe úeNLOde WePVLO 
edLOdL÷L WaUWÕúÕOPÕú Ye W�U�Q geoPLúWeNL |UQeNOeUL\Oe NÕ\aVOaQPÕúWÕU. SRQXo ROaUaN; VRQ d|QeP oeNLOeQ fLOPOeUOe 
geoPLú |UQeNOeU NÕ\aVOaQdÕ÷ÕQda, VRQ 3 \ÕO LoeULVLQde oeNLOPLú ROaQ fLOPOeUde beOLUgLQ bLU fePLQLVW aQOaWÕ 
g|]OeQPLú Ye VRUXQOX LoeULNOeUe Ua÷PeQ bLU L\LOeúPe ROdX÷X RUWa\a NRQPXúWXU. BX dXUXP, fePLQL]PLQ WRSOXPVaO 
Ye aNadePLN aOaQda \a\gÕQOaúPaVÕ, #PeWRR gLbL HROO\ZRRd¶X VÕQa\aQ haUeNeWOeULQ \aúaQPaVÕ Ye eOeúWLUeO 
\aNOaúÕPÕQ g|UPe]deQ geOLQePe] bLU QRNWa\a XOaúPaVÕ\Oa dR÷UXdaQ aOaNaOÕdÕU. EOeúWLUeO VLQePaQÕQ Ye bX 
konudaNL aNadePLN LVLPOeU Ye fePLQLVW \|QeWPeQOeULQ HROO\ZRRd¶a eWNLVL baúaUÕOÕ QRNWaOaUa XOaúPÕúWÕU. 
 
Anahtar sözcükler: FePLQLVW fLOP WeRULVL, oL]gLURPaQ X\aUOaPaVÕ fLOPOeU, NadÕQ WePVLOL, Hollywood filmleri, 
fLOP eOeúWLULVL 
 
WOMEN INVADING HEROISM: THE WOMEN REPRESENTATION IN COMIC-BOOK 

ADAPTATION HOLLYWOOD MOVIES FROM PAST TO PRESENT 
 
Comic-book adaptation Hollywood movies which become increasingly popular in recent years, restoring their 
popularity with the films focusing on female superheroes that the producers of the genre have been ignoring for 
years. Although it is possible to discuss this change from many different perspectives, this effort of maintaining 
more female superhero characters in the genre, that results with the transformation of gender norms, seems 

 
1 AUaúWÕUPa G|UeYOLVL, YaúaU Üniversitesi, øOeWLúLP FaN�OWeVL, YeQL Med\a Ye øOeWLúLP B|O�P�, 
deniz.ergen@yasar.edu.tr 
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promising. Comic adaptation films, which can be seen as one of the most popular genres of the mainstream, 
draw a portrait worth to consider and analyze according to the revised female representations in the recent 
movies, where the sparks of feminism start to manifest itself. After the years of unrealistic representations; it is 
worth examining whether these misrepresentations which portrayed women as in need of help, hyper-
sexualized, secondary/supporting or silenced in the story are slightly changing in these new kind of superhero 
movies, in which the main character is female. Another point that makes these recent comic-adaptation films 
worth to analyze is that they are directed by female directors. Wonder Woman (Patty Jenkins, 2017), Captain 
Marvel (Anna Boden and Ryan Fleck, 2019) and Harley Quinn: Birds of Prey (Cathy Yan, 2020), which are 
the top three adaptation movies of the heroines of the comics Marvel and DC Comics, although still partly 
includes problematic approach which re-create the gender norms, have more feminist narration comparing with 
the past examples of the genre. This change overflowing into the mainstream is an indication that the roots of 
feminism, which have been nurtured over the years, are sprouting in society. It is significant to study the 
mainstream films and visual media, where the most problematic representations occur, in order to realize how 
the contribution made by the academics of the field challenged the mainstream to change the social norms such 
as gender. In this context, in the view of the promising development, by the help of the feminist film theory 
scholars in the field, it is important to examine how the blockbuster films of popular culture started to include 
feminism into their narratives and understand how feminism and gender articulate in the mainstream and to 
have a deeper understanding of further studies. The aim of the presentation is to discuss the change in the 
representation of women in comic adaptation films from past to present and interpret it within the framework 
of gender and feminist film theory. From the perspective of feminist film theory introduced by important names 
in the field such as Annette Khun, Anneke Smelik, and Yvonne Tasker, the women representation in Hollywood 
comic book adaptation movies will be compared with the past examples of the genre. As a result; even if the 
problematic representation of heroines and women characters continues, the narrative of the recent movies of 
the genre are visibly has a more feminist approach than the older examples. So that, the spread of feminist 
perspective in society and the growth of feminist theory in academic field, the movements challenging the 
patriarchal structure of Hollywood such as #metoo and feminist and women directors are both become an 
influence on blockbuster Hollywood movies and open the gates of change in the area. 
 
Keywords: Feminist film theory, comic-book adaptation movies, women representation, Hollywood movies, 
film criticism 
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BøR DøJøTAL KAMUSAL ALAN OLARAK TWITTER¶DA øSTANBUL SgZLEùMESø 
TARTIùMALARI 

 
Didem NarmanlÕ1 

 
1990¶OÕ \ÕOOaUÕQ RUWaOaUÕQdaQ LWLbaUen øQWeUQeWLQ ha\aWÕPÕ]a gLUPeVL Ye VRQUaVÕQda geOLúWLULOeQ Web 2.0 
WeNQRORMLVL\Oe bLUOLNWe VRV\aO Ped\a SOaWfRUPOaUÕQÕQ hÕ]Oa \a\gÕQOaúPa\a baúOaPaVÕ, Ped\adaNL dLMLWaO 
\eQLOLNOeULQ geWLUdLNOeULQL dePRNUaVL, Lfade |]g�UO�÷�, WePVLO Ye NaPXVaO aOaQ gLbL NRQXOaUda WaUWÕúPa\a 
aoPÕúWÕU. Web 2.0 WeNQRORMLVLQLQ NXOOaQÕcÕOaUa WaQÕdÕ÷Õ LoeULN �UeWPe, Sa\OaúPa Ye dL÷eU NXOOaQÕcÕOaUOa oeYULP LoL 
eWNLOeúLPe gLUPe ROaQa÷Õ dLMLWaO dePRNUaVL, dLMLWaO NaPXVaO aOaQ, dLMLWaO aNWLYL]P gLbL bLUoRN \eQL NaYUaPÕQ da 
RUWa\a oÕNPaVÕQa \RO aoPÕúWÕU. SRV\aO Ped\a SOaWfRUPOaUÕQÕQ VRV\RSROLWLN URO�Q� WaUWÕúaQ oaOÕúPaOaUda eQ oRN 
LUdeOeQeQ PecUa TZLWWeU¶dÕU. TePPX] 2006¶da NXOOaQÕPa aoÕOaQ TZLWWeU NXOOaQÕcÕOaUÕQa 240 NaUaNWeUOe Ye 
PXOWLPed\a Sa\OaúÕPÕQa L]LQ YeUeQ \aSÕVÕ\Oa NeQdLOeULQL Lfade eWPe ROaQa÷Õ Va÷Oa\aQ bLU PLNUR blog sitesidir. 
KXOOaQÕcÕOaUÕQ aWPÕú ROdX÷X WZeeWOeU aUacÕOÕ÷Õ\Oa aQa aNÕP Ped\ada \eU aOPa\aQOaUÕQ bLOLQPeVLQe, SROLWLN 
g�QdePe LOLúNLQ NRQXOaUÕQ WaUWÕúÕOPaVÕQa, haONÕQ NeQdL g�QdePLQL beOLUOePeVLQe Ye NXOOaQÕcÕOaUÕQ politik 
PeVeOeOeU NaUúÕVÕQda oeYULPLoL |Ug�WOeQeUeN oeYULPdÕúÕ RUWaPOaUda SURWeVWROaU, \�U�\�úOeU gLbL e\OePOeUde bLU 
aUa\a geOPeVLQe RUWaP Va÷OaPaVÕ TZLWWeU¶ÕQ dLMLWaO bLU NaPXVaO aOaQ ROdX÷XQX RUWa\a NR\aQ oaOÕúPaOaUÕ da 
beUabeULQde geWLUPLúWLU. HabeUPas, Arendt, Fraser, Negt ve Kluge ve Benhabib gibi teorisyenlerin kamusal alan 
NaYUaPVaOOaúWÕUPaOaUÕQdaQ haUeNeW edeQ bX oaOÕúPaOaUda TZLWWeU �]eULQdeQ NXOOaQÕcÕOaUÕQ Sa\OaúÕOaQ W�P 
fLNLUOeUe eULúebLOPe SUaWLNOeULQe, NLúL Ye\a gUXSOaUÕQ faUNOÕOÕNOaUÕQÕ g|U�Q�U NÕOPa \ROOaUÕQa, Sa\OaúÕOaQ fLNLUOeULQ 
dROaúÕP Ye eWNLOeúLP bLoLPLQe RdaNOaQÕOPaNWadÕU. BXQXQOa bLUOLNWe dLMLWaO WeNQRORMLOeUe eULúLP ROaQaNOaUÕQÕQ 
eúLWVL]OL÷L, bRW heVaSOaU, SROLWLN baVNÕ Ye VaQV�U PeNaQL]PaOaUÕ gLbL eWPeQOeU QedeQL\Oe TZLWWeU¶ÕQ bLU kamusal 
aOaQ ROaPa\aca÷ÕQÕ WaUWÕúaQ oaOÕúPaOaU da PeYcXWWXU.  
 
AK PaUWLQLQ 14 TePPX] 2020 WaULhLQde geUoeNOeúWLULOeQ MYK WRSOaQWÕVÕ\Oa Ye 21 TePPX]¶da PÕQaU G�OWeNLQ¶LQ 
|Od�U�Od�÷�Q�Q RUWa\a oÕNPaVÕ\Oa bLUOLNWe \eQLdeQ g�QdePe geOeQ Ye NaPXR\XQda øVWaQbXO S|]OeúPeVL ROaUaN 
bLOLQeQ KadÕQOaUa Y|QeOLN ùLddeW Ye EY øoL ùLddeWLQ gQOeQPeVL Ye BXQOaUOa M�cadeOe HaNNÕQdaNL AYUXSa 
KRQVe\L S|]OeúPeVL NaPXR\XQX da LNL\e b|OP�úW�U. S|]OeúPeQLQ \�U�UO�NWe NaOPaVÕQÕ LVWe\eQOeU 
#LVWaQbXOV|]OeVPeVL\aVaWÕU haVhWagL\Oe Sa\OaúÕPOaUda bXOXQXUNeQ V|]OeúPeQLQ \�U�UO�NWeQ NaOdÕUÕOPaVÕQÕ 
LVWe\eQOeU #LVWaQbXOVR]OeVPeVLLhaQeWWLU haVhWagL\Oe V|]OeúPeQLQ QedeQ NaOdÕUÕOPaVÕ geUeNWL÷LQe daLU g|U�úOeULQL 
VRV\aO Ped\a �]eULQdeQ Sa\OaúÕPa aoPÕúOaUdÕU. BX oaOÕúPaQÕQ aPacÕ dLMLWaO bLU NaPXVaO alan olarak kabul edilen 
TZLWWeU¶da, øVWaQbXO S|]OeúPeVL¶QLQ QaVÕO WaUWÕúÕOdÕ÷ÕQÕQ LUdeOeQPeVLdLU. daOÕúPaQÕQ aPacÕQa \|QeOLN ROaUaN 
TZLWWeUda #LVWaQbXOVR]OeVPeVL\aVaWLU Ye #LVWaQbXOVR]OeVPeVLLhaQeWWLU haVhWagL\Oe \aSÕOaQ Sa\OaúÕPOaU QLWeO Ye 
nicel içerik aQaOL]L \|QWePL\Oe o|]�POeQPLúWLU. daOÕúPaQÕQ VRQXoOaUÕQa g|Ue #LVWaQbXOVR]OeVPeVL\aVaWLU 
haVhWagL\Oe aWÕOaQ WZeeWOeUde PeVeOe daha oRN NadÕQOaUÕQ \aúaP haNNÕ �]eULQdeQ eOe aOÕQPÕú, V|]OeúPeQLQ 
\�U�UO�NWe NaOPaVÕ WaOebL aUWaQ NadÕQ cLQa\eWOeULQe da\aQdÕUÕOPÕúWÕU. #LVWaQbXOVR]OeVPeVLLhaQeWWLU haVhWagL\Oe 
aWÕOaQ WZeeWOeUde LVe PeVeOe LGBTø Ye aLOe oeUoeYeVLQde WaUWÕúÕOPÕú, V|]OeúPeQLQ feVhedLOPeVL WaOebL 
V|]OeúPeQLQ LGBTø¶QLQ |Q�Qe geoLOPeVL Ye aLOeQLQ NRUXQPaVÕ geUeNWL÷L aUg�PaQÕQa da\aQdÕUÕOPÕúWÕU. BXQXQOa 
bLUOLNWe #LVWaQbXOVR]OeVPeVL\aVaWLUhaVhWagL\Oe aWÕOaQ WZeeWOeUde NXOOaQÕcÕOaU be÷eQL, \RUXP Ye UeWZeeW LOe 
bLUbLUOeUL\Oe eWNLOeúLPe geoPeNWe; oeYULPLoL Ye oeYULPdÕúÕ e\OePOeUOe TZLWWeU¶Õ bLU P�cadeOe Ye da\aQÕúPa aOaQÕ 
ROaUaN NXOOaQPaNWadÕU. #LVWaQbXOVR]OeVPeVLLhaQeWWLU haVhWagL\Oe aWÕOaQ WZeeWOeUde LVe NXOOaQÕcÕOaU NaPXVaO 
aNW|UOeUe aLW heVaSOaUÕ daha fa]Oa eWLNeWOePeNWe Ye TZLWWeU¶Õ bLU da\aQÕúPa Ye P�cadeOe aOaQÕQdaQ ]L\ade 
aUg�PaQOaUÕQÕ UeeO LNWLdaU aOaQÕ �]eULQdeQ PeúUXOaúWÕUPa\a oaOÕúWÕNOaUÕ bLU aOaQ ROaUaN NXOOaQPaNWadÕU.  
 
Anahtar Sözcükler: DLMLWaO dePRNUaVL, dLMLWaO NaPXVaO aOaQ, dLMLWaO aNWLYL]P, TZLWWeU, øVWaQbXO S|]OeúPeVL 
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ISTANBUL CONVENTION DISCUSSIONS ON TWITTER AS A DIGITAL PUBLIC 
SPACE 

 
The introduction of the Internet into our lives since the mid-1990s and the rapid spread of social media platforms 
with the Web 2.0 technology developed afterwards, opened digital innovations up for discussion in the media 
on issues such as democracy, freedom of expression, representation and public sphere. The possibility, offered 
to users by Web 2.0 technology, of creating content, sharing and interacting with other users online, has led to 
the emergence of many new concepts such as digital democracy, digital public space and digital activism. In 
studies discussing the sociopolitical role of social media platforms, the most studied social media site is Twitter. 
Introduced in July 2006, Twitter is a microblogging site enabling users to Express themselves with 240 
characters and a structure that allows multimedia sharing. That Twitter allows events that are not covered in the 
mainstream media to become known through the tweets sent by users, issues regarding the political agenda to 
be discussed, the public to determine their own agenda, and users to come together for protests and marches in 
offline settings by getting organized online against political issues, has given birth to studies revealing that 
Twitter is a digital public space. Based on the public sphere conceptualization of theorists such as Habermas, 
AUeQdW, FUaVeU, NegW aQd KOXge aQd BeQhabLb, WheVe VWXdLeV fRcXV RQ XVeUV¶ SUacWLceV Rf  acceVVLQg WR aOO VhaUed 
LdeaV YLa TZLWWeU, Whe Za\V WhaW PaNe SeRSOeV¶ RU gURXSV dLffeUeQceV YLVLbOe aQd Whe Za\ VhaUed LdeaV cLUcXOaWe 
and interact. However, there are also studies arguing that Twitter cannot be a public space due to factors such 
as inequality of Access to digital technologies, bot accounts, political pressure and censorship mechanisms. 
 
The Council of Europe Convention on Preventing and Combating Violence against Women and Domestic 
Violence, better known to the public as the Istanbul Convention, which came to the agenda again with the AK 
PaUW\'V NaWLRQaO SecXULW\ CRXQcLO PeeWLQg heOd RQ 14 JXO\ 2020 aQd Whe e[SRVXUe Rf Whe PXUdeU Rf PÕQaU 
Gültekin on 21 July, has divided the public opinion. Those who want the convention to remain in force shared 
with the hashtag #istanbulsozlesmesiyasatir while those who want the convention to be annulled shared their 
opinions on why the agreement should be abolished with the hashtag #istanbulsozlesmesiihanettir. The purpose 
of this study is to examine how the Istanbul Convention is discussed on Twitter, which is accepted as a digital 
public space. In accordance with the purpose of the study, the posts made on Twitter with the hashtag 
#istanbulsozlesmesiyasatir and #istanbulsozlesmesiihanettir have been analyzed with qualitative and 
quantitative content analysis method. According to the results of the study, in the tweets posted with the hashtag 
#istanbulsozmesiyasatiU, Whe LVVXe ZaV PRVWO\ addUeVVed RQ Whe ZRPeQ¶V ULghW WR OLYe, aQd Whe dePaQd fRU Whe 
convention to remain in force was based on increasing femicides. In the tweets posted with the hashtag 
#istanbulsozmesiihanettir, the issue was discussed within the framework of LGBTI and the family, and the 
demand for termination of the contract was based on the argument that LGBTI should be prevented and the 
family should be protected. In tweets posted with the hashtag #istanbulsozlesmesiyasatir, users interact with 
each other by likes, comments and retweets, and use Twitter as an area of struggle and solidarity with online 
and offline actions. In tweets posted with the hashtag #istanbulsozmesiihanettir, users tag accounts of public 
actors and use Twitter as an area where they try to legitimize their arguments through official political power 
field rather than a field of solidarity and struggle. 
 
Keywords: Digital democracy, digital public space, digital activism, Twitter, Istanbul Convention 
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DøJøTAL AKTøVøZM: KADINA YgNELøK ùøDDETE KARùI GELøùTøRøLEN 
#CHALLENGEACCEPTED HASHTAG AKTøVøZMø hZERøNE BøR ANALøZ  

 
Didem g]úenler1 

 
BLOgL LOeWLúLP WeNQRORMLVL LOe bLUOLNWe hÕ]Oa úeNLOOeQeQ Ye bLoLPOeQeQ g�Q�P�] LOeWLúLP oa÷ÕQda, WRSOXPVaO ROa\OaUa 
dikkat çekmeN �]eUe, NaPSaQ\aOaUÕ geUoeNOeúWLUPeN LoLQ bLUoRN dLMLWaO aNWLYLVW gUXSOaU ROXúWX÷X 
g|]OePOeQPeNWedLU. BX dLMLWaO aNWLYLVW gUXSOaUÕQ ROXúWXUdX÷X NaPSaQ\aOaUÕQ eWNLOeúLP V�UecLQde d�Q\aQÕQ 
heUhaQgL bLU N|úeVLQde \aúaQaQ oeYUe VRUXQX, bLU ROa\, bLU WRSOXPVaO NaRV bX dLMLWaO SOaWfRUPOaU aUacÕOÕ÷Õ\Oa W�P 
LQVaQOÕ÷ÕQ habeUdaU ROabLOece÷L bLU RUWaP \aUaWÕOPaNWadÕU. ANWLYL]P, eQ baVLW WaQÕPOa bLUe\OeULQ Ye WRSOXPOaUÕQ 
daha LdeaO Ye daha baUÕúoÕO bLU d�Q\a ha\aOLQdeQ beVOeQeQ e\OePcLOLNWLU. µDLMLWaO aNWLYL]P¶ ROaUaN 
NaYUaPVaOOaúWÕUÕOaQ \eQL aNWLYL]P aNÕPÕ, bLUe\ \a da |Ug�WOeULQ WaVaUOadÕNOaUÕ WRSOXPVaO de÷LúLPL Ye L\LOeúWLUPe\L 
\aUaWPaN aPacÕ\Oa dLMLWaO SOaWfRUPda geUoeNOeúWLUdLNOeUL eWNLQOLNOeUL WaQÕPOaPaNWadÕU. GeQLú NLWOeOeUe hÕ]Oa 
XOaúPaVÕ, oRN VeVOLOL÷e L]LQ YeUPeVL, \aUaWÕcÕ Ye oRN oeúLWOL úeNLOOeUde geUoeNOeúWLULOebLOPeVL, VRV\aO Ped\a 
NaQaOOaUÕQda bLUbLULQe deVWeNOL Sa\OaúÕOabLOPeVL dLMLWaO aNWLYL]PLQ heU geoeQ g�Q daha da \a\gÕQOÕN Ye |QeP 
Na]aQPaVÕ VRQXcXQX dR÷XUPaNWadÕU. BX oaOÕúPa dLMLWaO aNWLYL]P W�UOeULQdeQ bLULVL ROaQ ³haVhWag aNWLYL]PL´ 
ba÷OaPÕQda \aSÕOaQ bLU oaOÕúPa\Õ LoeUPeNWedLU. daOÕúPaQÕQ aUaúWÕUPaVÕ Instagram¶da NadÕQa \|QeOLN úLddeWe 
NaUúÕ faUNÕQdaOÕN \aUaWÕOPa\a oaOÕúÕOaQ #chaOOeQgeacceSWed haVhWag aNWLYLVW haUeNeWL �]eULQdeQ 
geUoeNOeúWLULOPLúWLU. GRRgOe aUaPa PRWRUXQa #chaOOeQgeacceSWed haVhWag aNWLYL]PL \a]ÕOaUaN oÕNaQ LON �o 
habeUde bXOXQaQ NadÕQ �QO�Q�Q IQVWagUaP Va\faVÕQa gLdLOeUeN \eUOL Ye \abaQcÕ 51 NadÕQ �QO� WaUafÕQdaQ \aSÕOPÕú 
Sa\OaúÕP VeoLOPLúWLU.  #chaOOeQgeacceSWed haVhWagLQe eN haVhWagOeU, V|]OeU Ye be÷eQL Va\ÕOaUÕ beOLUOL NaWegRULOeU 
ROXúWXUXOaUaN \RUXPOaQPÕú Ye bXOgXOaUa LOLúNLQ deWa\OaU oaOÕúPaQÕQ VRQXo NÕVPÕQa \aQVÕWÕOaUaN dLMLWaO aNWLYL]Pe 
LOLúNLQ oÕNaUÕPOaU \aSÕOPÕúWÕU. BeOLUOL WePaOaUa \eUOeúWLULOeQ bX Sa\OaúÕPOaU heP beWLPOeyici hem de içerik 
aQaOL]LQe WabL WXWXOPXúWXU. BX WePaOaU deVWeN, ceVaUeW, PRWLYaV\RQ, g�o, eQeUML, OLdeUOLN dXUXPOaUÕ ba÷OaPÕQda 
ROXúWXUXOPXúWXU. BX oaOÕúPa dLMLWaO aNWLYL]P NaYUaPÕQÕ PeUceN aOWÕQa aOÕQPaNWa Ye V|] NRQXVX NaYUaP VRV\aO 
VRUXPOXOXN ba÷OaPÕQda,  NadÕQa \|QeOLN úLddeWe ha\ÕU WePaOÕ #chaOOeQgeacceSWed haVWagh LOe T�UNL\e¶de Ye 
d�Q\ada �QO�OeULQ deVWeN YeUdL÷L VRV\aO Ped\a NaPSaQ\aVÕ �]eULQdeQ aQaOL] edLOPe\e oaOÕúÕOPaNWadÕU. daOÕúPa, 
dLMLWaO aNWLYL]PLQ T�UNL\e¶deNL \aQVÕPaOaUÕ Ye geOeceN oaOÕúPaOaUa \|QeOLN |QeULOeU LOe VRQOaQPaNWadÕU. 
 
Anahtar sözcükler: DLMLWaO ANWLYL]P, SRV\aO Med\a, KadÕQa Y|QeOLN ùLddeW, øoeULN AQaOL]L  
 

DIGITAL ACTIVISM: AN ANALYSIS OF #CHALLENGEACCEPTED HASHTAG 
ACTIVISM DEVELOPED FOR VIOLENCE AGAINST WOMEN 

 
IQ WRda\¶V cRPPXQLcaWLRQ age WhaW LV UaSLdO\ beLQg VhaSed aQd fRUPed aORQg ZLWh Whe LQfRUPaWLRQ aQd 
communication technology, it is observed that many digital activist groups have been organized in order to 
carry out campaigns centered around calling attention to social events. During the interaction process of the 
campaigns created by these digital activist groups, a setting through which the whole of humanity can be 
informed about any environmental problem, an event, or social chaos that is happening in any corner of the 
world is created by means of these digital platforms. Activism, in the simplest terms, is a practice nourished by 
LQdLYLdXaOV¶ aQd VRcLeWLeV¶ dUeaPV Rf a PRUe LdeaO aQd SeacefXO ZRUOd. The QeZ acWLYLVW PRYePeQW 
cRQceSWXaOL]ed aV ³dLgLWaO acWLYLVP´ defLQeV Whe acWLYLWLeV deVLgQed b\ LQdLYLdXaOV RU RUgaQL]aWLRQV aQd 
performed on the digital platform in order to create social change and development. The fact that it can rapidly 
reach large masses, allows polyvocality, can be performed in creative and various ways and can be shared as 
supported by one another in social media channels leads to digital activism becoming more popular and 
LPSRUWaQW each SaVVLQg da\. ThLV VWXd\ LQcOXdeV aQ aQaO\VLV cRQdXcWed LQ Whe cRQWe[W Rf ³haVhWag acWLYLVP´, 
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which is one of the digital activism forms. The research was performed on the #challengeaccepted hashtag 
activist movement that is conducted on Instagram and aims for raising awareness for violence against women. 
Posts shared by 51 local and foreign women for the #challengeaccepted hashtag activism were selected with 
the random sampling method. These sampling which is post shared by 51 local and foreign women was chosen 
by written #challengeaccepted hashtag activism developed for violence against women to the google research 
motor. The first two news links was chosen and the people who shared these hashtag was chosen and looked 
their personal Instagram pages, their added messages. Other hashtags, words, and mottos additional to the 
#challengeaccepted hashtag were categorized, interpreted, and inferences were made regarding the digital 
activism by reflecting the details of findings on the conclusion part. These posts that were grouped under 
specific themes were subjected to both descriptive and content analysis. These themes were created independent 
of each other and within the context of additional hashtags, date of the post, local-foreign women, support, 
courage, motivation, power, energy, leadership status. In this study, the concept of digital activism is scrutinized 
and tried to be analyzed through the social media campaign supported by celebrities in Turkey and around the 
world with the #challengeaccepted hashtag against violence against women within the concept of social 
responsibility. The study is concluded with the reflections of digital activism in Turkey and suggestions for 
further studies. 
 
Keywords: Digital Activism, Social Media, Violence Against Women, Content Analysis  
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KRøZ DÖNEMLERøNDE YARATICI BøR øLETøùøM OLARAK TROL:  
COVID-19 gRNEöø 

 
Dilan Çiftçi1 

 
daOÕúPada VRQ d|QePOeUde |QePLQe \aSÕOaQ YXUgXQXQ Ye eOeúWLUeO ]ePLQde \aSÕOaQ oaOÕúPaOaUÕQ hÕ]Oa aUWWÕ÷Õ 
NRQXOaUdaQ bLULVL ROaQ WURO Ye WURO N�OW�U� NUL] LOeWLúLPL d|QePLQde LQceOeQPLúWLU. TUROOeU N�OW�UeO oaOÕúPaOaU 
aOaQÕQda Ye VL\aVaO LOeWLúLP oaOÕúPaOaUÕQda |]eOOLNOe OLdeUOeU �]eULQdeQ \aSÕOaQ PeWLQ o|]�POePeOeULQde VÕNOÕNOa 
\eU bXOXUNeQ Va÷OÕN NUL]L gLbL |QePOL NUL] LOeWLúLPL d|QePOeULQdeNL NXOOaQÕPOaUÕQa \|QeOLN oaOÕúPaOaUÕQ VÕQÕUOÕOÕ÷Õ 
oaOÕúPaQÕQ aPacÕQÕ Ye |QePLQL RUWa\a NR\PaNWadÕU. BX \ROOa, oaOÕúPada https://www.boomsocial.com/ 
�]eULQdeQ T�UNL\e¶deNL feQRPeQOeU VÕUaOaPaVÕQda �o�Qc� VÕUada \eU aOaQ Ye geQeOOLNOe WURO Sa\OaúÕPOaUÕ\Oa |Qe 
oÕNaQ cezmikalorifer iVLPOL NXOOaQÕcÕQÕQ IQVWagUaP heVabÕQÕQ COVID-19 WedbLUOeUL NaSVaPÕQda T�UNL\e¶de YaNa 
WeVSLWOeUL Ye NÕVÕWOaPaOaUÕQ g�QdePe geOdL÷L LON hafWa ROaQ 16 MaUW 2020 Ye 28 MaUW 2020 WaULhOeUL aUaVÕQdaNL 
Sa\OaúÕPOaUÕ WURO N�OW�U� Ye \aUaWÕcÕ N�OW�U |÷eVL ROaUaN WUROOeU aoÕVÕQdaQ g|VWeUgebLOLPVeO LQceOeQPLúWLU. S|] 
NRQXVX \aUaWÕcÕ N�OW�U |÷eVL WUROOeU COVID-19 LOe LOgLOL Sa\OaúÕPOaUÕQ beOLUgLQ bLU SaUadLgPa oeUoeYeVLQde 
WaUWÕúÕOPaVÕQÕ Va÷OaPaN �]eUe VeoLOPLúWLU. BX \ROOa oaOÕúPaQÕQ WePeO aPacÕ \aUaWÕcÕ N�OW�U Ye aQOaWÕ �]eULQdeQ 
söz konusu COVID- 19 LOe LOgLOL Sa\OaúÕPOaUÕQ RUWa\a NR\dX÷X µ\aUaWÕcÕ N�OW�U�¶ VePbROLN ROaUaN RUWa\a 
NR\PaNWÕU. BX bLOgLOeU ÕúÕ÷ÕQda, oaOÕúPaQÕQ eYUeQLQL cezmikalorifer heVabÕQda MaUW a\Õ bR\XQca Sa\OaúÕOaQ W�P 
Sa\OaúÕPOaU ROXúWXUXUNeQ oaOÕúPada aPaoOÕ |UQeNOeP WeNQL÷L NXOOaQÕOaUaN VaOgÕQÕQ eQ \R÷XQ \aúaQdÕ÷Õ Ye 
beOLUVL]OL÷LQ eQ beOLUgLQ ROdX÷X d|QeP ROaQ  16 MaUW 2020 Ye 28 MaUW 2020 WaULhOeUL aUaVÕQdaNL Sa\OaúÕPOaU 
oaOÕúPaQÕQ |UQeNOePL ROaUaN beOLUOeQPLúWLU. BXQa LOaYeWeQ oaOÕúPaQÕQ |UQeNOem birimi olarak söz konusu tarih 
aUaOÕ÷ÕQdaNL Sa\OaúÕPOaUÕQ WaPaPÕQÕQ COVID-19 LOe LOgLOL ROPaVÕ |UQeNOePLQ daUaOWÕOPaVÕQda bLU NÕVWaV ROaUaN 
eOe aOÕQPÕúWÕU. BX \ROOa, oaOÕúPada 16 MaUW 2020 Ye 28 MaUW 2020 WaULhOeUL aUaVÕQda cezmikalorifer Instagram 
hesabÕQda \a\ÕQOaQaQ 102 (n=102) Sa\OaúÕP LQceOeQPLúWLU. daOÕúPada QLWeO aUaúWÕUPa \|QWePOeULQdeQ beOge 
aQaOL]L \|QWePL NXOOaQÕOPÕú Ye Sa\OaúÕPOaUa \|QeOLN LoeULN aQaOL]L X\gXOaQPÕúWÕU. TRSOaP 102 (n=102) 
Sa\OaúÕPa \|QeOLN X\gXOaQaQ LoeULN aQaOL]L heP g|VWeUgebLOLPVeO aoÕdaQ heP de V|\OeP aQaOL]L \|QWePL LOe 
PeWLQ RNXPaOaUÕ úeNOLQde RUWa\a NRQPXúWXU. MeWLQ RNXPaOaUÕ ROaUaN Sa\OaúÕPOaUÕQ aOWÕQa eNOeQeQ c�POeOeULQ 
aQaOL]L LoLQ LoeULN aQaOL]de NXOOaQÕOaQ geQeO SUeQVLSOeUdeQ haUeNeWOe aQaOL] NaWegRULOeUL beOLUOeQPLúWLU (BeUeOVRQ, 
1952). B�W�Q bX bLOgLOeULQ \aQÕQda g|VWeUgebLOLP LoLQ ROPa]Va ROPa] NabXO edLOeQ SaXVVXUe¶�Q (1966) 
g|VWeUgeQLQ �o bR\XWX SaUadLgPaVÕ g|VWeUgebLOLPVeO aQaOL] ROaUaN Sa\OaúÕPOaUÕQ g|UVeO RNXPaOaUÕQa \|QeOLN 
bXOgXOaUÕQ RUWa\a NRQPaVÕQda NXOOaQÕOPÕúWÕU. BXUada oaOÕúPada aQOaPÕQ PeWLQOeU ROaUaN d�ú�Q�OPeVLQdeQ \ROa 
oÕNaUaN Sa\OaúÕPOaUda COVID-19¶XQ QaVÕO LOeWLOdL÷L Ye V|] NRQXVX PeWLQOeUde NXOOaQÕOaQ g|VWeUgeOeU LoLQ 
gösterenler ve gösterilenlerin kombinasyonu Rus göstergebilimci Mikhail Bakhtin¶LQ dL\aOLNWLN NXUaPÕ (1981) 
�]eULQdeQ eOe aOÕQPÕúWÕU. BXUada BaNhWLQ¶LQ de |Qe V�Ud�÷� úeNOL\Oe V|\OeQeQ úe\OeULQ heP geoPLúWe V|\OeQPLú 
úe\OeUOe heP de geOeceNWe V|\OeQPeVLQL LVWedL÷LPL] úe\OeUOe LOLúNLVL YaUdÕU PaQWÕ÷ÕQdaQ haUeNeWOe 
Sa\OaúÕPOaUdaNL \aUaWÕcÕ N�OW�U�Q e÷UeWLOePe Ye d�]de÷LúPece Ye PeWafRU-metonimi biçimlerinde ortaya 
NRQXOPaVÕQa \|QeOLN NaUúÕOaúWÕUPaOaU \aSÕOPÕúWÕU. EOde edLOeQ bLOgLOeU ÕúÕ÷ÕQda, V|] NRQXVX WaULh aUaOÕ÷ÕQda 
cezmikalorifer IQVWagUaP heVabÕ �]eULQdeQ \aSÕOaQ Sa\OaúÕPOaUÕQ NOaVLN WURO daYUaQÕúÕQÕ WePVLO edeQ daha \�NVeN 
\aUaWÕcÕ N�OW�U |UQeNOeUL g|VWeUdL÷LQL Ye e÷UeWLOePe \|QWePLQLQ baúaUÕOÕ bLU úeNLOde \aUaWÕcÕ N�OW�U |UQe÷L ROaUaN 
gösteren-g|VWeULOeQ R\XQX úeNOLQde RUWa\a NR\dX÷XQX V|\OePeN \eULQde ROacaNWÕU.  
 
Anahtar sözcükler: TURO, \aUaWÕcÕ N�OW�U, VRV\aO Ped\a, NUL] LOeWLúLPL, g|VWeUgebLOLP, e÷UeWLOePe 
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TROL AS A CREATIVE COMMUNICATION DURING CRISIS PERIODS:  
THE EXAMPLE OF COVID-19 

 
In the study, troll culture, which is one of the issues with the emphasis of importance on critical studies have 
increased rapidly in recent years, was examined during the crisis communication period. While trolls are 
frequently included in the field of cultural studies and political communication studies, especially in content 
analysis made through leaders, the limitation of studies on their use in important crisis communication periods 
such as the health crisis reveals the purpose and importance of the study. In this way, through 
https://www.boomsocial.com/ website in third place in the ranking phenomenon in Turkey and often featured 
with trol shares cezmikalorifer Instagram account were analyzed in terms of troll culture and trolls as creative 
culture elements between 16 March 2020 and 28 March 2020. These creative cultural element of trolls have 
been selected to enable discussion of COVID-19 related posts within a clear paradigm. In this way, the main 
purpose of the study is to symbolically reveal the "creative culture" exposed by the posts about COVID-19 
through narrative. In the light of this information, the universe of the study was composed of all the shares 
shared in the cezmikalorifer Instagram account throughout March, while the purposeful sampling technique was 
used in the study, and the shares between 16 March 2020 and 28 March 2020, when the epidemic was the most 
intense and the uncertainty was the most significant, was determined as the sample of the study. In addition, as 
the sample unit of the study, the fact that all of the shares in the said date range were related to COVID-19 was 
considered as a criterion for narrowing the sample. In this way, the study examined 102 (n = 102) posts posted 
on the cezmikalorifer Instagram account. In the study, document analysis method, one of the qualitative research 
methods, was used and content analysis was applied for sharing. Content analysis applied for a total of 102 
sharing was presented both in terms of semiotics and in the form of text reading with discourse analysis method. 
For the analysis of sentences added under the posts as text readings, analysis categories were determined based 
on the general principles used in content analysis (Berelson, 1952). In addition to all this information, Saussure's 
(1966) three-dimension paradigm of the indicator, which is considered indispensable for semiotics, was used 
as semiotic analysis to reveal the findings for visual reading of the shares. In this study, based on the thought 
of meaning as texts are discussed through the dialectic theory of the Russian semiologist Mikhail Bakhtin 
(1981). Here, based on the logic that what Bakhtin puts forward, the things said have a relationship with both 
the things said in the past and what we want to say in the future, comparisons have been made to reveal the 
creative culture in the posts in metaphor and metony forms. In the light of the information obtained, it would 
be appropriate to say that the posts made on the account in the aforementioned date range show higher examples 
of creative culture representing the classic troll behavior, and the metaphor method has successfully 
demonstrated as an example of creative culture. 
 
Keywords: Troll, creative culture, social media, crisis communication, semiotics, metaphor 
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MÜLTECøLERE YÖNELøK NEFRET SÖYLEMø: TOPLUMSAL OLAYLAR ÜZERøNDE 
MÜLTECøLERE YÖNELøK NEFRET SÖYLEMøNøN øNCELENMESø 

 
Ebru Gökaliler1, g]lem AlikÕlÕo 2, ønano AlikÕlÕo3 

 
G�Q�P�]de eNRQRPLN, SROLWLN Ye cR÷UafL de÷LúLPOeUe SaUaOeO ROaUaN d�Q\a geQeOLQde dLNNaW oeNLcL haOe geOeQ 
QefUeW V|\OePL, |]eOOLNOe VRV\aO Ped\aQÕQ geQLú NLWOeOeUe XOaúPaVÕ\Oa, g|U�QW�O�, \a]ÕOÕ Ye V|]O� ROaUaN da deYaP 
etmektedir (Haynes vd., 2004, s.14).  Nefret söylemine maruz kalan etnik grup ve göçmenler teknolojik alt 
\aSÕQÕQ geOLúPeVL LOe geOeQeNVeO QefUeW V|\OePLQdeQ daha fa]Oa oeYULPLoL QefUeW V|\OePLQe PaUX] 
NaOPaNWadÕUOaU. BLUe\, gUXS Ye\a WRSOXPOaU NeQdLOeULQL ³|WeNLOeUdeQ´ PLOOeW, ÕUN, dLQ Ye\a kültürel anlamda daha 
�VW�Q g|UPeNWe Ye bXQXQ VRQXcXQda NeQdLOeULQdeQ ROPadÕNOaUÕQÕ d�ú�Qd�NOeUL ³|WeNLOeUL´ aúa÷ÕOaPaNWa Ye aOW 
VÕQÕfWa g|UPeNWedLUOeU (MLhaMORYa vd., 2013, s.5). YeQL bLU �ONe\e geOeQ bLUe\OeU R �ONede \aúa\aQ haONÕQ 
d�ú�QceOeULQde WehdLW ROXúWXUPaNWa, eNRQRPLN, Lú g�c� Yb. NRQXOaUda Sa\ÕQ b|O�ú�P�QdeQ Na\QaNOaQaQ 
UahaWVÕ]OÕNOaUÕ Ye |Q \aUgÕOaUÕ da beUabeULQde geWLUPeNWedLU. 
 
2010 \ÕOÕQdaQ bX \aQa SXUL\e¶de \aúaQaQ Lo VaYaú QedeQL\Oe �ONeOeULQdeQ g|o edeQ haON LoLQ T�Ukiye önemli bir 
g|o PeUNe]L haOLQe geOLUNeQ, \aúaQaQ bX NaRV Ye P�OWecL NUL]L VRQXcXQda geUeN AYUXSa �ONeOeULQde geUeNVe 
T�UNL\e¶de P�OWecL VRUXQX QefUeW V|\OePLQLQ PeUNe]LQe \eUOeúPLúWLU. ù�SheVL] Ped\aQÕQ bLUe\OeULQ aOgÕ Ye 
WXWXPOaUÕQÕQ ROXúPaVÕQda R\QadÕ÷Õ URO�Q |QePL \adVÕQaPa]. BX ba÷OaPda \eQL Ped\ada �UeWLOeQ LoeULNOeU, 
NXOOaQÕOaQ dLO P�OWecLOeUe \|QeOLN ROXúaQ QefUeW V|\OePLQLQ daha da g�oOeQPeVLQe VebeS ROPaNWadÕU. g]eOOLNOe 
Twitter, øQWeUQeW eULúLPLQe VahLS heUNeVLQ W�UO� LoeUL÷L �UeWPeOeULQe, fLNLUOeULQL Sa\OaúPaOaUÕQa ROaQaN 
WaQÕPaNWadÕU.  
 
BX oaOÕúPaQÕQ aPacÕ T�UNL\e¶de SXUL\eOL P�OWecLOeUe \|QeOLN, VRV\aO Ped\ada �UeWLOeQ LoeULNOeULQ WRSOXPVaO 
ROa\OaU LoLQde de÷eUOeQdLULOPeVLdLU. TZLWWeU¶da SXUL\eOL P�OWecLOeUOe LOgLOL QefUeW LoeULNOeULQe eOeúWirel söylem 
aQaOL]L geUoeNOeúWLULOPLúWLU. SXUL\eOL P�OWecLOeUOe LOgLOL TZLWWeU¶da �UeWLOeQ QefUeW V|\OePL LoeUeQ Sa\OaúÕPOaUÕQ 
a\UÕPcÕ V|\OePVeO VWUaWeMLOeU WePeOLQde VÕQÕfOaQdÕUPaVÕ (FORZeUdeZ Yd., 2002; Chen ve Flowerdew, 2019) 
\aSÕOPÕú; NXOOaQÕcÕOaUÕQ T�UNoe LoeULNOeUL �]eULQdeQ geUoeNOeúWLULOeQ bX aUaúWÕUPada, 25.10.2019-05.11.2019 
WaULhOeUL aUaVÕQda ³VXUL\eOL´, ³P�OWecL´, ³P�OWecL´, ³#VXUL\eOLP�OWecL´, ³#VXUL\eOLOeULLVWePL\RUX]´ Ye 
³#VXUL\eOLOeUdefROVXQ´ haVhWagOeULQLQ aOWÕQa \aSÕOaQ 4.217 WZeeW LQceOeQPLú Ye eOeúWLUeO V|\OeP aQaOL]L 
geUoeNOeúWLULOPLúWLU. daOÕúPada, V|\OePOeULQ a\UÕPcÕ V|\OePVeO VWUaWeMLOeULQ VÕQÕfOaQdÕUPaVÕQda eQ oRN %33.15 
LOe ³KRUNXWPa TaNWLNOeUL´QLQ aOdÕ÷Õ (WRSOXP LoLQdeNL N�o�N gUXSOaUÕQ oÕNaUOaUÕQa \|QeOLN WehdLWOeUL |Qg|UPe, 
istaWLVWLNOeUL abaUWaUaN gUXba \|QeOLN eQdLúeOeUL aUWWÕUPaN, NaPX d�]eQLQe \|QeOLN WehdLWOeUL abaUWaUaN, dÕú gUXbX 
aQRUPaOOeúWLUPeN Ye NULPLQaOL]e eWPeN, LVWaWLVWLNVeO YeULOeUL PaQLS�Oe eWPeN Ye LVWaWLVWLNVeO YeULOeU oaUSÕWPaN 
Ye VRQ ROaUaN Na\Qa÷Õ ba]eQ beOLUWeUeN aPa oR÷X ]aPaQ beOLUWPeksizin \aUÕ WeRULOeUle V|\OeP geOLúWLUPe) ROdX÷X 
görülmektedir.  
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EXAMINATION OF HATE SPEECH AGAINST REFUGEES ON PUBLIC EVENTS: 

HATE DISCOURSE TOWARDS SYRIAN REFUGEES IN TURKISH TWEETS 
 
Today, in parallel with economic, political and geographical changes, and since the social media reaching large 
masses, hate speech has become a noteworthy worldwide and continues in visual, written and verbal forms 
(Haynes et al, 2004:14). With the development of technological infrastructure, ethnic groups and immigrants 
who are exposed to hate speech are also exposed to more online hate speech than offline hate. Individuals, 
groups or societies see themselves superior to "others" in national, race, religion or cultural terms, and as a 
result, they humiliate the "others" that they think are not their own and see them as lower class (Mihajlova, et 
al. 2013, 5). Individuals coming to a new country pose a threat to the thoughts of the people living in that 
country. This situation brings with its discomfort and prejudices arising from the distribution of the economic, 
labor etc. share. 
 
Since 2010, for people who migrated from the war in Syria, while Turkey was becoming a major immigration 
center, it experienced the chaos and this is resulted with the refugee crisis and the hate speech in both Turkey 
and European countries. The importance of media channels in the formation of individuals' perceptions and 
attitudes are undeniable.  In this context, the content produced and the language used in the new media cause 
and grow of the hate speech against refugees. Especially Twitter  reaching large masses, it has led to the 
strengthening of hate speech and online hate speech in written or verbal form in the online environment. Any 
claims about incidents that refugees are involved or non-involved cause a perception in a society, hence those 
claims are reinforced by the perceptions following repetition and spreading of the messages. Undoubtedly, the 
importance of the media in the formation of individuals' perceptions and attitudes cannot be denied. In this 
context, the content produced in the new media, the language used cause the hate speech towards refugees. In 
particular, Twitter allows anyone with Internet access to produce various content and share their opinions. 
 
The purpose of this study is to evaluate the content and discourse left for Syrian refugees on social media 
platforms. Critical discourse analysis was conducted on the hate content about Syrian refugees on Twitter. The 
posts containing hate speech produced on Twitter about Syrian refugees were classified on the basis of 
discriminatory discursive strategies (Flowerdew vd., 2002; Chen & Flowerdew, 2019). Between 25.10.2019-
05.11.2019, 4217 WZeeWV SRVWed XQdeU Whe haVhWagV ³SXUL\eOLPXOWecL´, ³SXUL\eOLPXOWecLLVWePL\RUX]´ aQd 
³VXUL\eOLOeUdefROVXQ´ ZeUe aQaO\]ed aQd LW ZaV WULed WR dLVcRYeU XQdeU ZhLch caWegRries hate discourses were 
generated against refugees. In the classification of discriminatory discursive strategies, it was observed that 
³ScaUe TacWLcV´ (SWLUULQg ZRUULeV aPRQg Whe LQ-group members usually by exaggerated statistics, exaggerating 
the threat to public order by criminalising and abnormalising the out-group, manipulation of statistics in the 
favour of the interests of the in-group, making quasi-objective arguments by quoting apparent theories) took 
the most with 33.15%. 
 
Keywords: Syrian refugees, Hate speech, Discourse analysis, Twitter 
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³I AM NO LONGER A PASSIVE PATIENT´: WHAT ARE THE COMMUNICATION 
COMPETENCE EXPECTATIONS FROM PHYSICIANS? 

 
Ebru U]uno÷lu1, Selin Türkel2, Serra Evci3 

 
Competency in physician-patient communication has been gaining more and more interest in social and health 
sciences. Efficient physician-patient communication is quite beneficial since it leads to patient satisfaction. 
AccRUdLQg WR OQg eW aO. (1995), Whe WhUee gRaOV Rf cRPPXQLcaWLRQ beWZeeQ Sh\VLcLaQV aQd SaWLeQWV aUe ³cUeaWLQg 
a good inter-personal relationship, exchanging information and making treatment-UeOaWed decLVLRQV´ (S. 903). 
This is an important issue in Turkish medical settings as well.  
 
There are various factors regarding communication expectations and many studies stress the correlation 
between communication expectation and values. Similarly, a relationship between expected physician 
communication competencies (PCC) aQd SaWLeQWV¶ YaOXeV aUe ePShaVLVed. WLWh Whe WUaQVfRUPaWLRQ LQ Sh\VLcLaQ 
and patient relationship, the values of empowered patients have become even more significant where both are 
accepted as experts. Through digitalisation and the improvements in communication technology, patients gain 
more authority. The growing influence of patients in the communication process leads to a mutual 
understanding between both parties and transforms the focus of the communication from the disease to the 
patient. Following the witnessed communication revolution, the issue of continuity and discontinuity in 
physician-patient communication has become a key concern of healthcare. 
 
The aLP Rf WhLV VWXd\ LV WR LdeQWLf\ Whe e[SecWaWLRQV Rf WRda\¶V SaWLeQWV UegaUdLQg PCC. CRQsequently, the below 
research question is formed: 

RQ. What are the associations of individuals with high power values regarding the social meaning of 
PCC in the digital era in which patient-centered communication has become prominent? 

 
The study comprises two parts; an interview and a questionnaire both conducted in Izmir, Turkey. During the 
UeVeaUch, Whe UeVSRQdeQWV ZeUe fLUVW aVNed ³WLWh ZhLch adMecWLYeV (aW OeaVW WhUee) ZRXOd \RX deVcULbe a Sh\VLcLaQ 
who communicates successfully (WhaW NLQd Rf a SeUVRQ ZRXOd he/Vhe be)?´. The\ VXbVeTXeQWO\ cRPSOeWed a 
questionnaire about their values. The question for the interview was constructed with projective techniques 
since they are beneficial in uncovering the beliefs, attitudes, motivations and feelings of respondents. Moreover, 
unstructured expression of personal opinion generates an enhanced understanding of patient perception. 
Additionally, apart from the questions related to demographics, the 56 questionnaire items were composed of 
the scale LWePV XWLOLVed b\ KXúdLO aQd Ka÷ÕWoÕbaúÕ (2000). 
 
To analyse the data from the interview, semantic network analysis was conducted by using Pajek. Additionally, 
the questionnaire data was analysed in SPSS. The following adjectives were repeated in eight different measures 
in Pajek; cheerful, caring, knowledgeable, someone who loves his/her job, empathetic, someone who is a 
cherisher, someone who is an expert. These results shed light on the fact that people still believe in the 
importance of a doctor's medical competence but they need them to have relational competence as well. 
 
Keywords: Physician-patient communication, physician communication competencies, individual values 
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DøJøTAL dAöDA SøNEMAYI YENøDEN DhùhNMEK:  
PARdALANMA MI GENøùLEME Mø? 

 
Emrah Cevher1 

 
SLQePa, dL÷eU VaQaW daOOaUÕQda g|U�Od�÷� gLbL, LoLQde YaU ROdX÷X WRSOXPXQ Ye \aúaQÕOaQ oa÷ÕQ L]OeULQL WaúÕU. 
GUaQd NafedeNL LON g|VWeULPdeQ, SaQa\ÕUOaUa; bLUahaQeOeUdeQ, VaORQOaUa geOeQe NadaU VLQePa RWX] \ÕO gLbL NÕVa 
bLU V�Uede, WeNQRORMLN bLU a\gÕWOa �UeWLOeQ ³VLhLUOL´ g|U�QW�OeUdeQ bLU VaQaW fRUPXQa d|Q�úP�úW�U. A\gÕWOa ROaQ 
beOLUOe\LcL LOLúNLVL g|] |Q�Qe aOÕQdÕ÷ÕQda, VLQePaWRgUafÕQ LcadÕ Ye aNabLQde fLOP dLOLQLQ geOLúLPL bLU b�W�Q ROaUaN 
VLQePa\Õ (\aSÕP, da÷ÕWÕP g|VWeULP Ye aQOaWÕ) WeNQRORML\e g|beNWeQ ba÷OaPÕúWÕU. SLQePaQÕQ LON RWX] \ÕOÕ Qe NadaU 
LOgL oeNLcL Ye dLQaPLN bLU de÷LúLP V�UecLQe WaQÕNOÕN eWWL\Ve bXg�Q LWLbaUL\Oe VRQ RWX] \ÕOÕQÕQ da bLU R NadaU 
dLQaPLN geoWL÷L V|\OeQebLOLU. BX aUg�PaQ eVaV ROaUaN dLMLWaO d|Q�ú�POe bLUOLNWe VLQePaQÕQ fL]LNVeO gerçeklikle 
NXUdX÷X RUgaQLN LOLúNLQLQ (SeOLN�O) \LWLULOPeVL\Oe baúOaQaQ VLQePa |Od� P�? TaUWÕúPaOaUÕQa da\aQPaNWadÕU.  
 
G�QdeOLN ha\aWÕQ hePeQ heU aOaQÕQÕQ Ye a\gÕWÕQÕQ dLMLWaOOeúPeVL Ye ³aNÕOOÕOaúWÕUÕOPaVÕ´ VLQePa\Õ da \aNÕQdaQ 
LOgLOeQdLUPLú Ye eWNLOePLúWLU. SLQePaQÕQ dLMLWaOOeúPeVLQLQ eUNeQ d|QePLQde baúOa\aQ Ye NaYUaPOaU �]eULQdeQ 
úeNLOOeQeQ (³elastik geroeklik´ [Manovich, 1995], ³algÕsal geroeklik´ [Prince, 1996], ³y|ndeúme´ [Jenkins, 
2006], sinema 3.0 [Daly, 2010], geniúletilmiú sinema [Gaudreault ve Marion, 2015], akÕúkan sinema [ErkÕlÕo, 
2017]) WeRULN WaUWÕúPaOaU haOa V�UPeNWedLU. g]eOOLNOe ³sinemanÕn sonu mu´ (2015) oaOÕúPaOaUÕQda AQdUp 
GaXdUeaXOW Ye PhLOLSSe MaULRQ bXg�Qe NadaU VLQePaQÕQ defaOaUca |O�P�Q�Q LOaQ edLOdL÷LQL Ye V�UeNOL dLULOdL÷LQL 
dile geWLUPLúOeUdLU. G�Q�P�] dLMLWaO d�Q\aVÕQda, eY VLQePa VLVWePOeULQLQ geOLúPeVL Ye RQOLQe SOaWfRUPOaUÕQ 
\R÷XQ LoeULN �UeWLPL, bLU V�UedLU V�UegeOeQ VLQePaQÕQ |O�P�Qe daLU WaUWÕúPaOaUÕ \R÷XQOaúWÕUPÕú ROVa da 
GaXdUeaXOW Ye MaULRQ bXg�Q�Q VLQePaVÕQa, ³geQLúOeWLOPLú VLQePa´ (expanded cinema) olarak da 
baNÕOabLOece÷LQL YXUgXOaPaNWadÕUOaU. D�ú�Q�UOeU a\UÕca ³geQLúOeWLOPLú VLQePaQÕQ´ bLU bR\XWX\Oa ³SaUoaOaQPÕú 
VLQePa´ (fUagPeQWed cLQePa) ROaUaN da eOe aOÕQabLOece÷LQL beOLUWPLúOeUdLU.  
 
AUWaQ eNUaQ Va\ÕVÕ a\QÕ ]aPaQda VLQePaQÕQ da XOaúÕOabLOeceN Ye L]OeQebLOeceN PecUa Va\ÕVÕQÕQ aUWPaVÕ aQOaPÕQÕ 
WaúÕPaNWadÕU. AQcaN bXUada baúNa bLUWaNÕP VRUXOaUda RWa\a oÕNPaNWadÕU. FLOP g|VWeULP RUWaPÕQÕQ de÷LúPeVL bLU 
b�W�Q ROaUaN VLQePa\Õ QaVÕO eWNLOeU? BX geQLú NaSVaPOÕ WeWLNOe\LcL VRUXdaQ haUeNeWOe oaOÕúPaQÕQ aPacÕ: BXg�QN� 
VLQePaQÕQ SaUoaOÕ QLWeOLNOeULQL RUWa\a NR\XS, NeWfOL[ \aSÕPÕ ROaQ fLOPOeUde SaUoaOaQPÕú VLQePa\a (aQOaWÕ\Oa 
bLUOLNWe \aSÕP, da÷ÕWÕP Ye g|VWeULP V�UeoOeULQL LoeUeUeN) |UQeN ROXúWXUabLOeceN |]eOOLNOeULQ VaSWaQPaVÕ ROPXúWXU. 
daOÕúPaQÕQ SURbOePL LVe; VLQePadaNL dLMLWaO d|Q�ú�P Ye g�QdeOLN ha\aWÕQ dLMLWaOOeúPeVL LOe VLQePa Ve\LU 
deQe\LPLQLQ oeúLWOeQPeVL, VLQePa\Õ bLU b�W�Q ROaUaN (\aSÕP da÷ÕWÕP g|VWeULP Ye aQOaWÕ) QaVÕO eWNLOePLúWLU? 
OOaUaN beOLUOeQPLúWLU. OQOLQe WeOeYL]\RQ SOaWfRUPOaUÕ aUaVÕQda eQ fa]Oa �cUeWOL abRQe\e VahLS ROPaVÕ Ye d�Q\a 
oaSÕQda \|QeWPeQOeUe fLOPOeU \aSWÕUabLOPeVL VebebL\Oe oaOÕúPaQÕQ LQceOePe eYUeQL NeWfOL[ ROaUaN beOLUOeQPLúWLU. 
BXUadaQ haUeNeWOe \aUgÕVaO |UQeNOePe\Oe VeoLOeQ The Irishman (Martin Scorsese-2019) ve The Ballad of Buster 
Scruggs (Ethan Coen, Joel Coen-2018) fLOPOeUL �]eULQdeQ g�Q�P�] VLQePaVÕQÕQ \aSÕP, da÷ÕWÕP Ye g|VWeULP 
SUaWLNOeUL LOe aQOaWÕ fRUPOaUÕQÕQ d|Q�ú�P� QLWeO aUaúWÕUPa \|QWePOeULQdeQ bLUL ROaQ dXUXP oaOÕúPaVÕ (case study) 
deVeQL NXOOaQÕOaUaN aUaúWÕUÕOPÕú Ye g�Q�P�] VLQePaVÕQÕQ SaUoaOÕ QLWeOLNOeUL de÷eUOeQdLULOPLúWLU. AUaúWÕUPada, 
NeWfOL[ \aSÕPOaUÕQÕQ SaUoaOaQPÕú VLQePa\a |UQeN ROXúWXUabLOeceN |]eOOLNOeULQLQ VaSWaQPaVÕ, aUaúWÕUPa 
haNNÕQdaNL PeYcXW haOLQ beWLPOeQPeVLQL geUeNWLUPeNWedLU. BX VebeSOe dXUXP oaOÕúPaVÕ LOe eOde edLOeQ bXOgXOaU, 
beWLPVeO aQaOL] \|QWePL\Oe \RUXPOaQPÕúWÕU. 
 
Anahtar sözcükler: PaUoaOaQPÕú VLQePa, DLMLWaO VLQePa, NeWfOL[, DLMLWaO WeRUL 
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RETHINKING CINEMA IN THE DIGITAL AGE:  
IS IT FRAGMENTATION OR EXPANSION? 

 
Cinema, as seen in other art branches, carries the traces of the society in which it exists and the era lived. From 
the first screenings in the Grand Cafe to the fairs; From the saloons to the movie theater, cinema has turned into 
aQ aUW fRUP fURP ³PagLcaO´ LPageV Sroduced with a technological device in a short period of thirty years. Given 
its decisive relationship with the apparatus, the invention of the cinematograph and subsequent development of 
the language of the film have connected cinema (production, distribution, display and narration) to technology 
as a whole. The changes in the first thirty years of cinema and the changes in the last thirty years are very 
similar. both periods are very dynamic and interesting.This discussion rests on the loss of the organic 
relationship which connected with physical reality established by the cinema, mainly transformatied by 
digitalization. 
 
The dLgLWaOL]aWLRQ aQd ³VPaUWL]aWLRQ´ Rf aOPRVW eYeU\ fLeOd aQd deYLce Rf eYeU\da\ OLfe haV aOVR affecWed aQd 
interested the cinema. The theoretical debates that started in the early period of the digitalization of the cinema 
and shaped over the concepts still continue ("Elastic reality" [Manovich, 1995], "perceptual reality" [Prince, 
1996], "convergence" [Jenkins, 2006], cinema 3.0 [Daly, 2010], extended cinema [Gaudreault and Marion, 
2015], liquid cinema [EUNÕOÕo, 2017]). EVSecLaOO\ LQ ³The End of the Cinema?´ (2015) studies, André 
Gaudreault and Philippe Marion stated that the death of the cinema has been declared and resurrected many 
time. Although the development of home theater systems and the intensive content production of online 
platforms have intensified discussions about the death of cinema for some time, In today's digital world, 
Gaudreault and MaULRQ ePShaVL]e WhaW WRda\'V cLQePa caQ aOVR be YLeZed aV aQ ³expanded cinema´.  SchROaUV 
aOVR VWaWed WhaW ³e[WeQded cLQePa´ caQ be cRQVLdeUed aV ³fUagPeQWed cLQePa´ LQ a dLffeUeQW aVSecW. 
 
Increasing number of screens also means that the number of channels that can be accessed and watched movie 
increases. However, it arises here in some other questions. How does the screening environment change affect 
cinema as a whole? The purpose of study with this comprehensive triggering question is to determine the 
features that can present the fragmented qualities of today's cinema and set an example for fragmented cinema 
(including the production, distribution and display processes together with the narrative) in Netflix-made films. 
The problem of the study is; How did cinema's digital transformation and digitalization of everyday life and the 
diversity of cinema viewing experience affect cinema as a whole? It has been determined. Netflix has been 
determined as the study universe of the study because it has the most paid subscribers among online television 
platforms and producing films that made from directors worldwide. Based on this, the Irishman (Martin 
Scorsese-2019) and The Ballad of Buster Scruggs (Ethan Coen, Joel Coen-2018) selected with the Purposive 
sampling, also known as judgmental. Through these films, the production, distribution and display practices of 
today's cinema and the transformation of narrative forms were investigated using a case study pattern, which is 
one of the qualitative research methods, and the fragmented qualities of today's cinema were evaluated. In the 
research, determining the characteristics of Netflix productions that can serve as an example for fragmented 
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cinema requires to describe the current state of the cinema. For this reason, the findings obtained through the 
case study have been interpreted by descriptive analysis method. 
 
Keywords: Fragmented cinema, Digital cinema, Netflix, Digital theory 
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DøJøTALLEùEN SøNEMA KAMERALARI VE YÖNETMENøN SøNEMATOGRAFøK 
BøÇøMøNøN DgNhùhMh: 

JAMES CAMERON FøLMLERø ÜZERøNE BøR ALAN ARAùTIRMASI 
 

Emre Ahmet Seçmen1 
 
BLU fLOP RUWa\a oÕNaUPaN VeQaU\R, R\XQcXOXN, g|U�QW�, NXUgX, ÕúÕN, PL]aQVeQ, VeV, deNRU, PeNân, kostüm & 
PaN\aM, |]eO efeNW gLbL bLUoRN de÷LúNeQLQ bLU aUada VLVWePaWLN d�ú�Qce LOe haUPaQOaQPaVÕ\Oa geUoeNOeúeQ bLU 
e\OePdLU. BX e\OePLQ ROXúX VRQUaVÕ RUWa\a oÕNaQ fLOP Ye\a fLOPOeULQ b�W�Q� \|QeWPeQe aLW VLQePaWRgUafL\L 
ROXúWXUPaNWadÕU. Y|QeWPeQL dL÷eUOeULQdeQ a\ÕUaQ eQ |QePOL NaYUaP LVe bLoLPdLU. BLoLP, \aSÕPÕQ b�W�Q 
aúaPaOaUÕQda YeULOeQ W�P NaUaUOaUÕQ \|QeWPeQLQ W�P fLOPRgUafLVL\Oe bLUOLNWe WXWaUOÕ bLU b�W�Qe LúaUeW eWPeNWedLU. 
SLQePaWRgUafLN bLoLP, bX b�W�Q� WaQÕPOaQPaNWadÕU. 
 
SLQePa, haUeNeWOL g|U�QW�Q�Q LcadÕ\Oa RUWa\a oÕNaQ bLU NeúLfWLU Ye WePeOLQde bLU oeUoeYe LoLQde \eU aOaQ g|U�ntü 
\aWPaNWadÕU. SLQePaWRgUafLN de÷LúNeQOeULQ b�\�N bLU NÕVPÕ g|U�QW� LoLQde ROXúWXUXOPaNWadÕU. G|U�QW�\� eOde 
eWPeN LoLQ NXOOaQÕOaQ PaO]ePe SeOLN�O, VLQePa\a faUNOÕ cLha]OaUOa \�] \ÕOa \aNÕQ hL]PeW eWPLúWLU. 20. Y�]\ÕOÕQ 
VRQOaUÕQa dR÷UX RUWa\a oÕNaQ dLMLWaO VLQePa NaPeUaOaUÕ, fLOP �UeWLPLQde bLUoRN d|Q�ú�P� beUabeULQde 
geWLUPLúWLU. DLMLWaO VLQePa NaPeUaOaUÕQÕQ LcadÕ |QceVL NXUgX aúaPaVÕ dLMLWaOOeúeUeN bLOgLVa\aU RUWaPÕQa WaúÕQPÕú, 
VRQUaVÕQda LVe \aSÕP, da÷ÕWÕP Ye g|VWeULPLQ W�P aúaPaOaUÕ dLMLWaO bLU V�Ueo LoLQe gLUPLúWLU. 1999 \ÕOÕQda 
gösterime giren Star Wars Episode I: The Phantom Menace, dLMLWaO VLQePa NaPeUaOaUÕQÕQ VLQePada b�\�N 
|OoeNOL SURd�NVL\RQOaUda NXOOaQÕOabLOece÷LQL Ye g|VWeULPLQ aúaPaVÕQÕQ da dLMLWaO ROaUaN geUoeNOeúebLOece÷LQL 
ispatlayan bir öUQeN ROaUaN |Qe oÕNPÕúWÕU.  
 
SLQePacÕOaUÕQ SeOLN�O� \�NVeN RUaQda WeUN eWPeVL Ye dLMLWaO VLQePa NaPeUaOaUÕQa \eULQL bÕUaNPaVÕ 2010¶lu 
\ÕOOaUdaQ LWLbaUeQ geUoeNOeúPLúWLU. DLMLWaO NaPeUaOaUÕQ bX deQOL hÕ]OÕ NabXO g|UPeVL d�ú�N PaOL\eWLdLU. SLQePaQÕQ 
sektörel aQOaPda LOeUOePedL÷L �ONeOeUde dLMLWaO NaPeUaOaU, PaOL\eW VebebL\Oe fLOPOeULQL oeNePe\eQ VLQePacÕOaUa 
LPNkQ Va÷OaPÕú Ye bX NaPeUaOaUOa oeNLOeQ fLOPOeU XOXVOaUaUaVÕ VLQePa SOaWfRUPOaUÕ ROaQ fLOP feVWLYaOOeULQde |Qe 
oÕNPÕúWÕU. PeOLN�O�Q fL]LNL Ye PaOL ]RUOXNOaUÕQÕQ aúÕOPaVÕ bLUoRN \|QeWPeQLQ faUNOÕ LoeULNOL SURMeOeUL �UeWebLOPeVL 
LoLQ bLU LPNkQ \aUaWPÕúWÕU. DLMLWaO VLQePa NaPeUaOaUÕ faUNOÕ \|QeWPeQOeUL faUNOÕ g|U�úOeUe a\ÕUPÕúWÕU. KLPL 
\|QeWPeQOeU dLMLWaOLQ NaoÕQÕOPa] ROdX÷XQX, NLPL \|QeWPeQOeU LVe SeOLN�O�Q geUoeN VLQePa UXhXQX WaúÕdÕ÷ÕQÕ 
VaYXQPaNWadÕU. Ba]Õ \|QeWPeQOeU LVe dLMLWaO NaPeUa eVaUeWL \eULQe dLMLWaOL NeQdL LVWeNOeUL Ye hLNk\eOeUL 
dR÷UXOWXVXQda \eQLdeQ WaVaUOaPa \ROXQa gLdeUeN RQdaQ faUNOÕ bLU aPaoOa fa\daOaQPa \ROXQa gLWPLúOeUdLU. 
 
Bu yönetmenlerdeQ bLUL JaPeV CaPeURQ ROaUaN |Qe oÕNPaNWadÕU. Y|QeWPeQ, VLQePa WaULhLQde eQ b�\�N haVÕOaW 
\aSaQ fLOPOeULQ \aUaWÕcÕVÕdÕU. PeOLN�O LOe baúOa\aQ \aUaWÕP V�UecL, �o bR\XWOX Ye dLMLWaO NaPeUaOaUÕ NeQdL 
WaVaUÕPOaUÕ\Oa LcaW eWPeVL LOe faUNOÕ bLU V�Uece gLWPeNWedLU. BX aUaúWÕUPada \|QeWPeQ JaPeV CaPeURQ¶XQ The 
Terminator (1984)¶WeQ baúOa\aUaN Avatar (2009) fLOPOeULQe NadaU ROaQ W�P fLOPRgUafLVL, fLOPOeUde NXOOaQÕOaQ 
aQaORg Ye dLMLWaO VLQePa NaPeUaOaUÕ ba÷OaPÕQda LQceOeQPLúWLU. KeúLf aPaoOÕ bLU aOaQ aUaúWÕUPaVÕ ROan bu 
oaOÕúPada beWLPVeO aQaOL] \|QWePL WePeO aOÕQPÕúWÕU. daOÕúPada a\UÕca fLOPOeUe aLW NaPeUa aUNaVÕ g|U�QW�OeUL Ye 
röportajlardan da faydalaQÕOaUaN \|QeWPeQLQ dLMLWaO VLQePa NaPeUaOaUÕQa Ye VLQePaWRgUafLN bLoLPLQe daLU 
aQaOL]OeUe \eU YeULOPLúWLU. SRQXo ROaUaN \|QeWPeQLQ dLMLWaOOeúeQ VLQePa NaPeUaOaUÕQÕ bLU PecbXUL\eW ROaUaN 
g|UPedL÷L, bX VLVWePOeUOe QeOeULQ \aSÕOabLOece÷LQe daLU |Q deQePeOeU \aSWÕ÷Õ Ye NeQdL WeNQRORMLVLQL NeQdLVL 
geOLúWLUdL÷L RUWa\a oÕNaUÕOPÕúWÕU. 
 
Anahtar sözcükler: Dijital Sinema, Sinematografi, Film Biçimi, James Cameron 
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DIGITALIZING CINEMA CAMERAS AND TRANSFORMATION OF THE DIRECTOR'S 
CINEMATOGRAPHIC FORM: 

A FIELD RESEARCH ON JAMES CAMERON FILMS 
 
Creating a movie is an action that takes place by blending many variables such as scenario, acting, image, 
fiction, light, mise en scene, sound, decor, space, costume & makeup, and special effects together with 
systematic thought. All of the films or films that emerged after this action constituted the cinematography of 
the director. The most important concept that distinguishes the director from others is the form. The format 
points to a coherent whole with all the filmography of the director of all the decisions made at all stages of 
production. The cinematographic form is defined in this whole. 
 
Cinema is a discovery that emerged with the invention of motion picture, and its image lies within a frame. 
Most of the cinematographic variables are created in the image. The material pellicle used to obtain the image 
served the cinema for nearly a hundred years with different devices. The digital cinema cameras that emerged 
towards the end of the 20th century brought many transformations in film production. Before the invention of 
digital cinema cameras, the editing stage has been digitized and moved to the computer environment, and then 
all stages of production, distribution and display have entered a digital process. Star Wars Episode I: The 
Phantom Menace, which was released in 1999, came to the fore as an example that proved that digital cinema 
cameras can be used in large-scale productions in cinema and that the stage of the demonstration can be realized 
digitally. 
 
It has been from the 2010s that filmmakers abandoned the pellicle at a high rate and left its place in digital 
cinema cameras. The fast acceptance of digital cameras so quickly is their low cost. In countries where cinema 
is not advancing sectorally, digital cameras have provided filmmakers who could not shoot their films due to 
cost, and films shot with these cameras have come to the fore in international film platforms. Overcoming the 
physical and financial difficulties of pellicle has created an opportunity for many directors to produce projects 
with different contents. Digital cinema cameras divided different directors into different views. Some directors 
argue that digital is inevitable, while some directors argue that the pellicle carries the true cinema spirit. Some 
directors, instead of digital camera captivity, went to redesign the digital according to their own wishes and 
stories, and took advantage of it for a different purpose. 
 
One of these directors stands out as James Cameron. The director is the creator of the biggest grossing films in 
the history of cinema. The creation process that started with Pelikül goes into a different process with the 
invention of three-dimensional and digital cameras with its own designs. In this research, all the filmography 
of director James Cameron, starting from The Terminator (1984) to Avatar (2009) films, was examined in the 
context of analog and digital cinema cameras used in films. In this study, which is an exploratory field research, 
descriptive analysis method was used. The study also included the behind-the-scenes footage and interviews of 
the films, and analyzes of the director's digital cinema cameras and cinematographic form. As a result, it was 
revealed that the director did not see the digitalized cinema cameras as an obligation, he made preliminary 
experiments about what can be done with these systems and developed his own technology. 
 
Keywords: Digital Cinema, Cinematography, Film Form, James Cameron 
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DøJøTAL BENLøöøN SUNUMU KAPSAMINDA SOSYAL MEDYADA BEöENø 
KhLThRhNhN øNCELENMESø: ³THE CIRCLE´ gRNEöø 

 
Emre Kemal KÕlÕo1, Recep Ünal2 

 
SRV\aO Ped\a SeN oRN NXOOaQÕcÕQÕQ g�QO�N ha\aWÕQda gLdeUeN daha |QePOL bLU \eU NaSOaPa\a baúOaUNeQ bX 
SOaWfRUPOaUdaNL oeYULPLoL eWNLOeúLPOeU de oeYULPdÕúÕ LOLúNLOeUL dahL eWNLOePeNWe Ye haWWa NLPL ]aPaQ bX 
LOLúNLOeULQ |Q�Qe geoeU haOe geOPeNWedLU. BX ba÷OaPda oeYULPLoL(dLMLWaO) beQOLN NaYUaPÕ de÷eU Na]aQPaNWa, 
beQOL÷LQ VXQXPX, be÷eQL N�OW�U� LOe beUabeU oeYULPLoL NaPXVaO Ye\a |]eO aOaQOaUda NLúLQLQ fL]LNVeO 
|]eOOLNOeULQdeQ ba÷ÕPVÕ] ROaUaN daha |]g�U bLU bLoLPde geUoeNOeúWLULOebLOPeNWedLU. SRV\aO Ped\a a÷OaUÕQÕQ 
bXOXQdX÷X dLMLWaO RUWaPda bedeQe haSVROaQ beQOLNWeQ NXUWXOPaN P�PN�Q ROPXú Ye bX VRV\aO Ped\a a÷OaUÕ a\QÕ 
]aPaQda QaUVLVWLN be÷eQLQLQ |Q SOaQa oÕNWÕ÷Õ, fL]LNVeO |]eOOLNOeU Ye bedeQLQ geQeO g�]eOOLN aQOa\ÕúÕQa X\gXQ 
ROPaVÕQÕQ NLPL NXOOaQÕcÕOaU LoLQ QeUede\Ve heU úe\LQ �VW�Qde WXWXOdX÷X SOaWfRUPOaU haOLQL aOPaNWadÕU. B|\Oece 
PahUePL\eW NaYUaPÕ da WaUWÕúPaOÕ haOe geOPLú, NLúLOeU NeQdL |]g�U LUadeOeUL LOe |]eO \aúaPOaUÕQÕ be÷eQL 
Na]aQPaN Ye NabXO g|UPeN X÷UXQa dL÷eUOeULQe aoPa\a baúOaPÕúOaUdÕU. BX QLWeO aUaúWÕUPada oeYULPLoL Ye 
oeYULPdÕúÕ beQOLNOeULQ LOLúNLVL, VRV\aO Ped\ada be÷eQL N�OW�U�, dLMLWaO g|]eWLP Ye PahUePL\eW NaYUaPOaUÕ 
NeWfOL[¶LQ geUoeN ]aPaQOÕ \aUÕúPa SURgUaPÕ The CLUcOe¶ÕQ 12 b|O�PO�N LON Ve]RQX |UQe÷LQde LoeULN aQaOL]L 
\aSÕOaUaN LQceOeQPLúWLU. The CLUcOe adOÕ \aUÕúPa SURgUaPÕQÕQ bX oaOÕúPa LoLQ NXOOaQÕOPaVÕQdaNL eVaV eWNeQ faUNOÕ 
|]eOOLNOeUdeNL bLUoRN VRV\aO Ped\a SOaWfRUPOaUÕQÕQ bLU VLP�OaV\RQX ROaUaN g|U�OPeVLdLU. YaUÕúPa SURgUaPÕQda 
\aUÕúPacÕOaU, FacebRRN, IQVWagUaP gLbL fL]LNVeO |]eOOLNOeULQ |Q SOaQda ROdX÷X, oeYULPdÕúÕ beQOL÷LQ |QePOL bLU 
\eU NaSOadÕ÷Õ SOaWfRUPOaUa beQ]eU ROaUaN SURfLO ROXúWXUabLOPe Ye fRWR÷Uaf Sa\OaúabLOPeNWe, a\UÕca TZLWWeU YV. 
gibi platformlarda ROdX÷X gLbL NÕVa PeVaMOaUOa d�ú�QceOeUL bLOdLUPe, WhaWVaSS \a da dL÷eU PeVaMOaúPa 
X\gXOaPaOaUÕQda ROdX÷X gLbL 2 Ye\a daha fa]Oa NLúLQLQ PeVaMOaúPaVÕQa L]LQ YeUeQ PeVaMOaúPa b|O�P� 
bXOXQPaNWadÕU. B�W�Q bXQOaUa eN ROaUaN \aUÕúPacÕOaUa beOLUOL ]aPaQOaUda aQRQLP ROaUaN \RUXP \aSabLOPe 
imkâQÕ da YeULOPeNWedLU. BX aoÕdaQ baNÕOdÕ÷ÕQda, \aUÕúPa W�P VRV\aO Ped\aQÕQ N�o�OW�OP�ú bLU |UQeNOePL 
ROaUaN g|U�OebLOLU. YaUÕúPa SURgUaPÕQdaNL \aUÕúPacÕOaUÕQ beQOLN VXQXPOaUÕQÕQ faUNOÕOÕNOaUÕ Ye bX faUNOÕOÕNOaUÕQ 
QedeQOeUL, be÷eQL V�UeoOeUL, bLUbLUOeULQe NaUúÕ X\gXOadÕNOaUÕ dLMLWaO g|]eWLP, PahUePL\eWLQ NLúLQLQ NeQdLVL Ye\a 
dL÷eUOeUL WaUafÕQdaQ aoÕN edLOPeVL Ye SRS�OeUOLN PeNaQLNOeUL aUaúWÕUPaQÕQ NRQXVXQX ROXúWXUPaNWadÕU. 
 
Anahtar sözcükler: SRV\aO Ped\a, be÷eQL N�OW�U�, dLMLWaO g|]eWLP, oeYULPLoL beQOLN, dLMLWaO beQOLN. 
 

µLIKE¶ CULTURE IN SOCIAL MEDIA IN THE SCOPE OF THE PRESENTATION OF 
THE ONLINE SELF: ³THE CIRCLE´ EXAMPLE 

 
While social media is becoming increasingly important in the daily lives of many users, online interactions on 
social media also affect offline relationships and sometimes even get ahead of these relationships. In this 
context, the online(digital) self-concept gains value, presentation of self can be realized more freely with the 
culture of like, regardless of the physical characteristics of the person, in online public or private spaces. In the 
digital environment of social media networks it is possible to get rid of the self that is trapped in the body, and 
these also become platforms where narcissistic taste comes to the fore, physical features and conformity of the 
body to the general sense of beauty are valued almost above everything by some users. Thus, the concept of 
privacy has also become controversial, and people have started to open their private lives with their own free 
will to the others for the sake of gaining admiration and acceptance. In this qualitative research, the relationship 

 
1 LLVaQV�VW� g÷UeQcLVL, MeUVLQ hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, Radyo, Televizyon ve Sinema Bölümü,  
kemal.emre.kilic@gmail.com 
2 Doç. Dr., Mersin Üniversitesi, øOeWLúLP FaN�OWeVL, Radyo, Televizyon ve Sinema Bölümü, 
recepunal@mersin.edu.tr  
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of online and offline self, culture of like in social media, concepts of digital surveillance and privacy is examined 
in the example of first season of Netflix's 12-episode real-time game show ³The CLUcOe´. The PaLQ facWRU LQ 
XVLQg ³The CLUcOe´ fRU Whe VWXd\ LV WhaW LW caQ be VeeQ aV a VLPXOaWLRQ Rf PaQ\ VRcLaO PedLa SOaWfRUPV ZLWh 
different characteristics. In the Show, contestants can create a profile and share photos as in Facebook and 
Instagram in which physical characteristics are at the forefront and offline self-occupies an important place, In 
addition, it is possible to express thoughts with short messages such as Twitter and alikes and there is a 
messaging section that allows two or more people to privately message, just like Whatsapp or other messaging 
apps. In addition to all these, contestants are sometimes given the opportunity to comment anonymously. From 
this point of view, the competition can be seen as a scaled down sample of all social media. The differences of 
self-presentations of the contestants in the series and the reasons of these differences, the processes of liking, 
the digital surveillance and disclosure of their privacy to each other, and the mechanics of popularity are the 
subjects of the study. 
 
Keywords: Social media, like culture, digital surveillance, online self, digital self 
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NøYAZø BERKES'øN ³TÜRK AYDINI´ KAVRAYIùI: YÖN DERGøSøNDEKø YAZILARI 
hZERøNE 

 
Eren Ekin Ercan1 

 
T�UN PRdeUQOeúPeVLQLQ |QePOL WaUWÕúPa eNVeQOeULQdeQ bLULQL "a\dÕQ" WaQÕPOaPaOaUÕ, NaYUa\ÕúOaUÕ ROXúWXUPXúWXU. 
OVPaQOÕ'da baúOa\aQ aUaoVaOcÕ PRdeUQOeúPe gLULúLPOeULQe NRúXW ROaUaN \�NVeOeQ a\dÕQ NadUROaUÕ |]eOOLNOe 
ga]eWeOeUde NeQdLOeULQL g|VWeUPLúOeU, LNWLdaU PeUNe]OL oeúLWOL X\gXOaPaOaUa PaUX] NaOPÕúOaUdÕU. gUQe÷LQ 
AYcÕR÷OX, a\dÕQOaUÕQ WRSOXPVaO WabaQda g�oO� bLU \aQNÕ bXOaPaPaVÕQÕ daha dL\aOeNWLN bLU úeNLOde \RUXPOa\aUaN 
kurumsal süreçle LOLúNLlendirirken, Mardin çevre-PeUNe] LOLúNLOeUL ba÷OaPÕQda merkezin WaULhVeO NaOÕWÕPÕQÕQ 
gerek Lfade |]g�UO�÷� geUeNVe de a\dÕQOaUÕQ WRSOXPVaO eWNLQOL÷L aoÕVÕQdaQ baVNÕQ ROdX÷X úeNOLQde 
\RUXPOaQPÕúWÕU. 
 
Niyazi Berkes ise Yön deUgLVLQde NRQX\a daLU eOe aOdÕ÷Õ PaNaOeOeULQde a\dÕQ WaUWÕúPaVÕQÕ TaQ]LPaW¶tan 
baúOa\aUaN g�Q�P�]e NadaU LOeUOe\eQ PaWeU\aOLVW LOLúNLOeU a÷Õ LoeULVLQde WaUWÕúÕU. Berkes¶e g|Ue a\dÕQ LOe haON 
aUaVÕQdaNL NRSXNOXN e÷LWLPdeNL LNLOLNWeQ dR÷PaNWadÕU. BX LNLOLN \aOQÕ]ca VRPXW de÷LO, dLOdeQ g�QdeOLN \aúaPa 
kadar uzanan bir yorum sistemidir. Özellikle Cumhuriyet'le birlikte bu LNLOLN daha da SeUoLQOeQPLúWLU o�QN� 
e÷LWLPLQ NXUXPVaO aQOaPda g�oOeQPeVL \LQe CXPhXUL\eW'Oe geUoeNOeúPLúWLU. Berkes¶e g|Ue bXUadaNL oÕNPa], bLU 
aNW|U ROaUaN T�UN a\dÕQÕQÕQ LNLOL÷L dR÷XUaQ dLQaPLNOeUL L\L WahOLO edePePeVLQdedLU. BX ba÷OaPda LON ROaUaN 
üzerLQde dXUXOPaVÕ geUeNeQ hXVXV -NeQdL de\LúL\Oe- "PXNaddeUaWÕQÕ deYOeWe ba÷Oa\aQ a\dÕQ" NLPOL÷LQdeQ 
NXUWXOPaNWÕU. FaNaW bXUada da VRUXQVaO, bL]aWLhL PRdeUQ T�UNL\e CXPhXUL\eWL'QLQ a\dÕQÕ SeN oRN aoÕdaQ 
aQaNURQLN bLU NXUXOXú ROaUaN WRSOXPVaO ]ePLQe NaYXúWXUPa gLULúLPLQdeQ Na\QaNOaQaQ e÷LWLPVeO gLULúLPOeULQ bLU 
QeWLceVL NÕOPaVÕdÕU. 
 
BX oaOÕúPa, NL\a]L Berkes¶in 1960'OÕ \ÕOOaUa daPga YXUaQ Yön dergisindeki ³Türk a\dÕQÕ´QÕ Rda÷a aOaQ 
\a]ÕOaUÕQÕ Ye a\dÕQ NaYUaPVaOOaúWÕUPaVÕQÕ LUdeOePeNWe, WaUWÕúPa\a aoPa\Õ hedefOemektedir. Konuyla ilgili 
olarak Niyazi Berkes¶in Yön deUgLVLQde NaOePe aOdÕ÷Õ W�P PaNaOeOeU WaUaQPÕúWÕU. gWe \aQdaQ, Berkes¶in 
BaWÕOÕOaúPa eNVeQLQde OVPaQOÕ d|QePL PRdeUQOeúPeVLQL eOe aOdÕ÷Õ PaNaOeOeUdeQ de \aUaUOaQÕOPÕúWÕU. daOÕúPada 
betimleyici yöntem kuOOaQÕOPÕúWÕU. daOÕúPaQÕQ |QePL, 1960'OÕ \ÕOOaUÕQ a\dÕQ WaUWÕúPaOaUÕQa g�Q�P�] 
T�UNL\e'VLQdeQ UeWURVSeNWLf bLU úeNLOde baNÕOPaVÕ, eúaQOÕ ROaUaN g�Q�P�]deNL a\dÕQ ROgXVXQXQ da WaULhVeO bLU 
RNXPaVÕdÕU. daOÕúPaQÕQ |Qe oÕNaQ YXUgXVX LVe, |]eOOLNOe Berkes¶in dLOe geWLUdL÷L geç NaSLWaOLVWOeúPeQLQ L\L 
RNXQaPaPaVÕ ba÷OaPÕQda, a\dÕQÕQ WRSOXPVaO QLWeOL÷LQL \LWLUece÷L, de÷eUVL]Oeúece÷L Ye ba÷ÕPOÕ bLU aNW|U ROaUak 
baúaUÕVÕ]OÕ÷a X÷Ua\aca÷ÕdÕU. gWe \aQdaQ BeUNeV, bLOhaVVa OLbeUaOOeúPeQLQ eQWeOeNW�eOLQ WRSOXPVaO LúOeYLQi 
Na\beWPeVLQe QedeQ ROaca÷ÕQÕ beOLUWPeNWedLU. BX ba÷OaPda LoeULde aQWL-NaSLWaOLVW, dÕúaUÕda LVe aQWL-emperyalist 
WaYUa VahLS ROPa\aQ eQWeOeNW�eO NadUROaUÕQ, deYOeW/h�N�PeW g�d�PO� bLU eQWeOeNW�eO \aSÕ\Õ dR÷XUaca÷ÕQa LúaUeW 
etmektedir. Sonuç olarak, böylesL bLU \aSÕQÕQ da VL\aVaO Ye N�OW�UeO ROaUaN geUL\e gLdLúe QedeQ ROaca÷ÕQÕ dLOe 
getirmektedir.  
 
Anahtar sözcükler: A\dÕQ, eQWeOeNW�eO, PRdeUQOeúPe, NL\a]L BeUNeV, Yön dergisi 
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³TURKISH INTELLECTUAL´ CONSEPTUALIZATION OF NIYAZI BERKES: ON HIS 
ARTICLES IN YÖN JOURNAL 

 
One of the most important discussion focuses of Turkish modernization is "intellectual" definitions and 
concepts. The intellectuals who rose in parallel with the instrumentalist modernization initiatives that started in 
the Ottoman Empire showed themselves especially with newspapers / magazines and were exposed to various 
SUacWLceV b\ Whe aXWhRULW\. FRU e[aPSOe, AYcÕRgOX LQWeUSUeWV Whe LQabLOLW\ Rf Whe LQWeOOecWXaOV WR fLQd a VWURQg 
impact on the social base in a more dialectical way and associates it with the institutional process, Mardin 
interpreted the historical inheritance of the center in the context of periphery-center relations as dominant in 
terms of both freedom of expression and social activity of intellectuals. 
 
Niyazi Berkes, in his articles in Yön journal, discusses the intellectual debate in materialist relations starting 
from Tanzimat until today. According to Berkes, the disconnection between the intelligentsia and the public 
mainly arises from the duality in education. The duality consists of the meaning networks created by the 
institutionalized modern education and the meaning networks formed by those who reflex or cannot participate 
in this education. This dichotomy is not only concrete, it is a system of interpretation that extends from language 
to everyday life. Especially with the Republic, this dichotomy was further reinforced because the institutional 
strengthening of education was again realized with the Republic. According to Berkes, the dilemma here is that 
the Turkish intellectual as an actor cannot analyze the dynamics that give rise to duality. In this context, the 
first point to be emphasized is to get rid of the identity of "intellectual who binds his destiny to the state" in his 
own words. But also problematic at this point, is that it makes itself a result of the move stemming from the 
attempt to clarify the educational social basis of modern Republic of Turkey as an anachronistic institution 
intellectuals in many respects. The purpose of these moves is to maximize the common codes between the 
intellectual and the society.  
 
This study examines Niyazi Berkes¶s writings and the conceptualization of ³Turkish intellectuals´ in Yön 
journal that marked the 1960s and aims to open it to discussion. All articles on the subject written by Niyazi 
Berkes in Yön journal have been selected. On the other hand, articles of Berkes on the Ottoman period 
modernization in the axis of Westernization were also used. Descriptive method was used in the study. The 
importance of the study is a retrospective look at the way the intellectuals from the 1960s to today's debate 
Turkey. Simultaneously, it is a historical reading of today's intellectual phenomenon. The important emphasis 
of the study is that the intellectuals will lose their social character, become worthless and fail as a dependent 
actor, especially in the context of the poor reading of late capitalization, as expressed by Berkes. On the other 
hand, Berkes states that especially liberalization will cause the intellectual to lose its social function. In this 
context, Berkes points out that intellectual cadres who do not have an anti-capitalist attitude inside and an anti-
imperialist attitude outside will create an intellectual structure driven by the state/government. In conclusion, 
Berkes states that such a structure will also cause political and cultural backwardness. 
 
Keywords: Intellectual, modernization, Niyazi Berkes, Yön journal 
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DøJøTAL dAöIN ALTERNATøF RADYOLARI: FRANSA¶DA ThRKdE YAYIN YAPAN 
øNTERNET RADYOLARI   

 
Ersoy Soydan1,  

 
1970'OeUde NRUVaQ ROaUaN baúOa\aQ Uad\R \a\ÕQOaUÕ, baúWa FUaQVa ROPaN �]eUe bLUoRN AYUXSa �ONeVLQde deYOeW 
WeNeOOeULQLQ \ÕNÕOPaVÕQa Ye Uad\RQXQ \eQLdeQ |QeP Na]aQaUaN LúOeYLQLQ de÷LúPeVLQe QedeQ ROPXúWXU. BX 
de÷LúLPLQ WePeO XQVXUX ROaQ aOWeUQaWLf Uad\ROaU, NaPXVaO Uad\R, haON Uad\RVX, |]g�U Uad\R, e÷LWVeO Uad\R Ye 
WRSOXOXN Uad\RVX gLbL aOW W�UOeUL bXOXQaQ geQLú bLU oeUoeYe\L NaSVaPaNWadÕU.  
 
FUaQVa¶da T�UNoe Uad\R \a\ÕQOaUÕ 1971 \ÕOÕQda deYOeW Uad\RVX ORTF¶QLQ T�UN LúoLOeULQe \|QeOLN ha]ÕUOadÕ÷Õ 
programla baúOaPÕúWÕU. 1977'de deYOeW WeNeOL \ÕNÕOÕQca FUaQVa¶da \aúa\aQ T�UNOeU de aOWeUQaWLf Uad\ROaUdaQ 
VeVOeULQL dX\XUPa\a baúOaPÕúWÕU. 1981 \ÕOÕQda bLU WRSOXOXN Uad\RVX ROaQ RadLR SROeLO'de baúOa\aQ T�UNoe 
\a\ÕQOaUÕQÕ daha VRQUa FUpTXeQce PaULV POXULeOOe- FPP'de \aSÕOPa\a baúOa\aQ Ye AUc-en-CLeO/G|NNXúa÷Õ 
Rad\RVX adÕ\Oa V�UeQ T�UNoe \a\ÕQOaU L]OePLúWLU. Daha VRQUaNL \ÕOOaUda FUaQVa'QÕQ oeúLWOL NeQWOeULQdeNL 
Uad\ROaUda d�]eQOL \a da d�]eQVL] ROaUaN RQ cLYaUÕQda T�UNoe SURgUaP \aSÕOPÕúWÕU. FUaQVa¶QÕQ LON Ye WeN XOXsal 
ba]da NaUaVaO \a\ÕQ L]QL aOPÕú T�UN Uad\RVX LVe 2007 \ÕOÕQda NXUXOaQ PaULV øPSaUaWRU FM'dLU.  
 
SRQ \ÕOOaUda FUaQVa¶da NXUXOaQ Ye T�UNoe \a\ÕQ \aSaQ øQWeUQeW Uad\ROaUÕQÕ dLMLWaO oa÷ÕQ aOWeUQaWLf Uad\ROaUÕ 
ROaUaN WaQÕPOÕ\RUX]. D�Q\aQÕQ hePeQ heU b|OgeVLQdeNL \eUOLOeU, g|oPeQOeU Ye a]ÕQOÕNOaU gLbL FUaQVa¶da \aúa\aQ 
T�UNOeUde, dLOOeULQL Ye geOeQeNOeULQL \aúaWabLOPeN LoLQ aOWeUQaWLf Uad\ROaUÕQ bLU aOW W�U� ROaQ Ye bX oaOÕúPada 
LQceOedL÷LPL] WRSOXOXN Uad\ROaUÕQÕ NXUPXúWXU. G�Q�P�]de 700 bLQ cLYaUÕQda T�UN¶�Q \aúadÕ÷Õ FUaQVa¶da 
kurulan ilk Türkçe øQWeUQeW Uad\RVX 2011 \ÕOÕQda L\RQ¶da \a\ÕQOaUÕQa baúOa\aQ Ye 2019 \ÕOÕQda NaSaQaQ RadLR 
MIT¶dLU. (Made IQ TXUNe\)  L\RQ¶daQ bLU \ÕO VRQUa PaULV¶We de RadLR Cafp TXUc adÕQda T�UNoe \a\ÕQ \aSaQ bLU 
ønternet radyosu kuruOPXúWXU. BX Uad\R da LNL \ÕO VRQUa NaSaQPÕúWÕU.  
 
FUaQVa¶da VRQ \ÕOOaUda PaULV¶We RadLR KaUdeche Ye Rad\R AQadROX, SWUaVbRXUg-BLVchZLOOeU¶de Rad\R GXUbeWoL/ 
GXUbeWoL FM adÕQda øQWeUQeW �]eULQdeQ T�UNoe \a\ÕQ \aSaQ �o Uad\R NXUXOPXúWXU. KXUXcXOaUÕQÕQ fLQaQVPaQÕ\Oa 
\a\ÕQOaUÕQÕ V�Ud�UeQ T�UN WRSOXOXN Uad\ROaUÕQda geOeQeNVeO bLU Uad\R gLbL oRN Va\Õda SURgUaP Ye T�UNoe P�]LN 
\a\ÕQÕ \aSÕOPaNWadÕU. G�Q�P�]de FUaQVa¶QÕQ eQ oRN dLQOeQeQ øQWeUQeW Uad\ROaUÕ aUaVÕQa da gLUeQ bX Uad\ROaU 
g|Q�OO�OeUce ha]ÕUOaQaQ SURgUaPOaUÕ\Oa T�UN WRSOXOX÷XQXQ VeVLQL dX\XUPaVÕQÕ,  FUaQVa Ye dL÷eU �ONeOeUdeNL 
T�UNOeUOe da\aQÕúPa LoLQde ROPaVÕQÕ Ye aQadLOde \a\ÕQ LhWL\acÕQÕ gLdeUPeVLQL Va÷OaPaNWadÕU.  DLMLWaO 
WeNQRORMLdeNL geOLúPeOeU Va\eVLQde bX Uad\ROaUÕ \aOQÕ]ca Zeb adUeVL �]eULQdeQ de÷LO, VRV\aO Ped\a SOaWfRUPOaUÕ 
Ye PRbLO Uad\R X\gXOaPaOaUÕQdaQ da dLQOePeN ROaQaNOÕdÕU. hVWeOLN øQWeUQeW �]eULQdeQ T�UNoe \a\ÕQ \aSaQ 
Uad\ROaU caQOÕ \a\ÕQOaUÕQda g|U�QW�O� ROaUaN da L]OeQebLOPeNWedLU. BX dXUXPda T�UN WRSOXOXN Uad\ROaUÕQÕQ eQ 
a]ÕQdaQ caQOÕ \a\ÕQOaUda WeOeYL]\RQa d|Q�úW�÷�Q� de V|\OePeN ROaQaNOÕdÕU.  
 
BX oaOÕúPada FUaQVa¶daNL øQWeUQeW �]eULQdeQ T�UNoe \a\ÕQ \aSaQ Ye daha |Qce LNLVL OLWeUaW�Ue hLo gLUPePLú 
ROaQ �o Uad\R LQceOeQeUeN beWLPOe\LcL bLU aQaOL] \aSÕOPÕúWÕU. A\UÕca bX Uad\ROaUÕQ \|QeWLcileriyle önceden 
ha]ÕUOaQPÕú \aUÕ \aSÕOaQdÕUÕOPÕú VRUXOaUOa \aSÕOaQ deULQOePeVLQe g|U�úPeOeUdeQ de YeUL ROaUaN \aUaUOaQÕOPÕúWÕU. 
 
Anahtar sözcükler: FUaQVa, T�UNoe, øQWeUQeW Rad\RVX, AOWeUQaWLf Rad\R, TRSOXOXN Rad\RVX. 
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ALTERNATIVE RADIOS OF THE DIGITAL ERA: INTERNET RADIOS WITH 
TURKISH BROADCAST IN FRANCE 

 
Radio broadcasts, which started as piracy in the 1970s, led to the collapse of state monopolies in many European 
countries, especially France, and the change in the function of the radio by gaining importance again. 
Alternative radios, which are the main elements of this change, encompass a wide range of sub-types such as 
public radio, public radio, free radio, educational radio, and community radio. 
 
Turkish radio broadcasts in France started in 1971 with the program prepared by the state radio ORTF for 
Turkish workers. When the state monopoly collapsed in 1977, Turks living in France started to make their 
voices heard on alternative radios. Turkish broadcasts that started on Radio Soleil, a community radio in 1981, 
were followed by Turkish broadcasts, which were later broadcast at Fréquence Paris Plurielle-FPP and 
continued under the name Arc-en-Ciel / Rainbow Radio. In the following years, around ten Turkish programs 
were made regularly or irregularly on radios in various cities of France. France's first and only Turkish radio 
WhaW UeceLYed WeUUeVWULaO bURadcaVWLQg SeUPLVVLRQ ZaV PaULV øPSaUaWRU FM, fRXQded LQ 2007. 
 
We define Internet radios established in France and broadcasting in Turkish as alternative radios of the digital 
age. The locals in almost every region of the world, immigrants and minorities, as well as Turks living in France, 
have established community radios, which are a subtype of alternative radios and we have examined in this 
study, in order to keep their languages and traditions alive. Today, the first Turkish Internet radio established 
in France, where around 700 thousand Turks live, is Radio MIT, which started broadcasting in Lyon in 2011 
and closed in 2019. (Made In Turkey) One year after Lyon, an Internet radio broadcasting in Turkish called 
Radio Café Turc was established in Paris. This radio was closed after two years. 
 
In France, in recent years, three radios broadcasting in Turkish on the Internet called Radio Kardeche and Radyo 
Anadolu in Paris, and in Strasbourg-Bischwiller Radio Gurbetçi / Gurbetçi FM have been established. 
Continuing its broadcasts with the financing of its founders, Turkish community radios broadcast numerous 
programs and Turkish music like a traditional radio. Nowadays, these radios, which are among the most listened 
Internet radios of France, enable the Turkish community to make their voices heard with their programs 
prepared by volunteers, to be in solidarity with the Turks in France and other countries and to meet the need for 
broadcasting in the mother tongue. Thanks to the developments in digital technology, it is possible to listen to 
these radios not only through the web address, but also from social media platforms and mobile radio 
applications. Moreover, the radios broadcasting in Turkish over the Internet can be watched in video in their 
live broadcasts. In this case, it is possible to say that Turkish community radios have turned into television at 
least in live broadcasts. 
 
In this study, a descriptive analysis was made by examining three radio stations in France broadcasting in 
Turkish over the Internet, two of which had never entered the literature before. In addition, in-depth interviews 
with the managers of these radio stations with pre-prepared semi-structured questions were used as data. 
 
Keywords: France, Turkish, Internet Radio, Alternative Radio, Community Radio 
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SUSTAINABLE DEVELOPMENT AND IMPORTANCE OF SUSTAINABILITY 
COMMUNICATION PRACTICES ABOUT GENDER EQUALITY 

 
Esra Bayhantopçu1 

 
Gender inequality has been discussed for centuries and still it is one of the most important issues of our World. 
Apart from feminist movements, especially with the help of accelerating power of fast-changing communication 
technologies and media, many important movements have been experienced for the sake of gender equality. In 
WRda\¶V ZRUOd, ZRPeQ haYe PXch PRUe RSSRUWXQLWLeV WheQ Whe\ had LQ Whe SaVW. However, while some cultural 
codes about the status of the women has been changing in some societies, some other societies resist this change. 
Therefore, the struggle of women for equality still remains. On the other hand, gender equality does not only 
matter for the right of women, but it also matters for global sustainable development. Especially with the high 
importance of sustainability practices for the future of the world, the issue has become more important. 
Therefore, today, gender equality is central to United Nations organizations to achieve the 2030 Agenda for 
Sustainable Development and the Sustainable Development Goals which could be a turning point for gender 
equality. SDGs have 17 important issues to be taken into consideration for the future of our world. Goal 5 
mainly focuses on gender equality, however, other goals are also related with equalities. Apart from 
governments, private sector companies also try to make contribution to these goals in the context of their 
sustainability practices and some of these companies try to support women rights by doing sustainability 
projects which are also known as social responsibility projects. At this point communication of sustainability 
practices are of importance in terms of creating awareness in the society. The purpose of this study is to find 
RXW Whe UROe Rf SULYaWe VecWRU cRPSaQLeV¶ VXVWaLQabLOLW\ SURMecWV aQd WheLU cRPPXQLcaWLRQ SUacWLceV RQ geQdeU 
equality and analyze the representation of women in these projects. In the study, the private sector cRPSaQLeV¶ 
best sustainability projects worldwide for empowering women and ensuring gender equality are evaluated in 
the light of feminist theories and sustainability point of view and their communication activities are also 
analyzed. This study is trying WR aQVZeU Whe TXeVWLRQV Rf µWhaW LV Whe UROe Rf VXVWaLQabLOLW\ SUacWLceV aQd VRcLaO 
UeVSRQVLbLOLW\ SURMecWV Rf Whe SULYaWe VecWRU cRPSaQLeV RQ Whe geQdeU eTXaOLW\ LVVXe?¶; µHRZ SULYaWe VecWRU 
companies handle the problem in developing countries and how the\ SUeVeQW Whe ZRPeQ LQ WheLU SURMecWV?¶, 
µHRZ dR Whe SULYaWe VecWRU cRPSaQLeV PaNe WheVe SURMecWV¶ cRPPXQLcaWLRQ WR cUeaWe aZaUeQeVV aQd dR Whe\ 
VXcceVVfXO LQ WeUPV Rf fePLQLVW aSSURach?¶ It is expected to the results of the study will help the evaluate the 
UROe aQd effecWLYeQeVV¶ Rf VXVWaLQabLOLW\ SURMecWV aQd WheLU cRPPXQLcaWLRQ SUacWLceV on gender equality issue.  
 
Keywords: Sustainability communication, gender equality, sustainable development, social responsibility 
projects, sustainability.  
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AHLAK ± SINIF øLøùKøSø BAöLAMINDA ³PARAZøT´ ADLI FøLMøN ELEùTøREL 
ANALøZø 

 
Eúref Akmeúe1 

 
EúLWVL]OL÷e da\aOÕ N�UeVeO VLVWeP d�Q\aQÕQ bLUoRN \eULQde WRSOXPVaO VÕQÕfOaU aUaVÕQdaNL XoXUXPX 
deULQOeúWLUPeNWedLU. MeYcXW VRV\R-politik sistem ioLQde heU W�UO� NRQfRUa VahLS P�ON VahLSOeUL Ye NaUÕQOaUÕQÕ 
dR\XUaPa\aQ NLWOeOeU bLU aUada \aúaPaNWadÕU. BX dXUXP eúLWVL]OL÷e da\aOÕ VÕQÕfOaUaUaVÕ LOLúNLOeULQ ahOaNL 
bR\XWXQXQ WaUWÕúÕOPaVÕQÕ NaoÕQÕOPa] NÕOPaNWadÕU.  EWNLOL bLU N�OW�UeO �UeWLP PecUaVÕ ROaQ VLQePa VÕQÕfOaUaUaVÕ 
LOLúNL Ye oaWÕúPaOaUÕQ aoÕN Ye\a |UW�N bLoLPde LúOeQdL÷L bLU V|\OeP aOaQÕ ROaUaN PRdeUQ WRSOXPOaUÕQ aQOaúÕOPaVÕ 
LoLQ |QePOL YeULOeU VXQPaNWadÕU. BX dR÷UXOWXda faUNOÕ WRSOXPVaO VÕQÕfOaUa PeQVXS LNL aLOeQLQ NeVLúeQ \aúaPOaUÕQÕ 
kara mizah Ye geULOLPOe |U�O� bLU aQOaWÕPOa eVWeWL]e edeQ G�Qe\ KRUeOL \|QeWPeQ BRQg JRRQ HR LP]aOÕ Parazit 
(2019), VÕQÕf ± ahOaN LOLúNLVLQe geWLUdL÷L \aNOaúÕPOa LOgL oeNPeNWedLU. MRdeUQ WRSOXPVaO VLVWePL VÕQÕf faUNOaUÕ 
eWUafÕQda beWLPOe\eQ fLOPde, faUNOÕ VÕQÕfOaUa PeQVXS LQVaQOaU aUaVÕQdaNL LOLúNLOeU, \RNVXOOXN, eúLWVL]OLN, 
aog|]O�O�N, Ye ha\aWWa NaOPa P�cadeOeVL gLbL L]OeNOeU |Qe oÕNPaNWadÕU. EúLWVL]OLN, \RNVXOOXN Ye VÕQÕf faUNOaUÕ 
]ePLQLQde, LúoL VÕQÕfÕQa PeQVXS bLUe\OeULQ NeQdL aUaOaUÕQdaNL UeNabeWLQ Ye P�ON VahLSOeUL\Oe LOLúNLOeULQLQ 
LúOeQdL÷L fLOP, QeR-OLbeUaO NaSLWaOL]P NRúXOOaUÕQda, |]eOOLNOe \RNVXO LQVaQ WLSOeUL Ye aOWeUQaWLf \aúaP ROaQaNOaUÕ 
�]eULQe LOeUL V�U�OeQ g|U�úOeUOe dLNNaW oeNPeNWedLU. BX oeUoeYede PRdeUQ WRSOXPVaO \aúaP Ye PeYcXW NaSLWaOLVW 
ekonomik LOLúNLOeUe g|Ue NRQXPOaQaQ LQVaQ WLSOeUL �]eULQe fLOPde LOeUL V�U�OeQ g|U�úOeU, LQVaQÕQ ahOaNL bLU |]Qe 
ROaUaN YaUOÕ÷ÕQa LOLúNLQ d�ú�QceOeULQ Ye VÕQÕfOaUaUaVÕ LOLúNLOeULQ VRUgXOaQPaVÕQa \RO aoPaNWadÕU. daOÕúPaQÕQ 
aPacÕ XOXVOaUaUaVÕ d�]e\de geUoeNOeúWLULOeQ |QePOL fLOP feVWLYaOOeULQde bLUoRN |d�Oe Oa\ÕN g|U�OeQ Parazit adOÕ 
fLOPde YaU ROaQ LOeWLOeUL LUdeOe\eUeN, fLOPe egePeQ ROaQ ahOaNL WXWXPXQ VÕQÕfVaO QLWeOL÷LQL WaUWÕúPa\a aoPaNWÕU. 
Bu amaçla Parazit, beWLPVeO \|QWePOe VÕQÕf-ahOaN LOLúNLVL eWUafÕQda aQaOL] edLOeUeN fLOPde WePVLO edLOeQ 
WRSOXPVaO VÕQÕfOaUÕQ ahOaNL PRWLYaV\RQOaUÕQÕQ QLWeOL÷LQLQ g|VWeULOPeVL hedefOeQPLúWLU. BX dR÷UXOWXda fLOPde 
V|P�U�\e da\aOÕ LOLúNLOeULQ aOW VÕQÕfOaUÕQ, �VW VÕQÕfOaUÕ V|P�UPeVL bLoLPLQde WeUV\�] edLOeUeN WaVYLU edLOdL÷L Ye 
\RNVXOOaUÕQ VÕQÕfVaO NRQXPOaUÕQÕ ³ROXPOX´ \|Qde de÷LúWLUPeN adÕQa heU W�UO� \ROa baúYXUdXNOaUÕ \|Q�Qde bLU 
V|\OePLQ LQúa edLOdL÷L VRQXcXQa XOaúÕOPÕúWÕU. BX oeUoeYede fLOPde aOWVÕQÕfa PeQVXS \RNVXOOaU, eúLWVL]OL÷e da\aOÕ 
d�]eQL de÷LO, NeQdL eúLWVL] NRQXPOaUÕQÕ de÷LúWLUPe\e oaOÕúaQ aVaOaNOaU Ye N|W� QL\eWOL NRPSORcXOaU ROaUak tasvir 
edLOPeNWedLU. BX ba÷OaPda FLOPde VÕQÕf V|P�U�V� WeUV\�] edLOPeNWe Ye aUWÕ de÷eUe eO NR\aQ VeUPa\edaUOaU 
PaVXP g|VWeULOeUeN aOWVÕQÕfWaNL P�ONV�]OeU ahOaNVÕ] bLUeU SaUa]LW ROaUaN NRQXPOaQdÕUÕOPaNWadÕU.  

 
Anahtar sözcükler: AhOaN, VÕQÕf, VÕQÕf faUNOaUÕ, V|P�U�, VLQePa 
 

A CRITICAL ANALYSIS OF THE FILM ³PARASITE´ WITHIN THE CONTEXT OF 
MORAL ± CLASS RELATION 

 
The global system based on inequality deepens the gap between social classes in many parts of the world. In 
the current sociopolitical system, proprietors with all kinds of comfort and the masses who cannot feed 
themselves live together. This situation makes it inevitable to discuss the moral dimension of interclass relations 
based on inequality. As an effective medium of cultural production, cinema, which is a field of discourse where 
interclass relations and conflicts are either directly or implicitly processed, provides significant data for 
understanding the modern societies. Directed by the South Korean director Bong Joon Ho, and aestheticizing 
the intersecting lives of two families from different social classes with an expression through dark comedy and 
thriller within this axis, the film Parasite (2019) draws attention with his approach to moral-class relation. 
Depicting the modern social system within the axis of class differences, this film stands out with its 
philosophical expression built on paths of relationships, poverty, inequality, greed and the struggle to survive 

 
1 AraúWÕUPa Görevlisi Dr., øQ|Q� hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, Rad\R TeOeYL]\RQ Ye SLQePa, 
esrefakmese@gmail.com 
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of those from different classes. Based on a theme where the competition of individuals from working-class with 
each other, along with their relations with the proprietors is adopted into the screenplay on the basis of 
inequality, poverty and class differences, the film draws attention with the opinions suggested on typologies of 
people in poverty and the alternative means of living in particular under the conditions of neo-liberal capitalism. 
Within this framework, the opinions brought forward on the human typologies that are identified based on the 
PRdeUQ VRcLaO OLfe aQd WRda\¶V caSLWaOLVP-based economic relations pave the way not only for the other 
standpoints concerning the existence of human kind as a moral subject, but also for questioning the interclass 
relations. The objective of this study is to bring class characteristics of the moral attitude which can be 
dominantly seen in the film up for discussion by analyzing the messages as immanent to the South Korean 
Production film Parasite, granted a number of awards in major film festivals on international level. For this 
purpose, it is aimed to show the characteristics of the moral motivations of the social classes represented in the 
film by analyzing the film through the class-moral relation with the descriptive method. Accordingly, it is 
concluded that the exploitative relations in the film are depicted by inverting the low classes exploited the upper 
classes, and a discourse is developed that the poor resort to all kinds of ways to change their class position in a 
"positive" way. In this regard, the poor belonging to low class are portrayed as parasites and malicious 
conspirators trying to change their unequal positions, not the inequality system. In this context, class 
exploitation is reversed in the film and the capitalists who exploit the surplus value are shown as innocent and 
the propertyless people of low class are positioned as immoral parasites. 
 
Keywords: Morals, class, class differences, exploitation, cinema  
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KURUMSAL øTøBAR VE YENø AKLAMA ETøKETLERø: TWITTER hZERøNE BøR 
øNCELEME 

 
Ferah Onat1, Asuman Özer2 

 
DLMLWaO d�Q\adaNL geOLúPeOeU Ye N�UeVeOOeúeQ d�Q\a LOe bLUOLNWe; bLOgLQLQ heUNeV WaUafÕQdaQ NROa\ca eULúLOebLOLU 
bir kavram haline gelmesi; bilginin bireyler WaUafÕQdaQ NXOOaQÕOPaVÕQda Ye \RUXPOaQPaVÕQda de÷LúLPOeU 
\aúaQPaVÕQa QedeQ ROPXúWXU. DLMLWaOOeúPeQLQ haNLP ROdX÷X g�Q�P�] d�Q\a d�]eQL LOe bLUOLNWe bLUe\OeULQ 
oeYUeOeULQde \aúaQaQ ROa\OaU LOe LOgLOL faUNÕQdaOÕ÷Õ aUWPÕú; WRSOXP, LQVaQOÕ÷Õ LOgLOeQdLUeQ ROa\OaU haNNÕQda faUNOÕ 
WXWXPOaU geOLúWLUPe\e baúOaPÕúWÕU. BLUe\OeU; oeYUeOeULQde geUoeNOeúeQ WRSOXPVaO ROa\OaU NaUúÕVÕQda VXVPaN 
\eULQe dLMLWaO a÷OaUÕ NXOOaQaUaN LoeULN �UeWPe\e baúOaPÕúWÕU. T�NeWLcLOeULQ ROXPVX] aOgÕOaPaOaUÕQdaQ eWNLOeQeUeN 
(Confente vd., 2019:492) NXUXPOaUÕQ LWLbaUÕQa Pe\daQ RNX\aQ bX LoeULNOeU NXOOaQÕcÕOaUÕQ geOLúWLUdL÷L LoeULNOeU 
ROaUaN adOaQdÕUÕOPaNWa (BaNa, 2015:148) Ye VRV\aO Ped\ada LoeULN ROXúWXUPa\a WeúYLN edeQ haVhWag (eWLNeW) 
NaPSaQ\aOaUÕ aUacÕOÕ÷Õ\Oa �UeWLOPeNWedLU (LaeVWadLXV Ye WahO, 2017:2). SRV\aO a÷OaUda, beQ]eU LoeULNOeUL VÕUa\a 
NR\PaN Ye LVWeQLOdL÷L ]aPaQ bXOPaN LoLQ NXOOaQÕOaQ \|QWeP ROaUaN QLWeOeQdLULOeQ eWLNeWOeU; TZLWWeU NXOOaQÕcÕOaUÕ 
WaUafÕQdaQ, aNOaPa aQOaPÕQa geOeQ ³ZaVhLQg´ NeOLPeVL LOe bLUOLNWe NXOOaQÕOPaNWadÕU. BX W�U eWLNeWOeUOe Sa\OaúÕOaQ 
LoeULNOeU NLPL ]aPaQ NLúLOeULQ Ye\a NXUXPOaUÕQ LWLbaUÕQa ]aUaU YeUeQ VRV\aO Ped\a LoeULNOeULQe d|Q�úebLOLU. 
³LaXQdU\ ZaVhLQg´, \aQL aNOaPa, NXUXPOaUÕQ (ba]ÕOaUÕ NXUXPa LWLbaU Na]aQdÕUPÕú ROabLOeQ) e\OePOeULQLQ eWLN 
ROPa\aQ baúNa e\OePOeULQ |UWbaV edLOdL÷LQL aQOaWPaN LoLQ NXOOaQÕOaQ bLU NaYUaPdÕU. BX NaYUaPdaQ W�Ue\eQ 
aNOaPa eWLNeWOeULQLQ bLOLQeQ LON |UQeNOeUL ZhLWeZaVhLQg (NLUOL LúOeUL aNOaPa), oeYUeQLQ Ye dR÷aQÕQ NRUXQPaVÕ LOe 
LOgLOL ROaQ ³gUeeQZaVhLQg´ \aQL \eúLO aNOaPadÕU. SRQ \ÕOOaUda gUeeQZaVhLQg¶e eN ROaUaN ³ZRNeZaVhLQg´, 
³ZhLWeZaVhLQg´, ³UedZaVhLQg´, ³\eOORZZaVhLQg´, ³bOacNZaVhing´, ³SLQNZaVhLQg´, ³UaLQbRZZaVhLQg´, 
³RUaQgeZaVhLQg´, ³dLYeUVLW\ZaVhLQg´ gLbL eWLNeWOeU LOe NaUúÕOaúÕOdÕ÷Õ g|]OePOeQPLúWLU. ANOaPa eWLNeWOeUL 
gündemdeQ NROa\ca eWNLOeQPeNWe Ye V�UeNOL ROaUaN aQOaP de÷LúWLUPeNWedLU. PaQdePL d|QePL LOe bLUOLNWe 
³cRURQaZaVhLQg´ adÕ\Oa bLU eWLNeW RUWa\a oÕNPaVÕ da bX dXUXPX deVWeNOeU QLWeOLNWedLU. KaUúÕOaúÕOaQ bX eWLNeWOeULQ 
hePeQ hePeQ heSVL NLúLOeU \a da NXUXPOaU WaUafÕQdaQ \aSÕOaQ e\OePLQ geUoeNOL÷LQL VRUgXOaPaNWadÕU. BX 
SeUVSeNWLfWeQ \ROa oÕNÕOaUaN ha]ÕUOaQaQ bX oaOÕúPada aPao; ZaVhLQg eWLNeWL LOe bLUOLNWe NXOOaQÕOaUaN �UeWLOeQ 
TZLWWeU LoeULNOeULQLQ W�UOeULQL beOLUOePeN; haONOa LOLúNLOeU oabaVÕ LoeULVLQde ROaQ NXUXPOaUÕQ, PaUNaOaUÕQ Ye 
NLúLOeULQ LWLbaUÕQa QaVÕO ]aUaU YeUece÷LQL RUWa\a NR\PaN; NXOOaQÕcÕOaUÕQ aNOaPa eWLNeWOeULQL NXOOaQPa aOÕúNaQOaUÕQÕ 
inceleyerek eWLNeWOeULQ ]aPaQOa de÷LúNeQOLN g|VWeUeQ aQOaPOaUÕ �]eULQdeQ bLU aQaOL] \aSPaNWÕU. daOÕúPaQÕQ 
kavramsal çerçeveVL ba÷OaPVaOOaúWÕUPa, Ye \eQLdeQ ba÷OaPVaOOaúWÕUPa �]eULQdeQ geOLúWLULOPLú Ye WRSOaPda 13 
aNOaPa eWLNeWLQLQ NXOOaQÕPÕ aQaOL] edLOPLúWLU. AUaúWÕUPa NaSVaPÕQda aPaoVaO |UQeNOeP \|QWePLQe X\gXQ ROaUaN 
seçilen etiketler, 10 Eylül 2020 tarihinden itibaren inceleQPe\e baúOaQaUaN heU eWLNeW LOe LOgLOL d�Q\a geQeOLQce 
aWÕOaQ VRQ 20 WZeeW LoeULN aQaOL]L \|QWePL LOe aQaOL] edLOPLúWLU. AUaúWÕUPada, aNOaPa eWLNeWOeULQLQ NXOOaQÕcÕOaU 
WaUafÕQdaQ faUNOÕ aQOaPOaUÕ Lfade edeceN úeNLOde NXOOaQÕOdÕ÷Õ beOLUOeQPLú (Q=6) Ye eWLNetlerin birbirleri ile 
LOLúNLOeQdLULOeUeN bLU aUada NXOOaQÕOdÕ÷Õ (%51) VRQXcXQa XOaúÕOPÕúWÕU. TZeeWOeULQ %91 LOe eQ oRN bLUe\VeO 
NXOOaQÕcÕOaU WaUafÕQdaQ aWÕOdÕ÷Õ, %24,5 LOe eQ oRN NXUXPOaUÕQ, %21,1 PaUNaOaUÕQ, %14,2 NLúLOeULQ, %10,3 fLOP Ye 
dizilerin hedef aOÕQdÕ÷Õ; %, 21,1 LOe eQ oRN ÕUNoÕOÕN NaUúÕWOÕ÷Õ NRQXVXQda WZeeW aWÕOdÕ÷Õ (bOacNZaVhLQg, 
\eOORZZaVhLQg, dLYeUVLW\ZaVhLQg) Ye NXOOaQÕOaQ dLOLQ %66,7 LOe eQ oRN øQgLOL]ce, aUdÕQdaQ øVSaQ\ROca Ye 
FUaQVÕ]ca ROdX÷X VRQXcXQa XOaúÕOPÕúWÕU.  
 
Anahtar sözcükler: Ba÷OaPVaOOaúWÕUPa, YeQLdeQ Ba÷OaPVaOOaúWÕUPa, ANOaPa, EWLNeW, TZLWWeU 
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CORPORATE REPUTATION AND NEW WASHING HASHTAGS: AN EXAMINATION 
ON TWITTER 

 
Within the developments in the digital platforms and the globalizing world; knowledge became a concept that 
is easily accessed by everyone and it has caused change in the use and interpretation of information by 
LQdLYLdXaOV. IQ WRda\¶V ZRUOd RUdeU ZhLch LV dRPLQaWed b\ dLgLWaOL]aWLRQ; Whe aZaUeQeVV Rf LQdLYLdXaOV abRXW Whe 
situation in their environment has increased; people started to develop different attitudes about events that 
concern humanity and they started talking trough using digital networks instead of being silent about the social 
situation which is happening around them. Institutions' corporate reputations that are affected by contents, 
formed of customers¶ negative perceptions (Confente et.al, 2019: 492) and they are called as user-generated 
content which is challenging the equilibrium of reputation management practices prompting widespread change 
and organizational restructuring. (Baka, 2015:148) These contents appears to be solicited through hashtag 
campaigns that encourage social media users to create content on social media. (Laestadius and Wahl, 
2017:2).Hashtags which are used in social networks to index, rank and find similar content whenever desired; 
Whe\ aUe XVed b\ TZLWWeU XVeUV ZLWhLQ Whe WRUd ³ZaVhLQg´ WhaW PeaQV OaXQdeULQg. TheVe haVhWagV Pa\ SOay a 
key role in damaging the reputation of institutions and celebrities. Laundry washing is a term used to announce 
the unethical actions of institutions which were covered by other actions, some may have gained a positive 
reputation earlier. The earliest NQRZQ e[aPSOeV Rf ZaVhLQg haVhWagV aUe ³ZhLWeZaVhLQg´ (cRPLQg fURP OaXQdU\ 
washing) which is about hiding dirty business and greenwashing which is about the protection of the 
environment and nature. In recent years, in addition to ³whitewashing´; 9 new washing hashtags has 
encountered which are ³wokewashing´, ³greenwashing´, ³bluewashing´, ³redwashing´, ³yellowwashing´, 
³pinkwashing´, ³brownwashing´, ³rainbowwashing´ and ³blackwashing´ and new washing hashtags are 
observed. Washing hashtags are impressed by the daily agenda easily and their meanings are changed rapidly. 
The creation of coronawashing hashtag during the pandemic period is supporting this incident. From this 
perspective; this study aims to measure how these new types of washing hashtags are used in Twitter; to figure 
out how these types of content may harm the reputation of the companies which have public relations goals; to 
analyze the habits of washing hashtag users and to make an analysis about the changes of the meanings of these 
hashtags by time. The theoretical frame of the study is developed through contextualisation and 
recontextualisation, and tweets that were produced with 13 washing hashtags were analyzed. In the scope of 
the research, the hashtags are selected according to the purposeful sampling method. 20 tweets with each 
hashtag are collected, starting with the tweets which are posted since September 10, 2020. It is observed that 
the hashtags are used with various meanings (n=6) and multiple hashtags are used together in 51 % of tweets. 
Tweets are mostly (91%) posted by ordinary users, 24,5% of tweets targeted institutions, 21,1% brands, 14.2% 
persons, 10,3% films and series; in 21,1% of tweets were about against racism (blackwashing, yellowwashing, 
divertistywashing) and the 66,7% of them are in English followed by Spanish and French. 
 
Keywords: Contextualisation, Recontextualisation, Washing, Hashtag, Twitter 
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hNøVERSøTE RADYOLARININ BøLGøLENDøRøCø (EöøTSEL, SgZ) YAYIN 
ødERøKLERøNE YAKLAùIMLARI:  

AVUSTRALYA VE ThRKøYE KARùILAùTIRMASI 
 

FÕrat Tufan1, Zeynep Ekin Bal2, Sedat Kökat3 
 

G�Q�P�] Uad\R \a\ÕQcÕOÕN LoeULNOeULQLQ W�P d�Q\ada, oeúLWOL geUeNoeOeUOe geOeQeNVeO LúOeYOeULQdeQ X]aN bLU 
SROLWLNa LOe \aSÕOaQdÕUÕOPaVÕ Ye bXQXQ VRQXcXQda, dLQOe\LcL\e a÷ÕUOÕNOÕ ROaUaN P�]LN-e÷OeQce XQVXUOaUÕ\Oa 
VXQXOPaVÕ, |]eOOLNOe aNadePLN oeYUeOeUce VÕNOÕNOa eOeúWLULOLU. g]eOOLNOe T�UNL\e¶de, Uad\ROaUÕQ b�\�N bLU 
oR÷XQOX÷X, habeU, e÷LWLP, N�OW�U Ye VaQaW gLbL bLOgLOeQdLULcL aOaQOaUÕ g|] aUdÕ edeUeN \a\ÕQOaUÕQÕ Vadece P�]LN, 
e÷OeQce Ye NRPedL úRYOaUÕQa \|QeOLN LoeULNOeUOe V�Ud�U�U. HeU bLUL bLUeU aOWeUQaWLf \a\ÕQcÕOÕN X\gXOaPaVÕ ROaUaN 
NRQXPOaQdÕUÕOPaVÕ geUeNeQ �QLYeUVLWe Uad\ROaUÕQÕQ dahL ]aPaQ ]aPaQ oeúLWOL geUeNoeOeUOe SRS�OeU, \a\gÕQ Uad\R 
fRUPaWOaUÕQa \aNÕQ bLU WaYÕUOa \a\ÕQOaUÕQÕ geUoeNOeúWLUPeVL, bX dXUXPXQ QedeQOeULQL Ye bX Uad\ROaUÕQ |÷UeWLcL Ye 
bLOgLOeQdLULcL \a\ÕQcÕOÕN aQOa\ÕúÕQa \aNOaúÕPOaUÕQÕ VRUgXOaPa\Õ ]RUXQOX NÕOaU.  
 
daOÕúPa NaSVaPÕQda, g�oO� bLU e÷LWVeO Ye WRSOXOXN \a\ÕQcÕOÕN geOeQe÷LQe VahLS AYXVWUaO\a¶daNL �QLYeUVLWe 
Uad\ROaUÕ LOe VRQ \ÕOOaUda Va\ÕVÕ hÕ]Oa aUWaQ Ye NeQdLVLQe bLU \|Q aUa\aQ T�UNL\e¶deNL �QLYeUVLWe Uad\ROaUÕQÕQ 
|÷UeWLcL Ye bLOgLOeQdLULcL \a\ÕQcÕOÕN X\gXOaPaOaUÕQa \aNOaúÕPOaUÕ LQceOeQPLúWLU. BX NaSVaPda, AYXVWUaO\a¶daQ 
SydQe\ TeNQRORML hQLYeUVLWeVL Ye MacTXaULe hQLYeUVLWeVL¶Qe ba÷OÕ 2SER, NeZcaVWOe hQLYeUVLWeVL¶Qe ba÷OÕ 
2NUR, LON OLVaQVÕQÕ RR\aO MeObRXUQe TeNQRORML EQVWLW�V� b�Q\eVLQde aOPÕú ROaQ 3RRR, CXUWLQ hQLYeUVLWeVL¶Qe 
ba÷OÕ CURTIN Rad\R Ye \a\ÕQOaUÕQÕ S\dQe\ hQLYeUVLWeVL b�Q\eVLQde \�U�WeQ SURG LOe T�UNL\e¶deQ faUNOÕ 
úehLUOeUdeQ deYOeW-YaNÕf �QLYeUVLWeVL a\UÕPÕ g|]eWLOeUeN VeoLOeQ AQadROX hQLYeUVLWeVL, øVWaQbXO hQLYeUVLWeVL, 
AQNaUa hQLYeUVLWeVL, BahoeúehLU hQLYeUVLWeVL Ye KRo hQLYeUVLWeVL Uad\ROaUÕQÕQ \eWNLOLOeUL\Oe derinlemesine yüz 
\�]e g|U�úPeOeU geUoeNOeúWLULOPLúWLU. BeWLPVeO bLU \aNOaúÕPOa aQaOL] edLOeQ YeULOeU, AYXVWUaO\a¶da heP LQVaQ 
Na\Qa÷Õ baNÕPÕQdaQ heP de fLQaQVaO Na\QaN baNÕPÕQdaQ eVQeN Ye ]eQgLQ ROaQaNOaUa Ye g�oO� bLU WRSOXOXN 
deVWe÷LQe VahLS Uad\ROaUÕQ daha fa]Oa |÷UeWLcL, bLOgLOeQdLULcL LoeULN �UeWebLOdL÷LQL g|VWeUPLúWLU. T�UNL\e¶deNL 
�QLYeUVLWe Uad\ROaUÕ LoeULN \aSÕOaQPaVÕ baNÕPÕQdaQ bLUbLULQdeQ faUNOÕ e÷LOLPOeU g|VWeULUNeQ, AYXVWUaO\a¶daNL 
�QLYeUVLWe Uad\ROaUÕ �o�Qc� PRdeO ROaUaN NabXO edLOeQ WRSOXOXN \a\ÕQcÕOÕ÷Õ XQVXUOaUÕQa VahLSWLU. T�UNL\e¶deNL 
�QLYeUVLWe Uad\ROaUÕ, aOWeUQaWLf \a\ÕQcÕOÕN SUaWLNOeUL NRQXVXQda b�W�Qc�O bLU \aNOaúÕP VeUgLOePePeNWedLU. 
 
Anahtar sözcükler: hQLYeUVLWe Uad\ROaUÕ, AOWeUQaWLf \a\ÕQcÕOÕN, TRSOXOXN Uad\R \a\ÕQcÕOÕ÷Õ 
 
BX oaOÕúPa, T�UNL\e BLOLPVeO Ye TeNQRORMLN AUaúWÕUPa KXUXPX (ThBøTAK) WaUafÕQdaQ 119K088 QXPaUaOÕ 
SURMe NaSVaPÕQda deVWeNOeQPeNWedLU. 
 

PERSPECTIVES OF UNIVERSITY RADIOS ON INFORMATIVE BROADCASTING 
CONTENTS: A COMPARATIVE STUDY BETWEEN AUSTRALIA AND TURKEY 

 
Being structured far from its traditional functions, and correspondingly, providing mostly music and 
entertainment-based content to its listeners, current radio broadcasting content has been frequently criticized by 
academic circles. Especially in Turkey, the majority of radios keep broadcasting popular music, entertainment, 
and daily comedy programs while ignoring informational fields such as news, education, culture, and arts. Even 
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university radios, each of which should be structured as an alternative broadcasting practice, often broadcast 
with a style similar to popular/common radio formats. This necessitates to question the reasons underlying this 
situation and the approaches of university radios to instructive and informative broadcasting.  
 
Within the study, university radios in Australia which have a powerful educational and community broadcasting 
tradition, and those in Turkey which are rapidly increasing in number and most of which are seeking its 
direction, were examined in terms of their perspectives on informative broadcasting practices. In this context, 
face-to-face in-depth interviews were carried out with 2SER of Macquarie University and University of 
Technology Sydney, 2NUR of Newcastle University, 3RRR which received its first license in Royal Melbourne 
Technology Institute, CURTIN Radio of Curtin University, and SURG of The University of Sydney. Also, face-
to-face in-depth interviews with official executives of selected state and foundation universities in Turkey 
including Anadolu University, IVWaQbXO UQLYeUVLW\, AQNaUa UQLYeUVLW\, BahoeúehLU UQLYeUVLW\, aQd KRo 
University were conducted. Data analyzed with a descriptive approach showed that radios in Australia having 
flexible and rich facilities in terms of financial and human resources as well as strong community support are 
able to produce more instructive and informative content. While university radios in Turkey display different 
trends from each other regarding content structuring, the ones in Australia have adopted principles of 
community broadcasting described as a third model. University radios in Turkey do not have a holistic approach 
to alternative broadcasting practices. 
 
Keywords: University radios, Alternative broadcasting, Community radio broadcasting 
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GENDER-BASED DISCRIMINATION AND VIOLENCE WOMEN JOURNALISTS FACE 
IN THE TURKISH MEDIA: EVIDENCE FROM QUALITATIVE IN-DEPTH 

INTERVIEWS 
 

Gizem Melek1 
 
How do women journalists survive in a highly patriarchal media industry in a country where femicide and 
gender-based violence are on the rise? Drawing on the question, this study aims to shed light on the issues and 
discrimination that women journalists face in the Turkish media industry. The research reports findings from 
qualitative in-deSWh LQWeUYLeZV ZLWh 12 ZRPeQ MRXUQaOLVWV baVed LQ ø]PLU, øVWaQbXO aQd AQNaUa aUeaV. The 
MRXUQaOLVWV¶ age VSaQ LV beWZeeQ 24 aQd 52. IQ addLWLRQ, WheLU ZRUN SOaceV LQcOXde public broadcasters, alternative 
and traditional media including TV, newspaper, online and news agencies; such as DHA (Demirören News 
Agency), TRT, Hürriyet Newspaper, AA (Anatolian Agency), Bianet, Cumhuriyet Newspaper, Milliyet 
Newspaper, as well as, former journalists who are currently employed as press agent in public institutions. Their 
area of expertise includes general news, politics, economy, and sports. The interviews were conducted both 
face-to-face and online. The results of a thematic analysis revealed that the main issues women journalists fight 
in the media are glass ceiling, mobbing, sexual harassment, legal right issues, prioritized targets in times of 
SROLWLcaO RSSUeVVLRQ, dLVcULPLQaWLRQ, SROLWLcLaQV¶ aWWacNV, Zage LQeTXaOLW\, fLghWLQg agaLnst masculine language 
in the newsroom, and peer bullying. The findings demonstrate that the issues of women journalists are 
deepening within a variety of categories, and in general, gender discrimination is a dominant issue, which 
appears in a number of different subjects. Despite the fact that the ever-changing media industry is destined to 
the digital transformation, the continuity of the gender discrimination and all sorts of bullying that women 
journalists face from their peers are continuous and stationary. The future studies could focus on women 
journalists in other parts of Turkey, in addition to top three biggest cities, to project a wholesome picture of the 
problem.  
 
Keywords: Women journalists, Turkish media, gender-based discrimination, violence, in-depth interview, 
qualitative research 
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AN ANALYSIS OF ALAIN DE BOTTON¶S µTHE SCHOOL OF LIFE¶ THROUGH THE 
CONCEPTS OF µSTRATEGY¶ AND µTACTIC¶ 

 
Gökçen Karanfil1, A. Özgür Gürsoy2 

 
Communication technologies and popular cultural practices are in constant flux. The Internet and social media 
have radically transformed our engagement with popular culture, hence our experiences of socialization. In 
response to this flux, we are developing new approaches and optics to make better sense of our contemporary 
cXOWXUaO eQgagePeQWV. NeYeUWheOeVV, WhLV VWXd\ aUgXeV WhaW RXU µcRQYeQWLRQaO¶ WheRULeV aQd cRQceSWV Pa\ VWLOO 
offer us valuable insights and function as analytical tools in our attempts in studying media and culture. Through 
a critical engagement with the literature on the conceptualizations of culture, this article focuses on the 
possibilities for empowerment and social agency that may be found in manifestations of everyday popular 
culture and the critiques of this approach that voice the oppressive nature therein. The article offers a 
cRQcLOLaWLQg RSWLc RQ WhLV debaWe WhURXgh Whe deSOR\PeQW Rf Whe cRQceSWV Rf ³VWUaWeg\´ aQd ³WacWLc´ cRLQed b\ 
MLcheO de CeUWeaX (1984). The VWXd\ eQgageV LQ a dLVcXVVLRQ RQ hRZ de CeUWeaX¶V cRQceSWV RffeU fUXLWfXO 
possibilities for unraveling the ways in which articulations of popular culture work towards subverting-from-
within the manipulative dictations of the culture industry. Following from here, the article scrutinizes the ways 
LQ ZhLch MLcheOOe FRXcaXOW¶V cRQceSWXaOL]aWLRn of the same two concepts may be put to use for a better 
understanding. Without privileging one approach over the other, the article emphasizes the importance of the 
mere act of engaging in this discussion with a critical hindsight. In its attempt to depict its arguments, the article 
examines the YouTube channel and the online shop of The School of Life (a pseudo-educational organization 
initiated by the popular author, philosopher, and entrepreneur Alain de Botton). Methodologically, the study 
deploys both institutional and textual analysis. On one level, The School of Life is examined as an institution 
(ownership, finances, ideology etc.) and on the other, a select set of cultural texts produced by this initiative are 
thematically analyzed.   
 
Keywords: Popular Culture, Michel de Certeau, Strategy, Tactic, The School of Life 
 
 
 
 

 

 
  

 
1 Assoc. Prof. Dr., Izmir University of Economics, Faculty of Communication, Department of New Media and 
Communication, gökçen.karanfil@ieu.edu.tr 
2 Asst. Prof. Dr., Izmir University of Economics, Faculty of Communication, Department of New Media and 
Communication, ozgur.gursoy@ieu.edu.tr  



 

 97 

READING A CITY¶S SELF-IDENTIFICATION PROCESS OVER DESIGN:  
A CASE STUDY OF IZMIR¶S JOURNEY FROM A CITY LOGO TO CITY TYPEFACE 

 
G|]de deYiker dÕnar1, Na]lÕ S|]er2, Hazal Bayar3 

 
ThLV VWXd\ LQYeVWLgaWeV I]PLU¶V SOanned promotional and developmental goals by examining meanings 
embedded in its own city logo and typeface. The design objects will undergo a discourse analysis and its design 
process, from its commissioning to user feedback, will be evaluated within the public relations and marketing 
fUaPeZRUN. SXbVeTXeQW WR Whe VWXd\¶V UeVXOWV, a VeULeV Rf LQfeUeQceV ZLOO be e[SOaLQed b\ UeSRVLWLRQLQg Whe 
outcomes in the mediascapes of the global world flows; thus present a comprehensive review of city branding 
with visual cRPPXQLcaWLRQ WRROV LQ Whe dLgLWaO age RYeU ø]PLU¶V caVe b\ a PXOWLdLVcLSOLQaU\ VWXd\.  
 
In the global world, city branding comes forward as an instrument for development and marketing of the cities 
in order to distinguish and to promote themselves, and improve their positioning in the global competition. Our 
cRQceSWLRQV Rf cLW\ aV a VSace aUe aOWeUed YLa cLW\¶V UeSUeVeQWaWLRQV, aQd Whe cRQdLWLRQLQg LQ Whe cRQceSWLRQV Rf 
space dominates the way we perceive and experience the city. With the inclusion of representational and 
relational dimensions of city as a space, the study firstly focuses on two components of city branding: city 
VORgaQ aQd PaLQO\ Whe cLW\ ORgR. FXUWheUPRUe, LQ Whe OLghW Rf UeceQW deYeORSPeQWV UegaUdLQg ø]PLU'V QeZO\ 
launched typeface, concept of 'city typeface' and its relation to 'city logo' in terms of representation will also be 
investigated.  
 
While logo and slogan come forward as main city branding elements, possibility of city typeface becoming a 
prominent city marketing element as in the product branding will be discussed. Whereas brand typefaces are 
not new concepts in marketing, implementation of this marketing and branding strategy to create brand value 
for the cities are relatively new. This can be interpreted as an extension of image creation efforts for cities and 
communities through digital communication mediums, and semiotic systems are playing a key role for identity 
creation.  
 
FRU I]PLU¶V caVe, Whe cLW\ ORgR LWVeOf aV a deVLgQ SURdXcW ZLOO be XQdeUZeQW a VePLRWLc aQaO\VLV Zhere 
interpretations of meaning are questioned considering background story of design process and the aims of city 
bUaQdLQg aXWhRULWLeV. AfWeUZaUdV, Whe deVLgQ SURceVV Rf Whe ø]PLU cLW\ W\Seface ZLOO aOVR be LQYeVWLgaWed LQ RUdeU 
to determine its aims, impoUWaQce aQd UeOaWLRQ Rf cLW\ deYeORSPeQW aQd bUaQdLQg SOaQV. The W\Seface¶V 
characteristics, which are defined in an in-depth interview with the creator, and its position in typeface families 
will be taken into consideration for the overall evaluation. Reasons behind and process of this transition from 
city logo to city typeface will be presented.  
 
Keywords: City logo, Izmir, city branding, discourse analysis, city typeface 
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SOSYAL MEDYA ATEù FIRTINALARININ MERKEZøNE YOLCULUK:  
ELøDOR #Bizyokuz 2019 KADINLAR GÜNÜ KAMPANYASI VAKASININ 

GgSTERDøKLERø  
 

G�l ùener1 
 
SRV\aO Ped\a, Sa]aUOaPacÕOaUa hedef NLWOeOeUL\Oe LOeWLúLP NXUPa Ye PaUNa eWUafÕQda ROXPOX PaUNa N�OW�U� 
\aUaWPa ba÷OaPÕQda \eS\eQL LPNâQOaU VXQdX. DL÷eU \aQdaQ LVe, W�NeWLcLOeUL ROXPVX] PaUNa deQe\LPOeULQL geQLú 
NLWOeOeUOe Sa\OaúPaOaUÕ QRNWaVÕQda g�oOeQdLUdL. BXg�Q�Q d�Q\aVÕQda; VRV\aO Ped\ada PaUNa\Oa LOgLOL baVLW bLU 
úLNa\eW \a da ROXPVX] bLU \RUXP beQ]eU PePQXQL\eWVL]OLNOeUe VahLS dL÷eU W�NeWLcLOeULQ a÷Õ]daQ a÷Õ]a e-
Sa\OaúÕP (e-WOM) PeVaMOaUÕQÕ WeWLNOe\eUeN oRN b�\�N hacLP Na]aQabLOL\RU. BX W�U ROa\OaUa ³VRV\aO Ped\a aWeú 
fÕUWÕQaVÕ´ adÕ YeULOL\RU. MeVaMÕQ geQLú oaSOÕ eULúLPL, \�NVeN \a\ÕOÕP hÕ]Õ Ye VÕQÕUVÕ] bLOgL aNÕúÕ gLbL |]eOOLNOeU, 
VRV\aO Ped\a aWeú fÕUWÕQaOaUÕQÕ geOeQeNVeO PaUNa NUL]OeULQdeQ a\ÕUaQ XQVXUOaU ROaUaN NaUúÕPÕ]a oÕNÕ\RU. DR÷aVÕ 
LWLbaUL\Oe oRN agUeVLf Ye dX\gXOaQÕPVaO ROaQ bX \eQL Ye dLMLWaO NUL] W�U�, PaUNaOaUÕQ LPaMÕQa Ye LWLbaUÕQa \|QeOLN 
cLddL WehdLW ROXúWXUX\RU Ye úLUNeWOeU LoLQ fLQaQVaO ULVN \aUaWÕ\RU. 
 
TwiWWeU¶ÕQ bXg�Qe NadaU bLUoRN aWeú fÕUWÕQaVÕQa eY VahLSOL÷L \aSWÕ÷Õ g|U�O�\RU. TLSLN bLU TZLWWeU aWeú fÕUWÕQaVÕ 
geQeOOLNOe úX úeNLOde Ve\UedL\RU: ùLddeWOL WeSNL\L baúOaWaQ bLU WZeeW, RQX WaNLbeQ beOLUOL haVhWagOeU aOWÕQda RUWa\a 
oÕNaQ PaUNa NaUúÕWÕ Sa\OaúÕPOaU Ye VRQUaVÕQda X]OaúWÕUÕcÕ \a da VaYXQPacÕ PaUNa PeVaMÕQÕQ bLU WZeeW �]eULQdeQ 
W�NeWLcLOeUe LOeWLOPeVL. KeúfedLcL bLU aUaúWÕUPa \aNOaúÕPÕQÕQ beQLPVeQdL÷L bX oaOÕúPa, VRV\aO Ped\a aWeú 
fÕUWÕQaOaUÕQÕQ W�NeWLcL-PaUNa LOLúNLVLQL QaVÕO eWNLOedL÷LQL RUWa\a NR\Pa\Õ aPaoOÕ\RU. BX oeUoeYede, TZLWWeU¶da bLU 
hafWa bR\XQca PaUNa\a \|QeOLN aWeú fÕUWÕQaVÕQa VebeS ROaQ EOLdRU¶XQ #BL]\RNX] 2019 KadÕQOaU G�Q� 
KaPSaQ\aVÕ¶QÕ LoeULN aQaOL]L \|QWePL\Oe LQceOL\RU. øoeULN aQaOL]L EOLdRU¶XQ NaPSaQ\a\Õ baúOaWWÕ÷Õ 1 MaUW LOe 10 
MaUW 2019 WaULhLQe NadaU ROaQ V�UeoWe aWÕOaQ Ye ³TRS TZeeW´ ROaUaN adOaQdÕUÕOaQ eQ SRS�OeU TZLWWeU 
Sa\OaúÕPOaUÕQÕ NaSVÕ\RU. AUaúWÕUPaQÕQ VRQXoOaUÕ; PaUNa NaUúÕWÕ e-WOM PeVaMOaUÕQÕQ dR÷aVÕQa, \|Q�Qe, hedef 
QeVQeVLQe, PaUNaQÕQ e-WOM LoeUL÷LQe QaVÕO eQWegUe edLOdL÷LQe Ye PaUNa NaUúÕWÕ Qe gLbL e\OeP |QeULOeUL 
LoeUdL÷LQe \|QeOLN Lo g|U�OeU baUÕQdÕUÕ\RU. 
 
YaSÕOaQ aQaOL] VRQXcXQda; ³WRS WZeeW´OeULQ \aUÕVÕQdaQ fa]OaVÕQÕQ (%58) WRQXQXQ ROXPVX] ROdX÷X g|U�O�\RU. 
MaUNaQÕQ PeUNe]de ROdX÷X WZeeWOeUde ROXPVX] LoeULN RUaQÕ %72¶OeUe XOaúÕ\RU. TZeeW LoeUL÷LQe baNÕOdÕ÷ÕQda 
%56¶VÕQÕQ dX\gXVaO LfadeOeU, %44¶�Q�Q LVe UaV\RQeO aUg�PaQOaU LoeUdL÷L g|]OePOeQL\RU. BX VRQXo, aWeú 
fÕUWÕQaOaUÕQÕQ dX\gXOaQÕPVaO dR÷aVÕQÕ dR÷UXOaPaNOa bLUOLNWe a]ÕPVaQPa\acaN RUaQda ³WRS WZeeW´LQ bLOLúVeO bLr 
\aNOaúÕPa VahLS ROdX÷XQa LúaUeW edL\RU. AWÕOaQ PaUNa PeUNe]OL ³WRS WZeeW´OeU eQ fa]Oa PaUNa\Õ aúa÷ÕOa\aQ \a 
da RQa VaOdÕUaQ (%40) LoeULNOeUdeQ ROXúX\RU. OQX úaúNÕQOÕN/LQaQPa]OÕN (%26) Ye LURQL/úaNa (%22) LfadeOeUL 
WaNLS edL\RU. AWeú fÕUWÕQaOaUÕQÕQ WeWLNOe\LcL XQVXOaUÕQdaQ |fNe LfadeOeULQLQ RUaQÕ LVe (%9) VÕQÕUOÕ bLU NXOOaQÕPÕ 
\aQVÕWÕ\RU. BX aQOaPda EOLdRU #BL]\RNX] YaNaVÕ OLWeUaW�UdeNL dL÷eU |UQeN YaNaOaUdaQ a\UÕúÕ\RU. SRQ ROaUaN, 
PaUNaQÕQ PeUNe]de ROdX÷X ³WRS WZeeW´OeULQ %34¶� PaUNaQÕQ VRUXQOX bXOXQaQ LOeWLúLP X\gXOaPaVÕQa NaUúÕW 
oa÷UÕOaU LoeUL\RU. BXQOaU \a habeUL/NRQX\X \a\Pa aPaoOÕ oa÷UÕOaU \a da LQWLNaP g�deQ úLNa\eWOeUdeQ ROXúX\RU. 
DROa\ÕVÕ\Oa, PaUNa NaUúÕWÕ NXOOaQÕcÕOaUÕQ PaUNa\Õ UeddeWPe gLbL ³NaoÕú VWUaWeMLOeUL´QdeQVe PaUNa\Õ dL÷eU 
NXOOaQÕcÕOaUÕQ Qe]dLQde N|W�OePe gLbL ³VaYaú VWUaWeMLOeUL´QL WeUcLh eWWL÷L VRQXcX oÕNÕ\RU. A\UÕca, ³WRS WZeeW´OeULQ 
\aUÕVÕ PaUNa\a \|QeOLN heUhaQgL bLU aNVL\RQ LoeUPe]NeQ, %12¶VL PaUNa\a |QeULOeUde Ye WaYVL\eOeUde bXOXQX\RU. 
BX VRQXo, aWeú fÕUWÕQaVÕQa NaWÕOaQOaUÕQ bLU NÕVPÕQÕQ PaUNa\Oa aUaVÕQdaNL N|SU�OeUL aWPaN LVWePedL÷LQe Ye 
LOLúNLQLQ WaPLULQe daLU oaba g|VWeUdL÷LQe LúaUeW edL\RU. 
 
SRV\aO Ped\a aWeú fÕUWÕQaOaUÕQa daLU aOaQ OLWeUaW�U� \eQL \eQL úeNLOOeQL\RU. KRQX\Oa LOgLOL NÕVÕWOÕ Va\ÕdaNL TZLWWeU 
YaNa oaOÕúPaVÕQÕQ oR÷XQOX÷X NÕWa AYUXSaVÕ \a da APeULNa¶da geUoeNOeúeQ ROa\OaUa RdaNOaQÕ\RU. HaOLha]ÕUdaNL 
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oaOÕúPa, \eUeO bLU VRV\aO Ped\a aWeú fÕUWÕQaVÕQÕ PeUceN aOWÕQa aOaUaN Ye T�UNL\e¶deNL VRV\aO Ped\a 
NXOOaQÕcÕOaUÕQÕQ PaUNa NaUúÕWÕ ROXPVX] e-WOM PeVaMOaUÕQÕ LQceOe\eUeN aOaQdaNL V|] NRQXVX bRúOX÷a NaWNÕda 
bulunuyor. 
 
Anahtar sözcükler: MaUNa KUL]L, SRV\aO Med\a AWeú FÕUWÕQaVÕ, OOXPVX] A÷Õ]daQ A÷Õ]a e-Pa\OaúÕP  
 

BEING IN THE EYE OF A SOCIAL MEDIA FIRESTORM: EVIDENCES FROM 
ELøDOR¶S #Weareout 2019 WOMEN¶S DAY CAMPAIGN CASE 

 
While social media has provided new opportunities for marketers to communicate with their target audience 
and to cultivate a positive consumer culture around brands, it has also empowered consumers to share their 
opinions with masses when they have a negatLYe bUaQd e[SeULeQce. IQ WRda\¶V ZRUOd, a VLQgOe cRPSOaLQW RU 
negative comment about a brand on social media can create a way for large amounts of similar dissatisfied 
consumer e-WOM PeVVageV WR fROORZ. SXch LQcLdeQWV aUe caOOed ³VRcLaO PedLa fLUeVWRUPV´. The reach of the 
message, the speed with which messages can diffuse and unrestrained information flow are what sets firestorms 
apart from traditional brand crises. This new and digital form of crisis that  is very aggressive and affective in 
nature creates VeULRXV WhUeaW WR a bUaQd¶V LPage aQd UeSXWaWLRQ aQd geQeUaWeV a fLQaQcLaO ULVN fRU Whe cRPSaQ\.  
 
Twitter has been host to many firestorms so far. A typical Twitter firestorm mostly involves a tweet initiating 
the outburst, a follow-up protest under a hashtag, and an accommodative or defensive brand message via tweet. 
Adopting an exploratory approach, this paper aims to provide evidence of how social media firestorms influence 
consumer-bUaQd UeOaWLRQVhLSV. IW e[aPLQeV EOLdRU¶V #WeaUeRXW 2019 WRPeQ¶V Da\ Campaign that initiated a 
firestorm against the brand on Twitter. The content analysis covers top tweets between March 1st - 10th 2019.  
 
The analysis shows that more than half of the top tweets (58%) has a negative tone. This number rises to 72% 
for top tweets where the brand is at the center. 56% of the top tweet contents reflect emotional expressions 
whereas 44% include reasons or objective statements. These results confirms the affective nature of social 
media firestorms. But also, they point that a considerable amount of firestorm participants take on a cognitive 
approach. Style of the comments in brand centered top tweets is predominantly insulting and offensive (40%) 
followed by expressions of surprise/disbelief (26%) and irony/joke (22%). Outrage driven comments that are 
accepted as standard firestorm reactions have limited use (9%). Within this context, Elidor #Weareout case 
deviates from earlier examples. Contrary to what could be expected, half of the comments does not suggest any 
negative actions against the brand. 34% top tweets suggesting anti-brand actions split between the ones 
spreading negative e-WOM and reflecting vindictive complaining. Therefore, firestorm participants who 
endorse anti-bUaQd acWLRQV SUefeU ³fLghW VWUaWegLeV´ WhaW LQYROYe acts of discrediting the brand in the eyes of the 
RWheU XVeUV LQVWead Rf ³fOLghW VWUaWegLeV´ OLNe bUaQd UeMecWLRQ. AOVR, Whe UeVeaUch VhRZV WhaW 12% Rf Whe WRS WZeeWV 
offer suggestions and give advices on how the brand executives could conduct the communication campaign 
better. This result illustrates that some of the firestorm participants wishes to restore the relationship with the 
brand instead of burning the bridge. 
 
The literature on social media firestorms is in its infancy. Although there are several Twitter case studies on the 
subject, the majority of them is Europe or United States originated. By analyzing a local social media firestorm 
against a brand and negative e-WOM messages by Turkish social media users this paper will contribute to close 
this gap. 
 
Keywords: Brand Crisis, Social Media Firestorm, Negative e-WOM 
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POLøTøK SgYLEMøN SOSYAL MEDYADAKø MøZAHø YANSIMASI 
 

G�lúah Baúlar1 
 
øQWeUQeWLQ LQVaQOaUa NeQdLQL Lfade aQOaPÕQda aOaQ aoPaVÕ, SROLWLNa aOaQÕQa aLW ROaQ NaWÕOÕP NaYUaPÕQÕQ \eQL 
Ped\aQÕQ dePRNUaVL\e eWNLVL �]eULQdeQ WaUWÕúÕOPaVÕQa \RO aoPÕúWÕU. YeQL Ped\aQÕQ bLUe\OeUe WaQÕdÕ÷Õ LoeULN 
�UeWLP ROaQaNOaUÕ Va\eVLQde |]eOOLNOe VRV\aO Ped\a �]eULQdeQ bLUe\LQ \aUaWÕcÕOÕ÷ÕQÕ g|VWeUebLOdL÷L, NeQdLQL Lfade 
edebLOdL÷L, g�QdePOe LOgLOL NeQdL V|\OePLQL NXUabLOdL÷L, SROLWLN aNW|UOeULQ V|\OePLQL V�Ud�UeUeN \eQLdeQ 
�UeWebLOdL÷L \a da WeUVLQe oeYLUeUeN NeVLQWL\e X÷UaWabLOdL÷L aOaQOaU ROXúabLOPektedir.  
 
SRV\aO Ped\aQÕQ VXQdX÷X NLWOeVeO |]-LOeWLúLPe (CaVWeOOV, 2013) ROaQaN Va÷Oa\aQ RUWaP NaPXVaO aOaQ ba÷OaPÕQda 
da WaUWÕúÕOPaNWadÕU. BX QRNWada |]eO aOaQ Ye NaPXVaO aOaQÕQ Lo Loe geoWL÷L (PaSachaULVVL, 2011), NaPXVaO 
PeVeOeOeULQ WaUWÕúÕOabLOdL÷L d�]OePOeULQ ROXúabLOdL÷L, daha SaUoaOÕ Ye N�o�N oaSOÕ NaPXVaO aOaQcÕNOaUÕQ (GLWOLQ, 
1998) ROXúabLOdL÷L g|U�OPeNWedLU. BX aoÕdaQ VRV\aO Ped\aQÕQ g�oO� bLU NaPXVaO aOaQ Ye NaWÕOÕPcÕ bLU 
dePRNUaVL\L deVWeNOe\LS deVWeNOePedL÷L |QePOL bLU WaUWÕúPa NRQXVX ROXúWXUPaNWadÕU. SRV\aO Ped\a �]eULQdeQ 
RUWa\a oÕNaQ NaPXVaO aOaQÕQ SROLWLN NaUaUOaUÕ eWNLOePe g�c� ROdXNoa VÕQÕUOÕdÕU (FXchV, 2014). BXQa NaUúÕQ VRV\aO 
Ped\ada NaPXVaO PeVeOeOeUOe LOgLOL LQVaQOaUÕQ heP NeQdL V|\OePOeULQL �UeWebLOdL÷L heP de LNWLdaUÕQ \a da 
muhalefeWLQ V|\OePOeULQe a\Qa WXWabLOdL÷L \a da bXQOaUÕ WeUV \�] edebLOdL÷L LfadeOeU g|]OePOeQebLOPeNWedLU. BX 
V|\OePOeULQ bLU b|O�P� de VRV\aO Ped\aQÕQ e÷OeQce\e da\aOÕ dR÷aVÕ dR÷UXOWXVXQda PL]ah Ye e÷OeQce LOe 
harmanlanarak ifade edilebilmektedir. Bu noktada pROLWLNa Ye e÷OeQce, NaWÕOÕP Ye PL]ah Lo Loe geoPeNWe SROLWLN 
d�]OePde �UeWLOeQ V|\OePOeU VRV\aO Ped\ada V�Ud�U�OPeNWe \a da ]ÕW NaPSOaU WaUafÕQdaQ NeVLQWL\e 
X÷UaWÕOabLOPeNWedLU.  
 
BX oaOÕúPada VRV\aO Ped\ada PL]ah Ye NaWÕOÕPÕQ NeVLúWL÷L bX e÷LOLPOeU ÕúÕ÷ÕQda politik söylemin ønternetteki 
\aQVÕPaVÕ Ye NÕUÕOPaVÕQÕQ L]LQL V�UPeN aPaoOaQPÕúWÕU. BX NaSVaPda 2019 øVWaQbXO BeOedL\e BaúNaQOÕ÷Õ 
VeoLPOeULQLQ \eQLOeQPe V�UecLQde ada\OaUÕQ caQOÕ \a\ÕQda bLU aUa\a geOdL÷L WaUWÕúPa SURgUaPÕ VÕUaVÕQda 
TZLWWeU¶da aoÕOPÕú Rlan #BYvsEø haVhWagL |UQeNOeP ROaUaN VeoLOPLúWLU. BX haVhWag LoeULVLQde NXOOaQÕcÕOaUÕQ 
Sa\OaúWÕ÷Õ PL]ahL LoeULNOeU eOeúWLUeO V|\OeP aQaOL]LQe WabL WXWXOaUaN SROLWLN aNW|UOeULQ V|\OePOeULQLQ VRV\aO 
Ped\ada NXOOaQÕcÕOaU �]eULQdeQ QaVÕO \aQVÕWÕOdÕ÷Õ aQOaúÕOPa\a oaOÕúÕOPÕúWÕU. AQaOL]OeU VRQXcXQda PXhaOefeW 
NRQXPXQda ROaQOaUÕQ PL]ahÕQ eOeúWLUeO g�c�Q� NXOOaQaUaN haVhWag LoeULVLQdeNL WaUWÕúPaOaUa NaWÕOÕP g|VWeUdL÷L 
Ye PXhaOLf WabaQÕQ NeQdL V|\OePOeULQL NXUPaVÕ aoÕQdaQ daha \aUaWÕcÕ bLU e÷LOLPe VahLS ROdX÷X g|]OePOeQPLúWLU. 
øNWLdaUÕ deVWeNOe\eQOeULQ LVe LNWLdaU V|\OePOeULQL VRV\aO Ped\ada PL]ahL bLU dLOOe V�Ud�Ud�÷� Ye NXUXPVaO ROaUaN 
�UeWLOPLú ha]ÕU PL]ahL g|UVeOOeUL \a\dÕ÷Õ g|U�OP�úW�U. 
 
Anahtar sözcükler: ML]ah, PL]ahL NaWÕOÕP, VRV\aO Ped\a, NaPXVaO aOaQ, V|\OeP 
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HUMOUROUS REFLECTION OF POLITICAL DISCOURSE ON SOCIAL MEDIA 
 

The fact that the Internet opens up a space for people to express themselves has led to the discussion of the 
concept of participation, which belongs to the field of political science, over the impact of new media on 
democracy. Thanks to the content production opportunities provided to individuals by the new media, areas 
where individuals can demonstrate their creativity, express themselves, establish their own discourse on the 
agenda, reconstruct by continuing the discourse of political actors or interrupt these discoursed by reversing 
them, especially through social media. 
 
The setting that enables mass self-communication (Castells, 2013) offered by social media is also discussed in 
the context of the public sphere. At this point, it can be seen that private sphere and public sphere are intertwined 
(Papacharissi, 2011), platforms including public discussions may occur, more fragmented and smaller-scale 
public sphericules (Gitlin, 1998) can be formed. In this respect, whether social media supports a strong public 
sphere and participatory democracy is an important debate. The power of the public sphere emerging through 
social media to influence political decisions is quite restricted (Fuchs, 2014). On the other hand, it can be 
observed on social media that people can both produce their own discourses and mirror or reverse the discourses 
of the power or the dissent. Some of these discourses can be expressed by blending humour and entertainment 
in line with the entertainment-based nature of social media. At this point, politics and entertainment, 
participation and humour are intertwined and discourses produced on the political zone are continued on social 
media or can be interrupted by opposing camps. 
 
In this study, it is aimed to trace the reflection and refraction of political discourse on the Internet in the light 
of these trends where humour and participation intersect in social media. In this context, the # BYvsEI hashtag, 
which was opened on Twitter during the discussion program, where candidates came together on a live 
broadcast during the renewal process of the 2019 Istanbul Mayorship elections, was selected as a case. In this 
hashtag, the humourous content shared by the users was subjected to critical discourse analysis to understand 
how the discourses of political actors are reflected on social media. As a result of the analysis, it was observed 
that dissentient people participated in the discussions within the hashtag by using the critical power of humour 
and they had a more creative tendency to form their own discourse. It has been seen that those who support the 
government maintain their discourse on power in a humourous language on social media and spread corporately 
produced humourous images. 
 
Keywords: Humour, humourious participation, social media, public sphere, discourse 
 
References 
Castells, M. (2013). øsyan ve Umut A÷larÕ: ønternet Ça÷Õnda Toplumsal Hareketler (E. KÕOÕo, deY.). KRo 

Üniversitesi.  
Fuchs, C. (2014). Social Media: A Critical Introduction. Sage. 
Gitlin, T. (1998). Public Sphere of Public Sphericules. T. Liebes, & J. Curran (Ed.) içinde, Media, Ritual and 

Identity (s. 168-174). Routledge. 
Papacharissi, Z. A. (2011). A Private Sphere: Democracy in a Digital Age. Polity. 

  



 

 102 

POSTMODERN dAöDA SøNEMANIN KøMLøöø: MELEZLøK 
 

Hakan Aúkan1 
 

MRdeUQLWeQLQ \aUaWWÕ÷Õ SROLWLN bLU aNW|U ROaQ XOXV-deYOeW, YaUOÕ÷ÕQÕ, ³|WeNL´ ROaUaN NRQXPOaQdÕUdÕ÷Õ dL÷eU XOXVOaUa 
bRUoOXdXU. UOXVaO NLPOL÷LQ LQúaVÕ V�UecLQde faUNOÕOÕ÷a \aSÕOaQ heU YXUgX, XOXVaOcÕOÕ÷ÕQ ³WeNoL´ V|\OePOeULQL 
\eQLdeQ �UeWPLúWLU. UOXV-devlet, N�OW�UeO bLU SUaWLN aOaQÕ ROaQ VLQePa\a da SROLWLN bLU PLV\RQ bLoeUeN N�OW�UeO 
aOaQÕ XOXVaO SROLWLNaOaU OehLQe hRPRMeQOeúWLUPe\e oaOÕúPÕúWÕU. UOXV-deYOeWLQ VLQePa LOe NXUPa\a oaOÕúWÕ÷Õ bX 
LOLúNL, \eUOL VLQePaOaUÕQ baúOaQgÕcÕQdaQ beUL XOXVOaUÕQ NLPOLNOeUL LOe QLWeOeQdLULOPeOeULQe \RO aoPÕúWÕU. AQcaN 
|]eOOLNOe N�UeVeO VeUPa\eQLQ 1980¶OL \ÕOOaUOa bLUOLNWe XOXV-deYOeWOeU �VW�QdeNL aúÕQdÕUÕcÕ eWNLOeULQLQ hÕ] Na]aQaUaN 
XOXVaO VÕQÕUOaUÕ ]a\ÕfOaWPaVÕ, LQVaQOaUÕQ faUNOÕ QedeQOeUOe geUoeNOeúeQ N�UeVeO haUeNeWOLOL÷LQLQ (VaYaú, g|o, V�Ug�Q, 
LúVL]OLN, e÷LWLP, WXUL]P Yb.) faUNOÕ N�OW�UeO ROXúXPOaUÕ bLU aUa\a geWLUPeVL Ye NLWOe LOeWLúLP WeNQRORMLOeULQde 
\aúaQaQ hÕ]OÕ de÷LúLPOeULQ VaQaO bLU N�UeVeO-NaPXVaO aOaQ \aUaWPaVÕ XOXV-deYOeWLQ hRPRMeQOeúWLULcL Ye 
merkeziyetçi poliWLNaOaUÕQÕ SURbOePOL bLU ]ePLQe WaúÕPÕúWÕU. MRdeUQLWeQLQ W�UdeúOeúWLUPe\e da\aOÕ W�P NXUXP Ye 
de÷eUOeULQLQ VRUgXOaQdÕ÷Õ bX V�Ueo, SRVWPRdeUQ oa÷ ROaUaN adOaQdÕUÕOPaNWadÕU. MRdeUQLWeQLQ faUNOÕOÕ÷a ROaQ 
WahaPP�OV�]O�÷�Qe NaUúÕQ SRVWPRdeUQLWe N�OW�UeO oeúLWOLOLN, PeOe]OeúPe, eNOeNWL]P gLbL oR÷XOcXOX÷a \a da 
heWeURMeQ ROaQa aWÕf \aSPaNWadÕU. UOXV-deYOeWLQ �WRS\aVÕ ROaQ XOXVaO VLQePa V|\OePLQe NaUúÕQ bX d|QePLQ 
heWeURWRS\aVÕQÕQ XOXV|WeVL VLQePa ROdX÷XQX |Qe V�UPeN P�PN�Qd�U.  
 
Ulusötesilik, ulus-deYOeW VÕQÕUOaUÕQÕQ ]a\ÕfOaPaVÕ\Oa bLUOLNWe |]eOOLNOe N�OW�UeO aOaQda RUWa\a oÕNaQ PeOe]OeúPe\L 
Lfade eWPeNWedLU. K�OW�UOe ROaQ gLULfW LOLúNLVL g|] |Q�Qe aOÕQdÕ÷ÕQda VLQePaQÕQ da XOXV|WeVL ba÷OaPda eOe 
aOÕQPaVÕ NaoÕQÕOPa] bLU dXUXPdXU. SLQePada XOXV|WeVLOLN LVe NÕVaca, bLr kültüre içkin olmayan imge, söylem ya 
da WePVLOOeULQ R �ONe VLQePaVÕQda \eU bXOPaVÕdÕU. PRVWPRdeUQ d|QePLQ heWeURMeQ |]eOOLNOeULQLQ VLQePadaNL 
LPgeVL bLoLPLQde de WaQÕPOaQabLOeceN ROaQ XOXV|WeVL VLQePa, aQOaPÕQÕ, fLOPOeULQ �UeWLP, da÷ÕWÕP Ye g|VWeULP 
gibL WeNQLN V�UeoOeULQde Ye/Ye\a fLOPOeULQ LoeULN NRdOaUÕQda Na]aQPaNWadÕU.  
 
BX oaOÕúPaQÕQ WePeO aPacÕ, SRVWPRdeUQ oa÷daNL VLQePa fLOPOeULQLQ PeOe] \aSÕOaUÕQÕ beOLUOe\eUeN XOXVaO VLQePa 
LddLaVÕQÕQ SURbOePOL dR÷aVÕQÕ RUWa\a NR\PaNWÕU. daOÕúPa NaSVaPÕQda, aPaoOÕ |UQeNOePe \|QWePL\Oe 2000 
VRQUaVÕ oeNLOPLú ROaQ �o �ONedeQ �o fLOP eOe aOÕQPÕúWÕU. BX fLOPOeU úXQOaUdÕU; YXQaQLVWaQ¶daQ PROLWLNa KRX]LQa/ 
A TRXch Rf SSLce (TaVVRV BRXOPeWLV, 2003), øUaQ¶daQ FaVOe KaUgadaQ/GeUgedaQ MeYVLPL (BahPaQ GRbadL, 
2012) ve Türkiye¶deQ GUaLQ/BX÷da\ (SePLh KaSOaQR÷OX, 2017). FLOPOeU, QLWeO aUaúWÕUPa \|QWePOeULQdeQ bLUL 
ROaQ dXUXP aQaOL]L (caVe VWXd\) oeUoeYeVLQde aQaOL] edLOPLúWLU. FLOPOeULQ PeOe] \aSÕOaUÕQÕ beOLUOePeN aPacÕ\Oa 
fLOPOeULQ �UeWLP, da÷ÕWÕP, g|VWeULP V�UeoOeUL LOe fLOPOeULQLQ aQOaWÕVÕQdaNL NRdOaU (NRQX, PeNân, dil, müzik, 
karakter-R\XQcX NLPOLNOeUL Yd.) beOLUOeQPLúWLU.  
 
EOe aOÕQaQ �o fLOPLQ �UeWLP, g|VWeULP Ye da÷ÕWÕP V�UeoOeULQde oRN-XOXVOX QLWeOLNOeU VeUgLOedLNOeUL beOLUOeQPLúWLU. 
BeQ]eU úeNLOde fLOPOeULQ aQOaWÕOaUÕQda da çok-uluslu, çok-kimlikli ve çok-N�OW�UO� WePVLOOeULQ bXOXQdX÷X WeVSLW 
edLOPLúWLU. OUWa\a oÕNaQ bX VRQXoOaU, XOXVaO VLQePa NaYUaPÕQÕQ V|] NRQXVX fLOPOeU LoLQ oRN daU bLU oeUoeYe 
Va÷OadÕ÷Õ; bXQa NaUúÕQ NLPOLN Ye N�OW�UeO WePVLO ba÷OaPOaUÕQda fLOPOeULQ VeUgLOedL÷L heWeURMeQ QLWeOLNOeU, RQOaUÕQ 
XOXV|WeVL VLQePa SeUVSeNWLfLQdeQ eOe aOÕQPaOaUÕQa daha fa]Oa ROaQaN Va÷OaPaNWadÕU. EOe aOÕQaQ bX �o fLOP 
SRVWPRdeUQ d|QePLQ UXhXQX LPgeOe\eQ V|] NRQXVX QLWeOLNOeUL dROa\ÕVÕ\Oa XOXVaO VLQePa \aNOaúÕPÕQÕ SURbOePOL 
bir ]ePLQe WaúÕPaNWadÕU.   
 
Anahtar sözcükler: MRdeUQLWe, SRVWPRdeUQLWe, XOXVaO VLQePa, XOXV|WeVL VLQePa, PeOe]OeúPe 
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THE IDENTITY OF CINEMA IN THE POSTMODERN ERA: HYBRIDITY 
 
The nation-state, a political actor created by modernity, owes its existence to other nations that it positions as 
Whe ³RWheU´. AQ\ ePShaVLV RQ dLffeUeQce LQ Whe SURceVV Rf bXLOdLQg QaWLRQaO LdeQWLW\ UeSURdXceV Whe ³PRQLVW´ 
discourses of nationalism. The nation-state struggles to homogenize the cultural field in favor of national 
policies by ascribing a political mission to cinema, a sphere of cultural practice. This relationship that the nation-
state has sought to establish with cinema has paved the way for the characterization of domestic cinemas with 
identities of nations since their inception. However, homogenizing and centralist policies of the nation-state 
have dramatically been undermined especially since 1980s due to the fact that the erosive effects of global 
capital on nation-states have begun to accelerate and weaken national borders, the global mobility of people for 
various reasons (war, migration, exile, unemployment, education, tourism, etc.) have brought different cultural 
formations together, and the rapid changes in mass communication technologies have created a virtual global-
public space. This process, in which all institutions and values based on homogenization are questioned, is 
called the postmodern era. Despite the intolerance of modernity toward difference, postmodernity refers to 
pluralism such as cultural diversity, hybridization, eclecticism, or the heterogeneous. It is possible to argue that 
the heterotopia of this age is transnational cinema against the national cinema discourse, a utopia of the nation-
state. 
 
Transnationalism refers to the hybridization that occurs especially in the cultural field with the weakening of 
the nation-state borders. Considering the intricate relations with culture, cinema, without a doubt, is to be 
approached within a transnational context. Transnationalism in cinema is briefly that the images, discourses or 
representations that are not immanent in a culture infiltrate into the cinema of that country . Transnational 
cinema, which can be defined as the image of heterogeneous features of the postmodern era in cinema, gains 
its meaning in technical processes such as production, distribution and display of films, and/or in the content 
codes of films. 
 
The main purpose of this study is to exhibit the problematic nature of the claim of national cinema by identifying 
the hybrid structures of films in the postmodern era. Within the scope of the study, three films from three 
countries shot after 2000 that are selected by purposeful sampling are discussed. These films are as follows: 
Politika Kouzina/A Touch of Spice (Tassos Boulmetis, 2003) from Greece; Fasle Kargadan/Gergedan Mevsimi 
(BahPaQ GRbadL, 2012) fURP IUaQ; aQd GUaLQ/BX÷da\ (SePLh KaSOaQR÷OX, 2017) fURP TXUNe\. The fLOPV aUe 
analyzed within the framework of case study, one of the qualitative research methods. In order to determine the 
hybrid structures of the films, the production, distribution, screening processes, and the codes in the film 
narratives (such as subject, place, language, music, character-actor identities etc.) are identified. 
 
It is determined that the three films analyzed exhibit transnational qualities in their production, display and 
distribution processes. Similarly, it is also determined that there are transnational, multi-identities and 
multicultural representations in the narratives of the films. These results show that the concept of national 
cinema provides a very narrow framework for these films on one hand, and the heterogeneous qualities of films 
in terms of identity and cultural representation provide more opportunities for them to be considered from the 
perspective of transnational cinema, on the other. These three films analyzed position the national cinema 
approach on a problematic ground due to their qualities that imagine the spirit of the postmodern era. 
 
Keywords: Modernity, postmodernity, national cinema, transnational cinema, hybridization. 
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COVID-19 PANDEMøSø SÜRECøNDE DøJøTAL PLATFORMLARIN YÜKSELøùø:  
SøNEMA DEöER ZøNCøRøNDEKø DEöøùøM SøNEMA ENDÜSTRøSøNø NASIL 

ETKøLER? 
 

Hakan ErkÕlÕo1, Senem A. Duruel ErkÕlÕo2 
 

YeQL SLQePa øúOeWLP De÷eU ZLQcLUL (FLQQe\,2010), VLQePa VaORQX g|VWeULPOeUL LOe ønternet gelirlerinden 
(VRD)/LVWe÷e ba÷OÕ YLdeR) ROXúPaNWadÕU. SLQePa eQd�VWULVL geOLU ]LQcLULQdeNL ³dLMLWaO geOLUOeU´ úLPdLOLN N�o�N 
bLU RUaQ ROXúWXUVa da, b�\�Pe SRWaQVL\eOL aoÕN ROaUaN g|U�OPeNWedLU. Da÷ÕWÕPda eWNLOL ROaQ VW�d\ROaU, Zeb¶de 
QaVÕO eWNLOL ROacaNOaUÕQÕ aUaúWÕUPaNWa; dLMLWaO a÷OaUda PaUNaOaúPa Ye YLdeR-on-dePaQd¶de LddLaOÕ ROPaN LoLQ 
oaOÕúPaOaU \�U�WPeNWedLUOeU. BX dLQaPLNOeUOe geOeQeNVeO da÷ÕWÕP VLVWePL dLMLWaO deYULP WaUafÕQdaQ WehdLW 
edLOPeNWe, VRD gLbL RQOLQe \eQL Ped\a X\gXOaPaOaUÕ, VLQePa Ye WeOeYL]\RQda WaULhVeO ROaUaN dUaPaWLN eWNLOeU 
Ye de÷LúLNOLNOeU \aUaWPaNWadÕU. BX aOaQdaNL d|Q�ú�P, YeQL Med\a øú MRdeOL ROaUaN de÷eUOeQdLULOPeNWedLU. 
COVID-19 pandemisine ba÷OÕ ROaUaN VLQePa VaORQOaUÕQÕQ NaSaQPaVÕQdaQ dROa\Õ SW�d\ROaU, bLU \aQdaQ 
gösterimleri ertelerken bir yandan da soruna çözüm olarak kirala & izle modeli ile dijital platformlara 
yönelmektedirler. Bu durum COVID-19 LOe bLUOLNWe VeNW|UeO LúOe\LúLQ de÷LúPeVL NRQXVXQda \eQL WaUWÕúPaOaU 
baúOaWPaNWadÕU. SLQePa VaORQOaUÕQda g|VWeULP V�UecLQLQ aWOaQaUaN fLOPOeULQ dR÷UXdaQ dLMLWaO SOaWfRUPOaUda 
g|VWeULPe gLUPeVL NOaVLN \aSÕP-da÷ÕWÕP- g|VWeULP ]LQcLULQLQ NÕUÕOPaVÕ aQOaPÕQa geOPeNWedLU. hVWeOLN VW�d\ROaU 
\aSÕPdaQ VRQUa dR÷UXdaQ NeQdL dLMLWaO SOaWfRUPOaUÕQda fLOPOeULQL VXQPaNWadÕUOaU. BX dXUXP \eQL bLU dLNe\ 
\aSÕOaQPa\Õ Ye LúOe\LúL dR÷XUPaNWa, VLQePa VaORQOaUÕQÕQ geOece÷LQL WaUWÕúPa\a aoPaNWadÕU. COVID-19 
SaQdePLVL QedeQL\Oe g|VWeULPL eUWeOeQ fLOPOeU Ye aUúLYdeNL fLOmler için dijital platformlar önemli bir adres olarak 
NaUúÕPÕ]a oÕNPaNWadÕU. BX V�Uece daLU T�UNL\e¶de |QePOL bLU WaUWÕúPa, ba÷ÕPVÕ] g|VWeULP a÷Õ ROaQ BaúNa 
SLQePa¶QÕQ dLMLWaO bLU SOaWfRUPOa (BOXTV) \aSWÕ÷Õ LúbLUOL÷L �]eULQe ROPXúWXU. Ba÷ÕPVÕ] VLQePa, aOWernatif 
g|VWeULP PecUaVÕ ROaUaN VRD gLbL g|VWeULP \ROOaUÕ aUaPaNWadÕU. YeQL VLQePa \aVaVÕQa g|Ue (7163 Va\ÕOÕ) VLQePa 
VaORQOaUÕQda g|VWeULPe gLUPLú bLU fLOPLQ �cUeWOL SOaWfRUPOaUda (NeWfOL[, BOXTV gLbL) \a\ÕQOaQPaVÕ LoLQ 5 a\, 
�cUeWVL] SOaWfRUPOaUda \a\ÕQOaQPaVÕ (PXhX TV gLbL) LoLQ PLQLPXP 6 a\a LhWL\acÕ YaUdÕU. BaúNa SLQePa YL]\RQa 
gLUPePLú Ye NUL]deQ dROa\Õ YL]\RQ úaQVÕ da bXOaPa\acaN fLOPOeUL, dLMLWaO SOaWfRUPda g|VWeUPe\e baúOaPÕúWÕU. 
COVID-19 SaQdePLVL dLMLWaO SOaWfRUPOaU LoLQ NaWaOL]|U LúOeYL g|UP�úW�U. Benzer bir durum film festivallerinin 
geOece÷LQL de WaUWÕúPa\a aoPaNWadÕU.  BX bLOdLUL, ba÷OaPVaO \aNOaúÕPOa VLQePa de÷eU ]LQcLUL LoLQde g�Q geoWLNoe 
\�NVeOLú e÷ULVL g|VWeUeQ dLMLWaO SOaWfRUPOaUÕ d�Q\a Ye T�UNL\e |]eOLQde NaUúÕOaúWÕUPaOÕ ROaUaN LQceOePe\i 
aPaoOaPaNWadÕU. K�UeVeO VLQePa eQd�VWULVLQde Ye T�UNL\e¶deNL WaUWÕúPaOaU LOe \aVaO d�]eQOePeOeU bLOdLULQLQ 
oaOÕúPa oeUoeYeVLQL oL]PeNWedLU. CRPROOL Ye NaUbRQL¶QLQ (1969/1976) ³fLOP bLU \aQÕ\Oa YeULOL eNRQRPLN LOLúNLOeU 
içinde üretilen kendine özgü bir ür�Qd�U´ LfadeVL oÕNÕú QRNWaPÕ]Õ ROXúWXUPaNWadÕU.  Y|QWeP ROaUaN ba÷OaPVaO 
\aNOaúÕPOa (TXUQeU, 1999) VLQePa de÷eU ]LQcLUL, XOXVaO bLU fLOP eQd�VWULVLQLQ N�OW�UeO, SROLWLN, NXUXPVaO, 
endüstriyel belirleyicilerinden biri olarak analiz edilecektir. Bu çerçevede TUBøTAK 125K625 QROX bLOLPVeO 
SURMe NaSVaPÕQda VLQePa VeNW|U� WePVLOcLOeUL LOe \aSPÕú ROdX÷XPX] deULQOePeVLQe g|U�úPeOeU Ye RdaN gUXS 
WRSOaQWÕ YeULOeUL NXOOaQÕOacaNWÕU. A\UÕca LNLQcLO Na\QaNOaUÕQ LQceOePe Ye aQaOL]L (PeY]XaW, UaSRU, OLWeUaW�U) 
\aSÕOacaNWÕr. BLOdLUL, dLMLWaO SOaWfRUPOaU Ye VLQePa VeNW|U� aUaVÕQdaNL LOLúNLQLQ QaVÕO geOLúebLOece÷LQe daLU |QeULOeU 
VXQacaNWÕU. 
 
Anahtar sözcükler: SLQePa De÷eU ZLQcLUL, VRD, COVID-19 pandemisi 
 
BX bLOdLUL 120K625 QROX TUBITAK 1001 SURMeVL NaSVaPÕQda deVWeNOeQPeNWedir. 
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THE RISE OF DIGITAL PLATFORMS IN DAYS OF COVID-19 PANDEMIC:  
HOW DOES THE CHANGE IN FILM VALUE CHAIN AFFECT THE FILM INDUSTRY? 

 
The new film exploitation value chain (Finney, 2010) consists of film screenings and Internet revenues (video-
on-demand/VoD). AOWhRXgh ³dLgLWaO UeYeQXeV´ LQ Whe fLOP LQdXVWU\ UeYeQXe chaLQ cXUUeQWO\ PaNe XS a VPaOO 
proportion, there is certainly a lot of room for market growth. The studios that are effective in distribution are 
looking for ways to be effective on the web, and they are working on creating online branding on digital webs 
and a strong presence on video-on-demand. The traditional distribution system is threatened by the digital 
revolution with these dynamics, and online new media applications such as VoD create historically dramatic 
effecWV aQd chaQgeV LQ cLQePa aQd WeOeYLVLRQ. The WUaQVfRUPaWLRQ LQ WhLV aUea LV caOOed aV ³QeZ PedLa bXVLQeVV 
PRdeOV´. SLQce Whe cORVXUe Rf fLOP WheaWUeV dXe WR COVID-19 pandemic, film studios have been postponing the 
screenings, and at the same time, they have turned to digital platforms with the rent & watch model as a solution 
to the problem. This situation initiates new discussions about the change of sectoral functioning due to COVID-
19. Releasing the films directly on digital platforms by skipping the screening process in film theatres means 
that the classic production-distribution-screening chain is broken. Moreover, film studios present their films 
directly on their own digital platforms after production. This situation creates a new vertical structure and 
operation, and opens the future of film theatres up for discussion. Digital platforms are important places for the 
films whose release dates were postponed due to COVID-19 pandemic, and also for the films already in 
archives. TheUe haV beeQ aQ LPSRUWaQW debaWe LQ TXUNe\ abRXW WhLV LVVXe afWeU BaúNa SLQePa, a dLVWULbXWLRQ Zeb 
of independent screening, has collaborated with a digital platform (BluTV). Independent cinema is looking for 
alternative screening mediums such as VoD. According to the new cinema law (Act No. 7163), a film that has 
been released in film theatres needs 5 months to be screened on paid platforms (such as Netflix and BluTV) 
aQd aW OeaVW 6 PRQWhV WR be VcUeeQed RQ fUee SOaWfRUPV (VXch aV PXhX TV). BaúNa SLQePa haV started to screen 
films, which have not been released and will not have a chance for cinema release due to COVID-19 pandemic, 
on digital platform. The COVID-19 pandemic has served as a catalyst for digital platforms. A similar situation 
opens the future of film festivals up for discussion.  This paper aims to analyze digital platforms, which have 
been on the rise for some time within the film value chain, with contextual approach and in a comparative 
manner through examples from Turkey and the world. The debates in global cinema industries and Turkey, and 
legislative regulations provide the framework of this work. CRPROOL aQd NaUbRQL (1969/1976) VWaWeV WhaW ³LW 
(fLOP) LV a SaUWLcXOaU SURdXcW, PaQXfacWXUed ZLWhLQ a gLYeQ V\VWeP Rf ecRQRPLc UeOaWLRQV´, aQd Whis approach is 
also our starting point. With the contextual approach as a method (Turner, 1999), the cinema value chain will 
be analyzed as one of the cultural, political, institutional and industrial determinants of national film industry. 
In this context, the data retrieved from the in-depth interviews and focus group meetings held within the scope 
Rf TUBøTAK'V VcLeQWLfLc SURMecW QR. 125K625 ZLOO be XVed. IQ addLWLRQ, VecRQdaU\ VRXUceV ZLOO be e[aPLQed 
and analyzed (legislation, report, literature).The paper will employ suggestions on how the relationship between 
digital platforms and cinema industry can improve. 
 
Keywords: Film Value Chain, VoD, COVID-19 pandemic 
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DøJøTAL MEDYADA SUdA YgNELMøù dOCUKLARIN HABER METøNLERøNDEKø 
TEMSøLø 

 
Halide Tonga1 

 
Med\a LoeULNOeULQLQ, g|UVeO, LúLWVeO Ye PeWLQ ROaUaN dLMLWaO PecUada NROa\OÕNOa dROaúÕPa VRNXOPaVÕ, bLUoRN 
NXOOaQÕcÕ WaUafÕQdaQ Sa\OaúÕOPaVÕ, PXOWLPed\a LoeULNOeULQLQ oR÷aOWÕOabLOPeVL, ga]eWecL Ye NaPXR\X aUaVÕQda 
øQWeUQeW �]eULQdeQ eWNLOeúLPLQ aUWPaVÕ gLbL \eQLOLNOeU, LOeWLúLP aUaúWÕUPaOaUÕQda dLMLWaO Ped\ada \er alan 
habeUOeULQ de VÕNOÕNOa LQceOeQPeVLQe VebebL\eW YeUPeNWedLU. HabeU PeWLQOeULQLQ Vadece habeU VLWeOeULQde de÷LO 
a\QÕ ]aPaQda VRV\aO Ped\a heVaSOaUÕQda da \eU aOPaVÕ, Sa\OaúÕOaQ habeUOeULQ geOeQeNVeO Ped\a SUaWLNOeULQe 
g|Ue oRN daha hÕ]OÕ úeNLOde Sa\OaúÕPÕQa QedeQ ROPaNWadÕU. BX QedeQOe, dLMLWaO RUWaPda geUoeNOeúeQ ga]eWecLOLN 
SUaWLNOeUL, hÕ]OÕ ROPa, WÕNOaQPa Na\gÕVÕ, geUL NaOPaPa gLbL Log�d�OeU �]eULQdeQ úeNLOOeQPe\e baúOaPÕúWÕU.  
 
g]eOOLNOe GRRgOe �]eULQdeQ \aSÕOaQ aUaPaOaUda �VW VÕUaOaUda \eU aOPa LVWe÷L, bLUoRN habeU VLWeVLQde ROdXNoa 
|QeP WaúÕPaNWadÕU. DXUXP b|\Oe ROXQca, \a]ÕOaQ habeU Ye NXOOaQÕOaQ Ped\a LoeULNOeULQLQ eWLN Na\gÕOaUdaQ 
X]aNOaúPaVÕ dXUXPX V|] NRQXVX ROPaNWadÕU. Yaú, cLQVL\eW, e÷LWLP VeYL\eVL, PeNkQ Ye ]aPaQ faUN eWPeNVL]LQ 
øQWeUQeW eULúLPL ROaQ heUNeVLQ bX LoeULNOeUe XOaúÕOabLOL\RU ROPaVÕ aVOÕQda eVNLVLQe Qa]aUaQ oRN daha fa]Oa dLNNaW 
geUeNWLUPeNWedLU. BXUadaQ \ROa oÕNaUaN, Ped\ada |QePOL bLU WePVLO VRUXQX bXOXQaQ çocuklarla ilgili haberlerin 
g|]deQ geoLULOPeVL X\gXQ g|U�OP�úW�U. 
 
BX oaOÕúPada, 2018 Ye 2020 \ÕOOaUÕ aUaVÕQda, aQa aNÕP Ped\a ROaUaN QLWeOeQdLULOeQ H�UUL\eW, MLOOL\eW Ye Sabah 
ga]eWeOeULQLQ oeYULPLoL YeUVL\RQOaUÕQda bXOXQaQ 30 habeU |UQeNOePLQde, QLWeO Ye nicel içerik analizi 
X\gXOaQPÕúWÕU. HabeU NRQXOaUÕ, µhÕUVÕ]OÕN¶ baúOÕ÷Õ LOe YeULOeQ habeUOeUdeQ VeoLOPLúWLU. AUaúWÕUPada ceYabÕ aUaQaQ 
VRUXOaU úX úeNLOdedLU: 
 

-SXoa LWLOPLú oRcXNOaUOa LOgLOL habeUOeUde QaVÕO bLU dLO NXOOaQÕOPaNWadÕU? 
-Haberlerin tutumu çRcXN WaUafOÕ PÕdÕU? 
-G|U�QW� Ye PeWLQde oRcXNOaUÕQ NLPOLNOeUL aoÕNOaQPÕú PÕdÕU? 
-HabeUOeUde oRcXNOaUÕQ da aoÕNOaPaOaUÕQa baúYXUXOPXú PXdXU? 
-HabeU Na\QaNOaUÕ QeOeUdLU? 
-U]PaQ g|U�ú� aOÕQPÕú PÕdÕU? 
-dRcXNOaUÕQ habeU aNW|U� ROaUaN WePVLO edLOLú úeNLOOeUL haNNÕQda QeOeU V|\OeQebLOLU? 

 
AUaúWÕUPada ROXúWXUXOaQ NaWegRULOeU LVe úX úeNLOdedLU: HabeU Va\ÕOaUÕ, habeU dLOL, habeU Na\QaNOaUÕ, habeUde PeWLQ 
Ye g|UVeO LOLúNLVL. 
 
SRQXo ROaUaN, eOde edLOeQ aUaúWÕUPa YeULOeUL dR÷UXOWXVXQda aUaúWÕUPa VRUXOaUÕ \aQÕWOaQPÕúWÕU. DeVWeNOe\LcL YeULOeU 
eOde edLOPLú, oRcX÷XQ dLMLWaO Ped\ada WePVLOL �]eULQe eWLN Ye habeUcLOLN SUaWLNOeUL NaSVaPÕQda |QeULOeU 
geWLULOPLúWLU. MaNaOe NRQXVX Ye aUaúWÕUPa |UQeNOePL, g�QceOOL÷L Ye dLMLWaO Ped\adaNL habeUcLOLN SUaWLNOeUL 
üzerinden LúOeQLú bLoLPL aoÕVÕQdaQ |]g�QO�N de÷eUL WaúÕdÕ÷Õ d�ú�Q�OPeNWedLU.  
 
Anahtar sözcükler: dRcXN Ye Ped\a, oRcXN WePVLOL, dLMLWaO habeUcLOLN, ga]eWecLOLN eWL÷L 
 
 
 

 

 
1 Doktora |÷UeQcLVL, Ege Üniversitesi, Sosyal Bilimler Enstitüsü, Gazetecilik ABD., Genel Gazetecilik Bölümü, 
halidetng@gmail.com  
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DIGITAL MEDIA REPRESENTATION OF CHILDREN DIRECTED TO CRIME 
 

In communication researches, news in digital media are frequently examined. Because, Media contents are 
easily circulated in digital media as visual, audio and text, shared by many users, multimedia contents can be 
reproduced, there is an online interaction between the journalist and the public. The fact that news texts are 
included not only on news sites but also on social media accounts causes the shared news to be shared much 
faster than traditional media practices. So, in digital journalism practices have shaped by requests such as being 
fast, anxiety about clicking and not being behind. 
 
Many news sites have desire to rank high in searches on Google and this situation is very important for them. 
So, it is possible that the news written and the media content used diverge from ethical concerns. Journalists 
should be much more care than before because, everyone has Internet access regardless of age, gender, 
education level, place and time. Based on this, it was deemed appropriate to review the news about children 
who have an important representation problem in the media. In this study, between 2018 and 2020 years, 
qualitative and quantitative content analysis will be applied to 30 news samples found in online versions of 
Hürriyet, Milliyet and Sabah newspapers, which are considered as mainstream media. News topics are selected 
fURP Whe QeZV ZLWh Whe ³WhefW´ WLWOe. The TXeVWLRQV WR be aQVZeUed LQ Whe UeVeaUch aUe aV fROORZV: 
 

-What kind of language is used in the news about children who are pushed into crime? 
- Is the attitude of the news child-biased? 
- Have the identities of the children been revealed in the image and text? 
- Have the statements of children been consulted in the news? 
- What are the news sources? 
- Has expert opinion been received? 
-What can be said about the way children are represented as news actors? 

 
The categories created in the research are as follows: News issues, news language, news sources, text and visual 
relation in news. 
 
As a result, research questions will be answered in line with the research data obtained. If supportive data are 
obtained, suggestions will be made within the scope of ethics and journalism practices on the representation of 
the child in digital media. It is thought to have a value of originality in terms of the article subject and research 
sample, its timeliness and the way it is processed through the journalism practices in digital media. 
 
Keywords: Child and media, child representation, digital journalism, journalistic ethics 
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KUZEY KIBRIS¶TA COVID-19 SÜRECøNDE SOSYAL MEDYA AKTøVøZMø 
 

øbrahim g]ejder1 
 
BX oaOÕúPada, CRYLd-19 VaOgÕQÕ d|QePLQde KX]e\ KÕbUÕV¶Wa VLYLO WRSOXPXQ SROLWLN NaUaUOaU �]eULQdeNL eWNLVL Ye 
VRV\aO Ped\aQÕQ bX eWNLdeNL URO� LQceOeQeceNWLU. daOÕúPada VL\aVaO NaUaU YeULcL ROaUaN KX]e\ KÕbUÕV T�UN 
Cumhuriyeti (KKTC) Hükümeti,  Covid-19 VaOgÕQÕQÕQ d�Q\ada ]LUYe\e dR÷UX WÕUPaQdÕ÷Õ, �ONede de LON 
YaNaOaUÕQ g|U�Od�÷� MaUW 2020 RUWaOaUÕQda NRQX\a QaVÕO \aNOaúWÕ÷Õ, |QOePOeU ROaUaN haQgL NaUaUOaUÕ aOdÕ÷Õ Ye\a 
aOPadÕ÷Õ, NaUaUOaUÕ QaVÕO de÷LúWL÷L, bX NaUaUaOar üzerinde sivil toplum örgütlerinin ve sosyal medya 
NXOOaQÕcÕOaUÕQÕQ QaVÕO bLU URO R\QadÕ÷Õ VRUXOaUÕQa \aQÕW aUaQacaNWÕU. 
 
Med\a VL\aVeW LOLúNLVL, NLWOe LOeWLúLP aUaúWÕUPaOaUÕQÕQ eQ |QePOL aOaQOaUÕQdaQ bLULVL ROPXúWXU. BX WaUWÕúPa bXg�Q 
daha çok yeni med\a �]eULQdeQ \�U�W�O�\RU. YeQL Ped\aQÕQ, |]eOOLNOe de VRV\aO Ped\aQÕQ, \aSÕVaO 
|]eOOLNOeULQdeQ dROa\Õ geOeQeNVeO Ped\a\a RUaQOa dePRNUaWLN NaWÕOÕPa daha oRN ROaQaN YeUdL÷L, oRN Va\Õda 
aUaúWÕUPada |Qe V�U�OP�úW�U. SRV\aO Ped\aQÕQ dePRNUaWLN NaWÕOÕP \aQÕQda, yeni tür toplumsal hareketler için 
de bLU aOaQ ROXúWXUdX÷X, CaVWeOOV, VaQ DLMN, LLeYURXZ¶XQ eVeUOeULQde Ye baúNa oaOÕúPaOaUda YXUgXOaQPÕúWÕU. 
SRV\aO Ped\aQÕQ, VL\aVaO hegePRQ\aQÕQ dÕúÕQda eOe aOÕQaPa\aca÷Õ\Oa LOgLOL g|U�úOeU ROVa, VRV\aO Ped\a LOe 
kurulan \eQL W�U WRSOXPVaO LOLúNLOeULQ aNWLYL]Pe eYLULOdL÷L\Oe LOgLOL bLU d�Q\a SUaWL÷LQLQ de ROXúWX÷X g|] aUdÕ 
edLOPePeOLdLU. BX oaOÕúPaQÕQ aPacÕ, CRYLd-19 VaOgÕQÕ d|QePLQde KKTC¶de VRV\aO Ped\a �]eULQdeQ 
geUoeNOeúeQ VLYLO aNWLYL]PLQ, H�N�PeWLQ NaUaUOaUÕ �]eULQde QaVÕO Ye Qe NadaU eWNLOL ROdX÷XQX YeULOeUOe RUWa\a 
NR\PaNWÕU. H�N�PeW NaUaUOaUÕQdaNL de÷LúNeQOLN VaSWaQaUaN, VLYLO WRSOXPXQ |QeULOeUL LOe NaUúÕOaúWÕUÕOPÕúWÕU. SLYLO 
WRSOXPXQ d�ú�Qce �UeWLPLQLQ bR\XWXQXQ WeVSLWL LoLQ LOgLOL FacebRRN Sa\OaúÕPOaUÕQda QLceOLksel ve niteliksel 
aQaOL]OeU \aSÕOPÕúWÕU. SLYLO WRSOXPXQ h�N�PeW NaUaUOaUÕ �]eULQdeNL eWNLVLQL VaSWaPaN aPacÕ\Oa LVe, Ped\ada 
\a\ÕQOaQaQ |QePOL X]PaQOaUÕQ g|U�úOeULQL \aQVÕWaQ LoeULNOeUdeQ \aUaUOaQÕOÕUNeQ, \aUÕ \aSÕOaQdÕUÕOPÕú VRUXOaUOa 
Va÷OÕN, Ped\a, bLOLP Ye VL\aVL RWRULWeOeULQ d�ú�QceOeULQe de baúYXUXOPXúWXU.   
  
KX]e\ KÕbUÕV¶ÕQ \|QeWVeO PeNaQL]PaOaUÕ CRYLd-19 VaOgÕQÕ NaUúÕVÕQda dR÷UX NaUaU YeUeceN dXUXPda de÷LOdL. 
NLWeNLP LON aoÕNOaPaOaU, WehOLNe\L aOgÕOaPadÕNOaUÕ \|Q�Qde\dL. H�N�PeW oeOLúNLOL aoÕNOaPaOaU \aSÕ\RU Ye V�UeNOL 
NaUaU de÷LúWLUL\RUdX. BeQ]eU dXUXPOaUda |UQeN aOdÕNOaUÕ T�UNL\e h�N�PeWL de MaUW a\ÕQÕQ RUWaOaUÕQda heQ�] 
|QOePOeUL ha\aWa geoLUPePLúWL. BX NRúXOaUda baúWa TabLSOeU BLUOL÷L, HeNLPOeU SeQdLNaVÕ, HePúLUeOeU BLUOL÷L 
olmak üzere, sivil toSOXP NXUXOXúOaUÕQÕQ VRV\aO Ped\ada b�\�N LOgL g|UeQ oabaOaUÕ Ye VRV\aO Ped\ada RUWa\a 
oÕNaQ NaQaW |QdeUOeULQLQ g|U�úOeUL, VL\aVaO NaUaU YeULcLOeU �]eULQde b�\�N bLU baVNÕ \aUaWWÕ. KKTC CRYLd-19 
adÕ\Oa NXUXOaQ FacebRRN Va\faVÕ, haONÕQ dR÷UX bLOgLOeQdLULOPeVLQde |QePOL URO R\QadÕ. Sa\faQÕQ �\e Va\ÕVÕ 40 
bLQe XOaúWÕ. HaVWaQe eVNL baú heNLPL FacebRRN¶Wa heU NRQXda g|U�ú�Qe baúYXUXOaQ bLU RWRULWe haOLQe geOdL. 
SRQXoWa heQ�] a] YaNa YaUNeQ, b�\�N RUaQda VRV\aO Ped\adaNL VLYLO LQLVL\aWLf LOe ROXúaQ µVaOgÕQda Qe \aSÕOPaVÕ 
geUeNWL÷L¶ UeoeWeVL h�N�PeW WaUafÕQdaQ da hÕ]Oa X\gXOaPa\a NRQXOdX. MaUW a\ÕQÕQ RUWaOaUÕQda h�N�PeW aUWaUda 
VÕQÕU NaSÕOaUÕQÕ NaSaPaN, NaUaQWLQa X\gXOaPaVÕ baúOaWPaN Ye VRNa÷a oÕNPa \aVa÷Õ LOaQ eWPeN gLbL |QePOL 
NaUaUOaUa LP]a aWWÕ. EUNeQ |QOePOeU Va\eVLQde 17 NLVaQ WaULhLQdeQ TePPX]¶a NadaU KKTC¶de \eQL CRYLd-19 
YaNaVÕ g|U�OPedL. KKTC¶QLQ N�o�N oaSOÕ bLU �ONe ROaUaN |]g�QO�NOeUL dLNNaWe aOÕQÕUVa, bXUadaNL |UQe÷LQ b�W�Q 
d�Q\a LoLQ geoeUOL ROabLOece÷L LddLa edLOePe]. A\UÕca beQ]eU bLU eWNLQLQ, eNRQRPL, Lo SROLWLNa, dÕú SROLWLNa gLbL 
UXWLQ VL\aVaO NRQXOaUda \aúaQabLOece÷L LddLaVÕ da beOLUVL]OLNOeU WaúÕPaNWadÕU. KKTC CRYLd-19 |UQe÷L, VRV\aO 
Ped\adaNL VLYLO aNWLYL]PLQ, beOLUOL NRúXOOaUda VL\aVaO NaUaUOaU �]eULQde eWNLOL ROabLOece÷LQL g|VWeUPeNWedLU. 
 
Anahtar sözcükler: Sosyal medya, toplumsal aktivizm, Covid-19, KX]e\ KÕbUÕV 
 

 
 

 
1 YUd. DRo. DU., YaNÕQ DR÷X hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, Gazetecilik Bölümü, iozejder@yahoo.com 
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SOCIAL MEDIA ACTIVISM IN COVID-19 PROCESS IN NORTHERN CYPRUS 
 
In this study, the impact of civil society on political decisions in Northern Cyprus during the Covid-19 epidemic 
period and the role of social media in this effect will be examined. As the political decision maker in the study, 
the Government of the Turkish Republic of Northern Cyprus (TRNC), how the Covid-19 epidemic escalated 
towards the summit in the world, the first cases in the country in the middle of March 2020, approached the 
issue, what decisions were taken or not, as a precaution, how these decisions changed.  
 
Answers to questions about the role of non-governmental organizations and social media users will be sought. 
Media-politics relationship has been one of the most important areas of mass communication research. This 
discussion is being carried out on new media today. It has been suggested in many studies that the new media, 
especially social media, have more opportunities for democratic participation than traditional media due to its 
structural features. It is emphasized in the works of Castells, Van Dijk, Lievrouw and other studies that social 
media creates a space for new kinds of social movements as well as democratic participation. While there are 
opinions about the fact that social media cannot be addressed outside of political hegemony, it should not be 
ignored that a world practice related to the new evolution of social relations with social media has evolved into 
activism. The aim of this study is to show how and how effective civil activism in the TRNC during the Covid-
19 epidemic over social media was on the government's decisions. For this purpose, government decisions were 
determined chronologically in the media, and variability was determined and compared with the 
recommendations of civil society. Quantitative and qualitative analyzes were made in the relevant Facebook 
posts to determine the dimension of the thought production of civil society. In order to determine the impact of 
civil society on government decisions, while using content reflecting the opinions of important experts 
published in the media, the opinions of health, media, science and political authorities were also used with semi-
structured questions. 
 
The administrative mechanisms of Northern Cyprus, which have serious weaknesses in the fields of 
organization and crisis management, were not in a position to make the right decision in the face of the Covid-
19 outbreak. Indeed, the first explanations were that they did not perceive the danger. The government made 
contradictory statements and was constantly changing decisions. Similar cases in the samples they take no 
measures in mid-March had the government of Turkey to implement. In these conditions, the efforts of non-
governmental organizations, especially the Medical Association, Physicians Union, and Nurses Association, 
and the views of the wing leaders that emerged in the social media created a great pressure on political decision 
makers. Founded under the name TRNC Covid-19, the Facebook page played an important role in informing 
the public correctly. The number of members of the page has reached 40 thousand. The hospital has become an 
authority, where the former chief physician has been consulted on Facebook on every issue. As a result, while 
WheUe aUe feZ caVeV \eW, Whe ³ZhaW VhRXOd be dRQe LQ Whe eSLdePLc´ SUeVcULSWLRQ, ZhLch ZaV OaUgeO\ cUeaWed b\ 
the civil initiative on social media, was also rapidly implemented by the government. In mid-March, the 
government made important decisions such as closing the border gates consecutively, launching a quarantine 
application and declaring a curfew. Thanks to the early precautions, no new Covid-19 case was seen in TRNC 
after April 17. If the authenticity of TRNC as a small-scale country is taken into consideration, it cannot be 
claimed that the example here will be valid for the whole world. Moreover, the claim that a similar effect can 
be experienced in routine political issues such as economy, domestic policy and foreign policy carries 
uncertainties. The TRNC Covid-19 example shows that civil activism in social media can have an impact on 
political decisions under certain conditions. 
 
Keywords: Social media, social activism, Covid-19, North Cyprus 
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KLASøK ANLATI BødøM YAPISI ødøNDE FARKLI BøR DENEME: ³SAUL¶UN OöLU´ 
 

øbrahim Tarkan Do÷an1 
 

øcadÕ\Oa etkili bLU NLWOe LOeWLúLP aUacÕQa d|QPeVL aUaVÕQda NÕVa bLU ]aPaQ dLOLPL ROaQ VLQePaQÕQ WePeOOeUL LXPLeUe 
NaUdeúOeULQ oRN NÕVa V�UeOL beOge fLOPOeUL\Oe aWÕOPÕúWÕU. B�\�N VW�d\ROaU Ye \ÕOdÕ] VLVWePLQLQ eNOePOeQPeVL\Oe 
öncelikle ticari anlaPda e÷OeQce ROaUaN geOLúeQ VLQePaQÕQ daha VRQUa faUN edLOeQ NLWOeOeUL eWNLOePe SRWaQVL\eOL, 
kXOOaQÕP aPaoOaUÕQÕ oeúLWOeQdLULUNeQ, hLNk\e aQOaWÕcÕOÕ÷ÕQda faUNOÕ \aNOaúÕPOaUÕ da beUabeULQde geWLUPLúWLU. 
YaNOaúÕPOaUÕQ oeúLWOLOL÷L L]Oe\LcL\e aOWeUnatifler sunuyor gibi görünmekle birlikte, \a\gÕQ ROaQ Ye NLWOeOeUL 
eWNLOePe g�c� ROaQ eQ baúaW aQOaWÕ \|QWePL geOeQeNVeO (NOaVLN) aQOaWÕdÕU. 
1920¶OeUdeQ LWLbaUeQ d�Q\a VLQePaVÕQa WLcaUL aQOaPda egePeQOLN NXUaQ APeULNaQ VLQePaVÕ, aQOaWÕP \|QWePL 
ROaUaN NOaVLN aQOaWÕ \aSÕVÕQÕ Vadece eNRQRPLN de÷LO, LdeRORMLN Ye SROLWLN ROaUaN da NXOOaQPÕúWÕU. ø]Oe\LcL\L 
\abaQcÕOaúWÕUPadaQ, NaSaOÕ Ye Va\daP aQOaWÕ |]eOOLNOeULQLQ eWNLVL\Oe L]Oe\eQOeULQL |\N�Q�Q LoLQde bÕUaNaUaN, YaU 
ROaQ VLVWePLQ LNWLdaUÕQÕQ de÷LúPe], ROPaVÕ geUeNeQ Ye Ya]geoLOPe] ROdX÷XQXQ aNWaUÕPÕ bX aQOaWÕP yöntemiyle 
geUoeNOeúWLULOPLúWLU. 
 
HÕ]Oa W�NeWLOeQ bLU N�OW�U aUacÕQa d|Q�úW�U�OeQ VLQePaQÕQ Q�fX] eWPe V�UecLQLQ beNOeQWLOeUdeQ daha hÕ]OÕ Ye 
\�NVeN PLNWaUda ROPaVÕ APeULNaQ SLQePaVÕQÕ, bX eWNLQLQ WePeOLQde VLQePaVÕQÕ d�Q\a\a LhUao eWPe NRQXVXQda 
LVWeNOeQdLUPLúWLU. KOaVLN aQOaWÕ \aSÕVÕQÕQ egePeQOL÷LQLQ Ye |]eOOLNOe II. D�Q\a SaYaúÕ VRQUaVÕQda, WeOeYL]\RQXQ 
Ye fLOP úLUNeWOeULQLQ \aSÕ de÷LúLPLQe X÷UaPaVÕQÕQ eWNLVL\Oe ]a\ÕfOa\aQ HROO\ZRRd¶XQ NaUúÕVÕQa, AYUXSa 
SLQePaVÕ WaUafÕQdaQ oa÷daú aQOaWÕ \aSÕVÕ oÕNaUÕOPa\a oaOÕúÕOPÕú Ye bX egePeQOL÷LQ NÕUÕOPaVÕ hedefOeQPeVLQe 
Ua÷PeQ baúaUÕOÕ ROXQaPaPÕúWÕU.  
 
AYUXSa VLQePaVÕ NeQdL VLQePa dLOLQL NRUXPaN bLU \aQa HROO\ZRRd¶XQ aQOaWÕ Ye bLoLP \aSÕVÕQÕQ hegePRQ\aVÕ 
LoeULVLQde NaOaUaN; bX \aSÕOaUÕ \eQLdeQ �UeWLU haOe geOPLúWLU. Egemen olan klasik \aSÕdaQ NRSaPaPaNOa bLUOLNWe 
faUNOÕ deQePeOeULQ �U�QOeUL ROaUaN d�Q\a VLQePaVÕQa ROXPOX NaWNÕOaU Va÷OaQPÕúWÕU. g]eOOLNOe AYUXSa 
SLQePaVÕQda faUNOÕ aQOaWÕ Ye bLoLP deQePeOeUL, fLOP �UeWLPOeUL VÕQÕUOÕ Va\Õda olsa da devam etmektedir. Köklü 
VLQePa geOeQe÷L ROaQ Ye dünya sinemasÕ WaULhLQde |QePOL eWNLOeU \aUaWaQ Avrupa ülkeleri ( Fransa, Almanya, 
øWaO\a Yb.) dÕúÕQdaQ geOeQ fLOP |UQeNOeUL VRQ d|QePde LOgL oeNPe\e baúOaPÕúWÕU. 
 
BX oaOÕúPaQÕQ aPacÕ, bX ROXPOX NaWNÕOaU WaQÕPÕ LoeULVLQde NaOdÕ÷Õ d�ú�Q�OeQ, geOeQeNVeO aQOaWÕ Ye bLoLP \aSÕVÕ 
LoeULVLQde faUNOÕ bLU deQePe ROaUaN de÷eUOeQdLULOeQ, MacaU \|QeWPeQ La]VOR NePeV¶LQ LON X]XQ PeWUaMÕ, 
³SaXO¶�Q O÷OX´ fLOPLQLQ, aQOaWÕ Ye bLoLP |]eOOLNOeUL WePeOLQde, Ve\LUcLde aúLQaOÕ÷a NÕUaQ \aSÕVÕQÕQ LQceOeQeUeN 
faUNOÕOÕNOaUÕQÕQ QLWeO \|QWeP NXOOaQÕOaUaN aoÕNOaQPa\a oaOÕúÕOPaVÕdÕU.  
 
YaSÕOaQ oaOÕúPaQÕQ VRQXcX ROaUaN; fLOP, NOaVLN aQOaWÕ \aSÕVÕ LoeULVLQde NaOaQ dUaPaWLN \aSÕ NXUXOXúX\Oa egePeQ 
aQOaWÕ bLoLPdeQ a\UÕúPaPaNOa bLUOLNWe, oeUoeYeOePe, NaPeUa haUeNeWOeUL gLbL bLoLPVeO NXOOaQÕPOaU WePeOLQde 
faUNOÕOaúPÕúWÕU. ø]Oe\LcL\e heU bLOgL aoÕN edLOPePeNWe, oeUoeYe dÕúÕ geOLúeQ Ye aQOaWÕPÕ eWNLOe\eQ hLNa\e XQVXUOaUÕ 
VeV Ye aQa NaUaNWeULQ fL]LNVeO WeSNLOeUL �]eULQdeQ VÕQÕUOÕ aOÕPOaPa \aUaWacaN bLoLPde LúOeQPeNWedLU. Se\LUcLQLQ 
|QceNL L]OePe deQe\LPOeULQLQ VRQXcX ROaQ aúLQaOÕ÷Õ bLoLPVeO \aSÕdaQ faUNOÕ bLU oeUoeYeOePe Ye NaUaNWeU WaNLbi 
\|QWePL\Oe aOWeUQaWLf L]OePe deQe\LPL LOe NÕUaQ fLOP, bX \aSÕVÕQdaQ dROa\Õ NOaVLN aQOaWÕ \aSÕVÕ LoeULVLQde faUNOÕ 
bLU deQePe ROaUaN de÷eUOeQdLULOPLúWLU. 
 
Anahtar sözcükler: KOaVLN aQOaWÕ, da÷daú aQOaWÕ, SLQePa, DUaPaWLN \aSÕ 
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A DIFFERENT TRIAL AS THE NARRATIVE FROM STRUCTURE: SAUL FIA 
 

Cinema, which had a short period of time between its invention and becoming a mass communication tool, had 
its foundations laid by Lumiere Brothers very short document films. With the addition of big studios and the 
movie star system, the potential of cinema, which developed primarily as commercial entertainment, to affect 
the audiences noticed later, has diversified in its use and brought different approaches to storytelling. Although 
the variety of approaches seems to offer the viewer alternatives, the dominant narrative method that is common 
and has the power to influence audiences is traditional (classical) narrative. 

The fact that the acceptance process of cinema, which has been transformed into a rapidly consumed cultural 
tool, is faster and higher than expected, prompted Hollywood to export its cinema to the world on the basis of 
this effect. The dominance of classical narrative structure and especially after World War II, the European 
Cinema tried to create a contemporary narrative structure against Hollywood, which was weakened by the 
change of structure of television and film companies, and although it was aimed to break this sovereignty, it 
was not successful.  

Although it could not break away from the dominant classical structure, it has made positive contributions to 
the world cinema by producing experimental works. Different narrative and form experiments and film 
productions continue, especially in European Cinema, although they are limited. Film samples originating 
outside of European countries (France, Germany, Italy, etc.), which have a deep-rooted cinema tradition and 
have had a significant impact on the history of world cinema, have recently started to attract attention. 

The aim of this study is to create familiarity in the audience on the basis of the narrative and stylistic features 
of the Hungarian director Lazslo Nemes's first feature film, The Son of Saul, which is thought to remain within 
this definition of positive contributions and is considered as a different essay within the traditional narrative 
and form structure. It is an attempt to explain the differences by examining the structure breaker qualities using 
qualitative method.  

As a result of the work done; Although the film does not dissociate from the dominant narrative form with its 
dramatic structure within the classical narrative structure, it has differentiated on the basis of stylistic uses such 
as framing and camera movements. Not all information is disclosed to the audience, and the story elements that 
develop outside the frame and affect the narration are processed in a way that creates limited reception through 
the voice and the physical reactions of the main character. The film, which breaks the familiarity of the audience, 
which is the result of previous viewing experiences, with an alternative viewing experience; a different framing 
and character tracking method, has been evaluated as a different experiment within the classical narrative 
structure due to this structure. 

Keywords: Classical narrative, Contemporary narrative, Cinema, Dramatic structure 
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RøSK YgNETøMøNDE SOSYAL MEDYA GAZETECøLøöø: KORONAVøRhS (COVID-19) 
PANDEMø ShRECøNDE SOSYAL MEDYA KULLANIM PRATøKLERø hZERøNE BøR 

ARAùTIRMA 
 

ølknur A\do÷du Karaaslan1, Ya÷mur Karada÷2 
 

K�UeVeOOeúPe V�UecLQde ROaQ g�Q�P�] WRSOXPOaUÕQÕQ dLMLWaO WeNQRORMLOeU aOW\aSÕVÕ �]eULQdeQ bLUbLUOeUL\Oe ROaQ 
LOLúNL Ye eWNLOeúLPOeUL aUWPÕúWÕU. BX QedeQOe N�UeVeO VRUXQOaU LOe \�] \�]e geOLQPeVL NaoÕQÕOPa] haOe geOPLúWLU. 
K�UeVeO d�Q\aQÕQ; WRSOXPVaO, eNRQomik, nükleer, biyo-WeNQLN, eNRORMLN, Yb. ULVNOeUL NRQXVXQda, VRUXQOaUÕQ 
gLdeULOPeVL, bLUe\OeULQ bLOgL aUaPa e÷LOLPLQL aUWWÕUPÕúWÕU. RLVN WRSOXPX ROaUaN da adOaQdÕUÕOabLOeceN ROaQ bX 
V�Ueo, LoLQde \aúa\aQOaUa, NRUNX Ye Na\gÕOaUOa baúa oÕNPa ]RUXQOXOX÷XQX da\aWPaNWadÕU. BLUe\OeU, söz konusu 
ULVNOeU haNNÕQda bLOgL VahLbL ROPa Ye bLOLQoOeQPe \ROX\Oa aQcaN NeQdLOeULQL NRUX\abLOeceNOeUL LoLQ, VRV\aO Ped\a 
heP ULVNLQ NeQdLVLQLQ WaQÕPOaQPaVÕQda heP de bLOgL Sa\OaúÕPÕ \ROX\Oa ULVNe NaUúÕ ROaVÕ o|]�POeULQ �UeWLOPeVL 
Ye faUNÕQdaOÕ÷ÕQ geOLúLPLQde |QePOL LúOeYOeU �UeWPeNWedLU.  
 
G�Q�P�]de Web 2.0 NXOOaQÕcÕOaUÕ aUaVÕQda \R÷XQ Sa\OaúÕPOaU geUoeNOeúPeNWedLU. øQWeUQeW ROaQaNOaUÕQÕQ 
\a\gÕQOaúPaVÕ Ye PRbLO WeNQRORML NXOOaQÕPÕQÕQ aUWPaVÕ\Oa, g�QdeOLN \aúaPÕQ VRUXQOaUÕ haNNÕQda bilinçlenme 
NRQXVXQda VRV\aO Ped\a NXOOaQÕPÕ Ya]geoLOPe] haOe geOPLúWLU.  deúLWOL VRV\aO Ped\a RUWaPOaUÕ COVID-19 
VaOgÕQÕ d|QePLQde, habeU Na\QaNOaUÕQa eULúLPde NXOOaQÕOPa geUe÷L dX\XOPXúWXU.  
 
BX oaOÕúPada, KRURQaYLU�V (CRYLd-19) pandemi sürecinde ortaya oÕNaQ ULVNLQ gLdeULOPeVL, bLUe\VeO Ye WRSOXPVaO 
d�]e\OeUde ULVNe NaUúÕ |QOePOeULQ aOÕQPaVÕQda bLUe\OeULQ VRV\aO Ped\a NXOOaQÕP d�]e\OeUL, habeUOeUL WaNLS 
eWPeN VÕNOÕNOaUÕ, WaNLS edLOeQ VRV\aO Ped\a RUWaPOaUÕ, WÕSNÕ bLU ga]eWecL gLbL NRQX\a LOLúNLQ Sa\OaúÕPOaUÕQÕQ ROXS 
ROPadÕ÷Õ, bX RUWaPOaUda dROaúÕPda ROaQ habeU Ye bLOgL\e \|QeOLN WeUcLhOeUL Yb. NRQXOaU dePRgUafLN de÷LúNeQOeU 
WePeOLQde VRUgXOaQPaNWadÕU. AUaúWÕUPa MaUW±NLVaQ 2020 d|QePLQde 205 NLúLOLN aUaúWÕUPa\a g|Q�OO� ROaUaN 
NaWÕOaQOaUdaQ ROXúaQ ROaVÕOÕNOÕ ROPa\aQ |UQeNOeP �]eULQde RQOLQe aQNeW WeNQL÷L \ROX\Oa geUoeNOeúWLULOPLúWLU.  
 
AUaúWÕUPa NaSVaPÕQda, ULVN WRSOXPX NRúXOOaUÕ LoeULVLQde \aúadÕ÷ÕPÕ] KRURQaYLU�V (CRYLd-19) pandemi 
V�UecLQde RQOLQe aQNeWe NaWÕOaQ NaWÕOÕPcÕOaUÕQ; KRURQaYLU�V VaOgÕQÕ haNNÕQdaNL g�QceO habeUOeUdeQ Ye ROa\OaUdaQ 
habeUdaU ROPaN LoLQ VRV\aO Ped\a\Õ aNWLf ROaUaN NXOOaQdÕNOaUÕ g|U�OPeNWedLU. A\UÕca NaWÕOÕPcÕOaU W�P 
geOLúPeOeUL |÷UeQPeN aPacÕ\Oa eQ oRN XOXVaO ga]eWeOeULQ VRV\aO Ped\a SOaWfRUPOaUÕQÕ Ye VÕNOÕNOa TZLWWeU¶Õ WaNLS 
eWWLNOeULQL dLOe geWLUPLúOeUdLU. BXQXQ \aQÕ VÕUa NaWÕOÕPcÕOaU VaOgÕQ haNNÕQda dX\dXNOaUÕ |QePOL geOLúPeOeUL de 
TZLWWeU �]eULQdeQ Sa\OaúPaNWadÕUOaU. KaWÕOÕPcÕOaU \eUeO Ye XOXVaO ga]eWeOeUe LOaYeWeQ habeU aMaQVOaUÕQÕQ da 
VRV\aO Ped\a SOaWfRUPOaUÕ �]eULQdeQ \aSWÕNOaUÕ habeUOeUe g�YeQPeNWedLUOeU. BX V�UeoWe VRV\aO Ped\a �]eULQdeQ 
KRURQaYLU�V¶e \|QeOLN habeUOeU NaPXR\XQa online RUWaPda VXQXOdX÷XQda NaWÕOÕPcÕOaUÕ NRQX LOe LOgLOL 
bilgilendirmesiQLQ \aQÕ VÕUa d�ú�QceOeULQL de ROXPOX \|Qde eWNLOePeNWedLU. A\QÕ ]aPaQda \eUeO, XOXVaO 
ga]eWeOeULQ, habeU aMaQVOaUÕQÕQ, SURfeV\RQeOOeULQ VRV\aO Ped\ada \aSWÕNOaUÕ habeU Sa\OaúÕPOaUÕQÕ, NaWÕOÕPcÕOaU 
VRV\aO Ped\a ga]eWecLOL÷L ROaUaN d�ú�QPeNWedLUOeU.  
 
KaWÕOÕPcÕOaUÕQ cLQVL\eWOeUL LOe KRURQaYLU�V VaOgÕQÕ LOe LOgLOL habeUOeUL VRV\aO Ped\a SOaWfRUPOaUÕ LOe WaNLS eWPe 
VÕNOÕNOaUÕ aUaVÕQda aQOaPOÕ bLU LOLúNL V|] NRQXVX LNeQ; \aú, e÷LWLP, PeVOeNOeUL Ye \aúadÕNOaUÕ b|Oge aUaVÕQda 
aQOaPOÕ bLU faUNOÕOÕ÷ÕQ ROPadÕ÷Õ g|]OeQPeNWedLU. EUNeN NaWÕOÕPcÕOaUÕQ VRV\aO Ped\a NXOOaQÕPOaUÕQÕQ NadÕQOaUa 
g|Ue daha fa]Oa ROdX÷X dLNNaW oeNPeNWedLU. AQcaN NadÕQOaU eUNeNOeUe g|Ue daha fa]Oa Sa\OaúÕP \aSPaNWadÕU.  
 

 
1 Doç. Dr., Ege Üniversitesi, øOeWLúLP FaN�OWeVL, Ga]eWecLOLN B|Oümü, ilk2002tr@hotmail.com 
2 Y�NVeN LLVaQV g÷UeQcLVL, Ege Üniversitesi, Sosyal Bilimler Enstitüsü, Genel Gazetecilik, 
yagmurkaradaag@gmail.com  
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Ön OLVaQV/OLVaQV Pe]XQOaUÕQÕQ VRV\aO Ped\ada Sa\OaúÕOaQ habeUOeUL VRV\aO Ped\a ga]eWecLOL÷L ROaUaN 
d�ú�Qd�NOeUL RUWa\a oÕNPÕúWÕU. SRV\aO Ped\a NXOOaQÕPÕ NaWÕOÕPcÕOaUÕQ bRú ]aPaQOaUÕ LOe LOgLOL ROdX÷XQdaQ 65 \aú 
�VW� ROaQOaU VRV\aO Ped\a\Õ g�QdeOLN \aúaPOaUÕQda daha X]XQ NXOOaQPaNWadÕUOaU. A\UÕca VeUbeVW PeVOeN LOe 
X÷UaúaQ NaWÕOÕPcÕOaU da daha fa]Oa VRV\aO Ped\a\a ]aPaQ a\ÕUPaNWadÕUOaU. KaWÕOÕPcÕOaUÕQ \aúadÕNOaUÕ b|OgeOeU 
de RQOaUÕQ VRV\aO Ped\a SOaWfRUPOaUÕQÕ NXOOaQPaOaUÕQÕ Ye d�ú�QceOeULQL eWNLOePeNWedLU. 
 
EOde edLOeQ VRQXoOaU, ULVN WRSOXPX Ye ULVN \|QeWLPL V�UecLQde KRURQaYLU�V¶e yönelik olarak yerel, ulusal 
ga]eWeOeU, habeU aMaQVOaUÕ Ye ga]eWecLOLN PeVOe÷LQde SURfeV\RQeOOeúPLú NLúLOeULQ \aSWÕNOaUÕ habeUcLOL÷LQ VRV\aO 
Ped\a ga]eWecLOL÷L ROdX÷XQX Ye NaWÕOÕPcÕOaUÕQ bX V�UeoWeNL VRV\aO Ped\a NXOOaQÕP SUaWLNOeULQL beWLPOePeNWedLU. 
Dola\ÕVÕ LOe eOde edLOeQ VRQXoOaU geQeOOeQePe].  
 
Anahtar sözcükler: RLVN TRSOXPX, Web 2.0 Pa\OaúÕPOaUÕ, (CRYLd-19) Pandemi Süreci, Sosyal Medya 
OUWaPOaUÕ, SRV\aO Med\a Ga]eWecLOL÷L.  
 

SOCIAL MEDIA JOURNALISM ON RISK MANAGEMENT: RESEARCH RELATED 
WITH SOCIAL MEDIA USAGE PRACTICES IN THE COURSE OF CORONAVIRUS 

(COVID 19) PANDEMIC 
 
Relationships and interactions of today's societies, which are in the process of globalization, with each other 
through digital technologies infrastructure have increased. Therefore, it has become inevitable to face global 
problems such as social, economic, nuclear, biotech, ecological, etc. of the global world. Solving the problems 
about the risks increased the individuals' tendency to seek information. It imposes the obligation to cope with 
fears and anxieties on those who live in this process, which can also be named as risk society. Since individuals 
can only protect themselves through having knowledge and awareness about the risks in question, social media 
produces important functions both in defining the risk itself and in generating possible solutions against risk 
through information sharing and in the development of awareness. 
 
Today, intensive sharing is taking place among Web 2.0 users. The widespread use of Internet opportunities 
and the increase in the use of mobile technologies have made the use of social media indispensable in raising 
awareness about the problems of daily life. During the COVID-19 Outbreak, it was necessary to use various 
social media to access news sources.  
 
In this study, individuals' social media usage levels, frequency of following the news, followed-up social media 
environments, whether they share the subject like a journalist, in order to eliminate the risk arising during the 
coronavirus (Covid-19) pandemic process, preferences for news and information circulating in these 
environments. were questioned on the basis of demographic variables. The research was carried out using an 
online questionnaire technique on a non-probabilistic sample of 205 people who voluntarily participated in the 
study in March-April 2020. Therefore, the results obtained describe the functions of social media in risk 
management, but are far from generalizations. 
 
Within the scope of the research, the participants who participated in the online survey during the Coronavirus 
(Covid-19) pandemic process in which we live in risk society conditions; it was observed that they actively use 
social media to be aware of current news and events about the coronavirus pandemic. In addition, the 
participants stated that they mostly follow the social media platforms of national newspapers and Twitter 
frequently in order to have information about all developments. In addition, the participants share the important 
developments they hear about the epidemic on Twitter. In addition to local and national newspapers, participants 
rely on the news of news agencies on social media platforms. In this process, when the news about Coronavirus 
is presented to the public online via social media, it affects the participants' opinions positively as well as 
informing them about the issue. At the same time, the participants consider the news posts of local and national 
newspapers, news agencies and professionals on social media as social media journalism. 



 

 115 

While there is a significant relationship between the gender of the participants and the frequency of following 
the news about the coronavirus outbreak from social media platforms; it was observed that there is no significant 
difference between age, education, profession and the region they live in. It is noteworthy that male participants' 
use of social media is higher than that of women. However, women share more compared to men. 
 
It was revealed that associate / undergraduates consider the news shared on social media as social media 
journalism. Since the use of social media is related to the leisure time of the participants, those over the age of 
65 use social media longer in their daily lives. In addition, participants who are self-employed also spend more 
time on social media. The regions where the participants live also affect their use of social media platforms and 
their opinions. 
 
The results obtained describe that the journalism of local and national newspapers, news agencies and 
professionals in the journalism profession is social media journalism in the risk society and risk management 
process, and the social media usage practices of the participants in this process. Therefore, the results obtained 
cannot be generalized. 
 
Keywords: Risk Society, Web2.0 Shares, (Covid-19) Pandemic Process, Social Media, Social Media 
Journalism 
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YOUTUBE FOR MASSES OF PEOPLE OR YOUTUBE FOR MASSES BY PATRONS:  
A CRITICAL STUDY ABOUT HOW YOUTUBE IS TRIED TO BE MADE  

A DEVICE OF USER DATA COLLECTION BY HEGEMONIC INSTITUTIONS 
 

ølknur Kala\1 
 
Although mainstream media is developed to provide communication for mass media, it became commercialized 
under the effect of capitalism. Thus, for its expedience media would collaborate with certain groups while 
broadcasting against those it confronts. For economic or political purposes media would set its agenda to 
promote or omit certain topics or events and at certain times of crisis it may even provide control over the 
masses by manipulation via broadcasting and coverage. On the contrary, new media technologies stand opposite 
to mainstream media as they are controlled by the masses and are not owned by media monopolies or hegemonic 
powers. The basic motives that shape mew media technologies could be listed as: supporting social change; 
being the voice of the oppressed; creating an alternative public sphere. On the other hand, having democratic 
relationships and dissident content, this alternative media has been associated with the terms social movements, 
radical democracy, civil society. Hence, as mainstream media depends on sectoral conditions and its advertisers 
while producing high budgeted video content, social PedLa¶V prosumer based structure on the contrary, reaches 
out to higher numbers of viewers. Consequently, this could be considered as a maelstrom for the traditional 
media corporations. 
 
In democratic countries, media takes upon itself the mission of inspecting the government on behalf of the 
citizens. Hence, it can be regarded as the initiative to arrange public sphere which works as a control mechanism 
to obstructs gRYeUQPeQW¶V operations and actions if it dismisses its citizens. Here, social media needs to be 
discussed regarding public sphere and hegemony as its positioning can be politically and economically 
connected. Currently, just as in the case of YouTube in Australia, social media is wanted to be used by the 
political authorities as a medium to maintain their powerful status quo and by the mainstream media 
corporations as data collecting medium to recuperate their businesses. YouTube, mission of which is to be the 
voice of the everyone and give everyone the chance to know the world, is a prosumption medium where the 
users produce and consume each content while they also advertise themselves or their work enabling high 
advertisement revenues. Accordingly, it becomes a place where the SURVXPeUV¶ lifestyles, marketing, user habits 
are shared voluntarily and recorded. Whence, it is this particular trait of YouTube which draws attention of the 
hegemonic powers. 
  
In this study, YouTXbe¶V broadcasting principles ± freedom of expression, getting information, equal 
opportunity and freedom of belonging ± together with user habits of prosumers and the public sphere features 
of social media will be discussed in the context of the new released law article 5651 of law no 7253 in July 
2020 in Turkey. As the result of the study shows, the lobbying efforts of mainstream media corporations in 
Australia to enact a law to gain access to GRRgOe¶V consumer algorithms in order to put independent producers 
out of competition, for example, by figuring out how Google shapes specific XVeUV¶ recommended video feed, 
are unwelcomed by YouTube as this would eventually set forward unfair competition. 
 
Keywords: YouTube, public sphere, social media, user data, restriction laws 
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THE IMPACT OF DIGITALIZATION ON FASHION DIVERSITY 
 

Lena Çavuúo÷lu1, Deniz Atik2 
 
Digitalization of fashion through social media and fashion blogging facilitates the display of one's fashion taste 
and preferences in contrast to global fashion and beauty narratives (Camiciottoli, 2015). Thus, people of any 
race, ethnicity, gender, age, and body type began to use social media to express themselves, communicate their 
identity, and share their fashion styles with an international audience (Boyd, 2015). Fashion bloggers build up 
capital and establish their position in the fashion field by securing access to leading runway shows (Entwistle 
& Rocamora, 2006). Bourdieu (1996, p. 323) calls the agents of the consecration of cultures such as famous 
stars, fashion PRs and fashion bloggers as "new cultural intermediaries." They are established agents within the 
field of fashion that legitimize popular culture. However, these intermediaries' potential power over fashion has 
not been adequately discussed (Rocamora, 2002). Therefore, this study aims to demonstrate the impact of 
fashion bloggers on diversity at both individual and institutional levels in the context of fashion.  
 
A total of 38 semi-structured in-depth interviews were conducted with a group of female consumers, which is 
diverse in terms of racial and ethnic background, socioeconomic class, religion, belief, sexual orientation, age, 
body type, and physical appearance.  
 
We specifically study marginal consumers who are activist fashion bloggers, as identified by Atik & Firat's 
(2013) 's categorization of fashion consumers. We demonstrate the marginal consumers' role upon institution-
level changes towards forcing the industry to become more inclusive. This study encourages fashion producers 
and researchers to promote diversity by observing the marginal consumers and bringing them into the fashion 
conversation. 
 
Keywords: Fashion diversity, underrepresented women, digitalization of fashion, marginal consumers 
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SELF, SPIRIT, AND SMARTPHONE: THE COMMODIFICATION OF SPIRITUALITY 
THROUGH SMARTPHONE APPLICATIONS 

 
Leona Nikoliü1 

 
Tech companies have capitalised on the recent mainstream popularity of New Age spirituality by offering 
commodified versions of spiritual practices in the form of entertaining smartphone applications. Designed to 
offer users personalised spiritual experiences at the swipe of a finger, this flourishing multi-billion-dollar 
industry of smartphone media has succeeded in repackaging various elements of New Age spirituality to a new 
generation of techno-obsessed consumers. Such applications include Co-Star, a personalised astrology 
application that claims to use artificial intelligence and NASA data to provide natal charts and daily horoscopes 
for over 5 million users; Sanctuary, which offers horoscopes, live readings with astrologers, and daily 
automated tarot card readings; and guided meditation applications Calm and Headspace, which track the 
progress of their millions of users and send customised notifications to prompt mindful behaviour. The aim of 
this study is to examine how the consumption of spiritual smartphone applications contributes to the 
commodification and alienation of the user and how it influences the ways in which the user understands their 
(digital) self.  
 
By analysing spiritual smartphone applications through post-structuralist (Baudrillard, 1976; Foucault, 1988) 
and critical media theory frameworks (Adorno and Horkheimer, 1972), as well as by investigating this 
technology through a media archaeological approach (Huhtamo and Parikka, 2011), this research offers 
valuable critical and philosophical reflections that have been previously unexplored. This study reveals that 
such applications may be understood as an explicit continuation of other forms of spiritual media (Natale, 2016), 
some that remain relevant today and others that may have been forgotten, such as horoscopes in magazines, 
guided meditations on cassettes, and television commercials advertising telephone fortune tellers. However, 
what is fundamentally different about the commodification of spirituality in the form of smartphone applications 
is not only our intimacy with the smartphone as a personal device, but also the high-tech modality of the media 
as software that is intensified by its algorithmic personalisation and by the inherently spiritual nature of 
technology (Simondon, 1958). Ultimately, the consumption of such applications generates a profound 
alienation of the self as the user is estranged from both the data that they produce to financially sustain these 
applications and from the algorithms that consume this data, as well as from their identity as they consume their 
µVeOf¶ aV VSLULWXaO SURdXcW, UeVXOWLQg LQ a UeLQfRUced cRPPRdLfLcaWLRQ Rf Whe VeOf. 
 
Keywords: Smartphone, Digital Self, New Age Spirituality, Applications, Commodification 
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ERKEK OL(!): TARAFTARLIK   
 

Mehmet Boran1 
 
Bu oaOÕúPaQÕQ RdaN QRNWaVÕQÕ, WRSOXPVaO cLQVL\eW ba÷OaPÕQda ³eUNeNOLN´ habLWXVX, LQúa SUaWLNOeUL, fXWbRO 
VahaOaUÕQda, WaUafWaU We]ah�UaWOaUÕQda/V|\OePOeULQde \eQLdeQ �UeWLOeQ eULO LNWLdaU VWUaWeMLOeUL ROXúWXUPaNWadÕU Ye 
eUNeNPeUNe]OL aOaQa daLU bLU oaOÕúPa V|] NRQXVXdXU. TRSOXPVaO cLQVL\eW ROgXVX\Oa LOgLOL T�UNL\e¶de ³NadÕQ´ 
NLPOL÷LQe \|QeOLN oaOÕúPaOaU, ³eUNeN(OLN)´ oaOÕúPaOaUÕ g|] |Q�Qe aOÕQdÕ÷ÕQda NXúNXVX] daha \R÷XQOXNWadÕU. 
DROa\ÕVÕ\Oa bX aoÕdaQ baNÕOdÕ÷ÕQda, -\eWeULQce NeúfedLOPePLú bLU aOaQ ROaQ- erkeklik nosyonunu ve futbol 
VahaOaUÕQdaNL eULO LQúa SUaWLNOeULQL LQceOePeN daha da LOgL oeNLcL bLU haO aOPaNWadÕU. BX We]LQ NaSVaPÕ geUe÷L 
oaOÕúPa, fXWbRO WaUafWaUOaUÕQÕQ eULO V|\OePOeUL Ye eULO aOÕúNaQOÕNOaUÕ LOe VÕQÕUOÕ NaOPaNWadÕU. BX oaOÕúPada; eUNeNOLN 
nos\RQX, VSRUXQ WRSOXPVaO cLQVL\eW LOe LOLúNLVeOOL÷L, WaUafWaU gUXSOaUÕQÕQ eUNeNOL÷L \eQLdeQ QaVÕO WeVLV eWWL÷L Ye 
LQúa SUaWLNOeULQLQ QeOeU ROdX÷XQa daLU bLU aPao LOe PeVeOe WaUWÕúÕOPa\a oaOÕúÕOdÕ. BX ba÷OaPda, WRSOXPVaO cLQVL\eW 
eúLWVL]OL÷LQLQ \eQLdeQ �UeWLP stratejilerini ve taraftar deneyimlerini anlamak ve yorumlamak için çaba 
haUcaQPÕúWÕU. Ga]LaQWeSVSRU WaUafWaU gUXSOaUÕQdaQ ³GeQoOLN27´ WaUafWaU gUXbX |UQeNOeP ROaUaN VeoLOPLúWLU. BX 
oaOÕúPada, bLUe\OeULQ d�ú�QceOeULQe Ye deQe\LPOeULQe daLU deWa\OÕ bLOgL edLQPe\L Va÷OaPaN aPacÕ\Oa QLWeO 
aUaúWÕUPa \|QWePL WeUcLh edLOdL. AUaúWÕUPada RdaN gUXS g|U�úPeVL NXOOaQÕOPÕúWÕU. BX oaOÕúPada YXUgXOadÕ÷ÕPÕ] 
gLbL, WaUafWaU ROPa ROgXVX Ye deQe\LPOeUL, eUNeNOL÷LQ WeVLVL Ye/Ye\a \eQLdeQ �UeWLOPeVLQde ROdXNoa eWNLOL bLU aOaQ 
ROaUaN RUWa\a oÕNPaNWadÕU. FXWbROXQ bLU eUNeN R\XQX ROdX÷X YaUVa\ÕPÕ Ye WaUafWaUOÕN NRQXVXQa bX WePeOde 
\aNOaúÕOPaVÕ, eUNeN egePeQ bLU d�]eQLQ LQúaVÕQa NaWNÕda bXOXQPaNWadÕU. SRQXo ROaUaN, bX oaOÕúPa daha LOeUL 
aUaúWÕUPaOaUa NaWNÕda bXOXQPa\Õ aPaoOaPaNWadÕU Ye eUNeNOL÷L LQceOePeQLQ aOWeUQaWLf \ROOaUÕQa LOLúNLQ WaYVL\eOeU 
VXQPaNWadÕU. 
 
Anahtar sözcükler: EUNeNOLN, WaUafWaUOÕN, fXWbRO, WRSOXPVaO cLQVL\eW  
 

BEING MAN(!): SUPPORTERSHIP  
 

ThLV VWXd\ LQTXLUeV Whe Za\ ³PaVcXOLQLW\´ LV Ue-constructed in football field, through football supporter 
chants/discourses, and men-centred spaces with a gender-oriented approach. It can be said that gender studies 
in Turkey mostly focused on woman identity rather than man (and masculinity). Considering the lack of enough 
analysis in this field of research, studying the masculinity and construction of masculine practices of football 
fields becomes even more compelling. Due to the scope of this dissertation, this study limits itself with the 
masculine practices of football fans and their masculine habitus. In this study; the issue was discussed that 
masculinity notion, the relationality of sport with gender, how fan groups re-established of masculinity and its 
construction practices. Efforts have been made to understand and interpret the reproduction of gender inequality 
strategies and the experiences of supporters in this context. One of the supporter groups of Gaziantepspor, 
"Gençlik27", was chosen as the sample. In this study, qualitative research method was preferred in order to 
provide detailed information about the thoughts and experiences of individuals. Focus group interview was used 
in the research. As we emphasized in this study, the phenomenon and experiences of being a supporter emerge 
as a very effective area in the construction and/or reproduction of masculinity. The assumption that football is 
a men's game and the approach to the issue of supportership on this basis contributes to the construction of a 
male-dominated order. As a result, this study aims to contribute to the further research and provides advices to 
alternative ways of examining masculinity.  
 
Keywords: Masculinity, supportership, football, gender 
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RISK TAKING BEHAVIOR AS AN ANTECEDENT OF SUSCEPTIBILITY TO 
PERSUASION STRATEGIES AND BRAND LOYALTY  

 
Mehmet Özer Demir1, Zuhal Gök Demir2 

 
Today, computer technology determines the way we communicate, socialize, and persuade. The evolution of 
computers turned various technologies into enriched communication platforms. Besides offering users the 
accessibility of unlimited data, computer technologies changed the creation and development of human 
UeOaWLRQV. TheVe chaUacWeULVWLcV haYe beeQ OeYeUaged WR WUaQVfRUP cRPSXWeU WechQRORgLeV¶ cRPPXQLcaWLYe 
abilities into optimal pathways for persuasion, thereby giving birth to persuasive technologies. 
 
Persuasive technology refers to the use of computer systems as persuasive intentions. Persuasive studies take 
increasing attention and are researched in related disciplines such as sociology, psychology, computer science, 
marketing, and communication sciences as in the fields of health, education, service, business, ecology, 
marketing, and leisure. Persuasive technology has become popular as an effective tool for behaviour change in 
recent years. Researchers have discovered that individuals react differently to different persuasion strategies, 
suggesting that persuasive messages give the best results when tailored to individuals. Fogg (2003) defines the 
study of persuasive technologies as Captology (Computers as Persuasive Technologies). 
 
The rationale of the study is that, although persuasive technologies have the potential to affect user behaviour, 
the effectiveness in changing user behaviour depends on the characteristics of the consumers targeted by the 
technology, and users should be researched in order to improve the acceptability of persuasive messages. 
Thus the aim of the paper is to research the relationship between risk-taking tendency, susceptibility to 
persuasion, and proneness to brand loyalty. The study proposes that the level of risk-taking tendency affects 
susceptibility to persuasion, and the more a person is susceptible to persuasion the more he is prone to become 
brand loyal. The paper suggests that low/high risk-taking tendency is required in order to persuasive 
technologies to be effective, resulting in brand loyalty. 
 
The VWXd\ LV baVed RQ SeUVXaVLYe VWUaWegLeV RffeUed b\ CLaOdLQL (2001). The YaOLdaWed YeUVLRQ LQ TXUNLVh (AONÕú 
& Temizel, 2015) is used for susceptibility to persuasion scale (STPS) (6 dimensions) (Kaptein, De Ruyter, 
Markopoulos, & Aarts, 2012), proneness to brand loyalty is captured by Lam (2007) study, risk-taking behavior 
(2 sub-dLPeQVLRQV) LV a YaOLdaWed TXUNLVh YeUVLRQ fURP YaOoLQdag aQd g]NaQ (2015) baVed RQ TeOOegeQ¶V PXOti-
dimensional personality questionnaire (MPQ). A total of 39 items are asked, in seven-point Likert type scale (1 
representing strongly disagree and 7 strongly agree), excluding demographics. Data is analysed by using IBM 
SPSS v25, and IBM Amos v24 software packages. 
 
The results show that the tendency to take risks is a precursor to the susceptibility to persuasive strategies. 
However, not all persuasive strategies have an impact on brand loyalty. The study suggests that persuasive 
messages can target risk-sensitive consumers to achieve brand loyalty. 
 
Keywords: Risk taking behaviour, Persuasive strategies, Brand loyalty 
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YAPAY ZEKÂ VE GAZETECøLøK: GAZETECøLøöøN GELECEöøNE DAøR BøR 
dALIùMA 

 
Mehmet Rama]an YÕldÕ]g|r�r1 

 
Yapay zekâ WeNQRORMLOeUL bX NRQXda ROXPVX] \|QOeUL\Oe daha oRN WaUWÕúÕOaQ Ye g�QdeP ROaQ bLU NRQX ROaUaN 
beOLUPLúWLU. YaSa\ zekâ g|Uece X]XQ bLU V�UedLU ha\aWOaUÕPÕ]da \eUL ROaQ bLU P�heQdLVOLNWLU. Ya]ÕP \aQOÕúOaUÕQÕ 
RWRPaWLN d�]eOWeQ SURgUaPOaU, fRWR÷UafOaUa P�dahale eden uygulamalar, øQWeUQeW deQe\LPOeULQL NXOOaQÕcÕQÕQ 
daYUaQÕúOaUÕQa g|Ue úeNLOOeQPeVL \a da aNÕOOÕ bLU cLha]Oa VaWUaQo R\QaPaN bX dXUXPXQ bLUNao VRPXW |UQe÷L 
olarak gösterilebilir. Yapay zekâQÕQ ga]eWecLOLN aOaQÕQda da bLUoRN bLoLPde NXOOaQÕOdÕ÷Õ g|U�Oebilir. Bu 
NXOOaQÕPOaUdaQ beONL de eQ LúOeYVeOL b�\�N YeUL \Õ÷ÕQOaUÕ LoLQdeQ aQOaPOÕ bXOgXOaUa eULúebLOeQ SURgUaPOaUdÕU. 
øQWeUQeW gLbL deYaVa PLNWaUda YeULQLQ ROdX÷X bLU RUWaPdaQ Lúe \aUaU bLU fRWR÷Uaf \a da bLU LVWaWLVWLN \Õ÷ÕQÕ LoLQdeQ 
ihtiyaç duyulan veUL\L bXOPaN LQVaQ ePe÷LQe RUaQOa \aSa\ zekâ LoLQ ROdXNoa NROa\ bLU LúOePdLU. YaSa\ zekâQÕQ 
|QePOL bLU bR\XWX ROaUaN PaNLQe |÷UeQPeVL NaYUaPÕQdaQ da V|] eWPeN geUeNPeNWedLU. YaSa\ zekâ 
X\gXOaPaOaUÕ LQVaQOaU WaUafÕQdaQ �UeWLOeQ YeULOeUL \eQLdeQ LúOe\eUeN Ye R YeULOeUdeQ \aUaUOaQaUaN \eQL daYUaQÕúOaU 
edLOebLOeQ X\gXOaPaOaUdÕU. Ba]Õ |UQeNOeUde g|U�Od�÷� gLbL bX |÷UeQPe bLoLPL NROa\ca PaQLS�Oe 
edLOebLOPeNWedLU. YeWeULQce ³]eNL´ bLU haOe geOPedeQ NXOOaQÕPa VRNXOaQ \aSa\ zekâ X\gXOaPaOaUÕ ga]eWecLOLN 
gLbL dR÷UXOXN Ye WRSOXP \aUaUÕ Na\gÕVÕ ROaQ bLU PeVOeN aoÕVÕQdaQ ULVNOL bLU dXUXPdXU. YaSa\ zekâQÕQ LOeUde úX 
aQdaNLQdeQ daha beceULNOL ROaca÷ÕQÕ V|\OePeN \aQOÕú ROPa]. øQVaQÕQ \aSabLOdL÷L heU LúL \aSabLOece÷L YaUVa\ÕOaQ 
yapay zekâQÕQ ga]eWecLOLN PeVOe÷L LoLQde oRN daha \R÷XQ bLU bLoLPde \eU aOaca÷Õ |Qg|U�OebLOLU. ùX aQ habeU 
sunan, röportaj yapabilen, rutin de olsa haber yazabilen yapay zekâ X\gXOaPaOaUÕ geOeceNWe bLU ga]eWe\L baúWaQ 
VRQa ROXúWXUabLOeceN bLU VeYL\e\e eULúebLOLU. HabeULQ dR÷aVÕQda ROaQ PeUaN eWPe, eOeúWLUPe, \aUgÕOaPa, hLNa\e 
aQOaWPa gLbL LQVaQL \|QOeULQ aQcaN geUoeN ga]eWecLOeULQ VahLS ROabLOece÷L |]eOOLNOeU ROdX÷XQX V|\OeQebLOLU aQcaN 
yapay zekâQÕQ bXQOaUÕ da WaNOLW edebLOPeVL haWWa daha L\L \aSabLOPeVL de ROaVÕOÕNOaU dahLOLQdedLU. YaSa\ zekâ 
birçok alaQda ROdX÷X gLbL ga]eWecLOLN aOaQÕ LoLQ de fÕUVaWOaU Ye WehdLWOeU baUÕQdÕUaQ bLU NRQXdXU. BX oaOÕúPada 
yapay zekâQÕQ ga]eWecLOLN aOaQÕQdaNL X\gXOaPa bLoLPOeULQLQ, OLWeUaW�Ue Ye PeYcXW SUaWLNOeUe baNÕOaUaN RUWa\a 
NRQPaVÕ aPaoOaPaNWadÕU. BX aQOaPda oaOÕúPa bLU OLWeUaW�U WaUaPaVÕdÕU. YaNÕQ bLU geOeceNWe ga]eWecLOLN 
e÷LWLPLQLQ bLU SaUoaVÕ ROaca÷Õ |Q g|U�OeQ bX NRQXQXQ fÕUVaWOaUÕ Ye WehdLWOeUL ba÷OaPÕQda de÷eUOeQdLULOPeVL bX 
aQOaPda |QeP aU] eWPeNWedLU. daOÕúPada \aSa\ zekâQÕQ PeYcXW NXOOaQÕP bLoLPOeULQLQ YeULPOLOLN, hÕ], 
RWRPaV\RQ, deVWeN, habeU WRSOaPa, habeU \a]Pa, PaOL\eWOeUL a]aOWPa, deQeWOePe Ye dR÷UXOaPa YeUL WePL]OePe 
Ye RNXU eWNLOeúLPL gLbL NRQXOaUda \aUaUOaU Va÷OadÕ÷Õ g|U�OP�úW�U. DL÷eU WaUafWaQ, LVWLhdaP, X]PaQOÕN 
gereksinimi, tekdüzelik, etik ve ekonoPLN ba÷OaPda bLUWaNÕP ULVNOeU oeUoeYeVLQde eOeúWLULOeUe UaVWOaQPÕúWÕU. 
A\UÕca \aSa\ zekâ X\gXOaPaOaUÕQÕQ LQVaQÕQ \eULQL aVOa dROdXUaPa\aca÷Õ Ye ga]eWecLOLN PeVOe÷LQLQ dR÷aVÕQÕ 
bR]aca÷Õ \|Q�Qde eOeúWLULOeUe UaVWOaPaN da P�PN�Qd�U. 
 
Anahtar sözcükler: Gazetecilik, Yapay zekâ, Teknoloji 
 

ARTIFICIAL INTELLIGENCE AND JOURNALISM: A STUDY OF THE FUTURE OF 
JOURNALISM 

 
Artificial intelligence is an engineering that has been in our lives for a relatively long time. Programs that 
automatically correct spelling mistakes, applications that interfere with photos, shaping Internet experiences 
according to the user's behavior or playing chess with a smart device can be shown as examples of this situation. 
It can be seen that artificial intelligence is also used in journalism in many ways. Perhaps the most functional 
of these uses are programs that can access meaningful findings from large data mass. Finding the data needed 
from a useful photo or a stack of statistics from an environment such as the Internet with a huge amount of data 
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is a fairly easy process for artificial intelligence compared to human labor. It is also necessary to mention the 
concept of machine learning as an important dimension of artificial intelligence. Artificial intelligence 
applications are applications that can perform new behaviors by reprocessing the data produced by humans and 
using that data. As seen in some examples, this learning style can be easily manipulated. Artificial intelligence 
applications that are put into use before they become "smart" enough are a risky situation for a profession like 
journalism that is concerned about accuracy and public benefit. It would not be wrong to say that artificial 
intelligence will be more capable in the future than it is now. It can be predicted that artificial intelligence, 
which is supposed to be able to do all the work that a human can do, will take a much more intensive place in 
the journalism profession. Artificial intelligence applications that can present news, make interviews and write 
news, albeit routinely, can reach a level that can create a newspaper from beginning to end in the future. It can 
be said that human aspects such as curiosity, criticism, judgment, and storytelling, which are inherent in the 
news, are the characteristics that real journalists can have, but it is also possible that the artificial intelligence 
can also imitate them and even do better. Artificial intelligence is a subject that poses opportunities and threats 
for journalism as in many other fields. This study aims to reveal the application forms of artificial intelligence 
in the field of journalism by looking at the literature and current practices. In this sense, the study is a literature 
review. It is therefore important to consider this issue, which is expected to be a part of journalism education in 
the near future, in the context of its opportunities and threats. In the study, it was seen that the current usage 
patterns of artificial intelligence provide benefits in terms of efficiency, speed, automation, support, news 
gathering, news writing, cost reduction, auditing and verification, data cleaning and reader interaction. On the 
other hand, criticisms have been encountered within the framework of certain risks in terms of employment, 
need for expertise, monotony, ethics and economics. In addition, it is possible to encounter criticisms that 
artificial intelligence applications will never replace human beings and will disrupt the nature of the journalism 
profession 
 
Keywords: Journalism, Artificial Intelligence, Technology 
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DøJøTAL dAöDA SgZLh TARøHø YENøDEN TARTIùMAK 
 

Mehtap Özsoy1 
 

S|]O� WaULh oaOÕúPaOaUÕ, WaULh-VRV\aO bLOLPOeU aOaQÕQdaNL \aNÕQOaúPa\Oa LOLúNLOL ROaUaN, |]eOOLNOe beOOeN 
oaOÕúPaOaUÕQÕQ 1980¶OeUde g�QdePe geOPeVL\Oe VÕUadaQ LQVaQa, deQe\LPe Ye g�QdeOLN ha\aW SUaWLNOeULQe dX\XOaQ 
\R÷XQ LOgL\Oe beUabeU VRV\aO bLOLPOeU VahaVÕQda VÕNOÕNOa \eU aOPaNWadÕU. TaULhLQ Rda÷ÕQÕQ \|QeWeQOeUdeQ 
\|QeWLOeQOeUe Na\dÕ÷Õ V|]O� WaULh oaOÕúPaOaUÕQÕQ |]QeOeUL, g�QdeOLN ha\aW SUaWLNOeULQLQ aNWÕ÷Õ PeNkQOaU, 
VÕUadaQOÕNOaU \a da g|]aUdÕ edLOPLú ROa\OaUÕQ Ve\ULQde \eU aOPaNWadÕU. BXQXnla birlikte, sözlü tarih 
oaOÕúPaOaUÕQda aUaúWÕUPacÕ LoLQ, bLUe\VeO Ye NROeNWLf aQÕOaUÕQ deSROaQdÕ÷Õ beOOeN Ye ROa\OaUÕQ Na\ÕWOaUÕQÕQ \eU 
aOdÕ÷Õ aUúLY PeUNe]L bLU |QePe VahLSWLU. SÕUadaQ LQVaQa Ye g|UPe]deQ geOLQeQ ROa\OaUa \|QeOeQ V|]O� WaULh 
oaOÕúPaOaUÕ, aUaúWÕUPacÕQÕQ Na\ÕW aOWÕQa aOdÕ÷Õ g|U�úPeOeULQ \aQÕ VÕUa g�QO�NOeU, fRWR÷UafOaU, aLOe aUúLYOeUL, 
efePeUaOaU gLbL UeVPL ROaUaN Na\dedLOPePLú oeúLWOL PaO]ePeOeUL de bLU aUa\a geWLUPe aPacÕ WaúÕU. 
  
HeU oa÷, bLOgL\L Na\deWPe Ye bLOgL\e eULúPe QRNWaVÕQda NeQdLQe |]g� \|QeOLPOeU, \|QWePOeU Ye bLoLPOeUe 
VahLSWLU. BX aQOaPda oa÷ÕQ NeQdL |]g�Q NRúXOOaUÕ dR÷UXOWXVXQda bLOgL\Oe NXUdX÷X LOLúNL, aUaúWÕUPacÕQÕQ bLOgL\e 
eULúLPLQL eWNLOePeNWe dahaVÕ, aUaúWÕUPa V�UecLQL, aUaúWÕUPada RUWa\a NRQaQ SURbOePOeUL Ye aUaúWÕUPa \|QWePLQLQ 
NeQdLVLQL NLPL aoÕOaUdaQ d|Q�úW�UebLOPeNWedLU.  BX ba÷OaPda, |UQe÷LQ RQ dRNX]XQcX \�]\ÕOda WaULhoLQLQ 
WeNeOLQde ROaQ ³WaULhLQ NXOeVL´ NRQXPXQdaNL aUúLYLQ, dLMLWaO oa÷ÕQ ROaQaNOaUÕ\Oa beUabeU, bLU aoÕdaQ 
³dePRNUaWLNOeúeUeN´ ³\eU\�]�Qe´ LQebLOPeVLQLQ NRúXOOaUÕ RUWa\a oÕNPÕúWÕU. ZLUa WaULhVeO bLOgLQLQ dLMLWaO 
ROaQaNOaUOa deSROaQPaVÕ Ye PRbLOL]e edLOebLOPeVL, heP VÕUadaQ LQVaQÕQ WaULhVeO bLOgL\e eULúLPLQL bLU aQOaPda 
NROa\OaúWÕUPÕú heP de |]eOOLNOe V|]O� WaULh gLbL aUúLY Na\ÕWOaUÕQÕ da dLNNaWe aOaQ aUaúWÕUPaOaUa \eQL bLU VROXN 
geWLUPLúWLU.  BXQXQOa bLUOLNWe, V|]O� WaULh aUaúWÕUPaOaUÕ LoLQ |QeP WaúÕ\aQ, bLUe\VeO Ye NROeNWLf deQe\LPOeU, 
fRWR÷UafOaU, aQÕOaU gLbL g�QdeOLN ha\aWa LOLúNLQ NLúLVeO aUúLYOeU VRV\aO a÷OaUda Sa\OaúÕOabLOPeNWe Ye 
deSROaQabLOPeNWedLU. BX aQOaPÕ\Oa VRV\aO a÷OaU, V|]O� WaULh aUaúWÕUPaOaUÕQa, ]eQgLQ bLU PaO]ePe 
Va÷OaPaNWa\NeQ aUaúWÕUPacÕ\a da g|Uece NRQfRUOX bLU LOeWLúLP a÷Õ VXQPaNWadÕU. AQcaN, bLOhaVVa XOaúÕOPaVÕ daha 
güç grupOaUda \a da NÕUÕOgaQ NRQXOaUda, dLMLWaO RUWaPÕQ V|]O� WaULh aUaúWÕUPaOaUÕQa VXQaca÷Õ ROaQaNOaU \aQÕQda 
NLPL VÕQÕUOÕOÕNOaU da g�QdePe geOPeNWedLU. BX VÕQÕUOÕOÕNOaU eOe aOÕQaQ NRQXQXQ NÕUÕOgaQOÕ÷Õ \a da haVVaVL\eWL LOe 
LOLúNLOL ROdX÷X NadaU aUaúWÕUPa VahaVÕQdaNL bLUe\OeULQ, haWWa aUaúWÕUPacÕQÕQ VahLS ROdX÷X dLMLWaO ROaQaNOaU Ye 
dLMLWaO RNXU\a]aUOÕN d�]e\L\Oe de LOLúNLOL ROabLOPeNWedLU.  
 
BX QRNWada, oaOÕúPaQÕQ WePeO VRUXOaUÕ, LoLQde bXOXQdX÷XPX] dLMLWaO oa÷ÕQ, V|]O� WaULh aUaúWÕUPaOaUÕQa QaVÕO bLU 
NaSÕ aUaOadÕ÷Õ, aUaúWÕUPa V�UecLQde aUaúWÕUPacÕQÕQ NeQdL VeU�YeQLQe Ye aUaúWÕUPa NRQXVXQa Qe \|Qde Ye QaVÕO 
eWNL edebLOece÷L �]eULQedLU.  
 
daOÕúPada bahVL geoeQ VRUXOaU ba÷OaPÕ\Oa, V|]O� WaULh \|QWePLQLQ VÕNOÕNOa NXOOaQÕOdÕ÷Õ NeQWVeO bLU UXWLQ ROaQ 
VLQePa Ye daha NÕUÕOgaQ bLU NaUaNWeUe VahLS P�badeOe NRQXVXQda geUoeNOeúWLULOPLú LNL Vaha oaOÕúPaVÕQdaQ \ROa 
oÕNÕOaUaN bLU WaUWÕúPa \�U�W�OP�úW�U. BX LNL aUaúWÕUPa heP VahadaNL \�] \�]e g|U�úPeOeUOe heP de dLMLWaO 
aOaQdaNL g|U�úPe Ye Na\ÕWOaUOa geUoeNOeúWLULOPLúWLU.  
 
Anahtar sözcükler: DLMLWaOOeúPe, V|]O� WaULh, aUúLY, g�QdeOLN ha\aW, VLQePa, P�badeOe 
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REDISCUSSING ORAL HISTORY IN THE DIGITAL AGE 
 

OUaO hLVWRU\ VWXdLeV haYe fRXQd a SOace LQ Whe VRcLaO VcLeQceV ZLWh Whe deYeORSPeQWV LQ ZhLch VRcLaO VcLeQceV 
aQd hLVWRU\ haYe cRPe cORVe aQd eVSecLaOO\ WhURXgh Whe ULVe Rf Whe PePRU\ VWXdLeV LQ Whe 1980V, Whe LQWeUeVW LQ 
RUdLQaU\ SeRSOe aQd WheLU eYeU\da\ SUacWLceV aQd e[SeULeQceV haV LQcUeaVed. The RbMecWV Rf PePRU\ VWXdLeV, Whe 
fRcXV Rf ZhLch haV VhLfWed fURP Whe gRYeUQLQg VXbMecWV WR Whe gRYeUQed RQeV, aUe Whe VSaceV Rf eYeU\da\ 
SUacWLceV, Whe RUdLQaULQeVVeV, aQd Whe LgQRUed eYeQWV. ThXV, fRU RUaO hLVWRU\ UeVeaUcheUV, Whe aUchLYe UecRUdLQg 
Whe eYeQWV aQd Whe PePRU\ aV a PaWWeU Rf ZLWQeVVLQg aUe VLgQLfLcaQW VRXUceV. OUaO hLVWRU\ VWXdLeV WhaW haYe 
WXUQed WR RUdLQaU\ SeRSOe aWWePSW WR cROOecW a UaQge Rf LQYeQWRULeV VXch aV Whe UeVeaUcheU¶V RZQ UecRUdLQgV, 
dLaULeV, ShRWRgUaShV, faPLO\ aUchLYeV, eShePeUa, ZhLch aUe QRW aUchLYed RffLcLaOO\.  
 
Each WLPe hRZeYeU haV LWV RZQ PeWhRdV Rf SeUVRQaO aQd RffLcLaO aUchLYLQg. MeWhRdV eQabOLQg WR Ueach WR WheVe 
VRXUceV aQd daWa affecWV Whe UeVeaUcheU aV ZeOO aV Whe UeVeaUch SURceVV. IW PLghW eYeQ WUaQVfRUP Whe UeVeaUch 
TXeVWLRQ. IQ WhLV cRQWe[W, Whe aUchLYe WhaW ZaV XQdeU Whe PRQRSRO\ Rf Whe hLVWRULaQV haV ZLWh Whe SURceVV Rf 
dLgLWaOL]aWLRQ beeQ RSeQed XS WR aOO. MRbLOL]aWLRQ Rf NQRZOedge ZLWh Whe heOS Rf dLgLWaO WechQRORgLeV haV Pade 
bRWh Whe UeVeaUcheUV aQd RUdLQaU\ SeRSOe eaVLeU WR Ueach NQRZOedge b\ cOeaULQg VRPe WePSRUaO aQd VSaWLaO 
RbVWacOeV. AddLWLRQaOO\, QeWZRUN aV a YLUWXaO RUgaQL]aWLRQ PRdeO aQd aOVR QeWZRUNLQg aV a ORgLc Rf 
cRPPXQLcaWLRQ haYe SOa\ed VLgQLfLcaQW UROeV fRU UeVeaUcheUV LQ chRRVLQg Whe UeVeaUch WRSLc aQd LQ Whe geQeUaO 
UeVeaUch SURceVV. Especially for the researches on/with groups difficult to contact and on the traumatic events, 
technological opportunities enabling distance communication, as well as networks specific to the research topic, 
might significantly affect the research process in either positive or negative ways. Limitations are related not 
only to the characteristics of the research topic but also to the access of the participants as well as the researcher 
to digital tools and to the level of their digital literacy.  
 
Thus, we can claim that all of these shifts have brought forward new questions and discussions. In this respect, 
the main questions of this paper are what new doors the digital age in which we are living have been opening 
up to the researcher as well as how it affects the research topic and the own narrative of the researcher. In this 
paper, these will be discussed based on two research fields using oral history: one is on cinema as an urban 
routine and the other on the population exchange, clearly a more difficult topic. Both were conducted through 
face-to-face interviews as well as interviews in digital space, and their records. 
 
Keywords: Digitalization, oral history, archive, everyday life, cinema, population exchange 
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SEXUALISATION OF CHILDREN THROUGH MEDIA AS MERCHANDISED 
COMMODITIES:  

AN URGENT CALL FOR MEDIA LITERACY ATTENTION 
 

Meltem Kkno÷lu1 
 
Sexualisation on media is when characters are conveyed in a sexual manner. Although there are examples of 
PaOe aQd XQdeUage bR\V¶ SRUWUa\aOV, WheVe chaUacWeUV aUe XVXaOO\ ZRPeQ aQd gLUOV. Se[XaOLVaWLRQ caQ be 
presented through conversations, comments, glances, touches and clothing. As sexualisation is described to be 
actualised when individuals are valued through their sexual appeal, they are viewed as a sexual object. The 
common examples of sexualisation could be: wearing sexualised clothes that expose body parts; animal 
mimicking actions like purring; performance related actions like dancing or applying make-up; move and pose 
erotically, touching and kissing without consent; commenting on weight, weight loss, fatness and appearance. 
Currently, the growing concern is accumulated upon the innocence of young girls and their vulnerability to 
Sh\VLcaO aQd ePRWLRQaO YLROeQce WhURXgh PedLa¶V Ve[XaOLVaWLRQ cRQWeQW aQd WheLU SRVVLbOe RXWcRPeV. The 
concern in focus in this study is the increasing sexualisation of children, particularly girls, in media.  
 
This toSLc bULQgV abRXW WZR dLPeQVLRQV ZLWhLQ PedLa OLWeUac\; LQdLYLdXaO¶V abLOLW\ WR cULWLcaOO\ aQaO\Ve Whe PedLa 
content and the availability of a media policy, education content and the role and responsibility of media 
stakeholders. Elements of media literacy, such as awareness of the impact of media, recognising media content, 
understanding the process of mass media, developing strategies to analyse and discuss media messages, could 
actually framework the path of discussion proposing a participatory culture to set cultural competence and social 
skills that young consumers of media, the policy makers, educators, parents and adult audiences need especially 
in a world where sexualised images are flooded and promoted through all sorts of media devises. 
 
This study focuses on determining how media content is promoting sexualisation of children via applying seven 
steps of Galician model - detection, description, deconstruction, diagnosis, design, debriefing and dissemination 
- for media literacy to determine the preadROeVceQW aQd adROeVceQW gLUOV¶ Ve[XaOLVaWLRQ LQ Whe NeWfOL[ PRYLe Whe 
Cuties and TikTok Social Media, which as the result of this study reveals, promotes preadolescent and 
adolescent girls as prosumers who are the willing participants in their own sexual exploitation. 
 
Keywords: Sexualisation, media content, children, media literacy  
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COVID-19 PANDEMø KRøZø SIRASINDA døN¶DE PARTø-DEVLETøN hRETTøöø 
³ZHONGGUOJøAYOU´ VE ³WUHANJøAYOU´ (中国加Ἔ-武汉加㭷) VøDEO 

ANLATILARI: ULUSAL BøRLøK, BAùARI VE FEDAKÆRLIK SgYLEMø 
 

Mutlu Binark1, Sevda Ünal2  
 
daOÕúPaQÕQ NRQXVXQX, dLQ HaON CXPhXUL\eWL¶QLQ HXbeL e\aOeWLQLQ baúNeQWL WXhaQ PeUNe] ROPaN �]eUe 
\a\ÕOPa\a baúOa\aQ Ye D�Q\a Sa÷OÕN gUg�W�¶Q�Q daha VRQUa bX SaQdePL ROaUaN LOaQ eWPeVL LOe N�UeVeO |OoeNWe 
bLU Va÷OÕN NUL]LQe d|Q�úeQ CRYLd-19 ROa\ÕQda, dLQ¶LQ LON baúWa baúaUÕVÕ]OÕNOa baúOa\aQ VaOgÕQOa baú eWPe V�UecLQL 
geUeN �ONe LoLQde geUeNVe d�Q\a |Ooe÷LQde VRV\aO Ped\a SOaWfRUPOaUÕQda dROaúÕPa VRNXOaQ YLdeR aQOaWÕOaU LOe 
baúaUÕ/]afeU hLNk\eVLQe d|Q�úW�UPeVLQde NXOOaQdÕ÷Õ V|\OePVeO SUaWLNOeULQ aQaOL]L ROXúWXUPaNWadÕU. 
 
CRYLd 19 NUL]LQde, dLQ deYOeWLQLQe ba÷OÕ Ped\a NXUXOXúOaUÕQÕQ (CCTV, XLQhXaNeW, PeRSOe¶V DaLO\, GORbaO 
TLPeV gLbL) �UeWWL÷L ³JLaR\aR´ (G�oO� KaO/Ga\UeW EW) YLdeROaUÕQÕQ LNL faUNOÕ PLNURbORg RUWaPÕ ROaQ SinoWeibo 
Ye TZLWWeU gLbL SOaWfRUPOaUa \�NOeQdL÷L g|U�OP�úW�U. BX oaOÕúPada heU LNL SOaWfRUPdaQ WXhaQ¶ÕQ NaSaWÕOPaVÕ 
LOe aoÕOÕúÕ (24 OcaN-8 NLVaQ 2020) aUaVÕQda faUNOÕ NaPXOaUa \|QeOLN ROaUaN ROaUaN dLQce Ye øQgLOL]ce aOW\a]ÕOÕ 
�UeWLOeQ 15 adeW ³JLaR\aR´ YLdeR aQOaWÕVÕ VeoLOPLú ROXS, WePaWLN V|\OeP aQaOL]L \aSÕOPÕúWÕU. BX YLdeR aQOaWÕOaUda 
�UeWLOeQ V|\OeP VWUaWeMLOeUL FRXcaXOW¶XQXQ \|QeWLPVeOOLN NaYUaPÕQdaQ haUeNeWOe Ye bLU \|QeWLPVeOOLN WeNQL÷L 
ROaUaN SURSagaQdaQÕQ X\gXOaQPaVÕ �]eULQdeQ WaUWÕúPa\a aoÕOPÕúWÕU. FRXcaXOW¶X L]OeUVeN, \|QeWLúLP PRdeUQ 
d�Q\ada g�c�Q |]eO úeNOL Ye WaULhVeO V�UeoOeUL\Oe LOgLOLdLU. FRXcaXOW'\a g|Ue, bX \|QeWVeO \aSÕda egePeQOLN, 
\aOQÕ]ca dLVLSOLQ Ye g�o PeNaQL]PaOaUÕQa \aVOaQPaN \eULQe, LúbLUOL÷L Ye g|Q�OO� X\XP LOe NXUXOXU (H|SSQeU ve 
NagO, 2009:3). Y|QeWLúLPLQ a÷da Ye VRV\aO Ped\a SOaWfRUPOaUÕQda geUoeNOeúeQ SUaWLNOeULQL LQceOePede 
FRXcaXOW¶QXQ \|QeWLPVeOOLN NaYUaPÕQa baúYXUXOabLOLU (MeUOLQgeQ, 2011). dLQ deYOeWLQLQ VeoLOeQ YLdeR 
aQOaWÕOaUda, VaOgÕQ NUL]LQLQ \|QeWPeN LoLQ baúYXUdX÷X V|\OeP VWUaWeMLOeUL, BaWÕ dÕúÕ d�Q\ada da \|QeWLPVeOOLN 
WeNQL÷LQLQ X\gXOaQabLOece÷LQL g|VWeUPeNWedLU. SeoLOeQ YLdeR aQOaWÕOaUda ³UOXVaO BLUOLN´, ³Ga\UeW EW dLQ´ Ye 
³G�oO� KaO dLQ´ Yb. V|\OePVeO SUaWLNOeU aUacÕOÕ÷Õ\Oa, dLQ deYOeWLQLQ bX VaOgÕQÕ NRQWURO aOWÕQa aOaca÷ÕQa \|QeOLN 
LNQa dLOLQL NXUdX÷X Ye \eQL bLU \|QeWLP VWUaWeMLVLQL \aúaPa geoLUdL÷L d�ú�Q�OPeNWedLU.  AQaOL] edLOeQ YLdeROaUda, 
XOXVaO bLUOLN, fedaNkUOÕN Ye baúaUÕQÕQ NahUaPaQOaUÕ bLUOLNWe eOe aOÕQPÕú, WXhaQ¶ÕQ VaOgÕQOa baúa oÕNPaVÕ LOe dLQ 
aUaVÕQda parça-b�W�Q ba÷Õ NXUXOPXúWXU. AQOaWÕOaUda baúaUÕQÕQ aNW|UOeUL PLNUR |OoeNWe dLQ HaON KXUWXOXú 
OUdXVX¶QXQ Va÷OÕN oaOÕúaQOaUÕ, \eUeO Va÷OÕN oaOÕúaQOaUÕ Ye WXhaQ¶daNL NaPX hL]PeWOLOeUL, PaNUR |OoeNWe de dLQ 
KRP�QLVW PaUWLVL, BaúNaQ XL JLQPLQg Ye dLQ haONÕ (minzu) ROaUaN g|VWeULOPLúWLU.  AQOaWÕOaU, dLQ¶LQ VaOgÕQÕ 
�VWeVLQdeQ geOdL÷L bLU ³VaYaú´ ROaUaN VXQaUNeQ, VaOgÕQÕQ �VWeVLQdeQ geOeQ dLQ¶LQ geOece÷L de BaúNaQ XL¶QLQ 
dROaúÕPa VRNWX÷X ³dLQ R�\aVÕ´Qa NRúXW bLU úeNLOde a\dÕQOÕN bLU geOeceN ROaUaN NXUgXOaQPaNWadÕU. g]eWOe, 
Covid-19 SaQdePL NUL]LQde VRV\aO Ped\a SOaWfRUPOaUÕQda �UeWLOeQ aQOaWÕOaU Ye V|\OeP VWUaWeMLOeUL dLQ deYOeWLQLQ 
X\gXOadÕ÷Õ \|QeWLPVeOOLN WeNQL÷LdLU. 
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³ZHONGGUOJIAYOU´ AND ³WUHANJIAYOU´ (中国加Ἔ-武汉加㭷) VIDEO 
NARRATIVES PRODUCED BY CHINESE PART-STATE DURING COVID-19 

PANDEMIC CRISIS: NATIONAL UNION, SUCCESS AND DEVOTION DISCOURSE 
 
The subject of the study is the struggle of China with Covid-19, which started to spread from the center of 
Wuhan, the capital of the Hubei province of the People's Republic of China and turned into a global health crisis 
with the World Health Organization's announcement as a pandemic. In this context, the discursive practices 
that China uses in transforming the process of coping with the pandemic that started with failure into a success  
story with video narratives circulated both in the country and on the world scale  through social media platforms 
have analyzed. 
 
During the Covid 19 crisis, it was observed that the "Jiaoyao" (Stay Strong) videos were uploaded to two 
different microblogging environments named as SinoWeibo and Twitter produced by the Chinese state media 
organizations (such as CCTV, XinhuaNet, People's Daily and Global Times). In this study, 15 "Jiaoyao" video 
narratives with Chinese and English subtitles produced for different publics between the closing and opening 
of Wuhan (January 24-April 8, 2020) were selected, and thematic discourse analysis was conducted. The 
discourse strategies produced in these video narratives have been opened to a discussion based on Foucault's 
concept of governance and the application of propaganda as a governmentality technique. If we follow Foucault, 
governance is related to the special form and historical processes of power in the modern world. According to 
Foucault, sovereignty in this administrative structure is established by cooperation and voluntary harmony, 
rather than relying solely on discipline and power mechanisms (Höppner ve Nagel, 2009:3). Foucault's concept 
of governmentality can be used to examine the practices of governance on the network and social media 
platforms (Merlingen, 2011).   The discourse strategies used by the Chinese government to manage the 
pandemic crisis in the selected video narratives show that the governmental techniques can be applied in the 
non-Western world. Through discursive practices such as "National Unity", "Strive China" and "Stay Strong 
China" in selected video narratives, it is thought that the Chinese state has established the language of persuasion 
to control this pandemic and implemented a new governmental strategy. In the analyzed videos, the heroes of 
national unity, sacrifice and success discussed together, and a metonymy is produced between Wuhan's coping 
with the epidemic and China. In the narratives, the actors of success on a micro scale are shown as the health 
workers of the Chinese People's Liberation Army, local health workers and public servants in Wuhan, and on a 
macro scale the Chinese Communist Party, President Xi JinPing and the Chinese people (minzu). While the 
narratives present the pandemic as a "war" that China overcome, the future of China is set up as a bright future 
in parallel with the "Chinese Dream" put into circulation by President Xi. In summary, the narratives and 
discourse strategies produced on social media platforms during the Covid-19 pandemic crisis are the 
governmental techniques applied by the Chinese state. 
 
Keywords: China, Pandemic, Governmentality, Michel Foucault, Thematic Discourse Analysis. 
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DIGITAL INEQUALITIES AND FILM VIEWING EXPERIENCE DURING COVID-19 
PANDEMIC 

 
Nil Yüce1, Senem Duruel ErkÕlÕç2 

 
COVID-19 pandemic is an ongoing struggle. In Turkey, due to risk of infection and rise of death toll, the 
Ministry of Interior published public mandates on 22nd of March including lockdown measures for children 
between 0-18 years and elderly people above 65. Therefore, lockdown measures affected a considerable 
percentage of the country. Thus, film viewing has become beyond a leisure activity, an essential practice of 
daily life especially for these people. It is also known that frequency of watching television and using mobile 
devices increased dramatically since the first case was officially announced on 11th of March. This current 
situation also affected movie theaters, since they were forced to shut down. Film viewing experience has already 
become pluralized by domestication of information and communication technologies (Silverstone & Haddon, 
1996) and gained significance within the convergence culture (Jenkins, 2006). Inevitably, the setting of filmic 
experience has emerged (Casetti, 2007). However, accessing films from mobile devices and platforms make 
the film viewing experience problematic and creates a level of digital inequality. Digital inequalities have 
become more complex in differences of ICT access and usage (DiMaggio & Hargittai, 2001). The aim of our 
study is to reveal digital inequalities and film viewing experience in Turkey during the pandemic. We looked 
into both age groups in pre-pandemic and the pandemic period on film viewing practices including the tendency 
to go back to movie theatres in the course of new normal. There has already been an increasing tendency of 
preferring digital platforms. We wanted to perceive these changes during lockdown and if there are rigid 
differences of ICT ownership between both age groups.  
 
Our study is based on a mixed methodology of quantitative and qualitative measures. We created a survey 
through social media SOaWfRUPV WR geW a beWWeU XQdeUVWaQdLQg Rf fLOP YLeZLQg SUacWLceV Rf dLffeUeQW geQeUaWLRQV¶ 
ICT usage. Beside gathering demographic info, we asked their film viewing devices and cinema-going 
frequency before the pandemic. We also conducted in-depth interviews with 30 people representing both age 
groups to find out more about their digital skills for their daily usage of film viewing devices and their level of 
interaction within the household. In this study we aim to reveal the digital inequalities and elaborate which age 
groups were affected the most in the face of lockdown in Turkey.  
 
Keywords: Covid-19, digital inequality, film viewing experience 
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#eYdekal ZAMANLARINDA ùEHøR MARKALAMAK: NEW YORK VE LONDRA 
ùEHøRLERøNøN INSTAGRAM STRATEJøLERIøNDEKø COVID-19 øZLERø ÜZERøNE 

BøR ARAùTIRMA 
 

Nilüfer Geysi1, h. Laoin YaloÕnka\a2 
 
Dünya, COVID-19 pandemisi nedeniyle zor bir dönemden geçmektedir. Bu küresel krizden en kötü etkilenen 
VeNW|UOeUdeQ bLUL LVe NXúNXVX] WXUL]PdLU. SaOgÕQÕQ LON g�QOeULQdeQ LWLbaUeQ Ve\ahaW eWPe fLNUL N�UeVeO aQOaPda 
Na\gÕ Ye NRUNX gLbL ROXPVX] dX\gXOaUOa LOLúNLOeQdLULOLU haOe geOPLúWLU.  
 
ùehLUOeULQ LPaMOaUÕ VaYaúOaU Ye VaOgÕQOaU gLbL oeúLWOL \ÕNÕcÕ ROa\OaU VRQXcX ]aPaQ LoLQde ROXPVX] \|Qde 
de÷LúebLOLU. BX gLbL dXUXPOaU úehLUOeUL, eWNLOL úehLU PaUNaOaPa VWUaWeMLOeUL X\gXOa\aUaN LPaMOaUÕQÕ WeNUaU ROXPOX 
hale geWLUPe\e \|QeOWebLOPeNWedLU. ùehLU PaUNaOaPa, "bLU NRQXPXQ VeUPa\e VahLSOeUL, WXULVWOeU, \eUOLOeU Ye 
|÷UeQcLOeU gLbL gUXSOaU LoLQ oeNLcLOL÷LQL WeúYLN eWPeN aPacÕ\Oa oeúLWOL Sa]aUOaPa X\gXOaPaOaUÕQÕQ NXOOaQÕOPaVÕ" 
ROaUaN WaQÕPOaQPaNWadÕU (AQdeUVVRQ & ENPaQ, 2009: 41). SRV\aO Ped\a SOaWfRUPOaUÕ da úehLU PaUNaOaPa 
oaOÕúPaOaUÕ LoLQ \�NVeN |QePe VahLS aUaoOaU ROaUaN NabXO edLOPeNWedLU (IQVch, 2011: 13). BXQXQOa bLUOLNWe, 
bLUe\OeULQ daYUaQÕúOaUÕQÕ eWNLOePe NaSaVLWeVLQe VahLS ROaQ g|UVeO PeVaMOaUÕQ (BeUgNYLVW Yd., 2012) COVID-19 
VaOgÕQÕ gLbL NUL] dXUXPOaUÕQda eWNLOL LOeWLúLP ROaQaNOaUÕ VXQabLOece÷L VaYXQXOabLOLU. BX QedeQOe oaOÕúPaQÕQ RdaN 
QRNWaVÕQÕ d�Q\aQÕQ eQ SRS�OeU WXULVW deVWLQaV\RQOaUÕQdaQ LNLVL ROaQ NeZ YRUN (NY) Ye LRQdUa¶QÕQ IQVWagUaP 
Sa\OaúÕPOaUÕ WeúNLO etmektedir. BX oeUoeYe\Oe WaVaUOaQaQ aUaúWÕUPa\Oa aúa÷ÕdaNL aUaúWÕUPa VRUXOaUÕQa \aQÕW 
YeUPeN aPaoOaQPÕúWÕU: 
 
AUaúWÕUPa SRUXVX 1: NY Ye LRQdUa'da LON COVID-19 YaNaVÕQÕQ g|U�OPeVLQdeQ |Qce Ye VRQUa Qe gLbL IQVWagUaP 
Sa\OaúÕP VWUaWeMLOeUL g|]OePOeQPeNWedLU? 
AUaúWÕUPa SRUXVX 2: NY Ye LRQdUa¶QÕQ SaQdePL V�UecLQdeNL IQVWagUaP NXOOaQÕP SUaWLNOeUL aUaVÕQda Qe W�U 
beQ]eUOLNOeU Ye faUNOÕOÕNOaU g|]OePOeQebLOPeNWedLU? 
 
AUaúWÕUPa WaVaUÕPÕQda NaUPa \|QWeP beQLPVeQPLúWLU. AUaúWÕUPa YeULVL NY Ye LRQdUa¶QÕQ IQVWagUaP �]eULQdeki 
UeVPL WXUL]P bLOgLOeQdLUPe heVaSOaUÕ ROaQ @Q\cgR Ye @YLVLWORQdRQ �]eULQdeQ eOde edLOPLúWLU. BX heVaSOaU 
WaUafÕQdaQ, ba÷OÕ ROdXNOaUÕ úehLUdeNL LON YaNaQÕQ g|U�Od�÷� WaULhWeQ |QceNL 4 a\ Ye VRQUaNL 4 a\ ROPaN �]eUe 
WRSOaP 8 a\OÕN bLU V�Ue ]aUfÕQda \aSÕOaQ Sa\OaúÕPOaU aUaúWÕUPaQÕQ YeUL VeWLQL ROXúWXUPXúWXU. S|] NRQXVX 8 a\OÕN 
dLOLPLQ LON YaNaQÕQ g|U�OPe WaULhL eWUafÕQda úeNLOOeQdLULOPeVLQLQ aUNaVÕQdaNL aQa VebeS, bX WaULhLQ VRV\aO Ped\a 
Sa\OaúÕP VWUaWeMLOeULQLQ \aSÕOaQdÕUÕOPaVÕQda beOLUOe\LcL ROaca÷ÕQÕQ d�ú�Q�OPeVLdLU. øQceOeQeceN úehLUOeULQ 
VeoLOPeVLQde LVe; heU LNLVLQLQ de d�Q\aQÕQ eQ bLOLQeQ WXUL]P deVWLQaV\RQOaUÕ aUaVÕQda ROPaVÕQÕQ \aQÕ VÕUa 
SaQdePLdeQ ROdXNoa VeUW úeNLOde eWNLOeQPeOeUL |QePOL URO R\QaPÕúWÕU.  
 
BX aOaQda \aSÕOaQ |Qc� oaOÕúPaOaUa da\aQan (Acuti vd., 2018; Vanderleeuw & Sides, 2014) bir analiz çerçevesi 
LOe úehLUOeULQ IQVWagUaP Sa\OaúÕPOaUÕQda g|U�OeQ g|UVeO XQVXUOaU, bX XQVXUOaUa eúOLN edeQ PeWLQOeU, Sa\OaúÕPOaUÕQ 
|QceOLNOL ROaUaN haQgL WaNLSoL NLWOeVLQL hedef aOdÕ÷Õ, LoeUL÷LQ NLP WaUafÕQdaQ �UeWLOdL÷L gLbL bLU dL]L de÷LúNeQ aQaOL] 
edLOPLúWLU. KUL] d|QePOeULQde úehLUOeULQ PaUNaOaPa oaOÕúPaOaUÕQda IQVWagUaP SOaWfRUPXQXQ NXOOaQÕP 
SUaWLNOeULQe RdaNOaQaQ bX oaOÕúPaQÕQ, OLWeUaW�U�Q baNLU Va\ÕOabLOeceN bX aOaQÕQa NaWNÕda bXOXQaca÷Õ 
d�ú�Q�OPeNWedir. 
 
Anahtar sözcükler: ùehLU PaUNaOaPa, úehLU LPaMÕ, IQVWagUaP, COVID-19, NUL] LOeWLúLPL. 
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BRANDING CITIES in #stayhome TIMES: TRACING COVID-19 WITHIN  
INSTAGRAM STRATEGIES OF NEW YORK CITY AND LONDON 

 
The world is passing through a rough time due to the COVID-19 pandemic. Tourism is one of the worst affected 
sectors of this global crisis. Starting from the very beginning of the pandemic, traveling as an activity has been 
associated with negative emotions like anxiety and fear. Thus, both domestic and abroad tourism activities seem 
to be considered as risky by the global community. 
 
The images of cities may change over time due to several social upheavals (wars, epidemics, etc.). These 
discontinuities may prompt cities to re-present their positive images by applying effective city branding 
VWUaWegLeV. CLW\ bUaQdLQg LV chaUacWeUL]ed aV ³Whe XVe Rf YaULRXV PaUNeWLQg SUacWLceV WR SURPRWe a SOace¶V 
attractiveneVV fRU bXVLQeVV, WRXULVWV, UeVLdeQWV, aQd VWXdeQWV´ (AQdeUVVRQ & ENPaQ, 2009: 41). SRcLaO PedLa 
platforms are considered as tools with high importance for city branding efforts (Insch, 2011: 13). In crisis 
situations such as the COVID-19 pandemic, using visual messages may be efficient since they have the capacity 
to affect human behaviors (Bergkvist et al., 2012). Therefore, this study aims to focus on messages disseminated 
through Instagram by two of the most well-known tourist destinations, namely; New York City (NYC), USA, 
and London, UK. By considering the issues discussed, this study attempts to answer the following research 
questions: 
 
RQ1: WhaW aUe Whe PaLQ SaWWeUQV LQ NYC aQd LRQdRQ¶V IQVWagUaP VWUaWegLeV befRUe aQd afWeU COVID-19 
pandemic hit them? 
RQ2: What are the (dis)similarities between NYC and London in terms of Instagram usage patterns during the 
COVID-19 pandemic? 
 
The research is constructed with a mixed-methods research design. Data was collected from official tourism 
information Instagram accounts of NYC (@nycgo) and London (@visitlondon) by applying content analysis 
method for a 8 PRQWhV¶ timeframe; starting from 4 months before the first COVID-19 positive case for each 
city, since the first cases are expected to provide evident turning points in this process. The popularity of these 
cities as tourist destinations and their harsh suffering from the pandemic played an important role for them to 
be selected. 
 
The analysis aimed to identify visual elements, textual information, target audience, and message source via 
codebook created based on previous works (Acuti et al., 2018; Vanderleeuw & Sides, 2014). It is foreseen that 
this study will contribute to the related literature by discussing city branding efforts of cities using Instagram in 
crisis times, which is a barely researched subject. 
 
Keywords: City branding, city image, Instagram, COVID-19, crisis communication 
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NOIR¶IN YhKSELøùø: DøJøTAL PLATFORM DøZøLERøNDE ThR 
 

Nisa YÕldÕrÕm1 
 
SRQ RQ \ÕOda ha\aWÕPÕ]a gLUeQ NeWfOL[, HXOX Ye APa]RQ PULPe VLdeR gLbL dLMLWaO SOaWfRUPOaUÕQ eWNLVL\Oe 
WeOeYL]\RQ LoeUL÷LQLQ W�NeWLP úeNOL W�P d�Q\ada de÷LúLPe X÷UaPÕúWÕU. gQcedeQ beOLUOeQPLú / SOaQOaQPÕú LoeUL÷e 
da\aOÕ \a\ÕQ \aSaQ geOeQeNVeO WeOeYL]\RQ, NLWOeVeO e÷OeQce NRQXVXQdaNL haNLPL\eWLQe deYaP edL\RU ROVa da 
SRS�OaULWeVLQL Na\beWPeNWedLU. TeOeYL]\RQXQ geOece÷L haNNÕQda WaUWÕúPaOaU deYaP edeUNeQ, bX d|Q�ú�P V�UecL, 
T�UNL\e¶deNL WeOeYL]\RQ eQd�VWULVLQL de eWNLOePLú Ye 2016 \ÕOÕQda NeWfOL[ TR LOe bLUOLNWe LNL \eUOL dLMLWaO SOaWfRUP 
ROaQ BOX TV Ye PXhX TV¶QLQ NXUXOXúXQa QedeQ ROPXúWXU. T�UN WeOeYL]\RQ NaQaOOaUÕQca �UeWLOeQ \eUOL dL]LOeULQ 
geUeN �o VaaWL aúaQ \a\ÕQ V�UeOeUL, geUeNVe gLdeUeN aUWaQ VaQV�U�Q aQOaWÕOaUda PXhafa]aNaUOaúPa Ye beQ]eúPe\e 
QedeQ ROPaVÕ LOe VRQ d|QePde Ve\LUcL NeQdL LoLQde a\UÕúPa\a baúOaPÕú Ye bLU gUXS Ve\LUcL geOeQeNVeO 
WeOeYL]\RQX WeUN eWPe\L WeUcLh eWPLúWLU. øQWeUQeW WeNQRORMLVL LOe \abaQcÕ fLOP Ye dL]LOeUe XOaúPa NRQXVXQda VÕNÕQWÕ 
\aúaPa\aQ bX Ve\LUcL gUXbXQXQ L]OePe aOÕúNaQOÕNOaUÕQda LoeULNWe oeúLWOLOLN WaOebL |Qe oÕNPaNWadÕU. YeUOL dLMLWaO 
SOaWfRUPOaUca �UeWLOeQ dL]LOeULQ W�UOeULQL LQceOeQdL÷LQde, geOeQeNVeO WeOeYL]\RQ LoeUL÷LQL WeUN edeQ Ve\LUcL\e 
XOaúPaN aPacÕ\Oa VRQ d|QePde T�UN WeOeYL]\RQ NaQaOOaUÕQda \eU bXOaPa\aQ VXo dUaPaVÕ W�U�Q�Q WeUcLh edLOdL÷L 
g|U�OPeNWedLU. SXo dUaPaVÕQÕQ geUeNWLUdL÷L aQOaWÕ |÷eOeUL, W�U�Q SULPe-time olarak bilinen saatlerde 
\a\ÕQOaQPa\a X\gXQ ROPaPaVÕQa Ye øQWeUQeW PecUaVÕQÕQ VXQdX÷X |]g�U aOaQa LhWL\ao dX\PaVÕQa QedeQ 
ROPaNWadÕU. YeUOL dLMLWaO SOaWfRUPOaUca �UeWLOeQ VXo dUaPaOaUÕ aQaOL] edLOdLNOeULQde, geOeQeNVeO WeOeYL]\RQ 
LoeULNOeULQe NÕ\aVOa daha \aUaWÕcÕ aQOaWÕOaU VXQdXNOaUÕ g|U�OPeNWedLU. BXQXQOa bLUOLNWe V|] NRQXVX aQOaWÕOaUÕQ 
sosyaO ba÷OaPda beQ]eU bLU NaUaPVaUOÕ÷Õ Sa\OaúWÕ÷Õ, bXQa QedeQ ROaQÕQ LVe µN|W�¶\e VÕQÕUVÕ] g�o aWfedLOeUeN 
WRSOXP �\eOeULQLQ heU bLULQLQ a] \a da oRN NXUbaQ ROaUaN WePVLO edLOPeVL LOe bLUOLNWe, VWaW�NRQXQ de÷LúPe]OL÷LQe 
YXUgX \aSÕOPaVÕ ROdX÷X dLNNaW oeNPeNWedLU. AQOaWÕOaUÕQ WaPaPÕQda bLUe\e YeULOeQ |]g�UO�N µbedeQ¶ LOe 
VÕQÕUOaQdÕUÕOPÕúWÕU. BX QedeQOe geOeQeNVeO WeOeYL]\RQOaUÕQ NÕVÕWOaPaOaUÕQdaQ ba÷ÕPVÕ] ROXQPaVÕQa Ua÷PeQ, bX 
aQOaWÕOaUÕQ \LQe PXhafa]aNkU ROdX÷X V|\OeQebLOLU. A\UÕca LúOeYVL] hXNXN VLVWePLQLQ QRUPaOOeúWLUPeOeUL Ye 
L\LOeúPe beNOeQWLVLQL Q|WUaOL]e eWPeOeUL QedeQL\Oe eOeúWLULOebLOLUOeU. SRQXo ROaUaN WeOeYL]\RQXQ NabXN 
de÷LúWLUPeNWe ROdX÷X VRQ d|QePde, \eUOL dLMLWaO SOaWfRUPOaUÕQÕQ LoeULNWe oeúLWOLOL÷e ROaQ WaOebL \eULQe geWLUdL÷L, 
ancak yeni olarak sXQXOaQ aQOaWÕOaUÕQ PeYcXW ROaQÕ \eQLdeQ �UeWPeQLQ |WeVLQe geoePedL÷L V|\OeQebLOLU. 
 
Anahtar sözcükler: Dijital platformlar, tür, televizyon dizileri 
 

NOIR THAN EVER: GENRE IN LOCAL SERIES OF STREAMING SERVICES IN 
TURKEY 

 
With the impact of streaming services such as Netflix, Hulu, and Amazon Prime Video, the way of consumption 
of television series has changed throughout the world in the last decade. Even though broadcast television is 
still the dominant medium for mass entertainment, pre-determined / scheduled content has been losing its 
popularity. As the discussions on the future of television continue, this transformation process has also affected 
the television industry in Turkey and resulted in the foundation of two Turkish streaming services: Blu TV and 
Puhu TV, alongside the arrival of Netflix TR in 2016. With the rise of censorship in traditional television series, 
audience in Turkey got fragmented lately and a group of audience had abandoned traditional television. Internet 
technology allowing the consumption of foreign films and series has been the shaping the viewing habits of 
these group of audience who demand diverse content. When the genres of series produced by local streaming 
services are studied, it can be seen that crime drama genre which is excluded by Turkish television channels 
lately is primarily preferred to attract the audience who abandoned broadcast television. Narrative elements of 
crime drama genre requires freedom of Internet medium and the crime dramas of local streaming services have 
more creative narratives. However, these series share a common pessimism in social context which is created 
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by representing the evil as omnipotent and all members of the society as more or less victims, as well as 
depicting the status quo as unchangeable. In addition, the freedom left for individuals is limited with their own 
body. As a result, what they offer is again conservative, despite being freed from the constraints of traditional 
television. On the other hand, they can be criticized for normalizing dysfunctional legal system and neutralizing 
the prospect for improvement. Finally, it can be concluded that, while television is changing its shell, streaming 
services fulfill the demand on diverse content by offering series in different genres; however, their narratives 
that are promoted as new, cannot go beyond reproducing already existing ones. 
 
Keywords: Streaming services, genre, television series 
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KURUMSAL SOSYAL SORUMLUK øLETøùøMø ødERøöøNDE KÜLTÜREL BOYUTLAR 
 

Nurcan YÕlma]1 
 
KXUXPVaO VRV\aO VRUXPOXOXN (KSS), beOOL Sa\daú gUXSOaUÕQa \|QeOLN ha]ÕUOaQaQ, NXUXP Ye WRSOXPa |QePOL 
NaWNÕOaU Va÷Oa\aQ Ye VWUaWeMLN bLU \|QeWLP faaOL\eWL ROaUaN oeúLWOL VeNW|UOeUdeNL NXUXPOaUÕQ LOeWLúLP SUaWLNOeULQde 
\eU aOPaNWadÕU. gQceOLNOL ROaUaN WLcaUL aPaoOÕ hedefOeUe RdaNOaQaQ NXUXPOaUÕQ, WRSOXPa NaUúÕ bLUWaNÕP 
VRUXPOXOXNOaUÕQÕ \eULQe geWLUPe Ye Sa\daúOaUÕQ NXUXPOaUa \|QeOLN aUWaQ VRV\aO beNOeQWLVLQL NaUúÕOaPa oabaVÕ 
LoLQde ROdXNOaUÕ g|U�OPeNWedLU. KXUXP Ye PaUNaVÕQa \|QeOLN ROXPOX bLU WXWXPXQ geOLúPeVLQde, NXUXP LWLbaUÕQÕQ 
aUWPaVÕQda, VaWÕQ aOPa QL\eWLQLQ ROXúPaVÕQda Ye UeNabeW aYaQWaMÕ eOde eWPede eWNLOL ROaQ KSS gLULúLPOeUL, 
NXUXPOaUÕQ faaOL\eW LoLQde ROdXNOaUÕ N�OW�UdeQ eObeWWe NL ba÷ÕPVÕ] de÷LOdLU. TRSOXPOaU �]eULQde \|QOeQdLULcL bir 
eWNLVL ROaQ N�OW�U�Q, WRSOXPOaUÕQ faUNOÕOaúPaVÕQda Ye úeNLOOeQPeVLQde |QePOL bLU URO� bXOXQPaNWadÕU. BeQ]eU 
úeNLOde N�OW�U, NXUXPOaUÕQ NXUXPVaO VRV\aO VRUXPOXOXN faaOL\eWOeULQLQ úeNLOOeQPeVLQde de beOLUOe\LcL bLU URO 
�VWOeQPeNWedLU. DL÷eU bLU Lfade LOe NXUXPOaUÕQ KSS X\gXOaPaOaUÕ, faaOL\eW g|VWeUdL÷L oeYUe LOe LOLúNLOL 
ROabLOPeNWedLU. BXQXQ \aQÕ VÕUa KSS, heU Qe NadaU bLU haONOa LOLúNLOeU oaOÕúPa aOaQÕ ROVa da KSS¶QLQ N�OW�U LOe 
aUaVÕQda RUgaQLN bLU ba÷ bXOXQPaNWadÕU. BX ba÷OaPda NXUXPOaU, Sa\daúOaUÕQÕn istek ve beklentilerini ele alan 
KSS faaOL\eWOeULQLQ ROXúWXUXOPaVÕQda N�OW�Uࡇ�  g|] |Q�Qde bXOXQdXUPaN dXUXPXQdadÕU. KXUXPOaUÕQ dLNNaWe 
aOPaOaUÕ geUeNeQ bLU dL÷eU NRQX da LOeWLúLP Ye WeNQRORMLde Pe\daQa geOeQ geOLúPeOeU ROPXúWXU. Me\daQa geOeQ 
geOLúPeOeU VRQXcXQda NXUXPOaU, Zeb VLWeOeULQL de LoeUeQ LOeWLúLP aUaoOaUÕQa Ye WeNQRORMLOeULQe \|QeOPLúWLU. BX 
LOeWLúLP aUaoOaUÕ Ye WeNQRORMLOeU, NXUXPOaUÕQ Sa\daúOaUÕQa PeVaMOaUÕQÕ LOeWPe\e, faaOL\eWOeULQL dX\XUPa\a, RQOaUOa 
LOeWLúLP NXUPa\a, V�Ud�UPe\e Ye LOLúNL LQúa eWPe\e \|QeOLN \eQL fÕUVaWOaU VXQPXúWXU. BX NaSVaPda oaOÕúPaQÕQ 
aPacÕ, HRfVWede¶QLQ �o N�OW�UeO bR\XWXQXQ (NROeNWLYL]P, g�o aUaOÕ÷Õ Ye beOLUVL]OLNWeQ NaoÕQPa) KSS LOeWLúLPLQLQ 
LoeUL÷LQe QaVÕO \aQVÕdÕ÷ÕQÕ LQceOePeNWLU. Belirtilen amaç dR÷UXOWXVXQda 2019 \ÕOÕQda BUaQd FLQaQce WaUafÕQdaQ 
\aSÕOaQ aUaúWÕUPa VRQXcXQda beOLUOeQPLú T�UNL\e¶QLQ EQ De÷eUOL MaUNaOaUÕ RaSRUX¶Qda LON beúWe \eU aOaQ T�UN 
HaYa YROOaUÕ, ZLUaaW BaQNaVÕ, GaUaQWL BaQNaVÕ, T�UN TeOeNRP Ye TXUNceOO gLbL NXUXPOaUÕQ Zeb VLteleri örneklem 
ROaUaN VeoLOPLú Ye LoeULN aQaOL]L WeNQL÷L LOe aQaOL] edLOPLúWLU. MaUNaOaUÕQ KSS LoeULNOeUL, VROOeUR Ye dL÷eUOeULQLQ 
(2020) oaOÕúPaVÕQda \eU aOaQ �o N�OW�UeO bR\XWWaQ haUeNeWOe de÷eUOeQdLULOPLúWLU. S|] NRQXVX bR\XWOaU WePeOLQde 
KSS LOeWLúLPL aoÕVÕQdaQ THY dÕúÕQda dL÷eU PaUNaOaU aUaVÕQda dLNNaW oeNeQ bLU faUNÕQ ROPadÕ÷Õ WeVSLW edLOPLúWLU. 
gWe \aQdaQ W�P bR\XWOaUÕQ KSS LOeWLúLP LoeUL÷LQe \aQVÕdÕ÷Õ PaUNaQÕQ TXUNceOO ROdX÷X VRQXcXQa XOaúÕOPÕúWÕU. 
BX ba÷OaPda KSS LOeWLúLPL LoeUL÷LQde N�OW�UeO eWNLQLQ LQúa edLOdL÷L V|\OeQebLOLU. DL÷eU bLU Lfade LOe PaUNaOaUÕQ 
N�OW�UeO ba÷OaPÕ dLNNaWe aOaUaN KSS LoeULNOeULQL ha]ÕUOadÕ÷ÕQÕ V|\OePeN P�PN�Qd�U.  
  
Anahtar sözcükler: Kurumsal sosyal sorumluluk, Hofstede, Kültürel boyutlar 
 
Kaynakça 
Vollero, A.; Siano, A.; Palazzo, M. & Amabile, S. (2020). Hoftsede's cultural dimensions and corporate social 

responsibility in online communication: Are they independent constructs?. Corporate Social Responsibility 
and Environmental Management, 27(1), 53-64. 

 
CULTURAL DIMENSIONS IN CORPORATE SOCIAL RESPONSIBILITY 

COMMUNICATION 
 

Corporate social responsibility (CSR) is involved in the communication practices of institutions prepared for 
certain stakeholder groups, making significant contributions to the institution and society and in various sectors 
as a strategic management activity. It is seen that the institutions, which primarily focus on commercial goals, 
are in an effort to fulfill some of their responsibilities towards the society and to meet the increasing social 
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expectations of the stakeholders towards the institutions. CSR initiatives, which are effective in developing a 
positive attitude towards the company and its brand, increasing the reputation of the company, creating the 
purchase intent and gaining competitive advantage, are of course not independent of the culture in which the 
institutions operate. Culture, which has a guiding effect on societies, has an important role in differentiation 
and shaping of societies. Similarly, culture plays a decisive role in shaping corporate social responsibility 
activities. In other words, CSR practices of institutions may be related to the environment in which they operate. 
In addition, although CSR is a public relations field, CSR has an organic connection with culture. Another issue 
that institutions need to take into account has been the developments in communication and technology. As a 
result of the emerging developments, institutions have turned to communication tools and technologies 
including websites. These communication tools and technologies have provided new opportunities for the 
stakeholders of institutions to convey their messages, announce their activities, to communicate with them,  to 
maintain and build relationships. In this context, the purpose of WhLV VWXd\ LV WR e[aPLQe hRZ HRfVWede¶V WhUee 
cultural dimensions (collectivism, power range, and avoiding uncertainty) are reflected in the content of CSR 
communication. For the stated purpose, the websites of institutions such as Turkish Airlines, Ziraat Bank, 
GaUaQWL BaQN, T�UN TeOeNRP aQd TXUNceOO, ZhLch aUe LQ Whe WRS fLYe Rf TXUNe\¶V MRVW VaOXabOe BUaQdV ReSRUW 
as determined by a study conducted by Brand Finance in 2019, were selected as samples and analyzed by 
content analysis technique. The CSR contents of brands was evaluated based on three cultural dimensions in 
the study of Vollero et al. (2020). On the basis of these dimensions, it has been determined that there is no 
notable difference between brands other than THY in terms of CSR communication. In this context, it can be 
said that cultural impact is built in the content of CSR communication. In other words, it is possible to say that 
brands have prepared their CSR content by taking into account the cultural context. 
 
Keywords: Corporate social responsibility, Hofstede, Cultural dimensions 
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BAöIMSIZ SøNEMA øLE DøJøTAL PLATFORMLAR ARASINDAKø øLøùKøYE 
YAKINDAN BAKMAK: ThRKøYE gRNEöø 

 
Onur Aytaç1 

 
T�UNL\e¶de øQWeUQeW NXOOaQÕPÕQÕQ aUWPaVÕ\Oa beUabeU WeOeYL]\RQ PecUaVÕQda faUNOÕ Ve\LU deQe\LPOeUL NeQdLQL 
g|VWeUPeNWedLU. BX \eQL L]OePe bLoLPOeUL, NXOOaQÕcÕOaUÕQ aQaORg \a\ÕQ LOe ROaQ PeYcXW aOÕúNaQOÕ÷ÕQÕ geYúeWeUeN 
Zeb WabaQOÕ dLMLWaO \a\ÕQ SOaWfRUPOaUÕQa \|QeOLN WeUcLhLQL oR÷aOWPÕúWÕU. BX SOaWfRUPOaUdaQ bLULVL ROaQ ønternet 
WeOeYL]\RQX, d�Q\ada Ye T�UNL\e¶de Netflix LOe SRS�OeUOeúPLú, T�UNL\e¶de LVe Blu TV ve Puhu TV aUacÕOÕ÷Õ\Oa 
g�QdePe geOPLúWLU. GeUeN \a\ÕQcÕOÕN faaOL\eWL geUeNVe Ve\LU SUaWL÷L aoÕVÕQdaQ Blu TV ile Puhu TV, øQWeUQeWe ba÷OÕ 
bLU SOaWfRUP ROaUaN heP \eUOL |]g�Q heP \abaQcÕ SRS�OeU \aSÕPOaUOa L]Oe\LcLOeULQe aOÕúÕOageOPLúLQ dÕúÕQda bLU 
televizyoncXOXN WecU�beVL Na]aQdÕUPaNWadÕU (DLNNRO, 2020). T�UNL\e¶de faaOL\eW g|VWeUeQ bX SOaWfRUPOaUÕQ \aQÕ 
VÕUa XOXVOaUaUaVÕ bLU SOaWfRUP ROaQ Netflix¶LQ de NeWfOL[ T�UNL\e ROaUaN T�UNL\e¶deNL NXOOaQÕcÕOaUÕQa |]eO ROaUaN 
içerik üUeWPe\e baúOadÕ÷Õ bLOLQPeNWedLU. 
 
BX LoeULNOeU LQceOeQdL÷LQde heP ba÷ÕPVÕ] VLQePa ROaUaN Lfade edLOebLOeceN ROaQ aOaQda fLOPOeU �UeWeQ 
yönetmeQOeULQ heP de WecLPVeO VLQePa ROaUaN adOaQdÕUÕOabLOeceN NÕVÕPda fLOP oeNeQ \|QeWPeQOeULQ dLMLWaO 
SOaWfRUPOaUdaNL LúOeUde \eU aOdÕNOaUÕ g|U�OPeNWedLU. Ba÷ÕPVÕ] \aSÕPOaUÕ\Oa |Qe oÕNaQ VLQePacÕOaUa 
NRQYaQVL\RQeO (OLQeeU) WeOeYL]\RQ aOaQÕQda oRN fa]Oa UaVWOaQPÕ\RUNeQ dLMLWaO PecUaOaUa \|QeOLN �UeWLOeQ LúOeUde 
ROPaOaUÕ LOgL\e de÷eUdLU. HeP bX WeUcLhLQ QedeQOeULQL aUaúWÕUPaN heP de ba÷ÕPVÕ] fLOPOeU �UeWebLOPeN LoLQ 
geUeNOL ROaQ fLQaQVaO Na\Qa÷ÕQ Va÷OaQPaVÕ QRNWaVÕQda dLMLWaO SOaWfRUPOaUÕQ URO�Q� VRUgXOaPaN aPacÕ\la böyle 
bLU oaOÕúPa\a LhWL\ao dX\XOPXúWXU. BX oaOÕúPa eYUeQLQe dahLO edLOeQ SURMeOeU ba÷OaPÕQda dizilerin 
yönetmenleriyle g|U�úPeOeU \aSPaN \|QWePLQ aQa eNVeQLQL ROXúWXUPaNWadÕU.  
 
DL]LOeULQ ba÷ÕPVÕ] VLQePa LOe ROaQ LOLúNLVLQLQ RUWa\a oÕNaUWÕOPaVÕ da aPaoOaUdaQ bLUL ROdX÷XQdaQ, aQOaWÕ bLoLPOeUL 
�]eULQde de dXUXOacaNWÕU. daOÕúPada incelenen projeler; 7 Yüz (2017), Masum (2017) ve Alef (2020) úeNOLQde 
beOLUOeQPLúWLU. BX |UQeNOePde seçilirken ba÷ÕPVÕ] VLQePa dÕúÕQda da (SRS�OeU) proje üreten bir yönetmenin yer 
aOPaVÕQa dLNNaW edLOPLúWLU. SRQXo ROaUaN g|U�úPeN LVWeQeQ dL÷eU NLúLOeULQ SURgUaPOaUÕQÕQ X\PaPaVÕ QedeQL\Oe 
platform ba]ÕQda Blu TV (MaVXP, 7 Y�] & AOef) LOe VÕQÕUOÕ NaOÕQPÕúWÕU. Y|QeWPeQ ba÷OaPÕQda LVe; TXQo ùahLQ 
(7 Yüz), Seren Yüce (Masum) ve Emin Alper (Alef) LOe g|U�ú�OP�úW�U. NeWfOL[ Ye PXhX TY SOaWfRUPOaUÕ da 
AhPeW KaWÕNVÕ] (AúN 101) Ye OQXU Sa\OaN (ùahVL\eW) LOe dahLO edLOeceNWLU. A\UÕca TROga KaUaoeOLN (BaUWX BeQ) 
LOe de g|U�ú�OeUeN X]XQ Yadede oaOÕúPaQÕQ ]eQgLQOeúWLULOPeVL SOaQOaQPaNWadÕU. 
 
HeP dL]L/fLOP |UQeNOeULQL SaUaOeO bLoLPde LQceOePe heP de eVeUOeUL �UeWeQ \|QeWPeQOeUOe g|U�úPe bX aPao 
dR÷UXOWXVXQda geUoeNOeúWLULOPeVL SOaQOaQaQ faaOL\eWOeUdLU. daOÕúPa NaSVaPÕQda g|U�ú�OeQ \|QeWPeQOeULQ 
aNWaUdÕNOaUÕQda ba]Õ faUNOÕOÕNOaU ROVa da beOLUOL bLU a÷a dahLO ROPa, NeQdLQL bX aOaQda deQePe Ye PaddL kaynak 
Va÷OaPa RUWaN PRWLYaV\RQOaUÕQdaQdÕU. Ba÷ÕPVÕ] VLQePa LOe dLMLWaO SOaWfRUPOaU aUaVÕQdaNL Lú �UeWPe SUaWLNOeUL 
aUaVÕQda SaUaOeOOLN aU] edeQ ³BaúÕ SRQX BeOOL´ LfadeVL \|QeWPeQOeULQ YXUgXOadÕ÷Õ eQ |QePOL XQVXUOaUdaQdÕU. 
PURMeQLQ baúOaQgÕo aúaPaVÕQda WeVOLP edLOeQ VeQaU\R\a VadÕN NaOÕQaUaN oeNLPOeULQ \aSÕOPaVÕQÕ Lfade edeQ bX 
WaPOaPaQÕQ \aQÕ VÕUa øQWeUQeWLQ LoeULN aoÕVÕQdaQ Va÷OadÕ÷Õ g|Uece |]g�U RUWaP da \|QeWPeQOeULQ dLMLWaOe 
yönelmesinin biU baúNa QedeQLdLU. DLMLWaO SOaWfRUPOaU LOe T�UNL\e ba÷ÕPVÕ] VLQePaVÕ aUaVÕQdaNL bX NaUúÕOÕNOÕ 
eWNLOeúLPLQ aUWaQ bR\XWOaUÕ\Oa V�UPeVL beNOeQPeNWedLU. 
 
Anahtar sözcükler: DLMLWaO SOaWfRUPOaU, Ba÷ÕPVÕ] VLQePa, BOX TY 
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READING TO RELATIONSHIP BETWEEN INDEPENDENT CINEMA AND DIGITAL 
PLATFORMS: THE CASE OF TURKEY 

 
With the wide use of the Internet in Turkey, different watching experiences began to appear in the field of 
television. The new generation of television concept starts the era of Internet-based television platforms by 
loosening individuals' strong ties to analogue broadcasting. Internet television is one of these platforms, known 
with Netflix in the world-wide, and it is represented by Blu Tv and Puhu Tv in our country. In terms of both 
broadcasting and viewing practices, Blu Tv and Puhu Tv offers a different television experience to its viewers 
through both original and popular foreign productions via Internet (Dikkol, 2020). Netflix as well as an 
international platform as well as those platforms operating in Turkey Netflix is known that Turkey started to 
produce special content to users in Turkey 
 
When these contents are examined, it is seen that both directors who produce films in the field that can be 
defined as independent cinema and directors who shoot films in the part that can be called commercial cinema 
are involved in works on digital platforms. It is interesting that filmmakers who stand out with their independent 
productions are not very common in the conventional (linear) television field, but they are in works produced 
for digital platforms. Such a study was needed both to investigate the reasons for this preference and to question 
the role of digital platforms in providing the necessary financial resources to produce independent films. 
Interviews with the directors of the series within the context of the projects included in this study universe 
constitute the main axis of the method. 
 
Since revealing the relationship of series with independent cinema is one of the aims, narrative forms will also 
be emphasized. The projects examined in the study; 7 Yüz (2017), Masum (2017) and Alef (2020). In this sample, 
attention has been paid to include a director who produces (popular) projects other than independent cinema. 
As a result, the platform was limited to Blu TV (Innocent, 7 Yüz & Alef) due to the non-compliance of the 
SURgUaPV Rf RWheU SeRSOe WR PeeW. IQ Whe cRQWe[W Rf Whe dLUecWRU; TXQo ùahin (7 Yüz), Seren Yüce (Masum) and 
EPLQ AOSeU (AOef) ZeUe LQWeUYLeZed. NeWfOL[ aQd PXhX TY SOaWfRUPV ZLOO aOVR be LQcOXded ZLWh AhPeW KaWÕNVÕ] 
(AúN 101) aQd OQXU Sa\OaN (ùahVL\eW). IQ addLWLRQ, LW LV SOaQQed WR eQULch Whe VWXd\ LQ Whe ORQg WeUP b\ 
contacting Tolga Karaçelik (Bartu Ben). 
 
The activities planned to be carried out for this purpose are both examining the serial / movie samples in parallel 
and online meeting with the directors who produce the works. Although there are some differences in the 
narrations of the directors interviewed within the scope of the study, being involved in a certain network, trying 
oneself in this field and providing financial resources are among the common motivations. One of the most 
important elements emphasized by the dLUecWRUV LV Whe e[SUeVVLRQ ³TRS WR EQd CeUWaLQ´, ZhLch LV SaUaOOeO WR Whe 
practices of producing work between independent cinema and digital platforms. In addition to this statement, 
which expresses the shooting in accordance with the script submitted at the beginning of the project, the 
relatively free atmosphere provided by the Internet in terms of content is another reason for the directors to turn 
to digital. Digital platforms between Turkey and independent cinema, this is expected to continue with 
increasing size of the interaction. 
 
Keywords: Digital Platforms, Independent Cinema, Blu Tv. 
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KAMUSALLIK VE YENø KAMUSALLIK ARASINDAKø AdMAZLAR: 
YENø KAMUSALLIöIN øKTøSADø VE SøYASø YAPILANIùININ YARATTIöI 

SORUNLAR 
 

Onur Dursun1, Filiz YÕldÕ]2 
 
G�Q�P�]de NaPXVaO aOaQ WaUWÕúPaOaUÕ hÕ]OÕ bLU úeNLOde deYaP eWPeNWedLU. KaPXVaO aOaQ, LQVaQOaUÕQ bLUbLUOeUL\Oe 
NaUúÕOaúWÕNOaUÕ, NaPXVaO PeVeOeOeUe LOLúNLQ fLNLU aOÕúYeULúOeULQde bXOXQaUaN Ye WaUWÕúPaOaU \�U�WeUeN NaPXR\XQX 
ROXúWXUdXNOaUÕ bLU X]aPdÕU. GeOeQeNVeO NaPXVaO aOaQ \aNOaúÕPOaUÕ, NL |]eOOLNOe HabeUPaVoÕ \aNOaúÕP, NaPXVaO 
aOaQÕ bX úeNLOde WePeOOeQdLUPe\e oaOÕúPaNWadÕU. øNWLdaU bX X]aPa Vadece bX X]aPÕQ g�YeQOL÷LQL WeVLV edebLOPe 
ba÷OaPÕQda P�dahaOe eWPe haNNÕQa VahLSWLU. BXQXQ dÕúÕQda bX aOaQ, heUNeVLQ hLobLU baVNÕ aOWÕQda NaOPadaQ Ye 
NRUNPadaQ NeQdLVLQL WePVLO eWPeVL LoLQ LNWLdaUdaQ ba÷ÕPVÕ] ROPaN ]RUXQdadÕU. FaNaW WaULhVeO V�Ueo 
LQceOeQdL÷LQde, NaPXVaO aOaQda, NXUXOXúXQdaQ g�Q�P�]e bLUoRN úe\ de÷LúPLú Ye NaPXVaO aOaQ d|Q�ú�POeU 
\aúaPÕúWÕU. G�Q�P�]de aUWÕN faUNOÕ bLU NaPXVaO aOaQ, NaPXVaOOÕN WaUWÕúÕOPaNWadÕU NL R da øQWeUQeW WabaQOÕ a÷OaUÕQ 
ROXúWXUdX÷X NaPXVaO aOaQdÕU. FaNaW bX \eQL NaPXVaO aOaQ, \eQL ROaQaNOaU VXQdX÷X gLbL bLUWaNÕP ROXPVX]OXNOaUÕ 
da beUabeULQde geWLUPLúWLU. 
 
øQWeUQeW WabaQOÕ a÷OaU, \eQL bLU NaPXVaO aOaQ ROaUaN QLWeOeQdLULOPeNWe Ye aúÕUÕ bLU ROXPVaOOÕNOa \aNOaúÕOaUaN, 
\aUaWWÕ÷Õ VRUXQOaU aUNa SOaQa aWÕOPaNWadÕU. BX oaOÕúPa, \eQL NaPXVaO aOaQÕQ, ROXPVX]OXNOaUÕQa de÷LQeUeN LdeaO 
bLU NaPXVaOOÕNWaQ beNOeQeQOeUL QedeQ NaUúÕOa\aPadÕ÷Õ \a da NaUúÕOaPadÕ÷Õ �]eULQdeQ bLU WaUWÕúPa \�U�WPe\L 
aPaoOaPaNWadÕU. g]eOOLNOe \eQL NaPXVaO aOaQÕQ geUeN N�UeVeO geUeNVe \eUeO d�]e\de LNWLVadL Ye VL\aVL \aSÕOaQÕúÕ 
�]eULQde dXUaUaN, bX g�o PeUNe]OeULQLQ, \eQL NaPXVaO aOaQ �]eULQde NXUPXú ROdX÷X hegePRQ\adaQ Na\QaNOÕ 
NaPXVaO LOeWLúLP �]eULQdeNL ROXPVX]OXNOaUÕQa dLNNaW oeNPe\e oaOÕúacaNWÕU. g]eOOLNOe VaQV�U, \a\ÕQ \aVa÷Õ, 
NRUNX N�OW�U�, eULúLP eQgeOOeUL, aOW\aSÕ gLbL WeNQLN deQeWLP, bLUe\VeO \a da NXUXPVaO ce]aL LúOePOeU gLbL bLUoRN 
resmi ve fiili mekanizma, bu uzaPÕ NÕVPeQ LúOeYVL]OeúWLUeUeN NaPXVaO aOaQ ROPa g�c�Q� ]a\ÕfOaWPÕúWÕU. 
 
BX oaOÕúPa, |QceOLNOe, WeNQRORML WePeOOL a÷OaUÕQ/NaPXVaO aOaQÕQ LNWLVadL (PeQúe, geOLU Na\QaNOaUÕ, N�UeVeO 
d�]OePdeNL WLcaUL haUeNeWOLOLNOeUL) Ye VL\aVL \aSÕVÕQa (heP N�UeVeO heP de \eUeO |OoeNWe WabL ROdXNOaUÕ \aVaO 
]ePLQOeUL) RUWa\a NR\acaN Ye ba÷OÕ ROdXNOaUÕ g�o PeUNe]OeUL\Oe LOLúNLOeUL LUdeOeQeceNWLU. AUdÕQdaQ eOde edLOeQ 
bLOgLOeULQ, geOeQeNVeO NaPXVaO X]aPOa haQgL QRNWaOaUda oeOLúWL÷L Ye b|\Oece NaPXVaO LOeWLúLPLQ |Q�Qde Qe W�UdeQ 
eQgeOOeULQ ROXúWX÷X aoÕNOaQacaNWÕU. A\UÕca \LQe LNWLVadL \aSÕOaQÕúOaUÕQdaQ dROa\Õ bX NaPXVaO aOaQÕQ, NaPXVaO 
aOaQÕ Sa\OaúaQ heUNeVe Qe |Oo�de aoÕN ROdX÷X WaUWÕúÕOacaNWÕU. 
 
Anahtar sözcükler: Kamusal alan, yeni kamu, LOeWLúLP Ye NaWÕOÕP eQgeOOeUL, WeNQRORML 
 

DILEMMAS BETWEEN PUBLICITY AND NEW PUBLICITY: 
THE ISSUES ARISING FROM ECONOMIC AND POLITICAL STRUCTURING OF NEW 

PUBLICITY 
 
Today, the discussions on public sphere are continuing intensively. The public sphere is a space in which people 
meet each other and form public opinion by exchanging opinions and discussions on public issues. Traditional 
public sphere approaches, especially the Habermasian approach, have tried to ground the public sphere in this 
way from the beginning of public sphere debates. Political power has the right to intervene in this sphere only 
in the manner of establishing the security of this sphere, and making it accessible for everyone. Apart from that, 
this sphere has to be independent from the government/powers because of that everyone is able to represent 

 
1 Doç. Dr., Çukurova Üniversitesi, øOeWLúLP FaN�OWeVL, Gazetecilik Bölümü, odursun@cu.edu.tr 
2 DU. g÷Uetim h\eVL, dXNXURYa hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, Ga]eWecLOLN B|O�P�, fLOL]\LOdL]@cX.edX.WU 
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themselves without any pressure or fear. But when we review the historical process, it is so clear that the many 
things in this sphere have changed from its foundation to its transformation. Today, a different public sphere, 
publicity is discussed, which is the public sphere formed by Internet-based networks. However, this new public 
sphere not only offered new possibilities but also cause particular negativities about the ideal one. 
 
Internet-based networks are considered as a new public sphere, and by approaching them with an over-
contingency, the problems they cause are pushed in the background. This study aims to propound a debate on 
why the new public sphere could not or does not provide the expectations of an ideal public sphere, by drawing 
attention its negativities. Concentrating on to the economic and political structuring of this sphere at both global 
and local levels, this study tries to draw attention to the negativity of these powers on public communication 
arising from the hegemony established on the new public sphere. Especially many official and de facto 
mechanisms such as censorship, media blackout, fear culture, accessing barriers, technical supervision, personal 
or institutional criminal proceedings etc., partially make this new public sphere non-functional and weakened 
the power of this new sphere. 
 
This study will firstly reveal the economic (origins, income sources, commercial mobility at the global level) 
and political structure (legal grounds to which they are subjected at both global and local areas) of networks 
which are today called Internet-based public sphere or new public, and their relations with global powers on 
which they are depend will be examined. Then, it will be explained at what points the obtained information 
contradicts with the traditional public sphere, and what kind of obstacles occur in front of public 
communication. It will also be discussed to what extent this public sphere is open to everyone sharing the same 
public in the context of its economic structures. 
 
Keywords: Public sphere, new public, communication, accessing obstacles of the new public, technology. 
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TOPLUMSAL DEöøùøMDE 360 DERECE VøDEONUN OLASI ETKøLERø:  
EXILED (2019) VE BEHIND THE FENCE (2016) BELGESEL FøLMLERøN 

KARùILAùTIRMALI ANALøZø 
 

Önder M. Özdem1 
 

øPge Na\ÕW, LúOePe Ye da÷ÕWÕP WeNQRORMLVLQdeNL geOLúPeOeU, beOgeVeO fLOP \aSÕPcÕOaUÕQa WRSOXPVaO aPaoOaU LoLQ 
e\OePL WeúYLN edebLOeceNOeUL \eQL ROaQaNOaUÕQ aOWÕQÕ oL]PeNWedLU. g]eOOLNOe, beOgeVeO fLOPdeNL VaQaO geUoeNOLN 
X\gXOaPaOaUÕ gLbL eWNLOeúLPOL WePVLO bLoLPOeUL, LQVaQOaUÕ haUeNeWe geoPe\e WeúYLN edeUeN WRSOXPVaO de÷LúLP LoLQ 
bLU SRWaQVL\eO \aUaWWÕNOaUÕ LddLaVÕ LOe oRN dLNNaW oeNPLúWLU. BLU beOgeVeOLQ WRSOXPVaO bLU eWNL \aUaWPaVÕ, geQLú bLU 
L]Oe\LcL NLWOeVLQe XOaúPadÕNoa Ye L]Oe\LcLQLQ dLNNaWLQL oeNLS, RQOaUÕ haUeNeWe geoPeOeUL LoLQ WeúYLN eWPedLNoe 
beNOeQPe]. BX ba÷OaPda, 360 deUece YLdeROaUÕQ daha NaSVaPOÕ Ye ca]LS eWNLOeúLPOL beOgeVeO X\gXOaPaOaUÕQa 
NÕ\aVOa �UeWLP, LúOeQPe Ye L]OeQPeVLQLQ daha XOaúÕOabLOLU Ye NROa\ ROdX÷X beOLUWLOPeNWedLU. DROa\ÕVÕ\Oa 360 
deUece YLdeROaU, beOgeVeOLQ LoeUL÷L LOe aNWLf ROaUaN eWNLOeúLPde bXOXQabLOeceN daha fa]Oa L]Oe\LcL\e XOaúÕS RQOaUÕ 
bX NRQXda WeúYLN edebLOLU. B�W�Q bX WaUWÕúPaOaUÕQ ÕúÕQda bX PaNaOe Exiled (2019) ve Behind the Fence (2016) 
adOÕ LNL beOgeVeOLQ NaUúÕOaúWÕUPaOÕ aQaOL]LQe \eU YeUeceNWLU. 
 
Exiled (2019) and Behind the Fence (2016) M\aQPaU¶daNL RRhLQg\a haONÕQÕQ VR\NÕUÕPÕ Ye BaQgOadeú¶e WRSOX 
göçüyle ilgili belgesellerdir. Exiled geleneksel anlamda bir belgeselken, Behind the Fence 360 deUece oeNLOPLú 
bir beOgeVeOdLU. YaSÕOaQ aQaOL] X\aUÕca, 360 deUece NaPeUa WeNQRORMLVLQLQ NXUPaca ROPa\aQ fLOPOeUe Va÷OadÕ÷Õ 
bLULcLN aYaQWaMOaUÕQ \aQÕ VÕUa heP \aSÕP heP de L]OeQPeOeULQde ba]Õ de]aYaQWaMOaUÕQÕQ da ROdX÷X RUWa\a 
oÕNPaNWadÕU. 360 NaPeUaOaU ba]Õ WRSOXPVaO dXUXPOaUÕQ, WRSOXPVaO haUeNeWOeULQ, oaWÕúPa Ye e\OePOeULQ WePVLOL 
LoLQ VÕQÕUVÕ] g|U�ú aoÕVÕ\Oa Na\deWPe Ye g|VWeUPe NabLOL\eWOeUL VebebL\Oe X\gXQ VeoeQeN ROaUaN d�ú�Q�OebLOLU. 
AQcaN NXUPaca ROPa\aQ fLOPOeUde 360 deUece YLdeRQXQ NXOOaQÕOPÕú ROPaVÕ bX fLOPOeULQ g�olü bir toplumsal 
eWNL\e VahLS ROaca÷Õ aQOaPÕQa geOPePeNWedLU. 
 
Anahtar sözcükler: KXUPaca ROPa\aQ fLOP, beOgeVeO fLOP, 360 deUece NaPeUaOaU, eWNLOeúLPOL beOgeVeO, 
WRSOXPVaO de÷LúLP, VaQaO geUoeNOLN 
 

POSSIBLE EFFECTS OF 360 DEGREE VIDEO ON SOCIAL CHANGE:  
A COMPERATIVE ANALYSIS OF THE DOCUMENTARY FILMS EXILED (2019) AND 

BEHIND THE FENCE (2016)   
 
Advances in image recording, processing and distribution technology highlight new opportunities for 
documentary filmmakers to encourage action for social causes. Especially interactive forms of representation 
in documentary film such as virtual reality practices have drawn strong attention due to their claimed potential 
for social change through encouraging people to take action. It is difficult to anticipate particular social effect, 
unless a documentary reaches huge number of viewers, engage and encourage them to take action. In this 
context, it is argued that the production, processing and viewing of 360 degree videos relatively more affordable 
and easy compared to more immersive and engaging interactive documentary practices. Thus, 360 degree 
videos can reach and encourage more viewers who are expected to actively interact with documentary content. 
In the light of all these arguments, this article analyses two documentary films ,Exiled (2019) and Behind the 
Fence (2016), through a comparative perspective. 
 

 
1 DU. g÷UeWLP h\eVL, BaúNeQW hQLYeUVLWeVL, G�]eO SaQaWOaU TaVaUÕP Ye MLPaUOÕN FaN�OWeVL, FLOP TaVaUÕPÕ Ye 
Yönetimi Bölümü, ondermozdem@gmail.com  
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Exiled (2019) and Behind the Fence (2016) are documentaries related to the genocide of Rohingya people in 
Myanmar and mass exodus of Rohingya to Bangladesh. While Exiled is a traditional one, Behind the Fence is 
a 360 degree documentary. By analysing those two documentaries, this article asserts that besides the unique 
advantages of 360 degree camera technology for non-fiction film, it has also several disadvantages both for the 
production and viewing of documentaries. 360 cameras might be the proper option for the representation of 
particular social situations, social movements, conflicts and actions due to their ability to record and show in 
limitless point of views. However, a powerful social effect should not be expected just due to usage of 360 
video in non-fiction films. 
 
Keywords: Non-fiction film, documentary film, 360 degree cameras, interactive documentary, social change, 
virtual reality 
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KISA FøLM REKLAMLARA YgNELøK GgSTERGEBøLøMSEL BøR ANALøZ: 
DARDANEL TON ³UNUTULMAZ TONLAR´  

 
Özal Karadeniz1 

 
14 ùXbaW 2005 WaULhLQde YRXTXbe¶QLQ NXUXOPaVÕ, bLUe\VeO LQWeUQeW NXOOaQÕcÕOaUÕQÕQ NeQdLOeULQL Rd\RYL]�eO ROaUaN 
ifade etmelerine imkâQ YeUeceN aOÕúÕOPÕúÕQ dÕúÕQda bLU deQe\LP VXQPa\a baúOaPÕúWÕU. YRXTube zaman içinde 
popüler hale geldikçe, kâU aPacÕ g�WPe\eQ bLUoRN NXUXOXú da NeQdL adÕQa heVaS/NaQaO aoPa\a baúOaPÕúWÕU. 
B|\OeOLNOe, WeOeYL]\RQ NaQaOOaUÕQda \�NVeN PaOL\eWOe \a\ÕQOaQaQ UeNOaPOaU g|Uece d�ú�N PaOL\eWOeUOe 
\a\ÕQOaQPa\a baúOaPÕúWÕU. OUWaOaPa WeOeYL]\RQ UeNOaPOaUÕQÕQ V�UeVLQdeQ oRN daha X]XQ, ba]eQ bLU NÕVa fLOP 
NadaU V�UeQ WaQÕWÕP fLOPOeULQLQ UeNOaP YeUeQOeU WaUafÕQdaQ bX NaQaOOaU LoLQ |]eO ROaUaN VLSaULú edLOdL÷L 
görülmektedir. BX W�U LoeULNOeULQ Va\ÕVÕ g�Q geoWLNoe aUWPaNWadÕU. 
 
BX oaOÕúPada \eQL bLU UeNOaPcÕOÕN W�U� ROaUaN de÷eUOeQdLULOeQ NÕVa fLOP UeNOaPOaU LQceOeQPLúWLU. daOÕúPada bX 
W�U UeNOaPOaUÕQ NÕVa fLOP UeNOaP ROaUaN adOaQdÕUÕOPaVÕQÕQ VebebL heP UeNOaPcÕOaUÕQ bXQOaUÕ NÕVa fLOP UeNOaP 
ROaUaN adOaQdÕUPaVÕQdaQ heP de bX W�U UeNOaPOaUÕQ bLU NÕVa fLOPLQ WaúÕPaVÕ geUeNeQ QLWeOLNOeUL b�\�N |Oo�de 
WaúÕPaVÕQdaQ LOeUL geOPeNWedLU. T�U�Q�Q LON |UQeNOeUL 2001 \ÕOÕQda ³BMW MRYLeV´ baúOÕNOÕ VeUL\Oe RUWa\a 
oÕNWÕ÷Õ NabXO edLOeQ bX \eQL UeNOaP W�U� gLdeUeN \a\gÕQOaúPÕúWÕU. BX NRQXda T�UNL\e¶deNL LON |UQeN ROaUaN 
de÷eUOeQdLULOebLOeceN ROaQ ³UQXWXOPa] TRQOaU´ baúOÕNOÕ NÕVa fLOP UeNOaPOaU PeLUce¶QLQ NXUaPÕQdaQ haUeNeWOe 
g|VWeUgebLOLPVeO aQaOL]OeUe WabL WXWXOPXúWXU. daOÕúPaQÕQ aPacÕ NÕVa fLOP UeNOaPOaUda NXOOaQÕOaQ g|VWeUgeOeU Ye 
UeWRUL÷L WeVSLW edeUeN bXQOaUÕ geOeQeNVeO UeNOaPOaUda \a\gÕQ ROaUaN NXOOaQÕOaQ g|VWeUgeOeU Ye UeWRULN LOe 
NÕ\aVOaPaNWÕU. BLOdL÷LPL] NadaUÕ\Oa, OLWeUaW�Ude NÕVa fLOP UeNOaP NaYUaPVaOOaúWÕUPaVÕ\Oa LOgLOL bLU oaOÕúPa 
yRNWXU. BX aoÕdaQ, bX oaOÕúPa bLU LON ROPa |]eOOL÷LQL WaúÕPaNWadÕU. SRQ \ÕOOaUda NaUúÕPÕ]a oÕNaQ NÕVa fLOP UeNOaP 
NaYUaPVaOOaúWÕUPaVÕ UeNOaPcÕOÕN aOaQÕQdaNL X\gXOa\ÕcÕOaUa aLWWLU. BX W�U LoeULNOeUe geQeOOLNOe dizi film reklam, 
uzun reklam ve viral reklam gibL LVLPOeU YeULOdL÷L g|U�OPeNWedLU. BXQXQOa bLUOLNWe, a] Va\ÕdaNL UeNOaP SUaWLV\eQL 
Ye bORgcX gLbL LoeULN �UeWLcLOeULQLQ bX W�U X\gXOaPaOaUÕ NÕVa fLOP UeNOaP úeNOLQde NaYUaPVaOOaúWÕUdÕNOaUÕ da 
g|U�OP�úW�U. SRQ ROaUaN, NÕVa fLOP UeNOaPOaUda NXOOaQÕOaQ g|VWergeler ve retorik ile geleneksel reklamlarda 
NXOOaQÕOaQ g|VWeUgeOeU Ye UeWRUL÷LQ beQ]eU ROdX÷X; aUadaNL faUNÕQ Vadece bLoLPVeO ROdX÷X WeVSLW edLOPLúWLU. 
 
Anahtar sözcükler: KÕVa fLOP UeNOaP, g|VWeUgebLOLPVeO aQaOL], retorik 
 

A SEMIOLOGICAL ANALYSIS FOR SHORT FILM ADVERTISEMENTS:  
DARDANEL TON ³UNFORGETTABLE TONES´ 

 
The establishment of YouTube on February 14th 2005, has begun to offer an unorthodox experience to enable 
individual Internet users to express themselves in audiovisual ways. As YouTube has become popular over 
time, many non-profit organizations have started to open official accounts/channels on their behalf too. Thus, 
advertisements published on television channels with high costs have started to be published at relatively low 
costs in these channels. It is seen that the promotional films, which are much longer than the average television 
advertising length, sometimes up to a short film, are ordered by advertisers specifically for these channels. The 
number of such contents is increasing day by day. 
 
In this study, short film ads considered as a new type of advertising are examined. The reason why these kind 
of ads are called as short film ads in the study is that both the advertisers call them short film ads and that such 
ads have the qualities that a short film should has. AdV VeULeV Rf ³BMW MRYLeV´ aSSeaUed LQ 2001 cRXOd be 
deemed as first-of-its-kind and has become increasingly widespread ever since. Considered, in this regard, as 

 
1 g÷UeWLP G|UeYOLVL, SLYaV CXPhXUL\eW hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, HaONOa øOLúNLOeU Ye TaQÕWÕP B|O�P�, 
okaradeniz@cumhuriyet.edu.tr 
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Whe fLUVW e[aPSOe LQ TXUNe\, VhRUW fLOP adV VeULeV ³UQfRUgeWWabOe TRQeV´ aUe e[aPLQed b\ XVLQg VePLRWLc aQaO\VLV 
from the perspective of Peirce theory. The aim of the study is to identify the signs and rhetoric used in short 
film ads and compare them with the signs and rhetoric commonly used in traditional ads. To the extent of our 
knowledge, there is no study on short film ad conceptualization in the relevant literature. In this respect, this 
study is a first. The concept of short film ad that we have come across in recent years belongs to the practitioners 
in the field of advertising. It has been observed that these types of contents are generally tagged as serial film 
advertising, long advertising and viral advertising. However, it has also been noticed that a small number of 
advertising practitioners and content producers, such as bloggers, conceptualizes such practices as short film 
ad. Finally, it is ascertained that the signs and rhetoric used in the short film ads share some similarities with 
those used in traditional ads and they only differentiate in the form of ads. 
 
Keywords: Short film ad, semiological analysis, rhetoric 
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CONFRONTING HISTORY, REPAIRING MEMORY(IES):  
POLITICS AND AESTHETICS OF RECYCLING IMAGES IN PAYS BARBARE, 

GULYABANø AND SANS SOLEIL 
 

Özge Erbek Kara1 
 
From industrial production to hybrid artistic creations, the practice of recycling pre-existing moving images has 
gained interest in the last decades, manifesting in many forms (mash-up, compilation, collage, appropriation 
etc.), and turned to be a common practice in the digital era. While increasing global circulation of film fragments 
and transmedial migrations of images along with the expansion of digital databases and archives, rapidly 
changing visual culture and media landscape do not necessarily always indicate developing consumer culture 
and mass media enterprise. Following a long lineage of avant-garde film tradition of recycling moving images, 
some essayist filmmakers respond to the need for alternative approaches and techniques of handling found 
footages and archival materials between which the distinction tends to become blurry while they are getting 
widely accessible and available for conventional and commercial uses and re-uses. 
 
Revisiting archives and reinvestigating found footages within an art form might inaugurate new historiographic 
experiences, provide new ways to recontextualize the images of the past and therefore, to rethink the 
connections between history and cinema. Essay film form in particular, combining theory and practice, can 
even be considered as a critical model of methodological approach not only making history but also interpreting 
it. These issues are discussed in this study in relation to three films selected as representatives of creative 
recycling archival images in a non-transparent manner: Pays Barbare (Yervant Gianikian & Angela Ricci 
Lucchi, 2013), Gulyabani (Gürcan Keltek, 2018) and Sans Soleil (Chris Marker, 1983). 
 
Each of above mentioned audio-visual essays, referring to particular historical contexts at different levels, are 
characterized, as it is argued, by a Foucauldian sense of understanding archive as social practice that functions 
as an archeology of knowledge. We retrace the possibility of an historical thought and sensibility emerging 
through these archival film practices which provide critical modes of producing knowledge about the past and 
invent new forms of temporality through filmic means, challenging traditional approaches and hegemonic 
narratives of history. 
 
By exploring and distinguishing different modes of discursive and aesthetic strategies adopted in these films, 
film analysis would permit to demonstrate how essayistic and experimental film forms might mobilize archival 
images beyond pre-existing narratives to invent figurative ways to make possible an encounter between the past 
and the present (Pays Barbare), turn archival aesthetics into an affective mode of experiencing the past as a 
form of critique (Gulyabani) or put into question historical thought itself, by initiating an epistemological 
inquiry into the links between history, memory and media images. 
 
Keywords: Essay film, found footage, archival images, historicity, memory 
  

 
1 Asst. Prof. Dr., Yeditepe University, Faculty of Communication, Department of Radio, Television and 
Cinema, ozge.kara@yeditepe.edu.tr 
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SAöLIK øLETøùøMøNDE hNLhLER 
 

Özgür KÕlÕno1 
 
Sa÷OÕN aOaQÕQa \|QeOLN faUNÕQdaOÕN ROXúWXUPa, bLOgL VXQPa Ye Va÷OÕN NXUXPOaUÕ LOe NXUXP LoL Ye dÕúÕ Sa\daúOaU 
aUaVÕQda LOLúNL LQúaVÕ aPacÕ WaúÕ\aQ Va÷OÕN LOeWLúLPL bLUWaNÕP haONOa LOLúNLOeU NaPSaQ\aOaUÕ Ye SURgUaPOaUÕ WePeO 
aOÕQaUaN \�U�W�OebLOLU. DLMLWaO LOeWLúLP; haONOa LOLúNLOeU, UeNOaPcÕOÕN Ye Sa]aUOaPa LOeWLúLPL gLbL NXUXPVaO LOeWLúLP 
X\gXOaPa aOaQOaUÕQÕ eWNLOedL÷L NadaU Va÷OÕN aOaQÕQa \|QeOLN LOeWLúLPVeO X\gXOaPaOaUÕ da eWNLOePLúWLU. øQWeUQeW¶LQ 
ikinci evresi olarak nitelendirilen Web 2.0 ile birlikte NXOOaQÕcÕOaU oeúLWOL LoeULNOeU ROXúWXUabLOPeNWe, NXUXPOaU 
LOe eWNLOeúLPe geoebLOPeNWe Ye dLMLWaO LOeWLúLP V�UecLQe dahLO ROabLOPeNWedLU. Sa÷OÕN NXUXPOaUÕ, LOgLOL Sa\daúOaUa 
\|QeOLN Va÷OÕN LoeULNOeUL VXQaUNeQ NLúLOeUaUaVÕ LOeWLúLPLQ, NLWOe LOeWLúLPLQLQ \aQÕ VÕUa VRV\aO LOeWLúLP 
SOaWfRUPOaUÕQdaQ da \aUaUOaQPaNWadÕU. DLMLWaO Va÷OÕN LoeULNOeULQLQ \aQÕ VÕUa Va÷OÕN aOaQÕQa \|QeOLN LOeWLúLPVeO 
faaOL\eWOeUde |Qe oÕNaQ XQVXUOaUdaQ bLUL de �QO� bLUe\OeUdLU. g]eOOLNOe UeNOaPcÕOÕN aOaQÕQda beOLUgLQ ROaQ �QO� 
NXOOaQÕPÕ, haONOa LOLúNLOeU X\gXOaPa aOaQOaUÕQda da beOLUgLQ bLU QLWeOLN Na]aQPÕúWÕU. Pa]aUOaPa aPaoOÕ haONOa 
LOLúNLOeULQ \aQÕ VÕUa bLU dL÷eU haONOa LOLúNLOeU X\gXOaPa aOaQÕ ROaQ NXUXPVaO VRV\aO VRUXPOXOXN faaOL\eWOeULQde 
�QO�OeULQ NaPSaQ\a V�UecLQe dahLO ROdX÷X g|U�OPeNWedLU. Sa÷OÕN LOeWLúLPLQLQ, haONOa LOLúNLOeU bR\XWX 
d�ú�Q�Od�÷�Qde Sa\daúOaUÕ bLOgLOeQdLUPeQLQ, Sa\daúOaU LOe LOLúNL NXUPaQÕQ Ye WXWXPa \|QeOLN bLUWaNÕP 
de÷LúLPOeU ROXúWXUPaQÕQ |QePOL ROdX÷X V|\OeQebLOLU. BahVL geoeQ faaOL\eWOeUde �QO�OeU de \eU aOPaNWadÕU. 
Özellikle Covid-19 d|QePLQde �QO�OeULQ VRV\aO Ped\a SOaWfRUPOaUÕQda bLUWaNÕP YLdeR LoeULNOeU Ye Va÷OÕN 
aOaQÕQda X]PaQOaUÕQ NaWÕOÕPÕ LOe Sa\daúOaUÕ bLOgLOeQdLULcL LoeULNOeU ROXúWXUdXNOaUÕ g|U�OP�úW�U. daOÕúPada, 
Covid-19 V�UecLQde D�Q\a Sa÷OÕN gUg�W�¶Q�Q haVWaOÕ÷a \|QeOLN bLOgLOeQdLUPe faaOL\eWLQde �QO�OeULQ \eU 
aOPaVÕQa RdaNOaQÕOPÕúWÕU. BX ba÷OaPda YRXTXbe¶da \eU aOaQ bLU SURgUaP, ³aQOaP WUaQVfeU PRdeOL´ 
oeUoeYeVLQde de÷eUOeQdLULOPLúWLU.  
 
hQO�OeU LOe Va÷OÕN aOaQÕQdaNL X]PaQOaUÕQ dLMLWaO bLU Va÷OÕN LOeWLúLPL LoeUL÷LQde \a da Va÷OÕN LOeWLúLPL 
NaPSaQ\aVÕQda bLU aUa\a geOPeVL LOeWLúLPde Na\QaN g�YeQLUOL÷L aoÕVÕQdaQ |QeP WaúÕPaNWadÕU. hQO�OeULQ VRV\aO 
aoÕdaQ eWNLOL ROPa e÷LOLPLQde ROdXNOaUÕ d�ú�Q�Od�÷�Qde PeVaMÕQ LNQa edLcLOL÷L ba÷OaPÕQda Va÷OÕN LOeWLúLPi 
NaPSaQ\aOaUÕQda Ye LoeULNOeULQde �QO�OeULQ \eU aOPaVÕQÕQ |QePOL ROdX÷X beOLUWLOebLOLU. S|] NRQXVX 
NaPSaQ\aOaUda Ye LoeULNOeUde \eU aOaQ �QO�\e \|QeOLN g�YeQLQ de |Qe oÕNaQ bLU XQVXU ROdX÷X Lfade edLOebLOLU. 
BX dR÷UXOWXda McCUacNeQ¶LQ (1989) geOLúWLUdL÷L ³aQOaP WUaQVfeU PRdeOL´ haONOa LOLúNLOeU NaPSaQ\aOaUÕQa \a da 
Va÷OÕN LOeWLúLPL SURgUaPOaUÕQa X\aUOaQabLOLU g|U�QPeNWedLU. MRdeOe g|Ue, LON adÕPda �QO�Q�Q eWNLOe\LcL 
UROOeULQde baúOa\aQ aQOaP, �QO�Q�Q NeQdLVLQde bXOXQPaNWa; LNLQcL adÕPda �QO�Q�Q aQOaPÕ, �U�Qe aNWaUÕOPaNWa; 
�o�Qc� adÕPda LVe aQOaP, �U�QdeQ W�NeWLcL\e WaúÕQPaNWadÕU. BahVL geoeQ PRdeO, Va÷OÕN LOeWLúLPL SURgUaPOaUÕQa 
X\aUOaQdÕ÷ÕQda LON adÕPÕQ \LQe �QO� bLUe\LQ NeQdLVLQe |]g� QLWeOLNOeU ROdX÷X; LNLQcL adÕPda �QO�\e |]g� 
QLWeOLNOeULQ bLU haVWaOÕ÷a \|QeOLN faUNÕQdaOÕN ROXúWXUPa, bLOgLOeQdLUPe \a da daYUaQÕúVaO bLU de÷LúLPe 
X\aUOaQabLOece÷L; �o�Qc� adÕPda LVe V|] NRQXVX QLWeOLNOeU aUacÕOÕ÷Õ LOe ROXúaQ aQOaPOaUÕQ WXWXPXQ bLOLúVeO, 
dX\gXVaO bR\XWX \a da daYUaQÕúVaO bLU de÷LúLP aUacÕOÕ÷Õ LOe Sa\daú gUXbXQa aNWaUÕOabLOece÷L beOLUWLOebLOLU. hQO� 
bLUe\LQ SaQdePL d|QePLQde LNL X]PaQÕQ NaWÕOÕPÕ\Oa caQOÕ \a\ÕQ úeNOLQde YRXTXbe¶da geUoeNOeúWLUPLú ROdX÷X 
SURgUaPÕQ, Va÷OÕN LOeWLúLPLQde �QO� bLUe\OeULQ LOgLOL Sa\daúOaUÕ bLOgLOeQdLUPe Ye Sa\daúOaUda bLUWaNÕP 
davranÕúVaO de÷LúLPOeUe \RO aoPa NaSVaPÕQda aUacÕ bLU URO� bXOXQdX÷X V|\OeQebLOLU. DROa\ÕVÕ\Oa �QO�OeULQ, 
NaPXQXQ Va÷OÕN NaUaUOaUÕ �]eULQde eWNLVL ROdX÷XQdaQ (DeaQ, 2016: 753) bX bLUe\OeULQ eWNLOeULQdeQ \aUaUOaQÕOaUaN 
Va÷OÕN faUNÕQdaOÕ÷Õ LOeWLúLPL g�oOeQdLULOebLlir (Mututwa ve Matsilele, 2020: 13). 
 
Anahtar sözcükler: Sa÷OÕN LOeWLúLPL, �QO�OeU, dLMLWaOOeúPe, VRV\aO Ped\a, aQOaP WUaQVfeU PRdeOL 
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CELEBRITIES IN HEALTH COMMUNICATION 
 
Health communication, which aims to raise awareness, provide information and build relationships between 
health organisations and internal and external stakeholders, can be conducted on the basis of several of public 
relations campaigns and programs. Digital communication has affected corporate communication practices such 
as public relations, advertising and marketing communications as well as communicative practices for the health 
field. With Web 2.0, which is described as the second phase of the Internet, users can create various content, 
interact with organizations and be involved in the process of digital communication. Health organisations while 
providing health content for relevant stakeholders benefit from social communication platforms besides 
interpersonal communication and mass communication. In addition to digital health content, one of the 
prominent elements in communicative activities in the field of health is celebrity individuals. The use of 
celebrities, which is especially prominent in the field of advertising, has also become prominent in public 
relations practice fields. In addition to marketing public relations, it is observed that celebrities are also involved 
in the campaign process in corporate social responsibility activities, which is another field of public relations 
practice. Considering public relations dimension of health communication, it can be said that it is important to 
inform stakeholders, to establish relationships with stakeholders and to create some changes in attitude. 
Celebrities also take part in the aforementioned activities. Especially in the period of Covid-19, it has been 
observed that celebrities have created various video content on social media platforms and informative content 
for stakeholders with the participation of experts in the field of health. In the study, it was focused on the 
LQYROYePeQW Rf ceOebULWLeV LQ Whe WRUOd HeaOWh OUgaQL]aWLRQ¶V dLVeaVe-related informational activity during the 
Covid-19 SeULRd. IQ WhLV cRQWe[W, a SURgUaP RQ YRXTXbe ZaV eYaOXaWed ZLWhLQ Whe fUaPeZRUN Rf Whe ³PeaQLQg 
transfeU PRdeO.´ 
 
Gathering celebrities and health experts in a digital health communication content or health communication 
campaign is important in terms of source reliability in communication. Considering that celebrities tend to be 
socially influential, it can be stated that it is important to include celebrities in health communication campaigns 
and content in the context of the persuasion of the message. It can be stated that the trust towards the celebrities 
in these campaigns and content is also a promineQW facWRU. IQ WhLV dLUecWLRQ, McCUacNeQ¶V (1989) ³PeaQLQg 
WUaQVfeU PRdeO´ VeePV WR be adaSWabOe WR SXbOLc UeOaWLRQV caPSaLgQV RU heaOWh cRPPXQLcaWLRQ SURgUaPV. 
According to the model, the meaning that begins in the dramatic roles of the celebrity in the first step is found 
in the celebrity his/herself; in the second step, the meaning of the celebrity is transferred to the product; in the 
third step, the meaning is carried from the product to the consumer. When the aforementioned model is adapted 
to health cRPPXQLcaWLRQ SURgUaPV, LW caQ be VWaWed WhaW Whe fLUVW VWeS LV agaLQ WhaW Whe ceOebULW\ LQdLYLdXaO¶V RZQ 
characteristics; in the second step, celebrity-specific characteristics can be adapted to raise awareness, inform 
or behavioural change towards a disease and in the third step, the meanings formed by the present characteristics 
can be transferred to the stakeholder group through the cognitive, affective dimension of the attitude or a 
behavioural change. It can be said that the program, which was organized by the celebrity on YouTube in the 
form of live broadcast with the participation of two experts during the pandemic period, has an intermediary 
role in the scope of informing the relevant stakeholders in health communication and causing some behavioural 
chaQgeV LQ Whe VWaNehROdeUV. TheUefRUe, VLQce ceOebULWLeV haYe aQ LPSacW RQ Whe SXbOLc¶V heaOWh decLVLRQV (DeaQ, 
2016: 753) health awareness communication can be strengthened by taking advantage of the effects of these 
individuals (Mututwa & Matsilele, 2020: 13). 
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HABER TWEETLERøNDE KADIN CøNAYETLERøNøN dERdEVELENMESø: 
SANSASYONELLEùTøRME Mø RUTøNLEùTøRME Mø? 

 
Özlem Akkaya1 

 
Med\a NadÕQ cLQa\eWOeULQLQ aOWÕQdaNL PL]RMeQLVW V|\OePOeULQ SeNLúWLULOPeVLQde bLU URO R\QaU. BX aoÕdaQ habeU 
Ped\aVÕ eOeúWLUeO bLU VRUgXOaPa\Õ haN edeU. YaNÕQ ]aPaQda �ONe oaSÕQda NadÕQ cLQa\eWOeUL RUaQOaUÕQdaNL 
dUaPaWLN aUWÕúOaUdaQ dROa\Õ bX cLQa\eWOeU VÕN LúOeQeQ habeU NRQXOaUÕQdaQ bLUL ROPXúWXU. A\UÕca NadÕQ 
cLQa\eWOeULQLQ VÕUa dÕúÕOÕN, oaWÕúPa Ye LQVaQL LOgL gLbL geOeQeNVeO habeU de÷eUOeULQL WaúÕdÕ÷Õ d�ú�Q�O�U, NL bX 
NRQXQXQ eOe aOÕQÕúÕQda VaQVaV\RQeO bLU WaU]ÕQ NXOOaQÕPÕQÕ WeúYLN edeU. AQcaN b�W�Q NadÕQ cLQa\eWOeUL eúLW |Oo�de 
habeU de÷eULQe VahLS g|U�OPe]. Mega cLQa\eWOeU NadÕQ cLQa\eWOeUL\Oe LOgLOL WRSOXPVaO aOgÕ\Õ úeNLOOeQdLULUNeQ, 
³UXWLQ´ YaNaOaU fa]Oa g�QdePde NaOPa] Ye geQeOOLNOe ³\LQe bLU NadÕQ cLQa\eWL´ gLbL bLU PaQúeWOe habeUOeúWLULOLU. 
Bu habeU \a]ÕP WaU]Õ NadÕQ cLQa\eWOeULQL VÕUadaQ bLU YaNa ROaUaN QRUPaOOeúWLUPeNOe eOeúWLULOLU. AQcaN bX W�U bLU 
UXWLQOeúWLUPe de hLo \RNWaQ YaU ROPaPÕúWÕU, aNVLQe fePLQLVW haUeNeWLQ bLU baúaUÕVÕdÕU Ye haUeNeW NadÕQ 
cLQa\eWOeULQe NaUúÕ P�cadeOeVLQde, VRV\aO Ped\aQÕQ |]eOOLNOe |QePOL bLU habeU PecUaVÕ ROaUaN TZLWWeU¶ÕQ 
VXQdX÷X ROaQaNOaUdaQ b�\�N |Oo�de \aUaUOaQPÕúWÕU. 
 
TZLWWeU¶ÕQ baúOÕca NXOOaQÕP aOaQOaUÕQdaQ bLUL habeU VLWeOeULQe X]aQaQ bLU aNWaUÕP NaQaOÕ ROPaVÕdÕU. AQcaN bXg�Q 
NXOOaQÕcÕOaU gLdeUeN aUWaQ úeNLOde habeUOeUL Vadece TZLWWeU¶daQ aOPaNWadÕU. BX, habeU WZeeWOeULQLQ NXOOaQÕcÕOaUÕQ 
dLNNaWLQL \aNaOa\acaN úeNLOde X\aUOaQPaVÕ LhWL\acÕQÕ aUWWÕUPÕúWÕU. A\UÕca \eUOL RQOLQe habeU Ped\aVÕQÕQ \eUOL 
ROPa\aQOaUa NÕ\aVOa VRV\aO Ped\a PeWULNOeULQe daha |QeP YeUdL÷L de V|\OeQPeNWedLU. BXQXQ \aQÕ VÕUa, \eUOL 
RQOLQe habeU Ped\aVÕ, NXOOaQÕcÕOaUÕQ NaWÕOÕPÕQa aoÕNOÕ÷a daha fa]Oa de÷eU YeUdL÷L LoLQ, fePLQLVWOeULQ NadÕQ 
cLQa\eWOeUL �]eULQe V|\OedLNOeULQe daha dX\aUOÕ ROabLOLU.  
 
BX oaOÕúPada, heP NadÕQ cLQa\eWOeULQLQ TZLWWeU¶da habeUOeúWLULOPeVLQde g|U�OeQ e÷LOLPOeU heP de VRV\aO 
Ped\aQÕQ bLU b�W�Q ROaUaN habeULQ V|\OePL �]eULQdeNL eWNLOeUL haNNÕQda Log|U�OeU Va÷OaPaN aPacÕ\Oa, 
T�UNL\e¶deNL eYOLOLN LoL bLU NadÕQ cLQa\eWLQLQ \eUOL ROaQ Ye ROPa\aQ habeU Ped\aVÕQÕQ habeU WZeeWOeULQde QaVÕO 
oeUoeYeOeQdL÷L NaUúÕOaúWÕUPaOÕ bLU SeUVSeNWLfWeQ LQceOePLúWLU. S|] NRQXVX YaNa, 13 Ha]LUaQ 2020¶de BXUVa¶da 
geUoeNOeúPLúWLU Ye fa]Oa g�QdePde NaOPaPÕúWÕU. YLQe de cLQa\eWLQ NadÕQ NXUbaQÕQ ceVedLQLQ oRcXNOaUÕ 
WaUafÕQdaQ bXOXQPaVÕ gLbL ba]Õ XQVXUOaUÕ, habeUL, VaQVaV\RQeO bLU dLOLQ NXOOaQÕPÕQa X\gXQ haOe geWLUPLúWLU. HabeU 
WZeeWOeUL ROa\ÕQ ROdX÷X g�Q aUaúWÕUPacÕQÕQ NeQdLVL WaUafÕQdaQ WRSOaQPÕúWÕU. AUaúWÕUPada, |Qce haQgL habeU 
PecUaOaUÕ WaUafÕQdaQ \a\ÕQOaQdÕNOaUÕQa, NXOOaQÕOaQ haVhWagOeUe Ye Qe NadaU LOgL g|Ud�NOeULQe baNÕOPÕúWÕU. 
AUdÕQdaQ aOWOaUÕQda \a]aQ LdeRORML\L Na]Õ\ÕS oÕNaUWPaN aPacÕ\Oa, úX VRUXOaU VRUXOPXúWXU: HabeU WZeeWOeUL 
WRSOXPVaO PÕ \RNVa eSL]RdLN bLU oeUoeYePL NXOOaQÕ\RUOaU? KadÕQ cLQa\eWOeULQL QRUPaOOeúWLUPe e÷LOLPL 
VeUgLOL\RUOaU PÕ? CLQa\eWOe LOgLOL N�o�N a\UÕQWÕOaUÕ YeUPeN Yb. \ROOaUa cLQa\eWL VaQVaV\RQeOOeúWLUPe e÷LOLPL 
g|VWeUL\RUOaU PÕ? KadÕQ NXUbaQÕ VXoOaPa e÷LOLPL g|U�O�\RU PX? A\UÕca, oaOÕúPada habeU WZeeWOeULQLQ eUNeN 
cLQa\eW ]aQOÕVÕQÕ QaVÕO VXQdX÷X da LQceOeQPLúWLU. daOÕúPada habeULQ LúOeQLúLQde geQeO ROaUaN 
VaQVaV\RQeOOeúWLUPeQLQ UXWLQOeúWLUPe\e g|Ue daha beOLUgLQ ROdX÷X, bXQXQOa bLUOLNWe \eUOL ROPa\aQ RQOLQe habeU 
Ped\aVÕQÕQ \eUOL Ped\a\a g|Ue habeUL heP UXWLQOeúWLUPe heP VaQVaV\RQeOOeúWLUPe e÷LOLPLQLQ a] da ROVa daha 
yüksek ROdX÷X g|U�OP�úW�U. AQcaN heU LNL W�U Ped\ada da |]eOOLNOe cLQa\eWLQ, ]aQOÕQÕQ Ye NXUbaQÕQ 
WaQÕPOaQPaVÕQda NadÕQ cLQa\eWOeULQe daLU fePLQLVW V|\OePOeULQ eWNLOeUL de g|]OePOeQPLúWLU. 
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FRAMING OF FEMICIDE IN NEWSTWEETS: SENSATIONALIZATION OR 
ROUTINIZATION? 

 
The media play a role in strengthening misogynist discourses underlying femicide. News media deserve critical 
inquiry in this respect. Recently, femicide has been a frequently covered news topic, due to dramatic increases 
in femicide rates across the country. Also, femicide is accepted to carry the conventional news values of 
unusualness, conflict, and human interest, encouraging the use of a sensational style in its coverage. But not all 
cases of femicide are deemed equally newsworthy. Whereas mega murders are implicated in the social 
XQdeUVWaQdLQg abRXW fePLcLde, ³URXWLQe´ caVeV dR QRW VWa\ LQ Whe OLPeOLghW PXch aQd aUe XVXaOO\ cRYeUed ZLWh a 
headOLQe OLNe ³AQRWheU fePLcLde agaLQ.´ ThLV QeZVZULWLQg VW\Oe LV cULWLcL]ed fRU QRUPaOL]LQg fePLcLde aV aQ 
ordinary occurrence. Still, such routinization has not come out of blue. Instead, it is an achievement of the 
feminist movement, and in its struggle against femicide, the movement has largely enjoyed opportunities the 
social media, particularly Twitter as an important news driver, provide. 
 
OQe Rf TZLWWeU¶V PaLQ XVeV LV WR be a cRQdXLW WR QeZV ZebVLWeV. HRZeYeU, WRda\ XVeUV aUe LQcUeaVLQgO\ acceVVLQg 
news only through Twitter. This has increased the need for tailoring news WZeeWV fRU gUabbLQg XVeUV¶ aWWeQWLRQ. 
It is also argued that native online news media pay more attention to social media metrics than non-native ones. 
Besides, as native online news media YaOXe RSeQQeVV WRZaUdV XVeUV¶ SaUWLcLSaWLRQ, Whe\ PLghW be PRUe 
welcoming to what feminists say about femicide. 
 
This study will compare and contrast how the news-tweets by non-native and native online news media framed 
a particular case of marital femicide from Turkey, with the aim of providing insights both to current tendencies 
in the coverage of femicide on Twitter and to the way social media influence the overall news discourse. The 
case occurred in a western Anatolian city, Bursa, on June 13, 2020 and did not stay under the spotlight much. 
SWLOO, ceUWaLQ aVSecWV Rf Whe PXUdeU, VXch aV WhaW Whe YLcWLP¶V bRd\ ZaV fRXQd b\ heU VPaOO chLOdUeQ, Pade LW 
suitable for the use of a sensationalist language. The news-tweets were collected by the researcher on the day 
the killing took place. In the study, first they were examined to see what news outlets they came form, what 
hashtags they included, and how much active attention they received. Then in order to unearth the ideology 
lying behind them, the following questions were asked: Did the news-tweets use a social frame or episodic 
frame? Did they tend to normalize femicide?  Did they sensationalize it such as by giving minute details about 
the murder? Did they tend to accuse the female victim? Also, the study questioned how the news tweets 
portrayed the male murderer. The study found out that sensationalization was more a powerful tendency than 
routinization in the overall coverage, yet non-native online news media demonstrated a slightly higher tendency 
both to sensationalize and routinize the case. Still, effects of feminist discourses were found in both types of 
media, particularly in the definitions of the murder, murderer, and the victim. 
 
Keywords: Feminism, femicide, news tweets, Twitter, online journalism 
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hNLh ETKøSø KULLANIMI dERdEVESøNDE PANDEMø øLETøùøMø:  
INSTAGRAM MøKRO hNLhLERø hZERøNE BøR øNCELEME 

 
g]lem Aúman AlikÕlÕo1, Asuman Özer2 

 
BLOLQeQ WaULhLQ baúOaQgÕcÕQdaQ bX \aQa V�UeNOL geOLúeQ LOeWLúLP Ye aUaoOaUÕ, WRSOXPX LOgLOeQdLUeQ |QePOL dXUXP 
ve ]aPaQOaUda |QePLQL aUWÕUPÕúWÕU. BX dXUXP |]eOOLNOe WUaYPaWLN ROa\OaUda (|UQ; VaYaú, dR÷aO afeWOeU, VaOgÕQ Yb.) 
LOeWLúLPLQ WRSOXPVaO |QePL Ye WaUWÕúPaVÕ] eWNLVLQL RUWa\a NR\PaNWadÕU (PRWWeU, 2009). TUaYPaWLN ROa\OaUÕQ d�Q\a 
WaULhLQde YaNa bXOdX÷X d|QePOeUde de]eQfRUPaV\RQXQ, eNVLN bLOgLQLQ NaPXR\XQa VXQXOPaVÕ, Vadece bLUe\OeUL 
de÷LO WRSOXPOaUÕ da VRQ deUece ROXPVX] eWNLOePeNWedLU. 2020 \ÕOÕQda dLQ¶LQ WXhaQ e\aOeWLQde RUWa\a oÕNaQ 
Covid-19 VaOgÕQÕ eObeWWe NL d�Q\aQÕQ \aúadÕ÷Õ LON Ye VRQ WUaYPaWLN ROa\ de÷LOdLU. g]eOOLNOe d�Q\a Va÷OÕ÷ÕQÕ Ye 
LQVaQOÕ÷Õ WehdLW edeQ |QePOL VaOgÕQ Ye b�\�N haVWaOÕNOaU LQVaQOÕN WaULhL NadaU eVNLdLU. Veba, KROeUa, øVSaQ\RO 
GULbL, DRPX] gULbL, SaUV gLbL d�Q\a\Õ WehdLW edeQ b�\�N VaOgÕQOaU Vadece geoPLúWe de÷LO PRdeUQ oa÷da da 
toplum, deYOeW Ye VL\aVL eUNOeULQ NRUNXOX U�\aVÕ haOLQL aOPÕúWÕU.  
 
g]eOOLNOe SaQdePL d|QePOeULQde LOeWLúLP Ye RQX \|QeWPeN, VaOgÕQOa P�cadeOe eWPeN NadaU ]RUdXU (AbUahaP, 
2011). HeOe NL g�Q�P�] LOeWLúLP WeNQRORMLOeULQLQ WRSOXPOaUda bLOgL\e XOaúPaN NadaU, de]eQfRrmasyon ve 
PaQLS�OaV\RQX da bLU R NadaU NROa\ bLU haOe geOPLúWLU. EYe NaSaQÕOaQ d|QePde bLOgL eULúLPLQde \�] \�]e LOeWLúLP 
\eULQe bLULQcLO Na\QaN haOLQe geOeQ VRV\aO Ped\a X\gXOaPaOaUÕ, NXOOaQÕcÕOaUÕQ SaQdePLde QeOeU \aSPaVÕ 
geUeNWL÷L LOe LOgLOL NXOOaQdÕNOaUÕ bLU UehbeU haOLQe geOPLúWLU (KÕUÕN & g]NRoaN, 2020). ù�SheVL] bX d|QePde 
bLUe\OeU dR÷UX bLOgLOeQPeN, NeQdLOeULQL NRUX\abLOPeN, X]PaQOaUÕQ WaYVL\eOeULQL X\gXOaPaN, VaNLQOLNOeULQL 
NRUXPaN LoLQ Va÷OÕNOÕ Ye dR÷UX bLOgL\e ROdX÷X NadaU WRSOXPdaNL NaQaaW |Qderlerinin tavsiyelerine de ihtiyaç 
dX\PaNWadÕU. PaQdePL d|QePLQde, VRV\aO Ped\aQÕQ \RO g|VWeULcL |]eOOL÷L Na]aQPaVÕ\Oa, NaQaaW |QdeUL haOLQe 
gelen fenomenler (mikro-�QO�OeU) eWNLOL ROPaNWadÕU (Ya\Oag�O, 2017). BLUe\OeUL eWNLOe\eUeN, RQOaU �]eULQde 
daYUaQÕú de÷LúLNOL÷L Va÷Oa\abLOPe SRWaQVL\eOOeUL ROaQ PLNUR �QO�OeULQ (GyPe], 2019), CRYLd 19 d|QePLQde 
\aSÕOPaVÕ geUeNeQOeU LOe LOgLOL LoeULNOeU �UeWWLNOeUL Ye eYde NaOPa, VRV\aO PeVafe NXUaOOaUÕQa X\Pa, PaVNe WaNPa 
gLbL NRQXOaUda eWLNeWOeU aUacÕOÕ÷Õ LOe faUNÕQdaOÕN \aUaWaUaN WaNLSoLOeULQL bLOgLOeQdLUPe, X\aUPa, \|QOeQdLUPe Ye 
haWWa ROXPOX daYUaQÕú de÷LúLNOL÷L geOLúWLUPe\L aPaoOadÕNOaUÕ g|]OePOeQPLúWLU.  
 
BXUadaQ \ROa oÕNÕOaUaN ha]ÕUOaQaQ bX oaOÕúPada aPao, T�UNL\e¶de eQ oRN WeUcLh edLOeQ VRV\aO a÷OaUdaQ bLUL ROaQ 
IQVWagUaP¶daNL PLNUR �QO�OeULQ VaOgÕQ d|QePLQde CRYLd 19¶Oa aOaNaOÕ LoeULNOeULQL |OoPeN, SaQdePL LOeWLúLPLQL 
VRV\aO Ped\a aUacÕOÕ÷Õ LOe QaVÕO geUoeNOeúWLUdLNOeULQL aQaOL] eWPeNWLU. daOÕúPaQÕQ NaYUaPVaO oeUoeYeVL, oaOÕúPa 
aPacÕQa X\gXQ ROaUaN; �QO�OeULQ Ped\a �]eULQdeQ bLUe\OeU �]eULQdeNL eWNLVLQL LQceOe\eQ ³hQO� EWNLVL MRdeOL´ 
(BURZQ & BaVLO, 1995; BURZQ & FUaVeU, 2004) �]eULQdeQ geOLúWLULOPLú Ye IQVWagUaP �]eULQde (T�UNL\e¶de 2019 
\ÕOÕQda eWNL g�c� VNRUXQa g|Ue) LON RQ VÕUa\a \eUOeúPLú PLNUR-ünlünün pandemL d|QePLQdeNL Sa\OaúÕPOaUÕ 
aQaOL] edLOPLúWLU. AUaúWÕUPa NaSVaPÕQda T�UNL\e¶de NaUaQWLQaQÕQ baúOadÕ÷Õ WaULh ROaQ 16 MaUW 2020 WaULhLQdeQ 
LWLbaUeQ NaUaQWLQaQÕQ VRQa eUdL÷L 1 Ha]LUaQ 2020 WaULhLQe NadaU ROaQ 2,5 a\OÕN d|QePa aLW PLNUR �QO� içerikleri 
LQceOeQPLúWLU. MLNUR �QO�OeULQ NaUaQWLQa d|QePLQde \aSWÕNOaUÕ Sa\OaúÕPOaUÕQ %68,4¶�Q�Q CRYLd-19 ile ilgili 
ROdX÷X; VSRQVRUOX g|QdeULOeULQLQ %24,7 RUaQÕQda NaOdÕ÷ÕQÕ; SaQdePL\Oe LOgLOL NXOOaQdÕNOaUÕ LOeWLúLP dLOLQLQ 
%48,5 ile en çok mizahi dil oldX÷X; NaUaQWLQa d|QePLQde Sa\OaúÕOaQ g|QdeULOeULQ %83,9¶XQXQ Lo PeNaQda 
Sa\OaúÕOdÕ÷Õ %36,6 LOe eQ oRN ³ha\aW WaU]Õ´ LOe LOgLOL Sa\OaúÕP \aSWÕNOaUÕ; NaUaQWLQa d|QePLQde WaNLSoLOeULQe 
%40,7 LOe eQ oRN ³e÷OeQPe´ de÷eULQL VXQdXNOaUÕ; bX d|QePde �VWOeQdLNOeUL Wemel rolün de en çok %34,8 ile 
e÷OeQdLUPe URO� ROdX÷X beOLUOeQPLúWLU. 
 
Anahtar Sözcükler: PaQdePL LOeWLúLPL, hQO� EWNLVL MRdeOL, CRYLd-19 
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PANDEMIC COMMUNICATION WITHIN THE USE OF CELEBRITY INFLUENCE 
MODEL: EXAMINING MICRO CELEBRITIES¶ INSTAGRAM ACCOUNTS 

 
Since the beginning of the existing history, communication and its tools have increased its own value in 
important situations and times that concern society. This importance reveals the social importance and 
undisputed impact of communication, especially in traumatic incidents (war, natural disasters, epidemics, etc.) 
(Potter, 2009). In times when traumatic events found cases in world history, the presentation of disinformation 
and incomplete information to the public affects not only individuals but also societies extremely negatively 
(Abraham, 2011). The Covid 19, which occurred in Wuhan province of China in 2020, of course it is not the 
first and last traumatic situation that the world has experienced. In particular, epidemics and diseases that had 
threaten world health and humanity; they are as old as human history. Major epidemics threatening the world 
such as Plague, Cholera, Spanish Flu, Swine Flu, Sars have become the fearful dreams of society, state and 
political powers not only in the past but also in the modern age. Communication and managing this 
communication during pandemic are as difficult as fighting with pandemic. 
 
Due to the extreme dimensions brought by today's communication technologies to societies, disinformation and 
manipulation of information have become as easy as reaching information. Social media, the primary sources 
of access to information, instead of face-to-face communication during the pandemic, have become a guide that 
LQdLYLdXaOV XVe abRXW ZhaW QeedV WR dR LQ Whe SaQdePLc (KÕUÕk & Özkoçak, 2020). Undoubtedly, in pandemic, 
individuals need healthy and correct information as well as the advice of opinion leaders in the society in order 
to be informed correctly, to protect themselves, to apply the advice of experts and to maintain their calmness. 
During the pandemic period, due to the guiding nature of micro celebrities in social media, they became 
effective opinion leaders (Yaylagül, 2017). It has been observed that; micro-celebrities, who have the potential 
to influence and change behavior on individuals (Gómez, 2019), have produced content about what to do during 
the outbreak. It has been also observed that they aim to inform, warn, direct their followers and even develop 
positive behavioral changes by raising awareness on subjects such as staying at home, obeying social distance 
rules, wearing masks. 
 
FURP WhLV SeUVSecWLYe, Whe SXUSRVe Rf WhLV VWXd\ LV WR PeaVXUe Whe PLcUR ceOebULWLeV¶ content related to Covid 19 
in the most preferred social network Instagram, and to analyze how they carry out pandemic communication on 
IQVWagUaP. FRU WhLV SXUSRVe, Whe cRQceSWXaO fUaPeZRUN Rf Whe VWXd\ ZaV deYeORSed fURP ³CeOebULW\ IQfOXeQce 
MRdeO´ (BURZQ & BaVLO, 1995; BURZQ & FUaVeU, 2004) WhaW e[aPLQeV Whe effecWV Rf ceOebULWLeV RQ LQdLYLdXaOV 
through the media. Within the scope of this research, from March 16 (as the beginning of the commencement 
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of quarantine in Turkey) to June 1, 2020 (as the date of the end of the quarantine period), the contents of top 
ten micro celebrities (according to influence score in Turkey in 2019) were examined, in a 2.5-month period. 
Results show that 68.4% of the posts made by micro celebrities during the quarantine period are related to 
Covid 19; their sponsored posts were remained at 24.7%; they mostly preferred ³hXPRURXV OaQgXage´ (ZLWh 
48.5%) LQ WheLU CRYLd 19 SRVWV; 83.9% Rf Whe SRVWV VhaUed dXULQg Whe TXaUaQWLQe SeULRd ZeUe VhaUed ³LQdRRUV´ 
aQd ³OLfeVW\Oe´ cRQWeQW ZLWh a 36.6% VhaUe ZaV LQ Whe fLUVW SOace; Whe\ RffeUed Whe PRVW ³fXQ´ YaOXe WR WheLU 
followers with 40.7%; aQd LW ZaV deWeUPLQed WhaW Whe PaLQ UROe Whe\ aVVXPed LQ WhLV SeULRd ZaV ³eQWeUWaLQLQg´, 
with 34.8%. 
 
Keywords: Pandemic Communication, Celebrity Influence Model, Covid-19 
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LOCAL JOURNALISM IN THE DIGITAL ARENA: CHALLENGES AND QUESTIONS - 
THE CASE OF GREECE 

 
Pantelis Vatikiotis1 

 
Local media promote in practice the realization of the very principles of diversity and pluralism within a specific 
social context (community), promoting communicative exchange and social action; in this context, a 
µcRPPXQLW\¶ UeaOL]eV Whe UeSURdXcWLRQ aQd representation of its shared interests.  
 
Historically, the technical possibilities of broadcasting enabled the local context as the battlefield of challenging 
the top-down, uniformistic system of mass communication, reflecting on and addressing particular common 
interests ± local, regional, cultural and specific group (minority, ethnic, elderly, unemployed, etc.) ones. 
 
The digital era sets further challenges for local media and journalism, in addition to the support of decentralizing 
practices in demographic, linguistic, and cultural terms. The interaction between digitally mediated and non-
mediated forms of communication in the local context shifts the interest from the prospective changing of the 
communication structures to the very perspective and normative practices of the local public sphere it 
accommodates. 
 
Getting information and news in the high-choice, digital media environment is largely at issue; several concerns 
haYe beeQ UaLVed UegaUdLQg Whe VSUead Rf µfaNe QeZV¶ aQd Whe cUeaWLRQ Rf µechR chaPbeUV¶ ± the circulation of 
certain ideas and information where individuals reinforce existing beliefs and preferences. The context of the 
local media, the specific audience they apply to and their interplay with social networks of strong social ties in 
the transformation of individual experience into public collective experience, constitutes a vibrant terrain of 
investigating practices and processes of disinformation, selective exposure, fragmentation and segregation.  
 
The SaSeU LV SaUW Rf a OaUgeU RQgRLQg UeVeaUch SURMecW RQ µLRcaO PedLa LQ GUeece: chaOOeQgeV aQd limitations in 
Whe dLgLWaO eUa¶, ZhLch e[SORUeV Whe deYeORSPeQW Rf Whe ORcaO SXbOLc VSheUe, LQ WeUPV Rf PaSSLQg dLgLWaO ORcaO 
PedLa, aQaO\]LQg SUacWLceV Rf dLgLWaO ORcaO MRXUQaOLVP, aQd eYaOXaWLQg SXbOLc¶V eQgagePeQW ZLWh Whe dLgLWaO 
material (political information and news) in the specific context. In the current analysis the paper probes in 
specific into the following research questions: a) how do local journalists deal with issues related to 
disinformation and fake news in the demanding and pressured digital environment? b) how do local 
communities perceive and reflect on the coverage of related public issues in digital terms?  
 
To answer these questions the paper draws on in-depth interviews conducted with local journalists across the 
different regions in Greece, as well as on focus group sessions with citizens of the respective regions who 
consume/use local digital media to access and exchange specific/local types of information and news. The 
analysis of the findings will evaluate the extent to what local digital media elevate local voices, stories, and 
agencies in a comprehensive way, preventing disinformation processes; and, whether the local context, along 
ZLWh LWV µVROLd¶ RffOLQe VRcLaO QeWZRUNV, facilitates, or not, the exposure of the audience/users in different and 
conflicting perspectives, inciting thus diversity and change. 
 
Keywords: Local journalism, community, public sphere, dis/mis-information, digital media 
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HABER hRETøMø VE DAöITIMI BAöLAMINDA TøKTOK UYGULAMASI NE VAAT 
EDøYOR? 

 
Recep Ünal1, Alp ùahin dioeklio÷lu2 

 
BaVÕOÕ Ped\aQÕQ habeUe eULúLP LoLQ NXOOaQÕPÕQÕQ gLdeUeN geULOedL÷L g�Q�P�]de, øQWeUQeW Ye VRV\aO Ped\a 
SOaWfRUPOaUÕ NXOOaQÕcÕOaUÕQ habeUe eULúLPL aoÕVÕQdaQ LON VÕUada \eU aOPaNWadÕU. HabeU NXUXOXúOaUÕ Ye ga]eWecLOeU 
LVe \aúaQaQ bX de÷LúLPe X\XP Va÷OaPa\a oaOÕúPaNWadÕU. AUWaQ PRbLO cLha] NXOOaQÕPÕ\Oa bLUOLNWe, PRbLO habeU 
W�NeWLPLQLQ de aUWPaVÕ VRQXcX Ped\a SOaWfRUPOaUÕ, daha oRN PRbLO cLha]OaUdaQ eULúLP Va÷OaQaQ VRV\aO Ped\a 
SOaWfRUPOaUÕ LoLQ \eQL habeU fRUPaWOaUÕ deQePeNWedir. Bu denemeler; platformlara özgü içeriklerin üretimini 
Va÷Oa\acaN \eWNLQ NLúLOeULQ LVWLhdaPÕ, b�Woe VRUXQOaUÕ Ye ]aPaQ \|QeWLPL gLbL bLUoRN VRUXQOa da NaUúÕ NaUúÕ\a 
NaOPaNWadÕU. LLWeUaW�Ude bX NaSVaPda daha oRN, TZLWWeU, FacebRRN Ye IQVWagUaP SOaWfRUPOaUÕ eOe aOÕQÕUNeQ; 
oR÷XQOX÷XQX oRcXNOaU Ye geQoOeULQ ROXúWXUdX÷X Ye aNWLf NXOOaQÕcÕ Va\ÕVÕ bLU bXoXN PLO\aUÕ geoeQ TLNTRN Ye 
habeU LOe LOLúNLVLQL eOe aOaQ oaOÕúPaOaU \eWeUL NadaU bXOXQPaPaNWadÕU. MeUNe]L dLQ HaON CXPhXUL\eWL¶Qde 
bXOXQaQ Ye 2016 \ÕOÕQda NXUXOaQ TLNTRN, heU geoeQ g�Q aUWaQ NXOOaQÕcÕ Va\ÕVÕ, NeQdLVLQe |]g� LoeULN W�UOeUL, 
NXOOaQÕcÕOaUÕQa ha]ÕUOa\acaNOaUÕ LoeULNOeUL LoLQ |]eO efeNWOeU, P�]LNOeU Ye bLUoRN d�]eQOePe aUaoOaUÕ VXQaQ bLU 
YLdeR Sa\OaúÕP X\gXOaPaVÕdÕU. KXOOaQÕcÕOaU, X\gXOaPa �]eULQdeQ ROXúWXUXOaQ SRS�OeU aNÕPOaUa NaUúÕOÕN ROaUaN 
15-60 VaQL\e aUaOÕ÷ÕQda YLdeROaU �UeWPeNWe, bX YLdeROaUÕ Sa\OaúÕS, \RUXP \aSabLOPeNWe, PeVaMOaúabLOPeNWe Ye 
caQOÕ \a\ÕQ aoabLOPeNWedLU. AUWaQ NXOOaQÕcÕ Va\ÕVÕ, NaPX\RXQX \aNÕQdaQ LOgLOeQdLUeQ NRQXOaUÕQ Rda÷ÕQda yer 
aOPaVÕ, habeU NXUXOXúOaUÕ Ye ga]eWecLOeULQ SOaWfRUPda \eU aOPa\a baúOaPaVÕ Ye habeUcLOLN aOaQÕQda \eQL bLU RUWaP 
\aUaWPaVÕ QedeQL\Oe TLNTRN, �]eULQde de÷eUOeQdLULOPe \aSÕOPaVÕ geUeNeQ |QePOL bLU VRV\aO Ped\a SOaWfRUPX 
ROaUaN NaUúÕPÕ]a oÕNPaNWadÕU. daOÕúPada, SOaWfRUPda \eU aOaQ habeU NXUXOXúOaUÕQÕQ SURfLOOeUL Ye Sa\OaúÕPOaUÕ 
�]eULQe bLU LoeULN aQaOL]L geUoeNOeúWLULOPLúWLU. AQaOL] VRQXoOaUÕQa g|Ue SOaWfRUPda 60 adeW habeU NXUXOXúX \eU 
aOPaNWadÕU. EQ oRN WaNLSoL, LoeULN Ye be÷eQL Va\ÕVÕQa VSRU NaWegRULVLQde habeU NXUXOXúOaUÕ XOaúPÕúWÕU. POaWfRUPda, 
eQ oRN aNW�eO habeU NaWegRULVLQde \a\ÕQ \aSaQ NXUXOXúOaU \eU aOPaNWadÕU. TLNTRN¶da eQ oRN habeU NXUXOXúX ROaQ 
�ONe LVe APeULNa BLUOeúLN DeYOeWOeUL¶dLU. POaWfRUPda T�UNL\e¶deQ d|UW adeW habeU NXUXOXúX bXOXQPaNWadÕU. 
SRQXoOaU, TLNTRN¶XQ habeUcLOeU Ye habeU NXUXOXúOaUÕ LoLQ heQ�] bLU deQePe aOaQÕ ROdX÷XQX Ye aUWaQ NXOOaQÕP 
RUaQOaUÕ\Oa bLUOLNWe habeUcLOLN adÕQa |QePOL bLU SRWaQVL\eO WaúÕdÕ÷ÕQÕ RUWa\a oÕNaUPaNWadÕU. 
 
Anahtar sözcükler: Sosyal Medya, TikTok, Habercilik 

 
WHAT DOES TIKTOK APPLICATION PROMISE IN THE CONTEXT OF NEWS 

PRODUCTION AND DISTRIBUTION? 
 
Internet and social media platforms are in the first place in terms of access to news by users, as the use of printed 
media for access to news is gradually decreasing. News organizations and journalists try to adapt to this change. 
With the increasing use of mobile devices, as a result of the increase in mobile news consumption, media 
platforms are trying new news formats for social media platforms that are accessed mostly from mobile devices. 
These trials; also faces many problems such as the employment of competent people who can produce platform-
specific content, budget problems and time management. In the literature, Twitter, Facebook and Instagram 
platforms are mostly discussed in this context. There are not enough studies dealing with TikTok and news, 
where users are mostly children and young people and whose active users exceed one and a half billion. TikTok, 
headquartered in the People's Republic of China and founded in 2016, is a video sharing application that 
provides users with increasing number of users, unique content types, special effects, music and many editing 
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tools for their content. Users can produce videos between 15-60 seconds in response to popular streams created 
through the application, share these videos, comment, message and open live broadcasts. TikTok stands out as 
an important social media platform that needs to be evaluated, due to the increasing number of users, its being 
at the center of the issues that are closely related to the public, news organizations and journalists starting to 
take place on the platform and creating a new environment in the field of journalism. Internet and social media 
platforms are in the first place in terms of access to news by users, as the use of printed media for access to 
news is gradually decreasing. News organizations and journalists try to adapt to this change. With the increasing 
use of mobile devices, as a result of the increase in mobile news consumption, media platforms are trying new 
news formats for social media platforms that are accessed mostly from mobile devices. In the study, a content 
analysis was carried out on the profiles and shares of news organizations on the platform. According to the 
analysis results, there are 60 news organizations on the platform. News organizations reached the highest 
number of followers, content and likes in the sports category. On the platform, there are organizations that 
broadcast the most in the current news category. The country with the highest number of news organizations in 
TikTok is the United States of America. There are four news organizations from Turkey on the platform. The 
results reveal that TikTok is still a testing ground for reporters and news organizations and has a significant 
potential for journalism with its increasing usage rates. 
 
Keywords: Social Media, TikTok, Journalism 
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øNTERNET GAZETECøLøöøNDE NEFRET SgYLEMøNøN GgRhNhMh 
 

Rengim Sine NazlÕ1, Arzu Kalafat Çat2 
 

øQWeUQeWLQ ha\aWÕPÕ]ÕQ heU aúaPaVÕQda \�NVeOLúe geoPeVL\Oe bLUOLNWe baVÕOÕ ga]eWeOeULQ WLUaMOaUÕQda |QePOL |Oo�de 
azalma olPXúWXU. g\Oe NL bXg�Q Z NXúa÷ÕQa ga]eWe Ye habeULQ Qe ROdX÷X VRUXOdX÷XQda aOÕQaQ ceYaSOaUda 
QeUede\Ve baVÕOÕ ga]eWe hLo \eU aOPaPaNWadÕU. GeOeQeNVeO baVÕQ Ye øQWeUQeW ga]eWeOeULQde NaVÕWOÕ �UeWLOeQ Ye 
PeVOeNL eWLN QRV\RQOaUÕQÕ \RN Va\aQ eQ b�\�N SURbOePOeUdeQ bLUL habeUOeUde �UeWLOeQ ³QefUeW V|\OePL´dLU. 
E÷LWLcL, |÷UeWLcL Ye \|QOeQdLULcL LúOeYOeUL ROaQ ga]eWeOeUde �UeWLOeQ QefUeW V|\OePOeUL VRQXcXQda d�úPaQOÕN 
WRhXPOaUÕ eNLOPeNWedLU. NefUeWLQ V|\OePLQ dÕúÕQa oÕNaUaN úLddeWOe VRQXoOaQabLOL\RU ROXúX LVe bX Warz haberlerin 
Qe deQOL WehOLNeOL ROabLOece÷LQL g|VWeUPeNWedLU. NefUeW V|\OePLQdeQ �UeWLOeQ habeU LoeULNOeULQLQ ønternet 
ga]eWeOeULQde QaVÕO VXQXOdX÷XQXQ WeVSLW edLOPeVLQLQ aPaoOaQdÕ÷Õ bX oaOÕúPada, WeVad�fL |UQeNOeP \|QWePL\Oe 
sekiz ønternet gazetesi belirOeQPLú (QWY.cRP, \eQLaNLW.cRP, habeU7.cRP, cXPhXUL\eW.cRP, VXSeUhabeU.WY.¶de, 
sabah.com, birgün.net, ensonaber.com) ve bu gazeteler 16.08.2020-22.08.2020 WaULh aUaOÕ÷ÕQÕ NaSVa\aQ bLU 
hafWaOÕN V�Ue bR\XQca LQceOeQPLúWLU. NefUeW V|\OePLQe |UQeN ROXúWXUdX÷X belirlenen haberler kategorize edilerek 
WabOROaúWÕUÕOPÕú Ye QefUeW V|\OePLQe WLSLN |UQeN ROXúWXUaQ habeUOeU V|\OeP aQaOL]L \ROX\Oa LQceOeQPLúWLU. A\UÕca 
oaOÕúPada QefUeW V|\OePLQe WLSLN |UQeN ROXúWXUaQ habeU PeWLQOeUL eOeúWLUeO V|\OeP aQaOL]L \|QWePL\Oe 
inceOeQPLúWLU. dR÷XQOXNOa ³bL]´ Ye ³RQOaU´ a\UÕPÕ �]eULQdeQ \aSÕOaQdÕUÕOaQ QefUeW V|\OePLQLQ |]QeVL ROaUaN 
LúaUeW edLOeQ WRSOXOXN \a da NLúLOeULQ ³|WeNL´ ROaUaN QLWeOeQdLULOdL÷L habeUOeULQ eOeúWLUeO V|\OeP aQaOL]LQe WabLL 
WXWXOPaVÕ VRQXcXQda QefUeW V|\OePLQLQ W�U� beOLUOeQPeN LVWeQPLúWLU. daOÕúPa V�UeVLQce LQceOeQeQ bLU hafWaOÕN 
WaULh aUaOÕ÷ÕQda ntv.com¶da 2, yeniakit.com¶da 4, haber7.com¶da 7, cumhuriyet.com¶da 4, superhaber.tv.¶de 4, 
sabah.com¶da 11, birgün.net¶de 4, ensonaber.com¶da 10 olmak üzere toplam 46 haberde nefret söylemi tespit 
edLOPLúWLU. TeVSLW edLOeQ habeUOeUde |Qe oÕNaQ QefUeW V|\OePL NaWegRULVLQLQ Siyasal Nefret Söylemi ROdX÷X 
g|]OeQPLúWLU. A\UÕca habeUOeUde \eU aOaQ bX V|\OePOeULQ D�úmanlÕk/Savaú S|ylemi, K�f�r/Hakaret/Aúa÷Õlama, 
Abartma/Y�kleme/ÇarpÕtma gLbL WePeO QefUeW W�UOeUL eNVeQLQde ROXúWXUXOdX÷X eOde edLOeQ VRQXoOaU aUaVÕQdadÕU. 
daOÕúPada dLNNaW oeNLcL bLU dL÷eU VRQXo da AOe[a YeULOeULQe g|Ue T�UNL\e¶de eQ oRN ]L\aUeW edLOeQ ønternet 
gazetesi ensonhaber.com¶da \eU aOaQ habeUOeUde QefUeWLQ, d�úPaQOÕ÷ÕQ PeúUXOaúWÕUÕOdÕ÷Õ, aOÕúÕOageOPLú habeUcLOLN 
NRdOaUÕQÕQ |WeVLQde bLU habeUcLOL÷LQ WecU�be edLOdL÷L WeVSLW edLOPLúWLU. AQcaN bX habeU VLWeVLQLQ T�UNL\e¶de eQ 
oRN WÕNOaQaQ habeU VLWeVL ROPaVÕ, RNX\XcXOaUÕQ LOgL dX\dX÷X habeUcLOLN aQOa\ÕúÕQÕQ da bLU |Oo�de de÷LúWL÷LQe 
LúaUeW eWPeNWedLU. 
 
Anahtar sözcükler: Gazetecilik, øQWeUQeW ga]eWecLOL÷L, QefUeW V|\OePL, V|\OeP aQaOL]L 
 

THE APPEARANCE OF HATE SPEECH IN INTERNET JOURNALISM 
 
With the passing time of the Internet, there has been a significant decrease in the circulation of web newspapers. 
So much so that in Generation Z today, when asked what newspapers and news are, web newspaper does not 
receive any answers in quoted answers. One of the biggest problems in press and Internet newspapers that 
deliberately ignores notions of experienced and professional ethics is the high society "hate speech" in the news. 
Hate speech is added when they are produced in newspapers with educational, instructive and executive 
functions. How dangerous is such news that hate can appear and result in violence. The purpose of determining 
how news content originating from hate speech is presented in Internet newspapers is to use the random 
sampling method in the Internet newspaper (ntv.com, yeniakit.com, haber7.com, cumhuriyet.com, 
superhaber.tv. Sabah.com, birgün.net, ensonaber.com) and these newspapers have been examined for a while 
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to learn the date range of 16.08.2020-22.08.2020. The news that constitutes an example of hate speech has been 
categorized and tabulated and analyzed through news analysis as an example of hate speech. In addition, the 
critical discussion of news texts about a futile example of scrutiny discourse was examined. It has been aimed 
to determine the type of hate speech by keeping the news that is referred to as the community or the "other", 
which is referred to as the subject of hate speech, which is mostly structured on the distinction between "us" 
and "them", in critical discourse. The one-week date examined during the study was 2 on ntv.com, 4 on 
yeniakit.com, 7 on haber7.com, 4 on cumhuriyet.com, 4 on superhaber.tv., 11 on sabah.com 46 news items 
were hated, 4 on .net and 10 on ensonaber.com. It was observed that the category of hate speech shown in the 
detected news was Political Hate Speech. In addition, it is in the results obtained that these discourses in the 
news are formed in the axis of basic types such as Enmity / War Discourse, Blasphemy / Insult / Denigration, 
Exaggeration / Attribution / Distortion. In the news on Ensonhaber.com, it was determined that hate and scent 
are legitimized, and a different experience of journalism than the usual reporting codes. However, this news is 
very Watched news site in Turkey, the interest of the readers understanding of journalism hear that suggest that 
another change. 
 
Keywords: Journalism, Internet journalism, hate speech, discourse analysis 
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ALTERNATøF MEDYA BAöLAMINDA DEUTSCHE WELLE ThRKdE gRNEöø 
 

Seda Nur dÕnar1 
 
Med\ada WeNeOOeúPe Ye Ped\a P�ONL\eWOeULQde \aúaQaQ de÷LúLPOeU bLUOLNWe oRNVeVOLOL÷LQL Ye NaPXR\X 
ROXúWXUPa LúOeYL VRUgXOaQÕU haOe geOeQ Ped\a NXUXOXúOaUÕ aQa aNÕP Ped\a NaYUaPÕQÕ dR÷XUPXúWXU. MeUNe]e 
\aQaúPÕú ROaQ Ped\a NXUXOXúOaUÕQa aQa aNÕP WaQÕPÕ geWLULOLUNeQ, NeQdLVLQL PeUNe]deQ geUL\e \aVOa\aQ 
ROXúXPOaUa LVe aOWeUQaWLf Ped\a deQLOPeNWedLU (Ta\OaQ, 2012, V.3). KRQX VeoLPL, habeU dLOL LOe aQa aNÕP 
Ped\adaQ faUNOÕOaúaQ aOWeUQaWLf Ped\a LoLQ faUNOÕ NXUaPVaO WaQÕPOaU Ye a\UÕPOaUa gLdLOVe de QeW bLU WaQÕP 
\aSÕOaPaPÕúWÕU. gWe \aQdaQ \aSÕOaQ OLWeUaW�U WaUaPaVÕ\Oa aOWeUQaWLf Ped\a\a faUNOÕ NXUaPVaO \aNOaúÕPOaU g|] 
|Q�Qde bXOXQdXUXOaUaN aOWeUQaWLf Ped\aQÕQ geQeO |]eOOLNOeUL úX úeNLOde VÕUaOaQabLOLU: aQa aNÕP Ped\a\a 
aOWeUQaWLf ROPa, a]ÕQOÕNOaUÕQ Ye WRSOXPdaNL faUNOÕ gUXSOaUÕQ VeVL ROPa, PeYcXW SROLWLN VeVe NaUúÕ oÕNabLOPe, VLYLO 
WRSOXP haUeNeWOeULQLQ SaUoaVÕ ROabLOeQ, oaOÕúPa LONeOeUL LOe WRSOXPXQ heU NeVLPLQe Va\gÕOÕ Ye ROXúWXUdX÷X 
LoeULNOeUOe NaPXR\X \aUaWaUaN haONÕ eWNLOe\ebLOPe. BX PaNaOede T�UNL\e¶de Ped\a P�ONL\eWLQLQ de÷LúLPLQLQ 
oRNVeVOLOL÷e eWNLVLQL de g|] |Q�Qde WXWaUaN, DW T�UNoe¶QLQ aOWeUQaWLf Ped\a LúOeYLQL \eULQe geWLULS geWLUPedL÷L 
LUdeOeQPLúWLU. FaUNOÕ NXUaPVaO WaQÕPOaPaOaUdaQ oÕNaUWÕOaQ fLQaQVaO aoÕdaQ ba÷ÕPVÕ]OÕN Ye V�UeNOLOLN, profesyonel 
Lúg�c� Ye Na\QaN NXOOaQÕPÕ, NRQX VeoLPL NULWeUOeUL g|] |Q�Qe aOÕQaUaN DW T�UNL\e¶QLQ beWLPVeO aQaOL]L 
\aSÕOPÕúWÕU. DW T�UNoe¶QLQ habeU dLOLQL Ye g�QdePe \aNOaúÕPÕQÕ daha L\L aQOaPaN LoLQ ABD¶de VL\ah bLU 
YaWaQdaú ROaQ GeRUge FOR\d¶XQ SROLV WaUafÕQdaQ g|]aOWÕQa aOÕQÕUNeQ |Od�U�OPeVL Ye aUdÕQdaQ \aúaQaQ e\OePOeUOe 
iOgLOL habeUOeULQ 25 Ma\ÕV-14 Ha]LUaQ WaULhOeUL aUaVÕQda QLceOLNVeO ROaUaN WaUaPaVÕ \aSÕOPÕú, habeU baúOÕNOaUÕ 
LQceOeQPLúWLU. BXQXQOa bLUOLNWe DW T�UNoe¶QLQ 8-15 Ha]LUaQ hafWaVÕQda aQa Va\fada ³EdLW|U�Q SeoLPL´ baúOÕ÷Õ 
aOWÕQda \eU aOaQ 6 habeULQ NRQX da÷ÕOÕPÕ, habeU baúOÕ÷Õ Ye VSRWX da WaWOÕOaúWÕUÕOaUaN LQceOeQPLú, beWLPVeO aQaOL] 
deVWeNOeQPLúWLU. KRQX VeoLPL Ye habeU dLOL, eNRQRPLN ba÷ÕPVÕ]OÕN Ye V�UeNOLOLN, Na\QaN NXOOaQÕPÕ Ye 
SURfeV\RQeO Lúg�c� baúOÕNOaUÕ aOWÕQda \aSÕOaQ beWLPVeO aQaOL] VRQXcXQda AOPaQ H�N�PeWL¶QLQ V|]c�V� 
ROPadÕ÷ÕQÕ YXUgXOa\aQ AOPaQ NaPX \a\ÕQcÕVÕ DW¶LQ T�UNL\e¶de SROLWLN eOeúWLULOeU \aSPaN NRQXVXQda UahaW 
daYUaQabLOdL÷L, SROLWLNa, LQVaQ haNOaUÕ gLbL NRQXOaUa a÷ÕUOÕN YeUdL÷L g|U�OPeNWedLU. BX Lfade |]g�UO�÷ünün 
aOWÕQda eNRQRPLN ba÷ÕPVÕ]OÕ÷ÕQÕQ \aQÕ VÕUa baVÕQ |]g�UO�÷�Qe YeULOeQ |QeP de \aWPaNWadÕU. YaSÕOaQ habeU 
WaUaPaVÕQda GeRUge FOR\d NeOLPeVL geoeQ habeU Va\ÕVÕ hXUUL\eW.cRP.WU¶de \aNOaúÕN 3 NaW NadaU fa]Oa ROVa da DW 
T�UNoe¶QLQ a\QÕ NRQXOX habeUOeUde NXOOaQdÕ÷Õ dLO SRS�OLVWOLNWeQ X]aN, ÕUNoÕOÕN NaUúÕWÕ YXUgXOaUÕ\Oa g|]e 
çarpmakta, eylemler pozitif vurguyla verilerek desteklenmektedir. DW Türkçe, hem konu seçimi, hem 
SURfeV\RQeO eNLbL heP de habeUOeULQde VeoWL÷L NeOLPeOeU Ye V|\OePOeUL\Oe aOWeUQaWLf Ped\a |]eOOLNOeULQL 
baUÕQdÕUPaNWadÕU.  
 
Anahtar sözcükler: Alternatif medya, øQWeUQeW ga]eWecLOL÷L, DeXWVche WeOOe T�UNoe, Ped\a P�ONL\eWL, aQa 
aNÕP Ped\a 
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DEUTSCHE WELLE TÜRKÇE AS AN EXAMPLE IN THE CONTEXT OF 
ALTERNATIVE MEDIA 

 
Media monopolization and changes in media ownership have given birth to the mainstream media term, whose 
pluralism and public opinion formation has come under question. Media organizations closer to the center are 
identified as mainstream, while those that excluded from the center are called alternative media (Taylan, 2012, 
p.3). Technological developments and the media ownership transformation eliminating the pluralism in Turkish 
media are the driving forces behind the alternative media evolution. Alternative media, bearing no resemblance 
with the mainstream media because of its topic selection & news language, has not been defined clearly though 
various theoretical definitions and distinctions are put forward. Taking the different theoretical approaches to 
alternative media into consideration through the literature survey, the general characteristics of alternative 
media are as follows: an alternative to mainstream media, the voice of minorities and various groups, against 
the existing political voice, a part of the civil society movements, respectful to all segments of the society with 
its principles, the capability to influence the public by forming public opinion through its contents. Whether the 
DW Turkey fulfils its function as an alternative media is examined in this article considering the change of 
media ownership and its impact on pluralism in Turkey. The descriptive analysis of DW Turkey is carried out 
considering financial independence and sustainability, professional workforce and resource utilization, topic 
selection criteria which are eliminated from various theoretical definitions. George Floyd, a black citizen in the 
US, was killed while being arrested by the police. The murder of Floyd and the news about the protests between 
25 May and 14 June are quantitatively researched, and the headlines are analyzed in order to understand DW 
Turkey's language and how it deals with the agenda better. Furthermore, the six news in June 8-15 week under 
"Editor's Choice" on DW Turkey's main page, their topic distribution, headlines and spots are also tabulated, 
and the descriptive analysis is supported. It is observed that the German public broadcaster DW, which 
emphasizes that it is not a voice of German government, can easily criticize politics and focus on topics such 
as politics, human rights in Turkey as a result of the descriptive analysis conducted under the criteria of topic 
selection and language, financial independence and sustainability, resource utilization and professional 
workforce. Besides financial independence, the importance given to freedom of the media forms the basis for 
the freedom of expression. Though the number of news including the word George Floyd is approximately three 
times more in Hurriyet.com.tr, the language DW Turkey uses on the same topic stands out through its anti-
racist and non-populist discourse, and the actions are positively emphasized. DW Turkish involves alternative 
media characteristics with the topic selection, the professional team, and the words and discourses it uses in the 
news.   
 
Keywords: Alternative media, digital journalism, Deutsche Welle Turkish, media ownership, mainstream 
media 
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TEMASSIZ YAùAM, øZOLE KøMLøKLER 
 

Seda TunalÕ1, Onur Ülkü2 
         
T�UNL\e¶de, 2020 \ÕOÕ MaUW a\ÕQÕQ LON hafWaVÕ VRV\aO \aúaPda heU úe\ ROa÷aQ úeNLOde LOeUOeUNeQ, dLQ¶de WeVSLW 
edLOeQ Ye W�P d�Q\a\Õ eWNLVL aOWÕQa aOaQ COVID-19 (KRURQa VLU�V�) VaOgÕQÕQÕQ LON YaNaVÕQÕQ g|U�Od�÷� MaUW 
a\ÕQÕQ LNLQcL hafWaVÕQdaQ (11 MaUW) LWLbaUeQ WePaVÕ] baQNa NaUWÕ NXOOaQÕPÕ aUWPÕúWÕU. MaUW a\Õ VRQa eUdL÷LQde LVe 
2019 \ÕOÕQÕQ a\QÕ d|QePLQe aLW YeULOeUOe NaUúÕOaúWÕUÕOdÕ÷ÕQda baQNa NaUWÕ NXOOaQÕPÕ \�]de VeNVeQ aUWÕú 
g|VWeUPLúWLU. BaQNa NaUWÕ NXOOaQÕPÕQdaNL aUWÕúa ba÷OÕ ROaUaN QaNLW SaUa haUcaPa PLNWaUÕ da a]aOPÕú Ye daha |Qce 
øQWeUQeW �]eULQdeQ aOÕú-YeULú LoLQ NXOOaQÕOPaPÕú 3 PLO\RQ \eQL  NUedL NaUWÕ YeULVL Na\ÕWOaUa geoPLúWLU. PaQdePLQLQ 
eWNLVL\Oe \eQL W�NeWLP bLoLPL OQOLQe ROPXúWXU. U]XQ \ÕOOaUdÕU \aSa\ zekâ ve øQWeUQeW �]eULQdeQ aOÕúYeULú LPNaQÕ 
bXOXQPaNWadÕU faNaW b�W�Q LQVaQOaUÕ bX LPNaQOaUÕ NXOOaQPa\a adaSWe eWPeN, YeULOeQ UeNOaPOaU, VRV\aO a÷OaU Ye 
baQNa NaUWOaUÕQÕQ g�YeQOLNOeULQLQ aUWWÕUÕOPaVÕ LOe Va÷OaQaPaPÕúWÕU aQcaN ³WePaV edeUVeQ |OebLOLUVLQ´ c�POeVL\Oe 
LQVaQOaUÕQ dLNNaWLQLQ oeNLOPeVL bX dXUXPX de÷LúWLUPLúWLU. Ha\aWWa NaOPaN LoLQ \eQL |÷UeWLOeQ fRUPaW temassÕz 
ROPXúWXU. øoLQde bXOXQXOaQ VaOgÕQ V�UecLQLQ Qe NadaU V�Uece÷L bLOLQPeVe de eVNL\e d|Q�ú ROPa\aca÷Õ Ye \eQL 
WePaVVÕ] bLoLPOL \aúaPOaUÕQ ROaca÷Õ NeVLQ gLbL g|U�QPeNWedLU.  
 
Bu aUaúWÕUPada, aUNadaúOÕN VLWeOeULQde, aOÕú-YeULúWe, dL\eWWe, SVLNRORMLN deVWeNWe, VSRUda OQOLQe/WePaVVÕ] bLU 
\aúaPa X\XP Va÷OaPa\a oaOÕúaQ; øWaO\a¶da baONRQOaUda úaUNÕ V|\OePeN, T�UNL\e¶de baONRQdaQ baONRQa VRhbeW 
eWPeN gLbL VRV\aOOeúPe |UQeNOeULQL g|]OePOedL÷LPL], WRSOXPVaO bLU YaUOÕN ROaQ LQVaQÕQ, L]ROe edLOPLú haOL\Oe 
\eQL LOeWLúLP bLoLPOeUL Ye PRWLYaV\RQ úeNLOOeUL aUa\ÕúÕ LOe bLUe\ Ye WRSOXPXQ QaVÕO úeNLOOeQdL÷L WeVSLW edLOPe\e 
oaOÕúÕOPÕúWÕU. Davetlisi olmayan nikah törenleri, cemaati olmayan ibadethaneler ile Online cemiyetler daha çok 
|QeP Na]aQÕUNeQ, gORbaO d�Q\a ROPa fLNUL YadeVLQL dROdXUX\RU PX? AUWÕN ge]PeN, g|UPeN de OQOLQe bLU haO 
aOPÕúNeQ, \eQL fRUPaW QaVÕO geOLúeceN? CeYaSOaUÕ aUaQaQ bX VRUXOaUÕQ aQa eNVeQL, ha\aWWa NaOPaN LOe ha\aWÕ 
\aúaPaN aUaVÕQda bLU VeoLP \aSÕOPaVÕQÕQ ]RUXQOX ROdX÷X d|QePOeU de÷LOdLU. PaQdePL V�UecLQde edLQLOeQ \eQL 
aOÕúNaQOÕNOaUÕQ, bLU aQda ³heU úe\ QRUPaOe d|Qd� Ye geULde bÕUaNaOÕP´ úeNOLQde ROaPa\aca÷Õ, bLU WaNÕP 
de÷LúLNOLNOeUL de beUabeULQde geWLUece÷L NaoÕQÕOPa]dÕU.  BX de÷LúLP, bLUe\OeUe \aúaPOaUÕQÕ Vadece g|VWeUPeN 
�]eULQe PL NXUgXOaWacaN, \RNVa \�] \�]e LOeWLúLP \eULQL \aúaQÕOaQ ha\aWÕQ OQOLQe ROaUaN g|VWeULOPeVL bLoLPLQe 
PL bÕUaNacaNWÕU? AUaúWÕUPa NaSVaPÕQda ceYabÕ aUaQaQ bX VRUXOaU oaOÕúPaQÕQ aQa L]Oe÷LQL ROXúWXUPaNWadÕU. 
daOÕúPaQÕQ WeRULN ba÷OaPÕ, siber kültür \aNOaúÕPÕ WePeO aOÕQaUaN, de÷LúeQ Ye de÷LúeceN ROaQ WePaVÕ] \aúaPOaUÕQ 
bLUe\, W�NeWLcL SURfLOL Ye bLUe\LQ WRSOXPVaO WaUafÕQÕ QaVÕO RUWa\a NR\Pa\a oaOÕúWÕ÷Õ VRUXQVaOÕ �]eULQdeQ RUWa\a 
oÕNPÕú; bLUe\LQ aUWÕN W�NeWLcL ROPaQÕQ \aQÕ VÕUa VRV\aO a÷OaU aUacÕOÕ÷Õ\Oa heP �UeWLcL heP de �U�Q dXUXPXQa 
geoWL÷L VRQXcXQa XOaúÕOPÕúWÕU. 
 
BX oaOÕúPada, SaQdePL V�UecLQde eYOeULQdeQ aVgaUL VeYL\ede oÕNaQ bLUe\OeULQ, VRV\aO a÷ aSOLNaV\RQOaUÕQdaQ bLUL 
ROaQ IQVWagUaP aUacÕOÕ÷Õ\Oa \aSWÕNOaUÕ Sa\OaúÕPOaU aQaOL] edLOPe\e oaOÕúÕOPÕúWÕU. KaWÕOÕPcÕ g|]OeP QeWLceVLQde 
eOde edLOeQ YeULOeU VeQWe]OeQeUeN, bLUe\OeULQ \aúadÕNOaUÕ L]ROe ha\aWOaUÕ, �UeWLcL-tüketici profili ekseninde 
IQVWagUaP¶da QaVÕO \aQVÕWWÕNOaUÕQÕQ beOLUOeQPeVL  aPaoOaQPÕúWÕU. De÷LúeQ W�NeWLP bLoLPOeUL ba÷OaPÕQda, bX 
oaOÕúPaQÕQ bLUe\OeULQ VRV\aO eWNLOeúLPLQL aoÕNOaPaN dR÷UXOWXVXQda LOeWLúLP bLOLPOeUL aOaQÕQa NaWNÕ Va÷OaPaVÕ 
hedeflenmektedir.      
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CONTACT-FREE LIFE, ISOLATED IDENTITIES 
 
In Turkey, while the first week of March 2020 in social life everything that moves in the usual way, contactless 
bank card usage has increased since the second week of March (11st March), when the first case of the COVID-
19 (Corona Virus) epidemic was detected in China and affected the world. When March ended, compared to 
the data of the same period of 2019, the use of debit cards increased by eighty percent. Due to the increase in 
the use of debit cards, the amount of cash spending has also decreased and 3 million new credit card data, which 
have not been used for online shopping, have been recorded. With the effect of the pandemic, the new form of 
consumption has been Online. For many years, there has been artificial intelligence and online shopping, but 
adapting all people to use these opportunities has not been achieved by increasing the security of the 
adYeUWLVePeQWV, VRcLaO QeWZRUNV aQd debLW caUdV, bXW aWWUacWLQg SeRSOe'V aWWeQWLRQ ZLWh Whe ShUaVe ³\RX caQ dLe 
if yoX WRXch´ haV chaQged WhLV VLWXaWLRQ. The QeZO\ WaXghW fRUPaW fRU VXUYLYaO haV beeQ contactless. Although 
it is not known how long the epidemic process will take, it seems that there will be no return to the past and 
there will be new contactless shaped lives. 
 
In this study, it has been tried to be determined how the individual and the society -trying to adapt to an 
online/contactless life in dating sites, shopping, diet, psychological support, sports; singing in the balcony in 
Italy, like chatting on the balcony to balcony in Turkey- have been shaped by the search for new forms of 
communication and motivation, as a social entity, in isolation. While uninvited wedding ceremonies, places of 
worship without communities and online communities are gaining more importance, does the idea of becoming 
a global world fill its promise? While traveling and seeing have become online now, how will the new format 
develop? The main axis of these questions, whose answers are sought, is not the period when it is necessary to 
choose between survival and life. It is inevitable that the new habits acquired during the pandemic process will 
QRW be LQ Whe fRUP Rf ³eYeU\WhLQg LV bacN WR QRUPaO aQd OeW'V OeaYe behLQd´ aQd WhaW LW ZLOO bULQg VRPe chaQgeV. 
Will this change build on individuals only to show their lives, or will face-to-face communication be replaced 
by the way life is shown online? These questions, the answers of which are sought within the scope of the 
research, form the main track of the study. The theoretical context of the study has emerged through the 
cyberculture approach, the emerging and changing contactless lives emerged through the problematic of how 
the individual, consumer profile and how the individual tries to reveal the social side of the individual; It is 
concluded that the individual has become a producer and a product by means of social networks as well as being 
a consumer. 
 
In this study, it was tried to analyze the shares of individuals who left their homes at minimum level during the 
pandemic process via Instagram, which is one of the social network applications. The data obtained as a result 
of participant observation was synthesized and it was aimed to determine how individuals reflect their isolated 
lives on Instagram in the axis of producer-consumer profile. In the context of changing consumption patterns, 
this study is aimed to contribute to the field of communication sciences in order to explain the social interaction 
of individuals. 
 
Keywords: Consumption, Social Media, Symbolical Consumption, Instagram, Advertisement 
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COVID-19¶UN ORTAYA dIKIùINA øLøùKøN ThRK BASININDA YER ALAN 
HABERLERDE gTEKøLEùTøRME: 

døN øLE øLGøLø HABERLER hZERøNE BøR ANKET 
 

Selin Maden1 
 
øON Ne] 2019 \ÕOÕQÕQ AUaOÕN a\ÕQda dLQ¶de g|U�OeQ Ye NÕVa V�Uede W�P d�Q\a\a \a\ÕOaQ KRURQa virüsü (COVID-
19), WRSOXPOaUÕ \aNÕQdaQ LOgLOeQdLUeQ bLU NRQX ROPaVÕ QedeQL\Oe d�Q\a baVÕQÕQda geQLú \eU WXWPXúWXU. dLQ 
PeUNe]OL ROaUaN baúOa\aQ Ye daOgaOaU haOLQde dL÷eU �ONeOeUe de VÕoUa\aQ bX haVWaOÕ÷ÕQ T�UNL\e¶de LON |UQeNlerine 
de MaUW 2020 LWLbaUL\Oe UaVWOaQPÕúWÕU. BX geOLúPeOeULQ aNabLQde, NRQX\a LOLúNLQ T�UN baVÕQÕQda \eU aOaQ 
habeUOeULQ Va\ÕVÕQda bLU aUWÕú g|U�OP�ú Ye RNXUOaU Ped\a aUacÕOÕ÷Õ\Oa geOLúPeOeUL daha \aNÕQdaQ WaNLS eWPe 
LPNkQÕQa VahLS ROPXúWXU. BX V�UeoWe, D�Q\a geQeOLQde bLQOeUce NLúLQLQ |O�P�Qe \RO aoaQ KRURQa virüsün ortaya 
oÕNÕú VebebL PeUaN edLOPe\e baúOaQPÕú, bLOLP LQVaQOaUÕQÕQ aUaúWÕUPaOaUÕQa NRQX ROdX÷X gLbL Ped\aQÕQ da 
g�QdePLQe gLUPLúWLU. AQcaN NRQX\a LOLúNLQ WaUWÕúPaOaU V�UeUNeQ, ga]eWeOeU YaUVa\ÕPlar üzerinden haber 
�UeWLPOeUL \aSPa\a baúOaPÕú Ye haONÕQ \aQOÕú bLOgLOeQdLULOPeVLQde URO R\QaPÕúWÕU. dLQ de bX d|QePde, YLU�V�Q 
RUWa\a oÕNÕúÕ LOe LOgLOL ROaUaN eOeúWLULOeUe PaUX] NaOaQ �ONeOeUdeQ bLUL haOLQe geOPLú Ye T�UN baVÕQÕQda VÕNOÕNOa \eU 
aOPÕúWÕU. VLU�V�Q RUWa\a oÕNÕú QedeQLQLQ dLQ LOe LOLúNLOeQdLULOdL÷L habeUOeU aUacÕOÕ÷Õ\Oa, heQ�] dR÷UXOX÷X 
NaQÕWOaQPaPÕú PeVaMOaU NLWOeOeUe LOeWLOPLúWLU. BX PeVaMOaUda dLQ¶LQ W�NeWLP aOÕúNaQOÕNOaUÕQa, dLQ PXWfa÷ÕQa, 
dLQOLOeULQ beVOeQPe úeNLOOeULQe RdaNOaQÕOPÕú Ye �UeWLOeQ oRN Va\Õda habeUde LdeRORMLN V|\OePOeU NXOOaQÕOPÕúWÕU. 
BX habeUOeUde NXOOaQÕOaQ V|\OePOeU LQceOeQdL÷LQde LVe |WeNLOeúWLUPe SUaWLNOeULQLQ bLU WePVLOL ROdXNOaUÕ 
beOLUOeQPLúWLU. EWQRVeQWULN |WeNLOeúWLUPeOeULQ \aSÕOdÕ÷Õ bX habeUOeU LOe RNXUOaUÕQ aNOÕQda YaU ROaQ dLQ LPaMÕ 
de÷LúWLULOPe\e oaOÕúÕOPÕúWÕU. BX ba÷OaPda, KRURQa YLU�V�Q RUWa\a oÕNÕúÕ\Oa LOgLOL ROaUaN T�UN baVÕQÕQda \eU aOaQ 
habeUOeULQ, NLWOeOeU WaUafÕQdaQ QaVÕO aOÕPOaQdÕ÷ÕQa Ye bLUe\OeULQ dLQ¶e \|QeOLN d�ú�QceOeULQde Qe W�U de÷LúLPOeU 
\aúaQdÕ÷ÕQa LOLúNLQ bLU oaOÕúPa \aSÕOPaVÕ LhWL\acÕ dR÷PXúWXU. BX oeUoeYede oaOÕúPada, 500 (+/- 10) NLúLOLN 
|UQeNOePe oeYULPLoL aQNeW oaOÕúPaVÕ X\gXOaQPÕúWÕU. AQNeW oaOÕúPaVÕ VRQXcXQda, bLUe\OeULn COVID-19¶XQ 
RUWa\a oÕNÕúÕ LOe LOgLOL ROaUaN d�ú�QceOeULQe daLU YeULOeU aQaOL] edLOPLú, bX d�ú�QceOeULQ ROXúXPXQda Ped\aQÕQ 
eWNLVL de LUdeOeQPLúWLU.   
 
Anahtar sözcükler: COVID-19 VaOgÕQÕ, KRURQa virüsü, T�UN baVÕQÕ, dLQ, |WeNLOeúWLUPe 
 
OTHERING IN THE NEWS IN THE TURKISH PRESS REGARDING THE EMERGENCE 

OF COVID-19:  
A SURVEY ON NEWS ABOUT CHINA 

 
Coronavirus (COVID-19), which was first seen in China in December 2019 and spread to the whole world in a 
short time, has a wide place in the world press because it is a subject that closely concerns the societies. 
Beginning in and spreading from China to other countries, the first incidents of this disease has been found in 
Turkey as of March 2020. Following these developments, there has been an increase in the number of news in 
the Turkish press related to that issue and readers have had the opportunity to follow the developments more 
closely through the media. In this process, the reason for the appearance of the Coronavirus, which caused the 
death of thousands of people worldwide, began to be wondered, and it was included in the agenda of the media 
as well as becoming a part of scientists' research. However, while discussions on that issue continued, 
newspapers started to produce news based on assumptions and played a role in informing the public. In this 
period, China has become one of the countries that have been criticized for the emergence of the virus and has 
been frequently included in the Turkish press. Through the news that associate the cause of the virus with China, 

 
1 AUaúWÕUPa G|UeYOLVL, hVN�daU hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, Ga]eWecLOLN B|O�P�, 
selin.maden@uskudar.edu.tr 
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a lot of messages have been delivered to the masses without being proved. These messages focused on the 
consumption habits of China, Chinese cuisine, and the diet of the Chinese, and ideological rhetoric was used in 
many news articles. When the discourses used in these news are examined, it is determined that they are a 
representation of othering practices. With this news, in which ethnocentric otherizations were made, the existing 
image of China in the mind of the readers was tried to be changed. In this context, there was a need to conduct 
a study on how the news in the Turkish press regarding the emergence of the coronavirus was received by the 
masses and what kind of changes occurred in the thoughts of the individuals towards China. In this framework, 
sampling of 500 (+/- 10) online surveys was applied in the study. As a result of the questionnaire study, data on 
the opinions of individuals about the emergence of COVID-19 were analyzed and the effect of the media on 
the formation of these thoughts was also examined. 
 
Keywords: COVID-19 pandemic, Coronavirus, Turkish press, China, othering 
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DOöAL REKLAM VE ETøK: ThRKøYE¶DEKø ADgLESANLARIN DOöAL REKLAMA 
YgNELøK ETøK ALGISI hZERøNE BøR ARAùTIRMA 

 
Sema Misci Kip1, Zeynep Aksoy2 

 
Kökleri adYeUWRULaO Ye �U�Q \eUOeúWLUPe gLbL geOeQeNVeO Ped\a W�UOeULQe da\aQaQ dR÷aO UeNOaP, g�Q�P�] dLMLWaO 
Ped\aVÕQda WeUcLh edLOeQ bLU W�U ROaUaN NaUúÕPÕ]a oÕNPaNWadÕU. BLUoRN �ONede dR÷aO UeNOaPÕQ QaVÕO 
NXOOaQÕOaca÷ÕQa daLU NXUaOOaUÕQ NRQXOPaVÕ Ye eWLN PeVeOeOeULQ WaUWÕúÕOPaVÕ heQ�] baúOaQgÕo d|QePLQdedLU 
(GRUVhNRca Yd, 2020; KRga, 2015). HeU Qe NadaU dR÷aO UeNOaPa NaUúÕ ROXPOX WXWXPOaU g|VWeUeQ aUaúWÕUPaOaU 
bXOXQVa da (HaUPV, BLMPROW Ye HReNVWUa, 2019), bX fRUPaWÕQ W�NeWLcL Qe]dLQde ROXPVX] aOgÕ\a QedeQ ROdX÷u da 
bLOLQPeNWedLU (HaQ, DUXPZULghW Ye GRR, 2018). Med\a LoeUL÷LQde UeNOaP PeVaMÕQÕQ |UW�N ROaUaN \eU aOPaVÕ Ye 
UeNOaP YeUeQLQ LNQa eWPe PRWLYaV\RQXQXQ gL]OeQPe\e oaOÕúÕOPaVÕ bX aOgÕQÕQ QedeQOeUL ROaUaN g|U�OPeNWedLU 
(VeUþLþ Ye TNaOac VeUþLþ, 2016). T�UNL\e¶de dLMLWaO Ped\ada dR÷aO UeNOaPa LOLúNLQ d�]eQOePeOeULQ PX÷OaN 
ROPaVÕ QedeQL\Oe heU ]aPaQ UeNOaPYeUeQLQ aoÕNoa beOLUWLOPeVL V|] NRQXVX ROPaPaNWadÕU. DR÷aO UeNOaPÕQ aoÕN 
ROaUaN beOLUWLOPeVL PecUaQÕQ LQLVL\aWLfLQe NaOPaNWadÕU. g]eOOLNOe dLMLWaO \eUli olarak kabul edilen adöOeVaQOaUÕQ 
WePeO bLOgL Na\Qa÷ÕQÕQ øQWeUQeW ROPaVÕ dROa\ÕVÕ\Oa, dR÷aO UeNOaPÕQ eWLN bR\XWOaUÕ RQOaU LoLQ daha fa]Oa |QeP 
Na]aQPaNWadÕU. 
 
ReNOaPOaUa LOLúNLQ eWLN aOgÕda cLQVL\eWLQ beOLUOe\LcL bLU faNW|U ROdX÷X YXUgXOaQPaNWadÕU (BeUQaUdL, 2002). 
YaSÕOaQ oaOÕúPaOaUda NadÕQOaUÕQ eUNeNOeUe g|Ue UeNOaPOaUda eWLN aoÕdaQ daha dX\aUOÕ ROdX÷X RUWa\a 
NRQXOPaNWadÕU (MRVWafa, 2011). daOÕúPaOaU oR÷XQOXNOa UeNOaP LoeUL÷LQe LOLúNLQ eWLN aOgÕ\Õ |OoPeNWedLU. BX 
aUaúWÕUPa, dR÷aO UeNOaP W�U�Qe \|QeOLN etik algÕ\Õ ad|OeVaQ NXOOaQÕcÕOaUda cLQVL\eW ba÷OaPÕQda LQceOePeNWedLU. 
BX oaOÕúPada, adöOeVaQOaUÕQ cLQVL\eWe g|Ue dLMLWaO Ped\ada \a\ÕQOaQaQ dR÷aO UeNOaPOaU haNNÕQdaNL eWLN aOgÕ 
faUNOÕOÕNOaUÕ aUaúWÕUÕOPaNWadÕU. ReNOaPda eWLN aOgÕ; ahOaNL eúLWOLN, g|UeOLOLN Ye fa\dacÕOÕN bR\XWOaUÕ LOe (ReLdeQbach 
Ye RRbLQ, 1990) |Oo�OPeNWedLU. AQNeW \|QWePL LOe geUoeNOeúWLULOPLú aUaúWÕUPada, ReLdeQbach Ye RRbLQ (1990) 
WaUafÕQdaQ geOLúWLULOeQ dRN BR\XWOX EWLN gOoe÷L adaSWe edLOeUeN ROXúWXUXOaQ 5¶OL LLNeUW WLSLQde |OoeN 
NXOOaQÕOPÕúWÕU (ahOaNL eúLWOLN, 4 Padde; g|UeOLOLN, 2 Padde; fa\dacÕOÕN, 2 Padde). VeULOeU, T�UNL\e geQeOLQde 200 
NaWÕOÕPcÕ (%50 NÕ], % 50 eUNeN, \aú RUWaOaPaVÕ 15,5) LOe bLOgLVa\aU deVWeNOL WeOefRQ g|U�úPeVL aUacÕOÕ÷Õ\Oa 
WRSOaQPÕúWÕU. Bulgulara göre, adöOeVaQOaUÕQ dR÷aO UeNOaPOaUa NaUúÕ eWLN aOgÕVÕQÕ aoÕNOaPada fa\dacÕOÕN \aNOaúÕPÕ 
belirleyicidir. KÕ] Ye erkek adöOeVaQOaU aUaVÕQda dR÷aO UeNOaP W�U�Q�Q eWLN aOgÕVÕ haNNÕQda ahOaNL eúLWOLN bR\XWX 
aoÕVÕQdaQ aQOaPOÕ bLU faUN VaSWaQPÕúWÕU. BX oaOÕúPa, adöOeVaQ NXOOaQÕcÕOaUda NÕ]OaUÕQ eUNeNOeUe g|Ue dR÷aO 
UeNOaPÕ daha fa]Oa RUaQda aOdaWÕcÕ, haNVÕ] Ye \aQÕOWÕcÕ bXOdXNOaUÕQÕ RUWa\a NR\PaNWadÕU. DR÷aO UeNOaPOaU, 
W�NeWLcL, UeNOaP YeUeQ Ye Ped\a aUaVÕQdaNL deQgeVL] LOLúNL\L (van Noort, 2020) SeNLúWLUPeNWedLU. YaNÕQ 
geOece÷LQ W�NeWLcileri olan adöOeVaQOaUÕQ, \eQLOLNoL UeNOaP W�UOeUL haNNÕQda daha fa]Oa bLOLQoOeQPeOeUL Ye eWLN 
aOgÕOaUÕQÕQ geOLúWLULOPeVL geUeNPeNWedLU. SRQXoOaUdaQ \ROa oÕNaUaN, oaOÕúPada, dLMLWaO Ped\a LoeUL÷LQLQ �UeWLP, 
\a\ÕQ Ye W�NeWLP V�UeoOeULQde eWLN aQOa\ÕúÕQ Ye dLMLWaO Ped\a RNXU\a]aUOÕ÷ÕQÕQ geOLúWLULOPeVLQe \|QeOLN |QeULOeU 
VXQXOPaNWadÕU. 
 
Anahtar sözcükler: DR÷aO UeNOaP, ad|OeVaQ, eWLN, ahOaNL eúLWOLN, cinsiyet  
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NATIVE ADVERTISING AND ETHICS: A RESEARCH ON THE ETHICAL 

PERCEPTIONS OF ADOLESCENTS TOWARDS NATIVE ADVERTISING IN TURKEY 
 
Native advertising, which has its roots in traditional media such as advertorials and product placement, appears 
to be a preferred format in today's digital media. In many countries, regulations and ethical debates about native 
advertising are still in their early stages (Gorshkoca et al, 2020; Koga, 2015). Although there are research studies 
indicating positive attitudes towards natural advertising (Harms, Bijmolt, & Hoekstra, 2019), it is also known 
that this format leads to negative consumer perceptions (Han, Drumwright, & Goo, 2018). The reasons for this 
perception are attributed to the embedded advertising message in the media content and the attempt to hide the 
SeUVXaVLYe LQWeQW Rf Whe adYeUWLVeU (VeUþLþ & TNaOac VeUþLþ, 2016). IQ TXUNe\, dXe WR XQcOeaU UegXOaWLRQV 
concerning native advertising in digital media, disclosure of the advertiser is not always clear. The advertiser is 
dLVcORVed accRUdLQg WR Whe PedLa¶V RZQ UXOeV RU LQLWLaWLYe. SLQce IQWeUQeW LV Whe PaLQ VRXUce Rf LQfRUPaWLRQ fRU 
adolescents who are regarded as digital natives, ethical dimensions of native advertising gain more importance 
for them. 
 
It is emphasized that gender is a significant factor in the ethical perception of advertisements (Bernardi, 2002). 
In terms of advertising content, research reveals that women are more ethically sensitive than men are (Mostafa, 
2011). These studies mostly measure the ethical perception of advertising content. The importance of this 
research lies in the examination of ethical perception of the native format of advertising in the context of gender 
among adolescent users. In this study, gender differences in ethical perception of adolescents regarding native 
advertisements published in digital media are investigated. Ethical perception in advertising is measured with 
dimensions of moral equity, relativism, and utilitarianism (Reidenbach & Robin, 1990). A 5-point Likert type 
scale, which was created by adapting the Multidimensional Ethics Scale developed by Reidenbach and Robin 
(1990), was utilized (moral equity, 4 items; relativism, 2 items; utilitarianism, 2 items). In Turkey, 200 
participants (50% female, 50% male, mean age 15.5) were interviewed with Computer-Assisted Telephone 
Interviewing (CATI). According to the findings, utilitarianism is determinative in explaining adolescents' 
perception of ethics towards native advertising. Data analysis reveals a significant difference in terms of moral 
equity between male and female adolescents. This study shows that among adolescent users, girls find native 
advertising more deceptive, unfair and misleading than boys. Native ads reinforce the unbalanced relationship 
between consumer, advertiser and media (van Noort, 2020). Adolescents, who are the consumers of the near 
future, should be more aware of innovative advertising types and they should improve their ethical perceptions. 
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Based on the results, the study offers suggestions for the development of ethical understanding and digital media 
literacy in the production, broadcasting/publishing and consumption processes of digital media content. 
 
Keywords: Native advertising, adolescent, ethics, moral equity, gender 
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hNøVERSøTE göRENCøLERøNøN dEVRøMødø dOK OYUNCULU OYUN OYNAMA 
MOTøVASYONLARI: KULLANIMLAR VE DOYUMLAR YAKLAùIMI dERdEVESøNDE 

BøR ARAùTIRMA 
 

Serkan Biçer1, Halil øbrahim Koo2 
 
YeQL Ped\aQÕQ geOLúPeVL\Oe bLUOLNWe dLMLWaO R\XQOaUÕQ LoeULN Ye W�UOeULQde oeúLWOLOLN RUWa\a oÕNPÕúWÕU. øQWeUQeW 
teknoloMLVL\Oe beUabeU oeYULPLoL R\XQOaU da geOLúPe\e baúOaPÕú Ye oRN Va\Õda R\XQcX bX R\XQOaUÕ eú]aPaQOÕ 
ROaUaN deQe\LPOePe LPNkQÕQa NaYXúPXúWXU. BX VebeSOe |]eOOLNOe geQoOeU aUaVÕQda cLddL ba÷ÕPOÕOÕN \aUaWaQ Ye 
gerek hikâye kurgusu gerekse oyuncunun oyun içindeNL deQe\LPOeULQLQ faUNOÕOaúabLOdL÷L bX R\XQOaUÕQ NXOOaQÕP 
PRWLYaV\RQOaUÕQÕQ QeOeU ROdX÷X |QePOL bLU VRUX ROaUaN dXUPaNWadÕU. BX VRUXdaQ haUeNeWOe geUoeNOeúWLULOeQ bX 
oaOÕúPada oeYULPLoL oRN R\XQcXOX bLU R\XQ R\Qa\aQ �QLYeUVLWe |÷UeQcLOeULQLQ R\XQ R\QaPa deneyimlerinin 
deULQOePeVLQe aQOaúÕOPaVÕ Ye PRWLYaV\RQOaUÕQÕQ RUWa\a oÕNaUÕOPaVÕ aPaoOaQPÕúWÕU. 
 
BX oaOÕúPada NXOOaQÕPOaU Ye dR\XPOaU \aNOaúÕPÕ oeUoeYeVLQde BaWWOe RR\aOe W�U� bLU dLMLWaO R\XQ ROaQ 
POa\eUUQNQRZQ¶V BaWWOegURXQd (PUBG) R\Qa\aQ �QLYeUVLWeOL geQçlerin hangi motivasyonlara ve doyumlara 
VahLS ROdX÷X QLWeO aUaúWÕUPa \|QWePL\Oe aUaúWÕUÕOPÕúWÕU. deYULPLoL R\XQ R\QaPa PRWLYaV\RQX\Oa LOgLOL OLWeUaW�Ude 
\eU aOaQ oaOÕúPaOaU geQeOOLNOe QLceO aUaúWÕUPaOaUa \R÷XQOaúÕUNeQ, QLWeO \|QWePOe \aSÕOaQ oaOÕúPaOaUda ise metin 
o|]�POePeVL, QeWQRgUafL Ye NaWÕOÕPcÕ g|]OeP WeNQLNOeUL WeUcLh edLOPLúWLU. BeOLUOL haULWa LoeULVLQde ha\aWWa NaOPa 
P�cadeOeVLQe Ye NaUaNWeU geOLúLPLQe RdaNOaQaQ PUBG¶QLQ NXOOaQÕP PRWLYaV\RQOaUÕQÕ deULQOePeVLQe g|U�úPe 
WeNQL÷L\Oe aUaúWÕUaQ bX oaOÕúPa, bX \|Q�\Oe |QePLQL Ye |]g�QO�÷�Q� RUWa\a NR\PaNWadÕU.  
 
PUBG R\QaPa deQe\LPLQL Ye PRWLYaV\RQOaUÕQÕ, bX R\XQa |QePOL RUaQda ]aPaQ a\ÕUaQ �QLYeUVLWeOL 
|÷UeQcLOeULQLQ aOgÕVÕQdaQ aQOaPa\a/NaYUaPa\a oaOÕúaQ bX aUaúWÕUPa feQRPeQRORMLN (ROgXbLOLP) PRdeOOe 
deseQOeQPLúWLU. AUaúWÕUPaQÕQ WRSOaP 12 NaWÕOÕPcÕOÕ oaOÕúPa gUXbX LVe FÕUaW hQLYeUVLWeVL Ye øQ|Q� hQLYeUVLWeVL 
|÷UeQcLOeUL aUaVÕQdaQ NaUWRSX Ye |Oo�W |UQeNOePe \|QWePOeUL\Oe beOLUOeQPLúWLU. G�Qde eQ a] 2 VaaW PUBG 
R\Qa\aQ g|U�úPecLOeUdeQ eOde edLOeQ bXOgXOaU, aUaúWÕUPa VRUXOaUÕ eVaV aOÕQaUaN beOLUOeQeQ ³dLMLWaO R\XQOaUa 
\|QeOLN aOgÕOaU´, ³PUBG R\QaPa deQe\LPL´, ³PUBG R\XQXQXQ Lfade eWWL÷L aQOaP´ Ye ³PUBG R\QaPa 
PRWLYaV\RQOaUÕ Ye dR\XPOaUÕ´ WePaOaU aOWÕQda beWLPVeO aQaOL] \|QWePL\Oe aQaOL] edLOPLúWLU. 
 
daOÕúPa QeWLceVLQde geQoOeUe g|Ue dLMLWaO R\XQOaU g�QO�N \aúaPOaUÕQdaNL e÷OeQce Ye VRV\aOOeúPeQLQ |QePOL bLU 
SaUoaVÕ ROPaVÕQa Ua÷PeQ, bX aNWLYLWeQLQ \eULQe baúNa hRbLOeU/aNWLYLWeOeU bXOabLOdLNOeUL V�Uece Ya]geoLOPe] 
ROPadÕ÷Õ g|U�OP�úW�U. BXQXQOa beUabeU oeYULPLoL dLMLWaO R\XQ R\Qa\aQ geQoOeU, VaQaO RUWaPÕQ aQRQLP Ye |]eUN 
\aSÕVÕ Va\eVLQde bX RUWaPOaUda VaQaO NLPOLNOeULQL NXUgXOa\abLOdLNOeULQL beOLUWPLúWLU. AUaúWÕUPada eOde edLOeQ bLU 
dL÷eU VRQXca g|Ue geQoOeU bX R\XQOaUÕ geQeOOLNOe eY RUWaPÕQda R\QaPaNWadÕU. A\UÕca oaOÕúPa VRQXcXQda 
sRV\aOOeúPe/eWNLOeúLP, UeNabeW Ye �VW�Q geOPe LOe e÷OeQce Ye YaNLW geoLUPe PRWLYaV\RQOaUÕQÕQ PUBG R\QaPada 
eQ \R÷XQ PRWLYaV\RQOaU ROdX÷X beOLUOeQPLúWLU. AUaúWÕUPada bXOgXOaQaQ bX PRWLYaV\RQOaU OLWeUaW�Ude \eU aOaQ 
oaOÕúPaOaUÕQ VRQXoOaUÕ\Oa (Lucas ve Sherry, 2004; Sun et al., 2006; Colwell, 2007; Gibson, 2008; Wu et al., 
2010; SXcX, 2014) beQ]eUOLN WaúÕPaNWadÕU. daOÕúPada OLWeUaW�UdeQ faUNOÕ ROaUaN ise NeQdLQL |]eO hLVVeWPe, úLddeW 
dürtüsünü hafifletme, ödüllendirilme (loot boxes) ve kendinL geOLúWLUPe PRWLYaV\RQOaUÕQa XOaúÕOPÕúWÕU. 
 
Anahtar sözcükler: Yeni Medya, Dijital Oyun, Çevrimiçi Oyun, Battle Royale, PUBG 
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UNIVERSITY STUDENTS¶ MOTIVATIONS TO PLAY ONLINE MULTIPLAYER 
GAMES: A RESEARCH IN THE FRAMEWORK OF USES AND SATISFACTION 

APPROACH 
 
The content and types of digital games have changed and varied in line with the development of new media. 
Online games have developed along with Internet technology and many players have got the chance to 
simultaneously experience these new games. As there is a potential to experience serious addiction, especially 
among teenagers, it is important to understand analyze the motivations of individuals in terms of playing these 
games which have different settings and present different experiences. Based on this importance, the goal of 
this study is to deeply understand the game experiences of university students playing online multiplayer games 
and reveal their motivations.  
 
MRWLYaWLRQV aQd gUaWLfLcaWLRQV Rf XQLYeUVLW\ VWXdeQWV SOa\LQg POa\eU UQNQRZQ¶V BaWWOegURXQd (PUBG), ZhLch 
is a Battle Royal type of digital game, is researched with a qualitative research method. The research is based 
on the Uses and Gratifications Approach. Studies in the related literature focusing on online game motivations 
are generally based on quantitative researches. Textual analyses, netnography, and participant observation 
techniques are preferred in the studies carried out with the qualitative method. This study focuses on researching 
the use motivations of PUBG players through in-depth interview techniques. Studying this issue through an in-
depth interview technique is important as the game requires a fight for survival and character development, 
which can be thoroughly analyzed only when interviews are carefully constructed and carried out.  
 
The research, which aims at understanding/studying PUBG experiences and motivation of university students 
who spare a significant amount of time to this game, is designed with the phenomenological model. The study 
group of the research, which includes 12 participants, is determined through snowball and criterion sampling 
PeWhRdV. SWXdeQWV LQcOXded LQ Whe VWXd\ aUe chRVeQ fURP FÕUaW UQLYeUVLW\ aQd øQ|Q� UQLYeUVLW\. FLQdLQgV 
obtained from the interviewees who play PUBG for a minimum of 2 hours per day are analyzed through the 
descriptive analysis method. The analysis sections are divided into themes and analyses are carried out in the 
fUaPe Rf WheVe WhePeV: ³PeUceSWLRQV abRXW dLgLWaO gaPeV´, ³PUBG SOa\LQg e[SeULeQceV´, ³The PeaQLQg 
UeSUeVeQWed b\ PUBG´, ³PUBG PRWLYaWLRQV aQd gUaWLfLcaWLRQV´.  
 
According to the study results, although digital games are a significant part of entertainment and socialization 
LQ Whe daLO\ OLfe Rf Whe \RXQg, WheVe gaPeV aUeQ¶W LQdLVSeQVabOe aV ORQg aV LQdLYLdXaOV caQ fLQd dLffeUeQW 
hobbies/activities that replace these games. On the other hand, these individuals who play online digital games 
mentioned that they can fictionalize their virtual identities thanks to the anonymous and autonomous structure 
of the virtual environment. According to another result of this research, the young generally play these games 
in the home environment. On the other hand, it is determined that the biggest motivations of university students 
in playing PUBG are: Socialization/Interaction, Competition and Beating the Opponent, Entertainment, and 
Killing time. These motivations determined in the research are similar to the results of the other studies in the 
literature (Lucas and Sherry, 2004; Sun et al., 2006; Colwell, 2007; Gibson, 2008; Wu et al., 2010; Sucu, 2014). 
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On the other hand, according to this research other motivations of the young are: Feeling special, decreasing 
the urge of violence, being rewarded (lootboxes), and self-development.  These motivations determined in the 
research process of this study are different from the findings presented by similar studies in the literature. 
 
Keywords: New Media, Digital Game, Online Game, Battle Royale, PUBG 
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DøJøTAL PLATFORMLARDA ETKøLEùøMLø HABERCøLøK VE DøJøTAL DgNhùhMDE 
YOUTUBE gRNEöø 

 
Serkan Bulut1 

 
GeOeQeNVeO habeUcLOLN heU \|Q�\Oe deULQdeQ bLU WeNQRORMLN d|Q�ú�P geoLUeQ g�Q�P�] WRSOXPXQXQ haber alma 
LhWL\aoOaUÕQa \aQÕW YeUPeNWe ]RUOaQPaNWa, L]Oe\LcL Ye RNX\XcX NLWOeVLQL Na\beWPePeN LoLQ N�OW�UeO bR\XWX LOe 
de de÷LúLP geoLUeQ WRSOXPVaO \aSÕ\a X\XP Va÷Oa\abLOPeN LoLQ \eQL aWÕOÕPOaU geUoeNOeúWLUPeNWedLU. BX \|Q�\Oe 
heU aQOaPda eWNLOeúLPOL bLU V�UecLQ SaUoaVÕ ROPa\Õ WeUcLh edeQ RNX\XcX Ye L]Oe\LcL NLWOeVL, geoPLúWe hLobLU 
d|QePde ROPadÕ÷Õ NadaU eWNLOeúLP PeUNe]OL bLU aQOa\ÕúÕ beQLPVePeNWedLU. Daha |QceNL d|QePOeUde RNX\XcXOaU 
habeUOeUL Ye eQ eWNLOL habeU PecUaOaUÕ ROaQ ga]eWeOeUe ba÷ÕPOÕ LNeQ, aUWÕN ga]eWeOeU Ye dL÷eU habeUcLOLN RUWaPOaUÕ 
RNX\XcX Ye L]Oe\LcLVLQLQ WaOeS Ye g|U�úOeULQL aQOa\aUaN Ye habeU WeUcLhOeULQL beOLUOe\eUeN bLU habeUcLOLN deQe\LPL 
geUoeNOeúWLUPe\L hedefOePeNWedLU. G�Q�P�]�Q dLMLWaO SOaWfRUPOaUÕQda bLUeU NLPOLN VahLbL ROaQ RNuyucu ve 
L]Oe\LcL NLWOeVL, habeU �UeWLP V�UeoOeULQLQ b�\�N NÕVPÕQda geOLúPeOeUe NaWÕOPaNWa Ye LUadeOeUL LOe ROa\OaUÕQ Ve\ULQL 
eWNLOePeNWedLU. BX dXUXP ga]eWeOeULQ VRV\aO a÷OaUda Ye dL÷eU dLMLWaO SOaWfRUPOaUda WÕSNÕ bLUeU bLUe\ gLbL 
daYUaQPaOaUÕQÕ, |]g�Q \RUXP Ye eOeúWLULOeULQL Sa\OaúPaOaUÕQÕ beUabeULQde geWLUPLúWLU. YRXTXbe VahLS ROdX÷X 
NXOOaQÕcÕ Va\ÕVÕ LOe habeUcLOLN LoLQ g�oO� bLU aOWeUQaWLf dLMLWaO SOaWfRUP haOLQe geOdLNoe, ga]eWeOeU de Vadece PeWQLQ 
g�c�QdeQ fa\daOaQPaNOa NaOPa\ÕS, a\QÕ ]aPaQda YLdeR WePeOOL g|U�QW�Q�Q aYaQWaMOaUÕQdaQ da LVWLfade edeUeN 
geQo Ye dLQaPLN L]Oe\LcL NLWOeVLQe \|QeOLN habeUOeU �UeWPe\e baúOaPÕúWÕU. BX d|Q�ú�P habeUcLOL÷LQ 
dLMLWaOOeúPeVL Ye eWNLOeúLPOL bLU Lú PRdeOL haOLQe geOPeVLQde b�\�N NaWNÕ Va÷OaPaNWadÕU.  
 
BX oaOÕúPa, geOeQeNVeO baVÕQ ha\aWÕQa deYaP edeQ ga]eWeOeULQ YRXTXbe SOaWfRUPXQdaNL abRQeOeUL LOe 
(RNX\XcÕ/L]Oe\LcL) geUoeNOeúWLUdLNOeUL eWNLOeúLPL aQOaPa\a \|QeOPeNWedLU. BLUeU heVaS aoaUaN YaUOÕ÷ÕQÕ Ye 
g|U�Q�UO�÷�Q� aUWWÕUPaN LVWe\eQ ga]eWeOeULQ, YRXTXbe SOaWfRUPXQda haQgL habeU NRQXOaUÕQÕ L]Oe\LcL NLWOeVLQe 
XOaúWÕUdÕ÷ÕQÕ (abRQeOeU), geQeO ROaUaN hedef NLWOeQLQ ne tür haberlere daha çok eWNLOeúLPde bXOXQdX÷XQX ve hangi 
WePaOaUa a÷ÕUOÕNOÕ ROaUaN geULbLOdLULP Va÷OadÕNOaUÕQÕ VRUgXOaPaN WePeO aPaoOaUdaQ ba]ÕOaUÕdÕU. A\UÕca ga]eWeOeULQ 
dLMLWaO SOaWfRUPOaUda YaU ROaQ aNÕúa dkhLO ROPaVÕQÕQ QedeQOeUL de WaUWÕúPa NRQXOaUÕQdaQ bLULdLU. daOÕúPa, QLWeO 
aUaúWÕUPa \|QWePL oeUoeYeVLQde geUoeNOeúWLULOPLú, |UQeNOeP ROaUaN beOLUOeQeQ ga]eWeOeUdeQ eOde edilen veriler 
LoeULN aQaOL]LQe WabLL WXWXOPXúWXU. SRQXo ROaUaN geOeQeNVeO baVÕQÕQ |Q SOaQa oÕNaUdÕ÷Õ WePeO NRQXOaUÕQ, \LQe 
dLMLWaO Ped\a PecUaOaUÕQda da SRS�OeUOL÷LQL NRUXdX÷X g|U�OP�úW�U. A\UÕca oR÷X aQa aNÕP ga]eWeQLQ, aUWÕN 
YRXTXbe NaQaOÕ ROXúWXUdX÷X Ye bX NaQaOOaUÕQÕ bLUeU WeOeYL]\RQ gLbL NXOOaQPa\a oaOÕúWÕNOaUÕ RUWa\a 
görülmektedir. NLWeNLP ga]eWeOeULQ YRXTXbe NaQaOOaUÕQda g�QdeP de÷eUOeQdLULOPeNWe, NRQXNOaU daYeW 
edilmekte, L]Oe\LcLOeULQ aQOÕN WaNLS Ye NaWÕOÕPÕ WeúYLN edLOPeNWe, izleyici ile aktif Ye eWNLOeúLPOL bLU habeUcLOLN 
W�U� LcUa edLOPeNWedLU. BX \|Q�\Oe YRXTXbe habeUcLOLN N�OW�U�Q� d|Q�ú�Pe X÷UaWPa\a baúOaPÕú, dLMLWaO 
SOaWfRUPOaUda eWNLOeúLPOL ga]eWecLOL÷LQ ROabLOLUOL÷LQL VRUgXOaWPÕúWÕU.  
 
Anahtar sözcükler: Dijital platformlar, dijital dön�ú�P, eWNLOeúLPOL habeUcLOLN, ga]eWecLOLN, YRXTXbe 
 

INTERACTIVE JOURNALISM ON DIGITAL PLATFORMS AND THE YOUTUBE 
EXAMPLE IN DIGITAL TRANSFORMATION 

 
Traditional journalism is undergoing a profound technological transformation in every aspect. It has difficulty 
in responding to the news needs of today's society. In order not to lose its audience, journalism makes new 
breakthroughs in order to adapt to the social structure that changes with its cultural dimension. In this respect, 
the readers and audience, who prefer to be a part of an interactive process in every sense, are in a participatory 
understanding more than ever before. While readers used to follow the news and newspapers, which are the 
most influential news outlets in the past, now newspapers and other news media follow their readers and 
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audiences, aim to realize a journalism experience by understanding them and determining their news 
preferences. Having an identity in today's digital platforms, readers and audience participates in the 
developments in most of the news production processes and affects the course of events and their will. This 
situation brought newspapers to behave like individuals on social networks and other digital platforms and to 
share their original comments and criticisms. As YouTube has become a powerful alternative digital platform 
for journalism with its number of users, newspapers have started to produce news for young and dynamic 
audiences by not only taking advantage of the power of writing but also taking advantage of the power of video-
based images. This necessitates a transformation of journalism from text-based to image-based. This 
transformation contributes greatly to the digitalization of journalism and its transformation into an interactive 
business model. 
 
This study focuses on understanding the interaction of newspapers that continue their traditional media life with 
their subscribers (readers/viewers) on the YouTube platform. One of the main objectives of this study is to 
question which news topics the newspapers bring to the audience on the YouTube platform, what kind of news 
the target audience demands more, and which themes they interact with. In addition, the reasons why 
newspapers are included in the flow existing on digital platforms is one of the discussion topics. The study was 
carried out within the framework of qualitative research method, and the data obtained from newspapers 
determined as samples were subjected to content analysis. As a result, it has been observed that the basic issues 
brought to the forefront by the traditional press are still popular in digital media channels. In addition, it has 
been revealed that most mainstream newspapers now create YouTube channels and try to use these channels as 
television channels. As a matter of fact, the agenda is evaluated on the YouTube channels of the newspapers, 
guests are invited and an active and interactive journalism type is carried out with the audience. With this aspect, 
YouTube has started to transform the journalism culture, demonstrating the possibility of interactive journalism 
on digital platforms. 
 
Keywords: Digital platforms, digital transformation, interactive journalism, journalism, YouTube 
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YENø øMKÆNLAR¶IN GETøRDøöø HOMOJENLøK: DøJøTAL PLATFORM DøZøLERø VE 
øZLEYøCøLERøNE YgNELøK BøR ARAùTIRMA 

 
Seyhan Aksoy1 

 
DLMLWaOOeúPe dL÷eU SeN oRN aOaQda ROdX÷X gLbL geQeOde NLWOe LOeWLúLPLQL |]eOde LVe WeOeYL]\RQ \a\ÕQcÕOÕ÷ÕQÕ 
d|Q�úW�UP�úW�U. DLMLWaO WeOeYL]\RQ \a\ÕQcÕOÕ÷ÕQdaNL aVÕO d|Q�ú�P, øQWeUQeW WePeOOL \a\ÕQcÕOÕN LOe geUoeNOeúPLúWLU. 
Günümüzde ønternet temelli dijitaO \a\ÕQcÕOÕNWa |Q SOaQa oÕNaQ \a\ÕQcÕOÕN OTT TV¶dLU (RYeU Whe WRS WeOeYLVLRQ).  
hONePL]de faaOL\eW g|VWeUeQ OTT TV¶OeU, XOXVOaUaUaVÕ d�]e\de YaUOÕN g|VWeUeQ Ye eQd�VWULQLQ baúaW aNW|U� ROaQ 
NeWfOL[ LOe \eUOL YeUVL\RQOaUÕ ROaQ PXhXWY Ye BOXTV¶dLU. S|] NRQXVX SOaWfRUPOaUÕQ WeNQRORMLVL, L]Oe\LcLVLQe 
YLdeR\X/g|U�QW�\� LVWedL÷L ]aPaQ L]OePeN, dXUdXUPaN, geUL aOPaN, WeNUaU WeNUaU L]OePeN, L]OeUNeQ baúNaOaUÕ LOe 
VRV\aO Ped\a SOaWfRUPOaUÕQdaQ eWNLOeúLPde bXOXQPaN gLbL µ\eQL LPNkQOaU¶ VXQaU. LLWeUaW�Ude WeOeYL]\RQ 
ya\ÕQcÕOÕ÷ÕQÕQ WeNQRORMLVLQdeNL Ye �UeWLPLQdeNL bX \eQLOL÷LQ, µ\eQL L]OePe bLoLPOeUL¶ RUWa\a oÕNaUdÕ÷ÕQa daLU 
haWÕUÕ Va\ÕOÕU oaOÕúPa bXOXQPaNWadÕU. øQWeUQeW WePeOOL dLMLWaO \a\ÕQcÕOÕNOa bLUOLNWe geOeQeNVeO WeOeYL]\RQXQ VRQa 
eUeUeN \eULQL ³\eQL WeOeYL]\RQ´a bÕUaNWÕ÷ÕQa LúaUeW edeQ bX oaOÕúPaOaU PeYcXW WeOeYL]\RQ eQd�VWULVLQLQ �UeWLP 
PaQWÕ÷ÕQda bLU de÷LúLNOLN ROPadÕ÷ÕQÕ g|] aUdÕ eWPeNWedLU. BX oaOÕúPada LVe, OLWeUaW�UdeNL PeYcXW oaOÕúPaOaUdaQ 
faUNOÕ ROaUaN, FUaQNfXUW ONXOX¶QXQ N�OW�U eQd�VWULVL NaYUaPVaOOaúWÕUPaVÕQdaQ haUeNeWOe dLMLWaO dL]LOeULQ \eU aOdÕ÷Õ 
SOaWfRUPOaUÕQ WeNQRORMLVLQLQ Ye �UeWLP bLoLPLQLQ, L]Oe\LcLOeULQ W�NeWLPLQL, L]OePe bLoLPLQL WeNWLS/hRPRMeQ haOe 
geWLUdL÷L RUWa\a NRQXOPaNWadÕU.  BX aPaoOa oaOÕúPada dLMLWaO \a\ÕQcÕOÕ÷ÕQ eQ |QePOL LoeUL÷L NRQXmundaki dijital 
dL]LOeULQLQ L]Oe\LcLVL ROaQ RQ LNL NaWÕOÕPcÕ LOe deULQOePeVLQe g|U�úPeOeU \aSaUaN YeULOeU WRSOaQPÕú Ye WRSOaQaQ 
YeULOeU, beWLPVeO aQaOL]e WabL WXWXOPXúWXU. daOÕúPa VRQXcXQda, L]Oe\LcLOeULQ bLU \a da bLUNao dL]LQLQ bLUdeQ fa]Oa 
bölümünü arka aUNa\a L]Oe\eUeN aúÕUÕ L]OePe (bLQge ZaWchLQg) \aSWÕNOaUÕ, LoeULNOeUL LVWedLNOeUL ]aPaQ Ye \eUde 
L]Oe\ebLOPeOeULQL Ye LoeULNOeULQ geOeQeNVeO WeOeYL]\RQ \a\ÕQcÕOÕ÷ÕQa g|Ue µVaQV�UV�]¶ ROaUaN de÷eUOeQdLUPeOeUL 
sebebiyle söz konusu dijital platformlarda dizi L]OePe\L |]g�UO�N ROaUaN WaQÕPOadÕNOaUÕ bXOgXVXQa eULúLOPLúWLU. 
BXUadaQ haUeNeWOe OLWeUaW�Ude VÕNOÕNOa  µ\eQL L]OePe bLoLPL¶ ROaUaN WaQÕPOaQaQÕQ, V|] NRQXVX SOaWfRUPOaUÕQ 
WeNQRORMLVL Ye �UeWLP PaQWÕ÷Õ WaUafÕQdaQ beOLUOeQeQ hRPRMeQ bLU L]OePe bLoLPL ROdX÷Xdur. 
 
Anahtar Kelimeler: Dijital platform dizileri, ønternet dizileri, izleyici, kültür endüstrisi 

 
HOMOGENITY BROUGHT BY NEW OPPORTUNITIES: A RESEARCH ON DIGITAL 

PLATFORM SERIALS AND AUDIENCES 
 
As in many other fields, digitization has transformed the mass communication in general and television 
broadcasting in private. The real transformation in digital television broadcasting has come about through 
Internet-based broadcasting. Today, the most prominent broadcasting in Internet-based digital broadcasting is 
OTT TV (over the top television). OTT TVs operating in our country are Netflix, which is internationally 
recognized and the leading actor of the industry, and Puhutv and BluTV, which are domestic versions. The 
technology of these platforms offers ³new possibilities´ to the audience such as watching the video/image at 
any time, stopping it, rewinding it, watching it again and again, interacting with others on social media platforms 
while watching. There are considerable studies in the literature showing that this innovation in the technology 
and production of television broadcasting has brought about ³new viewing styles´. These studies showing that 
WUadLWLRQaO WeOeYLVLRQ haV beeQ UeSOaced b\ ³QeZ WeOeYLVLRQ´ WhURXgh Whe XVe Rf Internet-based digital 
broadcasting, ignore the fact that there is no change in the production logic of the current television industry. 
In this study, different from the existing studies in the literature, the Frankfurt School's conceptualization of 
culture industry is based on. It is revealed that the technology and production style of the platforms where digital 

 
1 DU. g÷Uetim Üyesi, Süleyman Demirel Üniversitesi, øOeWLúLP FaN�OWeVL, Radyo Televizyon ve Sinema Bölümü, 
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series take place make the consumption of the audience and the way they watch homogeneous. For this purpose, 
the data were collected by conducting in-depth interviews with twelve participants who are the audiences of the 
digital series, which are the most important content of digital broadcasting, and the collected data were subjected 
to descriptive analysis. As a result of the study, it has been found that the audiences binge-watch more than one 
episode of one or more TV series consecutively, and define watching TV series on digital platforms as freedom 
as they can watch the content whenever and wherever they want and regard the content as 'uncensored' 
according to traditional television broadcasting. From this point of view, what is often defined as ³new viewing 
style´ in the literature is a homogeneous viewing style determined by the technology and production logic of 
the platforms in question. 
 
Keywords: Digital platform series, Internet series, audience, culture industry 
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ShRDhRhLEBøLøR ThKETøM SgYLEMøNøN REKLAM MESAJLARINA YANSIMASI: 
FAIRY VE FINISH REKLAMLARI ANALøZø 

 
ùefika g]demir1 

 
øOeWLúLP aUaoOaUÕ Sa]aUOaPa LdeRORMLVLQLQ heU V�UecLQde VWUaWeMLN bLU aUao ROaUaN NXOOaQÕOa geOPLúWLU. Pa]aUOaPa 
LdeRORMLVL WaULhVeO V�UeoWe faUNOÕ aúaPaOaUdaQ geoPLú WePeO aPacÕ -kaU Ye P�úWeUL eOde eWPe- de÷LúPeVe de bX 
aPaoOaUa XOaúPaQÕQ aUaoOaUÕ eYULOPLúWLU. øQVaQÕ Ye oeYUe\L VWUaWeMLQLQ RdaN QRNWaVÕQa NR\aQ WRSOXPVaO Sa]aUOaPa 
aQOa\ÕúÕ, �UeWLP, W�NeWLP Ye LOeWLúLP V�UeoOeULQL VRV\aO NRQXOaUa Ye oeYUe\e dX\aUOÕ W�NeWLcL WaOeSOeUL NaUúÕOaPaN 
�]eUe WaVaUOaPaNWadÕU. BX aQOa\Õúa SaUaOeO ROaUaN eQd�VWULOeúPeQLQ ROXPVX] VRQXoOaUÕQÕ a]aOWPa, dR÷aO 
Na\QaNOaUÕQ NRUXQPaVÕ Ye LQVaQ Va÷OÕ÷Õ gLbL hedefOeUL geUoeNOeúWLUPeVL aoÕVÕQdaQ V�Ud�U�OebLOLU NaONÕQPaQÕQ 
|QePOL bLU SaUoaVÕ ROaUaN RUWa\a oÕNPaNWadÕU. BXQXQOa bLUOLNWe V�Ud�U�OebLOLU W�NeWLP BLUOeúPLú MLOOeWOeU¶LQ 
2016 \ÕOÕQda V�Ud�U�OebLOLU NaONÕQPa\Õ Va÷OaPada \RO haULWaVÕ ROaUaN \�U�UO�÷e NR\dX÷X 17 V�Ud�U�OebLOLUOLN 
hedefLQdeQ bLUL ROaUaN da LúOeWPe SROLWLNaOaUÕQa dahLO ROPXúWXU. S�Ud�U�OebLOLU W�NeWLP NaYUaPÕ VRV\aO, 
eNRQRPLN Ye oeYUeVeO NRQXOaU NaSVaPÕQda Na\QaNOaUÕQ VÕQÕUOÕOÕ÷ÕQÕ dLNNaWe aOaUaN \aúaP NaOLWeVLQL NRUX\aUaN 
W�NeWLcLOeULQ LhWL\aoOaUÕQÕ NaUúÕOaPa\Õ aPaoOaPaNWadÕU. MRdeUQ \aúaPÕQ NaUPaúaVÕQdaQ VÕNÕOaQ, oeYUe\e dX\aUOÕ 
Ye\a dR÷a\Oa dRVW \aúaPa aU]XVX LoLQde ROaQ faUNOÕ W�NeWLcL WLSRORMLOeULQLQ WaOeSOeUL V�Ud�U�OebLOLU W�NeWLPLQ 
SRS�OeUOeúPeVLQde eWNLOL ROPXúWXU.  S�Ud�U�OebLOLU W�NeWLP NaYUaPÕ bLU \aQdaQ �UeWLP Ye W�NeWLP V�UeoOeULQLQ 
oeYUe\e dX\aUOÕ ROaUaN L\LOeúWLULOPeVL dL÷eU bLU \aQdaQ LVe geOece÷L NXUWaUaQ Ye dR÷a\a Va\gÕOÕ �U�QOeULQ VaWÕQ 
aOÕQPaVÕQa LQdLUgeQeQ Sa]aUOaPa VWUaWeMLOeULQLQ oeYUeVeO baNÕúOa ROXúWXUXOPaVÕ úeNOLQde de÷eUOeQdLULOPeNWedLU. 
S�Ud�U�OebLOLU W�NeWLPLQ \aQVÕPaVÕ oeYUe\e ]aUaU YeUPe\eQ �U�Q LoeULNOeULQde Ye aPbaOaMOaPada, \eQL \aúaP 
bLoLPOeUL Ye bXQXQ WaPaPOa\ÕcÕVÕ W�NeWLP NaOÕSOaUÕQda da g|U�OPeNWedLU. S�Ud�U�OebLOLU W�NeWLP, W�NeWLcLOeULQ 
Ye NXUXPOaUÕQ oeYUe\e NaUúÕ VRUXPOXOXNOaUÕQÕ YXUgXOa\aUaN, eNRORMLN YaWaQdaúOÕN aQOa\ÕúÕQÕQ ROXúPaVÕQa 
aUacÕOÕN eWPeNWedLU. BX geOLúPeOeU QeWLceVLQde LúOeWPeOeULQ baúaUÕOÕ ROPaVÕ Ye \aWÕUÕP oeNPeVLQLQ NULWeUOeUL 
aUaVÕQa V�Ud�U�OebLOLUOLN faaOL\eWOeULQe RdaNOaQPa gLUPLú Ye bXQXQ NXUXPVaO ROaUaN WeúYLN edLOPeVL 
V�Ud�U�OebLOLU W�NeWLPe NRQX �U�Q Ye hL]PeWOeULQ geOLúWLULOPeVLQL Ye V�Ud�U�OebLOLU LOeWLúLPLQL WeúYLN eWPLúWLU. 
 
T�NeWLP N�OW�U� LdeRORMLVLQLQ bLU deYaPÕ, LúOeWPeOeULQ LOeWLúLP VWUaWeMLOeUL Ye Sa]aU Sa\Õ \aUÕúÕ, W�NeWLcL 
haVVaVL\eWOeUL V�Ud�U�OebLOLU W�NeWLP V|\OePLQLQ UeNOaP PeVaMOaUÕQda g|U�Q�UO�÷�Q� aUWWÕUPa\a baúOaPÕúWÕU. 
ReNOaP PeVaMOaUÕ W�NeWLcL WeUcLhOeULQL Ye daYUaQÕúOaUÕQÕ eWNLOePeN aPacÕ\Oa beOLUOL bLU oeUoeYe VXQaUaN 
W�NeWLcLOeUL VaWÕQ aOPa\a g�d�OePeNWedLU. SRQ \ÕOOaUda UeNOaPOaUda WePeO |QeUPe V�Ud�U�OebLOLU W�NeWLPe 
\|QeOLN faUNÕQdaOÕ÷Õ aUWWÕUPa RdaNOÕ ROPaNWadÕU. AUaúWÕUPada FLQLVh QXaQWXP PaUNaVÕQÕQ ³YaUÕQÕQ SX\X LoLQ 
#V|]YeU´ UeNOaP NaPSaQ\aVÕ NaSVaPÕQda S|]VeU, BLU KRQXda AQOaúaOÕP, TaQeU gOPe] SX\XQ SRQX 
G|U�Q�\RU, M�ge AQOÕ LOe #2020deS|]VeU,YeQL FLQLVh QXaQWXP Ma[ LOe G�c�P�] YeWeU´, reklam filmleri  ve 
FaLU\ PaUNaVÕQÕQ ³ BRúa HaUcaPa´ NaPSaQ\aVÕ NaSVaPÕQda "DROX TabaNOaUa SahLS dÕNPaN SL]deQ, BRú 
TabaNOaUÕ TeUWePL] YaSPaN BL]deQ" UeNOaP fLOPL beOLUOeQPLú NaWegRULOeU ba÷OaPÕQda beWLPVeO ROaUaN aQaOL] 
edLOPLúWLU.BXQXQOa bLUOLNWe PaUNaOaUÕQ UeNOaP PeVaMOaUÕQdaNL SaUadLgPLN de÷LúLPL Ye bXQXQ NXUXPVaO SROLWLNa 
Na\QaNOaUÕQÕ RUWa\a NR\PaN LoLQ LNLQcLO Na\QaNOaUdaQ \aUaUOaQÕOaUaN heU bLU PaUNa LoLQ bX NRQX\Oa LOLúNLOL ROaQ 
V�Ud�U�OebLOLUOLN UaSRUOaUÕQa dRN�PaQ LQceOePeVL \aSÕOPÕúWÕU. S�Ud�U�OebLOLU W�NeWLPLQ dR÷aO Na\QaNOaUÕQ eWNLQ 
NXOOaQÕPÕ, V�Ud�U�OebLOLU �U�Q, geUL d|Q�ú�P, aWÕN \|QeWLPL bR\XWOaUÕ aoÕVÕQdaQ UeNOaP PeVaMOaUÕ LQceOeQPLú Ye 
L]Oe\LcLOeUe ³LVUaf eWPePe´, ³\eWeceN NadaUÕQÕ W�NeWPe´, ³gÕdaOaUÕ Ye VX\X NXUWaUPa´ LOeWLOeULQLQ g|QdeULOdL÷L 
beOLUOeQPLúWLU. 
 
Anahtar Sözcükler: S�Ud�U�OebLOLU T�NeWLP, Pa]aUOaPa ødeRORMLVL, ReNOaP, BeWLPVeO AQaOL]L 
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REFLECTION OF SUSTAINABLE CONSUMPTION DISCOURSE ON ADVERTISING 
MESSAGES: ANALYSIS OF FAIRY AND FINISH ADVERTISEMENTS 

 
Communication tools have been used as a strategic instruments in every process of the marketing ideology. 
Although the main purpose of marketing ideology has gone through different stages in the historical process -
gaining profit and customer- has not changed, the means of achieving these goals have evolved. Social 
marketing, which puts people and the environment at the focal point of the strategy, designs production, 
consumption and communication processes to meet consumer demands that are sensitive to social issues and 
the environment. In line with this understanding, it emerges as an important part of sustainable development in 
terms of achieving goals such as reducing the negative consequences of industrialization, protecting natural 
resources and human health. In addition, sustainable consumption has also been included in business policies 
as one of the 17 sustainability goals put into effect by the United Nations in 2016 as a roadmap for sustainable 
development. The concept of sustainable  consumption aims to meet the needs of consumers by protecting the 
quality of life, taking into account the limitations of resources within the scope of social, economic and 
environmental issues. The demands of different consumer typologies, who are bored with  the complexity of 
modern life, environmentally sensitive or desire to live in nature, have influenced the popularization of 
sustainable consumption. On the one hand the concept of sustainable consumption is considered to be 
environmentally friendly improvement of production and consumption processes, on the other the creation of 
marketing strategies with an environmental perspective, which are reduced to the purchase of products that save 
the future and respect the nature. The reflection of sustainable consumption can be seen in the contents and 
packaging of products that do not harm the environment, new lifestyles and its complementary consumption 
patterns. Sustainable consumption mediates the formation of an understanding of ecological citizenship by 
emphasizing the responsibilities of consumers and institutions towards the environment. As a result of these 
developments, focusing on sustainability activities has become one of the criteria for businesses to be successful 
and attract investments, and the institutional promotion of this has encouraged the development and 
communication of products and services subject to sustainable consumption. 
 
A continuation of the consumption culture ideology, the profit motive of the enterprises and the race for market 
share, and consumer sensitivities started to increase the visibility of the sustainable consumption discourse in 
the advertising messages. Advertising messages motivate consumers to buy by providing a framework to 
influence consumer preferences and behavior. In recent years, the main proposition in advertisements has been 
focused on increasing awareness of sustainable consumption. In the research, within the scope of the "# promise 
for the Water of Tomorrow" advertising campaign of the Finish Quantum brand, SözVer, Let's Agree on a 
SXbMecW, The EQd Rf WaWeU ASSeaUV ZLWh TaQeU gOPe], WLWh M�ge AQOÕ LQ # 2020S|]VeU, We HaYe EQRXgh 
Power with the New Finish Quantum Max ", commercial films  and Fairy brand's "Don't Waste" campaign, 
"Protecting Full Plates From You, Making Empty Plates Clean From Us" was analyzed descriptively in the 
context of specified categories. In addition to this, in order to reveal the paradigmatic change in the advertising 
messages of the brands and its corporate policy sources, a document review was made for the sustainability 
reports related to this issue for each brand by using secondary sources. Advertising messages were analyzed in 
terms of the dimensions of sustainable consumption, effective use of natural resources, sustainable products, 
recycling and waste management, and it was determined that messages of "not wasting", "consuming enough", 
³UecRYeULQg fRRdV aQd ZaWeU´  aQd "Uec\cOLQg" ZeUe VeQW WR Whe aXdLeQce. 
 
Keywords: Sustainable Consumption, Marketing Ideology, Advertising, Content Analysis 
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YENø MEDYA dAöINDA MøZAHø ³MENTION´ KhLThRh:  
SANAL HAZIRCEVAPLAR 

 
Tahsin Emre FÕrat1 

 
YeQL LOeWLúLP WeNQRORMLOeUL, LQVaQOaUÕQ fLNLU Ye d�ú�QceOeULQL daha NROa\ Lfade eWPeOeULQL Va÷Oa\aQ, WePeOLQde 
Sa\OaúÕP Ye WaUWÕúPaQÕQ ROdX÷X Ped\a RUgaQOaUÕQÕ da beUabeULQde geWLUPLúWLU. SRV\aO Ped\a úeNOLQde 
adOaQdÕUÕOaQ bX VaQaO RUWaP, NXOOaQÕcÕ PeUNe]OL bLU g|U�Q�Pe VahLSWLU Ye PeVafe WaQÕPaNVÕ]ÕQ LQVaQOaUÕ bLU aUa\a 
geWLUeUeN WRSOXPVaO bLU eWNLOeúLP Va÷OaPaVÕ aoÕVÕQdaQ VRQ deUece |QePOLdLU. DeYaVa bR\XWWa NXOOaQÕcÕ\a VahLS 
ROaQ bX VRV\aO Ped\a X\gXOaPaOaUÕ, NeQdLQe |]g� bLU dLQaPL]P \aUaWaUaN ønternet aUacÕOÕ÷Õ\Oa NXOOaQÕcÕOaUÕQa 
dR÷UXdaQ LOeWLúLP NXUPa LPNkQÕ VXQPaNWa Ye b|\OeOLNOe NeQdLQe |]g� \eQL bLU N�OW�U�Q LQúaVÕQÕ da 
NROa\OaúWÕUPaNWadÕU. SRV\aO Ped\a Ye dLMLWaO WeNQRORMLOeULQ geOLúLP V�UecL, LQVaQ \aúaPÕQa daLU bLUoRN XQVXUX Ye 
aOÕúNaQOÕ÷Õ da d|Q�úW�UP�ú Ye de÷LúWLUPLúWLU. BX dXUXPa LOLúNLQ eQ beOLUgLQ |UQeN ROaUaN PL]ahWaQ bahVedLOebLOLU.  
BLOLQdL÷L gLbL PL]ah LQVaQÕ UahaWOaWaQ, hRú YaNLW geoLUPeVLQL Va÷Oa\aQ Ye g�Od�UeQ g|UVeO Ye \a]ÕQVaO LoeULNOeUL 
Lfade eWPeNWedLU. BLU úe\L \a da bLU NLPVe\L WL\e aOPaN \a da eOeúWLULVLQL RUWa\a NR\PaN LoLQ PL]ah ROdXNoa eWNLOL 
bLU aUaoWÕU. ZLUa PL]ah, e÷OeQdLUPeQLQ |WeVLQde LoWeQ Loe bLU eOeúWLUL\L de b�Q\eVLQde WaúÕPaNWadÕU. DeYLQLP 
kaydeden øQWeUQeW WeNQRORMLOeUL\Oe bLUOLNWe VRV\aO Ped\a da NeQdL, PL]ahÕQÕ ROXúWXUPa\a baúOaPÕúWÕU. SRV\aO 
Ped\a NXOOaQÕcÕOaUÕQÕQ dLMLWaO RUWaPdaNL eWNLOeúLPOeUL d�ú�Q�Od�÷�Qde, eVNLdeQ \�] \�]e \aSÕOaQ úaNa, Q�NWe 
Ye\a ha]ÕUceYaSOÕN gLbL PL]ahL WeSNLOeULQ g�Q�P�]de comment (yorum), reply (\aQÕW) \a da mention (bahsetme) 
gibi biçiPOeUde NeQdLQL g|VWeUdL÷L Lfade edLOebLOLU. g]eOOLNOe TZLWWeU gLbL VRV\aO Sa\OaúÕP a÷OaUÕQda g|]OeQeQ bX 
\eQL ha]ÕUceYaSOÕN, eOeúWLUL, abaUWÕ, X\XPVX]OXN, WL\e aOPa Ye L÷QeOePe LoeUeQ bLU aOW PeWQe VahLSWLU. KRPLN bLU 
aQOaWÕ ROaUaN eOe aOÕQdÕ÷ÕQda YeULOeQ bX ha]ÕUceYaSOaU PL]ahL dLOLQ ³RQOLQe´ X]aQWÕOaUÕ gLbLdLU. TZLWWeU¶daNL 
geUoeN Ye WURO NXOOaQÕcÕOaUÕQ PL]ahL \RUXPOaUÕQÕQ LQceOeQdL÷L oaOÕúPa, bX \RUXPOaUÕQ PL]ahL bR\XWOaUÕQÕ RUWa\a 
NR\Pa\Õ aPaoOaPaNWadÕU. NLWeO LoeULN aQaOL]L \|QWePLQLQ NXOOaQÕOdÕ÷Õ bX oaOÕúPa VaQaO ha]ÕUceYaSOÕ÷ÕQ 
bR\XWOaUÕQÕ |OoPeNWedLU. NLWeO LoeULN aQaOL]L, g|]OeP Ye g|U�úPe gLbL YeUL WRSOaPa \|QWePOeUL\Oe WRSOaQaQ 
YeULOeULQ d�]eQOeQdL÷L, NaWegRULOeUe a\UÕOdÕ÷Õ, WePaOaUÕQ NeúfedLOdL÷L Ye VRQXoWa W�P bX V�UecLQ UaSRUa aNWaUÕOdÕ÷Õ 
bir eWNLQOLNOeU b�W�Q�d�U. BX NaSVaPda, TZLWWeU |]eOLQdeQ haUeNeW edLOeUeN, oeúLWOL Sa\OaúÕPOaUa NaUúÕ YeULOeQ 
PL]ahL WeSNLOeU aQaOL] edLOPLúWLU.  ML]ahL V|\OePLQ WePeOLQL ROXúWXUaQ, eOeúWLUL, abaUWÕ, X\XPVX]OXN, WL\e aOPa Ye 
L÷QeOePe gLbL XQVXUOaUÕQ |Oo�Od�÷� bX oaOÕúPada, MAXQDA SURgUaPÕ aUacÕOÕ÷Õ\Oa QLWeO LoeULN aQaOL]L \aSÕOaUaN 
ve söz konusu comment (yorum), reply (\aQÕW) Ye mention (bahVeWPe) gLbL LoeULNOeU LQceOeQPLúWLU. 28 E\O�O 2020 
LOe18 ENLP 2020 WaULhOeUL aUaVÕQda aWÕOaQ \aNOaúÕN 300 WZeeWLQ LQceOeQdL÷L oaOÕúPada, LoeULNOeULQ beOLUOeQPeVL 
QRNWaVÕQda #CRYLd19, #DROaU8, #MeQWLRQ, #KaSaN, #CeYaS haVhWagOeUL beOLUOe\LcL ROPXúWXU. ML]ahL 
ha]ÕUceYaSOaUÕQ LQceOeQdL÷L bX aUaúWÕUPaQÕQ bXOgXOaUÕQa g|Ue, abaUWÕ Ye L÷QeOePe LoeULNOL LfadeOeU VL\aVL 
eOeúWLULOeU LOe bLUOLNWe NXOOaQÕOPaNWadÕU. øQceOeQeQ WZeeWOeU b�W�QVeO aoÕVÕQdaQ d�ú�Q�Od�÷�Qde, X\XPVX]OXN, 
abaUWÕ Ye L÷QeOePeQLQ VÕNOÕNOa WeUcLh edLOdL÷L Ye bX WZeeWOeUde eOeúWLULQLQ ROdXNoa \R÷XQ ROdX÷X VRQXcXQa 
XOaúÕOPaNWadÕU. 
 
Anahtar sözcükler: SRV\aO Med\a, Ha]ÕUcevap, Mizah, Yorum 
 

HUMOROUS CULTURE OF ³MENTION´ IN THE NEW MEDIA ERA:  
VIRTUAL REPARTEE 

 
New communication technologies have brought media organs which enable people to express their ideas and 
thoughts more easily and are based on sharing and discussion. This virtual environment, which is called as 
social media, has a user-centered appearance and is extremely important in terms of providing a social 

 
1 DU., AWaW�UN hQLYeUVLWeVL SRV\aO BLOLPOeU EQVWLW�V� TePeO øOeWLúLP BLOLPOeUL AQabLOLP DaOÕ Me]XQX, 
tahsinemrefirat@gmail.com 
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interaction by bringing people together without knowing distance. Social media applications, which have a huge 
number of users, create a unique dynamism, and provide the opportunity to communicate directly to their users 
via the Internet, thus facilitating the construction of a unique new culture. The development process of social 
media and digital technologies has also transformed and changed many elements and habits of human life. 
Humor can be mentioned as the most distinct example related to this condition. As it is known, humor refers to 
visual and literary contents that make people relax, provide to have a pleasant time and make them laugh. 
Humor is a very effective tool for taunting something or someone or expressing their criticism. Because humor 
also contains inwardly a criticism beyond entertainment. Social media has begun to create its own humor along 
with Internet technologies losing motion. Considering the interactions of social media users in the digital 
environment, it can be asserted that humorous responses such as face-to-face jokes, humorous humor or repartee 
today manifested themselves in forms such as comment, reply, or mention. This new repartee, especially 
observed in social networks such as Twitter, has a subtext that includes criticism, exaggeration, incongruity, 
resentment, and sarcasm. Treat it as a comic narrative, these quick replies are the "online" extensions of the 
humorous language. The study, which will examine the humorous comments of real and troll users in the virtual 
environment, aims to reveal the humorous dimensions of these comments. This study, in which qualitative 
content analysis method was used, measures the dimensions of virtual repartee. Qualitative content analysis is 
a set of activities where the data collected by data collection methods such as observation and interview are 
organized and categorized, themes are discovered and ultimately the whole process is transferred to the report. 
In this context, based on the specificity of Twitter, humorous reactions to various posts were analyzed. In this 
study, in which elements such as criticism, exaggeration, incompatibility, teasing and sarcasm, which form the 
basis of humorous discourse, were measured, qualitative content analysis was performed through the 
MAXQDA program, and the contents such as comment, reply, and mention were examined. In the study, 
examining where approximately 300 tweets posted between September 28, 2020 and October 18, 2020, the 
hashtags #Covid19, #Dollar8, #Mention, #Kapak, and #Reply were decisive in determining the contents. 
According to the findings of this study, examining humorous repartee, exaggeration and sarcasm are used 
together with political criticism. Considering the tweets analyzed in their entirety, it was concluded that 
inconsistency, exaggeration and sarcasm were frequently preferred and the criticism was very intense in these 
tweets.  
 
Keywords: Social Media, Repartee, Humor, Mention 
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HOW NEW MEDIA AFFECTS TRADITIONAL FOUNDATIONS OF JOURNALISM IN 
AZERBAIJAN: THE INCREASING OF EMOTIONALITY IN NEWS AND MEDIA 

CONTENTS 
 

Terane Mahmudova1 
 

New media has accelerated the information flow all over the world. As technology advances, so does the speed 
at which products are developed, improved, and made available to the public. Within a generation, huge changes 
are happening right in front of the eyes of that same generation. New trends observed in mass communications 
nowadays gravely impact traditional media. Due to the current tendencies and technological trends, all media 
outlets try to be represented on the Internet. It sharpens the competition and struggle for consumers, which 
results in the recurrence of former methods of news presentation, methods such as sensationalism, exaggeration, 
use of words, appealing to feelings and/or inducing them. While the use of adjectives in the news was not 
desirable and/or acceptable before, now we can witness more inverse cases. 
 
As is widely known, media traditionally focuses on specific information which is considered worthy of 
dissemination. However, the content is no longer the most decisive point. The presentation of information -both 
visual and linguistic- also becomes a key factor. One important trait of new media techniques is the following: 
they are of a visual nature. This feature plays a key role in popularization of social media platforms. As is well 
known, visual information is accepted easily due to its attractiveness and global understandability. Additionally, 
technologies now make it possible to disseminate photos and videos in seconds/minutes. Thanks to YouTube 
aQd RWheU VXch VRcLaO PedLa VLWeV, aQ aUWLcOe RU YLdeR caQ caWch Whe SXbOLc¶V aWWeQWLRQ aQd VSUead OLNe a YLUXV WR 
cover the earth within a few days, sometimes even within hours. This trend in mass communications also 
contributes to the increasing of emotionality and sensationalism. Since this type of content can be shared by the 
users with no journalism background and media literacy, they may cause inevitable consequences. 
 
Another important factor of the current trends is strongly related to social media. Different emojis are available 
in the social networks for making content more interesting and entertaining. They also allow users to express 
their emotional state. It has become so popular that some individuals barely stop themselves from using them 
in texts where emojis cannot be used. The influence of this trend can also be seen in news sites. Now, photos 
that accompany the texts may have more emotional power and message.  
 
Increasing emotionality observed in media content triggers subjectivity and sensationalism. All these trends 
seriously affect media ethics principles. Although these trends are of a global nature, this paper will focus on 
the above-mentioned cases observed in Azerbaijani media. It seeks answers to questions such as, in which ways 
do new tendencies in mass communication affect the traditional media ethics in Azerbaijan? Can these 
principles be considered as outmoded? Are new processes, including increasing emotionality in mass 
communication, making it inevitable to develop new media ethics principles? 
 
The paper draws parallels between the Azerbaijani media and tendencies in global media. The analysis will be 
based on cases and evidence obtained from these sources.  
 
Keywords: New media, news, competition, emotionality, media ethics 
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YENø MEDYA ARACILIöIYLA ³BEN ODAKLI KARAKTER´E DgNhùEN DøJøTAL 
YERLøLER: ThRKøYE¶DE dOK TAKøPdøLø Z KUùAöI YOUTUBER¶LARIN KANAL 

ødERøKLERøNøN ³POST-MODERN BEN ODAKLI KARAKTER EöøLøMø´ 
BAöLAMINDA DEöERLENDøRøLMESø 

 
Tuba Sel1 

 
2000¶OeUdeQ itibaren \aúaPÕPÕ]da gittikçe daha güçlü bir konum edinen ønternet teknolojisi, NXOOaQÕcÕOaUÕQÕQ 
\aOQÕ] günlük \aúaP pratiklerini belirlemekle NaOPaPÕú, kimlik ve karakter yönelimlerinde de pek çok 
de÷LúLPe/geOLúLPe NaSÕ aUaOaPÕúWÕU. Bu de÷LúLP/d|Q�ú�POeU ise LQVaQOÕ÷ÕQ var ROXúXQdaQ beri sosyal bilimciler 
için her zaman üzerinde durulmaya de÷eU bir konu ROPXúWXU. Günümüzde WRSOXPOaUÕQ \aúadÕ÷Õ ideolojik ve 
teknolojik de÷LúLPOeULQ de etkisiyle aUaúWÕUPacÕOaU faUNOÕ bir kimlik LQúaVÕQdaQ, yeni bir karakter yöneliminden 
söz etmektedir. Geleneksel, modern ve post-modern toplumlarda d|Q�úeQ insan karakteri, postmodern VRQUaVÕ 
olarak adOaQdÕUÕOaQ günümüz d�Q\aVÕQÕQ teknolojik X]aQWÕVÕ olarak da kabul edebLOece÷LPL] ³\eQL Ped\a´ ile 
baPbaúNa bir boyut Na]aQPÕú, insan karakterini her yönü ile de÷LúLPe X÷UaWPÕúWÕU. Üretmekten gittikçe 
X]aNOaúaQ, tüketimi ve ha]]Õ hedef haline getiren ve adeta aNÕúNaQ hale gelen bu yeni karakter, Rainer Funk 
WaUafÕQdaQ ³PRVW-Modern Ben OdaNOÕ KaUaNWeU´ olarak adOaQdÕUÕOPaNWadÕU. Funk ³beQ RdaNOÕ karakteri 
\|QeOLPLQL´ WaQÕPOaUNeQ onun parçalanPÕú bir kimlik ROdX÷XQdaQ söz eder ve insani beceriden X]aNOaúWÕ÷ÕQÕ, 
kendini de÷eUVL]OeúWLUdLNoe teknolojiye ba÷OaQdÕ÷ÕQÕ, özgür ROdX÷XQX zannederken tam aQOaPÕ\Oa ba÷ÕPOÕ 
ROdX÷XQX aQOaWÕU. Tüm dünyadaki gibi T�UNL\e¶de de teknolojiyi en \R÷XQ olarak kullanan gençlerin, sosyal 
Ped\aQÕQ kendini VÕQÕUVÕ] bir özgürlük ve demokrasi aOaQÕ olarak VXQPaVÕ ve bu VXQXú üzerinden PeúUXL\eW 
parametreleri belirlenmesi NaUúÕVÕQda, sosyal medyaya yükledikleri anlam ve NXOOaQÕP pratiklerinin aQOaúÕOPaVÕ 
da önem Na]aQPÕúWÕU. 
 
Bu ba÷OaPda oaOÕúPada, sosyal medya SOaWfRUPOaUÕ kategorisinde en çok ziyaret edilen fenomen sosyal medya 
a÷Õ YouTXbe¶XQ oRcXNOaUÕQ ve gençlerin karakter yönelimini ne yönde eWNLOedL÷L üzerinde dXUXOPXúWXU. 
Özellikle yüksek aboneye sahip olan hesap yöneticilerinin (YouTuber) Va\faOaUÕ LQceOeQPLú ve sosyal medya 
SOaWfRUPOaUÕQÕQ insani beceri yerine yapma beceriyi ikame etme e÷LOLPL dR÷XUXS dR÷XUPadÕ÷Õ analiz edLOPLúWLU. 
daOÕúPa\a bir VÕQÕUOaQdÕUPa getirmek aPacÕ\Oa; çocuk geOLúLP ekollerinden Montessori \aNOaúÕPÕQa göre 
üçüncü evre çocukluk (12-18 \aú) ile dördüncü evre çocukluk (18-24 \aú) \aú gUXSOaUÕQdaQ LNLúeU faUNOÕ 
YouTuber belirlenerek, Sa\OaúÕPOaU van DLMN¶LQ EOeúWLUeO Söylem Analizi modeli ile LQceOeQPLúWLU. Bu analiz 
yöntemi dL÷eU yöntemlere NÕyasla irdelenen veriyi içinde bXOXQdX÷X tüm ba÷OaPOaU ile ortaya koyabilme LPNkQÕ 
WaQÕdÕ÷Õ için VeoLOPLúWLU. 
 
Analizlerden oÕNaUÕOaQ sonuç dijital yerliler olarak adOaQdÕUdÕ÷ÕPÕ] Z NXúa÷ÕQÕQ kendilerini WaQÕPOadÕNOaUÕ bu 
evrende karakterlerini post modern ben RdaNOÕ olarak LQúa ettikleridir. Gençlerin özgür ve her tür mahalle 
baVNÕVÕQdaQ uzak NaOabLOece÷L bir yer olarak beQLPVedL÷L sosyal Ped\a\Õ VRQVX]/VÕQÕUVÕ] bir XPaUVÕ]OÕ÷ÕQ ve 
dX\aUVÕ]OÕ÷ÕQ PecUaVÕ olarak görmelerine yol aoWÕ÷ÕQÕ söylemek de mümkündür. 
 
Bu tespitlerden yola oÕNaUaN, istisna ROPaVÕ gereken \aúaQWÕOaU genel anlamda çekici olana d|Q�úW�÷�Qde 
geoPLúWeQ gelen tüm birikimleri, manevi de÷eUOeUL PeúUXL\eW krizine X÷UaWÕS, hiçbir otoritenin kabul edLOPedL÷L, 
geUoeNOL÷LQ ve dR÷UXOX÷XQ sadece kendisinden menkul ROdX÷XQa inanan bir NXúa÷ÕQ \eWLúPeVLQe sebebiyet 
YeUebLOece÷L iddia edilebilir. Böyle bir yeni d�Q\aQÕQ ROXúPaVÕQÕQ kaosu beraberinde geWLUece÷LQL söylemek de 
mümkündür. Çünkü merkezinde ³beQ´ olan bu yeni bireyin µbL]L¶ veya µ|WeNLQL¶ d�ú�QebLOPe ihtimali bir hayli 
a]aOPaNWadÕU. Çözüm olarak ise NÕVaca; gençlerin hâkim küresel yönelim NaUúÕVÕQda NÕUÕOgaQ hale gelen 
karakterlerini kadim geleneklerin aUacÕOÕ÷Õ ve toplumsal NXúaWÕcÕOÕNOa yeniden LQúa etmek geUeNWL÷L söylenebilir. 
 
Anahtar sözcükler: Post-modern ben RdaNOÕ karakter yönelimi, dijital yerliler, sosyal medya, YouTube 
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DIGITAL NATIVES WHO TURN INTO ³SELF-ORIENTED CHARACTER´ THROUGH 
NEW MEDIA: EVALUATING THE CHANNEL CONTENT OF MULTI-FOLLOWER 

GENERATION Z YOUTUBERS IN TURKEY IN THE CONTEXT OF ³POST-MODERN 
SELF-ORIENTED CHARACTER INCLINATION´ 

 
Internet technology, which has gained an increasingly powerful position in our lives since the 2000s, has not 
only defined the daily life practices of its users, but also opened the door to many changes/developments in 
identity and character orientations. The concept of identity has always been a topic worth focusing on since the 
existence of humanity. Today, due to the ideological and technological changes experienced by societies, there 
is a new identity building, a new character orientation. Traditional, modern and post-modern societies-turned-
human character, post-modern, post-known as a technological extension of today's world that can be considered 
as the ³QeZ PedLa´ gained a whole new dimension, as every aspect of human character has changed. This new 
character, which gradually moves away from production, becomes a target for consumption and pleasure, and 
becomes almost fluid, is called a ³PRVW-Modern self-oriented chaUacWeU´ by Rainer Funk. Funk describes hLV´ 
self-oriented character orientation", talking about his fragmented identity and explaining that he has moved 
away from human skill, become attached to technology as he devalues himself, and become literally dependent 
when he thinks he is free. Most of the youth in Turkey and all over the world as well as technology intensive, 
social media, self-present and unlimited freedom in the field of democracy and legitimacy in the face of the 
determination of the parameters through this presentation, you have gained an understanding of the meaning 
and usage practices install social media. 
 
In this context, the study focused on the direction in which YouTube, the most visited phenomenon in the 
category of social media platforms, affects the character orientation of children and young people. The pages 
of account managers (YouTuber) with particularly high subscribers will be examined and analyzed whether 
social media platforms tend to substitute skill for human skill. In order to bring a limitation to the work; 
according to the Montessori approach of Child Development schools, two different YouTubers were identified 
from the age groups of third stage childhood (12-18 years) and fourth stage childhood (18-24 years), and the 
shares were studied using van Dijk's Critical Discourse Analysis model. This analysis method was chosen 
because it allows you to reveal the studied data in all the contexts in which it is located compared to other 
methods. 
 
The conclusion drawn from the analysis is that Generation Z, which we call digital natives, built their characters 
in this universe where they built themselves, focused on the post-modern self. It is also possible to say that 
social media, which young people adopt as a place where they can stay free and away from all kinds of 
neighborhood pressure, leads them to see it as a medium of endless/unlimited despair and insensitivity. 
 
It can be argued that when experiences that should be exceptions turn into attractive in a general sense, they 
can cause all the savings, spiritual values from the past to cause a crisis of legitimacy, and lead to the upbringing 
of a generation that believes that no authority is accepted, that reality and truth are securities only from itself. 
It is also possible to say that the formation of such a new world will bring chaos. Because the probability that 
this new person, whose ³L´ is at the center, will be able to think of " us " or "the other" is greatly reduced. As a 
solution, in short, it can be said that it is necessary to rebuild the characters of young people who have become 
fragile in the face of the dominant global orientation through ancient traditions and social siege. 
 
Keywords: Post-modern self-centered character orientation, digital natives, social media, YouTube 
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YENø SøNEMANIN YENø ANLATI DENEYøMLERø: AøDøYET FøLMø 
 

Tu÷ba ElmacÕ1 
 
1990 OÕ \ÕOOaUÕQ RUWaOaUÕQdaQ LWLbaUeQ YeúLOoaP'daQ NRSaQ \eQL bLU VLQePacÕ NXúa÷Õ LOe bLUOLNWe T�UN VLQePaVÕQÕQ 
�VOXSVaO Ye WePaWLN hLNa\eVL de de÷LúPe\e baúOaPÕúWÕU. g]eOOLNOe Nuri Bilge Ceylan ve Zeki Demirkubuz'un 
g|U�QPe\eQOeULQ, VÕUadaQÕQ hLNa\eVLQe RdaNOaQdÕNOaUÕ PLQLPaOLVW aQOaWÕOaUÕ T�UN VLQePaVÕQÕQ WLcaUL ROPa\aQ 
NaQadÕQÕ beOLUOe\eQ WePeO SaUaPeWUe ROPXúWXU. BXQOaUÕ WaNLS edeQ SeN oRN fLOPde bX aQOaWÕOaUÕQ L]OeUL g|U�OVe de 
faUNOÕ �ONe VLQePaOaUÕQdaQ eWNLOeQeQ faUNOÕ VLQePaWLN aQOaWÕOaU deQe\LPOePeN isteyen yönetmenler de yeni 
sinema içerisinde varolma VaYaúÕ YeUPeNWedLU. g]eOOLNOe LON X]XQ PeWUaM deQe\LPOeULQL \aúa\aQ \|QeWPeQOeULQ 
�VOXS aUa\ÕúOaUÕ LoeULVLQde g|Ud�÷�P�] bX faUNOÕ VLQePaWLN aQOaWÕOaU T�UN VLQePaVÕQÕQ da oeúLWOLOL÷LQe NaWNÕ 
Va÷OaPaNWadÕU.  
 
BX NaWNÕOaUdaQ bLUL de BXUaN deYLN'LQ TX]daQ KaLde'deQ VRQUa oeNWL÷L beOgeVeO Ye NXUPaca VÕQÕUOaUÕQda dROaúaQ 
Aidiyet filmidir. FLOP aQQe babaVÕQÕ VeYgLOLVLQe |Od�UWPe SOaQÕ \aSaQ bLU geQo NadÕQ LOe VeYgLOLVLQLQ cLQa\eWL 
geUoeNOeúWLUPe V�UecLQL aQOaWÕU. FLOP beOgeVeO LOe NXUPaca aUaVÕQda gLdLS geOLU. g\N�Q�Q aQOaWÕ PeVafeVL, 
kurmaca iddLaVÕQdaNL bLU fLOPL, aOÕúÕOa geOPLúLQ dÕúÕQda PLPeWLN bLU \aSÕ \eULQe dLegeWLN bLU aQOaWÕ\a RWXUWaUaN 
faUNOÕOaúWÕUÕU. FLOPLQ bLULQcL b|O�P�Qde \|QeWPeQ NeQdL aLOe WUaMedLVLQL, bL]]aW  NeQdL dXUdX÷X QRNWadaQ 
YeULUNeQ; NaUaNWeUOeUL de \LQe NeQdL g|Ud�÷� \eUdeQ beOLUOeU Ye �VW VeV ROaUaN aQOaWÕ\a dahLO ROXU. T�P hLNâyeyi 
de bX �VW VeV LOe L]Oe\LcLVLQe aNWaUÕU. FLOP bahVedLOdL÷L �]eUe geUoeN bLU hLNâ\edeQ \ROa oÕNaUaN 
VeQaU\ROaúWÕUÕOÕUNeQ, bX geUoeNOLN fLOPLQ bLoLPVeO NXUXOXúXQX da oa÷daúOaUÕQdaQ a\ÕUaQ bLU QRNWa\a WaúÕU. KOaVLN 
aQOaWÕQÕQ Vadece geOLúPe NÕVPÕ Ye WUaMLN VRQXQa RdaNOaQaQ fLOP, W�U ROaUaN bLU VXo fLOPLdLU Ye bLU cLQa\eW |\N�V� 
ROPaVÕQa NaUúÕQ L]Oe\LcLVLQe QedeQL haNNÕQda heUhaQgL bLU bLOgL YeUPe geUe÷L de dX\Pa]. BX aQOaPda Ve\LUcLVLQL 
bir sona süU�NOeUNeQ R VRQX VXQPa\aUaN ]RUOa\ÕcÕ bLU LOLúNL geOLúWLUPe\e oaOÕúÕU. Y|QeWPeQ PeNâQOaUÕQÕ RUgaQL]e 
edeUNeQ RQOaUÕ LNL bR\XWOX bLU fRWR÷Uaf gLbL NXOOaQÕU. B|\Oece dLegeWLN aQOaWÕ\Õ beOgeVeO NXUgXVX LOe deYaP eWWLULU. 
Karakterlerini de bu mekanlarda herhangL bLU SeUVSeNWLfe \eUOeúWLUPedeQ bLU QeVQe gLbL NXOOaQÕU. gUQe÷LQ 
NaUaNWeUOeULQ de b�W�Qc�O g|UVeOOL÷LQe LhWL\ao dX\Pa]. OQOaUÕ bX LNL bR\XWOX g|UVeOOLNWe ]aPaQ ]aPaQ 
uzuvlardan ibaret gösterir. 
 
HeP bLoLPVeO heP de aQOaWÕ |]eOOLNOeUL LOe aLdL\eW fLOPL LON baNÕúWa aOÕPOaPaVÕ ]RU bLU fLOP ROPaNOa bLUOLNWe \eQL 
VLQePa LoeULVLQde LOgLQo bLU �VOXS Ye aQOaWÕ deQePeVL ROaUaN NaUúÕPÕ]a oÕNPaNWadÕU. FLOP W�P faUNOÕOÕNOaUÕ LOe 
aQOaWÕ PeVafeVL aoÕVÕQdaQ \eQL T�UN VLQePaVÕ LoeULVLQde dLegeWLN aQOaWÕQÕQ XQVXUOaUÕQÕ QaVÕO NXOOaQPÕú, aQOaWÕQÕQ 
\eQL VLQePaWLN deQe\LPOeU LoLQ |Qc� ROPa dXUXPXQX QaVÕO geUoeNOeúWLUPLú, L]Oe\LcL deQe\LPL aoÕVÕQdaQ LVe 
|\N�Q�Q aQOaúÕOPaVÕQdaNL deQe\LP faUNOÕOÕ÷Õ QaVÕO ROXúPXú´ gLbL VRUXOaU aQOaWÕ PeVafeVLQLQ LoeULN aQaOL]L LOe 
çözümüne odaklanPa\Õ hedefOePeNWedLU. 
 
Anahtar sözcükler: DLegeWLN AQOaWÕ, SLQePada YeQL AQOaWÕ , ALdL\eW FLOPL, YeQL T�UN SLQePaVÕ, BXUaN deYLN 
 

NEW NARRATIVE EXPERIENCES OF NEW TURKISH CINEMA: AøDøYET 
 
The stylistic and thematic story of Turkish cinema began to change with a new generation of filmmakers 
bUeaNLQg aZa\ fURP YeúLOoaP VLQce Whe PLd-1990s. Nuri Bilge Ceylan and Zeki Demirkubuz's minimalist 
narratives focusing on the story of the unseen and the ordinary has been the main parameter that determines the 
non-commercial wing of Turkish cinema. Even though the traces of these narratives are seen, directors who 
want to experience different cinematic narratives influenced by the cinemas of different countries are also 

 
1 DRo. DU., daQaNNaOe OQVeNL] MaUW hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, Rad\R, TV Ye SLQePa B|O�P�, 
tugbaelmaci@comu.edu.tr 
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struggling to exist in new cinema sciences. These different cinematic narratives contribute to the diversity of 
Turkish cinema as well, answering the search for style of directors who had their first feature-length experience. 
 
One of these contributions is the documentary and fictional film Aidiyet, shot by Burak Çevik after Tuzdan 
Kaide. The film tells the story of a young woman planning to murder her parents and her lover's murder process. 
The film oscillates between documentary and fiction. The narrative distance of the story differentiates a film 
that claims to be fictional by placing it in a diegetic narrative rather than an unusual mimetic structure. In the 
first part of the film, the director depicts his family tragedy from the point he himself stands; He also determines 
the characters from where he sees them, and is included in the narrative as a superset. He also conveys the 
whole story to his audience with this top voice. While the film is scripted based on a real story, as mentioned, 
this reality carries the formal establishment of the film to a point that separates it from its contemporaries. 
Focusing only on the development and tragic end of the classical narrative, the film is a crime film as a genre, 
and although it is a murder story, it does not need to give any information to its audience about its cause. In this 
sense, while dragging his audience to an end, he tries to develop a compelling relationship by not presenting 
that ending. The director uses them as a two-dimensional photograph while organizing his spaces. Thus, he 
continues the diegetic narrative with his documentary fiction. He uses his characters as an object in these spaces 
without putting them in any perspective. For example, it does not need the holistic visuality of the characters. 
It shows them in this two-dimensional visual from time to time as limbs. 
 
With both its formal and narrative features, the movie of belonging is difficult to take at first glance, but it 
appears as an interesting style and narrative experiment in the new cinema. In terms of all its differences and 
narrative distance, it aims to focus on the solution of narrative distance with content analysis, such as how it 
used the elements of diegetic narrative in the new Turkish cinema, how the narrative became a pioneer for new 
cinematic experiences, and how did the experience differ in understanding the story in terms of the viewer 
experience. 
 
Keywords: Diegetic Narration, New Narration in Cinema , Aidiyet Movie, New Turkish Cinema, Burak Çevik 
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SAVAùI RENKLENDøRMEK: KOLEKTøF BELLEöøN øMGELERø VE TEMSøLøN ETøöø  
 

Tu÷ba Taú1, Burcu Sümer2 
 
BLULQcL Ye øNLQcL D�Q\a SaYaúOaUÕQda Va\ÕVÕ] g|U�QW� �UeWLOPLúWLU. BXQOaU, d|QePLQ WeNQRORMLVLQdeQ Na\QaNOÕ 
olarak geQeOOLNOe VL\ah be\a], \�NVeN gUeQOL, QeWOLN Ye NeVNLQOL÷LQ a] ROdX÷X, a] \a da fa]Oa SR]OaQPÕú 
g|U�QW�OeUdLU. Sa\ÕVÕ] beOgeVeOde Na\QaN PaO]ePe ROaUaN NXOOaQÕOaQ bX g|U�QW�OeULQ \aNÕQ ]aPaQda \eQL 
WeNQRORMLOeUOe UeQNOeQdLULOdL÷LQe Ye g|U�QW� NaOLWeVLQLQ aUWÕUÕOdÕ÷ÕQa WaQÕNOÕN edL\RUX]. PeWeU JacNVRQ¶ÕQ I. D�Q\a 
SaYaúÕ g|U�QW�OeULQdeQ ROXúaQ They Shall Not Grow Old (2018) fLOPL LOe MaULQa APaUaO¶ÕQ AXVchZLWh-
BLUNeQaX M�]eVL LOe RUWaN bLU oaOÕúPa\Oa VR\NÕUÕP Pa÷dXUOaUÕQÕQ fRWR÷UafOaUÕQÕ UeQNOeQdLUdL÷L ³FaceV of 
AXVchZLW]´ (2018) SURMeVL VRQ \ÕOOaUÕQ eQ SRS�OeU |UQeNOeULQdedLU. FLOPe \|QeOLN \RUXPOaUda fLOPLQ VaYaúÕQ 
ceheQQePYaUL RUWaPÕQÕ daha |Qce ROPadÕ÷Õ NadaU hLVVeWWLUdL÷L (GRSQLN, 2019), L]Oe\LcL\L aOÕúÕN ROdX÷X \�NVeN 
NaOLWeOL g|U�QW�OeUOe bXOXúWXUaUaN, L]Oe\LcLQLQ bX g|U�QW�OeUOe Ye I. D�Q\a SaYaúÕ¶Qa NaWÕOPÕú LQVaQOaUOa daha 
LOLúNLOL hLVVeWPeVLQe \aUdÕPcÕ ROdX÷X (TaXb, 2020, s. 139) beOLUWLOL\RU. ³FaceV Rf AXVchZLW]´ SURMeVLQLQ 
\aUaWÕcÕVÕ APaUaO, g|U�QW�OeULQ UeQNOeQdLULOPeVL\Oe fRWR÷UafWaNL LQVaQOaUÕQ daha az soyut hale geldiklerini, 
caQOaQdÕNOaUÕQÕ Ye ³bL]LP NadaU geUoeN´ ROdXNOaUÕQÕ V|\O�\RU (APaUaO, 2019). BX oaOÕúPa\a LOLúNLQ \aSÕOaQ 
\RUXPOaU da UeQNOL fRWR÷UafOaUÕQ AXVchZLW]¶e ha\aW YeUdL÷L (WaOVh, 2020) Ye HRORNRVW¶XQ LQVaQL geUoeNOL÷LQL 
g|VWeUdL÷L (Roberts, 2018) yönünde.  
 
BX bLOdLULde g�Q�P�] WeNQRORMLOeUL NXOOaQÕOaUaN d|Q�úW�U�OeQ g|U�QW�OeULQ QedeQ daha geUoeNoL \a da daha 
\aNÕQ g|U�Qd�÷�, LPge Ye geUoeNOLN aUaVÕQdaNL WaULhVeO/g�QceO ba÷OaQWÕdaQ \ROa oÕNÕOaUaN WaUWÕúÕOacaN; aUdÕQdaQ 
bu tür P�dahaOeOeUOe ROXúWXUXOaQ g|U�QW�OeULQ Qe W�U WehOLNeOeU baUÕQdÕUdÕ÷Õ �]eULQde dXUXOacaNWÕU. GeoPLúL 
bXg�Qe geWLUeQ fRWRgUafLN LPgeOeU, NROeNWLf beOOe÷LQ ROXúXPXQda |QePOL bLU g�ce VahLSWLU. BXQXQOa bLUOLNWe 
WRSOXPVaO WUaYPaOaUÕQ LPgeOeU aUacÕOÕ÷Õ\Oa WePVLOLQLQ P�PN�Q ROXS ROPadÕ÷Õ WaUWÕúPaOÕ bLU NRQXdXU. g]eOOLNOe 
HRORNRVW V|] NRQXVX ROdX÷XQda, TheRdRU W. AdRUQR¶QXQ ³AXVchZLW]¶WeQ VRQUa úLLU \a]PaN baUbaUcadÕU´ 
(1983, s. 34) V|]OeULQe aWÕfOa eVWeWLN Ye eWLN aUaVÕQdaNL LOLúNL LOe WePVLO PeVeOeOeUL WaUWÕúÕOPaNWadÕU. NXUdaQ 
Gürbilek Sessizin PayÕ (2015) NLWabÕQda ³SeVVL]LQ (heQ�] NRQXúPa\aQÕQ, NRQXúPa LPNkQÕ ROPa\aQÕQ, aUWÕN 
NRQXúaPa\acaN ROaQÕQ) Sa\ÕQa daLPa eO NRQ[dX÷XQX]´ V|\OeU Ye \a]ÕQÕQ bX Sa\Õ geUL aOÕS aOaPa\aca÷ÕQÕ, 
NeQdLVL bX Sa\a eO NR\PadaQ, ³RUadaQ NeQdLQe PLUaV oÕNaUPadaQ´ YaU ROXS ROaPa\aca÷ÕQÕ VRUgXOaU (G�UbLOeN, 
2015, s. 16-17). G�UbLOeN¶LQ VRUXVXQX WahULf edLOeQ VaYaú Ye VR\NÕUÕP LPgeOeUL LoLQ VRUacaN ROXUVaN ceYabÕPÕ] 
Qe ROXU? BX VXQXúWa VaYaú Ye VR\NÕUÕP LPgeOeULQL, WUaYPa, beOOeN, WePVLO Ye g|UVeO N�OW�U LOLúNLVL LoLQde eOe aOaQ 
NXUaPVaO oaOÕúPaOaU da WePeO aOÕQaUaN, UeQNOeQdLULOPLú g|U�QW�OeULQ NeQdL adÕQa NRQXúPa \eWLVL eOLQdeQ aOÕQPÕú 
ROaQ VeVVL]LQ Sa\ÕQa eO NR\dX÷X Ye ROa\ÕQ YahúeWLQLQ NeQdLVLQdeQ ]L\ade WeNQRORML\L |Q SOaQa oÕNaUaUaN bLr 
baNÕPa RUadaQ NeQdLQe PLUaV oÕNaUdÕ÷Õ LddLa edLOeceNWLU. SaYaúa \a da VR\NÕUÕPa LOLúNLQ g|U�QW�OeULQ NXWVaO Ye 
dRNXQXOPa] ROdX÷XQX V|\Oe\ePe\L] eObeWWe, aPa ³daha geUoeN´ haOe geWLUPeN X÷UXQa aUúLY g|U�QW�OeULQLQ 
WahULf edLOPeVL, SRS�OeU VLQePaQÕQ g|UVeO NRdOaUÕ NXOOaQÕOaUaN d|Q�úW�U�OPeVL, g|U�QW�OeULQ RWaQWLNOL÷LQe 
P�dahaOe edLOPeVL �]eULQe d�ú�QPePL] geUeNLU. 
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COLORING WAR: IMAGES OF COLLECTIVE MEMORY AND ETHICS OF 

REPRESENTATION 
 

Numerous images were produced during the First and Second World Wars. Due to the technology of the period, 
these images are generally black and white, grainy, poor in focus and sharpness, under or overexposed. These 
images featured as the initial historical evidence in countless documentaries have recently been colored with 
special technologies resulting in the improvement of the image quality. They Shall Not Grow Old (2018) 
directed by Peter Jackson on the First World War, and "Faces of Auschwitz" (2018) by Marina Amaral produced 
in collaboration with Auschwitz-Birkenau Museum are among the most popular examples. Both academic 
commentaries and popular reviews on They Shall Not Grow Old suggest that the film makes the viewer feel 
the hellish atmosphere of the war like never before (Gopnik, 2019), help them feel more connected to the images 
and also with people who joined the First World War by introducing high-quality images to the viewer that they 
are accustomed to (Taub, 2020, p. 139). Marina Amaral, the creator of the "Faces of Auschwitz" project, 
expressed that with the coloring of the images, people in the pictures became less abstract, came to life and 
became "as real as us" (Amaral, 2019). The commentaries on this project are also on a similar line with Amaral 
confirming that color photographs gave life to Auschwitz (Walsh, 2020) and revealed the humanitarian reality 
of the Holocaust (Roberts, 2018). 
 
In this paper, we will first discuss why the images converted using today's technologies appear more realistic 
or closer by giving particular emphasis on the historical/contemporary relation between image and reality; then, 
problematize the dangers these images created by such interventions pose. Photographic images that bring the 
past to the present have an important power in the formation of collective memory. However, whether it is 
possible to represent social traumas through images is a controversial issue. Remembering Theodor W. 
AdRUQR¶V Va\LQg ³[T]R ZULWe SReWU\ afWeU AXVchZLW] LV baUbaULc´ (1983, p. 34), we argue that the relationship 
between aesthetics, ethics, and representation needs to be further addressed especially where the Holocaust is 
concerned. Nurdan Gürbilek in her book Sessizin PayÕ (2015) aUgXeV WhaW ³Whe VhaUe Rf Whe SLOeQW (Whe RQe ZhR 
haV QRW \eW VSRNeQ, QRW abOe WR VSeaN, caQQRW VSeaN aQ\PRUe) haV aOZa\V beeQ VeL]ed´ aQd TXeVWLRQV ZheWheU 
ZULWLQg caQ WaNe WhLV VhaUe bacN, ZheWheU LW caQ e[LVW ZLWhRXW VeL]LQg LW, ³ZLWhRXW WaNLQg a VWaNe´ (G�UbLOeN, 
2015, p. 16-17). If we pose the same question for the images of war and genocide, what would our answer be? 
In this presentation, by situating ourselves within the interdisciplinary boundaries of research on trauma, 
memory, representation and visual culture, we will argue that the colored images of war and genocide have 
actually taken over the share of the Silent, who can no longer talk for him/herself and took a stake in the share 
by bringing the technology to the fore rather than the brutality of the event itself. Of course, this does not mean 
that images of war or genocide are sacred or untouchable, but we strongly believe that distorting archive images, 
WUaQVfRUPLQg WheP b\ XVLQg Whe YLVXaO cRdeV Rf SRSXOaU cLQePa WR PaNe WheP ORRN ³PRUe UeaO´ VhRXOd be VeeQ 
as an interference with the authenticity of these very images. 
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GENd, SAöLIKLI, FøT: 
YERLø GENdLøK DøZøLERøNDEKø ANA KARAKTERLERøN  

BESLENME TUTUM VE ALIùKANLIKLARI hZERøNE BøR ANALøZ 
 

hr�n YÕldÕran gnk1 
 

Genç hedef kitleyi televizyon izleyicisi olarak konumlayan gençlik dizileri (teen drama) VRQ \ÕOOaUda T�UN 
WeOeYL]\RQOaUÕQda heP Va\Õca heP de L]OeQPe RUaQÕ ROaUaN aUWÕú g|VWeUPLúWLU. YeUOeúLN WeOeYL]\RQ L]Oe\LcLVLQLQ gLdeUeN 
\aúOaQdÕ÷Õ, \eQL QeVLOOeULQ dL]L L]OePe SUaWLNOeULQLQ de÷LúWL÷L Ye |QceNLOeUe g|Ue daha a] WeOeYL]\RQ L]OedL÷L V|\OePi her 
Qe NadaU dR÷UXOXN Sa\Õ WaúÕVa da, 2000 VRQUaVÕ geQoOLN dL]LOeULQde g|]OeQeQ Va\ÕVaO aUWÕú Ye oeúLWOLOLN, \aSÕPcÕOaUÕQ geQo 
NLWOe\L eNUaQ baúÕQa oeNPe hedefLQL RUWa\a NR\PaNWadÕU. YeUOL geQoOLN dL]LOeULQLQ \�NVeN L]OeQPe RUaQÕ \aNaOaPaVÕ LVe 
bX oabaQÕQ NaUúÕOÕNVÕ] NaOPadÕ÷ÕQÕ g|VWeUPeNWedLU. BXQa NaUúÕQ WeOeYL]\RQ oaOÕúPaOaUÕ NaSVaPÕQda NadÕQ Ye oRcXN RdaNOÕ 
aOÕPOaPa aUaúWÕUPaOaUÕQÕQ oRNOX÷X dLNNaW oeNeUNeQ, geQo hedef NLWOe\Oe LOgLOL oaOÕúPaOaU NÕVÕWOÕdÕU. BX QRNWadaQ haUeNeWOe 
bX oaOÕúPada |QePOL bLU Va÷OÕN XQVXUX ROaQ beVOeQPe NRQXVX \eUOL geQoOLN dL]LOeUL |]eOLQde eOe aOÕQPaNWadÕU. daOÕúPaQÕQ 
aPacÕ \eUOL geQoOLN dL]LOeULQdeNL aQa NaUaNWeUOeULQ beVOeQPe WXWXP Ye aOÕúNaQOÕNOaUÕQÕ LQceOePeNWLU. BX dR÷UXOWXda \eUOL 
dL]L SL\aVaVÕ LoLQ Va\ÕVaO aQOaPda |QePOL oÕNÕú \aNaOaQaQ 2000 \ÕOÕQdaQ LWLbaUeQ T�UNL\e¶de XOXVaO NaQaOOaUda \a\ÕQOaQaQ 
\eUOL geQoOLN dL]LOeUL OLVWeOeQPLúWLU. BXQOaU aUaVÕQdaQ aPaoOÕ |UQeNOeP \ROX\Oa Ye \a\ÕQ aUaOÕ÷Õ 18 \ÕOa NaSVa\acaN 
bLoLPde 10 \eUOL geQoOLN dL]LVL VeoLOPLúWLU. DL]LOeULQ NRQX, NaQaO Ye \aSÕP úLUNeWL baNÕPÕQdaQ oeúLWOLOLN g|VWeUPeVLQLQ 
\aQÕ VÕUa \�NVeN L]OeQPe RUaQÕQa VahLS Ye X]XQ VROXNOX ROPaVÕQa |]eQ g|VWeULOPLúWLU. SeoLOeQ dL]LOeU \aSÕP WaULhOeULQe 
g|Ue ú|\Oe VÕUaOaQPaNWadÕU: Yedi Numara (TRT1), Hayat Bilgisi (Kanal D), Kavak Yelleri (Kanal D), Arka SÕradakiler 
(Fox TV), Pis Yedili (Show TV), AdÕnÕ Feriha Koydum (Show TV), G�neúi Beklerken (Kanal D), Medcezir (StarTV), 
KÕrgÕn Çioekler (ATV), 4N1K ølk Aúk (FR[ TV). DL]LOeULQ LON �o b|O�P� VeoLOeUeN WRSOaPda 30 b|O�PdeQ ROXúan bir 
|UQeNOeP eOde edLOPLúWLU. daOÕúPada \|QWeP ROaUaN LoeULN aQaOL]L NXOOaQÕOPÕúWÕU. DL]LOeUdeNL aQa NaUaNWeUOeULQ cLQVL\eWL, 
\aú gUXbX Ye bedeQ |Oo�V� bLOgLOeULQLQ beOLUOeQPeVLQLQ aUdÕQdaQ beVOeQPe WXWXP Ye aOÕúNaQOÕNOaUÕ �]eULQdeQ bLU 
o|]�POePe \aSÕOPÕúWÕU. BX ba÷OaPda |÷�Q Va\ÕVÕ, aQa Ye aUa |÷�QOeUde W�NeWLOeQ beVLQ PaddeOeULQLQ (\L\eceN, LoeceN 
Ye aWÕúWÕUPaOÕN) Qe ROdX÷X, beVOeQPeQLQ QeUede Ye haQgL dXUXPOaUda geUoeNOeúWLULOdL÷L gLbL VRUXOaUa \aQÕW aUaQPÕúWÕU. 
Karakterlerin fiziksel aktivite ve spor \aSPa dXUXPOaUÕQÕQ da a\UÕ bLU NaWegRUL ROaUaN LQceOedL÷L oaOÕúPada NaUaNWeUOeULQ 
aONRO Ye abXU cXbXU W�NeWLPL LOe dL\eWe LOLúNLQ WXWXPOaUÕ da aUaúWÕUÕOPÕúWÕU. BXOgXOaU, \eUOL geQoOLN dL]LOeULQdeNL aQa 
NaUaNWeUOeULQ heP g�Q LoeULVLQdeNL |÷�Q Va\ÕVÕ Ye |÷�QOeULQ QLWeOL÷L heP de aúÕUÕ W�NeWLPL WaYVL\e edLOPe\eQ gÕdaOaUÕ VÕN 
W�NeWPeOeUL QedeQL\Oe \eWeUOL Ye deQgeOL beVOeQPe aOÕúNaQOÕNOaUÕQa VahLS ROPadÕNOaUÕQÕ g|VWeUPeNWedLU. DL\eWLQ Vadece 
NadÕQOaUÕQ g�QdePLQde ROdX÷X, VSRU \aSaQOaUOa \aSPa\aQOaU aUaVÕQda heUhaQgL bLU faUNÕQ ROPadÕ÷Õ, SaUWL N�OW�U�Q�Q 
\XNaUÕda aQÕOaQ beVOeQPe bLoLPLQL |]eOOLNOe aONRO W�NeWLPLQL WeWLNOedL÷L, geQoOeU aUaVÕQda oa\ Ye NahYe W�NeWLPLQLQ 
ROdXNoa \a\gÕQ ROdX÷X bXQa NaUúÕQ V�W, \R÷XUW Ye Pe\Ye gLbL gÕda �U�QOeULQe QadLUeQ UaVWOaQdÕ÷Õ aUaúWÕUPaQÕQ bXOgXOaUÕ 
aUaVÕQdadÕU. BXQa NaUúÕQ bX NaUaNWeUOeULQ beVOeQPe Na\QaNOÕ heUhaQgL bLU Va÷OÕN VRUXQX \aúaPaOaUÕ Ye\a NLOR aOPaOaUÕ 
V|] NRQXVX de÷LOdLU. DROa\ÕVÕ\Oa \eUOL geQoOLN dL]LOeULQLQ, ROXPVX] beVOeQPe aOÕúNaQOÕNOaUÕQa NaUúÕQ Va÷OÕNOÕ Ye fLt görünen 
NaUaNWeUOeU aUacÕOÕ÷Õ\Oa \aQÕOWÕcÕ bLU WePVLO \aUaWWÕ÷Õ VRQXcXQa YaUÕOPÕúWÕU. ø]Oe\LcLQLQ |]deúOeúWL÷L Ye\a ha\UaQ ROdX÷X 
NaUaNWeUOeULQ daYUaQÕúOaUÕQÕ beQLPVePe e÷LOLPLQde ROdX÷X VRV\aO bLOLúVeO NXUaP Ye dUaPa NXUaPÕ oeUoeYeVLQde YeULOeUOe 
destekOeQPeNWedLU (KLQcaLd, 2002). BX ba÷OaPda dL]LOeU aUacÕOÕ÷Õ\Oa \eWeUVL] Ye deQgeVL] bLU beVOeQPe N�OW�U�Q�Q 
NXUgXOaQPaVÕ, bX aOaQda \aSÕOacaN eOeúWLUeO oaOÕúPaOaUÕQ |QePLQL aUWÕUPaNWadÕU.  
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YOUNG, HEALTHY, FIT: 
AN ANALYSIS OF NUTRITIONAL ATTITUDES AND HABITS OF MAIN 

CHARACTERS IN TURKISH TEEN DRAMAS 
 

Teen drama, which positioned the young audience as television viewers, has increased on Turkish TVs in terms 
of both numbers and ratings since 2000. Although the permanent television audience is getting older and the 
new generations watch less television than the previous ones regarding new viewing practices, there is a 
numerical increase and diversity in teen dramas. On the other hand, while the abundance of women and 
children-oriented research within the scope of television studies draw attention, studies related to the young 
target audience are limited. In this context, the issue of nutrition, which is an important health element, is the 
focus of this study. The aim of the study is to examine the nutritional attitudes and habits of the main characters 
in Turkish teen dramas. Ten teen dramas aired on national TV channels since 2000, were selected by purposeful 
sampling. In addition to the diversity of the dramas in terms of subject, channel, and production company, 
attention was paid to have high ratings and long-term. Chronologically they can be listed as Yedi 
Numara (TRT1), Hayat Bilgisi (Kanal D), Kavak Yelleri (Kanal D), Arka SÕradakiler (Fox TV), Pis 
Yedili (Show TV), AdÕnÕ Feriha Koydum (Show TV), G�neúi Beklerken (Kanal D), Medcezir (Star TV), KÕrgÕn 
Çiçekler (ATV), 4N1K ølk Aúk (Fox TV). By taking the first three episodes from each, 30 episodes were 
analyzed by content analysis method. Firstly, the gender, age group, and body size of the main characters were 
determined. Then, the number of meals, what the nutrients consumed (food, drink, and snack), where and in 
which situations the nutrition was carried out, were analyzed. In the study, which examines the physical and 
sports activities of the characters as a separate category, the attitudes of the characters towards alcohol and junk 
food consumption and diet were also investigated. The findings show that the main characters do not have 
adequate and balanced nutritional habits due to the number of meals in the day and the quality of the meals and 
their frequent consumption of foods that are not recommended excessively. It is also found that diet is only on 
the agenda of women, there is no difference between those who do sports and those who do not, party culture 
triggers the above-mentioned diet, especially alcohol consumption, tea, and coffee consumption is quite 
common among young people, whereas milk, yogurt, and fruit are rarely encountered. However, these 
characters do not experience any nutritional health problems or gain weight. On this basis, it is inferred that 
Turkish teen dramas create a deceptive representation through healthy and fit characters despite their negative 
nutritional habits. It is known that the audience tends to adopt the behavior of the characters they identify with 
or admire. Yet, it is supported by studies within the framework of social cognitive theory and drama theory 
(Kincaid, 2002). In this context, constructing an inadequate and unbalanced nutrition culture through TV 
dramas increases the importance of critical studies in this field. 

 
Keywords: Teen Drama, Television, Nutrition, Health, Diet 
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DøJøTAL MEDYA VE KOMPLO TEORøLERø: COVøD 19 SONRASI ARTAN 
DEZENFORMASYON PRATøKLERøNøN ELEùTøREL OKURYAZARLIK 

dERdEVESøNDE øNCELENMESø  
 

Zeliha Hepkon1, O\a ùakÕ A\dÕn2 
 
HeU geoeQ g�Q \a\gÕQOaúaQ dLMLWaO WeNQRORMLOeU Ye aUWaQ VRV\aO Ped\a NXOOaQÕPÕQÕQ eQfRUPaV\RQ eNRVLVWePLQL 
de÷LúWLUdL÷L; bLU \aQda b�\�N RUaQda bLU habeU bROOX÷X \aúaQdÕ÷Õ |We \aQda LVe Qe\LQ dR÷UX Qe\LQ \aQOÕú 
ROdX÷XQa \|QeOLN cLddL VRUXQOaU ROdX÷X g|U�OPeNWedLU. Covid 19 pandemisi VRQUaVÕ dLMLWaO WeNQRORMLOeULQ Ye 
VRV\aO Ped\aQÕQ aUWaQ NXOOaQÕPÕ d�ú�Q�Od�÷�Qde bX de÷LúLPLQ izleyici/okuyucu aoÕVÕQdaQ ROaVÕ VRQXoOaUÕQÕQ 
ortaya konulmaVÕ Ye WaUWÕúÕOPaVÕ |]eOOLNOe b�\�N |QeP WaúÕPaNWadÕU. YaSÕOaQ aNadePLN oaOÕúPaOaU 
dezenformasyon ve sahte habeUOeULQ L]Oe\LcL aoÕVÕQdaQ aUWaQ VL\aVaO NXWXSOaúPa, NeQdLQL g�oV�] hLVVeWPe, ha\aO 
NÕUÕNOÕ÷Õ Ye WeSNLVL]OLN gLbL |QePOL VRQXoOaUÕ ROdX÷XQX RUWa\a NR\PaNWadÕU. BX QRNWada de]eQfRUPaV\RQXQ |]eO 
bLU bLoLPL ROaQ NRPSOR WeRULOeULQLQ aUWPaVÕ WRSOXPVaO NXWXSOaúPa\Õ aUWÕUPaNWa, QefUeW V|\OePLQLQ Ye ÕUNoÕOÕ÷ÕQ 
da \a\gÕQOaúPaVÕQa VebeS ROPaNWadÕU. 
 
SRQ \ÕOOaUda dLMLWaO PahUePL\eW, aUaPa PRWRUOaUÕQÕQ NXOOaQdÕ÷Õ aOgRULWPaOaU LOaoOaU Ye Va÷OÕNOa LOgLOL WaUWÕúPaOaU 
oeUoeYeVLQde VÕNOÕNOa UaVWOadÕ÷ÕPÕ] NRPSOR WeRULOeUL CRYLd 19 YLU�V�Q�Q N|NeQOeUL Ye haVWaOÕNWaQ NRUXQPa Ye 
WedaYL \|QWePOeUL oeUoeYeVLQde de oRN \R÷XQ bLU bLoLPde g|U�Q�UOük kazanPÕúWÕU. KRPSOR WeRULOeUL özellikle 
anksiyetenin Ye g�YeQVL]OL÷LQ \�NVeN ROdX÷X ]aPaQOaUda; WRSOXPVaO aOW�VW ROXúOaUÕQ hePeQ eUWeVLQde çRN \R÷XQ 
olarak üretilmektedir. BX oaOÕúPa CRYLd 19 SaQdePLVL ba÷OaPÕQda �UeWLOeQ NRPSOR WeRULOeULQLQ �QLYeUVLWe 
|÷UeQcLOeri �]eULQdeNL eWNLVLQL RUWa\a NR\Pa\Õ aPaoOaPaNWadÕU. Bu amaçla dijital teknolojileri ve sosyal 
Ped\a\Õ oRN \R÷XQ bLU bLoLPde NXOOaQaQ LOeWLúLP faN�OWeVL |÷UeQcLOeULQLQ CRYLd 19 ba÷OaPÕQda �UeWLOeQ NRPSOR 
WeRULOeUL NRQXVXQdaNL \aNOaúÕPOaUÕ Ye eQfRUPaV\RQ Na\QaNOaUÕQÕQ WeVSLWL LoLQ aQNeW \|QWePL X\gXOaQPÕú; LOgLOL 
komplo teorilerinin ve dezenformasyon ve sahte habeUOeULQ geQoOeU �]eULQdeNL eWNLOeULQLQ RUWa\a NRQXOPaVÕ LoLQ 
odak gUXS oaOÕúPaVÕ \aSÕOPÕúWÕU. daOÕúPa LOeWLúLP faN�OWeVL |÷UeQcLOeULQLQ, SaQdePL döneminde haberlere büyük 
oranda øQWeUQeWWeQ XOaúWÕNOaUÕQÕ; WeOeYL]\RQX We\LW aPaoOÕ NXOOaQdÕNOaUÕQÕ ve CRYLd 19 ba÷OaPÕQda �UeWLOeQ 
NRPSOR aQOaWÕOaUÕQdaQ eWNLOeQPLú ROdXNOaUÕQÕ RUWa\a NR\PaNWadÕU. g÷UeQcLOeULQ medya RNXU\a]aUOÕ÷Õ-dijital 
RNXU\a]aUOÕN oeUoeYeVLQde oeúLWOL deUVOeU aOPÕú ROPaOaUÕQa Ua÷PeQ oeúLWOL d�]e\OeUde sahte haber ve komplo 
WeRULOeULQdeQ eWNLOeQPLú ROPaOaUÕ bX NRQXQXQ Vadece bLU e÷LWLP VRUXQX ROaUaN de÷eUOeQdLULOePe\ece÷LQL RUWa\a 
koyar niteliktedir. BX oeUoeYede eOeúWLUeO bLU Ped\a RNXU\a]aUOÕ÷Õ haUeNeWLQLQ LQúa edLOPeVLQLQ ROgXVaO 
geUoeNOL÷LQ de÷eUVL]OeúWLULOPeVLQe hL]PeW edeQ NRPSOR WeRULOeUL Ye VahWe habeUOeULQ \a\gÕQOaúPaVÕQa NaUúÕ 
|QePOL ROdX÷X d�ú�Q�OPeNWedLU.  
 
Anahtar sözcükler: Covid 19, EleúWLUeO ONXU\a]aUOÕN, Komplo Teorileri, Dezenformasyon, Sahte haber 
 

DIGITAL MEDIA AND CONSPIRACY THEORIES: A STUDY ON INCREASED  
DISINFORMATION PRACTISES AFTER COVID 19 EPIDEMIC WITHIN THE 

FRAMEWORK OF CRITICAL LITERACY 
 

The increasing use of digital technologies and increasing social media change the information ecosystem; on 
the one hand, there is a large abundance of news, on the other hand, there are serious problems regarding what 
is right and what is wrong. Given the increasing use of digital technologies and social media in the post-Covid 
19 period, it is particularly important to present and discuss the possible consequences of this change for the 
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2 PURf. DU., øVWaQbXO TLcaUeW hQLYeUVLWeVL, øOeWLúLP FaN�OWeVL, Med\a Ye øOeWLúLP B|O�P�, RVa\dLQ@WLcaUeW.edX.WU. 
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reader/user/audience. Academic studies reveal that disinformation and false news have important consequences 
such as increasing political polarization, feeling of weakness, disappointment, and unresponsiveness. 
 
At this point, the increase of conspiracy theories, which are a special form of disinformation, increases the 
duality of us and them, in this sense, it causes the spread of social polarization, hate speech and racism. In recent 
years, digital privacy, algorithms used by search engines, conspiracy theories, which we frequently encounter 
within the framework of health and discussions about health, have gained intense visibility within the 
framework of Covid 19 virus origins and disease prevention and treatment methods. Conspiracy theories are 
produced very intensely, especially when anxiety and insecurity are high and in situations of crisis. This study 
aims to reveal the effect of conspiracy theories produced in the context of the Covid 19 pandemic on university 
students. For this purpose, a questionnaire method was applied to determine the approaches and information 
sources of communication faculty students who use digital technologies and social media extensively on 
conspiracy theories produced in the context of Covid 19; A focus group study was conducted to reveal the 
related conspiracy theories and the effects of disinformation and fake news on young people. It was stated that 
the students of communication faculty reached the news mostly on the Internet during the pandemic period; It 
reveals that they used television for confirmation and were influenced by the conspiracy narratives produced in 
the context of Covid 19. Although the students have taken various courses within the framework of media 
literacy-digital literacy, they have been influenced by fake news and conspiracy theories at various levels, 
revealing that this issue cannot be considered only as an educational problem. In this context, building a critical 
media literacy movement is thought to be important against the spread of conspiracy theories and fake news 
that serve to devalue factual reality. 
 
Keywords: Covid 19, Critical Literacy, Conspiracy Theories, Disinformation, Fake News 
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ThRKøYE¶DE dOCUK TELEVøZYONU, KAMU YAYINCILIöI VE TOPLUMSAL 
CøNSøYET EùøTSøZLøöø 

 
Zeynep Gültekin Akçay1 

 
TRSOXPVaO cLQVL\eW, NadÕQ Ye eUNeN ROPaQÕQ, |÷UeQLOPLú daYUaQÕúOaU, beNOeQWLOeU, aOgÕOaU, sosyal kurumlar ve 
WRSOXPOaU WaUafÕQdaQ LQúa edLOPe V�UecLdLU. TRSOXPVaO cLQVL\eW WaUWÕúPaOaUÕ, g�QO�N \aúaP SUaWLNOeULQde 
daYUaQÕúOaU Ye VRV\aO LOLúNLOeU aUacÕOÕ÷Õ\Oa �UeWLOeQOeULQ bedeQOe QaVÕO LOLúNL NXUXOdX÷X �]eULQedLU. TRSOXPVaO 
cinsiyet ve medya araúWÕUPacÕOaUÕQa g|Ue, Ped\aQÕQ, NeQdLPL]L Ye baúNaOaUÕQÕ cLQVL\eWLPL]e g|Ue WaQÕPOaPa\Õ 
QaVÕO |÷UeQdL÷LPL] Ye b|\Oece NeQdLPL]LQ Ye baúNaOaUÕQÕQ cLQVL\eWL haNNÕQdaNL |]QeOOLNOeULPL]L QaVÕO 
geOLúWLUdL÷LPL] �]eULQdeNL VRV\aOOeúWLUPe g�c� ROdX÷X NRQXVXQda geQeO ROaUaN hePfLNLUdLU. dRcXNOaUÕQ 
WRSOXPVaO cLQVL\eW SUaWLNOeULQL Ye NLPOLNOeULQLQ úeNLOOeQPeVLQde WeOeYL]\RQ |QePOL bLU eWNeQdLU. dRcXN 
WeOeYL]\RQX da, oRcXNOaUÕQ \aNÕQ oeYUeVLQLQ |WeVLQde d�Q\a faQWe]LOeUL Ye LPgeOeULQL Va÷Oa\aQ bLU hLNa\e 
aQOaWÕcÕVÕ ROaUaN LúOeY g|UPeNWedLU. CLQVL\eW RdaNOÕ |÷UeQLPOeUde, WeOeYL]\RQXQ VXQdX÷X LPgeOeULQ oRcXNOaU 
�]eULQde |QePL de g|]deQ NaoÕUÕOPaPaOÕdÕU. dRcXNOaU WeOeYL]\RQXQ bX hLNa\eOeULQL L]OeUNeQ QaVÕO bLU eUNeN Ye\a 
NadÕQ ROXQaca÷ÕQÕ |÷UeQLUOeU. AQcaN oRcXN SURgUaPOaUÕQa \aNÕQdaQ baNÕOdÕ÷ÕQda eUNeNOLN Ye NadÕQOÕ÷ÕQ 
LQúaVÕQda cLddL bLU VRV\aO eúLWVL]OL÷LQ ROdX÷XQX V|\OePeN P�PN�Qd�U. dRcXN NaQaOOaUÕQda NXOOaQÕOaQ LoeULNOeU, 
aWaeUNLO N�OW�U LdeRORMLVLQL, WRSOXPVaO cLQVL\eW UROOeULQL \eQLdeQ �UeWPeNWedLU \aUgÕVÕ oaOÕúPa\a yön veren 
|QeUPedLU. BX |QeUPedeQ \ROa oÕNaUaN, cLQVL\eW eúLWVL]OL÷LQLQ, oRcXN NaQaOOaUÕQda haQgL QRNWada ROdX÷XQX 
RUWa\a NR\PaN WePeO VRUXQVaOdÕU. BX QRNWada oaOÕúaPa úX VRUXOaUa \aQÕW aUaPaNWadÕU: TRSOXPVaO cLQVL\eW 
NRdOaUÕQÕQ \aUaWÕPÕQda NaUaNWeUOeULQ fL]LNVeO VXQXPOaUÕ QaVÕO?, TRSOXPVaO cLQVL\eW NRdOaUÕQÕQ \aUaWÕPÕQda 
NaUaNWeUOeULQ fL]LNVeO VXQXPOaUÕ QaVÕO?, KaUaNWeUOeUde NadÕQ-eUNeN VWeUeRWLSOeúWLUPeVL QaVÕO?, TRSOXPVaO cLQVL\eW 
NRdOaUÕQÕQ \aUaWÕPÕQda NaUaNWeUOeULQ daYUaQÕúOaUÕ QaVÕO?, TRSOXPVaO cLQVL\eW NRdOaUÕQÕQ \aUaWÕPÕQda ha\aOL 
\aUaWÕP NaUaNWeUOeULQ VXQXPX QaVÕO? TRSOXPVaO cLQVL\eW NRdOaUÕQÕQ \aUaWÕPÕQda NaUaNWeUOeULQ VRV\aO LOLúNLOeUL 
QaVÕO?, TRSOXPVaO cLQVL\eW NRdOaUÕQÕQ \aUaWÕPÕQda NaUaNWeUOeULQ PeNkQVaO dXUXPOaUÕ QedLU? SRUXOaUa \aQÕW 
aUaQÕUNeQ QLWeO LoeULN aQaOL]L NXOOaQÕOPÕúWÕU. AQLPaV\RQOaUda NaUaNWeUOeULQ dÕú g|U�Q�úOeUL Ye daYUaQÕúOaUÕ 
LQceOeQPLúWLU. TRSOXPVaO cLQVL\eW eúLWVL]OL÷LQL RUWa\a NR\PaN LoLQ bX eúLWVL]OL÷L VXQdX÷X d�ú�Q�OeQ WePaOaU 
(NaUaNWeUOeULQ fL]LNVeO VXQXPOaUÕ, NaUaNWeUOeULQ PeNkQVaO dXUXPOaUÕ, NaUaNWeUOeULQ daYUaQÕúOaUÕ, NaUaNWeUOeULQ 
VRV\aO LOLúNLOeUL) beOLUOeQPLúWLU. MeWLQdeNL VePbROLN LoeUL÷LQ QLceO YeULOeUe VLVWePaWLN ROaUaN oeYULOPeVLQL 
aoÕNOaPaN LoLQ aoÕN Ye |UW�N NRdOaPa VLVWePL, WePaOaUÕQ aOWÕQda deWa\OaQdÕUÕOPÕúWÕU. Bu sayede, programlardaki 
WRSOXPVaO cLQVL\eW eúLWVL]OL÷LQLQ VÕNOÕ÷Õ, \|QeOLPL, \R÷XQOX÷X RUWa\a NR\XOPXúWXU. KaPX \a\ÕQcÕVÕ TRT dRcXN 
NaQaOÕQÕQ 2019-2020 d|QePL aQLPaV\RQ SURgUaPOaUÕ oaOÕúPaQÕQ |UQeNOePLQL ROXúWXUPaNWadÕU. KaQaOda 
\a\ÕQOaQaQ \aUÕúPa, ge]L SURgUaPOaUÕ, oL]gL ROPa\aQ caQOaQdÕUPaOaU, habeU SURgUaPOaUÕ, \abaQcÕ \aSÕP oL]gL 
fLOPOeU; NaUaNWeU, NRQX, bLoLP faUNOÕOÕNOaUÕ QedeQL\Oe oaOÕúPaQÕQ NaSVaPÕ dÕúÕQda bÕUaNÕOPÕúWÕU. AQLPaV\RQ 
SURgUaPOaUda UaVWgeOe |UQeNOeP \ROX\Oa |UQeNOeU VeoLOPLúWLU. daOÕúPada TRT dRcXN NaQaOÕQda \a\ÕQOaQaQ 21 
aQLPaV\RQ SURgUaP Ye 240 daNLNa LQceOeQPLúWLU. daOÕúPaQÕQ VRQXcXQda \aSÕOaQ |QeUPe, dR÷UXOaQPÕúWÕU. TRT 
dRcXN NaQaOÕQda eUNeN NaUaNWeUOeULQ, NadÕQ NaUaNWeUOeUe g|Ue daha oRN g|U�Q�U ROdX÷X, NaPXVaO aOaQÕQ 
eUNeNOeUe bÕUaNÕOdÕ÷Õ, UeQN NOLúeVLQLQ \R÷XQ NXOOaQÕOdÕ÷Õ VaSWaQPÕúWÕU.  
 
Anahtar sözcükler: Çocuk televizyonu, toplumsal cinsiyet, animasyon  
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CHILDREN¶S TELEVISION, PUBLIC BROADCASTING, AND GENDER INEQUALITY 
IN TURKEY 

 
Gender is socially constructed, involving an ongoing process in which learned sets of behaviors, expectations, 
perceptions, and subjectivities are applied by individuals, social institutions, and societies in defining what it 
means to be a woman and a man. Gender is not viewed as something originally existent in human beings, but 
rather it is a set of understandings that organize how we relate to our bodies that is produced through behaviors 
and social relations in the practices of daily life. Gender and media researchers are in general agreement that 
the media are socializing force that have significant influence on how we learn to define ourselves and others 
by our gender and so develop our subjectivities about our own and others' gender. Television is an important 
factor in shaping childUeQ¶V geQdeU SUacWLceV aQd LdeQWLWLeV. ChLOdUeQ¶V WeOeYLVLRQ acWV aV a VWRU\WeOOeU WhaW 
SURYLdeV ZRUOd faQWaVLeV aQd LPageV be\RQd Whe aXdLeQce¶V LPPedLaWe VXUURXQdLQgV. IQ geQdeU-oriented 
learning of children, the images presented by television are important to children. Children learn how to become 
a man or a woman while watching these stories of television. However, it is possible to say that there is a serious 
social inequality in the construction of masculinity and femininity when we look closely at the chLOdUeQ¶V 
SURgUaP¶V. The cRQWeQW XVed LQ chLOdUeQ¶ chaQQeOV UeSURdXce Whe LdeRORg\ Rf SaWULaUchaO cXOWXUe aQd geQdeU 
UROeV¶, LV Whe SURSRVLWLRQ WhaW dLUecWV Whe VWXd\. BaVed RQ WhLV SURSRVLWLRQ, LW LV gRaO Rf Whe VWXd\ LV WR UeYeaO aW 
what point gender LQeTXaOLW\ LV LQ chLOdUeQ¶V chaQQeOV. AW WhLV SRLQW, Whe TXeVWLRQV Rf Whe VWXd\ aUe deVLgQed aV 
follows: How is the stereotyping of male and female in characters? How are the physical representations of the 
characters in the construction of gender codes? HRZ aUe Whe chaUacWeUV¶ behaYLRU LQ cRQVWUXcWLQg geQdeU cRdeV? 
How is the presentation of imaginary/creature characters in the construction of gender codes? How are the 
chaUacWeUV¶ VRcLaO UeOaWLRQVhLSV LQ Whe cRQVWUXcWLRQ Rf geQdeU cRdeV? WhaW aUe Whe VSaWial states of the characters 
in the construction of gender codes? Content analysis is used to look for answers to the questions above. The 
appearance and behavior of the characters in animations are examined. In order to reveal gender inequality, 
themes (Physical representations of characters, spatial situations of characters, behavior of characters, social 
relations of characters) that are thought to represent this inequality are determined. The explicit and implicit 
coding system is detailed under the themes to explain the systematic transformation of the symbolic content in 
the text into quantitative data. In this way, the frequency, orientation and intensity of the gender inequality in 
the programs are revealed. In Turkey, TRT Çocuk channel is one of the two local children channels. TRT 
Çocuk, as a public broadcaster, was included in the study based on the assumption that it respects United 
NaWLRQV ChLOdUeQ¶V RLghWV aQd SURdXceV cRQWeQW WhaW cRPSOLeV ZLWh PaQ\ LQWeUQaWLRQaO bURadcaVWLQg 
agreements. The animation programs of the public broadcaster TRT Çocuk channel in the 2019-2020 period 
constitute the sample of the study quiz shows, travel programs, non-animations, news programs, foreign-
animations broadcast on the channel are excluded from the scope of the study, due to character, subject, and 
format differences. Samples are selected through random sampling from animation programs. In the study, 21 
animation programs broadcasted on TRT Çocuk and 240 minutes are examined. The proposal made as a result 
of the study has been confirmed. It is determined that male characters are more visible in TRT Çocuk than 
female characters, public space is left to male, and the color stereotype is used extensively.   
      
Keywords: ChLOdUeQ¶V WeOeYLVLRQ, geQdeU, animation 
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DøJøTAL AöDA ROMANTøK øLøùKøLER: KULLANICILARIN TøNDER DENEYøMLERø 
 

Z�le\ha g]baú AnbarlÕ1 
 
2012 \ÕOÕQda NXUXOaQ VRV\aO a÷ SOaWfRUPX TLQdeU, bLU fO|UW X\gXOaPaVÕdÕU. MeNâQ ba]OÕ ROaUaN oaOÕúaQ TLQdeU, 
NXOOaQÕcÕOaUÕQÕQ |Q�Qe NeQdLOeUL\Oe a\QÕ mekâQda bXOXQaQ dL÷eU NXOOaQÕcÕOaUÕ geWLULU, RQOaUÕQ ³be÷eQLOPeVLQe´ 
\a da ³be÷eQLOPePeVLQe´ g|Ue daYUaQÕúOaU beNOeU. BX daYUaQÕúOaU, be÷eQLOPe\eQLQ VROa, be÷eQLOeQLQ Va÷a 
Na\dÕUÕOPaVÕdÕU NL TLQdeU bXQX ³VZLSe´ daYUaQÕúÕ (SaUPa÷Õ dRNXQPaWLN eNUaQ \�]e\LQde hareket ettirme) olarak 
adOaQdÕUÕU. Sadece oeYULPLoL a÷da NaOPa\aQ, oeYULPdÕúÕ g�QdeOLN \aúaPa da aNWaUÕOaQ bX \eQL LOLúNL bLoLPL 
NeQdLVL\Oe bLUOLNWe bLUoRN \eQL NaYUaP, MaUgRQ Ye LOLúNL bLoLPL �UeWPeNWedLU. DLMLWaO X]aP, \eQL LOeWLúLP bLoLPOeUL 
de ROXúWXUPaNWadÕU. RRPaQWLN LOLúNL WePeOLQde aOgÕOaQaQ aQcaN faUNOÕ LOLúNL bLoLPOeULQe de \RO aoaQ TLQdeU, dL÷eU 
oeYULPLoL fO|UW SOaWfRUPOaUÕ gLbL heP URPaQWLN LOLúNL heP de URPaQWLN ROPa\aQ LOLúNL aPacÕ\Oa NXOOaQÕOPaNWadÕU. 
Tinder, mekâQ ba]OÕ oaOÕúWÕ÷Õ LoLQ Vadece VaQaO RUWaPda NaOPaPaNWa, a\QÕ ]aPaQda NaUúÕOÕNOÕ \�] \�]e LOeWLúLP 
YaadL de VXQPaNWadÕU.  
 
BX oaOÕúPada TLQdeU NXOOaQÕcÕOaUÕQÕQ TLQdeU¶da QaVÕO bLU daYUaQÕú |U�QW�V� VeUgLOedLNOeUL Ye oeYULPdÕúÕ RUWaPa 
bXQX QaVÕO \aQVÕWWÕNOaUÕ, g|U�úPe \|QWePL\Oe aoÕ÷a oÕNaUÕOPaNWadÕU. 18-30 \aú aUaOÕ÷ÕQda 10 NLúL\Oe 
\aSÕOaQdÕUÕOPÕú g|U�úPeOeU \aSÕOPÕúWÕU. DeQe\LPOeU Ye NXOOaQÕPOaU oRN fa]Oa dLOe geWLULOPedL÷L Ye NaPXVaO 
RUWaPda aoÕNOaQPadÕ÷Õ LoLQ g|U�úPecLOeU NaUWRSX |UQeNOeP WeNQL÷L\Oe VeoLOPLúWLU. YaSÕOaQ deULQOePeVLQe 
g|U�úPeOeUOe, TLQdeU¶ÕQ QaVÕO deQe\LPOeQdL÷L, bX eVNL LOLúNL bLoLPOeUL\Oe eNOePOL ROaQ aPa \eQL bLU dLO de LoeUeQ 
RUWaPÕQ QaVÕO aOgÕOaQdÕ÷Õ Ye oeYULPLoL RUWaPÕQ oeYULPdÕúÕ RUWaPa Qe úeNLOde WaúÕQdÕ÷Õ aQOaúÕOPa\a oaOÕúÕOPÕúWÕU. 
 
SRQXo ROaUaN NaWÕOÕPcÕOaUÕQ TLQdeU¶Õ, \eQL LQVaQOaUOa WaQÕúPaN, fO|UWOeúPeN, URPaQWLN bLUOLNWeOLN \aúaPaN \a da 
URPaQWLN ROPa\aQ cLQVeO LOLúNL NXUPaN, X\gXOaPa\a ROaQ PeUaNÕ gLdeUPeN, e÷OeQPeN Ye caQ VÕNÕQWÕVÕQÕ 
gLdeUPeN aPacÕ\Oa NXOOaQdÕNOaUÕ bXOXQPXúWXU. KaUúÕdaNLQLQ cLQVeO \|QeOLPLQL bLOebLOL\RU ROPaN, faUNOÕ cLQVeO 
\|QeOLPdeNL NLúLOeULQ X\gXOaPa\Õ NXOOaQPaVÕQÕQ WePeO QedeQOeULQdeQdLU. A\UÕca \LQe faUNOÕ cLQVeO \|QeOLPdeNL 
NLúLOeULQ X\gXOaPa\Õ NXOOaQPa QedeQL daPgaOaQPadaQ SaUWQeU bXOabLOPeNWLU. KaWÕOÕPcÕOaU, X\gXOaPa\Õ 
NXOOaQdÕNOaUÕQÕQ, oeYUedeNL NLúLOeU WaUafÕQdaQ bLOPeVLQL LVWePePeNWe, Lfúa ROPa NRUNXVX \aúaPaNWadÕUOaU. 
KaWÕOÕPcÕOaU SURfLOOeULQde NeQdLOeULQL VXQaUNeQ dÕú g|U�Q�úOeUL\Oe bLUOLNWe ha\aW WaU]OaUÕQÕ Ye N�OW�UeO 
VeUPa\eOeULQL beOLUWPe\e |]eQ g|VWeUPeNWe, a\QÕ úeNLOde NaUúÕdaNLQL aOÕPOaUNeQ de dÕú g|U�Q�úle birlikte, hayat 
WaU]OaUÕQa Ye N�OW�UeO VeUPa\eOeULQe dLNNaW eWPeNWedLUOeU. KaWÕOÕPcÕOaU oÕSOaNOÕN LoeUeQ Ye aoÕN cLQVeOOLN WaOebL 
ROaQ heVaSOaUÕ LWLcL bXOPaNWadÕU. TaQÕúPadaQ VRQUa geUoeNOeúeQ fL]LNVeO bXOXúPaOaUdaQ oeNLQLOPeVe de, NaUúÕ 
WaUafWaNL NLúL\e WaP ROaUaN g�YeQ dX\aPadÕNOaUÕ LoLQ, NLúLOeULQ WeUcLhL bX bXOXúPaOaUÕQ \a NaPXVaO bLU aOaQda \a 
da NeQdL eYOeULQde geUoeNOeúPeVLQdeQ \aQadÕU. TLQdeU NXOOaQÕPÕ X]XQ V�UeOL bLU URPaQWLN LOLúNL NXUXOdX÷XQda 
bÕUaNÕOPaNWa, LOLúNL bLWWL÷LQde NXOOaQÕPa WeNUaU devam edilmektedir. 
 
Anahtar sözcükler: TLQdeU, oeYULPLoL bXOXúPa, oeYULPLoL LOLúNLOeU, fO|UW X\gXOaPaVÕ, URPaQWLN LOLúNL 
 

ROMANTIC RELATIONSHIPS IN DIGITAL NETWORK: USERS¶ TINDER 
EXPERIENCES 

 
Tinder launched in 2012 as a geo-social networking and a flirt application. As a location-based real-time dating 
app, Tinder brings other users who are in the same place in front of its users and expects behaviors according 
WR WheLU ³OLNeV´ RU ³dLVOLNeV´. These behaviors are shifting the dislikes to the left and the likes to the right, which 
TLQdeU bXLOdV RQ Whe ³VZLSe´ behaYLRU. ThLV QeZ fRUP Rf UeOaWLRQVhLS, ZhLch LV QRW RQO\ NeSW RQ Whe RQOLQe 
network but also transferred to offline everyday life, produces many new concepts, new jargon and relationship 

 
1 DU. g÷UeWLP h\eVL, AQadROX hQLYeUVLWeVL, øOeWLúLP BLOLPOeUL FaN�OWeVL, øOeWLúLP TaVaUÕPÕ Ye Y|QeWLPL B|O�P�, 
zozbas@anadolu.edu.tr  
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forms with it. Digital space also creates new forms of communication. Like other dating platforms, Tinder is 
used for both romantic and non-romantic relationships. Tinder is not only remains in the online communication 
but also offers mutual face-to-face communication because of being location-based. 
 
In this study, the behavior pattern of users on Tinder and how they reflect the offline environment is revealed 
by interviews. Structured interviews were conducted with ten users in Turkey, between the ages of 18-30. 
Because of the tendency to hide Tinder usage, the interviewees were selected with the snowball sampling 
technique. With these interviews, it was tried to understand how Tinder is experienced and perceived and how 
the online environment is transferred to the offline environment. 
 
As a result, it was found that the participants use Tinder in order to meet new people, to flirt, to have a romantic 
relationship or to have casual sex, to satisfy the curiosity about the app, to have fun and to relieve boredom. 
Being able to know the sexual orientation of the other user is one of the main reasons why people with different 
sexual orientations use Tinder. In addition, the reason why people with different sexual orientations use the 
application is to find a partner without being stigmatized. Participants do not want people around to know about 
their use of the application and they fear disclosure. While presenting themselves in their profiles, the 
participants take care to indicate their lifestyle and cultural capital as well as their physical appearance and also 
pay attention to their lifestyle and cultural capital while recruiting the other. Users find accounts that contain 
nudity and explicit sexual demands offensive. Although they are not afraid of physical meetings that take place 
after the acquaintance, they prefer to have these meetings either in a public place or in their own home, as they 
cannot fully trust the other person. Tinder usage is discontinued when a long-term romantic relationship is 
established, and usage is continued when the relationship ends. 
 
Keywords: Tinder, online dating, online relationships, dating application, romantic relationship 
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